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S U R V E Y R E S E A R C H CENTER / INSTITUTE FOR S O C I A L R E S E A R C H / THE UNIVERSITY OF MICHIGAN / ANN ARBOR. MICHIGAN 48106 

Mr. Charles McBride 
General Manager 
Mail C l a s s i f i c a t i on Research Divis ion 
475 L 'Enfant Plaza, WSW 
Washington, D.C. 20260 

Dear Mr. McBride: 

July 3 1 , 1979 

With the transmission of t h i s Inter im Report, we wish to re i te ra te some 
concerns expressed i n i t about the qua l i ty o f summary s t a t i s t i c s constructed at 
t h i s ear ly stage of data c o l l e c t i o n . 

The precision of estimates made from sample data i s , o f course, related 
to sample s ize . The f i r s t quarter sample i s small f o r many of the s t a t i s t i c s 
tha t w i l l be provided i n the Final Report. This problem is most noticeable 
when the sample i s par t i t ioned in to i ndus t r i a l types and regions. I t becomes 
of p a r t i c u l a r concern when percentage breakdowns of responses to a pa r t i cu la r 
question are reported and, i n t u r n , repercentaged to provide r icher d e t a i l . 
A l so , the precision of estimates o f events which are engaged i n by few respon­
dents, such as mai l ing cont ro l led c i r c u l a t i o n publ ica t ions , tends to be low 
r e l a t i v e to the precision of estimates of more common events. 

The f o u r f o l d increase i n sample size that w i l l occur by the end of the 
da ta -co l lec t ion year w i l l lead to a marked increase in the precision of a l l 
estimates. Time w i l l permit not only an increment in sample size but also re­
examination of estimation techniques. As noted, s t a t i s t i c s i n th i s report are 
derived from expansion estimators. We are attempting to obtain the additional 
data necessary to use other estimation techniques which y i e l d higher levels of 
p rec i s ion . 

Despite our concerns, we understand there i s a need to make these data 
ava i lab le at t h i s t ime. The s t a t i s t i c s i n t h i s report are i l l u s t r a t i v e of the 
kinds of information that w i l l be in the tables of the Final Report, but the 
usefulness of the Final Report of the Nonhousehold Mailstream Study depends in 
large part on the inputs of the readers of the Inter im Report. Only i f readers 
inform us of t h e i r in teres ts w i l l we be able to address them i n our analyses f o r 
the Final Report. We f u r t h e r urge readers to provide us w i th feedback wi th 
regard to any data that appear* to be inconsistent wi th p r io r information to 
aid us i n checking possible inconsistencies i n our data base. 

F ina l ly we must remind the readers tha t the data reported here represent 
a s ing le quarter of the year and do not cons t i tu te an accurate picture o f the 
annual mailstream. Interpreta t ions and extrapolations made from these data 
should be tempered accordingly. 

Sincerely, l)h^//* / 

-^Maureen K a l l i c k , Ph.D. 
Program Director 
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BACKGROUND AND OBJECTIVES 

This i s the t h i r d report of the Nonhousehold Mailstream Study being 

conducted by the Survey Research Center f o r the Mail C l a s s i f i c a t i o n Research 

D i v i s i o n of the Rates and C la s s i f i c a t i on Department of the United States 

Postal Service as part of the Long Range C la s s i f i c a t i on Study Program.* 

The purpose of the Nonhousehold Mailstream Study and the recently completed 

Household Mailstream Study is to develop a market descr ip t ion of the U.S. 

mailstream sui table f o r making annual nat ional estimates of mail sent by 

households and nonhouseholds i d e n t i f i e d by r ec ip i en t , class and sub-class, 
2 

contents , and cost-causing a t t r i b u t e s . 

The objec t ive of the Inter im Report of nonhousehold-generated mail 

i s to present an overview of a data set that contains a great many variables 

about the mailstream. I t introduces the types of data being collected and 

possible types of tabula t ions . I t provides some ear ly , a l b e i t t en ta t ive , 

f i n d i n g s , some early estimates of sampling errors and a discussion of the 

The Long Range C l a s s i f i c a t i o n Study Program was formerly known as 
Phase I I I Study Program. 

2 
The s ix reports tha t have been d i s t r ibu ted are: K a l l i c k , M. , 

et a l , A Quant i ta t ive Description of the Current Household Mailstream: 
F e a s i b i l i t y Report. Ann Arbor: I n s t i t u t e f o r Social Research, 1977; 
Household Mailstream Study: Inter im Report, prepared by the Household Postal 
Study Research S t a f f . Ann Arbor: I n s t i t u t e f o r Social Research, 1977; 
K a l l i c k , M. , et a l , Household Mailstream Study: Final Report. Ann Arbor: 
I n s t i t u t e f o r Social Research, 1978; A Quanti ta t ive Descript ion of the 
Current Nonhousehold Mailstream: Task 2 Report, prepared by the SRC 
Sampling Section j o i n t l y w i th the Postal Study Research S t a f f . Ann Arbor: 
I n s t i t u t e f o r Social Research, 1977; K a l l i c k , M. , et a l , A Quanti tat ive 
Descr ip t ion of the Current Nonhousehold Mailstream: F e a s i b i l i t y Study. 
Ann Arbor: I n s t i t u t e f o r Social Research, 1977; A Quant i ta t ive Description 
of the Current Nonhousehold Mailstream: Task 2 Report, prepared by the SRC 
Sampling Section j o i n t l y wi th the Postal Study Research S t a f f . Ann Arbor: 
I n s t i t u t e f o r Social Research, 1977. 
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leve ls o f precision to be expected i n the Final Report. In the months between 

the publ ica t ion of the Inter im Report and Final Report, various analyses o f 

t h i s complex data set w i l l be explored. These prel iminary tabulations are 

intended only to suggest areas f o r explora t ion . The Final Report w i l l be 

ava i l ab l e l a t e A p r i l , 1980. 
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. SCOPE 

The data reported upon in t h i s document cover the f i r s t postal quarter 

of f i s c a l year 1979 but many of the techniques and procedures discussed apply 

to the f u l l study. 

Scope of Nonhousehold Mailstream Study 

Final Report Coveraqe In ter im Report Coveraqe 

Dates 

In te rv iew Data September 11 , 1978 
to 

September 16, 1979 

September 11, 1978 
to 

December 4, 1978 

Mai l Piece Data October 16, 1978 
to 

October 12, 1979 

October 16, 1978 
to 

December 3 1 , 1979 

Number of 
Establishments 

In terview' Data 5,200 • 1,213 

Mai l Piece Data 4,400 987 

Number of Post 
O f f i c e s 129 43 

In a two-stage sample design such as used i n t h i s study, the number of 

post o f f i c e s as well as the number of respondents selected from the post 

o f f i c e s a f f e c t s the precis ion of estimates. I t was necessary to s t a r t wi th 

a r e l a t i v e l y small number of post o f f i c e s and add more as the study period 

progressed i n order to be able to s t a r t mail piece data c o l l e c t i o n in the 

f i r s t quarter o f PFY 1979. The e f f e c t of the reduced number of post o f f i c e s 

i n t h i s f i r s t quarter i s to increase the standard errors and reduce the 

l eve l s o f prec is ion o f estimates.^ 

%ee Page 19 of t h i s report f o r a f u l l e r discussion of t h i s po in t . 
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Estimates provided f o r the f i r s t postal quarter should not be 
annualized because of the l i k e l y existence o f seasonal patterns i n a l l or 
ce r t a in sub-components of the nonhousehold mailstream that are not apparent 
from only one quarter 's data. A d d i t i o n a l l y , these estimates are l i k e l y to 
d i f f e r somewhat from estimates i n the Final Report because time constraints 
p roh ib i ted extensive analyses to determine the most sa t i s fac tory techniques 
f o r making national quar ter ly estimates and f o r adjust ing the data to 
account f o r t o t a l , day, and item nonresponse. 
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SAMPLING THE NONHOUSEHOLD MAILSTREAM 

The Study Population 

The study population has three components: 1) a l l post o f f i c e s in 

conterminous United States appearing on the 1976 l i s t prepared by the United 

States Postal Service (USPS); 2) a l l nonhouseholds and nonhousehold locations 

served by the population of post o f f i c e s ; and 3) a l l mail o r i g i n a t i n g with 

the populat ion of nonhouseholds. 

A post o f f i c e or postal area i s def ined by ZIP Codes. In metro­

p o l i t a n areas a l l substations as wel l as the p r inc ipa l o f f i c e are included 

w h i l e i n some rura l areas a post o f f i c e may handle a low volume of mail and 

generate less than $1,000 annually i n postal revenue. There has been no 

at tempt to update the l i s t of approximately 30,000 o f f i c e s tha t existed in 

1976. Therefore, any post o f f i c e created a f t e r that date is excluded from 

the study populat ion. 

The nonhousehold i s not eas i ly def ined and recognized. I t i s 

intended tha t nonhouseholds include a l l groups, organizat ions , es tab l i sh­

ments and locat ions not c l a s s i f i e d as housing uni ts and having the c a p a b i l i t y 

of sending or rece iv ing m a i l . Businesses operated from a housing un i t would 

not be c l a s s i f i e d as nonhouseholds unless: 1) some outwardly v i s i b l e e v i ­

dence on the premises indicates the presence of a business u n i t ; or 2) mail 

addressed to the loca t ion includes the name of a business or organizat ion 

r a the r than, or in add i t i on t o , the name of an i n d i v i d u a l . Some under-

coverage of nonhousehold mail may be unavoidable even though respon­

dents in the study o f the household mailstream were requested to report mail 

f o r businesses operated from t h e i r residences. 
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There should be few d e f i n i t i o n a l problems related to o r i g i n a t i n g mail 

w i t h i n a nonhousehold. However, the qua l i ty of data depends heavily on the 

cooperation of the mail handlers. 

I t i s c lear that the complex study population defies a simple, precise 

d e f i n i t i o n . The researcher draws s a t i s f ac t i on from the f i r m convict ion that 

marginal cases have small impact on the study data and t h e i r analyses. 

The Sample Design 

The sample design, developed during the f e a s i b i l i t y study, was described 

in the Task 2 Report, Pages 23-26, and 45-54. Pr incipal design features include: 

• S t r a t i f i c a t i o n of post o f f i c e s by 13 size groups and f i v e postal 

regions; 

• Selection of 153 o f f i c e s wi th p r o b a b i l i t i e s proportional to 1976 
4 

gross postal revenue; 

i Assignment of the 153 o f f i c e s to fou r quarter samples that could 

be implemented i n d i v i d u a l l y or c o l l e c t i v e l y ; 

•• Within sample post o f f i c e s , postal c a r r i e r l i s t i n g of a l l non-

households and nonhousehold locat ions (vacant or under construction) 

on postal routes ( inc luding s tar routes under construction wi th 

p r iva te ind iv iduals to de l ive r the m a i l ) , l i s t i n g s to include 

industry code c l a s s i f i c a t i o n ; 

• From sample o f f i c e s , transmission to Ann Arbor of copies of 

meter records and mai l ing permits f o r a 12-month period; 

The 153 o f f i c e s were the o r i g i n a l e f f e c t i v e sample s ize. They 
included 214 d i s t i n c t post o f f i c e s , 73 of which were i n 8 c lus te r s . The 
c l u s t e r i n g o f small o f f i c e s was necessary to achieve s u f f i c i e n t numbers of 
establishments f o r sampling purposes. Pr ior to the t h i r d quarter sample 
s e l e c t i o n , the e f f e c t i v e sample size was reduced to 129 f o r reasons o f 
economy. 
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• Also transmission to Ann Arbor of any records or other i n f o r ­

mation on major purchases and purchasers of stamps and stamped 

envelopes; 

• In Ann Arbor, f o r each sample o f f i c e creation of a l i s t of a l l 

nonhouseholds along wi th an industry type code f o r each and, 

where ava i l ab le , estimated annual postal expenditures resu l t ing 

from the merging of c a r r i e r l i s t i n g s and postal records; 

• Within each sample post o f f i c e , s t r a t i f i c a t i o n of nonhouseholds 

by industry code and postal expenditures, including a class 

composed o f nonhouseholds and locations f o r which no postal 

revenue had been reported; 

• Sampling of nonhouseholds wi th p r o b a b i l i t i e s proportionate to 

postal expenditures a f t e r s t r a t i f i c a t i o n by industry type code; 

• Selection of a sample of approximately 5,200 nonhouseholds f o r 

the t o t a l survey or about 1,300 f o r a quarter sample, adjust ­

ments in sample size to be made, i f necessary, to obtain adequate 

sample sizes f o r rare i ndus t r i a l types; 

t Monitoring the mailstream f o r one week at a sample establishment 

a f t e r randomizing the assignment of sample establishments to weeks 

of a quarter (13 weeks); 

• Supplementation of the sample o f post o f f i c e s w i t h a sample of 

establishments that are major users of the mail service and are 

also members of indus t r i a l types of special i n t e r e s t to the 

research. 

There was no attempt to design the sample to y i e l d a speci f ied level 

o f precis ion at some minimum or f i x e d cost . There were no data avai lable f o r 

t h a t purpose. 
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The Sample of Post Off ices 

Numbers of post o f f i c e s mentioned throughout the discussion of the 

sample re la te to e f f e c t i v e sample sizes; c lusters of small post o f f i c e s are 

counted as one sample selection and as one " o f f i c e . " 

The sampling of post o f f i c e s remains as described i n 7hsk 2 Report ; 

Tables 1 and 2 are reproductions of Tables 8 and 9 from that document. 

Table 1 shows the d i s t r i b u t i o n s by 13 size groups of the population of post 

o f f i c e s , the sample o f 153 o f f i c e s , and a quarter sample. The 13 size groups 

were derived from 11 groups using the d e f i n i t i o n s developed by the USPS to 

take i n to consideration both mail volume and mail revenue. In 1976 the d e f i ­

n i t i o n s o f the 11 groups were: 

Group 1976 Revenue Uni ts 

A 356,250 and over 

B 118,750 to 356,249 

C 23,750 to 118,749 

D 11,875 to •23,749 

E 4,750 to 11,874 

F 2,150 to 4,749 

G 950 to 2,149 

H 430 to 949 

J 190 to 429 

K 36 to 189 

1 up through 35 

Each revenue uni t equaled $122.18. The 13 groups or s t ra ta 

resul ted from subdividing groups A and B, and combining groups H and J , and 

K and L. 

Only one departure from the o r i g i n a l design was made. When the 

se lec t ion of the f i r s t quarter sample of nonhouseholds was i n progress, i t became 



TABLE 1 9 

NUMBER OF POST OFFICES IN THE POPULATION, AND DISTRIBUTION 
OF THE SAMPLE SELECTED FOR THE NONHOUSEHOLD STUDY, BY SIZE GROUP 

Si z e Group 
Number of Offices 

In Population 
D i s t r i b u t i o n of 153 
Sample Selections 

D i s t r i b u t i o n of a 
Quarter Sample 

1 2 3 4 

A l l Groups 30,144 153 42 

\ 3 3 3 

H 12 12 3 

S 15 3 2 

V 1 1 1 

B l 68 36 9 

V 1 1 1 

c 372 52 13 

D 420 8 2 

E 926 12 3 

F 1,465 8 2 

G 2,267 4 1 

H and J 7,429 4* 1* 

K and L 17,165 4* 1* 

* With the exception of s i z e groups H, J , K, and L, one s e l e c t i o n i s one post o f f i c e ; 
however, one large post o f f i c e may have many substations and mi l l i o n s of do l l a r s i n 
revenue. At the opposite end of the s c a l e , some small o f f i c e s have gross annual r e ­
venues under $1,000. The minimum revenue required per s e l e c t i o n to achieve a s u f f i ­
c i e n t sample s i z e i s unknown at present although $50,000 has been chosen as a minimum 
measure. Consequently, small o f f i c e s i n groups H, J , K, and L were clustered to 
obtain the minimum measure. There are four c l u s t e r s of o f f i c e s having from two to 
16 o f f i c e s per c l u s t e r or s e l e c t i o n . (NOTE: The minimum s i z e of $50,000 was l a t e r 
increased to $90,000; the four c l u s t e r s of o f f i c e s now have two to 35 o f f i c e s per 
c l u s t e r . ) 

it Ln a d d i t i o n to the 15 c e r t a i n t y s e l e c t i o n s proposed in the f e a s i b i l i t y study, the 
USPS requested that the Hartford, Connecticut, and Dayton, Ohio, o f f i c e s be included 
with c e r t a i n t y . 

Source: U.S. Postal Service, National Consolidated GFY Revenue L i s t i n g s for PFY 1976 
(unpublished). 
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evident tha t a minimum size of $50,000 in gross postal revenue was too small 

to y i e l d post o f f i c e s wi th nonhouseholds in numbers s u f f i c i e n t f o r sampling 

purposes. The minimum size was increased to $90,000, w i t h the resu l t tha t 

the f o u r c lus ters of small post o f f i c e s have from two to 35 o f f i c e s per 

c l u s t e r or s e l ec t i on ; but not a l l nonhouseholds are in the sample during 

one quar te r . 

Table 2 shows the d i s t r i b u t i o n s o f gross revenue and the t o t a l 

sample o f 153 selections by s ize group, or s t ra tum, and by the f i v e postal 

regions . I t also describes the c a l c u l a t i o n o f se lec t ion rates f o r each 

sample o f f i c e . The p r o b a b i l i t y o f select ing the i t h o f f i c e in the h th 

stratum i s : 

where p ^ i s the se lec t ion p r o b a b i l i t y , i s the measure o f size (1976 gross 

revenue) f o r the i t h o f f i c e i n the hth stratum, and 1^ i s the se lec t ion i n t e r ­

val i n the h th stratum. The c a l c u l a t i o n of se lec t ion in te rva l s i s explained 

i n a footnote to Table 2. 

The Sample of Nonhouseholds w i t h i n Sample Post O f f i c e s 

The research design required tha t nonhouseholds be assigned to 12 

categories according to the f o l l o w i n g indust ry type codes: 

1. Mail order houses 

2. Mai l ing service houses 

3. Publishing 

4. Telephone and telegrph services 

5. U t i l i t i e s 

6. Banking and f i n a n c i a l organizations 

7. Secur i t ies 



TABLE 2 

SELECTED CHARACTERISTICS OF THE POPULATION OF CONTERMINOUS UWITED STATES POST OFFICES 
AND THE SAMPLE SELECTIONS FOR THE STUDY OF THE NONHOUSEHOLD MAILSTREAM, BY SIZE GROUP AND POSTAL REGION 

The Population Northeast Region Eastern Region Southern Region Central Region Western Region 

Size 
Groups 

Number 
of 

Off ices 

Gross 
Revenue 

$000,000 

Sampling 
I n t e r v a l * 
§000,000 

Total 
Sample 
Selec­
tions 

Gross 
Revenue 

$000,000 

Sample 
Selec­
tions 

Gross 
Revenue 

$000,000 

Sample 
Selec­
tions 

Grosa 
Revenue 

$000,000 

Sample 
Selec­
tions 

Gross 
Revenue 

$000,000 

Sample 
Selec­
tions 

Gross 
Revenue 

$000,000 

Sample 
Selec­
tions 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 

A l l 
Groups 30,144 10,519 a 153 2.008 27 1.487 22 2.011 31 3.171 46 1.842 27 

A l 3 1.071 a 3 484 1 0 0 0 0 384 1 203 1 

*2 12 1,356 a 12 152 1 354 3 359 3 382 4 109 1 

A 3 15 922 115.3 8 61 X 78 0 114 1 437 4 232 2 

A4 1 65 65.0 1 65 1 0 ' O 0 0 0 0 0 0 

B l 68 1,651 45.9 36 308 6 211 5 499 11 338 8 295 6 

B 2 1 39 39.0 1 0 0 0 0 0 0 39 1 0 0 

C 372 2,234 43.0 52 394 10 362 8 353 7 626 14 499 13 

D 420 844 105.4 8 167 1 124 2 157 2 248 2 148 1 

E 926 834 69.5 12 174 3 111 2 155 2 234 4 160 1 

F 1,465 569 71.1 8 92 2 89 0 144 2 164 3 80 1 

G 2,267 393 98.3 4 53 1 69 1 101 1 120 1 50 0 

11 & J 7,429 397 99.3 4 44 0 66 0 94 1 145 • 2 48 1 

U L 17,165 144 36.0 4 14 # 0 23* 1 35 1 54 2 18 0 

a Not applicable 

* The sampling rate for each selection i s ra/I, where m - 1976 gross revenue, and I - sampling i n t e r v a l . For each a i re group, the aampling 
interval ia determined by dividing the gross revenue (column 3) by the desired number of sample selections (column 5 ) . The interpretation 
i s that from each s i ze group there i s one sample select ion for each I dol lars of 1976 gross revenue, 

tf The div is ion between Northeast and Eastern regions i s approximate. 

Source: U.S. Postal Service, National Consolidated GFY Revenue Lis t ings for PFY 1976 (unpublished). 
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8. Insurance 

9. Department stores 

10. A l l other establishments 

11 . Nonprof i t organizations 

12. Governments 

A minimum sample size of 50 establishments per quarter sample was desired fo r 

each o f the categories 1 through 9. Since independent estimates of e s t ab l i sh ­

ments and expenditures were not a v a i l a b l e , i t was necessary to use data 

c o l l e c t e d from the 42 sample o f f i c e s to estimate the number of establishments 

and the postal expenditures f o r the study popula t ion . Those two estimates are 

essent ia l to the c a l c u l a t i o n o f se lec t ion rates which varied w i t h indus t ry type 

The sample estimates were consistent w i th p r i o r knowledge that establishments 

in categories 1 through 9 are large users of postal services. 

Financial records from sample post o f f i c e s provided revenue data f o r 

15 percent o f the es tabl ishments . 5 To take advantage of f i n a n c i a l data where 

ava i l ab l e and to ensure tha t every establishment had a nonzero se lec t ion pro­

b a b i l i t y , two separate sampling procedures were used: 1) a sample o f es tabl ish 

ments w i t h p r o b a b i l i t y proport ionate to postal expenditures; and 2) w i t h i n 

i ndus t ry type , an equal p r o b a b i l i t y sampling of establishment loca t ions . Each 

establishment was e l i g i b l e f o r se lec t ion under both procedures. Therefore, the 

t o t a l second stage p r o b a b i l i t y of se lec t ion f o r each establishment i s the sum o 

the independent p r o b a b i l i t i e s under the two se lec t ion procedures. 

To achieve data c o l l e c t i o n from 1,300 establishments per quarter , i t 

was estimated tha t the i n i t i a l sample se lec t ion should be approximately 1,725 

to a l low f o r a t t r i t i o n from nonresponse, vacancies, and any other 

Financial records consis t o f : meter expenditures, permit imprint 
expenditures , second class postage expenditures, and an any other expenditure 
category. E i g h t y - f i v e (85) percent of nonhouseholds do not make meter or 
permit expenditures. 
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miscellaneous events tha t might occur. For the f i r s t quarter of data 

c o l l e c t i o n , a sample of 1,716 establishments was selected. 

A computerized random number generator was used to assign each 

sample establishment or loca t ion to one of the f i r s t 13 weeks of data 

c o l l e c t i o n . The procedure con t ro l l ed on assignment over weeks f o r each 

of the 12 categories of establishments to ensure tha t each week's assign­

ments would contain a cross section of the quarter sample. 

I t was an t ic ipa ted and confirmed in the f i r s t quarter sample that some 

establishments would have m u l t i p l e sample se lec t ions , given the magnitudes of 

t h e i r postal expenditures. Since i t was considered unfeasible to attempt 

m u l t i p l e data co l l ec t ions from an establishment, given the i n t e n s i t y of the 

data c o l l e c t i o n task, compensation was achieved wi th weights equivalent to 

the number of select ions i n the f i r s t quarter f o r such establishments. The 

data c o l l e c t i o n week was a random choice from the two or more weeks that had 

been assigned to the establishment. 

Est imation Procedures 

To compensate f o r d i f fe rences in se lec t ion p r o b a b i l i t i e s , f o r each 

sample establishment a t o t a l p r o b a b i l i t y , p^,, wi th three components was 

c a l c u l a t e d : p^, the p r o b a b i l i t y of se l ec t ing the post o f f i c e serving the 

sample establishment; p^, the p r o b a b i l i t y of se lec t ing the establishment using 

postal revenue as a basis f o r se l ec t ion ; and p^, the p r o b a b i l i t y of select ing 

the establ ishment 's l oca t ion w i t h i n the postal area. The t o t a l se lec t ion 

p r o b a b i l i t y f o r an establishment i s then: 

P T = P x (P 2 + P 3 ) . 

the we igh t , W^, to adjus t f o r the se lec t ion p r o b a b i l i t i e s i s l / p T , the 

r ec ip roca l of the t o t a l se lec t ion p r o b a b i l i t y . 



Notice tha t p r o b a b i l i t i e s and weights, the reciprocals o f select ion 

p r o b a b i l i t i e s , are denomination f r ee numbers. When data from a sample 

establishment are m u l t i p l i e d by that establishment 's weight and these numerous 

products then summed across o f f i c e s and size s t r a t a , the r e s u l t i n g sum is an 

estimate of the value tha t would have been obtained i f a complete census of 

establishments had been taken. The weight, Wp i s applicable whether the 

des i red estimate i s w i t h i n an indust ry type or across types. 

Four other weight fac tors were included i n the sample estimates: 

t A weight , Wg, adjusts data from executive or mail handler 

questionnaires f o r executive nonresponse, and a weight , W^, 

adjus ts mail piece data f o r establishment nonresponse [Not ice 

tha t ^2 a n d W3 o e - i den t i c a l when no data whatsoever were -

reported f o r an establishment; i n other cases, an executive 

in te rv iew may have been obtained but p a r t i c i p a t i o n in a 

week's monitoring of the mail was denied. In tha t 

s i t u a t i o n , a nonresponse adjustment i s required f o r mail piece 

data o n l y . ] ; 

• A weight , W^, formulated by the research s t a f f , adjusts f o r day 

nonresponse w i t h i n a sample establishment; 

• A constant weight o f 13 i s necessary to i n f l a t e one week of 

data, the amount co l l ec ted from an establishment, to the one 

quarter (13 weeks) l e v e l ; 

» A constant f a c t o r , 12/11, adjusts the f i r s t 11 weeks of data 

(October 15 through December 30) , to approximate the USPS 

12-week f i s c a l quarter (October 8 through December 30). 

The adjustment f o r establishment nonresponse was made by sub jec t ive ly 

choosing a responding establishment s i m i l a r to the nonrespondent i n respect 

to i ndus t ry type , annual postal expenditures, data c o l l e c t i o n week, and 

post o f f i c e s ize group. 
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The t o t a l weight , W, f o r an executive questionnaire i s : 

W = Wx x W2 , 

where the estimate i s a p ropor t ion , percentage, or another t y p e of r a t i o . 

The t o t a l weight f o r mail piece data from a sample establ ishment i s 

W = W1 x W3 x W4 x 13 x 12/11. 

When the estimate i s i n the form of a r a t i o , the two cons tan t s , 13 and 

1 2 / 1 1 , may be omi t ted . 

Estimates presented i n t h i s report are of two forms, r a t i o s and 

t o t a l s . An estimated r a t i o , r , i s ca lcula ted from the expression 

13 a ? t V 

x I I I WW-- yW7" 
Y h-l i«l .7=1 n % 3 a % 3 

r = a n ' X 13 % %i 
Z I t w H j *fctj 

k*l i«l j = l 
w h i l e an estimated t o t a l i s 

13 % V 

h=>l j - i 

Here y ^ . i s the value f o r c h a r a c t e r i s t i c y of the / th establishment served 

by the i t h post o f f i c e i n the h th stratum of which there are 13. 

. has a s i m i l a r i n t e r p r e t a t i o n . 

. i s the t o t a l weight f o r the / t h establishment i n the i t h postal 

area o f the hth stratum. 

n h i ^ s t n " e n u m ° e r of sample establishments i n the i t h sample post 

o f f i c e . 

a^ i s the number o f sample o f f i c e s i n the hth stratum. 

13 i s the number o f s t r a t a i n the study populat ion. 

Charac te r i s t i c s of Establishments i n the F i r s t Quarter Sample 

Data from the executive questionnaires have been summarized in 

Table 3 to describe cha rac te r i s t i c s of establishments in the f i r s t quarter 



TABLE 3 

CHARACTERISTICS OF ESTABLISHMENTS SERVED BY POST OFFICES IN CONTERMINOUS UNITED STATES 

Character is t ics 

Number of 
Establishments 

in F i r s t Quarter Sample 

Percent Distributions 
of Sample 

Establishments 

—1 

Estimated Percent 
Distributions of Establishments 

in the Population Character is t ics 

TOTAL Bus i ­
ness 

Non­
prof i t 

Govern­
ment 

A l l 
Estab­

l i s h ­
ments 

B u s i ­
ness 

Non­
prof i t 

Govern­
ment 

A l l 
Estab­

l i s h ­
ments 

Bus i ­
ness 

Non­
prof i t 

Govern­
ment 

TvDe Within Organization Structure 1M213 989 138 86 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Only Establishment ln Organization 619 515 80 24 51.0 52.1 58.0 27.9 70.2 74.4 54.2 20.6 
Branch 332 252 40 40 27.4 25.5 29.0 46.5 19.9 16.0 38.2 59.9 
Subsidiary 85 82 3 0 7.0 8.3 2.1 .0 3.1 3.3 2.9 .0 
Franchise 19 19 0 0 1.6 1.9 .0 .0 2.9 3.4 .0 .0 
Administrative Off ice or Headquarters 128 98 11 19 10.6 9.9 8.0 22.1 1.6 .7 3.8 13.9 
Other 30 23 4 3 2.4 2.3 2.9 3.5 2.3 2.2 .9 5.6 
Not Ascertained 0 0 0 0 0.0 .0 .0 .0 0.0 .0 . .0 .0 

Whether Establishment i s Headquarters 2,213 989 138 86 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Yes 755 624 93 38 62.2 63.1 67.4 44.2 71.5 75.2 56.1 28.8 
No 457 364 45 48 37.7 36.8 32.6 55.8 28.5 24.8 43.9 71.2 
Not Ascertained 1 1 0 0 .1 .1 .0 .0 A * .0 .0 

CeoRraphic Area Served by Establishment lt213 989 138 86 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
International 215 191 19 5 17.7 19.3 13.8 5.8 6.6 6.8 5.3 5.6 
National 159 148 9 2 13.1 15.0 6.5 2.3 4.9 5.0 2.2 6.6 
Reg tonal 184 153 23 8 15.2 15.5 16.7 9.3 10.2 10.8 6.7 3.8 
State-Wide 130 104 12 14 10.7 10.5 8.7 16.3 8.0 7.5 6.5 18.0 
Local 522 390 75 57 43.0 39.4 54.3 66.3 70.3 69.9 79,3 66.0 
Not Ascertained 3 3 0 0 .3 .3 .0 .0 * * .0 .0 

Geographic Location of Establishment 7,233 989 138 86 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Northeastern 168 145 14 9 13.9 14.7 10.1 10.4 12.0 12.4 6.9 11.2 
Eastern 134 108 14 12 11.0 10.9 10.1 14 .0 12.5 12.7 9.2 14.4 
Southern 345 274 40 31 28.4 27.7 29.1 36.0 31.4 30.8 35.8 36.2 
Central 361 302 42 17 29.8 30.5 30.4 19.8 25.5 25.2 32.8 22.1 
Western 205 160 28 17 16.9 16.2 20.3 19.8 18.6 19.0 15.4 16.1 

For f o o t n o t e s , aae page 17 . 



TABLE 3 

CHARACTERISTICS OF ESTABLISHMENTS SERVED BY POST OFFICES IN CONTERMINOUS UNITED STATES (continued) 

Cha r a c t e r l s t i c s 
ln 

Number of 
Establishments 

F i r s t Quarter Sample 

Percent Distributions 
of Sample 

Establishments 

Estimated Percent 
Distr ibutions of Establishments 

ln the Population 
Cha r a c t e r l s t i c s 

TOTAL Bus i ­
ness 

Non­
pro f i t 

Govern­
ment 

A l l 
Estab­

l i s h ­
ments 

Bus i ­
ness 

Non­
pro f i t 

Govern­
ment 

A l l 
Estab­

l i s h ­
ments 

Bus i ­
ness 

Non­
prof i t 

Govern­
ment 

Geographic Dispersion of Organization 3,223 989 138 86 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
International 203 182 18 3 16.7 18.4 13.1 3.5 7.4 6.7 17.1 5.5 
National 145 125 14 6 12.0 12.6 10.1 7.0 5.6 5.0 10.3 9.8 
Regional 69 61 6 2 5.7 6.2 4.3 2.3 5.8 5.8 10.8 * 
State-Wide 83 52 8 23 6.8 5.3 5.8 26.7 4.1 3.0 1.4 26.1 
Local 711 567 92 52 58.6 57.3 66.7 60.5 77.1 79.5 60.4 58.6 
Not Ascertained 2 2 0 0 .2 .2 .0 .0 * * .0 .0 

Size Within Industry (9elf-ranked) 2,223 989 235 86 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Among the Largest 334 286 32 16 27.5 29.0 23.2 18.6 9.5 9.4 9.4 11.9 
Large But Not Among Largest 193 148 27 18 16.0 15.0 19.6 21.0 10.7 9.9 22.9 9.4 
Medium-Sized 304 239 40 25 25.1 24.1 29.0 29.1 28.8 28.6 28.8 32.2 
Among the Smaller 175 143 21 11 14.4 14.4 15.2 12.7 17.7 17.3 18.2 24.0 
Among the Smallest 174 151 13 10 14.3 15.3 9.4 11.6 30.6 32.7 15.5 14.0 
Not Ascertained 33 22 5 6 2.7 2.2 3.6 7.0 2.7 2.1 5.3 8.5 

Postage Expenditure Last Year 2,223 989 138 86 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
Less than $100 130 116 7 7 10.7 11.7 5.1 8.1 32.9 34.9 22.9 13.1 
$100-$1,000 202 160 27 15 16.7 16.2 19.6 17.4 39.9 40.6 43.3 24.9 
$1,000-$5,000 225 183 32 10 18.5 18.5 23.2 11.6 16.7 16.2 19.0 20.6 
$5,000-$50,000 290 219 48 23 24.0 22.1 34.8 26.7 6.6 5.5 9.0 21.7 
$50,000-$500,000 189 158 14 17 15.6 16.1 10.1 19.9 .4 .4 .3 .7 
Over $500,000 127 115 8 4 10.4 11.6 5.8 4.7 .1 .1 * .6 
Not Ascertained 50 38 2 10 4.1 3.8 1,4 11.6 3.4 2.3 5.5 18.4 

*Less than 0.05 percent. 

Source: Executive questionnaires, f i r s t quarter sample of nonhousehold mailstream survey. 
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sample. In addi t ion to the numbers of sample establishments, two percentage 
d i s t r i b u t i o n s are included: 1) percentage d i s t r i b u t i o n s of the sample 
establishments; and 2) estimated percentage d i s t r i b u t i o n s of establishments 
i n the study population. 

Of pa r t i cu l a r in teres t is the comparison of the two sets of percentage 

d i s t r i b u t i o n s . The proportions o f sample establishments that exceed those i n 

the population re la te to establishments wi th the f o l l o w i n g charac ter i s t ics : 

• Branch o f f i c e s , and headquarters adminis t ra t ive o f f i c e s ; 

9 Establishments providing i n t e r n a t i o n a l , national and regional 

services; 

• Establishments among the largest w i th in industry classes; 

• Establishments w i th the highest postal expenditures. 

Wi th in the populat ion, the dominant charac ter i s t ics are: 

• Only establishment organizations; 

• Establishments providing local services; 

• Medium to small-sized establishments; 

• Establishments w i th low postage expenditures. 

The d i r ec t i on of the sample toward la rger establishments that serve 

wider geographic areas and generate large amounts o f postal revenue occurs 

not by chance but by i n t e n t . By designing the sample to include a higher 

propor t ion of large mailers , you get more information about the use of mail 

at a lower cost. 

L imi t a t ions of the Data 

Sample data are subject to two types of e r rors : nonsampling and 

sampling. Nonsampling errors and biases include nonresponse; interviewer 

v a r i a b i l i t y ; response e r ro rs ; e d i t i n g , coding, and other processing e r rors ; 
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and undercoverage of the study populat ion. Nonsampling errors are not readi ly 

measured from the sample i t s e l f . Although weight adjustments were made f o r 

establishment nonresponse and f o r missing data, the e f f e c t o f nonresponse 

on sample estimates remains unknown. Undercoverage, another type of non-

sampling e r r o r , could be deal t w i t h d i r e c t l y by conducting on a sample 

basis a check o f blocks or postal routes to determine i f any current estab­

lishments are missing from the l i s t s compiled i n 1978. Although special 

procedures might be designed to inves t iga te other types of nonsampling e r rors , 

none i s i n progress. 

One argument f o r the use of p r o b a b i l i t y sampling i s tha t an estimate 

of sampling v a r i a b i l i t y can be calculated from the sample data. However, the 

p rec i s ion of estimates of sampling v a r i a b i l i t y as well as the precision of 

estimates of cha rac te r i s t i c s of the study population depend on and vary with 

the sample size and sample design. 

Perhaps the major l i m i t a t i o n of the reported data is the small sample 

from which they are der ived. I t i s to be emphasized that 11 weeks of data 

from 987 establishments in 42 post o f f i c e s must be regarded as pre l iminary . 

Data preparat ion f o r the f i r s t quarter has proved to be more time consuming 

than was a n t i c i p a t e d . The ca l cu l a t i on of sampling e r ro r s , which generally 

f o l l o w s the analysis of survey data, has been completed f o r only a few e s t i ­

mated t o t a l s and f o r none of the r a t i o s . 

where the notat ions are those defined i n the preceding sec t ion . The standard 

A s i m p l i f i e d , general formula f o r the ca l cu la t ion of the variance of 

a t o t a l i s : 

t 
n n w n I I ^=l j«l 

zL hi 3 yhij 
w 

variance (Y) 
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e r r o r i s the square root of the variance. The c o e f f i c i e n t s of v a r i a t i o n , 

appearing wi th estimated t o t a l s i n the tables repor t ing survey f i n d i n g s , are the 

r a t i o s of standard errors to corresponding estimated t o t a l s . 

The actual variance ca lcula t ions were more complex than the general 

fo rmula . In the f i r s t quar ter , s t r a t a w i th two or more post o f f i c e s but w i th 

only one sample post o f f i c e had to be combined wi th other s t r a t a . In the case 

of a stratum wi th one or more o f f i c e s each o f which was included wi th c e r t a i n t y , 

the primary se lec t ion was the establishment or the postal route , depending upon 

the sampling procedure used. 

The researcher should not be unduly dis turbed by the magnitudes of the 

standard errors reported f o r the f i r s t quarter . I t i s unreasonable to expect a 

small sample to produce precise estimates of t o t a l s by applying an i n f l a t i o n 

f a c t o r to sample data, the only technique ava i lab le at present. One should not con 

elude tha t these estimates d i f f e r by wide margins from corresponding population 

parameters, nor should the precis ion of estimated percentages and means be 

judged from the standard errors o f t o t a l s . Other techniques to estimate to t a l s 

are being explored, the analysis o f sampling v a r i a b i l i t y is cont inuing , and the 

outcomes o f these inves t iga t ions w i l l be ava i lab le i n the f i n a l study repor t . 

Looking Ahead 

The sample design described i n Thsk 2 feport included the recommen­

da t ion tha t the f i r s t quarter of data c o l l e c t i o n be regarded as a p i l o t survey 

from which estimates of key variables and t h e i r sampling errors could be 

ca l cu l a t ed . That informat ion was then to be the basis f o r f i n a l decisions 

on the sample design f o r the remainder of the 12-month per iod . Operational 

problems precluded the implementation o f tha t design f ea tu re . Data 

c o l l e c t i o n continued i n months fou r through s ix w i t h a new sample of 

approximately 1,700 establishments selected from 89 post o f f i c e s , the 42 
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f i r s t quarter o f f i c e s and an addi t iona l 47 post o f f i c e s . Each of the t h i r d 

and f o u r t h quarter surveys includes another 1,700 establishments in 129 postal 

areas. By holding the number of sample establishments constant f o r each 

quar te r whi le increasing the number of sample post o f f i c e s from 42 to 129, 

the w i t h i n post o f f i c e component of sampling v a r i a b i l i t y i s being increased 

and the between o f f i c e component decreased. I t is not ye t known i f that 

a l l o c a t i o n of the sample i s opt imal . 

Even i f the f i r s t quarter data on sampling v a r i a b i l i t y had been 

a v a i l a b l e at an early date, i t i s u n l i k e l y t ha t the sample design f o r the 

l a s t s i x months of data c o l l e c t i o n would have d i f f e r e d from that which is in 

use. I t i s ce r t a in tha t estimates of sampling error would not have indicated 

a reduct ion i n sample s ize ; i t is also c e r t a i n tha t the cost and complexities 

o f survey operations made an increase i n sample size i n t o l e r a b l e . Even the 

o r i g i n a l sample of 153 post o f f i c e s was reduced to 129 by wi thhold ing one 

quar ter o f the o f f i c e select ions from groups B ^ C, H-J and K-L (n ine , t h i r t een 

one, and one o f f i c e s r e spec t ive ly ) . 

Steps to increase the precision of estimates have also been taken: 

• A l i s t o f establishments w i th two m i l l i o n do l la r s or more in 

annual postal expenditures has been compiled; members o f that 

group are being sampled from the l i s t and are excluded from any 

"wi th in post o f f i c e " se l ec t ion ; 

• A l i s t of federa l agencies i n the Washington area w i l l help to 

improve the sample o f governments; 

• The f i r s t quarter sample of one-eighth of the postal routes in 

the Manhattan and the Los Angeles o f f i c e s (an expedient measure) 

has been replaced wi th a sample of establishments from a l l routes 

f o r the remaining quarter . 



With the i nc lu s ion , during quarters three and fou r , of a l l o f f i c e s 

i n group A 2 , the between component of variance w i l l be eliminated f o r that 

g r o u p . 6 Furthermore, data f o r the t o t a l sample should y i e l d more precise 

estimates of mail and establishment charac ter i s t ics and t he i r sampling 

e r ro r s than data from only one quarter can provide. 

See Task 2 Report f o r a l i s t i n g of A« post o f f i c e s . 
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STUDY PROCEDURES 

Es tab l i sh ing Contact and Gaining Cooperation 

Approximately s ix weeks p r i o r to an. establishment's scheduled data 

c o l l e c t i o n week, an SRC in terv iewer i n i t i a t e s the data c o l l e c t i o n process by 

i d e n t i f y i n g the appropriate executive respondent. The in terv iewer does th i s by 

c a l l i n g the secretary to the executive o f f i c e r o f the establishment, and, 

through discuss ion, i d e n t i f y i n g the person who, f i r s t , i s involved i n , and 

p re fe rab ly responsible f o r , po l i cy decisions per ta in ing to the use of mail 

and a l t e r n a t e de l ive ry services and, second, has the au tho r i ty to commit 

the e n t i r e establishment to cooperate in mai l -piece data c o l l e c t i o n . 

Once t h i s executive i s i d e n t i f i e d , the in terviewer sends him or her a 

l e t t e r seeking p a r t i c i p a t i o n . The l e t t e r attempts to show the executive that 

his establ ishment 's cooperation w i l l enable the Postal Service to improve ser­

vices and to s t ruc ture rates w i t h greater economic r a t i o n a l i t y . To underscore 

the importance of the study, the l e t t e r is p r in t ed on the let terhead of the 

United States Postal Service and i s signed by the local postmaster. In recog­

n i t i o n o f the importance of a high response r a t e , a special team of researchers 

i n Ann Arbor (known as Lee Snyder) was t r a ined to make persuasion ca l l s and 

otherwise aid the interviewers in th i s f u n c t i o n . 

A f t e r a l lowing s u f f i c i e n t time f o r the l e t t e r to be de l ive red , the 

i n t e r v i e w e r ca l l s the establishment and makes an appointment to conduct the 

executive in te rv iew which requires about one hour. 

Upon completion o f the executive quest ionnaire , the in te rv iewer 

requests persmission to in terv iew the "mail hand le r , " 7 to have counts o f out­

going mail made in the mailroom during a s p e c i f i e d week, and" to have everybody 

i n the establishment who prepares outgoing mail place codes i n d i c a t i n g type. 

The mail handler i s a term used here and throughout th i s report to 
designate an i nd iv idua l w i t h knowledge o f the day-to-day mailroom f u n c t i o n , 
whose t i t l e ranges from Vice President i n Charge o f Communication Services to 
Mailroom Head. 
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of content and type of recipient on the outside of each mail piece they pre­

pare during data col lection week. They are a l l given content/recipient code 

sheets for this purpose. The executive is also requested to send a memo to 

a l l employees encouraging participation in content and recipient coding. 

Data Collection 

Two types of data collection instruments are used to obtain infor­

mation from cooperating establishments. These are two questionnaires, one 

addressed to the establishments' "executive" and one to the "mail handler" 

or person di rect ly responsible for entering material into the mailstream, 

and a set of forms on which to record detailed data about establishments' 

outgoing mai1. 

Administering the Questionnaires 

The Executive Interview. The questionnaire addresses issues such 

as establishment characteristics ( industrial type, size, population served, 

e t c . ) , att itudes toward and use of the Postal Service and of competing 

services, and potential demand for new services that might be offered by 

the U.S.P.S. I f the executive is unable to provide factual information 

requested, an attempt is made to obtain i t from others in the establishment. 

The Mail Handler Interview. The interviewer attempts to administer 

the mail handler questionnaire after the executive interview has been com­

pleted. I f this is inconvenient, an appointment is arranged. The mail 

handler questionnaire, considerably shorter than the executive questionnaire, 

addresses the mail handler's attitudes toward the Postal Service and obtains 

detailed information not l i ke ly to be known by the executive about postal 

services the establishment uses. Upon completion of the questionnaire, the 

interviewer sets up an appointment for the week preceding the scheduled data 
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col lect ion week to t ra in the mail handler and others in the mailroom to 

complete the mail piece forms. 

Mail-Piece Data Collection 

Between 10 and 13 items of information are needed about each mail 

piece sent by an establishment during i t s data collection week, the exact 

number depending on the type of mail piece. Examples of required data 

items include: date sent, type of indic ia, how i t enters the mailstream, 

s ize , weight, postage, class, type of window, type of contents, and intended 

recip ient . Similar types of information are required of items sent through 

delivery systems competitive with the Postal Service such as United Parcel 

Service. 

For an establishment that sends only a few mail pieces a day, pro­

viding the required data is re lat ively simple and minimally time consuming. 

But some establishments, part icular ly mailing services, send many thousands 

of pieces each day. One of the most d i f f i c u l t parts of the study was 

designing forms that would make the job of data collection feasible, even for 

very large mailers. Many versions were t r ied in the f i e l d before the current 

versions were printed. 

The single most important factor contributing to the feas ib i l i t y of 

mail-piece data collection is the fact that huge mailings by a nonhousehold 

establishment usually consist of identical mail pieces. Moreover, to take 

advantage of preferential mailing rates (pre-sort, bulk-rate, etc.) or to 

mail with a permit imprint rather than stamps or meter s t r ips , mailers must 

complete a Postal Service form for each mailing. This form ident i f ies the 

number of pieces being sent, the mail class, and other types of information 

required for the study. Taking advantage of t h i s , SRC designed forms with 

the top half identical to the Postal Service forms and the bottom half 
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requesting the additional information about the mailing. I t had these forms 
made into sets of four pages with carbon paper inserted between them. The 
top two pages are the regular postal service forms and the bottom two, 
the SRC forms. Therefore, in f i l l i n g out the padded forms, the establishment 
needs to do l i t t l e more than i t routinely does when i t prepares a mailing. 

Designing forms for mail pieces that are not sent in batches requiring 

Postal Service forms was more challenging. Ultimately, seven forms that worked 

well were designed for di f ferent types of mail pieces (three for envelopes in 

d i f fe ren t size groups, one for postcards, one for packages, one for mail using 

special services, and one for items sent through mail-competing services). 

In addit ion, a separate form was created to capture information about each 

second-class publication sent by.the sample establishment during the previous 

year. A copy of these forms are included in Appendix A. 

During each day of the assigned data-collection week, mailroom employees 

of part ic ipat ing establishments complete the mail-piece forms. Because content 

and recipient codes are placed on the front of mail pieces, these employees 

are able to provide a l l of the required information. 

I f an establishment is w i l l i ng to cooperate but finds the job of 

completing the mail-piece forms overwhelming, two di f ferent procedures are 

used. For establishments that keep good records, an attempt is made to cap­

ture much of the information from these records or to make good estimates 

based on them. I f adequate records are not available, employees of the local 

post of f ice complete the forms. When this is done, establishments sometimes 

are able to provide good content/recipient estimates so this information is 

not lost . Some have been w i l l i ng to place content/recipient codes on the 

mail despite the fact that they have f e l t unable to do the actual data 

recording. 
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Post Office Participation 

Once an establishment has agreed to part icipate, the local post 

o f f i ce becomes involved in several ways. I t delivers a l l of the required 

forms and instruction books to the establishment before mailroom training 

is scheduled to take place. Occasionally, i t assists SRC interviewers with 

t ra in ing when mailroom equipment is complex and unfamiliar to them. And i t 

picks up a l l of the establishment's outgoing mail during the week unless 

the establishment routinely brings i t to the post o f f ice. 
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RESPONSE RATES 

Many d i f ferent response rate concepts are relevant to this study. 

Cooperation ranged from establishments doing everything asked of them every 

day to refusing to do anything at a l l . Interviews and mail-piece data response 

rates are: 

Type of Data Response Rates 

% 

Interview Data 90 

Mail Piece Data 84 

Yellow Tag 77 

Blue Tag 7 

The interview response rate measures the extent to which sampled 

establishments provided interview data, regardless of whether or not they 

provided mail-piece data. In a l l cases executive interviews were comple­

mented by at least one mail handler interview. The "yellow tag" mail-piece 

response rate indicates the extent to which sampled establishments provided 

mail-piece data for one or more days as well as interview data. The "blue 

tag" mail-piece response rate indicates the extent to which sampled 

establishments provided interview data and permitted postal employees to 

co l l ec t mail-piece data. The sum of the yellow tag and blue tag mail-piece 

response rates shows the overall response rate for interview and mai l-

piece data. I t should be noted that the response rates given do not ref lect 

the fac t that not a l l part ic ipat ing establishments cooperated fu l l y on a l l 

work days. A discussion of "day non-response" is presented later . 

SRC studies in which the unit of analysis is the household typical ly 

have response rates of 70 to 75 percent. Whether the exceptionally high 

response rates reported for this study are due primari ly to par t icu lar ly good 
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instrumentation and procedures or to nonhousehold establishments being more 
w i l l i ng respondents than households is impossible to say. But whatever the 
reason, these rates are grat i fy ingly high. 
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ESTIMATING THE VOLUME OF TOTAL NONHOUSEHOLD MAIL 

Estimating the volume of total nonhousehold mail involved weighting 

the volume of mail reported by each sample establishment by the inverse of 
g 

i t s probabi l i ty of selection and adding the weighted sum across establish­

ments. Adjustments were made to account for the fact that some establishments 

refused to provide data, others provided i t fo r fewer than a l l work-days of 

the assigned data col lect ion week, each establishment reported data for only 

one week of the 13 week calendar quarter for which i t was selected, and that 

data was collected for only 11 of the 12 weeks of the postal quarter. 

Adjustment for Nonresponse 

In an attempt to avoid nonresponse bias in the data set, three 

d i f f e ren t types of nonresponse adjustments were made. These include 

adjustments for mail-piece data nonresponse, for interview nonresponse, 

and f o r day nonresponse. 

Mail Piece Data Nonresponse. Since an expansion estimator was used 

to estimate total mail volume, adjustment had to be made to account for mail 

that nonrespondents sent but for which we had no data. A separate adjustment 

was made for each nonrespondent. This adjustment took the form of applying 

a "nonresponse weight" to data provided by the cooperating establishment or 

establishments most similar to the nonrespondent. Attr ibutes considered 

important in determining the s imi la r i ty between establishments are industrial 

c l ass i f i ca t i on , size, assigned week of data co l lec t ion , and CAG-designation 

of post o f f i ce serving them. 

See Sampling, Page 13. 
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The magnitude of the nonresponse weight was determined by the 

postal size of the nonrespondent relat ive to the postal size of the similar 

establishment. Both postal size measures came from the postage amounts 

recorded in the sampling frame. In cases where the nonresponse weight was 

re la t i ve ly large, a l l possible ef for ts were made to obtain auxi l iary 

information about the nonrespondent and to use a d i f ferent adjustment 

technique. 

The nonresponse weight was applied to a l l components of the data 

set, not jus t tota l mail volume. Time constraints precluded analyses to 

determine whether a d i f fe ren t ia l adjustment procedure might be somewhat 

more sat isfactory. Attention w i l l be given to th is issue before the f ina l 

report is completed. 

Interview Nonresponse. As with mail-piece data nonresponse, an 

adjustment was made for establishments that refused the executive interview. 

I f an establishment refused both the interviewers and mail-piece data 

co l l ec t ion , both the interview and mail-piece data of a similar cooperating 

establishment were adjusted upward by an amount that depended on the sizes 

of the simi lar respondent and the nonrespondent. I f only mail-piece data 

were missing, only the mail-piece information of the similar respondent was 

weighted upward. There were no cases of establishments cooperating with 

mail-piece data col lect ion and not with the executive interview. 

Day Nonresponse. I f an establishment provided data for less than 

i t s f u l l work week, adjustment was made for missing data-collection days. 

That adjustment took the form of weighting the data for the day or days 

reported by an amount determined by the number of missing days. Thus: 
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Number of Days Missing 
in 5-Day Work Week 

Weight to be Applied to Data 
for Each Day Reported 

1 
2 
3 
4 

1.25 
1.67 
2.50 
5.00 

Number of Days Missing 
in Weeks with a 1-Day 

Postal Holiday 
Weight to be Applied to Data 

for Each Day Reported 

1 
2 
3 

1.33 
2.00 
4.00 

Al ternat ive adjustment procedures for day nonresponse are being considered 

for the f ina l report. 

Other Adjustments 

Two other adjustments were made to the weighted data derived from 

each part ic ipat ing establishment. F i r s t , i t was mult ip l ied by 13 to ref lect 

the fac t that each establishment was selected i n i t i a l l y fo r part ic ipat ion in a 

13-week quarter and was then asked to provide data for only one week. 

Second, the weighted data were mult ip l ied by 12/11 to adjust for an 11 week 

data col lect ion period when the actual postal quarter covers 12 weeks. 

Second class publication estimates were derived from reports of annual, 

not weekly, transmission of mai l . The adjustment factor used was 12/52. 
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TABLE CONVENTIONS AND NOTES 

There are a great many conventions used in the presentation of any 

data which require spell ing out. 

1. General Format 

The tables are divided into six sections. Each section is 

separately numbered with the f i r s t number indicat ing the section and the two 

numbers af ter the decimal indicat ing the table number within the section. 

2. Direction of Percentaging 

Whether percentages are based on column or row totals is indicated 

by the position of the percent sign. In most cases the percentages are 

column percents and should be read downward. A l l column percents are headed 

by "100%" or " [ % ] " . Row percentage tables are less frequent. Al l row per­

centage tables have "100%" at the beginning of the row. 

3. Percentages 

A) Percentages were rounded to the nearest hundredth of a percent, 

B) Less than .01% is designated with an aster isk, * . 

C) Percentages may add to s l igh t ly more or less than 100% due to 

rounding. 

D) On some tables, percentages may add to more than 100% because 

respondents were allowed to give more than one answer for certain questions. 

4. Number of Cases on Which Percentages are Based 

A) In Section 1 the base is the estimated number of mail pieces for 

the quarter. The coef f ic ient of variat ion fo r each estimate is also provided. 

The coef f i c ien t of variat ion given for total mail is that calculated for the 

sum of f i r s t , th i rd and fourth class mail on the assumption that the coeff ic ient 

of var ia t ion for the t o t a l , including second class mai l , would be approximately 

the same. The estimation procedure for mail pieces is described on Pages 13-15 
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and 30-32 of this report. The def in i t ion of a coeff icient of variation is 
given on Page 20. 

B) In Sections 2-6 the base is the weighted sample. The weighted 

sample is the sum of the reciprocals of the probabil i t ies of selection of 

a l l sampled establishments. The weighted sample is not equal to the es t i ­

mated number of establishments, but is provided since percentages are based 

upon i t . Because the number of establishments from which we collected data 

is sometimes thin in the f i r s t quarter, we also provide the unweighted 

sample size for each table. We hope these numbers w i l l keep the reader 

from making inappropriate generalizations from the data. The reader is 

cautioned that some of the percentages in the tables are calculated from 

extremely small samples. Where time permitted, percentages that would 

have been based on fewer than 25 cases were deleted and an "a" inserted in 

the i r place. These percentages should be available in the Final Report. 

Since time did not permit this for a l l tables, a l l tables should be read 

with caution. 

C) Al l percentages exclude missing data from the base. The amount 

of missing data which has been excluded is always provided as a percentage 

of the t o t a l . In every case this number is enclosed in parentheses. 

D) In many tables the most interest ing presentation of the data is 

a percentage breakdown of a certain portion of the whole, not of the total 

i t s e l f . The percentage breakdowns are designated in one of two ways: 

1) I f the components of a subtotal are percentages of 
that subtotal, they are printed one space to the r ight of that 
subtotal and that subtotal is underlined. 

2) I f the components of a subtotal are percentages of 
the total base (not the subtotal base), they are also printed 
one space to the r ight of their subtotal, but the subtotal is 
not underlined. 
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5. Category Hearings 

There are f ive basic clusters for which much of the data have been 

percentaged: 

A) Nonhousehold Senders. The basic grouping of Nonhousehold 

Senders--businesses, nonprofit and government organizations, are sel f -

reports and there are no missing data. 

B) Specified Type of Nonhousehold Sender. The USPS requested 

separate analyses for 12 categories of senders. These have been grouped 

into seven categories for the interim report because the special group 

samples were not drawn to y ie ld suf f ic ient sample size for one quarter only. 

USPS Requested Categories Interim Report Placement 

1. 
2. 
3. 

Mail Order 
Mail Services 
Publishing/Printing 

a. Mail Oriented Industries 

4. 
5. 

Telephone/Telegraph 
Other U t i l i t i e s 2. U t i l i t i e s 

6. 
7. 
8. 

Banking 
Securities 
Insurance 

3. Financial Inst i tut ions 

9. Department Stores 4. Department Stores 

10. Al l Other Businesses 5. Al l Other Businesses 

11. Non-Profit 6. Non-Profit 

12 Government 7. Government 

0 Postal Region. These correspond to the o f f i c i a l USPS postal 

D) Postage Expenditure Last Year, These data come from the 

Executive Questionnaire, Question C24. Postage expenditure last year was not 

ascertained for 31 establishments that accounted for 275 mil l ion mail pieces 

or 1.7 percent of reported mail pieces. These cases are excluded from these 

tables. 
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E) Recipient Group as Reported by Sender. Recipient categories are 

based on respondent reports regarding which of 12 pre-established categories 

they best f i t . The 12 categories provided to them were: 

DOMESTIC MAIL 
A Sent to a household 
B Sent from this establishment to another location of the 

same organization 
C Sent to a business 
D Sent to a nonprofit organization 
E Sent to a federal government agency or o f f i c i a l (including 

domestic mi l i tary bases) 
F Sent to a state government agency or o f f i c i a l 
G Sent to a local government agency or o f f i c i a l 
H Sent to a candidate fo r public o f f ice 
K Sent to a hospital 
L Sent to a school or university 
N Sent to a foreign government or i t s agency in the U.S. 

(embassies, consulates, foreign trade associations, 
etc.) 

FOREIGN MAIL 

P Sent to any foreign country (including APO, FPO, etc.) 

Their recipient group placement in the interim report i s : 

Households = (A) 

Business ~ (C plus B when the sender is a business) 
Non-Profit = (D plus B when the sender is a non-profit 

organization) 

Government = (E or F or G plus B when the sender is a 
matching E, F or G) 

Al l Others = H + K + L + N + P 

6. Interpretation of Weighted Data 

In Sections Two through Six, answers to the questions in the 

Executive and Mail Handler Questionnaires are presented in the form of per­

cent of establishments which agreed, part icipated, desired, used, or the 

l i k e . Since those percents are based on weighted data, we must address the 

question of whether they would d i f f e r i f they were unweighted or weighted 

d i f f e ren t l y . The answer is yes. The weights used essentially bring the 

sample in l ine with a census approach. The result is equivalent to having 



37 

asked each establishment in the United States each question and giving each 

of these establishments, regardless of size or any other characterist ic, 

one vote. 

I f the analyst wishes to weight (count) the responses of establish­

ments with greater mail usage more heavily than the responses of those with 

l i t t l e or no mail usage, the percentages provided in the th i rd set of 

category headings—Postage Expenditure Last Year—will be helpful . 

We are just beginning to investigate and check the opportunities 

and l imitat ions of this large data set. We welcome comments and suggestions 

fo r inclusion in the f ina l report but suggestions received af ter 

January 1, 1980 cannot be given serious consideration. 
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Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION WlWw^«ditt?^"« P F Y 1 9 7 9 

Table 1.1: Classes and Sub-Classes of Mail Sent 
(By Type of Nonhousehold Sender} 

Nonhousehold Senders 

Total 
Nonhouseholds 

All 
Businesses 

All 
Nonprofit 

All 
Government 

Estiiiiated Number of Mail Pieces for 
First. Postal Quarter (000,000) 

Coefficient of Variation 

17,626 

.185 

15,115 

.194 

1,267 

.162 

1,244 

.455 

ToiM Hai 1 ...Pieces 

First Class (total) 
binciitT-Piece Letter Rate 
Leticr Pro-Sort Rate 
Single-Piece Postcard Rate 
.Llosl:c-irG F'ru-So.'t Rate 
Fr.\n!".2d 
Penalty Kail 
iiusii.iss Reply Rate 
0th°r 

Second C U T S ; (total) 
t'uL'li;iici'5 Rate 
C.:nL:'olled Circulation 
Trans iont Rate 

100% 100% 1002 1C0S 

48.6 
39.9 
4.2 
1.5 
0.8 
* 

1.7 
0.1 
0.2 

11.6 
8.2 
3.4 
0.1 

45.3 
38.4 
4.5 
1.4 
0.5 
* 

0.1 
0.1 
0.3 

12.5 
9.0 
3.4 
0.1 

46.0 
38.8 
1.5 
3.1 
2.6 
* 
* 

0.1 
0.0 

12.3 
5.8 
6.4 

90.8 
55.2 
4.2 
i . l 
3.2 
0. 1 

2C0 
0.1 
0.0 

0.7 
0.5 
0.2 

Third C1;:S3 (total) 
Si^gU l-icce fiute 
Rol le r Bulk Circulars 
Ro^ular Bulk Catalogues ' , 
Tiiirt! Merchandise Less Than 16 02. 
Non-Profit Bulk Circulars 
Non-Frof-it Bulk Catalogues 
Franked 
Penalty Mail 
Other 

38.8 41.1 40.9 C l 
1.1 

28.3 
2.1 
1.1 
5.3 
* 

0.9 

1.2 
32.3 
2.5 
1.1 
3.0 

0.0 
1.0 

0.6 
3.9 
0.0 
1.2 

35.2 
0.0 
0.0 
0.0 
0.0 

0.6 
A.2 
0.1 
0.0 
3.2 
CO 
0.0 

+ 

0.0 
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Table 1,1 continued 

Nonhousehold Senders 

Total All All All 
Nonhouseholds Businesses Nonprofit Government 

Fourth Class (total) 
Zone Rate Parcel Post 
Bulk Zone Rate Parcel- Post 
Special Rate, Library Rate, 

Catalogue Rate 
Franked 
Penalty Hail 

• Foreign (total) 
International 
Canada or Mexico 
Foreign Air 
Foreign Surface 
Franked 
Penalty Mail 

Class Not Ascertained 

0.4 0.4 0.4 0.1 
0.1 
* 

0.3 
* 
* 

0.6 
* 

0.2 
0.3 
0.1 
* 
* 

(6.7) 

0.2 

0.3 
* 

0.0 

0.7 
0.0 
0.2 
0.4 
0.1 
* 

0.0 

( -6)' 

0.0 

0.4 
0.0 
0.0 

0.0 

0.1 
0.0 
* 

0.4 0.2 
* 

0.1 
0.3 
* 

0.0 
0.0 

(1.8) 

0.0 
0.1 
0.1 
* 

0.0 
* 

(0.3) 

These items are mailed at either profit or nonprofit bulk circular rate. 
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Table 1.2: Classes and Sub-Classes of Mail Sent 
(By Specified Type of Nonhousehold Sender) 

Specified Type of Nonhousehold Sender 

Mail All 
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Uti l i t ies Institutions Stores Businesses Profit Government 

Estimated Number of Mail Pieces for 17,626 8,104 
First Postal Quarter (000,000) 

Coefficient of Variation .185 .361 

Total Mail Pieces 100% 100% 

First Class (total) 48.6 7.4 
Single-Piece Letter Rate 39.9 6.3 
Letter Pre-Sort Rate 4.2 0.5 
5ingle-Piece Postcard Rate 1.5 0.1 
Postcard Pre-Sort Rate 0.8 0.0 
Franked * * 
Penalty Mail 1.7 * 
Business Reply Rate 0.1 0.1 
Other 0.2 0.3 

Second Class (total) 11.6 22.5 
Publishers Rate 8.2 16.2 
Controlled Circulation 3.4 6.3 
Transient Rate 0.1 0.1 

Third Class (total) 38.8 69.2 
Single Piece Rate 1.1 1.3 
Regular Bulk Circulars 28.3 54.2 
Regular Bulk Catalogues . 2 - 1 4 - 6 

Third Merchandise Less Than 16 oz. 1.1 1.7 
Non-Profit Bulk Circulars 5.3 5.5 
Non-Profit Bulk Catalogues * * 
Franked * * 
Penalty Mail * 0.0 
n t w 0-9 1-9 

100% 

9e.7 

507 2,112 425 3,967 1,267 1,244 

.384 .158 .330 .171 .162 .456 

100% 100% 100% 100% IOO?; 

96.8 83.2 85.3 46.0 -90.8 
10.4 89.3 72.3 75.2 38.8 59.2 
!6.3 7.0 7.8 8 .1 1.5 4.2 
!4.7 0.1 2.0 1.7 3.1 1.1 
L5.1 0.0 0.0 0.0 2.6 3.2 
0.0 * * 0.1 * 0 . 1 
0.0 0.4 0.0 0 .1 * 23.0 
* * 1.2 0.2 0.1 0.1 

2.2 0.0 0.0 0.1 0.0 0.0 

0.1 0.8 1.1 12.3 0.7 
0.0 0.0 0.0 0.9 5.8 0.5 
0.0 0.1 0.7 0.1 6.4 0.2 
0.0 0.0 0.1 * * 

2.5 15.0 11.6 40.9 8 .1 
0.8 0.5 O.l 1.5 0.6 0.6 
0.0 1.7 14.9 9.3 3.9 4.2 
0.0 0.0 0.0 0.1 0.0 0.1 
0.0 0.3 * 0.6 1.2 0.0 
0.0 0.0 0.0 * 35.2 3.2 
0.0 0.0 0.0 0.1 0.0 0.0 
0.0 * 0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 0.0 
0.0 0.0 o.o 0.0 0.0 CO 
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Table 1.2 continued 

Specified Type of Nonhousehold Sender 

Mail AU 
Total Oriented financial Dept. Other Non-
Nonhouseholds Industries Uti l i t ies Institutions Stores Businesses Profit Government 

Fourth Class Jtota]J_ 0.4 0.4 0.3 0.0 0.9 0.5 0.4 0.1 
Zone Rate Parcel Post 0.1 0.1 * * 0.7 0.4 * Tt 

Bulk Zone Rate Parcel Post * 0.0 0.0 0.0 0.1 0.0 0.0 0.0 
Special Rate, Library Rate, 

0.1 0.1 0.4 Catalogue Rate 0.3 0.4 0.3 0.1 0.1 0.4 0.1 
Franked * 0.0 0.0 0.0 0.0 * 0.0 0.0 
Penalty Mail * 0.0 0.0 0.0 0.0 0.0 0.0 * 

Foreion (total) 0.6 0.4 0.2 0.5 * 1.5 0.4 0.2 
International * 0.0 0.0 0.0 0.0 0.0 * 0.0 
Canada or Mexico 0.2 0.1 0.1 0.2 * 0.6 0.1 0.1 
foreign Air 0.3 0.2 0.1 0.3 * D.B 0.3 0.1 
Foreign Surface 0.1 0.2 * 0.1 + * 
Franked * 0.0 0.0 * 0.0 0.0 0.0 0.0 
Penalty Mail * 0.0 0.0 0.0 0.0 0.0 0.0 * 

Class Not Ascertained (0.7) (*) (0.1) (0.5) (0.2) (1.9) (1.8) (0.3) 

These items are mailed at either profit or nonprofit bulk circular rate. 
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SIS Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION 

Table 1.3: Classes and Sub-CUsses of Mall Sent 
(By Postal Region) 

Preliminary Report—Tentative Finding! 
First Posul Quarter PFY 1979 
Weighted Eitimim 

Total 
Nonhouseholds 

Postal Region 

Northeastern Eastern Southern Central Western 

Estimated Number of Mail Pieces 17,626 2,692 1,505 3,241 6,358 3,830 
for First Postal Quarter (000.000) 

Coefficient of Variation .185 .446 .487 .273 .360 .656 

Total "rail Pieces 1009! 100% 100% 100% 100% 100% 

First Class (total) 
Single-Piece Letter Rate 
Latter Pre-Sort Rate 
Single-Piece Postcard Rate 
Postcard Pre-Sort Rate 
Franked 
Penalty Mail 
Business Reply Rate 
Other 

Sec on d_ Class (total) 
Publishers Rate 
Controlled Circulation 
Transient Rate 

Thiro Class (total) 
Single Piece Rate 
Regular Bulk Circulars 
Regular Bulk Catalogues . 
Third Merchandise Less Than 16 02. 
Ilon-Profit Bulk Circulars 
Non-Profit Bulk Catalogues. 
Franked 
Penalty Mail 
Other 

48.6 
39.9 
4.2 
1.5 
0.8 
* 

1.7 
0.1 
0.2 

47.9 51.2 77.0 40.5 

11.6 
8.2 
3.4 
0.1 

38.8 
1.1 

28.3 
2.1 
1.1 
5.3 
* 

0.'9 

47.1 
0.1 
0.1 
0.0 
* 

0.5 

* 

1.2 
1.0 
0.1. * 

49.9 
0.4 

34.8 
3.7 
0.7 

10.4 
0.0 
0.0 
0.0 
0.0 

45.3 
3.9 
1.5 
0.0 
0.0 
0.2 
0.1 
0.1 

0.8 
0.8 
0.0 

47.4 
0.3 

37.9 
0.4 
1.8 
6.9 
* 

0.0 
* 

0.0 

65.6 
5.0 
3.7 
1.1 
* 

0.3 
0.2 
1.1 

5.5 
4.8 
0.7 

15.9 
0.6 
6.8 

j t 

0.8 
6.1 
0.0 
0.0 
0.0 
1.6 

29.8 
6.8 
1.7 
1.8 
* 

0.1 
0.2 
* 

37.3 

28.2 
19.5 
9.1 
0.1 

29.8 
1.0 

20.8 
4.3 
1.4 
2.1 
* 
* 

0.0 
0.1 

27.7 
2.3 
0.3 
0.0 

* 
6.9 
0.1 
0.0 

0.3 
0.2 
0.1 

61.7 
2.6 

50.4 * 
0.6 
5.6 
0.0 

> 

0.0 
2.5 
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Table 1.3 continued 

Total 
Nonhouseholds Northeastern 

Postal Region -

Eastern Southern Central Western 

Fourth Class (total) 
Zone Rate Parcel Post 
Bulk Zone Rate Parcel Post 
Special Rate, Library Rate, 

Catalogue Rate 
Franked 
Penalty Hail 

• Foreign (total) 
fnternational 
Canada or Mexico 
Foreign Air 
Foreign Surface 
Franked 
Penalty Mail 

0.4 0.1 0.1 0.8 0.6 0.1 
0.1 
* 

0.3 
* 

0.6 

0.2 
0.3 
0.1 

* 
0.0 

0.1 

0.0 
0.9 

0.0 
0.1 
0.8 
* 

0.0 
0.0 

* 
0.0 
0.1 
0.0 

0.5 
0.0 
* 

0.4 
0.1 
0.0 
0.0 

0.4 
0.0 

0.4 
0.0 
0.0 

0.8 
0.0 
0.5 
0.3 
* 

0.0 
0.0 

0.1 

0.4 
0.0 
0.0 

0.5 
0.0 
0.2 
0.1 
0.2 
0.0 
0.0 

0.0 

0.1 
0.0 

0.6 

0.2 
0.4 
* 

Class Not Ascertained (0.7) (0.3) (0.5) (0.4) (1-2) (0.5) 

These items are mailed at either profit or nonprofit hulk circular rate. 
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Section 1: VOLUME QF HAIL AND MAIL PIECE DESCRIPTION 

Table 1.4: Classes and Sub-Classes of Mail Sent 
(By Postage Expenditure Last Year) 

N O N f ^ m O L D d ^ S T R E | ^ t f U D Y 
Pf elir^^rrr Reporr^^flnuiive^rmgTni 
Pint Poml Quarter PFY 1979 
Weighted Etlimaie* 

Postage Expenditure Last Year 

Estimated Number of Hail Pieces for 
First Postal quarter (000,000)' 

Coefficient of Variation 

Total Mail Pieces 

Firs!. Class (total) 
Single-Piece Letter Rate 
Letter Pre-Sort Rate 
Single-Piece Postcard Rate 
Postcard Pre-Sort Rate 
Franked 
Penalty Mail 
Business Reply Rate 
Other 

§§£5I*L91 ass (total) 
Publishers Rate 
Controlled Circulation 
Transient Rata 

Third Class (total) 
Singfe Piece Rate 
Regular Bulk Circulars 
Regular Bulk Catalogues 
Third Merchandise Less Than 16 oz.' 
Non-Profit Bulk Circulars 
Non-Profit Bulk Catalogues 
Franked 
Penalty Mail 
Other 

Total 
Nonhouseholds Less Than $100 $100-$1,000 $1,000-$5,000 $5.000-$50,000 $50,000-3500,000 Over $500 

17,626 133 1,202 2,347 2,999 3,472 7,197 

.185 .376 .202 .222 .180 .218 .341 

100% 100% 100% 100% 100% 100% 100% 

48.6 69.1 61.6 73.4 6 7 - 7 « 47.5 29.5 
39.9 

69.1 
53.8 58.1 72.6 61.9 30.8 20.4 

4.2 0.0 1.6 0.2 0.5 2.2 8.4 
1.5 13.5 0.9 0.4 3.5 3.1 0.2 
0.8 0.0 0.0 0.0 0.5 3.7 0.1 
* 0.0 0.0 * * * * 

1.7 1.1 0.6 0.1 7.5 0.2 
0.1 0.7 0.5 0.1 0.1 * 0.1 
0.2 0.0 0.0 0.0 1.2 0.1 0.0 

11.6 0.0 1.8 2.3 6.0 44.3 3.4 
8.2 0.0 1.7 0.8 2.9 31.0 3.2 
3.4 0.0 * 1.4 3.1 13.2 0.2 
0.1 0.0 0.1 * * 0.1 * 

38.8 30.7 36.3 23.4 23.9 7.2 66.7 
1.1 0.4 9.6 1.0 0.9 0.6 0.2 

28.3 30.3 8.0 11.3 . 20.2 2.9 53.3 
2.1 0.0 0.0 * 0.0 0.2 5.1 
1.1 0.0 1.3 1.1 1.2 0.1 1.5 
5.3 0.0 17.5 10.0 1.6 3.5 4.4 
* 0.0 0.0 0.0 0.0 * I t 

* 0.0 0.0 0.0 0.0 * i: 

* 0.0 * 0.0 0.0 0.0 0.0 
0.9 0.0 0.0 0.0 0.0 0.0 2.0 
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Table 1.4 continued 

Total 
Postage Expenditure Last Year 

Nonhouseholds Less Than $100 $100-j1,000 $1,000-$5,000 $5,000-$50,000 $5Q,000-$500,00Q Over $SQ0,QQQ 

Fourth Class (total) 
Zone Rate Parcel Post 
Bulk Zone Rate Parcel Post 
Special Rate, Library Rate, 

Catalogue Rate 
Franked 
Penalty Mail 

• Foreign (total) 
International 
Canada or Mexico 
Foreign Ait-
Foreign Surface 
Franked 
Penalty Mail 

0.4 
O.l 

* 

0.3 

0.6 

0.2 
0.3 
0.1 

0.0 
0.0 
0.0 

0.0 
0.0 

0.2 
0.0 
* 

0.2 
0.0 
0.0 
0.0 

0.2 
* 

0.0 
0.1 
0.0 

0.1 
0.0 
* 

0.1 
* 

0.0 
0.0 

0.1 
* 

0.0 
0.1 
0.0 
* 

0.9 
0.0 
0.2 
0.2 
0.5 
0.0 
0.0 

0.3 
0.1 
0.0 

0.2 
0.0 
0.0 

2.1 
0.0 
0.6 
1.4 
0.1 
0.0 
0.0 

0.7 
0.3 
0.0 

0.4 
* 

0.3 
0.0 
0.1 
0.2 
* 

0.2 
0.1 

0 . 0 
0 .0 

0.2 

0.1 
0.1 

* 
0.0 
0.0 

Class Not Ascertained (0.7) (0.4) (1.3) (0.8) (1.0) (0.4) (0.6) 

small percent of establishments did not provide postage expenditure data for last year. These represent 276,000,000 mail pieces which have been 
excluded from this table. 

2 These items are mailed at either profit or nonprofit bulk circular rate. Page 2 of 2 



Table 1.5: Who Receives Particular Classes and Sub-Classes of Mall Sent 

Recipient Groups as Reported by Sender 

Al l Percent Not 
Total Households Business Non-Profi t Government Others Ascertained 

Firs t Class ( to t a l ) 
Single-Piece Letter Rate 
Letter Pre-Sort Rate 
Single-Piece Postcard Rate 
Postcard Pre-Sort Rate 
Franked 
Penalty Mail 
Business Reply Rate 
Other 

Second Class ( to t a l ) 
Publishers Rate 
Controlled Circulation 
Transient Rate 

Third Class ( to t a l ) 
Single Piece Rate 
Regular Bulk Circulars 
Regular Bulk Catalogues 
Third Merchandise Less Than 16 02. 
Non-Profit Bulk Circulars 
Non-Profit Bulk Catalogues 
Franked 
Penalty Mail 
Other 

100% 60.0 35.7 0.7 2.1 1.5 
100* 53.5 42.1 0.9 2.3 1.3 
100% 90.0 4.4 * 0.1 5.5 
100% 86.7 12.4 0.3 0.2 0.4 
100% 95.0 4.4 0.3 0.0 0.3 
100% 90.3 3.7 0.3 4.7 1.1 
100% 93.2 3.3 0.0 3.3 0.2 
100% 40.2 55.5 1.9 1.3 1.1 
100% 98.3 1.7 0.0 0.0 0.0 

100% 94.2 r 5.8 to Nonhouseholds ~\ 100% 94.2 7.2 to Nonhouseholds J 100% 92.8 L_ 1 

100% 82.5 12.8 2.6 0.2 2.0 

100% 90.5 6.7 0.7 0.1 2.0 
100% 29.1 67.3 0.3 2.3 1.0 
100% 93.3 4.8 0.1 0.0 1.7 
100% 89.5 1.1 0.0 0.0 12.1 
100% 88.6 10.6 0.4 0.0 0.4 
100% 86.4 6.9 5.2 0.2 1.3 
100% 0.0 92.5 7.5 0.0 0.0 
100% 100.0 0.0 0.0 0.0 0.0 
100% 100.0 0.0 0.0 0.0 0.0 
100% 99.6 0.6" 0.0 0.0 0.0 

(13.4) 
(13.4) 
(16.2) 
(17.9) 
(17.6) 
( 0.0) 
( 0.4) 
( 3.7) 
( 7.9) 

( 3.2) 
(12.1) 
(20.8) 

( 5.4) 
( 1-8) 
( 3.5) 
( 1-0) 
( 4.1) 
(17.7) 
I 0.0) 
( 0.0) 
( 0.0) 
( 0.0) 
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l a D i e 1 . 0 CUIILIMUliU 

Recipient Groups as Reported by Sender 

Total Households Business Non-Profit Government 
A l l 
Others 

Percent Not 
Ascertained 

Fourth Class ( to ta l ) 100% 59.1 30.5 1.4 1.0 8.0 
Zone Rate Parcel Post 100% 32.3 65.1 0.1 1.0 1.5 
Bulk Zone Rate Parcel 100% 100.0 0.0 0.0 0.0 0.0 
Special rate, Library Rate, 

2.1 0.7 11.3 Catalogue Rate 100% 72.0 13.9 2.1 0.7 11.3 
Franked 100% 100.0 0.0 0.0 0.0 0.0 
Penalty 100% 16.7 0.0 0.0 83.3 0.0 

Foreign ( to t a l ) 100% 7.1 50.1 0.3 0.0 42.5 
International 100% 0.0 0.0 0.0 0.0 0.0 
Canada or Mexico 100% 4.7 £9.2 0.1 0.1 25.9 
Foreign Air 100% 8.4 39.5 0.5 0.0 51.6 
Foreign Surface 100% 8.9 33.1 0.1 0.0 57.9 
Franked 100% 100.0 0.0 0.0 0.0 0.0 
Penalty Mail 100% 0.0 0.0 0.0 0.0 100.0 

(12.8) 
(19.9) 
( 0.0) 

( 9.1) 
0.0) 
0.0) 

(19.2) 
(100.0) 

( 4.3) 
(10.0) 
(81.8) 
{ 0.0) 
( 0.0) 

These itmes are mailed at either p r o f i t or nonprofit bulk circular rate. 
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Section 1: VOLUME OF MAIL ANO MAIL PIECE DESCRIPTION " "SSI 'NHOIOn.D MMBREAMiMv 
climinary Report—Tentative Findings 

First Postal Quarter PFY 1979 
Weighted Estimate* 

Table 1.6: Volume of F i r s t , Third and Fourth Class Mail Received from Nonhouseholds 
(By Recipient Groups) 

Recipient Group as Reported by Sender 

Estimated Number 6f ISt , 3rd, and 
4th Class Mail Pieces f o r 
First Postal Quarter (000.000) 

Coefficient of Variation 

Total Nonhousehold Senders 

A l l Businesses 
Mail Oriented Industries 
U t i l i t i e s 
Financial Inst i tut ions 
Dept. Stores 
A l l Other Businesses 

A l l Non-Profit Establishments 

Al l Government Agencies 

Total 

15,599 

.185 

100% 

85.4 
42.9 
2.9 

11.2 
2.8 

25.6 

6.2 

8.4 

Households 

10,335 

UA 

100% 

84.6 
51.9 
3.4 

11.3 
1.8 

16.2 

6.4 

9.0 

Businesses 

3,139 

UA 

100% 

89.8 
14.0 
1.7 

10.9 
6.3 

56.9 

5.2 

5.0 

Non-Profit 

104 

UA 

100% 

71.5 
46.5 
0.2 
1.7 
0.4 

22.7 

24.9 

3.6 

Government 

160 

UA 

100% 

53.0 
1.6 
0.6 

13.5 
0.1 

37.2 

4.5 

42.5 

A l l 
Others 

288 

UA 

100% 

87.3 
57.0 
0.3 

14.0 
0.2 

15.8 

7.0 

5.6 

Not 
Ascertained 

1,573 

UA 

Also includes a small amount of second class transient mail . 

UA: Unavailable at this time. 



•sis nar^Kepo r t - ^ ^ ^ n u I Preliminary Kcpon—lenutive Mnaings 
First Posul Quarter PFY 1979 

Section 1: VOLUME QF MAIL AND MAIL PIECE DESCRIPTION 1 ^ weighted e«irtuiei 

Table 1.7: Volume of F i r s t , Third and Fourth Class Mail Sent by Nonhouseholds1 

(To Recipient Groups) 

Estimated Number of 
1st, 3rd, and 4th Recipient Group as Reported by Sender 

Class Mall Pieces in Coefficient 
Fi rs t Postal Quarter of Percent Not 

(000,000) Variation Total Households Businesses Non-Profit Government Others Ascertained 

Total Nonhousehold Senders 15,599 .185 100% 73.7 22.4 0.7 1.1 2.1 

A l l Businesses 
Mail Oriented Industries 6,285 .361 100% 89.1 7.3 0.8 * 2.7 
U t i l i t i e s 507 .384 loot 86.4 13.1 0.1 0.2 0.2 
Financial Inst i tut ions 2,109 .158 100% 74.2 21.8 0.1 1.4 2.6 
Dept. Stores 422 .330 100% 48.4 51.3 0.1 0.1 0.1 
A l l Other Businesses 3,926 .171 100% • 46.6 49.8 0.7 1.7 1.3 

A l l Non-Profit Establishments 1,115 .162 100% 75.7 18.2 3.0 0.8 2.3 

A l l Government Agencies 1,235 .456 100% 79.0 13.5 0.3 5.8 1.4 

(10.1) 

4.0) 
19.0) 
25.3) 
8.7) 
8.0) 

2.2) 

4-9) 

Also includes a small amount of second class transient mai l . 



Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION 

Table 1.8: Special Services Used with F i r s t , Third and Fourth Class Mail 
(By Class and Method of Mail) 

iNHoMUlJ) MlBRREArr^RlY 
Preliminary Report—Tentative Findinp 
First Postal Quarter PFY 1979 
Weighted Estimate* 

Class and Method of Mail 

Inter-
First Class Third Class Fourth Class national 

i Total Single Pre Mul t i - Total Single Bulk M u l t i 5 Total Single Bulk, M u l t i 5 

Total 1 First Piece2 Sort Piece5 Third Piece2 Rate4 Piece Fourth Piece2 Rate6 Pi erp Total 

Estimated Number of 1st, 3rd, and 
4th Class Mail Pieces for Fi rs t 
Postal Quarter (000,000) 15,599 8,502 7,102 916 484 6,787 196 459 6,131 69 42 0.4 27 113 

Cuefficient of Variation .185 UA UA UA UA UA UA UA UA UA UA UA UA UA 

A l l Mail Not Requirinq Special Services 90.8 97.3 98.6 87.6 97.2 82.6 96.6 94.1 81.3 70.1 98.7 100.0 73.9 98.9 

A l l Mail Requiring Special Services 9.2 2.7 1-4 12.4 2.8 17.4 3.1 5.9 18.7 29.9 1.3 0.0 26.1 1.1 
Address Correction 76.7 22.3 11.5 32.5 87.4 95.7 64.5 87.8 70.0 24.7 "0.0 

— — 5.2 
C.O.D. * * * 0.0 * * 0.0 0.0 0.1 3.5 0 0 •k 
Cert i f ica te of Mailing 0.2 1.4 3.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 o:o 5.9 
Cert i f ied 5.2 32.7 74.2 0.0 * 0.0 0.0 0.0 0.0 0.0 4.5 
Control Pak 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Express 0.3 2.1 4.8 0.0 0.0 0.0 O.O 0.0 0.0 0.0 0.0 
Forwarding Postage Guaranteed 0.2 * 0.1 0.0 0.2 * 10.5 * 0.0 0.0 0.0 0.2 
Insured 0.1 0.2 0.5 0.0 u * 1.9 0.0 0.0 1.3 52.4 0.0 CL 22.9 
Registered 0.2 0.9 2.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 49.6 
Restricted Delivery * * 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Return Postage Guaranteed 17.5 43.9 6.1 72.6 11.0 96.2 25.0 10.3 98.2 33.8 0.0 2.8 
Return Receipt Requested 8.8 29.3 66.5 0.0 5.0 0.0 0.0 5.1 0.1 .0.3 0.0 3.0 
Special Delivery 0.2 1.0 2.2 0.0 0.0 0.0 0.0 0.0 * 1.3 0.0 14.1 
Special Handling * * 0.1 0.0 * * 0.0 0.0 0.3 12.1 0.0 0.2 
Standard Envelope Markings fo r * * * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 

Federal Government Checks 

Note: Percentages add to over 100% due to multiple services on a single mail piece. 
UA: Unavailable at this time ^Sample base too small. 

"120,000,000 unclassified mail pieces Included in to ta l only. 

^Single piece rate mail not requiring the use of PS Forms 3602 or 3602PC. 

^Single piece rate but mailed in bulk using PS Form 3602. 
4 
Bulk rate mail bearing meter or precancelled stamps requiring the use of PS Form 3602PC. 

c 

Bulk rate mail bearing a permit Imprint requiring the use of PS Form 3602. 

6Bulk rate mail requiring the use of PS Form 3605. 

See Appendix A for copies of PS Forms 3602, 3602PC and 3605. 



* S ^ ! t i o n ^ T v O L u T ? F M A K ^ D MaThECE S l P T I ^ "" ^ S i c F h ^ ^ S S ^ T ' ^ ^ * 
^ ^ 1 ^ ^ Weighted Estimate* Table 1.9: Contents of Mail Pieces Sent 

(By Type of Nonhousehold Sender) 

Nonhousehold Senders 

r . i A l l A l l A 1 1 

Total 7 " Hnnnrnfit Government Nonhouseholds - Busmesses. Noj ip j^m 

Estimated Number of Mail Pieces f o r 
Firs t Postal Quarter (000,OOG) 17,626 

Coefficient of Variation .185 

Total Mail Pieces 100% 

B i l l s , Orders, Payments & Receipts-
B i l l s (includes past-due notices & so l i c i t a t ion) . 10.6 
Purchase Orders (including buying 

and se l l ing) • 0.9 
Receipts, invoices, confirmations 

and notices of deposit 3.9 
Cancelled checks 1.4 
Statements of account 5.9 
Charge slips 0.2 
Payroll checks 0.2 
Pension checks 0.3 
Dividend/interest checks 0.6 
Checks to vendors 2.0 
Other checks 1.5 
Cash * 

A l l other payment related items 1.7 

Legal/Financial Instruments 
Contracts, deeds, pol ic ies , leases, 

w i l l s , bids, b r i e f s , etc. 0.9 
Stocks, bonds, and other securities 0.2 

15,115 

10.7 

0.9 

4.3 
1.6 
6.4 
0.3 
0.2 
0.3 
0.7 
2.1 
1.2 

* 
1.5 

1,267 

.162 

100% 

13.2 

0.7 

0.9 
* 

4.6 
0.0 
0.1 

* 
* 

3.3 
2.4 
0.0 
0.4 

1,244 

.456 

100% 

7.0 

0.4 

1.9 
* 

0.4 
0.0 
0.1 
* 
* 

0.3 
4.4 
* 

5.3 

1.0 
0.1 

0.3 
* 

0.2 
0.6 
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Table 1. 9 continued 
B ^ B fl^B fl^^0ljs^^ Serfflff 

Total Al l - A l l A l l 
Nonhouseholds Businesses Nonprofit Government 

Lertfll/Financial Instruments (continued) 
Licenses and registrations (drivers ' 

licenses and plates, liquor licenses 
and tax licenses, voter and vehicle 
registrat ions, e tc . ) 

Tax forns and returns 
A l l other legal/f inancial instruments 

Enclosed Return Envelopes & Cards 
Envelopes & cards—business reply permit 
Envelopes & cards — postage af f ixed 
Envelopes & cards—postage not supplies 
Self-contained return mailers 

0.1 
0.5 
3.4 

4.5 
0.2 
2.7 
0.3 

0.6 
0.7 

4.6 
0.2 
2.4 
0.3 

* 
0.3 

3.4 
0.1 
4.0 
0.2 

0.S 
0.1 

38.0 

3.6 
* 

4.9 
0.1 

Membership, Iden t i f ica t ion & Credit Cards 
Membership and iden t i f i ca t ion cards 

(including l ib ra ry cards, check 
cashing 10 cards, employer-issued ID 
cords, insurance cards, etc.) 

Credit, debit 4 charge cards 
0.2 
0.1 

0.2 
0.1 

0.5 
* 

Correspondence 
Letter 
Form le t t e r (non-advertising) 
Notice 
Greeting card 
Al l other correspondence 

Co;r.rw:iica tions 
f*M(jo::ines & journals 
newspapers 
Newsletters 
Second Class—Controlled Circulation 
Po l i t i ca l campaign l i t e ra tu re 

5.0 
2.1 
1.8 
0.8 
3.4 

6.4 
3.9 
2.0 
3.7 
0.2 

4.3 
1.3 
1.6 
0. 7 
1. Q 

7.0 
4.4 
1.2 
3.7 
0.2 

15.6 
4.4 
3.0 
2.3 
4.8 

6.0 
2.0 

13.2 
7.4 

* 

3.5 
10.3 
3.1 
0.1 

23.2 

0.2 
0.1 
1.3 
0.2 
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Table 1.9 continued 

Total 
Nonhouseholds 

onhouse 

Al l 
Businesses 

A l l 
Nonprofit 

A l l 
Government 

Communications (continued) 
Reports i documents (may be mass 

produced) 
Al l other communication items 

Advert 1 sj_ng I Merchandise 
Advert!sing brochures, f l y e r s , 

circulars and form le t ters 
Catalogs (24 or more pages) 
Coupens 
Seniles . . 
Ltlcnk business forms from' 

suppliers: including forms such 
as checks, cnarge s l ips , etc. 

Or her o f f i c e supplies 
r.ecr.s--to club members 
Book>--oLiijr 
Soi:i;5 recordings — to club members 
So;md recordings—other 
Fi 1 ::;s : lamm or less--to club members 
Fi I,T;3 : 15i:im or less—other 
Computer Tapes and/or Cards 
Photographic Materials (processed 

and unprocessed) 
Spare parts 
A l l other advertising t, merchandise 

AU Other Contents 
Not Ascertained 

1.0 
0.5 

34.4 
2.0 
1.3 

0.6 
* 

0.1 
0.3 
* 
* 
* 
* 

0.2 

o.J 
* 

4.1 

0.9 

(8.1) 

0.9 
0.2 

39.1 
2.4 
1.5 
* 

0.7 
* 

0.2 
0.3 

* 
* 

0.2 

0.2 
* 

4.8 

0.8 

(7.9) 

2.8 
•3.5 

8.5 
0.1 
0.1 

0.2 
0.1 

* 
0.3 

0.2 
* 

0.1 

o.i 
* 

0.1 

2.2 

(14.3) 

0.9 
1.0 

2.6 
* 
*• 

* 
* 
* 

6.2 

0.1 

0.7 

(4.7) 

Note: Percentages add to more than 100% due to multiple contents contained in single mail pieces. 
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Section 1: VOLUME OF MAIL AND HAIL PIECE DESCRIPTION 

Table 1.10: Contents of Mail Pieces Sent 
(By Specified Type of Nonhousehold Sender) 

SIS N0NHEH0LSB.STRMBTUDY 
Preliminary Report—Tentative Findings 
First Posul Quarter PFY 1979 
Weighted Estimates 

Specified Type of Nonhousehold Slender. 

Total 
Nonhouseholds 

Mail 
Oriented 
Industries U t i l i t i e s 

Financial 
Inst i tut ions 

Dept. 
Stores 

A l l 
Other 
Businesses 

Non­
p r o f i t Government 

Estimated Number of Mail Pieces 
for First Postal Quarter (000,000) 

Coefficient of Variation 

Total Hail Pieces 

B i l l s v Orders., Payments & Receipts-
B i l l - ; (includes past-due notices 

& so l ic i t a t ion) 
Purchase Orders (including buying 

anti ' se l l ing) 
Receipts, invoices, confirmations 

;>nd notices of deposit 
Cancelled checks 
Statements of account 
Charge slips 
payroll checks 
Pension checks 
Dividend/interest checks 
Checks to vendors 
Other checks 
Cash 
Al l other payment related items 

LB^/Financial Instruments 
Contracts, deeds, pol ic ies , leases, 

w i l l s , bids, b r i e f s , etc. 
Stocks, bonds, and other securities 

17,626 

.185 

100% 

10.6 

0.9 

3.9 
1.4 
5.9 
0.2 
0.2 
0.3 
0.6 
2.0 
1.5 
* 

1.7 

0.9 
0.2 

8,104 

.361 

100% 

3.7 

0.1 

0.3 
* 

0.3 

0.1 
* 

0.2 
0.1 
0.1 

* 

0.1 
* 

507 

.384 

100% 

80.6 

0.2 

2.7 
* 

4.5 

* 
* 

0.2 
0.2 
0.3 
0.0 
0.2 

1.4 
* 

2,112 

.158 

100% 

12.4 

0.7 

9.5 
12.4 
26.7 
0.4 
0.1 
2.5 
1.3 
0.5 
4.0 

* 
3.0 

5.8 
1.1 

425 

.334 

100% 

6.8 

3.3 

25.5 

17.2 
0.3 
0.3 

* 
* 

6.8 
0.5 

* 
0.7 

0.1 
0.2 

3,967 

.171 

100% 

15.7 

2.6 

8.3 
0.8 
9.6 
0.8 
0.4 

1.6 
6.7 
2.4 

* 
4.3 

1.1 

1,267 

.162 

100% 

13.2 

0.7 

0.9 
* 

4.6 
* 

0.1 
* 
* 

3.3 
2.4 
0.0 
0.4 

0.3 

1,244 

.456 

100% 

7.0 

0.4 

1.9 
* 

0.4 
* 

0.2 
* 
* 

0.3 
4.4 

* 
5.3 

D.2 
0.6 
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Table 1.10 continued 

Total 
Nonhouseholds 

Legal/Financial Instruments (continued) 
Licenses and registrations (drivers ' 

licenses and plates, l iquor licenses 
and tax licenses, voter and vehicle 
registrat ions, etc.) 0.1 

Tax forms and returns 0.5 
Al l other legal /f inancial instruments 3.4 

Enclosed Return Envelopes & Cards 
Envelopes S cards—business reply permit 4.5 
Envelopes & cards—postage af f ixed 0.2 
Envelopes & cards—postage not supplied 2.7 
Self-contained return mailers 0.3 

HembersM p, Ident i f ica t ion & Credit Cards 
Membership and iden t i f i ca t ion cards 

(including l ib ra ry cards, check 
cashing ID cards, employer-issued ID 
cards, insurance cards, etc.) 0.2 

Credit, debit & charge cards 0.1 

Co rrespondpnea 
"u-l ler 
Form l e t t e r (non-advertising) 
.'Jo l ice 
Greeting card 
A l l other correspondence 

Communications, 
fcagazines & journals 6.4 
newspapers 3.9 
Newsletters 2-0 
Second Class—not specified • 3.7 
Po l i t i ca l campaign l i t e ra tu re 0.2 

5.0 
2.1 
1.8 
0.8 
3.4 

A l l 
Financial Dept. Other Non-

U t i l i t i e s Inst i tut ions Stores Businesses Prof i t Government 

* 0.1 * 
* 0.1 11.2 

0.2 3.0 * 

0.2 1.6 0.1 
* 0.2 * 

9.1 5.0 6.6 
2.4 1.0 0.1 

* 0.4 0.1 
0.1 0.3 0.5 

2.9 9.4 2.6 
1.0 2.8 0.5 
1.2 3.7 2.8 
0.1 2.2 0.1 
0.9 3.4 3.5 

* * * 
* * * 
* 0.2 0.1 

0.0 0.2 0.7 
0.0 * * 

0.1 * 0.8 
0.6 * 0.1 
1.0 0.3 38.0 

1.9 3.4 3.6 
0.7 0.1 * 
0.9 4.0 4.9 
0.3 0.2 0.1. 

0.2 0.5 * 
* * * 

10.5 15.6 3.5 
2.8 4.4 10.3 
1.5 3.0 3.1 
1.3 2.3 0.1 
3.5 4.8 23.2 

0.1 6.0 0.2 
* 2.0 0.1 

2.4 13.2 1.3 
0.1 7.4 0.2 
* * * 
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Table 1.10 continued 
Soe 

Mail A l l 
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries U t i l i t i e s Inst i tut ions Stores Businesses Prof i t Government 

OiTiiiuinications [continued) 
Reports i documents (may be mass 

produced) 1-0 0.3 0.2 1.8 0.3 1.8 2.8 0.9 
AH other communication items 0.5 0.1 0.2 0.5 0.1 0.5 3.5 1.0 

Advertising 6 Merchandise 
Advertisi ng brochures, f l y e r s , 

circulars and form le t ters 34.4 56.0 3.7 9.6 21.0 22.8 8.5 • 2.6 
Catalogs (24 or more pages) 2.0 4.1 * * 0.2 0.2 0.1 *' 
Coupons 1.3 2.6 * 0.2 0.1 0.1 * 
So.Tî l es * * * * 0.1 *• * 
Blank business forms from 

0.1 

suppliers: including forms such 
as checks, charge s l ips , etc. 0.6 * * 1.7 * 1.8 0.2 * 

Other o f f i c e supplies * * * * • 0.1 0.1 0.1 * 
Books—to club members 0.1 * * * 0.0 0.5 * * 
Gco;'.s—other 0.3 0.4 0.1 * * 0.3 0.3 
Sound recordings—to club members * * * * * * * 0.2 
Su-jnrJ recordings—other * * 0.0 * * * 0.2 * 
Film;: 1 irai or less—to club members * 0.0 0.0 0.0 * * * * 
Films: lfirrm or less—other * * * * * * 0.1 * 
Computer Tapes and/or Cards 0.2 0.4 * 0.1 * * * * 
Phntcgraphic materials (processed 

fine unprocessed) * 0.1 * * 0.1 0.4 0.1 
Sparc parts * * * * * * * *' 

All other advertising 4 merchandise 4.1 7.2 1.3 2.2 0.9 1.8 0.1 0.1 

A l l GtiiC-r Contents 0.9 0.5 0.6 0.9 1.2 1.2 2.2 0.7 

Not Ascertained (10.2) • (4.2) (5.7) (24.3) (4.4) (7.3) (14.3) (4.7) 

Note: Percentages add to more than 100X due to multiple contents contained in single mail pieces. 
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Sect OF AND PIE CRI 

Table 1.11: Class and Method of Mailing Major Content Categories of l> 

Class and Method of Mailing 

"Slcl uWHiLD !WPrREAflrH)Y 
Preliminary Report—Tentative Findings 
FirM Postal Quarter pey j j j g 
Weighted Estimate* 

Total 
Mail 

F i rs t Class 

Total Si ingle Pre Multi . 
Pieces First Piece 1 Sort Piece 

Second Class 

Total 
Second 

Third Class Fourth Class 

tal Single Bulk M u l t i . Total Single Bulk M u l t i . 
i rd Piece1 Rate3'Piece Fourth Piece 1 Rate5 Piece 

Total 
Third 

Inter­
national 

Total 
Not 

Ascertained 

Estimated Number of Mail 
Pieces for First Postal 
Quarter (000,000) 

Coefficient of Variation 

Total Mail Pieces 

Major Content Category 
h i l l s , Orders, Payments, 

Receipts 
Legal/Financial Instruments 
Enclosed Return Envelopes 

& Cards 
Membership, Ident i f ica t ion 

and Credit Cards 
Correspondence 
Communications 
Advertising & Merchandise 
A l l Other Contents 
Not Ascertained 

17,626 8,502 7,102 916 

.185 

26.5 
5.0 

7.6 

0.2 
12.6 
17.8 
40.7 

0.8 

UA 

53.9 
10.6 

5.8 

0.4 
22.6 
3.6 

13.4 
1.1 

12.7 

0.4 * 
26.3 5.2 
4.3 * 
9.2 42.8 
1.0 1.8 

(8.0) (11.1) (12.2)(6.1) 

* 
4.6 
1.8 

14.7 
0.5 

(4-3) 

99.8 
0.2 
0.1 

(0.0) 

0.2 
4.5 
8.7 

85.4 
0.8 

3.4 6.6 
63.4 13.8 
30.0 78.1 
4.8 * 

0.2 
4.4 
6.6 

87.7 
0.7 

1.7 
2.7 

86.6 
4.4 

2.8 * 
4.5 * 

85.7 100.0 
7.3 * 

87.8 

916 484 2,034 6,787 196 459 6,131 69 42 .4 27 113 121 

UA SUA UA UA UA UA UA UA UA UA UA UA UA 

1001 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 1005 

58.6 83.9 * 2.6 4.4 5.5 2.3 0.3 0.4 * 0.1 14.2 14.2 
* "2.3 * 0.1 0.7 * 0.1 4.9 0.2 * 12.1 0.9 0.9 

12.7 11.1 12.2 0.6 61.3 8.9 0.2 0.3 * * 5.5 5.5 

(6-5) (8.5)(6.8) (6.4) (16.0) (16.2) (*) (15.9) 

49.7 
5.6 

54.1 
0.4 

(10.0) 

49.7 
5.6 

54.1 
0.4 

UA: Unavailable at this time. 

1,* 

Note: PerdjfUages add to over 100% due to multiple contents in a single mail piece. 

Single piece rate mail not requiring the use of PS Forms 3602 or 3602PC. 
2 

Single piece rate but mailed in bulk using PS Form 3602. 

^Bulk rate mail bearing meter or precancellcd stamps requiring the use of PS Form 3602PC. 
4Bulk rate mail bearing a permit imprint requiring the use of PS Form 3602. 

^Rulk rate mail requiring the use of PS Form 3605. 

See Appendix A for copies of PS Forms 3602, 3602PC and 3605. 
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Section 1 : VOLUME OF MAIL AND MAIL PIECE DESCRIPTION 

Table 1.12: Recipient of Major Content Categories of Mail 

• B I D MeMbv 
Preliminary Report—Tentative Findings 
First Postal Quarter PFY 1979 
Weighted Estimate* 

Recipient Group as Reported by Sender 

Total Households Businesses Non-Profit Government 
Al l 

Others 

Number 
Not 

Ascertained 

H a w Content Category 
B i l l , Orders, Payments, Receipts 
Legal/Financial Instruments 
Enclosed Return Envelopes & Cards 
Membership, Ident i f ica t ion and 

Credit Cards 
Correspondence 
Communications 
Advertising and Merchandise 
Al l Other Contents 
Not Ascertained 

100% 
100% 
100% 

100% 
100% 
100% 
100% 
100% 
100% 

62.7 
63.4 
84.3 

71.5 
56.9 
46.4 
88.1 
37.7 
83.4 

35.3 
26.9 
12.2 

26.1 
37.9 
49.0 
8.6 

23.1 
12.0 

0.5 
0.2 
0.2 

0.9 
1 J 
0.7 
0.2 

29.6 
0.4 

0.8 
9.3 
0.3 

1.1 
2.0 
2.0 
0.1 
7.2 
0.2 

0.7 
0.2 
3.0 

0.4 
2.2 
2.0 
2.9 
2.4 
4.1 



Section 1: VOLUME QF MAIL AND HAIL PIECE DESCRIPTION 

Table 1.13: Major Content Categories of F i r s t , Third and Fourth Class Mall Sent to Different Groups1 

i r H & O L D ^ W s T R L ^ W UTJY 
Preliminary Report—Tentative Findlnp 
First Postal Quarter PFY 1979 
Weighted Estimate* 

Recipient Group as Reported by Sender 

Estimated Number of 1st, 3rd 
and 4th Class Mall Pieces for 
First Postal Quarter (000,000) 

Coefficient of Variation 

Total Mail Pieces 

Total. 

15,599 

.185 

100% 

Households 

10,335 

UA 

100% 

Businesses 

3,139 

UA 

100% 

Non-Profit 

104 

UA 

100% 

Government 

160 

UA 

100% 

All 
Others 

288 

UA 

100% 

Number 
Not 

Ascertained 

1,573 

UA 

100% 

Major Content Category 
B i l l , Orders, Payments, Receipts 
Legal/Financial Instruments 
Enclosed Return Envelopes 5 Cards 
Membership, Ident i f ica t ion and 

Credi t Cards 
Correspondence 
Communications 
Advertising and Merchandise 
Al1 Other Contents 
Not Ascertained 

29.7 25.5 45.5 
5.9 5.1 7.0 
8.6 9.8 4.6 
0.3 0.3 0.3 

14.7 11.4 24.5 
5.2 3.3 11.3 

47.4 56.9 18.1 
1.0 0.5 1.0 

(2.9) (3.3) (1.5) 

20.2 20.5 10.7 
1.5 47.4 0.6 
2.2 2.3 12.7 
0.3 0.3 0.1 

21.4 23.5 15.4 
4.6 8.8 5.1 

14.5 2.8 70.2 
38.3 6.0 1.2 
(1.5) (0.4) (5.7) 

tlote: Percentages add to over 100% due to mult iple contents In a single mail piece. 

UA: Unavailable at this time. 

'Also Includes a small amount of second class transient mail . 



Section 1: VOLUME OF HAIL AND KAIL PIECE DESCRIPTION ""SIS 

Table 1.14: Major Content Categories of First Class Mail Sent to Different Recipient Groups 

Preliminary Report—Tentative Finding* 
First Postal Quarter PFY 1979 

'Weighted Estimates 

Total Households 

Recipient Group as Reported by Sender 

Businesses . Non-Profit Government 
Al l 

Others 

Number 
Not 

Ascertained 

Estimated Number of First Class Pieces 
for First Postal Quarter (000,000) 

Coefficient of Variation 

1,501 

UA 

4,421 

UA 

2.627 

UA 

54 

UA 

152 

UA 

112 

UA 

1,135 

UA 

Total Mail Pieces 100% 100% 100% 1005C 100% 100% 100% 

No.ior _Co ittent Category 
"B'iVl, Orders, Payments, Receipts 
Lege 1/Financial Instruments 
Enclosed Return Envelopes & Cards 
Membership, Ident i f ica t ion and 

Credit Cards 
Correspondence 
Comu'nications 
. .Jvcrtising and Merchandise 
A l l Other Contents 
f.'ot Ascertained 

53.1 
11.0' 

5.6 
0.4 

23.0 
3.5 

13.6 
1.1 

(1.6) 

54.8 
11.6 
7.0 
0.4 

20.6 
0.9 

15.0 
1.0 

(1.6) 

53.3 
8.2 
3.2 
0.3 

26.6 
7.5 

10.7 
0.9 

(1-6) 

39.0 
2.0 
4.0 
0.4 

40.0 
5.9 

12.2 
1.2 

(2.1) 

21.2 
49.7 
2.0 
0.3 

24.2 
5.8 
2.2 
4.0 

(0.3) 

23.0 
1.2 

11.2 
0.1 

26.5 
6.2 

43.8 
2.1 

(5.5) 

Note: Percentages add to over 100% due to multiple contents 1n a single mail piece. 

UA: Unavailable at this time. 



NONHOUSEHOLD M A I L S T R E A M STUTjv 
Preliminary Report—Tentative Findings 

Section 1: VOLUME OF HAIL AND HAIL PIECE DESCRIPTION * x / l W w e i i h t e d U E s t ? ™ ? « " ? 9 SIS" 
Table 1.15: Major Content Categories of Third Class Hall 5ent to Different Recipient Groups 

Recipient Group as Reported by 5ender 

Estimated Number of Third Class Pieces 
for First Postal Quarter (000,000) 

Coefficient of Variation 

Total Mail Pieces 

Total 

6,787 

UA 

lOOt 

Households 

5,806 

UA 

100* 

Busi nesses Non-Proflt 

427 

UA 

100% 

47 

UA 

100% 

Government 

6 

UA 

100% 

All 
Others 

131 

UA 

100% 

Number 
Not 

Ascertained 

370 

UA 

100% 

Major Content Category 
B i l l , Orders, Payments, Receipts 
Legal/Financial Instruments 
Enclosed Return Envelopes & Cards 
Membership, Iden t i f ica t ion and 

Credit Cards 
Correspondence 
Communications 
Advertising and Merchandise 
Al1 Other Contents 
Not Ascertained 

2.6 2.7 2.3 
0.1 * 0.9 

12.3 12.3 14.3 
0.2 0.1 0.3 
4.3 4.2 7.4 
7.3 5.2 35.2 

87.1 89.8 58.7 
0.8 0.1 1.0 

(4.3) (4.5) (1.1) 

0.0 0.1 * 
* 0.1 * 

0.3 9.8 14.1 
* * *-

0.7 5.8 0.2 
2.5 83.9 4.2 

15.2 10.4 95.3 
81.7 57.3 0.3 
(0.8) (0.0) (6.0) 

Note: Percentages add to over 100% due to multiple contents 1n a single mail piece. , 

UA: Unavailable at th is time. 



Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION 

NONHOUSEHOLD M A I L S T R E A M STUD' 
Preliminary Report—Tentative Findings 
First Postal Quarter PFY 1979 
Weighted Estimate* 

Table 1.16: Major Content Categories of Fourth Class Mail Sent to Different Recipient Groups 

Total Households 

Recipient Group as Reported by Sender 

Businesses Non-Profit Government 
All 

Others 

Number 
Not 

Ascertained 

Estimated Number of Fourth Class Pieces 
for First Postal Quarter (000) 69,896 

Coefficient of Variation UA 

36,018 

UA 

18,577 

UA 

873 

UA 

599 

UA 

4,863 

UA 

8,966 

UA 

Total Hail Pieces 100% 100% 100% 100% 100% 100% 100% 

Major Content Category 
Bi11, Orders, Payments, Receipts 
Legal/Financial Instruments 
Enclosed Return Envelopes & Cards 
Membership, Iden t i f ica t ion and 

Credit Cards 
Correspondence 
Communications 
Advertising and Merchandise 
A l l Other Contents 
Not Ascertained 

0.3 
5.0 
0.2 

1.7 
2.8 

86.3 
4.5 

(5.9) 

0.2 
8.6 

* 

0.5 
1.1 

88.8 
1.1 

(9.3) 

0.4 
0.1 

3.5 
6.3 

79.2 
10.9 
(1.1) 

0.4 
1.2 

94.9 
4.5 

(0.2) 

7.9 

28.8 
2.5 

81.1 
2.3 

(0.0) 

0.5 
* 

2.3 

0.2 
1.2 

95.8 
2.9 

(0.1) 

Note: Percentages add to over 100% due to multiple contents in a single mail piece. 

UA: Unavailable at this time. 



Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION 

Table 1.17: Entry Point of and Indicia on F i r s t , Third and Fourth Class Mail 
(By Type of Nonhousehold Establishment) 

^ P ^ f l f t o U S c W M A I L S T R E A M STUDY 
V l j l Preliminary Report—Tentative Findings 

^ J l L First Postal Quarter PFY 1979 
• Weighted Estimates 

Total 
Nonhouseholds 

Estimated Number of F i r s t , Third 
and Fourth Class Mail for 
First Postal Quarter (000,000) 15,599 

Coefficient of Variation .185 

HM1 stream Entry - 100% 
Post Off ice Dock or Weighing Station 56.4 
Other Location Inside Post O f f i c e 3 9.5 
Other USPS Collection Box 9.8 
Carrier 8.5 
Drop Shi nped 0.6 
Plant Load 13.4 
Other 1-8 
Not Ascertained (4.0) 

Indicia 100% 
Stamped or Pre-Stamped 11.7 
Metered 40.5 
Franked * 
Penalty 2 -p 
Business Reply 0.1 
Permit 45.7 
Not Ascertained (2.9) 

Nonhousehold Senders 

A l l A l l A l l 
Businesses Nonprofit Government 

13,250 1,115 1,234 

.194 .162 .456 

100* 100% 100% 
55.9 63.9 55.6 
7.9 4.7 32.3 

10.1 11.6 4.1 
8.1 13.7 8.0 
0.7 0.1 0.0 

15.5 1.8 0.0 
1.7 4.2 * 

(3.1) (4.6) (12.8) 

100% 100% 1002 
9.0 12.1 39.6 

42.6 34.5 22.6 
* * 0.1 

0.1 * 24.2 
0.2 0.1 0.1 

48.1 53.2 13.5 
(2.6) (4.2) (4.1) 

Also includes second class transient mail. 

"Excludes drop shipments. 

'inside or di rect ly outside postal premises. 



NONHOUSEHOLD MAILSTREAM STUDY 
Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION ^ I f ^ S t S Q^TFYI979 

, I W e i g h t e d Estimate* 
Table 1.18: Entry Point of and Indicia on F i r s t , Third and Fourth Class Mail 

(By Specified Type of Nonhousehold Sender) 

Specified Type of Nonhousehold Sender 

Estimated Number of 1st, 3rd, and 
4th Class Mail Pieces fo r Fi rs t 
Postal Quarter (000,000) 

Coefficient of Variation 

Mailr-tream Entry ? 

Post Off ice Oock or Weighing Station^ 
Other Location Inside Post O f f i c e 3 

Other USPS Collection Box 
Qdrrier 
Orop Shipped 
Plant Load 
Other 
Not Ascertained 

Indicia 
Stamped or Pre-Stamped 
Mstared 
Franked 
Penalty 
Business Reply 
Permit 
Not Ascertained 

Total 
Nonhouseholds 

Mail 
Oriented 
Industries U t i l i t i e s 

Financial 
Inst i tut ions 

Dept. 
Stores 

A l l 
Other 
Businesses 

Non­
p r o f i t Government 

15,599 6,285 507 2,109 422 3,926 1,115 1,234 

.185 .361 .384 .158 .330 .171 .162 .456 

100* 100% 100% 100% 100% 100% 100% 100% 
56.4 64.7 SO. 8 51.3 27.6 43.7 63.9 55.6 
9.5 1.1 6.7 13.3 10.6 16.3 4.7 32.3 
9.8 0.9 1.9 17.5 35.4 19.8 11.6 4.1 
8.5 1.0 3.9 17.4 21.5 13.9 13.7 8.0 
0.6 0.6 0.0 0.0 0.0 1.4 0.1 0.0 

13.4 31.1 0.0 0.4 4.8 0.7 1.8 0.0 
1.8 0.6 6.6 * * 4.2 4.2 . * 

(4.0) (1.1) (6.7) (4.2) (1-2) (5.5) (4-6) (12.8) 

100% 100% 100% 100% 100% 100% 100% 100% 
11.7 1.5 15-6 8.9 12.1 20.5 12.1 39.6 
40.5 13.8 35.8 88.2 70.1 63.7 34.5 22.6 

* * 0.0 * * 0.1 * 0.1 
2.0 * 0.0 0.4 0.0 0.1 * 24.2 
0.1 0.1 * * 1.2 0.2 0.1 0.1 

45.7 84.6 48.6 2.5 16.6 15.5 53.2 13.5 
(2.9) (0.9) (3.5) (2.2) (1.6) (5-7) (4.2) (4.1) 

Also includes second c lass transient mail . 

Excludes drop shipments. 

Inside or d i rec t ly outside postal premises. 



^ W f l O N H O T K E r T O L l ) MfllLSTREArf STUDY 
Section 1: VOLUME OF MAIL AND MAIL PIECE'DESCRIPTION ^ | Q f S ; m p « S QiSETFYSW 

Table 1.19: Entry Point of and Indicia on F i r s t , Third and Fourth Class Mail 
(By Postage Expenditure Last Year) 

luHfoLD f f f R l 
ninary Report -
Posul Quarter 

j ^ ( 7 1 ^ ^ Weighted Estimate* 

Postage Expenditure Last Year 
Total 
Konhouseholds less Than S100 $100-$!,000 $1,000-S5,000 $5,000-$50,000 $50,000-$500,000 Over $500,000 

Estimated Number of 1st, 3rd, and 
4th Class Mail Pieces fo r Firs t 
Postal Quarter (000,000) 

Coefficient of Variation 

Mailstream Entry 2 
Post Off ice Dock or Weighing Station 
Other Location Inside Post O f f i c e 3 

Other USPS Collection Box 
Carrier 
Drop Shipped 
Planr. Load 
Other 
Not Ascertained 

Indicia 
Stamped or Pre-Stamped 
Metered 
Franked 
Penalty 
Business Reply 
Permi t 
Not Ascertained 

15,599 133 1,180 2,295 2,821 1,942 6,952 

.185 •. .376 .202 .222 .180 .218 .341 

100% 1C0% 100% 100% 100% 100% 100% 
56.4 0.1 33-3 37.7 49.6 76-4 63.8 

9.5 22.6 23.1 26.1 13.3 5.7 1.1 
9-8 16.8 22.4 26.2 20.2 3-0 * 
8.5 27.6 16.0 9.0 7.6 n . 7 6.5 
0.6 32.1 1.3 0.0 1.0 0.2 

13.4 0.0 0.0 0.9 3.3 2.0 27.5 
1.8 0.8 3.9 0.1 6.0 0.2 0.8 

(4.0) (5.8) (3.7) (9.2) (3.7) (3.2) (2-8) 

100% 100% 100% 100% 100% 100% 100% 
11.7 62.4 54.7 33.0 3.0 7.0 1.6 
40.5 3.2 18.0 38.5 68.8 57.3 29.3 

* 0.0 0.0 * * * * 
2.0 1.2 0.6 0.1 * 13.9 0.3 
0.1 0.8 0.5 0.1 0.1 0.1 0.1 

45.7 32.4 26-1 28.3 28.1 21.7 68.7 
(2.9) (6,6) (2-2) (3.5) (5.1) (4.0) (1.2) 

Also includes second class transient mail. 

'Excludes drop shipments. 

^Inside or direct ly outside postal premises. 



Section 1: VOLUME OF HAIL AND HAIL PIECE DESCRIPTION O f t NONHOUSEHOLD HAILSTffiW STUDY 
Preliminary Report—Tenutlve Finding! 

1 . e J j I t L L . F l r " P o $ u t < * " n e r P F Y 1 9 7 9 Table 1.20: Form of Addressing on F i r s t , Third and Fourth Class Mall ^ g # I V ^ Weighted E«imat« 
(By Type of Nonhousehold Sender) 

Nonhousehold Senders 

Total A l l A l l A l l 
Nonhouseholds Businesses Nonprofit Government 

Estimated Number of 1st, 3rd and 4th 
Class Mail Pieces for Fi rs t Postal 
Quarter (000,000) 15,599 

Coefficient of Variation .185 

Addressing 100% 
Handwri tten 7.5 
Typed2 41.5 
Computer Printed 43.3 
Other Printed 7.7 
Not Ascertained (2.0) 

Addressed To . 100* 
Name Plus Address"3 91.5 
Occupant or Resident Plus Address 

(no name) 5.5 
Name Plus Occupant, e t c , Plus 

Address 0.2 
Occupant or Resident Only (no address) , 2 , f i » 
Not Ascertained (1*6) 

Type of Window 100% 
Open ~~575~ 
Transparent Covering 36.1 
None* 58.4 
Not Ascertained (7.7) 

13,250 1,115 1.234 

.194 .162 .456 

100% 100% 100% 
~6T2" 11.5 I8 . f i 
39.7 40.7 62.2 
48.1 17.2 14.4 
6.0 30.5 4.6 

(2.0) (1.5) (3-D 

100% 100% 100% 
90.3 100.0 95.9 

6.5 0.0 0.0 

0.2 0.0 0.0 
3.0 0.0 4.1 

(1.6) (3.2) (0.1) 

100% 100% 100% 
5.7 2.1 6.6 

37.7 16.9 37.4 
56.6 80.9 56.0 
(7.8) (5.2) (9.1) 

Also includes second class transient ma l l . 

includes a l l non-handwritten addresses f o r other than permit or bulk rate mall , 

'includes a l l single-piece mail f o r which question was not asked. 

'includes self mailers. 

http://I8.fi


• • • • H I WM B ^ A P H o N ' H l f f i i h L D H H T R E A A W D Y 
^ ^ . i ^ W Preliminary Report—Tentative Findings 

A l l a . First Postal Quarter PFY 1979 
Section 1: VOLUME OF MAIL AND HAIL PIECE DESCRIPTION Weighted Estimate, 

Table 1.21: Form of Addressing on F i r s t , Third and Fourth Class M a i l 1 

(By Specified Type of Nonhousehold Sender) 

Specified Type of Nonhousehold Sender 

Mail A l l 
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industri es U t i l i t ies Inst i tut ions Stores Businesses Prof11 Government 

Estimated Number of 1st, 3rd and 4th 
Class Mail Pieces for Fi rs t Postal 
Quarter (000,000) 15,599 6,285 

Coefficient of Variation .185 .361 

Addressing 100% 100% 
Handwritten " O 
Typed? 41.5 9.8 
Computer Printed 43.3 78.6 
Other Printed 7.7 11.2 
Not Ascertained (2.0) (0.9) 

Addressed To _ 100% 100% 
Name Plus Address"* 9X5 79.9 
Occupant or Resident Plus Address 

(no name) 5.5 13.9 
Name Plus Occupant, e tc . , Plus 

Address 0.2 0.3 
Occupant or Resident Only (no address) 2.8 6.0 
Not Ascertained (1-6) (3.2) 

Type of Window 100% 100% 
Open 5.5 7.1 
Transparent Covering 36.1 21.6 
None* 58.4 71.3 
Not Ascertained (7.7) (10.9) 

507 2,109 422 3,926 1,115 1,234 

.384 .158 .330 .171 .162 .456 

100% 100% 100% 100% 100% 100% 
6.8 6.7 31.5 12.6 11.5 18.8 

33.7 83.8 44.5 65.2 40.7 62.2 
58.8 7.4 18.5 21.8 17.2 14.4 
0.0 2.1 5.5 0.3 30.5 4.6 

(0.7) (2-3) (1.2) (2.9) (1.5) (3.1) 

100% 100% 100% 100% 100% 100% 
100.0 100.0 94.6 99.6 100.0 95.9 

0.0 0.0 0.0 0.1 0.0 0.0 

0.0 0.0 0.0 0.2 0.0 0.0 
0.0 0.0 5.4 0.0 0.0 4.1 

(2.2) (0.0) (0.4) (0.1) (3.2) (0.1) 

100% 100% 100% 100% 100% 1001 
12.7 4.0 7.1 3.6 2.1 6.6 
27.9 64.5 43.4 48.2 16.9 37.4 
59.3 31.6 49.5 48.2 80.9 56.0 
(7.3) (7.7) (1.4) (3.8) (5.2) (9.1) 

Also includes second class transient mai l . 

Includes a l l non-handwritten addresses f o r other than permit or bulk rate mail , 

'includes a l l single-piece mail for which question was not asked. 

'includes self mailers. 



Section 1: VOLUME OF MAIL'AND MAIL PIECE DESCRIPTION / ^ ^ N O N H O U S E H O L D M A I L S T R E A M STUDY 
Preliminary Report—Tentative Findings 

Table 1.22: Form of Addressing on F i r s t , Third and Fourth Class H a i l 1 W w ^ i h S U L ? r n . 7 « P F Y ' " 9 

(By Postage Expenditure Last Year) 
S£' 

Postage Expenditure Last Year 
Total 

Nonhouseholds Less Than $100 $100-$!,000 $1,000-S5,000 $5,000-$50,000 $50,000-$500,000 Over $500,000 

Estimated Number of 1st, 3rd and 4th 
Class Mail Pieces fo r First Postal 
Quarter (000,000) 15,599 133 

Coefficient of Variation -185 .376 

Ad^ s.sj_ncj 100% 100% 
Handv.ri tten TTS 37.1 
Typed? 41.1 32.1 
Computer Printed 43.6 30.8 
Other Printed 7.8 0.0 
Not Ascertained (2.0) (2.0) 

Addressed To , 100% 100% 
Ibme P l u s Address3 91.3 100.0 
Occupant or Resident Plus Address 

(no none) _ 5.6 0.0 
Name Plus Occupant, e tc . , Plus 

Address 0.2 0.0 
Occupant or Resident Only (no address) 2.9 0.0 
Not Ascertained ' (1-7) (0-0) 

Type of Window 100% 100% 
Opin 5.3 - 2.0 
Transparent Covering 35.8 8.1 
None*1 58.9 89.9 
Not Ascertained (7-7) • (2.2) 

1,180 2,295 2,821 1,942 6,952 

.202 .222 .180 .218 .341 

100% 100% 100% 100% 100% 
27.1 15.9 10.6 4.8 0.7 
45.4 55.9 60.3 70.3 20.3 
9.2 21.0 7.9 20.3 77.1 

18.3 7.2 21.3 4.6 1.9 
(3.6) (4.1) (1-8) (3.0) (0-3) 

100% 100% 100% 100% 100% 
100.0 95.4 87.1 98.5 87.9 

0.0 3.1 0.0 0.6 11.1 

0.0 0.6 0.0 0.5 0.0 
0.0 1.0 12.9 0.4 1.0 

(0.0) (0.0) (7.1) (0.2) (0.7) 

100% 100% 100% 100% 100% 
2.8 5.7 3.0 4.8 6.9 

13.6 36.2 26.2 42.1 42.5 
83.6 58.2 70.7 53.1 50.6 
(5.4) (2.6) (5.0) (8.7) (11.1) 

'Also includes second class transient mai l . 

^Includes a l l non-handwritten addresses fo r other than permit or bulk rate mail . 

Includes a l l single-piece mail for which question was not asked. 

Includes self mailers and packages. 



Section 1: VOLUME OF MAIL AND KAIL PIECE DESCRIPTION 

Table 1.23: Form of Addressing on F i r s t , Third and Fourth Class Mail 
(By Class and Method of Mail) 

Class and Method of Mail 

Estimated Number of 1st, 3rd and 4th 
Class Mail Pieces for First Postal 
Quarter (000,000) 

Coefficient of Variation 

Addressing 
HahdwriLten 
Typed^ 
Computer Printed 
Other Printed 
Not Ascertained 

Addressed To .3 Name Plus Address' 
Occupant or Resident Plus Address 

(no name) 
Muirs Plus Occupant, e tc . , Plus 

Address 
Occupant or Resident Only (no address) 
Not Ascertained 

Type of Window 
Open 
Transparent Covering 
i Jone^ 
Not Ascertained 

First Oass Third Class Fourth Class 

Total Single Pre M u l t i 7 
Total Single Bulk. Multi q Total Single B u l k i n M u l t i Q 

Total Fi rs t Piece° Sort Piece Third Piece6 Rate 8 Piece Fourth PieceG Rate l uPiece" 

15,599 5 8,502 7,102 916 484 6,787 196 459 6,131 69 42 0.4 27 

.185 UA UA UA UA UA UA UA UA UA UA UA UA 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 
7.6 13.0 15.7 0.0 0.0 0.7 4.8 O.l 0.6 3.3 5.6 0.0 0.0 

41.1 70.8 84.3 1.6 5.8 4.1 95.2 8.6' 1.0 64.9 94.4 0.0 25.2 
43.6 15.8 0.0 95.8 94.0 78-3 0.0 81.7 80.4 31.9 0.0 100.0 74.8 

7.8 0.3 0.0 2.6 0.2 17.0 0.0 9.7 18.0 0.0 0.0 0-0 0.0 
(2.0) (2.3) (2-3) (2.8) (2-1) (0.9) (2 .3) (1.4) (0.8) (6-3) (9.7) (0.0) (12.0) 

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 
91.3 99.8 ioo. d 100.0 97.1 80.2 100.0 96.8 78.2 100.0 100.0 100.0 100.0 

5.6 0.0 0.0 0.0 0.8 12.9 0.0 0.3 14.3 0.0 0.0 0.0 0.0 

0.2 0.1 0.0 - 0.0 2.1 0.3 0.0 2.8 0.1 0.0 0.0 0.0 0-0 
2.9 0.0 0.0 0.0 0.0 6.7 0.0 0.0 7.4 0.0 0.0 o.o 0.0 

(1-7) (0.2) (0.0) (4.5) (2.2) (3.6) (o.o) (0.9) (3.9) (0.5) (0.0) (o.o) (1.2) 

100% • 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 
5.3 4.8 3.9 11.5 5.2 6.4 * 1.4 7.0 8.9 * 0.0 22.7 

35.8 49.6 46.4 62.6 69.0 19.1 6.4 10.7 20.3 0.4 * 0.0 1.1 
58.9 45.6 49.7 25.9 25.8 74.4 93.6 87.8 72.7 90.6 100.0 100.0 76.2 
(7-7) (5.7) (6.5) 0 . 5 ) (0.3) (9.9) (3 .6) (0.3) (10.6) (4.2) (4.2) (0.0) (4.3) 

Voso includes second class transient r.iail. 
Includes a l l non-handwritten addresses fo r other than permit of bulk rate m i l . 

"Includes a l l single-piece mail f o r which oupstion was not asked. 
'Includes self mailers. 

' international & class not ascertained mail pieces included in total only. 
'Single piece rate mail not requiring the use of PS Forms 3602 or 3602PC. 
Single piece rate but mailed in bulk using PS Form 3602. 

10 

Bulk rate mail bearing meter or precancelled stamps requiring the use of 
PS Form 3602PC. 

3Bul!c rate mall bearing a permit imprint requiring the use of PS Form 3602, 

Bulk rate mail requiring the use of PS Form 3605. 

See Appendix A for copies of PS Forms 3602, 3602PC and 3605. 



Section 1: VOLUME OF HAIL AND MAIL PIECE DESCRIPTION 

Table 1.24: Shape and Size of F i r s t , Third and Fourth Class Mail 
(By Type of Nonhousehold Sender) 

HONHOHMLD T!HBREAIWT!)Y 
Preliminary Report—Tentative Findings 
Fir *t Poiul Quarter PFY 1979 
Weighted Estimates 

Nonhousehold Senders 

Total 
Nonhouseholds 

A l l 
Businesses 

A l l 
Nonprofit 

A l l 
Government 

Estimated Number of 1st, 3rd, and 
4th Class Mail Pieces for 
Firs t Postal Quarter (000,000) 

Coefficient of Variation 

Total Mail Pieces 

Enĵ el_qp_es_ 
Region 1 
R.itpcn 2 
Bogion 3 
Rebion 4 
Region (j 
Ricjion 0 
Region 7 
P^inn 3 
Region :*) 
Not Ascertained 

Region 2. 
R2gion 3 
Region 4 
Rejion 5 
R-.'g i on 6 
Region 7 
Re iii on fl 
Region 9 
Not Ascertained 

15,599 

.185 

100% 

61.7 
1.6 
2.9 
0.1 

0.3 
0.5 
0.1 

* 
1.6 

5.7 

* 
* 

0.2 
* 

0.0 
* 

0.4 

13,250 

.194 

100% 

59.7 
\J 
3.1 
0.1 
* 

0.2 
0.6 
0.1 

* 
1.7 

6.0 
* 

0.0 

0.2 
* 

0.0 
* 

0.3 

1,115 

.162 

100% 

57.0 
0.7 
2.5 

0.1 
0.5 

0.0 
1.7 

7.1 
0.0 
0.0 
0.0 

* 
0.2 

* 
0.0 
0.0 
0.1 

1,234 

.456 

100% 

88.1 
1.1 
0.7 
0.1 

* 
1.6 
0.2 
0.1 

* 
0.1 

2.3 
0.0 
0.0 
0.4 

* 

0.0 
0.0 
1.6 
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Table 1.24 continued 

Nonhousehold Senders 

Total A l l A l l A l l 
Nonhouseholds businesses Nonprofit Government 

Cards—Double 
Region 1 
Region 2 
Region 3 
Region 4 
Region 5 
Region 6 
Region 7 
Region 8 
Region 9 
Not Ascertained 

Self Mailers 
Region 1 
Region 2 
Region 3 
Region 4 
Region 5 
Region 6 
Region 7 
Region 8 
Region 9 
Not Ascertained 

A l l Others 1 

Not Ascertained 

0.3 0.4 0.1 * 
0.0 0.0 0.0 0.0 
* 0.0 0.0 

0.0 0.0 0.0 0.0 
* * * 
* 0.0 * * 

0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
* * ik * 

8.7 8.6 16.8 2.6 
0.2 0.1 2.0 * 
1.2 1.4 0.0 0.2 
* * 0.0 0.0 
* * 0.0 0.0 

0.2 0.1 1.5 0.2 
1.1 1.0 3.4 * 
4.3 5.1 0.0 * 
0.0 0.0 0.0 0.0 
0.8 0.7 2.4 0.1 

7.9 9.0 3.8 0.6 

(0-8) (0.9) (0.2) (1.4) 

Note: See dimension chart, Appendix A, fo r region designations. 

'includes packages and padded mailing containers f o r which summary size measures w i l l be available 1n the f i n a l report. 
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Section 1: VOLUME OF MAIL AND HAIL PIECE DESCRIPTION 

Table 1.25 ,"Shape and Size of F i r s t , Third and Fourth Class Mail 
{By Specified Type of Nonhousehold Sender) 

SG NONHOUSEHOLD M A I L S T R E A M STUDY 
Preliminary Report—Tentative Findinp 
First Postal Quarter PFY 1979 
Weighted Estimate, 

Specified Type of Nonhousehold Sender 

Total 
Nonhouseholds 

Mail 
Oriented 
Industries U t i l i t i e s 

Financial 
Ins t i tu t ions 

Dept. 
Stores 

A l l 
Other 
Businesses 

Non- " 
P ro f i t Government 

Estimated Number of 1st, 3rd, and 
4th Class Mail Pieces fo r F i r s t 
Postal Quarter (000,000) 

Coefficient of Variation 

Total Hall Pieces 

Envelopes 
Region 1 
Region 2 
Region 3 
Rebion 4 
Region 5 
Region 6 
Region 7 
Region 8 
Region 9 
Not Ascertained 

Cards—Singl e 
Region 1 
Region 2 
Region 3 
Region 4 
Region 5 
Region 6 
Region 7 
Region 8 
Region 9 
Not Ascertained 

15,599 

.185 

100% 

61.7 
1.6 
2.9 
0.1 

* 
0.3 
0.5 
0.1 
* 

1.6 

5.7 
* 

* 
0.2 

* 
0.0 

* 
0.4 

6,285 

.361 

100% 

32.2 
1.7 
2.3 
0.1 

* 
0.1 
1.1 

* 
* 

0.8 

9.6 
0.0 
0.0 
0.0 

* 
0.1 
0.0 
0.0 
0.0 
0.1 

507 

.384 

100% 

52.0 
0.1 
0.8 

* 

0.2 
* 

0.0 
3.7 

36.1 
0.0 
0.0 
0.0 
* 
* 

0.0 
0.0 
0.0 
6.3 

2,109 

.158 

100% 

92.9 
0.8 
2.3 
0.1 

* 
0.9 

* 

* 
2.1 

0.1 
* 

0.0 
o.o * 

* 
0.0 
0.0 

422 

.330 

100% 

83.6 
0.1 
0.3 
0.3 

* 
0.1 
0.2 
0.1 
* 

6.6 

1.6 
0.0 
0.0 
0.0 
0.0 
0.2 
0.0 
0.0 
0.0 
0.5 

3,926 

.171 

100% 

84.0 
2.5 
5.5 
0.3 

* 
0.2 
0.1 
0.1 

* 
2.1 

0.2 
* 
* 

0.0 
* 

0.7 
* 

0.0 
* 

0.1 

1,115 

0.1 
0.5 

* 
0.0 
1.7 

7.1 
0.0 
0.0 
0.0 

* 
0.2 

* 
0.0 
0.0 
0.1 

1,234 

.456 

100% 

88.1 
1.1 
0.7 
0.1 

* 
1.6 
0.2 
0.1 

* 
O.l 

2.3 
0.0 
0.0 
0.4 

* 
* 
* 

0.0 
0.0 
1.6 
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Table 1.25 continued 

Mail 
Total Oriented 
Nonhouseholds Industries 

Cards—Double 
Region 1 0.3 0.4 
Region 2 0.0 0.0 

" Region 3 * 0.0 
Region 4 0.0 0.0 
Region 5 * * 
Region 6 * * 
Region 7 0.0 0.0 
Region 8 0.0 0.0 
Region 9 0.6 0.0 
Not Ascertained * * 

Self Mailers 
Region 1 8.7 17.5 
Region 2 0.2 0.1 
Region 3 1.2 2.2 
Region 4 * 0.0 
Region 5 * * 
Region 6 0.2 0.2 
Region 7 1.1 2.0 
Region 8 4.3 10.8 
Region 9 0.0 0.0 
Not Ascertained 0.8 1.4 

A l l Others 1 7.9 17.6 

Not Ascertained (0.8) (0.9) 

Note: See dimension chart. Appendix A, fo r region designations. 

Includes packages and padded mailing containers f o r which summary s l2u 

Specified Type of Nonhousehold Sender 

A l l 
Financial Dept. Other Won-

U t i l i t i e s Ins t i tu t ions Stores Businesses P ro f i t Government 

* * * 0.7 0.1 * 
0.0 0.0 0.0 0.0 0.0 0.0 
0.0 0.0 0.0 * 0.0 0.0 
0,0 0.0 0.0 0.0 0.0 0.0 
0.0 * 0.0 0.0 * * 
0.0 0.0 0.0 * * * 
0.0 0.0 0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 0.0 0.0 

* * 0.1 0.1 * * 

0.5 0.2 * 
0.0 0.0 0.0 
0.0 0.0 0.0 
0.0 * 0.0 
0.0 * 0.0 
0.0 * 0.0 
0.0 0.0 * 
0.0 0.0 0.0 
0.0 0.0 0.0 
0.0 0.1 * 

0.2 0.4 6.2 

(0.6) (0.1) (5.6) 

0.8 16.8 2.6 
0.1 2.0 * 
1.2 0.0 0.2 
0.0 0.0 0.0 

* 0.0 0.0 
* 1.5 0.2 

0.1 3.4 * 
0.0 0.0 * 
0.0 0.0 0.0 

* 2.4 0.1 

1.2 3.8 0.6 

(0.1) (0.2) (1.4) 

measures w i l l be available in the f i n a l report. 
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Section I : VOLUME OF HAIL AND HAIL PIECE DESCRIPTION 

Table 1.26: Size and Shape of F i r s t , Third and Fourth Class Hail 
(By Class and Method of Mail) 

I R U S E H T ^ R W I L S W I M . S T T ^ F 
Preliminary Report—Tentative Findings 
First Postal Quarter PFY 1979 
Weighted Estimates 

Class and Method of Mail 

First Class Third Class Fourth Class 

Total Single Pre Permit Total Single Bulk Permit Total Single Bulk Permi t 
Total Fi rs t Piece Sort Imprint Third Piece Rate Imprint Fourth Piece Rate Imprint 

Estimated Number of 1st, 3rd, and 
4th Class Mail Pieces fo r Fi rs t 
Postal Quarter (000,000) 15,599 8,502 7,102 916 484 6,787 196 459 6,131 69 42 0.4 27 

Coefficient of Variation .185 UA UA UA UA UA UA UA UA UA UA UA UA 

Total Mail Pieces 100% 100% 100% 100% . 100% 100% 100% 100% 100% 100% 100% 100% 100% 

Envelopes 

100% 

Region 1 61.7 87.6 90.2 77.4 67.0 29.4 25.0 81.9 25.8 0.8 1.4 0.0 ' 0.0 
Region 2 1.6 1.3 1.5 0.0 1.8 1.9 47.7 0.2 0.5 0.9 1.4 0.0 0.0 
Region 3 2.9 2.8 3.1 0.0 3.9 2.9 10.2 3.2 2.6 0.9 1.5 0.0 0.0 
Rebion 4 0.1 0.2 0.2 0.0 0.0 * 0.1 0.2 + 0.2 0.3 0.0 0.0 
Region 5 * * * 0.0 0.0 0.0 0.0 0.0 0.0 * . * 0.0 0.0 
Region I 0.3 0.6 0.7 0.0 0.2 * * 0.3 * 0.0 0.0 0.0 0.0 
Regicn 7 0.5 0.2 0.2 0.0 * 1.0 0.4 0.0 1.1 * 0.1 0.0. 0.0 
Reqion 8 0.1 0.1 0.1 0.0 0.0 * 0.1 0.0 0.0 0.1 0.1 0.0 0.0 
Region 9 * * Ur 0.0 0.0 * 0.0 0.0 * * 0.0 0.0 
Not Ascertained 1.6 1.4 1.0 5.1 ' 0.7 1.7 4.2 8.1 1.1 2.4 3.9 0.0 0.0 

Cards—Single 
Region 1 5.7 3.4 1.5 10.5 18.5 9.0 * 0.0 9.9 0.0 0.0 0.0 0.0 
Rngion 2 * * * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Region 3 * * * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 o.o 0.0 
Region 4 * 0.1 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Jlegion 5 * * * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Region 6 0.2 0.4 0.5 0.0 0.1 * 0.2 0.1 * 0.0 0.0 0.0 0.0 
Region 7 * * * 0.0 0.0 * * 0.0 0.0 0.0 0.0 0.0 0.0 
Region 8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Region 9 * * * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 
Not Ascertained 0.4 0.7 0.1 5.6 0.5 * 0.4 0.0 0.0 0.0 0.0 0.0 
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Table 1.26 continued 

Class and Method of Mail 

F i rs t Class Third Class Fourth Class 

Total Single Pre Permit Total Single Bulk Permit Total Single Bulk Permit 
Total First Piece Sort Imprint Third Piece Rate Imprint Fourth Piece Rate Imprint 

Cards--Double 
Region 1 0.3 
Region 2 0.0 
Region 3 * 
Region 4 0.0 
Region 5 * 
Region 6 * 
Region 7 0.0 
Region 8 0.0 
Region 9 0.0 
Not Ascertained * 

Self Mailers 
Region 1 8.7 
Region 2 0.2 
Region 3 1.2 
Region 4 * 
Region 5 * 
Region 6 0.2 
Region 7 1.1 
Region 8 4.3 
Region 9 0.0 
Not Ascertained 0.8 

A l l Others 1 7.9 

Not Ascertained (0 .8) 

0.3 0.3 0.0 1.6 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
* * 0.0 0.0 
* 0.0 0.0 

0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
* * 0.0 0.5 

0.4 0.1 0.7 4.4 
* * 0.0 0.0 
* * 0.0 * 
* * 0.0 0.0 
* * 0.0 0.0 
* * 0.0 0.4 

0.1 0.1 0.0 0.0 
* * 0.0 0.0 

0.0 0.0 0.0 0.0 
* 0.0 0.4 

0.3 0.3 0.1 0.0 

(0.8) (0 .4) (3 .0) (2 .6) 

0.3 0.0 0.0 0.4 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 o.o 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
* * 0.0 0.0 

19.3 0.1 2.0 21.2 
0.5 0.0 0.0 0.5 
2.7 0.0 2.6 2.8 
0.0 0.0 0.0 0.0 
* 0.0 0.0 * 

0.4 0.0 * 0.4 
2.4 0.0 0.1 2.6 

10.0 0.0 0.0 11.0 
0.0 0.0 0.0 0.0 
1.7 0.0 0.0 1.9 

16.8 11.6 1.3 18.1 

(0 .8) (0.2) (3 .2) (0.6! 

0.0 0.0 0.0 0.0 
0.0 o.o 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 

* * 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 0.0 0.0 
0.0 0.0 o.o 0.0 

94.7 91.3 100.0 100.0 

(0.7) (0 .4) (0 .0) (1.2) 

Note: See dimension chart, Appendix A, fo r region designations. 

includes packages and padded mailing containers fo r which summary size measures w i l l be available In the f i n a l report. 
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Tota l 
Nonhouseholds 

Section 2: CURRENT USE OF USPS 

Table 2 . 1 : Incoming Mail De l ive ry 
(By Type o f Nonhousehold) 

Type o f Nonhousehold 

sia 
A l l 

Businesses 
A l l 

N o n p r o f i t 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Findings 
F i r j l Postal Quarter PFY 1979 
Weighted Estimates 

A l l 
Government 

Weighted Sanple 

Unweighted Sample 

Incoming Mail 1 

Rout ine ly Del ivered by Post O f f i c e 1 

Once a Day 
More Than Once a Day 
Not Ascertained , 

Rout ine ly Picked up by Establishment 
Once a Day 
More Than Once a Day 
Not Ascer ta ined 

Both Picked Up and Del ivered 

Reason Picked U p 2 , 3 

Firm Holdout 
Ca l l e r Service 
Box 
General De l ive ry 
Get i t Faster* 
Other 

Not Ascertained 

Other 

Not Ascertained 

4,311,541 

1,213 

[%] 

76.1 
67.6 

3.2 
5.3 

15.8 

6.9 

12.4 
2.9 
0.6 

22.7 
4.4 
2.5 

77.7 
0 .1 
8.0 
8.5 

(1 .0 ) 

1.2 

: I . B ) 

3,788,331 

989 

77.4 
68.4 

3.2 
5.8 

14.7 

6.5 

11.9 
2.7 
0 .1 

21.2 
5.3 
1.4 

77.5 
0 .1 
8.6 
8.8 

(1-2) 

1.3 

: i . 3 ) 

295,987 

138 

[ * ] 

59.8 
57.7 

0.2 
1.9 

33.4 

6.0 

19.9 
6.8 
6.7 

39.4 
0.6 
0 .1 

95.3 
* 

2.7 
1.3 

(0 .1 ] 

0.8 

(3-5) 

227,223 

86 

[*] 

73.8 

12.0 

14.1 

67.5 
6.3 
0.0 

10.2 
1.8 
0.0 

26 .1 
0.3 

23.9 
44.6 

0.0 
12.2 
19.8 
(0 .1) 

(7-0) 

^ r o m Executive Quest ionnaire . Based on the ques t ions : Does the Postal Service r o u t i n e l y d e l i v e r y mail to t h i s es tabl i shment , i s i t r o u t i n e l y picked 
up a t the Post O f f i c e or what? Is the mail ( d e l i v e r e d / p i c k e d up) once a day, or more th ' in onco a day? 

l-rom Moil Har.dler Quest ionnai re . Cased on the quest ions: Does your ?stablistone:*!t i>1_ck_JiP_ any nf i t s incoming mail a t the Post O f f i c e ? I f y t s : Do 
you pick i t up because you are a f i r m ho ldout , because ycu have c a l l e r s e r v i c e , because you have a box i n a box s e c t i o n , because you receive some mall 
at general d e l i v e r y , or what? 

r T C e T ! i ! ! 3 V , f t h 0 S e W h 0 a n s w e r e d -gather "Rout inely Picked Up by Establishment" or "Rout inely Picked Up and De l ive red . " Percentages may add to more 
than 100% because o f m u l t i p l e mentions. — 

This was mentioned by a s u f f i c i e n t number o f respondents to warrant r e p o r t i n g . 



Section 2: CURRENT USE OF USPS 

Table 2.2: Incoming Mal l D e l i v e r y 
(By Spec i f i ed Type of Nonhousehold) 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Findings 
First Postal Quarter PFY 1979 
Wel|hted Estimates 

Total 
Nonhouseholds 

Mail 
Oriented 
I n d u s t r i e s U t i l i t i e s 

F inanc ia l 
I n s t i t u t i o n s 

Dept. 
Stores 

A l l 
Other 
Businesses 

Non-
P r o f i t Government 

Weighted' Sample 4,311,541 86,957 29,715 184,770 165,044 3,321,146 295.987 227,223 

Unweighted Sample 1,213 130 55 170 60 574 138 86 

Incominq Mai 1 . 
Rout ine ly Del ivered by Post O f f i c e 

Once a Day 
More Than Once a Day 
Not Ascer ta ined . 

Rout inely Picked up by Establishment 
Once a Day 
More Than Once a Day 
Not Ascertained . 

Both Picked Up and Del ivered 

[5t] 

76 .1 
67.6 

3.2 
5.3 

15.8 
12.4 

2.9 
0.6 

6.9 

[ * ] 

34.8 
33.4 

0.8 
0.6 

40.3 
12.3 
27.9 
0 .1 

23.5 

[ « 

48.2 
48.1 

0.0 
0.0 

16.7 
9.7 
6.9 
0.2 

0.1 

[ * ] 

52.6 
40.0 
11.7 
0.9 

40.2 
22.5 
17.7 

* 
3.2 

[%] 

94.3 
94.2 
0.0 
0.0 

5.7 
2 .1 
1.9 
1.6 

0.1 

79.3 
69.8 

3.0 
6.6 

13.0 
11.8 

1.2 
0 . 1 

6.6 

[ « ] 

59.8 
57.7 
0.2 
1.9 

33.4 
19.9 
6.8 
6.7 

6.0 

[ X ] 

73.8 
67.5 

6.3 
0.0 

12.0 
10.2 

1.8 
14.1 

0.0 

Reason Picked U p 2 , 3 

Firm Holdout 
Ca l l e r Service 
Box 
General D e l i v e r y 
Get i t Fa s t e r 4 

Other 
Not Ascertained 

22.7 
4.5 
2.6 

77.7 
0.1 
8.0 
8.5 

(1-0) 

63.8 
0.7 
3.8 

89.7 
* 

5.9 
0.7 

( 0 . 1 ) 

16.8 
17.2 
16.5 
76.7 

2.7 
9.7 

( 0 . 0 ) 

43.4 
5.6 
1.7 

89.6 
* 

4.0 
2.4 

( 0 . 3 ) 

5.8 
15.7 

6.0 
99.3 

0.0 
0.0 
0.2 

( 0 . 0 ) 

19.6 
5.5 
1.1 

74.5 
0.2 
4.5 

10.3 
( 1 . 3 ) 

39.4 
0.6 
1.0 

96.0 
0.0 
2.7 
1.3 

(0 .1 ) 

12.0 
0.3 

24.0 
44.6 

0.0 
12.2 
19.9 
(0 .1 ) 

Other 1.2 1.4 35.0 4.0 0.0 1.0 0.8 A 

Not Ascertained (1 -8 ) ( 0 . 8 ) ( 7 . 8 ) (-0.3) ( 0 . 0 ) (1 .4 ) (3 .5 ) ( 7 . 0 ) 

From Executive Quest ionnaire . Based on the ques t ions : Does the Postal Service r o u t i n e l y d e l i v e r y mail to t h i s es tabl i shment , Is 1t r o u t i n e l y picked 
up a t - the Post O f f i c e or what? I s the mail ( de l i ve r ed /p i cked up) once i day, or mors than once a day? 

^From Mail Handier Quest ionnaire . Based on the quest ions: Oocs your or.tablichiiU.vil: p i c k u p any o f i t s incoming mail a t tho Post O f f i c e ? I f yes: Do 
you p ick i t up because you are a f i r m ho ldout , because you have c a l l e r s e r v i c e , because you have a box 1n a box s e c t i o n , because you receive some mail 
a t general d e l i v e r y , or what? 

3 ^ r C e ? n n 2 e K ° f t h 0 S e / h o

1 f " s w e r e ' 1 e j t h e r "Rout inely Picked Up by Establishment" or "Rout inely Picked Up and D e l i v e r e d . • Percentages may add t o more than 100% because o f m u l t i p l e mentions. 

This was mentioned by a s u f f i c i e n t number o f respondents to warrant r e p o r t i n g . 

http://or.tablichiiU.vil


Total 
Nonhouseholds 

Section 2: CURRENT USE QF USPS 

Table 2 .3 : Incoming Mai l Del ivery 
(By Postal Region) 

Northeastern 

Posta! Region 

Eastern Southern 

Preliminary Report—Tentative Findinjs 
i t « Postal Quartet PFY 1979 

Weighted Estimates 

Central Western 

Weighted Sample 

Unweighted Sample 

Incoming Mail . 
Rout ine ly Del ivered by Post O f f i c e 

Once a Day 
More Than Once a Day 
Not Ascertained . 

Rout ine ly Picked up by Establishment 
Once a Day 
More Than Once a Day 
Not Ascertained . 
Both Picked Up and Del ivered 

Reason Picked U p 2 ' 3 

Firm Holdout 
C a l l e r Service 
Box 
General De l ive ry 
Get i t Faster* 
Other 

Not Ascertained 

Other 

Not Ascertained 

4,311,541 

1,213 

t%] 

76.1 

15.8 

6.9 

22.7 

67.6 
3.2 
5.3 

12.4 
2.9 
0.6 

4.5 
2.6 

77-7 
0.1 
8.0 
8.5 

( 1 . 0 ) 

1.2 

(1 .8 ) 

516,504 

168 

[X] 

88.5 

6 .1 

5.1 

11.2 

72.0 
16.4 
0 .1 

5.8 
0.3 

2 .1 
7 . 1 

89-6 
0.4 
1.0 
0.8 

(15.3) 

0.3 

( 0 . 3 ) 

539,955 

134 

89.3 

7 .1 

0.6 

7.7 

88.7 
0 . 1 
0.5 

3.1 
3.4 
0.6 

0.9 
0.2 

86.4 
0.5 

11.7 
1.0 

( 0 . 1 ) 

3.0 

(0 .2 ) 

1,354,066 

345 

[ X ] 

67.6 

19.9 

10.9 

30.8 

61.2 
1.8 
4.6 

15.6 
2.9 
1.4 

1.0 
0.7 

79.2 
0.2 

11.0 
9.0 

1.5 

(*) 

1 ,100,399 

361 

tl] 

66.2 

26.7 

6 .1 

32.8 

54.4 
1.8 
9.9 

Z1.0 
5.6 
0.2 

9.8 
5.2 

72.5 
0.0 
2.9 

11.1 
( 0 . 7 ) 

1.1 

( 3 . 0 ) 

800,615 

205 

87.2 

6 .1 

79.7 
0.7 
6.8 

5.5 
0.7 

* 

6-4 

12.5 

2.3 
0.4 

81.0 
* 

15.8 
3.4 

(0 .1 ) 

0.3 

( 5 . 0 ) 

^ r o m Executive Quest ionnaire . Based on the ques t ions : Does the Postal Service r o u t i n e l y d e l i v e r y mall to t h i s es tabl ishment , 1s 1t r o u t i n e l y picked 
up a t the Post O f f i c e or what? I s the mall ( de l i ve r ed /p i cked up) once a day, or r . j r o than once a day? 

2 
From Mail Handler ques t ionna i re . Based on the quest ions: Does your establishment p ick up any o f I t s incoming mai l a t the Post O f f i c e ? I f yes: Do 
you pick i t up because you are a f i r m ho ldout , because you have c a l l e r s e r v i c e , because you have a box i n a box s e c t i o n , because you receive some mall 
at general d e l i v e r y , or what? 

3Percentage of those who answered either "Routinely Picked Up by Establishment" or "Routinely Picked Up and Delivered." Percentages may add to more 
than 100i because of multiple mentions. 

This was mentioned by a s u f f i c i e n t number o f respondents to warrant r e p o r t i n g . 



Weighted Sample 

Unweighted Sample 

Section 2: CURRENT USE OF USPS 

Table 2 .4 : Incoming Mall D e l i v e n 
(By Postage Expenditure Last Year, 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Findings 
First Postal Quarter PFY 1979 
Weighted Estimates 

Total 
Postage Expenditure Last Year 

I U la I 
Nonhouseholds Less Than $100 $100-$!,000 Si ,000-$5,000 $5,000-$50,000 $50,D00-$500,000 Over $500,000 

4;311,541 

1,213 

1,420,565 

130 

t%] 

1,721,012 

202 

718,193 

225 

385,417 

290 

15,923 

189 

4,379 

127 

[ i ] 

Incoming Mail . 
Rout inely Del ivered by Post O f f i c e 

Once a Day 
More Than Once a Day 
Not Ascer ta ined 

Rout inely Picked up by Establishment 
Once a Day 
More Than Once a Day 
Not Ascer ta ined 
Both Picked Up and D e l i v e r e d 1 

Reason Picked U p 2 * 3 

Firm Holdout 
Ca l l e r Service 
Box 
General De l ivery 
Get i t Fas te r4 
Other 
Not Ascertained 

Other 

Not Ascertained 

76.1 

15.8 

67.6 
;3 .2 

5.3 

12.4 
2.9 
0.6 

6.9 

22.7 
4.4 
2 . 5 

77.7 
0 . 1 
8.0 
8.5 

(1 .0) 

1.2 

( 1 . 8 ) 

85.0 

10.0 

4.3 

75.0 
1.5 
8.5 

7.4 
1.3 
1.4 

14.3 0.0 
0.0 

85.8 
0 .0 
9.5 
4.7 

( 0 . 0 ) 

0.7 

( 0 . 7 ) 

78.5 

15.2 

6.2 

75.4 
1.0 
2 .1 

13.0 
2.0 
0.2 

21.4 
0.0 
0.0 

79.2 
0.0 
5.9 

14.9 
( 0 . 0 ) 

0 .1 

(0 .5 ; 

65.3 

24.7 

49.6 
10.9 
4 .8 

20.3 
4 .1 
0.3 

9.8 

34.5 
14.5 
0.5 

74.4 
0.4 
6.4 
4.5 

( 3 . 4 ) 

0.2 

(0 .4 ) 

49.8 

26.2 

18.0 

35.4 
2.9 

11.5 

14.8 
11.2 

0.3 

44.2 
4.6 

16.6 
62.2 
*0.0 
15.0 

4.9 
( 1 . 1 ) 

6.0 

(0 .5 ) 

16.4 
59.4 

6.8 
9.5 
0 .1 

24.3 
34.9 

0.2 
14.8 

74.2 
13.3 
14.5 
74.3 

0.9 
11.0 
6.4 

( 0 . 4 ) 

9.5 

(4 .4 ) 

33.6 

54.9 

2 .1 
30.9 

0.5 

23.4 
29.5 

2.0 
11.5 

66.4 5.5 
28.0 
80.8 

0.4 
12.8 
3.2 

(2 .4 ) 

0.0 

(0 .8 ) 

^ r o m Executive Ques t ionnai re . Based on the ques t ions : Does the Postal Service r o u t i n e l y d e l i v e r y mall to t h i s es tab l i shment . Is i t r o u t i n e l y picked 
up at the Post O f f i c e or what? Is the mail ( d e l i v e r e d / p i c k e d up) oner a day, or More than once a day? 

i-rom n a i l Mar.dlar Quest ionnaire . Based on the qus^t iens : Does ycur establishment p ick up any o f i t s Incoming mail a t the Post O f f i c e ? I f yes: Do 
you pick i t up because you are a f i r m ho ldou t , because you have c a l l e r s e r v i c e , because you have a box i n a box s e c t i o n , because you receive some mail 
at general d e l i v e r y , or what? 

Percentage o f those who answered e i t h e r "Rout ine ly Picked Up by Establishment" or "Rout ine ly Picked Up and De l ive red . " Percentages may add to more 
than 100% because of m u l t i p l e mentions. 

This was mentioned by a s u f f i c i e n t number o f respondents to warrant r e p o r t i n g . 



Section 2: CURRENT USE OF USPS 

Table 2 .5 : Outgoing Hai l Charac te r i s t i c s 
(By Type o f Nonhousehold Sender) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Findings 
First Postal Quarter PFY t979 
Weighted Estimates 

Nonhousehold Senders 

Tota l 
Nonhouseholds 

A l l 
Bus inesses 

A l l 
N o n p r o f i t 

A l l 
Government 

Weighted Sample 

Unweighted Sample 1 

4,311,541 

1,213 

3,788,331 

989 

295,987 

138 

227,223 

86 

Percent o f Nonhousehold Establishments 
That Over a Year Send 

No Mai l o f Any Kind 
Any Single Piece Mall 
Any Mul t i -P iece Mall 

Percent p f Nonhousehold Establishments 
That Over a Normal Week Send" 

No Mai l o f Any Kind 
Some Single Piece Mall 

Average Number o f Pieces Per Week 
Less than 10 pieces 
10-39 
40-99 
100-499 
500 or more pieces 

Some Mu1t1-P1ece Mall 
Average Number o f Mai l ings Per Week 

Two 
Three o r More 

Average Number o f Pieces Per M a i l i n g 
Average Number o f Pieces Per Week 

Less Than 250 Pieces 
230-499 
500-999 
1000-2999 
3000-7999 
8000 or more pieces 

6.9 
93.1 

5.6 

160 
31.2 
68.4 

1.4 

30.1 
36.9 
16.4 
12.9 

3:7 

68.2 
21.0 
10.8 

4,486 
8,480 

35.2 
14.3 
19.8 
13.3 

5.1 

6.8 
93.2 

3.1 

2.3 
97.7 
30.3 

14.0 
86.0 
16.0 

152 
3? . l 
67.8 

0.5 

30.1 
38.4 
15.6 
12.1 

3.8 

40.9 
41.1 
17.9 

7,467 
23,149 

10.3 
0.3 

22.8 
18.0 
35.8 
12.7 

163 
26.8 
69.3 

12.2 

31.9 
25.0 
19.5 
19.2 
4.4 

85.1 
8.3 
6.6 
878 

1,080 
14.2 
54.9 
10.8 
19.4 

0.0 
0.7 

25J3. 
24.3 
75.6 

0.9 

28.0 
31.2 
23.0 
14.9 
2.8 

[ • ] 

The basis f o r percent o f establishments over a normal week are : 1,124; 914; 127; and 83 ins tead o f 1,213; 989; and 86 r e s p e c t i v e l y . This r e f l e c t s the 
drop i n response rate f o r mail piece data c o l l e c t i o n over I n t e r v i e w data c n l l e c t l n n . 

M u l t i p l e mail involves the use o f PS forms 3602, 3602PC or 3605. 



Section 2: CURRENT USE OF USPS Weighted Estimates 

^̂ ^̂ NONHOUSEHOLD MAILSTREAM STUDY 
^ ^ . W ^ V Preliminary Report—Tentative Findings 

First Postal Quartet PFY 1979 
Weighted Estimates 

Table 2 .6 : Mail ings For/By Others 
{By Type o f Nonhousehold Sender) 

Nonhousehold Senders 

Weighted Sample 

Unweighted Sample 

Tota l 
Nonhouseholds 

4,311,541 

1,213 

A l l 
Businesses 

3,780,331 

989 

A l l 
N o n p r o f i t 

295,907 

13.1 

A l l 
Government 

227,223 

P.5 

M a i l i n g f o r Others 
Do Not Send 
Send* 

T o r Outside Organizations 
For Own Organizat ion 
Not Ascertained (%) 

Not Ascertained (%) 

M a i l i n g Done by Others 
Are Not pone 
Are Done2 

By Outside Organizat ion 
By Own Organizat ion 
Not Ascertained (%) 

Avg. Number o f Pieces Done by Others 
Avg. % o f Total Establishment 's Mall 

Done by Others 
Not Ascertained (%) 

C f l 

94.8 
5.2 

( 0 . 0 ) 

68.9 
71.3 
(0 .0 ) 

84.7 
15.3 

50.3 
88.1 
. (6 .4 ) 

836 

' 59' 
(1-0) 

[X] 

95.3 
4.7 

(0 .0) 

76.5 
65.7 
(0 .0 ) 

85.8 
14.2 

49.7 
90.8 
( 6 . 0 ) 

905 

56 

(0 .9 ) 

t«] 
97.0 

3.U 

[0 .0) 

48.6 
64.5 
(0 .0 ) 

80.4 
19.6 

592 

55 

(0 .0 ] 

84.4 
41.9 
( 0 . 0 ) 

t*] 
84.2 
15.8 

(0 .0 ] 

38.0 
99.2 
[0 .0 ) 

72.5 
27_̂ 5 

22.0 
100.0 
(16.0) 

374 

74 

(4 .2 ) 

^Within l a s t year. 

"May add to more than 100% because o f m u l t i p l e mentions, 

Based on the quest ions: Does your establ ishment r o u t i n e l y send mai l ings or b i l l i n g s f o r o ther establishments or f o r o ther branches or o ther u n i t s o f your 
own organiza t ion? I f yes: For how many d i f f e r e n t establishments outs ide your own o rgan i za t i on d i d you do m a i l i n g ( i n c l u d i n g b i l l i n g s ) i n the l a s t year? 
and For how many separate u n i t s or branches o f your l a r g e r o rgan i za t i on d i d you do m a i l i n g ( i n c l u d i n g b i l l i n g s ) i n the l a s t year? Does any other o r g a n i ­
za t ion such as a p r i n t e r , a m a i l i n g se rv ice or f u l f i l l m e n t house r o u t i n e l y send mail or b i l l i n g s f o r you? Does some o ther branch or u n i t o f your l a rge r 
o rgan iza t ion r o u t i n e l y send mail f o r you? Last year about how many pieces o f mail were sent f o r you by other establishments ( e i t h e r w i t h i n your l a rge r 
o rgan iza t ion or by another o rgan iza t ion )? About what percent o f a l l the pieces o f mall t h a t your establ ishment caused t o have sent i n the past year 
would t ha t be? 

INT 1401:3, 38 INT 1402:1, 5 



Section 2: CURRENT USE OF USPS 

Table 2 .7: Mai l ings For/By Others 
(By Spec i f i ed Type o f Nonhousehold Sender) 

NH0uiM_D MffflfflcAM f̂fî  
Preliminary Report—Tentative Finding* 
First Postal Quarter PFY 1979 
Weighted Estimates 

S p e c i f i e d Type o f Nonhousehold Sender 

Weighted Sample 

Unweighted Sample 

Total 
Nonhouseholds 
4,311,541 

1,213 

Mai l 
Oriented 
I n d u s t r i e s 

86,957 

130 

U t i l i t i e s 
29,715 

55 

Financ ia l 
I n s t i t u t i o n s 

184,770 

170 

Dept. 
Stores 

165,044 

60 

A l l 
Other 
Businesses 

3,321,846 

574 

Non-
P r o f i t 

295,907 

138 

Government 
227,223 

R6 

M a i l i n g f o r Others 
Do Not Send 
Send 2 

For Outside Organizations 
For Own Organizat ion 
Not Ascertained (%) 

Not Ascertained (%) 

M a i l i n g Done by Others 
Are Not Done 
Are Done2 

By Outside Organizat ion 
By Own Organizat ion 
Not Ascertained (%) 

Avg. Number o f Pieces Done by Others 
Avo. * n f Total Establishment 's Mall 

Done by Others 
Not Ascertained (%) 

[%] 

94.8 
5.2 

( 0 . 0 ) 

68.9 
71.3 
( 0 . 0 ) 

84.7 
15.3 

50.3 
88.1 
( 6 . 4 ) 

836 

59 
(1 .0 ) 

[%] 

74.6 
25.4 

(0 .0 ) 

99.2 
2.0 

( 0 . 0 ) 

49.3 
50.7 

54.5 
50.8 
( 1 . 6 ) 

2665 

58 
(0 .8) 

[ X ] 

94.8 
5.2 

(0 .0 ) 

81.1 
24.0 
( 0 . 0 ) 

76.0 
24.0 

" 39.0 
72.9 

(11 .3) 

5297 

50 
(2 .6 ) 

[ X ] 

90.5 
9.5 

(0 .0 ) 

42.1 
89.2 
( 0 . 0 ) 

46.5 
53.5 

39.5 
74.6 

870 

.50 
(*) 

[ X ] 

96.6 
3.4 

( 0 . 0 ) 

63.1 
77.2 
( 0 . 0 ) . 

85.3 
14.7 

8.9 
95.1 
( 0 . 0 ) 

2406 

84 
(0 .0) 

[ X ] 

96.0 
4.0 

( 0 . 0 ) 

77.9 
72.5 
(0 .0 ) 

89.1 
10.9 

54.9 
88.5 
(8 .5 ) 

478 

56 
(0 .9 ) 

[ X ] 

97.0 
3.0 

(0 .0 ) 

48.6 
64.5 
(0-0) 

80.4 
19.6 

592 

84.4 
41.9 
(0 .0 ) 

65 
(0 .0 ) 

[ X ] 

84.2 
15.8 

(0-0) 

38.0 
99.2 
(0 .0) 

72.5 
27.5 

" 22.0 
100.0 
(16.0) 

374 

74 
(4 .2 ) 

*Wi thin la s t year. 

"May add to more than 100% because o f m u l t i p l e mentions. 

Based on the quest ions: Does your establ ishment r o u t i n e l y send mai l ings or b i l l i n g s f o r o ther establishments or f o r other 'branches or o ther u n i t s o f your 
own organiza t ion? i f yes: For how many d i f f e r e n t establishments outs ide your own o rgan i za t i on d i d you do m a i l i n g ( i n c l u d i n g b i l l i n g s ) i n the l a s t year? 
and For how many separate un i t s or branches o f your l a r g e r o r g a n i z a t i o n d id you do m a i l i n g ( i n c l u d i n g b i l l i n g s ) i n the l a s t year? Does any other o r g a n i ­
za t ion such as a p r i n t e r , a m a i l i n g serv ice or f u l f i l l m e n t house r o u t i n e l y send mail or b i l l i n g s f o r you? Does some other branch o r u n i t o f your l a rge r 
o rgan iza t ion r o u t i n e l y send mail f o r you? Last year about how many pieces o f mail were sent f o r you by other establishments ( e i t h e r w i t h i n your l a r g e r 
o rgan iza t ion or by another o rgan iza t ion )? About what percent o f a l l the pieces o f mail t h a t your establ ishment caused to have sent i n the past year 
would tha t be? 

INT 1401:41 INT 1401:2, 6 



Section 2: CURRENT USE OF USPS 

Table 2.8; Mai l ings For/By Others 
(By Postal Region) 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentat ive Findings 
First Postal Quarter PFY 1979 
Weighted Estimate* 

Weighted Sample 

Unweighted Sample 

Tota l 

Nonhouseholds 

4,311,541 

1.213 

Northeastern 

516,504 

168 

Eastern 

539,955 

134 

Postal Region 

Southern 

1,354,066 

345 

Central 

1 ,100,399 

361 

Western 

800,616 

205 

M a i l i n g f o r Others 
Do Not Send 
Send-2 

For Outside Organizat ions 
For Own Organizat ion 
Not Ascertained (%} 

Not Ascertained (%) 

M a i l i n g Oone by Others 
Are Not Done 
Are Done 2 

By Outside Organizat ion 
By Own Organizat ion 
Not Ascertained (%) 

Avg. Number o f Pieces Done by Others 
Avg. % o f Total Establishment 's Mal l 

Done by Others 
Not Ascertained (%) 

94.8 
5.2 

( 0 . 0 ) 

68.9 
71.3 
( 0 . 0 ) 

84.7 
15.3 

50.3 
88.1 
( 6 . 4 ) 

836 

59 
(1 .0 ) 

tfl 
97.0 

3.0 

( 0 . 0 ) 

89.1 
10.9 

• 

1372 

61 
(0 .3 ) 

1%1 

95.6 
' 4.4 

(0 .0 ) 

84.6 
15.4 

460 

79 
(0 .1 ) 

tfl 
95.0 

5.0 

• El 
1 — 1 (o.o) J 

86.0 
14.0 

42.5 
60.0 
(0 .0 ] 

933 

64 
(0 .0 ) 

tfl 
93.9 

6 .1 

87.0 
13.0 

43.6 
71.8 
(7 .6 ) 

1426 

58 
0 . 0 ) 

[ f l 

93.7 
6.3 

"[•1 
(o.o) ( o . o r - 1 

76.6 
23.4 

53.9 
83.4 

(16.3) 

284 

46 
(3 .7) 

Wi th in l a s t year . 
2 

May add to more than 100% because o f m u l t i p l e mentions. 

aSample base too small 

Based on the quest ions: Does your establ ishment r o u t i n e l y send mai l ings o r b i l l i n g s f o r other establishments or f o r o the r branches o r Dther u n i t s o f your 
own organiza t ion? I f yes: For how many d i f f e r e n t establishments outs ide your own o r g a n i z a t i o n d i d you do m a i l i n g ( i n c l u d i n g b i l l i n g s ) i n the l a s t year? 
and For how many separate u n i t s or branches o f your l a r g e r o rgan i za t i on d i d you do m a i l i n g ( i n c l u d i n g b i l l i n g s ) 1n the l a s t year? Does any o ther o r g a n i ­
za t ion such as a p r i n t e r , a m a i l i n g se rv ice or f u l f i l l m e n t house r o u t i n e l y send mail or b i l l i n g s f o r you? Does some other branch or u n i t o f your l a rge r 
o rgan i za t i on r o u t i n e l y send mail f o r you? Last year about how many pieces o f mail were sent f o r you by other establ ishments ( e i t h e r w i t h i n your l a r g e r 
o rgan iza t ion or by another o rgan i za t i on )? About what percent o f a l l the pieces o f mall t h a t your establ ishment caused t o have sent In the past year 
would tha t be? 

INT 1401:212,117 INT 1402:3, 7 



Section 2: CURRENT USE OF USPS 

Table 2 .9: Mai l ings For/By Others 
(By Postage Expenditure Last Year) 

Weighted Sample 

Unweighted Sample 

M a i l i n g f o r Others 
Do Not Send 
Send 2 

T o r Outside Organizations 
For Own Organizat ion 
Not Ascertained ( ! ) 

Npt Ascertained (X) 

M a i l i n g Done by Others 
Are Not Done 
Are Done 2 

By Outside Organizat ion 
By Own Organiza t ion 
Not Ascertained (%) 

Avg. Number o f Pieces Done by Others 
Avg. % of Total Establ ishment 's Mall 

Oone by Others ' 
Not Ascertained (%) 

Tota l 
Postage Expenditure Last Year 

Nonhouseholds Less Than $100 $100-$!,000 $1,000-$5,000 $5,000-$50,000 _$50,000-$500,000 Over $500,000 

4,311,541 1,420,565 1,721,012 718,193 285,417 15,923 4,379 

1,213 130 202 225 290 189 127 

it] [« t«] [ X ] tx] • it] tx] 

94.8 97.8 97 .1 93.6 69.9 59.0 46.9 
5.2 2.2 2.9 6.4 30 .1 41.0 53.1 

68.9 • H — r n 56.7 32.3 83.9 
71.3 a - a * 87.4 91.4 85.1 
(0 .0 ) LJ (0-0) ( 0 . 0 ) ( 0 . 0 ) 

(0 .0 ) (0 .0 ) (0 .0 ) (0 .0 ) ( 0 . 0 ) ( 0 . 0 ) (0 .0 ) 

84.7 92.9 87.1 75.8 71.3 43.0 48.4 
15.3 7.1 12.9 24.2 28.7 57.0 51.6 

50.3 60.4 56.8 81.9 30.5 
88.1 a a 100.0 54.3 43.2 76.8 
( 6 . 4 ) — (0 .0 ) (0 .0 ) (0 .0 ) (0 .0 ) 

836 449 303 464 1478 8603 55,841 

59 77 59 51 48 44 9 
(1 .0 ) (*) (O.O) ( 0 . 0 ) (0 .0 ) (0 .0 ) ( 0 . 0 ) 

Wi th in l a s t year . 

'May add to more than 100% because o f m u l t i p l e mentions. 

Sample base too small 

Based on the quest ions: Does your establ ishment r o u t i n e l y send mai l ings or b i l l i n g s f o r o ther establishments o r f o r o ther branches o r o ther u n i t s o f your 
own organiza t ion? I f yes: For how many d i f f e r e n t establishments outs ide your own o rgan i za t i on d i d you do m a i l i n g ( i n c l u d i n g b i l l i n g s ) 1n the l a s t year? 
and For how many separate u n i t s or branches o f your l a r g e r o r g a n i z a t i o n d id you do m a i l i n g ( I n c l u d i n g b i l l i n g s ) 1n the l a s t year? Does any o ther o r g a n i ­
za t ion such as a p r i n t e r , a m a i l i n g se rv ice or f u l f i l l m e n t house r o u t i n e l y send mail or b i l l i n g s f o r you? Does some other branch o r u n i t o f your l a rge r 
o r g a n i z a t i o n r o u t i n e l y send mall f o r you? Last year about how many pieces o f mai l were sent f o r you by other establishments ( e i t h e r w i t h i n your l a r g e r 
o rgan iza t ion or by another o rgan i za t i on )? About what percent o f a l l the pieces o f mall t h a t your establ ishment caused t o have sent i n the past year 
would t ha t be? 

INT 1401:79 1402:4, 8 



Section 2: CURRENT USE OF USPS SIS NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Finding! 
FtrM Poital Quarter PFY 1979 
Weighted Er t fmato 

Table 2.10: D i r ec t Mall Sales Among Establishments Who Se l l Products or Perform 
Services f o r a Fee or Charge 

(By Type o f Nonhousehold Sender) 

Nonhousehold Senders 

Tota l 
Nonhouseholds 

A l l 
Businesses 

A l l 
N o n p r o f i t 

A l l 
Government 

Weighted Sample 

Unweighted Sample 

Percent o f Establishments Who Se l l 
Products or Perform Services For a 
Fee or Charge 

4,311,541 

1,213 

[ * ] 
92.1 

3,788,331 

989 

t « 
1QQ,Q 

295,987 

138 

[ t ] 
31.1 

227,223 

86 

[ * ] 
40.0 

Are Orders F i l l e d Through USPS? 
None 
Any 

Not Ascertained 

83.8 
16.2 

(1 .9 ) 

84.0 
16.0 

(2 .1 ] 

86.8 
13.2 

(0 .0 ) 

70.5 
29.5 

(0 .0 ) 

Are Orders Received Through USPS? 

Any 

Not Ascertained 

72.2 
27.8 

(12 .0) 

72.3 
27.7 

(12.3] 

61.7 
38.3 

( 0 . 8 ) 

78.4 
21.6 

( 9 . 2 ) 

Percent o f Establishments That Do Not 
Se l l Products or Perform Services f o r 
A Fee or Charge 

7.9 0.0 68.9 60.0 

Based on the ques t ion : Does t h i s es tabl ishment s e l l any products o r perform any services f o r a fee o r charge? Do you f i l l any orders through the U.S. 
mai l? About what percent o f your sales o f products or se rv ices were a t t r i b u t a b l e t o orders you rece ived by mal l (not necessa r i ly f i l l e d by ma l l ) ? 

INT 1401:213-215, 225 



Section 2: CURRENT USE OF USPS 
"SIS GIIHTVD i f f l f r ONHOTJSEHOLD rtATKTREArTTTDDY 

Preliminary Report—Tentative Finding! 
F l ' « Postal Quarter PFY 1979 
Weighted Estimates 

Table 2 . 1 1 : D i r ec t Ha i l Sales Among Establishments Who Se l l Products or Perform 
Services f o r a Fee or Charge 

(By Spec i f i ed Type o f Nonhousehold Sender) 

S p e c i f i e d Type o f Nonhousehold Sender 

Mail A l l 
Tota l Oriented F inanc ia l Dept. Other Non­
Nonhouseholds Indus t r i e s U t i l i t i e s I n s t i t u t i o n s Stores Businesses p r o f i t Government 

Weighted Sample 4,311,541 86,957 29,715 184,770 165,044 3,321.846 295,987 227,223 
Unweighted Sample 1,213 130 55 170 60 574 138 86 

Percent o f Establishments Who Se l l 
[ f l [ t ] [fl m [fl [fl [ f l [%] Percent o f Establishments Who Se l l 
92.1 100.0 

[fl m [fl [fl [ f l [%] 
Products or Perform Services For a 92.1 100.0 100.0 100.0 100.0 100.0 31.1 40.0 
Fee or Charge 

Are Orders F i l led"Throuqh USPS? 
None 83.8 17.3 92.9 86.8 83.0 85.6 86.8 70.5 
Any_ 16.2 82.7 7.1 13.2 17.0 14.4 13.2 29.5 
Not Ascertained (1 .9 ) • (0 .1) (2 .6 ) (1 .2 ) (0 .0 ) (2 .3 ) (0 .0 ) (10 .0) 

Are Orders Received Throuqh USPS? 
Nor.e 
Any 

Not Ascertained 

Percent o f Establishments That Do Not 
Se l l Products or Perform Services For 
A Fee or Charge 

72.2 16.8 82.6 70.3 70.8 74.0 61.7 78.4 
27.8 83.2 17.4 29.7 29.2 26.0 38.3 21.6 

(12 .0) (4 .3 ) (34.9) (10.4) (1 .4 ) (13.0) (0 .8 ) (9 .2 ) 

7.9 0.0 0.0 0.0 0.0 0.0 68.9 60.0 

Based on the ques t ion : Does t h i s es tabl ishment s e l l any products o r perform any services f o r a fee o r charge? Do ^ u ^ ^ , 5 ^ ^ U"S* 
mall? About what percent Of your sales Of products or services were a t t r i b u t a b l e to orders you r e c c e d by mal l (not necessa r i ly f i l l e d by m a i i j r 

INT 1401: 216-218, 226 



Section 2: CURRENT USE OF USPS 
se NONHOUSEHOLD MAILSTREAM STUDY 

Preliminary Repon—Tentat ive Finding} 
First Postal Quarter PFY 1979 
Weighted Estimates 

Table 2.12: Di rec t Mail Sales Among Establishments Who Sel l Products o f Perform 
Services f o r a Fee or Charge 

(By Postal Region) 

Total 
Nonhouseholds Northeastern Eastern 

Postal Region 

Southern Central Western 

weighted Sample 

Unweighted Sample 

Percent of Establishments Who Sel l 
Products or Perform Services For a 

4,311,541 

1,213 

[%] 

92.1 

516,504 

168 

93.8 

539,955 

134 

[« 
93.5 

1 ,354,066 

345 

[%] 

91.1 

1 ,100,399 

361 

[ X ] 

90.5 

800,616 

205 

[ X ] 

94.0 
Fee or Charge 

Are Orders F i l l e d Through USPS? 
None 

Not Ascertained 

83.8 
16.2 

(1 .9) 

75.2 
24.8 

(0 .2) 

81.3 
18.7 

(0-0) 

85.6 
14.4 

(1 .3 ) 

86.8 
13.2 

(3 .4) 

84.2 
15.8 

(3 .9 ) 

Are Orders Received Throuqh USPS? 
iior.e 
Any_ 

Not Ascertained 

Percent o f Establishments That Do Not 
'Sr»"P Products or Perform Services For 
A Fee or Charge 

72.2 
27.8 

(12.0) 

7.9 

73.0 
27.0 

(7 .9 ) 

6.2 

70.3 
29.7 

(8 .2 ) 

6.5 

78.0 
22.0 

(8 .6 ) 

8.9 

70.1 
29.9 

(21.4) 

9.5 

65.7 
34.3 

(10.3) 

6.0 

Based on the ques t ion : Does t h i s es tabl ishment s e l l any products or perform any services f o r a fee or charge? Do you f i l l any orders through the U.S. 
mal l? About what percent o f your sales o f products or services were a t t r i b u t a b l e t o orders you received by mail (not necessa r i ly f i l l e d by m a l l ) ? 

INT 1401: 219-221 , 227 



Section 2: CURRENT USE OF USPS 

MNHOUSEHOLD MAILSTREAM STUDY 
climinary Report—Tentative Findings 

Firsr Postal Quarter PFY 1979 
Weighted Estimate! 

Table 2 .13: D i r ec t Mall Sales Among Establishments Who Se l l Products or Perform 
Services f o r a Fee or Charge 

(By Postage Expenditure Last Year) 

Tota l 
Postage Expenditure Last Year 

Nonhouseholds Less Than $100 $100-$!,000 $l,00Q-$5,000 $5,000-$50,000 $50,000-$500.000 Over $500,000 

Weighted Sample 

Unweighted Sample 

Percent o f Establishments Who S e l l 
Products or Perform Services For a 
Fee or Charge 

Are Orders F i l l e d Through USPS? 
None 
Any_ 
Not Ascertained 

Are Orders Received Throuqh USPS? 
hone 
Any 

Not Ascertained 

Percent o f Establishments That Do Not 
Se l l Products or Perform Services For 
A Fee or Charge 

4,311,541 1 ,420,565 1,721,012 718,193 285,417 15,923 4,379 

1,213 130 202 225 290 189 127 

[X] [ X ] [ t ] [ X ] [ X ] [ X ] [X] 

92.1 94.0 92.9 92,6 " 88 ".2 97.9 99.1 

83.8 91.8 84.2 74.2 63.5 62.4 82.9 
16.2 8.2 15.8 25.8 36.5 37.6 17.1 

(1 .9) (2 .3 ) ( 0 . 9 ) (o.o) (1 .2 ) (0 .0 ) (1.3! 

72.2 85.8 75.7 52.2 39.5 51.3 72.3 
27.8 14.2 24.3 47.8 60.5 48.7 27.7 

(12.0) (19.6) (6 .6 ) (6 .0 ) (4 .0) (7 .1) (7 .3! 

7.9 6.0 7.1 7.4 11.8 2.1 0.9 

Based on the ques t ion : Does t h i s es tabl ishment s e l l any products o r perform any services f o r a fee or charge? Do you f i l l any orders through the U.S. 
mal l? About what percent o f your sales o f products or services were a t t r i b u t a b l e t o orders you received by mall (no t necessa r i ly f i l l e d by m a l l ) ? 

INT 1401:222-224, 228 



Section 2: CURRENT USE OF USPS 

Table 2.14: Outgoing Mail Procedures 
(By Type o f Nonhousehold Sender) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentat ive Findings 
First Postal Quarter PFY 1979 
Weighted Estimates 

Nonhousehold Senders 

Weighted Sample 

Unweighted Sample 

Tota l 
Nonhouseholds 

4,311,541 

1,213 

A l l 
Businesses 

3,788,331 

989 

A l l 
Nonprofi t 

295,987 

138 

A l l 
Government 

227,223 

8G 

Days Mai 1 Sent 
Monday-Friday 
Monday-Saturday 
Monday-Sunday 
No Mai l Sent 
Any Other Combination 
Not Ascer ta ined 

On Mai! Days 1 

Taken t o P o s t O f f i c e Dock 
Once a Day 
Twice a Day 
Three or More Times a Day 
Not Ascertained 

Taken to Post O f f i c e — N o t Dock 
Once a Day 
Twice a Day • 
Three or More Times a Day 
Not Ascertained 

Dropped i n C o l l e c t i o n Box 
Once a Day 
Twice a Day 
Three or More Times a Day 
Not Ascertained 

[« 
58.3 
29.1 

1.4 
6.9 
4.3 

(1 .9 ) 

_7_JL 

32,6 

92.4 
4.9 
2.7 

(35 .3) 

91.7 
7.8 
0.5 

(17-4) 

84.8 
11.3 

3.9 
(10 .9 ) 

m 

56.7 
30.9 

1.7 
6.8 
4.0 

(1 .9) 

7.2 

32.0 

91.4 
5.6 
3.0 

(39.4) 

37.6 

91.9 
7.7 
0.4 

(18 .0) 

84.4 
11.5 
4 .1 

(11 .3) 

[*] 
63.6 
22.2 

0.0 
2.3 

12.0 
(*) 

6.0 
92.7 

3.4 
3.9 

(11 .4) 
48.2 

87.0 
11.3 

1.6 
(15.5) 

26.Q 
87.5 
10.2 

2.3 
( 8 . 9 ) 

[ X ] 

77.9 
8.1 
0.0 

14.0 
0.0 

(2 .7 ) 

1ZJ. 

21.9 

33.7 ' 

99.8 
0.2 
0.0 

(0-1) 

99.7 
0.3 
0.0 

, (6 .6) 

90.5 
9.5 

* 
(4 .7 ) 
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Table 2.14 continued 

Nonhousehold Senders 

Tota l 
Nonhouseholds 

A l l 
Businesses 

A l l 
N o n p r o f i t 

A l l 
Government 

On Mai l Days (cont inued) 
Picked up by Post O f f i c e 

Once a Day 
Twice a Day s 

Three or More Times a Day 
Not Ascertained „ 

Combinations o f Above 
Taken to Post O f f i c e and 

Dropped i n Other C o l l e c t i o n Box 
Taken to Post O f f i c e and Picked 

up by Post O f f i c e 
Dropped i n C o l l e c t i o n Box and 

Picked up by Post O f f i c e 

31.5 
97.9 

1.3 
0.8 

(8 .4 ) 

5 .1 

4.0 

3.5 

31.3 
98.5 

1.3 
0.2 

( 9 . 5 ) 

5 .1 

3.9 

3.3 

JLJL 
98.3 
0.3 
1.4 

( 0 . 2 ) 

4.7 

7.3 

4.7 

28.2 
86.1 

2.3 
11.6 
(0 .0) 

6.3 

0.5 

4.8 

M u l t i p l e mentions. 

2 

Counted here and i n above s ing le ca tegor ies . 

Source--Ma1l Handler Questionnaire 
Based on the quest ions: On what days o f the week does your establ ishment send mail7 On days you send m a i l , i s i t u s u a l l y taken to the post o f f i c e 
dock, dropped i n a c o l l e c t i o n box Ins ide or d i r e c t l y outs ide the post o f f i c e , dropped i n any other c o l l e c t i o n box, picked up by the post o f f i c e or 
your c a r r i e r or what? How many times each day? 

INT 1401:4-13 Page 2 of 2 



Section 2: CURRENT USE OF USPS 

Table 2.15: Outgoing Ha i l Procedures 
(By Spec i f i ed Type o f Nonhousehold Sender) 

se NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Finding] 
First Postal Quarter PFY 1979 
Weighted Estimates 

-Specif ied Type o f Nonhousehold Sender 

Weighted Sample 

Unweighted Sample 

Days Mail Sent ' 
Monday-Friday 
Monday-Saturday 
Monday-Sunday 
No Mail Sent 
Any Other Combination 
Not Ascertained 

On Mail Days 1 V 

Taken to Post O f f i c e Dock 
Once ,a Day 
Twice a Day 
Three or More Times a Day 
Not Ascertained 

Taken to Post O f f i c e — N o t Dock 
Once a Oay 
Twice a Oay • 
Three or More Times a Day 
Not Ascertained 

Dropped i n C o l l e c t i o n Box 
Once a Day 
Twice a Day 
Three or More Times a Day 
Not Ascertained 

Mai l A l l 
Tota l Oriented F inanc ia l Dept. Other Non­
Nonhouseholds Indus t r i e s U t i l i t i e s I n s t i t u t i o n s Stores Businesses p r o f i t Government 

4,311,541 86,957 29.715 184,770 165.044 3.321 ,846 295,987 227,223 

1,213 130 55 170 60 574 13B 86 

[fl [fl [ f l Cfl [ f l Cfl [ f l [fl 
58.3 80.2 25.2 71.0 15.8 57.6 63.6 77.9 
29.1 17.5 5.2 24.7 84.2 29.1 22.2 8.1 

1.4 * 0.0 * 0.0 1.9 0.0 0.0 
6.9 2.3 69.6 2.7 0.0 6.9 2.3 14.0 
4.3 0.0 0.0 1.5 0.0 4.4 12.0 0.0 

( 1 . 9 ) (1.8) (0 .0) (0 .0 ) (0 .2 ) ( 2 . 2 ) (* ) (2 .7 ) 

7.4 7.5 9.7 9.5 6.3 6.0 12.7 
92.4 80.4 85.6 89.4 97.4 93.1 92.7 99.8 

4 .9 14.8 14.0 9.4 1.6 3.8 3.4 0.2 
2.7 4.8 0.4 1.2 1.0 3 .1 3.9 0.0 

(35 .3) (6 .6 ) (17 .9 ) (1-6) (2 .0 ) (47.4) (11.4) (0 .1 ) 
32.6 50.8 13.8 40.1 29.9 JLLi 48.2 21.9 

91.7 100.0 100.0 98.3 39.6 92.4 87.0 99.7 
7.8 0.0 0.0 1.3 60.4 7.2 11.3 0.3 . 
0.5 0.0 0.0 0.4 0.0 0.4 1.6 0.0 

(17.4) (4 .8 ) (50 .3) ( 5 . 3 ) (28.3) (19.0) (15 .5) (6 .6 ) 
36.6 38.A 41.7 67,3 36.1 26.0 33.7 

84.8 . 91.0 99.7 80.4 97.1 83.4 87.5 90.5 
11.3 8.4 0.3 17.5 2.9 11.9 10.2 9.5 

3.9 0.5 0.0 2.0 0.0 4.8 2.3 * 
(10.9) (6 .4 ) (27 .4 ) (0 .6 ) (1 .9 ) (12.8) (8 .9 ) ( 4 . 7 ) 

Page 1 o f 2 



Table 2.15 continued 

S p e c i f i e d Type o f Nonhousehold Sender 

Mail A l l 
Tota l Oriented F inanc ia l Dept. Other Non-
Nonhouseholds Indus t r i e s U t i l i t i e s I n s t i t u t i o n s Stores Businesses P r o f i t Government 

On Mail Days (cont inued) „ , . n n „ 
Picked up by Post O f f i c e 31.5 31.5 .7^8 . i 0 , 8 _ 4 3 J _ 32.0 . 3 7 ^ 1 M d . 

Once a Day 97.9 99.8 94.2 91.3 100.0 98.5 98.3 86.1 
Twice a Day 1.3 0 .1 4 .1 3.8 0.0 1.4 0.3 2.3 
Three or More Times a Day 0.8 0 .1 1.7 4.9 0.0 0.1 1.4 11.6 
Not Ascertained „ • (8 .4 ) ( 6 . 4 ) (82 .6) ( 1 . 4 ) (0 .4 ) (4 .9 ) (0 .1 ) ( 1 . 4 ) 

Combinations of Above 
Taken to Post O f f i c e and 

Dropped i n Other C o l l e c t i o n Box 5 .1 19.8 6.4 1.2 0.3 5.2 4.7 6.3 

Taken to Post O f f i c e and Picked n t ^ n r ' en n * 7 1 n c 
up by Post O f f i c e 4 .0 19.0 24.2 2.5 6 .0 3.4 7.3 0.5 

Dropped i n C o l l e c t i o n Box and „ , « « - . A • 
Picked up | ,y Post O f f i c e 3.5 11.7 0-1 1.6 26.9 1.9 4.7 4.8 

\ 

M u l t i p l e mentions. 

Counted here and 1n above s ing le ca tegor ies . 

Source--Ma11 Handler Questionnaire 
Based on the quest ions: On what days o f the week does your establ ishment send mall? On days you send m a i l , 1s i t u s u a l l y taken to the post o f f i c e 
dock, dropped i n a c o l l e c t i o n box i n s i d e or d i r e c t l y outs ide the post o f f i c e , dropped 1n any o ther c o l l e c t i o n box, picked up by the post o f f i c e or 
your c a r r i e r or what? How many times each day? 

INT 1401:42-51 
Page 2 o f 2 



Section 2: CURRENT USE OF USPS 

Table 2.16: Outgoing Ha i l Procedures 
(By Postal Region) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentat ive Fir tdtnp 
First Postal Quarter PFY 1979 
Weighted Estimate* 

Postal Region 
Tota l 
Nonhouseholds Northeastern Eastern Southern Central Western 

Weighted Sample 4,311,541 516,504 539,955 1,354,066 1 ,100,399 800,616 
Unweighted Sample 

1,213 168 134 345 361 205 
[ X ] [ X ] [ X ] [ X ] [ X ] [X] 

Days Hai l Sent 
Monday-Friday 58.3 70.8 73.7 58.2 43.2 61.1 
Monday-Saturday 29.1 22.7 21.6 28.8 40.3 22.9 
Monday-Sunday 1.4 2.0 0.0 1.8 1.2 1.9 
No Ha i l Sent 6.9 2.5 3.8 8.1 9.0 6.7 
Any Other Combination 4.3 2.0 0 .9 3.1 6.3 7.5 
Not Ascer ta ined ( 1 . 9 ) (7 -7 ) ( 0 . 0 ) (0-5) (1 .5 ) (2 .1 ) 

On Mail Days 1 

Taken t o Post O f f i c e Dock 7,4 3.6 16.3 7.4 4.4 7.Q 
Once .a Day 92.4 79.3 ^ ^ 9 7 . 9 95.1 89.9 86.8 
Twice a Day 4.9 18.6 2.0 3.5 9.0 2.5 
Three or More Times a Day 2.7 2 .1 0.1 ' 1.4 1.2 10.7 
Not Ascertained (35.3) (70 .3) (21 .8) (19.3) (37.8) (43.2) 

Taken to Post Of f i c e—Not Dock 32.6 26.2 35.2 29.1 38.9 32.2 
Once a Oay 91.7 86.6 98.7 92.6 89.9 91.9 
Twice a Day • 7.8 13.1 1.3 6.9 10.0 6.6-
Three or More Times a Day 0.5 0.4 0.0 0.4 0.1 1.5 
Not Ascertained (17 .4) (28.4) (35 .1) (5 .5 ) (17.9) (14-2) 

Dropped i n C o l l e c t i o n Box 36.f i 63.5 58.5 26.8 29.4 31.7 
Once a Day 84.8 93.5 92.8 83.8 75.8 78.2 
Twice a Day 11.3 6 .1 2.0 15.2 13.0 20.8 
Three or More Times a Day 3.9 0.4 5.2 0.9 11.3 1.0 
Not Ascertained (10 .9) (17 .4) (10 .7) ( 7 . 5 ) (11.5) (6 .5 ) 

Page 1 o f 2 
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_ _ _ _ _ Postal Region 
Total 
Nonhouseholds Northeastern Has t e rn Southern Central Western 

On Mai 1 Days (cont inued) 
Picked up by Post O f f i c e 

Once a- Day 
Twice a Oay 
Three or More Times a Day 
Not Ascertained „ 

Combinations o f Above 
Taken to Post O f f i c e and 

Dropped i n Other C o l l e c t i o n Box 
Taken t o Post O f f i c e and Picked 

up by Post O f f i c e 
Dropped i n C o l l e c t i o n Box and 

Picked up by Post O f f i c e 

31.5 
'97.9 

1.3 
0.8 

( 8 . 4 ) 

5 .1 

4.0 

3.5 

18.7 
99.7 
0 .1 
0.3 

(42.4) 

8.0 

3.7 

1.9 

21.5 
' 98.7 

0.4 
0.8 

(16.5) 

19.3 

2.2 

2.2 

42.3 
98.0 
0.4 
1.6 

(0 .1 ) 

2.8 

6.5 

2 .1 

25.0. 
95.9 
3.8 
0,3 

(9 .3 ) 

2.4 

2.3 

2.8 

36.7. 
98.7 

1.3 
0.0 

(5 .6 ) 

0.9 

3.3 

8.5 

M u l t i p l e mentions. 

2 
Counted here and i n above s ing l e ca tegor ies . 

Source--Ha11 Handler Questionnaire 
Based on the quest ions: On what days o f the week does your establ ishment send mail? On days you send m a i l , i s i t u s u a l l y taken to the post o f f i c e 
dock, dropped In a c o l l e c t i o n box Ins ide or d i r e c t l y outs ide the post o f f i c e , dropped i n any other c o l l e c t i o n box, picked up by the post o f f i c e or 
your c a r r i e r or what? How many times each day? 

INT 1401:118-127 Page 2 o f 2 



Section 2: CURRENT USE OF USPS 

Table 2.17: Outgoing Mail Procedures 
(By Postage Expenditure Last Year) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Findings 
First Postal Quarter PFY 1979 
Weighted Em i ma ies 

Weighted Sample 

Unweighted Sample 

Nonhouseholds Less Than $100 $100-$!,000 $l ,00Q-$5,000 $5,000-$50,000 $50.000-$500,000 Over $500,000 

Postage Expenditure Last Year 

4,311.541 

1,213 

[ X ] 

1 ,420,565 

130 

[ X ] 

1,721,012 

202 

[ X ] 

718,193 

225 

t X ] 

285,417 

290 

[X ] 

15,923 

189 

[ X ] 

4,379 

127 

t x ] 

Days Hai l Sent 
Monday-Friday 
Monday-Saturday 
Monday-Sunday 
No Mall Sent 
Any Other Combination 
Not Ascertained 

On Mail Days 1 

Taken t o P o s t O f f i c e Dock 
Once,a Day 
Twice a Day 
Three or More Times a Day 
Not Ascertained 

Taken to Post O f f i c e — N o t Dock 
Once a Oay 
Twice a Day • 
Three or More Times a Day 
Not Ascertained 

Dropped i n C o l l e c t i o n Box 
Once a Day 
Twice a Day 
Three or Hore Times a Day 
Not Ascertained 

58.3 
29.1 

1.4 
6.9 
4.3 

d - 9 ) 

7.4 

32.6 

92.4 
4.9 
2.7 

(35 .3) 

91.7 
7.8 
0.5 

(17.4) 
j6_6_ 

84.8 
11.3 

3.9 
(10.9) 

32.0 
41.5 

1.4 
16.0 
9.2 

(3 .2 ) 

3.9 

32.4 

97.1 
2.9 
0.0 

(81 .8) 

95.6 
4 .4 
0.0 

(31.4) 
24.5 

84.6 
4.9 

10.5 
(23 .5) 

65 .1 
29.2 

2.5 
0.0 
3.3 

( 0 . 6 ) 

3.9 

34.1 

39.9 

94.2 
0.0 
5.8 

(1215) 

87.9 
11.3 

0.8 
( 9 . 8 ) 

88.6 
11.0 
0.4 

( 6 . 3 ) 

81.8 
15.7 
0.0 
2.5 
0.0 

( 1 . 2 ) 

11.2 

38.4 

96.9 
2.1 
1.0 

(28.2) 

50.7 

93.5 
5.9 
0.6 

( 6 . 6 ) 

80.8 
19.0 
0.2 

(5 .9 ) 

89.0 
8.9 
0.0 
2.2 
0.0 

(0 .2 ) 

32.0 

22.0 

50.7 

89.8 
9.3 
0.9 

(2 .6 ) 

94.0 
6.0 
0.0 

( 1 . 9 ) 

77.3 
8.3 

14.3 
( 2 . 5 ) 

84.2 
15.2 

0.6 
0.0 

• 0.0 
( 0 . 6 ) 

58.2 

Ji__ 

72.7 
21.0 

6.4 
(3 .6 ) 

100.0 
0.0 
0.0 

(6 .3 ) 
I _ _ L 

44.6 
29.5 
25.9 

(10 .9) 

82.3 
9 .1 
0 . 1 
8.6 
0.0 

(0 .0) 

50.2 

6.3 

34.9 
14.1 
51.0 
( 4 . 0 ) 

11.3 
0.0 

88.7 
( 0 . 0 ) 

JUL 
17.9 
23.9 
58.1 

(13 .4) 
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Table 2.17 continued 

'Postage Expenditure Last Year 
Tota l 

Nonhouseholds Less Than $100 $100-$!,000 $l ,000-$5,000 $5,000-$50,000 $50,000-$500,000 Over $500,000 

On Ha i l Days (cont inued) 
Picked up by Post O f f i c e 31.5 32.9 37.7 19.7 16.9 27.3 53.9 

Once a Day 97.9 100.0 97.9 99.4 93.2 50.3 29.7 
Twice a Day 1.3 0.0 2 .1 0.3 2.0 18.1 66.2 
Three or Hore Times a Day 0.8 0.0 0.0 0.3 4 .8 31.6 4 . 1 
Not Ascertained ( 8 . 4 ) (10 .8) ( 3 . 7 ) (16.1) ( 1 . 8 ) ( 2 . 1 ) (0 .5 ] 

Combinations o f Above^ 
Taken to Post O f f i c e and 

Oropped i n Other C o l l e c t i o n Box 5.1 4.8 3.0 7.5 13.9 8.7 4.7 
Taken to Post O f f i c e and Picked 

up by Post O f f i c e 4 .0 4 .0 3.7 5.7 2 .1 6.5 20.6 
Dropped 1n C o l l e c t i o n Box and 

Picked up by Post O f f i c e 3.5 1.2 5.5 2.2 4.8 1.0 0.6 

M u l t i p l e mentions. 

2 

Counted here and i n above single ca tegor ies . 

Source--Mail Handler Questionnaire 
Based on the quest ions: On what days o f the week does your establ ishment send mail? On days you send m a l l , i s i t u s u a l l y taken t o the post o f f i c e 
dock, dropped i n a c o l l e c t i o n box Ins ide or d i r e c t l y ou ts ide the post o f f i c e , dropped i n any o ther c o l l e c t i o n box, picked up by the post o f f i c e o r 
your c a r r i e r or what? How many times each day? 

INT 1401:80-89 Page 2 o f 2 



Section 2: CURRENT USE OF USPS 

Table 2.18: Presor t ing 
(By Type o f Nonhousehold Sender) 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative F lnd inp 
First Postal Quarter PFY 1979 
Weighted Estimates 

Nonhousehold Senders 

Weighted Sample 

Unweighted Sample 

Percent o f Establishments That Ever 
Send 5Q0~Pieces o f F i r s t Class Mail 
a t One Time* 

Have Not Done Analys is o f Presor t 
Cost and Savings 

Have Done Analysis o f Presort Costs 
and Savings 

Hot Ascertained 

Tota l 
Nonhouseholds 

4,311,541 

1,213 

[ X ] 
8.7 

78.4 

21.6 
(6 .7 ) 

A l l 
Businesses 

3,788,331 

909 

W 
7.5 

87.3 

12.7 
(7 .4 ) 

A l l 
N o n p r o f i t 

295,987 

138 
[ X ] 

16.1 

76.8 

23.2 
( 8 . 3 ) 

A l l 
Government 

227,223 

86 
[ X ] 

19.1 

25.9 

74.1 
(0 .2 ) 

Presort Any F i r s t Class 
Do Not Presort Any F i r s t Class 

I f Establishment Ever Presorted 
Reasons Why Not Now^ 

Not Cost E f f i c i e n t 
No Time o r Personnel 
A l l Other Reasons 

I f Establishment Never Presorted 
Reasons Why Not2 

Not Set Up f o r Presor t ing 
No Time or Personnel 
Not Cost E f f i c i e n t 
Al1 Other Reasons 

20.8 
79-2 

19.0 

10.0 
17.5 
77.0 

81.0 

43.5 
41.8 
15.2 
12.1 

10.9 
89 .1 

20.2 

10.7 
16.0 
78.4 

79.8 

44.7 
42.9 
15.4 
11.5 

32.1 
J l Z a ! 

12.5 

6.0 
12.5 
81.6 

87.5 

21.5 
53.1 

9.5 
19.9 

72.4 
-2I_L 

__8 

2.4 
95.7 

2.0 
90.2 

72.6 
0.3 

24.2 
3.3 

Percent o f Establishments That Use 
Computerized L i s t s o f 500 or More 
f o r Ma i l i ng Any Class3 

4.8 3.9 13.0 8.6 

From Mall Handler Quest ionnai re . Based on the ques t ions : Does your establ ishment ever send 500 i d e n t i c a l pieces o f f i r s t c lass mall a t one time? Has your 
establishment ever done an analys is o f the p o t e n t i a l costs and savings to you o f p r e s o r t i n g F i r s t Class mail? Do you c u r r e n t l y p resor t any o f your F i r s t 
Class mail according t o postal s p e c i f i c a t i o n s f o r 500 or more I d e n t i c a l pieces o f inni17 Why d o n ' t you now? Have you ever presor ted F i r s t Class moil? Why 
not? 

> 

M u l t i p l e mentions. 

'From Executive Quest ionnaire . Based on the ques t ion : . . , t h i s quest ion concerns m a i l i n g l i s t s comprised of 500 or more en t r i e s or addresses t ha t are 
kept on computer tapes or otherwise stored by computer. Did your establishment prepare any mai l ings l a s t year using such a l i s t ? 

1401:173 1042:9 



Section 2: CURRENT USE OF USPS 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative F l n d i n p 
First Postal Ouarter PFY 1979 
Weighted Estimates 

Table 2.19: Presor t ing 
(By Spec i f i ed Type o f Nonhousehold Sender) 

S p e c i f i e d Type o f Nonhousehold Sender 

Weighted Sample 

Unweighted Sample 

Percent o f Establishments That Ever 
Send 500 Pieces o f F i r s t Class Mail 
a t One Time* 

Have Not Done Analys is o f Presor t 
Cost and Savings 

Have Done Analysis o f Presort Costs 
and Savings 

Net Ascertained 

Tota l 
Nonhouseholds 

8.7 

4.311,541 

1,213 

78.4 

21.6 
( 6 . 7 ) 

Mail 
On" en ted 
Indus t r i e s 

43.6 

86,957 

130 

94.2 

5.8 
(42.2) 

U t i l i t i e s 

[%] 
8.7 

29,715 

55 

65.1 

34.9 
(0 .4 ) 

F inanc ia l 
I n s t i t u t i o n s 

13.7 

184,770 

170 

51.4 

48.6 
(15.5) 

Dept. 
Stores 

165,044 

60 

10.5 

90.5 

9.5 
(0 .0 ) 

A l l 
Other 
Businesses 

3.321,846 

m 5 7 4 

6.0 

90.3 

9.7 
(0 .3 ) 

Non-
Profit 

295,987 

138 

16.1 

76.8 

23.2 
(8 .3 ) 

Government 

227,223 

19.1 

86 

25.9 

74.1 
(0 .2 ) 

Presort Any F i r s t Class 20.8 1.6 25.6 33.1 0.8 11.0 32.1 72.4 
Do Not Presort Any F i r s t Class 79.2 98.4 74.4 66.9 99.2 89.0 67.9 27.6 

I f Establishment Ever Presorted l g . p 0.5 0.0 53.7 0.0 23.8 12.5 9.8 
Reasons Why Not Now 

Not Cost E f f i c i e n t 10.0 25.3 30.2 • 6.8 6.0 2.4 
No Time or Personnel 17.5 " 16.9 56.4 8.2 12.5 ' 95.7 
A l l Other Reasons 77.0 57.8 43.6 85.3 81.6 2.0 

I f Establishment Never Presorted 81.0 99.6 100.0 46.3 100.0 76.2 87.5 90.2 
Reasons Why Not 

Not Set Up f o r Presor t ing 43.5 47.8 70.0 48.1 0.2 52.0 21.5 72.6 
No Time or Personnel 41.8 46.8 18.7 32.2 95.7 31.3 53.1 0.3 
Not Cost E f f i c i e n t 15.2 45.6 23.7 18.0 10.8 3 .1 9.5 24.2 
A l l Other Reasons 12.1 4.4 1.7 12.8 2 .1 16.6 19.9 3.3 

Percent o f Establishments That Use 4.8 44.9 4.3 7.4 0.8 2.8 13.0 8.6 
Computerized L i s t s o f 500 or More 
f o r M a i l i n g Any Class* 

From Mall Handler Quest ionnai re . Based on the ques t ions : Does your establ ishment ever send 500 i d e n t i c a l pieces o f f i r s t class mall at one time? Has your 
establishment ever done an analys is o f the p o t e n t i a l costs and savings to you o f p r e s o r t i n g F i r s t Class mail? Do you c u r r e n t l y p re so r t any o f your F i r s t 
Class mail according t o postal s p e c i f i c a t i o n s f o r 500 o r more I d e n t i c a l pieces o f mail? Why d o n ' t you now? Have you ever presor ted F i r s t Class mail? why 
not? 

Trom Executive Quest ionnaire . Based on the ques t ion : . . . t h i s ques t ion concerns m a i l i n g l i s t s comprised o f 500 or more e n t r i e s o r addresses t ha t are 
kept on computer tapes or otherwise s tored by computer. Did your establ ishment prepare any mai l ings l a s t year us ing such a l i s t ? 

INT 1401:128-132 INT 1402 



Section 2: CURRENT USE OF USPS 

Table 2.20; Presor t ing 
(By Postal Region) 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Findings 
First Postal Quarter PFY 1979 
Weighted Estimates 

Total 
Nonhouseholds Northeastern 

Postal Region 

Eastern Southern Centra l Western 

Weighted Sample 

Unweighted Sample 

Percent of Establishments That Ever 
Send 500 Pieces o f ^ F i r s t Class Mail 
a t One Time* 

Have Not Done Analys is o f Presor t 
Cost and Savings 

Have Done Analys is o f Presort Costs 
and Savings 

Not Ascer ta ined ' 

4,311,541 

1,213 

8.7 

78.4 

21.6 
( 6 . 7 ) ' 

516,504 

168 

[ X ] 

6 .1 

86.7 

13.3 
(*) 

539,955 

134 

7.3 

96.2 

3.8 
(11-1) 

1,354,066 

345 

[ X ] 

9.4 

80.5 

19.5 
(12 .7) 

1,100,399 

361 

8.6 

66.7 

33.3 
( 4 . 3 ) 

800,616 

205 

M 

10.1 

77.7 

22.3 
(0 .3 ) 

Presort Any F i r s t Class 
Do Not Presort Any F i r s t Class 

I f Establishment Ever Presorted 
Reasons Why Not Now 

Not Cost E f f i c i e n t 
No Time or Personnel 
A l l Other Reasons 

I f Establishment Never Presorted 
Reasons Why Not 

Not Set Up f o r P resor t ing 
No Time or Personnel 
Not Cost E f f i c i e n t 
A H Other Reasons 

20.8 
79.2 

19.0 

10.0 
17.5 
77.0 

81.0 • 

43.5 
41.8 
15.2 
12.1 

60.3 
22.3 
17.4 

"87.4 

61.4 
27.0 
6.4 

25.9 

4.9 
95.1 

11.0 

8.9 
18.2 
73.4 

89.0 

9.9 
69.4 

2.0 
18.7 

16.5 
83.5 

7.2 

2.4 
19.4 
68.2 

92.8 

53.9 
39.3 
28.3 
3.5 

27.4 
72.6 

58.7 

7.9 
9.9 

87.9 
41.3 

36.2 
10.4 
12.1 
43.8 

29.6 
70.4 

4.9 

0.4 
96.9 
2.7 

95.1 

46.8 
49.4 

3.5 
1.0 

Percent o f Establishments That Use 
Computerized L i s t s o f 500 o r More 
f o r Mai l i n g Any ClassZ 

4.8 1.4 2.8 5.3 8.4 2.4 

From Mall Handler Quest ionnai re . Based on the ques t ions : Does your establ ishment ever send 500 i d e n t i c a l pieces o f f i r s t class mail a t one time? Has your 
establishment ever done an analys is Of the p o t e n t i a l COStS and savings to you of p r e s o r t i n g F i r s t Class mail? Do you c u r r e n t l y p resor t any o f your F i r s t 
Class mail according to posta l s p e c i f i c a t i o n s f o r 500 or more i d e n t i c a l pieces o f mail? Why don ' t you now? Have you ever presorted F i r s t Class mail? Why 
not? 

!From Executive Quest ionnaire . Based on the ques t ion : . . . t h i s quest ion concerns m a i l i n g l i s t s comprised o f 500 or more e n t r i e s or addresses tha t are 
kept on computer tapes or otherwise s tored by computer. Did your establ ishment prepare any mai l ings l a s t year using such a l i s t ? 

1402:9 



Section 2: CURRENT USE OF USPS 

Table 2 . 2 1 : Presor t ing 
(By Postage Expenditure Last Year) 

STd NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Finding! 
First Postal Quarter PFY 1979 

'Weighted Estimates 

Weighted Sample 

Unweighted Sample 

Percent o f Establishments That Ever 
Send 500 Pieces o f F i r s t Class Mai l 
at One Time* 

Have Not Done Analysis o f Presort 
Cost and Savings 

Have Done Analys is o f Presort Costs 
and Savings 

Not Ascertained 

Tota l 
Nonhouseholds Less Than $100 

Postage Expenditure Last Year 

4,311,541 

1,213 

8.7 

78.4 

21.6 
(6-7) 

1.420,565 

130 

0.2 

100.0 

0.0 
O.o) 

$1CQ-$1,000 $l ,0C0-$5,000 

1,721,012 718,193 

202 225 

[ * ] [ * j 
3.3 

81.3 

18.7 
(0 .0 ) 

20.9 

90.0 

10.0 
(4 .7 ! 

$5,000-350,000 $50,000-$500,000 Over $500,000 

285,417 

290 

[ f l 
48.0 

68.4 

31.6 
(6 .2! 

15,923 

1B9 

71.5 

36.7 

63.3 
(0 .2) 

4,379 

127 

W 
66.6 

15.9 

64.1 
(0 .1) 

Presort Any F i r s t Class 
Oo Not Presort Any F i r s t Class 

I f Establishment Ever Presorted 
Reasons Why Not Now 

Not Cost E f f i c i e n t 
No Time or Personnel 
A l l Other Reasons 

I f Establishment Never Presorted 
Reasons Why Not 

Not Set Up f o r P resor t ing 
No Time or Personnel 
Not Cost E f f i c i e n t 
A l l Other Reasons 

Percent o f Establishments That Use 
Computerized L i s t s o f 500 or More 
f o r Mai l i n g Any ClassZ 

20.8 
79.2 

4.8 

19.0 

10.0 
17.5 
77.0 

81.0 

43.5 
41.8 
15.2 
12.1 

0.0 
100.0 

0.0 

100.0 

0.0 
0.0 
0.0 

100.0 

0.0 

20.5 
79.5 

4.2 

0.0 
0.0 

100.0 
95.8 

87.3 
0.0 
7.5 
5.2 

3.2 

18.6 
81.4 

9.4 

30.6 

0.0 
8.2 

91.8 
69.4 

37.3 
47.3 

4.4 
13.4 

21.6 
78.4 

25.0 

13.0 

46.2 
52.7 
23.0 

87.0 

33.8 
53.9 
23.9 
11.6 

30.9 
69 .1 

33.8 

16.3 

20.6 
40.7 
41.0 

83.7 

38.2 
41.2 
71.4 

9.2 

66.5 
33.5 

36.4 

87.4 

19.2 
7.5 

80.8 
63.6 

40.9 
18.1 
14.6 
6.9 

From Mail Handler Quest ionnai re . Based on the ques t ions : Does your establ ishment ever send 500 i d e n t i c a l pieces o f f i r s t class mail at one time? Has your 
establ ishment ever done an analys is o f the p o t e n t i a l costs and savings to you o f p r e s o r t i n g F i r s t Class mail? Do you c u r r e n t l y p resor t any o f your F i r s t 
Class mail according to posta l s p e c i f i c a t i o n s f o r 500 or more i d e n t i c a l pieces of mail? Why d o n ' t you now? Have you ever presor ted F i r s t Class mail? Why 
not? 

From Executive Quest ionnaire . Based on the ques t ion : . . . t h i s quest ion concerns m a i l i n g l i s t s comprised o f 500 or more e n t r i e s or addresses tha t are 
kept on computer tapes or otherwise s tored by computer. Did your establ ishment prepare any mai l ings l a s t year us ing such a l i s t ? 
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Table 2.22: 

Section 2: CURRENT USE OF USPS 

Percent o f Nonhouseholds That Use D i f f e r e n t I n d i c i a 
(By Type o f Nonhousehold Sender) 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Finding* 
First Postal Quarter PFY 1979 
Weighted Estimate* 

Nonhousehold Senders 

Tota l A l l A l l A l l 
Nonhouseholds Businesses Nonpro f i t Government 

Weighted Sample 

Unweighted Sample 

Type of Postage Used 1 

" Meter 
Permit Imprint 
Pre-Stamped Envelopes 
Franked (s ignature) 
Penalty ( o f f i c i a l business) 
Pre-Stamped Postal Cards 
Pre-Cancelled Stamps 

4,311,541 

1,213 

£X] 

16.7 
3.8 
5.9 

* 
1.9 
9.7 
0.9 

3.708,331 

989 

[ X ] 

16.3 
1.6 
5.5 
* 

0.7 
9.3 
0.8 

295,907 

138 

[ X ] 

17.3 
25.7 

5.3 
0.0 
0.4 

11.9 
2.7 

227,223 

86 

[X] 

34.8 
12.9 
12.7 

0.1 
25.0 
14.0 
0.0 

H i l l not add to 100X because m u l t i p l e mentions were permitted and stamp use was not asked on the f i r s t version o f the ques t ionnaire . Data about stamp usage 
w i l l be presented In the Final Report. 

Based on the questions: Does your establishment have any postage me te r s . . . ? ; Does t h i s establishment ever send any mall w i t h a permit i m p r i n t . . . ? ; Does 
your establishment purchase and use prestamped envelopes . . .? ; Other than r e tu rn evelopes, do you send o f f i c i a l U.S. Government mall using a f r a n k . . . o r 
using penal ty p r i v i l e g e s ? ; Which 1s used, a s ignature or penal ty p r i v i l e g e s ? ; Does your establishment purchase and use prestamped postal cards? Does your 
establishment purchase and use any precancelled stamps. . . f o r business mall? 
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Section 2: CURRENT USE OF USPS 

Table 2 .23: Percent o f Nonhouseholds That Use D i f f e r e n t I n d i c i a 
(By Spec i f i ed Type o f Nonhousehold Sender) 

SY2 NONHOUSEHOLD MAILSTREAM. STUDY 
Preliminary Report—Tentat ive Findings 
First Postal Quarter PFY 1979 
Weighted Estimates 

S p e c i f i e d Type o f Nonhousehold Sender 

Weighted Sample 

Unweighted Sample 

1 Type of Postage Used 
Meter 
Permit Impr in t 
Pre-Stamped Envelopes 
Franked ( s igna ture ) 
Penalty ( o f f i c i a l business] 
Pre-Stamped Postal Cards 
Pre-Cancelled Stamps 

Tota l 

Nonhouseholds 

4,311,541 

1,213 

[ « 

16.7 
3.8 
5.9 

* 
1.9 
9.7 
0.9 

Mail 
Oriented 
I n d u s t r i e s 

86,957 

130 

[ X ] 

51.0 
12.7 

1.6 
* 

1.1 
46.5 

0.9 

U t i l i t i e s 

29,715 

55 

[ X ] 

18.0 
9.2 
6.2 
0.0 
0.0 
2.8 
0.0 

F inanc ia l 
I n s t i t u t i o n s 

184,770 

170 

[ X ] 

26.5 
1.3 
6.7 

* 
0.6 
5.3 

Dept. 
Stores 

165,044 

60 

[ X ] 

15.8 
1.8 
8.1 
0.0 
0.0 

22.9 
* 

A l l 
Other 
Businesses 

3,321 ,846 

574 

[ X ] 

16.0 
1.2 
5.4 

* 
0.7 
7.9 
0.9 

Non­
p r o f i t 

295,987 

138 

[ X ] 

17.3 
25.7 

5.3 
0.0 
0.4 

11.9 
2.7 

Government 

227,223 

86 

[ X ] 

34.8 
12.9 
12.7 

0.1 
25.0 
14.0 
0.0 

W i l l not add to 100% because m u l t i p l e mentions were permi t ted and stamp use was not asked on the f i r s t vers ion o f the ques t ionna i re . Data about stamp 
usage w i l l be presented i n the Fina l Report. 

Based on the quest ions: Does your establ ishment have any postage m e t e r s . . . ? ; Does t h i s establishment ever send any mall w i t h a permit i m p r i n t . . . ? ; Does 
your establishment purchase and'use prestamped enve lopes . . . ? ; Other than r e t u r n evelopes, do you send o f f i c i a l U.S. Government mall using a f r a n k . . . o r 
using penal ty p r i v i l e g e s ? ; Which 1s used, a s igna ture or penal ty p r i v i l e g e s ? ; Does your establishment purchase and use prestamped postal cards? Does your 
establ ishment: purchase and use any precancel led s tamps. . . f o r business mal l? 

INT 1401:Z64-266. 57-62 



Section 2: CURRENT USE OF USPS 

Table 2.24: Percent o f Nonhouseholds That Use D i f f e r e n t I nd i c i a 
(By Postal Region) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Piellminary Rcpoti—Tentative Finding) 
First Postal Quarter PFY 1979 
Weighted Estimates 

Weighted Sample 

Unweighted Sample 

Type o f Postage Used 
e t e r 

Permit Imprint 
Pre-Stamped Envelopes 
Franked (s ignature) 
Penalty ( o f f i c i a l business) 
Pre-Stamped Postal Cards 
Pre-Cancelled Stamps 

Total 
Nonhouseholds 

4,311,541 

1 ,213 

[I] 

16.7 
3.8 
5.9 

* 
1.9 
9.7 
0.9 

Northeastern 

516,504 

168 

[X] 

27.0 
1.3 
2.4 
0.0 
2.6 
5.4 
6.2 

Eastern 

539,995 

134 

[X] 

16.3 
6.4 
5.7 
0.0 
5.7 

12.3 
0.1 

Postal Region 

Southern 

1 ,354,066 

345 

[X] 

15.7 
2.1 
4.0 
0.0 
0.6 

10.2 
0.1 

Central 

1,100,399 

361 

[ X ] 

12.3 
5.5 
8.4 
0.1 
2.2 

10.3 
0.1 

Western 

800,616 

205 

[ X ] 

21.2 
4.4 
7.9 

* 
0.9 
9.0 
0.9 

W i l l not add to 1001 because m u l t i p l e mentions were permit ted and stamp use was not asked on the f i r s t version o f the ques t ionnaire . Data about 
stamp usa&e w i l l be presented tn tne Fina l Report 

Based on the questions: Does your establishment have any postage me te r s . . . ? ; Does t h i s establishment ever send any mall w i t h a permit I m p r i n t . . . ? ; Does 
your establisliment purchase and use prestamped envelopes . . .? ; Other than r e tu rn evelopes, do you send o f f i c i a l U.S. Government mall using a f r a n k . . . o r 
using penalty p r i v i l e g e s ? ; Which i s used, a s ignature or penal ty p r i v i l e g e s ? ; Does your establishment purchase and use prestamped postal cards? Does your 
establishment purchase and use any precancelled s t amps . . . f o r business mal l? 

1 NT 1401 :133-1 38 168-270 



Section 2: CURRENT USE QF USPS 

Table 2.25: Percent o f Nonhouseholds That Use D i f f e r e n t I n d i c i a 
(By Postage Expenditure Last Year) 

Sic NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Finding* 
First Postal Quartet PFY 1979 
Weighted Estimate* 

Total 
Postage Expenditure Last Year 

Weighted Sample 

Unweighted Sample 

Type o f Postage Used 
Meter 
Permit Impr in t 
Pre-Stamped Envelopes 
Franked ( s igna tu re ) 
Penalty ( o f f i c i a l business] 
Pre-Stamped Postal Cards 
Pre-Cancelled Stamps 

Nonhouseholds Less Than $100 $100-$!.000 $l ,000-$5,000 $5,000-$50,000 $5Q,000-$5D0,000 • Over $500,000 

4,311,541 

1,213 

[X] 

16.7 
3.8 
5.9 

* 
1.9 
9.7 
0 .9 

1,420,565 

130 

[%] 

0.6 
0.0 
8.6 
0.0 
0.2 
5.1 
0.0 

1,721,012 

[ X ] 

6.0 
1.9 
2.5 
0.0 
1.3 

13.4 
0.4 

718,193 

225 

[ X ] 

48.5 
9.8 
9.7 
0.0 
0.5 
6.7 
9.2 

285,417 

290 

[ X ] 

83.0 
17.2 
5.2 
0.0 

10.0 
19.3 
0.7 

15.923 

189 

CX] 

98.9 
35.1 
13.6 
0.5 
6.3 

23.1 
0.6 

4,379 

127 

[X] 

91.4 
48.0 

5.8 
0.3 

24.8 
20.2 

4.4 

W i l l not add to I00X because m u l t i p l e mentions were permit ted and stamp use was not asked on the f i r s t vers ion o f the ques t ionna i re . Data about stamp 
usage w i l l be presented In the F ina l Report. 

Based on the quest ions: Does your establishment have any postage m e t e r s . . . ? ; Does t h i s establ ishment ever send any mall w i t h a permit I m p r i n t . . . ? ; Does 
your establ ishment purchase and use prestamped enve lopes . . . ? ; Other than r e t u r n evelopes, do you send o f f i c i a l U.S. Government mall using a f r a n k . . . o r 
using penal ty p r i v i l e g e s ? ; Which 1s used, a s igna ture or penal ty p r i v i l e g e s ? ; Does your establishment purchase and use prestamped posta l cards? Does your 
establ ishment: purchase and use any precancel led s t a m p s . . . f o r business mal l? 

INT 1401:95-100 272-274 



Section 2: CURRENT USE OF USPS 

Table 2.26 : Use o f Mallgrams 
(By Type o f Nonhousehold Sender) 

Sic NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Finding! 
First Postal Quarter PFY 1979 
Weighted Estimates 

Nonhousehold Senders 

Weighted Sample 

Unweighted Sample 

Percent o f Establishments That Ever 
Use Mallgrams 

Type o f Messages Sent^' 
B i l l s 
Orders 
Other Payment Items 
Notices 
Other Correspondence 
Anything Else 

Percent o f Establishments That Do Not 
Use Mailgrams 

Fami l i a r With Service 
Not Fami l i a r With Service 
Not Ascertained 

Tota l 
Nonhouseholds 

4,311,541 

1.213 

[*] 
6.2 

93.8 

17.0 
12.9 
10.3 
14.2 
55.4 
10.9 

64.6 
35.4 
(4 .5 ) 

A l l 
Businesses 

3.788,331 

989 

CH 

6.2" 

.91_l 

19.0 
12.8 
9.9 

15.0 
52.8 
11.9 

64.3 
35.7 
( 4 . 4 ) 

A l l 
N o n p r o f i t 

295,987 

138 

[ t ] 

7.8 

310. 66.7 
33.3 
(1-2) 

A l l 
Government 

227,223 

86 

[ * ] 

4 ,0 

96.0 
67.9 
32.1 

(10 .3) 

May not add t o 1001 because o f m u l t i p l e mentions. 

aSampie base too s m a l l . 

Based on the quest ions: Does your establishment ever use Mallgrams? I f yes: About how many mallgrams were sent by t h i s establishment 1n the l a s t year? 
For what kinds of messages? I f no or d o n ' t know: Are you f a m i l i a r w i t h Hailgram service? 

INT 1401:25, 276 



S e c t i o n 2 : CURRENT USE OF USPS 

Tab le 2 . 2 7 : Use of Mallgrams 
(By S p e c i f i e d Type o f Nonhousehold Sender ) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Prel iminary R e p o r t — T e n t a t i v e F i n d i n g ! 
F i rs t P o * u l Quarter P F Y 1979 
Weighted E s t i m a t e s 

S p e c i f i e d Type o f Nonhousehold Sender 

Weighted Sample 

Unweighted Sample 

P e r c e n t o f E s t a b l i s h m e n t s That E v e r 
Use Mail grams 

Type of Messages S e n t 1 

B i l l s 
Orders 
Other Payment I tems 
N o t i c e s 
Other Correspondence 
Anyth ing E l s e 

P e r c e n t of E s t a b l i s h m e n t s That Do Not 
Use Mai lgrams 

F a m i l i a r With S e r v i c e 
Not F a m i l i a r With S e r v i c e 

T o t a l 
Nonhouseholds 

4 ,311 ,541 

1,213 

17 .0 
12 .9 
10 .3 
14.2 
55.4 
10 .9 

93 .8 
6 4 . 6 
3 5 . 4 

Mail 
O r i e n t e d 
I n d u s t r i e s 

86 ,957 

130 

m 
2 2 . 3 

14 .6 
O . l 

* 

8 2 . 2 
3 .8 
0 . 3 

77 .7 
8 9 . 3 
10 .7 

U t i l i t i e s 
29 ,715 

55 

[3E] 
4 .4 

95.6 
58 .7 
4 1 . 3 

F i n a n c i a l 
I n s t i t u t i o n s 

184,770 

170 

9 0 . 0 
9 4 . 4 

5 .6 

Dept . 
S t o r e s 
165 ,044 . 

60 

9 9 . 3 
64 .5 
3 5 . 5 

A l l 
Other 
B u s i n e s s e s 
3 ,321 ,846 

574 

5 .8 

20.1 
16 .0 

8 . 3 
6 . 3 

6 2 . 0 
11 .7 

9472 
62 .2 
37 .8 

Non­
p r o f i t 

295,987 

138 

[ * ] 
7 .8 

92 .2 
66 .7 
3 3 . 3 

Government 

227,223 

86 

[%] 
4 . 0 

96.0 
67 .9 
32.1 

Not A s c e r t a i n e d ( 4 . 5 ) ( 1 - 2 ) ( 2 . 8 ) (7 . 2 ) ( 0 . 4 ) ( 4 . 6 ) ( 1 . 2 ) ( 1 0 . 3 ) 

May not add to 100% because o f m u l t i p l e m e n t i o n s . 

Sample Base too smal l 

Based on the q u e s t i o n s : Does y o u r e s t a b l i s h m e n t e v e r use Mai lgrams? I f y e s : About how many mal lgrams were s e n t by t h i s e s t a b l i s h m e n t 1n the l a s t y e a r ? 
For what k inds of messages? I f no o r d o n ' t know: Are you f a m i l i a r w i t h Mailgram s e r v i c e ? 

INT1401:277 



S e c t i o n 2 : CURRENT USE OF USPS 

Tab le 2 . 2 8 : Use o f Mallgrams 
(By P o s t a l Region) 

NONHOUSEHOLD MAILSTREAM STUDY 
Pre l iminary R e p o r t — T e n t a t i v e F i n d i n g ! 
F i rs t P « t a l Quarter P F Y 1979 
Weighted Es t imates 

T o t a l 
Nonhouseholds N o r t h e a s t e r n 

P o s t a l Region 

E a s t e r n Southern C e n t r a l Western 

Weighted Sample 

Unweighted Sample 

4 ,311 .541 

1,213 

516,504 

168 

539,955 

134 

1 .354,066 

345 

1 .100 ,399 

361 

800,616 

205 

P e r c e n t o f E s t a b l i s h m e n t s That E v e r 
Use Mailgrams 

Type o f Messages Sent ' 
. B i l l s 

Orders 
Other Payment I tems 
N o t i c e s 
Other Correspondence 
Anything E l s e 

P e r c e n t of E s t a b l i s h m e n t s That Do Not 
Use Mailgrams 

F a m i l i a r With S e r v i c e 
Not F a m i l i a r With S e r v i c e 

_ 6 _ _ 

17.0 
12 .9 
10 .3 
14 .2 
55 .4 
10 .9 

9 3 . 8 
' 64 .6 
35.4 

[ X ] 

6 .0 

9 4 . 0 
75 .9 
24.1 

[ « 

6 .1 

9 3 . 9 
4 5 . 4 
54 .6 

[ X ] 

6 . 3 

9 3 . 7 
6 8 . 4 
31 .6 

[ X J 

7.9 

92 .1 

5 .7 
2 7 . 0 
19 .8 

5.1 
4 4 . 3 

2 . 4 

58 .4 
4 1 . 6 

[ X ] 

9 6 . 3 
72.1 
27 .9 

Not a s c e r t a i n e d ( 4 . 5 ! ( 2 . 0 ) ( 5 . 6 ] ( 5 . 3 ) ( 2 . 9 ] ( 6 . 2 ) 

May not add to 100X because o f m u l t i p l e m e n t i o n s . 

a Sample base too s m a l l . 

Based on the q u e s t i o n s : Does y o u r e s t a b l i s h m e n t e v e r u s e Mal lgrams? I f y e s : About how many mai lgrams were s e n t by t h i s e s t a b l i s h m e n t 1n the l a s t y e a r ? 
For what k inds of messages? I f no o r d o n ' t know: Are you f a m i l i a r w i t h Mailgram s e r v i c e ? 

INT1401: 278 , 139 



S e c t i o n 2 : CURRENT USE OF USPS 

Tab le 2 . 2 9 : Use o f Mallgrams 
(By Postage E x p e n d i t u r e L a s t Year ) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Prel iminary R e p o r t — T e n t a t i v e F i n d i n g s 
F i rs t Postal Quarter P F Y 1 9 7 9 
Weighted Es t imates 

Weighted Sample 

Unweighted Sample 

P e r c e n t o f E s t a b l i s h m e n t s That E v e r 
Use Mailgrams 

Type of Messages S e n t ' 
B i l l s 
Orders 
Other Payment I tems 
N o t i c e s 
Other Correspondence 
Anyth ing E l s e 

Percent" of E s t a b l i s h m e n t s That Do Not 
Use Mailgrams 

F a m i l i a r With S e r v i c e 
Not F a m i l i a r With S e r v i c e 

Not A s c e r t a i n e d 

T o t a l 
Postage E x p e n d i t u r e L a s t Y e a r 

Nonhouseholds L e s s Than $100 $ 1 0 0 - $ ! , 0 0 0 $ l , 0 0 0 - $ 5 , 0 0 0 SS^OO-SSO.OOO $ 5 0 , 0 0 0 - $ 5 0 0 , 0 0 0 . Over $500,000 

4 ,311 ,541 

1,213 

[*] 
6 .2 

17.0 
12 .9 
10 .3 
14 .2 
55 .4 
10 .9 

93 .8 
64 .6 
35 .4 

( 4 . 5 ) 

1 ,420 ,565 

130 

[ X ] 

0.4 

99.6 
4 6 . 5 
53 .5 

( 7 . 1 ) 

1 ,721 ,012 

202 

[ X ] 

7 .8 

92 .2 
74 .6 
25 .4 

( 1 . 6 ) 

718,193 

225 

[ X ] 

10 .4 

89 .6 
74 .3 
25 .7 

( 4 . 9 ) 

285,417 

290 

[ X ] 

1 5 . 6 

84.4" 

6 .5 
3 .6 
7 .4 

4 4 . 8 
4 0 . 7 

6 .6 

7 9 . 9 
20.1 

( 0 . 5 ) 

51 ,923 

189 

[ X ] 

2 4 . 9 

75.1 

12 .7 
1.6 

10 .5 
24 .3 
69 .2 

3 .5 

9 0 . 9 
9.1 

( 1 9 . 0 ) 

4 ,379 

127 

[ X ] 

17 .7 

8 2 . 3 
8 9 . 0 
11.0 

( 2 . 7 ! 

May not add to 100X because o f m u l t i p l e m e n t i o n s . 

a Sample base too s m a l l . 

Based on the q u e s t i o n s : Does y o u r e s t a b l i s h m e n t e v e r use Mal lgrams? I f y e s : About how many mai lgrams were s e n t by t h i s e s t a b l i s h m e n t i n the l a s t y e a r ? 
For what k inds of messages? I f no o r d o n ' t know: Are you f a m i l i a r w i t h Mailgram s e r v i c e ? 

a Sample base too s m a l l . INT1401: 2 7 9 , 101 



S e c t i o n 3 : ESTABLISHMENT PERCEPTIONS OF USPS 

Tab le 3 . 1 : Ra t ings of the P o s t a l S e r v i c e 

Sic NONHOUSEHOLD MAILSTREAM STUDY 
Pre l iminary R e p o r t — T e n t a t i v e F l n d i n p 
Fh -H tattl Quar te r P F Y 1 9 7 9 
Weighted Es t imates 

X o f Respondents 

Ra t ings o f P o s t a l S e r v i c e Now1 

Very Good 21 .7 
Good 4 3 . 5 
F a i r 2 6 . 2 
Poor 5 .8 
Very Poor 2 . 8 

Number of Respondents 1826 
Number Not A s c e r t a i n e d 44 

R a t i n g s Compared to Y e a r Ago* 
B e t t e r 7 .7 
Same 73 .2 
Some Th ings B e t t e r , Some Worse 1.8 
Worse 17 .2 

Number o f Respondents 1755 
Number Not A s c e r t a i n e d 115 

Quest ion addressed to both e x e c u t i v e s and n a i l h a n d l e r s . 

Based on the q u e s t i o n s : As f a r as you a re c o n c e r n e d , how good a Job do you t h i n k the P o s t a l S e r v i c e i s doing fo r your e s t a b l i s h m e n t ? Do you t h i n k I t I s 
doing a v e r y good j o b , a good j o b , a f a i r j o b , a poor j o b , or a v e r y poor j o b ? Do you th ink the P o s t a l S e r v i c e I s doing a b e t t e r Job f o r y o u r 
e s t a b l i s h m e n t than 1t was doing a y e a r ago, worse than a y e a r ago, o r what? 

INT 1401 .1 : 229-232 



S e c t i o n 3: ESTABLISHMENT PERCEPTIONS OF USPS 

Tab le 3 . 2 : How Good a Job the P o s t a l S e r v i c e i s Doing Now Compared to a Year Ago 

/ 
T o t a l B e t t e r 

R a t i n g Compared to a Year Ago 

Same 
Some Th ings B e t t e r / 
Some Things Worse Worse 

se NONHOUSEHOLD MAILSTREAM STUDY 
Prel iminary R e p o r t — T e n t a t i v e F l n d i n p 
F i r s t Postal Quarter p F Y 1 9 7 9 
Weighted Es t imates 

Number o f 
Respondents 

Not. 
A s c e r t a i n e d 

R a t i n g of P o s t a l S e r v i c e Now 1 

Very Good 100% 11 .5 87 .7 0 .7 0.1 263 13 

Good 100% 7.6 8 4 . 8 2 . 3 5 .3 784 51 

F a i r 100% 5 . 5 6 0 . 3 2 . 4 3 1 . 8 547 21 

Poor 100% 5 . 3 17 .7 1.4 75 .6 102 2 

Very Poor 100% 6 . 3 . 17 .6 0.1 76 .0 43 0 

Q u e s t i o n addressed to both e x e c u t i v e s and n a i l h a n d l e r s . 

Based on the q u e s t i o n s : As f a r as you a re c o n c e r n e d , how good a Job do you th ink the P o s t a l S e r v i c e 1s doing f o r your e s t a b l i s h m e n t ? Do you t h i n k I t 
1s doing a v e r y good J o b , a good J o b , a f a i r j o b , a poor J o b , o r a v e r y poor j o b ? Do you t h i n k the Pos ta l S e r v i c e 1s doing a b e t t e r j o b f o r your 
e s t a b l i s h m e n t than I t was doing a y e a r ago , worse than a y e a r ago , o r what? 

INT 1401.1: 233-234 



S e c t i o n 3: ESTABLISHMENT PERCEPTIONS OF USPS 

Tab le 3 . 3 : C l a s s e s or S e r v i c e s USPS Handles Well 
' P e r c e n t of E x e c u t i v e s and Mail Handlers Who Mentioned E a c h ) 

NONHOUSEHOLD MAILSTREAM STUDY 
Pre l iminary R e p o r t — T e n t a t i v e F i n d i n g s 
F i r s t Postal Quar te r P F Y 1 9 7 9 
Weighted Es t imates 

E x e c u t i v e s Who Are Not 
Mail Handlers 

Mail Handlers Who Are 
Not E x e c u t i v e s 

E x e c u t i v e s Who Are 
Mail Handlers 

Weighted Sample 

Unweighted Sample 

C l a s s e s o f Mail 
F i r s t 
T h i r d 
P a r c e l Post o r Zone Rates 

S p e c i a l S e r v i c e s 
C e r t i f i e d Mall 
E x p r e s s Mail 
R e g i s t e r e d 
S p e c i a l D e l i v e r y 

Other 
DeT lvery o f Mall 
E v e r y t h i n g Handled Well 

Nothing Handled Well 

1 ,331,032 

672 

[%] 

6 1 . 6 
5 7 . 8 

4 . 5 
0 .4 

7 . 3 
3 .4 
1.9 
2 .0 
1.8 

18.7 
1.2 

16 .7 

1 ,331,032 

672 

[ « 

65 .1 
6 2 . 2 

2 .2 
2 . 3 

8 . 3 
4 . 0 
1.9 
3 .2 
2 . 0 

14.1 
0 . 3 

13 .7 

2 ,904 ,746 

526 

• [ * ] 

5 5 . 8 
50 .0 

5 .8 
1.4 

5 .0 
1.0 
1.0 
2 . 5 
0 .7 

20 .2 
5.1 

17.0 

10.7 9 .2 4 . 6 

Based on the q u e s t i o n : As f a r a s y o u r e s t a b l i s h m e n t i s c o n c e r n e d , what c l a s s e s of mai l or p o s t a l s e r v i c e s , do you f e e l the post o f f i c e handles w e l l ? 

INT 1 4 0 1 . 1 , 1 



S e c t i o n 3: ESTABLISHMENT PERCEPTIONS OE USPS sra NONHOUSEHOLD MAILSTREAM STUDY 
Prel iminary R e p o r t — T e n t a t i v e F ind ings 
F i r s t Postal Quarter P F Y 1 9 7 9 
Weighted Est imates, 

Tablia 3 . 4 : C l a s s e s or S e r v i c e s USPS Handles P o o r l y 
[Percent of E x e c u t i v e s and Mail Handlers Who Mentioned E a c h ) 

E x e c u t i v e s Who Are Not 
Mail Handlers 

Weighted Sample 

Unweighted Sample 

C l a s s e s of Ma l l -
F i r s t J 7 

Second 
T h i r d 
P a r c e l Post o r Zone Rates 

S p e c i a l S e r v i c e s 
C e r t i f i e d Mail 
Reg1stered 
S p e c i a l D e l i v e r y 

Other 
D e l i v e r y of Mail 
E v e r y t h i n g Handled Poor ly 

1 ,331,032 

672 

[ X ] 

1 2 . 0 . 

4.2; 

Z*JL 
12.7 
8 .6 

Nothing Handled Poor ly 33 .7 

Mali Handlers Who Are 
Not E x e c u t i v e s 

E x e c u t i v e s Who Are 
Mail Handlers 

1 ,331,032 

672 

[X ] 

3 1 . 9 
10 .0 

2 .9 
12 .3 

8 .8 

3.1 
0 . 5 
0.1 
1.7 

18.2 
10.4 

5.1 

2 ,904 ,746 

526 

[ X ] 

2 8 . 8 
10.7 

2.1 
4 .7 

15 .3 

4 . 2 
2 .4 
1.6 
1.1 

16.4 
12.1 

3 .4 

37.0 37 .5 

Based on the q u e s t i o n : What c l a s s e s o f mai l o r p o s t a l s e r v i c e s do you f e e l the post o f f i c e handles p o o r l y ? 

INT 1 4 0 1 . 1 , 1 4 0 1 . 2 , 1401.3 



S e c t i o n 3: ESTABLISHMENT PERCEPTIONS OF USPS 

Table 3 . 5 : E x e c u t i v e s ' P r e f e r e n c e s f o r Reduced S e r v i c e s as Opposed to Rate I n c r e a s e s 
(By S p e c i f i e d Type of Nonhousehold Sender ) 

V I j f Prc l imin 

« a * # l% g * * W e I g h t e 

USErPffrlA I L9WRM S"frflr^ 
P r e l i m i n i r y R e p o r t — T e n t a t i v e F i n d i n g ! 
F i rs t Postal Quarter P F Y 1979 
Weighted E s t i m a t e s 

T o t a l 
Reduce S e r v i c e s , 
Hold Down Rates 

Mainta in S e r v i c e s , 
I n c r e a s e Rates N e i t h e r One 

Number of 
Respondents 

Number Not 
A s c e r t a i n e d 

a e c i f i e d Type of Nonhousehold Sender 
T o t a l Nonhouseholds 100% 42 .4 53 .8 3 .8 1071 142 
Mail O r i e n t e d I n d u s t r i e s 100% 6 4 . 4 31 .2 4 .4 113 17 
U t i l i t i e s 100% 4 2 . 9 5 7 . 0 0.1 50 5 
F i n a n c i a l I n s t i t u t i o n s 100% 4 5 . 9 4 9 . 9 4 . 2 153 17 
Department S t o r e s 100% 54 .2 4 4 . 3 1 .5 54 6 
A l l Other B u s i n e s s e s 100% 4 1 . 0 55.7 3 .3 502 72 
N o n - P r o f i t 100% 34.7 57 .2 8.1 127 11 
Government 100% 5 1 . 6 42.1 6 .3 72 14 

Based on the q u e s t i o n : Rates have r e c e n t l y I n c r e a s e d because o f r i s i n g c o s t s f a c e d by the P o s t a l S e r v i c e . With c o n t i n u i n g I n f l a t i o n over the y e a r s , 
the P o s t a l S e r v i c e may have to i n c r e a s e r a t e s a g a i n o r reduce s e r v i c e s to hold f u t u r e I n c r e a s e s down. G e n e r a l l y s p e a k i n g , which o f these two a l t e r ­
n a t i v e s would you c o n s i d e r the l e a s t o b j e c t i o n a b l e — r e d u c i n g s e r v i c e s and ho ld ing down r a t e s o r m a i n t a i n i n g s e r v i c e s and I n c r e a s i n g r a t e s a c c o r d i n g l y ? 
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S e c t i o n 3: ESTABLISHMENT PERCEPTIONS OT USPS 

Table 3 . 6 : E x e c u t i v e s ' P r e f e r e n c e s f o r Reduced S e r v i c e s as Opposed to Rate I n c r e a s e s 
(By P o s t a l Region) 

SIB NONHOUSEHOLD MAILSTREAM STUD* 
Prel iminary R e p o r t — T e n t a t i v e F ind ings 
F t r j t P u t t l Quarter P F Y 1 9 7 9 
Weighted E s t i m a t e * 

T o t a l 
Reduce S e r v i c e s 
Hold Down Rates 

Mainta in S e r v i c e s , 
I n c r e a s e Rates N e i t h e r One 

Number of 
Respondents 

Number Not 
A s c e r t a i n e d 

Pos ta l Region 

N o r t h e a s t e r n 

E a s t e r n 

Southern 

C e n t r a l 

Western 

100% 

100% 

100% 

100% 

100% 

4 4 . 5 55.1 0.4 154 14 

37 .5 59.4 3.1 123 U 

41 .7 52 .7 5.6 302 43 

45 .3 50 .2 4 . 5 318 43 

40 .7 56 .2 3.1 174 31 

Based on the q u e s t i o n : Rates have r e c e n t l y i n c r e a s e d because of r i s i n g c o s t s f a c e d by the P o s t a l S e r v i c e . With c o n t i n u i n g i n f l a t i o n over the y e a r s , 
the P o s t a l S e r v i c e may have to i n c r e a s e r a t e s again o r reduce s e r v i c e s to hold f u t u r e i n c r e a s e s down. G e n e r a l l y s p e a k i n g , which of these two a l t e r ­
n a t i v e s would you c o n s i d e r the l e a s t o b j e c t i o n a b l e — r e d u c i n g s e r v i c e s and ho ld ing down r a t e s o r m a i n t a i n i n g s e r v i c e s and I n c r e a s i n g r a t e s a c c o r d i n g l y ? 
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S e c t i o n 3: ESTABLISHMENT PERCEPTIONS OF USPS 

Tab le 3 . 7 : E x e c u t i v e s ' P r e f e r e n c e s f o r Reduced S e r v i c e s as Opposed to Rate I n c r e a s e s 
{By Postage Expend i tu re L a s t Y e a r ) 

STc NONHOUSEHOLD MAILSTREAM STUDY 
Prel iminary R e p o r t — T e n t a t i v e F i n d i n g s 
F i r s t Postal Quarter P F Y 1979 
Weighted Es t imates 

T o t a l 
Reduce S e r v i c e s , * 
Hold Down Rates 

Mainta in S e r v i c e s , 
I n c r e a s e Rates N e i t h e r One 

Number of 
Respondents 

Number Not 
A s c e r t a i n e d 

By Postage E x p e n d i t u r e L a s t Year 

L e s s Than $100 100X 55.4 4 1 . 8 2 . 8 112 IB 

$100-$1 ,000 100X 38.7 58.1 3 .2 178 24 

$ 1 , 0 0 0 - $ 5 , 0 0 0 100% 26 .6 6 9 . 3 4.1 201 24 

$5 ,000 -$50 ,000 1001 37 .5 4 9 . 3 13.2 265 25 

$50 ,000-$500 ,000 100X 5 0 . 4 39.4 10 .2 171 18 

Over $500,000 100X 2 1 . 8 73.1 5.1 112 15 

Based on the q u e s t i o n : Rates have r e c e n t l y i n c r e a s e d because of r i s i n g c o s t s faced by the P o s t a l S e r v i c e . With c o n t i n u i n g I n f l a t i o n over the y e a r s , 
the P o s t a l S e r v i c e may have to I n c r e a s e r a t e s aga in o r reduce s e r v i c e s to hold f u t u r e i n c r e a s e s down. G e n e r a l l y s p e a k i n g , which o f . these to a l t e r ­
n a t i v e s would you c o n s i d e r the l e a s t o b j e c t i o n a b l e — r e d u c i n g s e r v i c e s and h o l d i n g down r a t e s o r m a i n t a i n i n g s e r v i c e s and i n c r e a s i n g r a t e s a c c o r d i n g l y ? 
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S e c t i o n 3: ESTABLISHMENT PERCEPTIONS OF USPS 

Tab le 3 . 8 : A c c e p t a b i l i t y o f P o s s i b l e Cuts 1n P o s t a l S e r v i c e 
(By Type o f P o s s i b l e C u t ) 

sia NONHOUSEHOLD MAILSTREAM STUDY 
Prel iminary R e p o r t — T e n t a t i v e F ind ings 
F i r s t Postal Quarter P F Y 1979 
Weighted Es t imates 

T o t a l 
Very 

A c c e p t a b l e 
Somewhat 

A c c e p t a b l e 
Not Very 

A c c e p t a b l e 
Not a t A l l 
A c c e p t a b l e 

Number of 
Respondents 

Number Not 
A s c e r t a i n e d 

E x e c u t i v e s Who Are Not Mail Handlers 
P o s s i b l e Cuts 

No Mail D e l i v e r y to B u s i n e s s 
A d d r e s s e s on Sa turday 100% 

Mail D e l i v e r y to B u s i n e s s A d d r e s s e s 
on Monday, Wednesday and F r i d a y Only 100% 

No Mail D e l i v e r y to Households on 
Saturday 100% 

Mall D e l i v e r y to Households on Mon­
d a y , Wednesday, and F r i d a y Only 100% 

C l o s i n g Small Post O f f i c e s t h a t 
D o n ' t Oo Much B u s i n e s s 100% 

E x e c u t i v e s Who Are Mail Handlers 
P o s s i b l e C u t s 

No Mai l D e l i v e r y to B u s i n e s s 
A d d r e s s e s on Saturday 100% 

Mall D e l i v e r y to B u s i n e s s 
Addresses on Monday, Wednesday 
and F r i d a y Only 100% 

No Mall D e l i v e r y t o Households 
on Saturday 100% 

Mall D e l i v e r y to Households on Mon­
d a y , Wednesday, and F r i d a y Only 100% 

C l o s i n g Small Post O f f i c e s t h a t 
Don ' t Do Much B u s i n e s s 100% 

54 .0 

2 0 . 9 

5 6 . 3 

2 7 . 5 

35.6 

6 1 . 8 

8 .0 

56 .1 

2 7 . 7 

51 .2 

24.1 

12 .2 

18 .3 

2 1 . 2 

13 .3 

19.7 

14 .7 

2 1 . 3 

15 .9 

25 .7 

8 . 8 

19 .2 

12.0 

12 .2 

17 .8 

6 .4 

19.4 

8 .0 

15 .8 

4 .1 

13.1 

47 .7 

13 .5 

39.1 

33 .3 

12.1 

5 7 . 9 

14.6 

4 0 . 5 

19 .0 

496 

503 

485 

488 

445 

652 

656 

639 

644 

588 

30 

23 

41 

38 

81 

20 

16 

33 

28 

84 

Based on the q u e s t i o n : P l e a s e answer the nex t q u e s t i o n from the p o i n t of view of your e s t a b l i s h m e n t . How a c c e p t a b l e would each o f the f o l l o w i n g changes 
be? F i r s t , how about no mal l d e l i v e r y to b u s i n e s s a d d r e s s e s on S a t u r d a y ? Would t h i s be v e r y a c c e p t a b l e , somewhat a c c e p t a b l e , no t^very a c c e p t a b l e , or 
not a t a l l a c c e p t a b l e as f a r as y o u r e s t a b l i s h m e n t 1s concerned? a . NO MAIL DELIVERY TO BUSINESS ADDRESSES ON SATURDAY. b. Mail d e l i v e r y to b u s i n e s s 
a d d r e s s e s on Monday, Wednesday, and F r i d a y o n l y ? c . No H a l l d e l i v e r y to households on S a t u r d a y ? d . Mall d e l i v e r y to households on Monday, Wednesday, 
and F r i d a y o n l y ? e . C l o s i n g s m a l l post o f f i c e s which d o n ' t do much b u s i n e s s ? 
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S e c t i o n 4 : TIME REQUIREMENTS FOR HAIL 

Tab le 4 . 1 : Nonhousehold Needs f o r Time R e l a t e d D e l i v e r y S e r v i c e 
(By Type o f Nonhousehold Sender ) 1 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Pre l iminary R e p o r t — T e n t a t i v e F i n d i n g * 
F l r i t Postal Quarter P F Y 1979 
Weighted E s t i m a t e * 

T o t a l 
Nonhouseholds 

Nonhousehold Senders 

A l l 
B u s i n e s s e s 

A l l 
Nonpro f i t 

A l l 
Government 

Weighted Sample 

Unweighted S a n p l c 

4 ,311 ,541 

1,213 

3 ,788 ,331 

989 

295,987 

138 

227 ,223 

86 

What P e r c e n t of Nonhouseholds Mention 
a Need For . . . ? 

One Day D e l i v e r y S e r v i c e 
Two Day D e l i v e r y S e r v i c e 
Three Day D e l i v e r y S e r v i c e 
Four o r More Days D e l i v e r y S e r v i c e 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

What P e r c e n t o f Nonhouseholds Mention 
a Time Requirement Connected With . . . 7 

Lega l Requirements 
C o n t r a c t u a l Requirements 
Time Dated M a t e r i a l s 
Cash Flow 
Accepted P r a c t i c e i n T h e i r B u s i n e s s 
P r e f e r e n c e 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

20 .9 
16 .0 
10.7 

5.Q 
5 3 . 8 
( 0 . 7 ) 

11.1 
7 .4 

14 .7 
8 . 3 
9 .8 
7 .3 

53 .8 
( 0 . 7 ) 

21 .2 
1 5 . 3 
10.4 

4 . 3 
55.1 
( 0 . 5 ) 

9 .6 
7 .7 

13.4 
9 .2 
9 .6 
7 .2 

55.1 
( 0 . 5 ) 

9 . 7 
23 .1 

9 .2 
8 . 3 

5 9 . 3 
( 0 . 1 ) 

7 . 9 
9.1 

23 .6 
1.0 
4 . 3 
8 .1 

5 9 . 3 
( 0 . 1 ) 

31 .9 
19.1 
17 .7 
14.4 
23 .7 
( 4 . 2 ) 

4 1 . 2 
0 . 8 

2 5 . 0 
3 .2 

21 .2 
7 .5 

23 .7 
( 4 . 2 ) 
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Table 4.1 cont inued 

Nonhousehold Senders 

T o t a l A l l A l l A l l 
Nonhouseholds B u s i n e s s e s Nonpro f i t Government 

What P e r c e n t of Nonhouseholds Mention 
a Time Requirement Connected w i t h Mail 
Being Sent . . . ? 

To Households 12.1 
I n t r a - O r g a n i z a t l o n 13.6 
To Other Nonhouseholds 3 3 . g 
No S p e c i f i c Time Requirement Mentioned 53 .8 
Not A s c e r t a i n e d ( 0 . 7 ) 

What P e r c e n t o f Nonhouseholds Mention 
The Use o f USPS C a r r i e r to Handle a 
Time Requirement? 

Use USPS 4 0 . 5 
Use Non USPS C a r r i e r 7 .4 
No S p e c i f i c Time Requirement Mentioned 5 3 . 8 
Not A s c e r t a i n e d ( 0 . 7 ) 

What P e r c e n t o f Nonhouseholds Mention 
Time Requirements f o r Mall C o n t a i n i n g 
• • • 7 

B i l l s , O r d e r s , Payments, R e c e i p t s 22 .1 
L e g a l / F i n a n c i a l Ins t ruments 13.4 
Correspondence 9 .2 
Communications 11 .5 
A d v e r t i s i n g 4 Merchandise 8 .4 
Any Other Content 1.2 
No S p e c i f i c Time Requirement Mentioned 5 3 . 8 
Not A s c e r t a i n e d ( 0 . 7 ) 

9 . 8 
12.4 
33 .7 
55 .1 
( 0 . 5 ) 

3 9 . 0 
7.1 

55 .1 
( 0 . 5 ) 

2 3 . 9 
12 .9 

8 . 3 
9 .7 
8 . 3 
0 .8 

55.1 
( 0 . 5 ) 

2 0 . 9 
12 .5 
3 0 . 0 
5 9 . 3 
( 0 . 1 ) 

3 7 . 9 
5 .6 

5 9 . 3 
( 0 - 1 ) 

9 . 9 
7 .7 

13 .2 
16 .3 

9 . 6 
2 . 5 

5 9 . 3 
( 0 . 1 ) 

4 1 . 3 
3 6 . 3 
43 .6 
23 .7 
( 4 . 2 ) 

7 1 . 0 
1 4 . 9 
2 3 . 7 
( 4 . 2 ) 

8 . 0 
30 .2 
18 .0 
3 7 . 4 

8 .8 
7 .0 

23 .7 
( 4 . 2 ) 

T o t a l s add to more than 100X I n . e a c h c a t e g o r y due to m u l t i p l e m e n t i o n s . 

Based on the q u e s t i o n s : Does y o u r e s t a b l i s h m e n t send any mal l or o t h e r I tems tha t must a r r i v e a t t h e i r d e s t i n a t i o n the next d a y , the day a f t e r , o r 
w i t h i n some o t h e r s p e c i f i c t ime p e r i o d ? I f y e s : What k inds of I tems a r e t h e s e ? What I s the maximum number of working days t h a t can e l a p s e between 
send ing and r e c e i p t of y o u r (MENTION)? Which of the r e a s o n s on t h i s l i s t b e s t e x p l a i n why those Items must be d e l i v e r e d w i t h i n t h a t time p e r i o d ? 
To which types o f r e c i p i e n t s shown on t h i s l i s t do you send y o u r (MENTION)? Do you u s u a l l y send them through the U . S . m a i l ? 

INT 1601: 8 9 - 9 3 . 109 -115 , 181-187 
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S e c t i o n 4 : TIME REQUIREMENTS FOR MAIL 

T a b l e 4 . 2 : Nonhousehold Needs f o r Time R e l a t e d D e l i v e r y 
(By S p e c i f i e d Type o f Nonhousehold S e n d e r ) 1 

NONHOUSEHOLD MAILSTREAM STUDY 
Pre l iminary R e p o r t — T e n t a t i v e F ind ings 
F i rs t Postal Quar te r P F Y 1 9 7 9 
Weighted Es t imates 

S e r v i c e 

S p e c i f i e d Type of Nonhousehold Sender 

Weighted Sample 

Unweighted Sample 

T o t a l 

Nonhouseholds 

4 .311 ,541 

1,213 

Mail 
O r i e n t e d 
I n d u s t r i e s 

86,957 

130 

U t i l i t i e s 

29 ,715 

55 

F i n a n c i a l 
I n s t i t u t i o n s 

184,770 

170 

Dept . 
S t o r e s 

165,044 

60 

A l l 
Other 
B u s i n e s s e s 

3 ,321 ,846 

574 

Non­
p r o f i t 

295,987 

138 

Government 

227 ,223 

86 

What P e r c e n t o f Nonhouseholds Mention 
a Need For . . . ? 

One Day D e l i v e r y S e r v i c e 
Two Day D e l i v e r y S e r v i c e 
Three Oay D e l i v e r y S e r v i c e 
Four o r More Oays O e l i v e r y S e r v i c e 
No S p e c i f i c Time Requirement Mentioned 
Mot A s c e r t a i n e d 

What P e r c e n t o f Nonhouseholds Mention 
a Time Requirement Connected With . . . ? 

Lega l Requirements 
C o n t r a c t u a l Requirements 
Time Dated M a t e r i a l s 
Cash Flow 
A c c e p t e d - P r a c t i c e i n T h e i r B u s i n e s s 
P r e f e r e n c e 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

20 .9 
16 .0 
10 .7 

5 .0 
53 .8 
( 0 . 7 ) 

11.1 
7.4 

14 .7 
8 . 3 
9 . 8 
7 .3 

53 .8 
( 0 . 7 ) 

26 .7 
5 9 . 5 
2 5 . 8 

1 .9 
2 2 . 3 
( 0 . 0 ) 

3 .6 
3.4 

72 .3 
1.6 
1.1 

17 .7 
2 2 . 3 
( 0 . 0 ) 

51 .6 
6 . 9 
6 . 5 
2 .7 

35.1 
( 2 . 6 ) 

13 .6 
9 .0 

4 0 . 0 
9 . 8 
3 .5 
3 ,4 

35.1 
( 2 . 6 ) . 

30.1 
11.1 
7 .7 
4 . 4 

4 7 . 6 
( 0 . 1 ) 

15 .6 
19.6 
11 .5 

9 . 6 
8 . 8 
7.1 

4 7 . 6 
( 0 . 1 ) 

13 .5 
14 .2 
10.4 

0.1 
55.4 
( 0 . 0 ) 

14 .7 
1.7 

12 .8 
13 .5 

4.1 
3 .9 

55 .4 
( 0 . 0 ) 

20 .6 
14 .5 
10.1 

4 . 5 
5 6 . 6 
( 0 . 5 ) 

9 .2 
7 .4 

11 .7 
9 . 2 

10 .2 
7 .2 

56 .6 
( 0 . 5 ) 

9 .7 
23.1 

9 . 2 
8 . 3 

59 .3 
( 0 . 1 ) 

7 . 9 
9.1 

23 .6 
1 .0 
4 . 3 
8.1 

5 9 . 3 
( 0 . 1 ) 

31 .9 
19.1 
17 .7 
14 .4 
23 .7 
( 4 . 2 ) 

4 1 . 2 
0 . 8 

2 5 . 0 
3 .2 

21 .2 
7 .5 

2 3 . 7 
( 4 . 2 ) 
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T a b l e 4 . 2 continue*. 

T o t a l 
Nonhouseholds 

S p e c i f i e d Type o f Nonhousehold Sender 

H a l l 
0r1 ented 
I n d u s t r i e s U t i l i t i e s 

F i n a n c i a l 
I n s t i t u t i o n s 

Dept . 
S t o r e s 

A l l 
Other 
B u s i n e s s e s 

Non­
p r o f i t Government 

What P e r c e n t of Nonhouseholds Mention 
a Time Requirement Connected w i t h Mail 
Be ing Sent . . . ? 

To Households 
I n t r a - O r g a n i z a t i o n 
To O t h e r Nonhouseholds 
No S p e c i f i c Time Requirement Mentioned 

. Not A s c e r t a i n e d 

What P e r c e n t of Nonhouseholds Mention 
The Use of USPS C a r r i e r to Handle a 
Time Requirement? 

Use USPS 
Use Non USPS C a r r i e r 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

•What P e r c e n t of Nonhouseholds Mention 
Time Requirements f o r Mail C o n t a i n i n g 

B i l l s , O r d e r s , Payments, R e c e i p t s 
L e g a l / F i n a n c i a l I n s t r u m e n t s 
Correspondence 
Communications 

' A d v e r t i s i n g & Merchandise 
Any Other Content 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

12.1 
13 .6 
33 .9 
53 .8 
( 0 . 7 ) 

4 0 . 5 
7 .4 

53 .8 
( 0 . 7 ) 

22.1 
13.4 

9 . 2 
11 .5 

8 .4 
1.2 

53 .8 
( 0 . 7 ) 

24 .9 
10.4 
67 .0 
2 2 . 3 
( 0 . 0 ) 

5 3 . 8 
2 3 . 0 
2 2 . 3 
( 0 . 0 ) 

2 0 . 0 
6 . 3 
4 . 4 

4 4 . 4 
32.1 
1 8 . 2 
2 2 . 3 
( 0 . 0 ) 

7 .0 
52.1 
19 .2 
35.1 
( 2 . 6 ) 

25.1 
42 .7 
35.1 
( 2 . 6 ) 

4 2 . 3 
2 1 . 6 

3 .0 
11 .4 

3 .5 
0.1 

35.1 
( 2 - 6 ) 

1 7 . 3 
1 7 . 9 
35.1 
4 7 . 6 
( 0 . 1 ! 

50 .5 
2 . 3 

4 7 . 6 
(o.i: 

1 8 . 5 
31 .4 
14 .7 
11 .6 

0 .6 
* 

4 7 . 6 
( 0 . 1 ) 

0 .7 
6 .9 

38 .2 
55.4 
( 0 . 0 ) 

43 .9 
3 .2 

55.4 
( 0 . 0 ) 

22 .2 
9 .2 
9 . 2 
2 . 5 
3 .4 
0.1 

55.4 
( 0 . 0 ) 

9 . 5 
13 .2 
3 7 . 0 
56 .6 
( 0 . 5 ) 

37 .8 
6 .8 

56 .6 
( 0 . 5 ) 

7 . 5 
23 .6 
1 3 . 3 

9 . 0 
8 . 3 
0 .4 

5 6 . 6 
( 0 . 5 ) 

20 .9 
12 .5 
30 .0 
59 .3 
( 0 . 1 ) 

37 .9 
5 .6 

5 9 . 3 
( 0 . 1 ) 

9 .9 
7 .7 

13 .2 
16 .3 

9 .6 
2 .5 

59 .3 
( 0 . 1 ) 

4 1 . 3 
3 6 . 3 
4 3 . 6 
2 3 . 7 
( 4 . 2 ] 

7 1 . 0 
14 .9 
23 .7 
( 4 . 2 ) 

8 . 0 
30 .2 
18 .0 
37 .4 

8 . 8 
7 .0 

23 .7 
( 4 . 2 ) 

Based on the q u e s t i o n s : Does your e s t a b l i s h m e n t send any mal l or o t h e r I tems t h a t must a r r i v e a t t h e i r d e s t i n a t i o n the nex t d a y , the day a f t e r , o r 
w i t h i n some o t h e r s p e c i f i c t ime p e r i o d ? I f y e s : What k i n d s of i tems a r e t h e s e ? What 1s the maximum number of work ing days t h a t can e l a p s e between 
s e n d i n g and r e c e i p t o f y o u r (MENTION)? Which o f the reasons on t h i s l i s t b e s t e x p l a i n why those I tems must be d e l i v e r e d w i t h i n t h a t t ime p e r i o d ? 
To which t y p e s of r e c i p i e n t s shown on t h i s l i s t do you send y o u r (MENTION)? Do you u s u a l l y send them through the U . S . m a l l ? 
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S e c t i o n 4 : TIME REQUIREMENTS FOR HAIL 

T a b l e 4 . 3 : Nonhousehold Needs f o r Time R e l a t e d D e l i v e r y S e r v i c e 
(By P o s t a l Region) 1 

Sic* NONHOUSEHOLD MAILSTREAM STUDY 
Pre l iminary R e p o r t — T e n t a t i v e F i n d i n e 
F i r s t Postal Quar te r P F Y 1 9 7 9 
Weighted Es t imates 

T o t a l 
Nonhouseholds N o r t h e a s t e r n 

P o s t a l Region 

E a s t e r n Southern C e n t r a l Western 

Weighted Sample 

Unweighted Sample 

4 ,311 .541 

1,213 

515,504 

168 

539,955 

134 

1 ,354,066 

345 

1 ,100 ,399 

361 

800,616 

205 

What P e r c e n t of Nonhouseholds Mention 
a Need For . . . ? 

One Day D e l i v e r y S e r v i c e 
Two Day D e l i v e r y S e r v i c e 
Three Day D e l i v e r y S e r v i c e 
Four o r More Days D e l i v e r y S e r v i c e 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

What P e r c e n t o f Nonhouseholds Mention 
a Time Requirement Connected With . . . 7 

Lega l Requirements 
C o n t r a c t u a l Requirements 
Time Dated M a t e r i a l s 
Cash Flow 
Accepted P r a c t i c e i n T h e i r B u s i n e s s 
P r e f e r e n c e 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

20 .9 23 .9 10 .9 
16 .0 2 7 . 9 22 .5 
10 .7 19 .9 6 . 5 

5 .0 10 .2 ' 3.1 
53 .8 4 0 . 6 5 6 . 4 
( 0 . 7 ) ( 0 . 3 ) ' ( 0 . 1 ) 

11.1 14 .5 11 .6 
7 .4 5 .5 1-4 

14.7 11.1 11 .9 
8 . 3 14 .6 7 .5 
9 . 8 19 .9 4 . 4 
7 . 3 8 . 9 9.1 

5 3 . 8 40 .6 5 6 . 4 
( 0 . 7 ) ( 0 . 3 ) ( 0 . 1 ) 

20.1 18.1 31 .2 
13 .4 1 1 . 0 15 .4 

8 . 2 9 . 2 13 .8 
4.1 5 .6 3 .8 

5 7 . 4 6 1 . 5 4 7 . 4 
( 0 . 0 ) ( 1 . 0 ) - ( 1 . 9 ) 

8 . 8 6 . 9 18 .5 
8 . 8 8 .2 9 . 5 

14.1 18 .0 15 .3 
6 . 3 8 . 0 8 .7 
6 . 8 8 . 3 14 .3 
5 . 8 4 . 4 11.6 

57 .4 6 1 . 5 4 7 . 4 
( 0 . 0 ) ( 1 . 0 ) ( 1 . 9 ) 
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Table 4 . 3 cont inued 

T o t a l 
Nonhouseholds N o r t h e a s t e r n E a s t e r n 

P o s t a l Region 

Southern C e n t r a l Western 

What P e r c e n t of Nonhouseholds Mention 
a Time Requirement Connected w i t h Mail 
Being Sent . . . ? 

To Households 
I n t r a - O r g a n i z a t i o n 
To Other Nonhouseholds 
No S p e c i f i c Time Requirement Mentioned 

. Not A s c e r t a i n e d 

What P e r c e n t of Nonhouseholds Mention 
The Use o f USPS C a r r i e r to Handle a 
Time Requirement?, 

Use USPS 
Use Non USPS C a r r i e r 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

-What P e r c e n t of Nonhouseholds Mention 
T i m e R e q u i r e m e n t s f o r Mail C o n t a i n i n g 

B i l l s , O r d e r s , Payments, R e c e i p t s 
L e g a l / F i n a n c i a l Ins t ruments 
Correspondence 
Communications 
A d v e r t i s i n g & Merchandise 
Any Other Content 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

12.1 
13.6 
33 .9 
5 3 . 8 
( 0 . 7 ) 

40 .5 
7.4 

5 3 . 8 
( 0 . 7 ) 

22.1 
13 .4 

9 .2 
11 .5 

8 .4 
1.2 

5 3 . 8 
( 0 . 7 ) 

2 2 . 4 
26 .5 
52 .6 
40 .6 
( 0 . 3 ) 

50 .5 
14 .4 
40 .6 
( 0 . 3 ) 

2 6 . 6 
2 7 . 3 
15 .6 
1 2 . 8 
17.0 
0 . 5 

40 .6 
( 0 . 3 ) 

7 .2 
12 .2 
33 .0 
56 .4 
(0.11 

41 .4 
5 .8 

5 6 . 4 
( 0 . 1 ) 

23 .0 
4 . 9 
3 .7 
9 . 2 
7 .5 
2 .5 

5 6 . 4 
( 0 . 1 ) 

8 .6 
13 .7 
32 .5 
57 .4 
( 0 . 0 ) 

35 .2 
7 .4 

57 .4 
( 0 . 0 ) 

17 .3 
13.1 

5.1 
10 .7 

4 .9 
1.2 

57 .4 
( 0 . 0 ) 

8 .6 
9 .0 

33 .5 
6 1 . 5 
( 1 . 0 ) 

3 3 . 4 
7 .7 

61 .5 
( 1 - 0 ) 

2 2 . 8 
8.1 
9 . 2 
7.9 
8 . 8 
1.2 

6 1 . 5 
( 1 . 0 ) 

24 .5 
17 .2 
4 7 . 5 
47 .4 
( 1 . 9 ) 

53 .7 
4.1 

4 7 . 4 
( 1 . 9 ) 

2 5 . 8 
18 .3 
15 .7 
18 .7 

8 .7 
0 . 9 

4 7 . 4 
( 1 . 9 ) 

T o t a l s add to more than 100% 1n each ca tegory due to m u l t i p l e ment ions . 

Based on the q u e s t i o n s : Does your e s t a b l i s h m e n t send any ma l l o r o t h e r i tems t h a t must a r r i v e a t t h e i r d e s t i n a t i o n the nex t d a y , the day a f t e r , o r 
w i t h i n some o t h e r s p e c i f i c t ime p e r i o d ? I f y e s : What k inds of i tems a r e t h e s e ? What 1s the maximum" number o f work ing days t h a t can e l a p s e between 
s e n d i n g and r e c e i p t of y o u r (MENTION)? Which of the r e a s o n s on t h i s 1 1 s t b e s t e x p l a i n why those I tems must be d e l i v e r e d w i t h i n t h a t time p e r i o d ? 
To which types of r e c i p i e n t s shown on t h i s T 1 s t do you send y o u r (MENTION)? Do you u s u a l l y send them through the U . S . mail? 

Page 2 o f 2 



S e c t i o n 4 : TIME REQUIREMENTS FOR HAIL 

T a b l e 4 . 4 : Nonhousehold Needs f o r Time R e l a t e d D e l i v e r y S e r v i c e 
(By Postage Expend i tu re L a s t Y e a r ) 1 

SB 
iWRjUSEnff l f t iAIL^BM S T r l ^ 

Prel iminary R e p o r t — T e n t a t i v e F l n d i n p 
F i r s t Postal Quarter P F Y 1979 
Weighted Es t imates 

Postage E x p e n d i t u r e L a s t Y e a r 
T o t a l 

Nonhouseholds L e s s Than $100 $ 1 0 0 - $ ! , 0 0 0 $ l , 0 0 0 - $ 5 , 0 0 0 $5,OQ0-$50,0O0 $5Q,0Q0-$500,000 Over $500,000 

Weighted Sairple 

Unweiahted Sample 

4 ,311 ,541 

1,213 

1 ,420 ,565 

130 

1 ,721,012 

202 

718,193 

225 

205,417 

290 

15,023 

189 

4 ,379 

127 

What Percen t of Nonhouseholds Mention 
a Need For . . . ? 

One Oay D e l i v e r y S e r v i c e 
Two Day D e l i v e r y S e r v i c e 
Three Oay D e l i v e r y S e r v i c e 
Four o r More Days D e l i v e r y S e r v i c e 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

What P e r c e n t o f Nonhouseholds Mention 
a Time Requirement Connected With . . . 7 

Lega l Requirements 
C o n t r a c t u a l Requirements 
Time Dated M a t e r i a l s 
Cash Flow 
A c c e p t e d - P r a c t i c e i n T h e i r B u s i n e s s 
Preference 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

20 .9 
16.0 
10 .7 

5 .0 
5 3 . 8 
( 0 . 7 ) 

11.1 
7 .4 

14 .7 
8 . 3 
9 . 8 
7 . 3 

5 3 . 8 
( 0 . 7 ) 

9 . 6 
8.1 
2 .9 
4 . 4 

78 .0 
( * ) 

1.5 
4 . 2 
6 . 9 
3 .5 
5 . 2 
1.6 

78.0 
( * ) 

1 8 . 8 
16 .2 
9.1 
2 . 7 

5 7 . 2 
( 0 . 0 ) 

12.1 
8 . 5 

13.1 
3 .7 
8 .9 
6 .5 

5 7 . 2 
( 0 . 0 ) 

4 1 . 3 
2 6 . 2 
26 .2 
10.4 
14 .9 
( 0 . 0 ) 

22 .9 
10.6 
28 .6 
23 .9 
2 1 . 9 
13 .4 
14 .9 
( 0 . 0 ) 

47 .6 
29 .5 
18.6 

8 .6 
12 .9 
( 0 . 1 ) 

23 .4 
6.1 

32.7 
2 4 . 4 

8 .0 
23.1 
12 .9 
( 0 . 1 ) 

44.1 
17 .3 
11.6 
12.6 
2 1 . 8 
( 0 . 0 ) 

1 8 . 3 
12 .6 
22.1 
12 .6 
2 2 . 6 
13.0 
2 1 . 8 
( 0 . 0 ) 

18 .6 
7 .0 
9 . 4 

49 .0 
6.1 

( 0 . 0 ) 

55 .9 
8 .4 

32 .3 
8 .4 
1.9 
3 .2 
6.1 

( 0 . 0 ) 
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T o t a l 
Postage E x p e n d i t u r e L a s t Y e a r 

Nonhouseholds L e s s Than $100 $ 1 0 0 - $ ! , 0 0 0 $ l , 0 0 0 - $ 5 , 0 0 0 $ 5 , 0 0 0 - $ 5 0 , 0 0 0 $50,O0O-$50O,0Q0 Over $500,000 

What P e r c e n t o f Nonhouseholds Mention 
a Time Requirement Connected w i t h Mail 
Being Sent . . . ? 

To Households 
I n t r a - O r g a n i z a t i o n 
To Other Nonhouseholds 
No S p e c i f i c Time Requirement Mentioned 

. Not A s c e r t a i n e d 

What P e r c e n t o f Nonhouseholds Mention 
The Use of USPS C a r r i e r to Handle a 
Time Requirement? 

Use USPS 
Use No USPS C a r r i e r 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

What P e r c e n t of Nonhouseholds Mention 
Time Requirements f o r Mail C o n t a i n i n g 

B i l l s , O r d e r s , Payments, R e c e i p t s 
L e g a l / F i n a n c i a l Ins t ruments 
Correspondence 
Communications 
A d v e r t i s i n g & Merchandise 
A n y ^ t h e r Content 
No S p e c i f i c Time Requirement Mentioned 
Not A s c e r t a i n e d 

12.1 
13 .6 
33 .9 
5 3 . 8 
( 0 . 7 ) 

40 .5 
7.4 

5 3 . 8 
( 0 . 7 ) 

22.1 
13 .4 

9 .2 
11 .5 

8 .4 
1.2 

5 3 . 8 
( 0 . 7 ) 

4 . 5 
5 .4 

18 .3 
78.0 
( * ) 

18 .9 
3 .2 

78.0 
( * ) 

15 .9 
0 . 9 
1.3 
2.1 
3 .4 
0 . 0 

78 .0 
( * ) 

10 .3 
11.6 
34 .4 
5 7 . 2 
( 0 . 0 ) 

35 .7 
9 . 7 

5 7 . 2 
( 0 . 0 ) 

19 .0 
18 .4 

1.0 
6 . 2 
6.1 
0 . 8 

5 7 . 2 
( 0 . 0 ) 

29.1 
24 .4 
71.6 
14 .9 
( 0 . 0 ) 

8 0 . 7 
9 . 3 

14 .9 
(o.o; 

3 7 . 8 
24 .0 
2 7 . 8 
2 7 . 7 
21 .5 

1.4 
14 .9 
( 0 . 0 ) 

30.4 
51.1 
75 .3 
12 .9 
(o.i; 

76 .7 
9.1 

12 .9 
( 0 . 1 ) 

19 .4 
36 .4 
19 .4 
47 .9 
1 1 . 8 
10 .3 
12 .9 
( 0 . 1 ) 

18.1 
28 .9 
6 3 . 2 
2 1 . 8 
( 0 . 0 ) 

55 .3 
28.6 
2 1 . 8 
( 0 . 0 ) 

12 .6 
24 .2 
31.1 
19 .3 
22 .6 

1.8 
2 1 . 8 
( 0 . 0 ) 

39 .5 
11 .2 
77.5 
6.1 

( 0 . 0 ) 

68 .7 
28 .2 

6.1 
( 0 . 0 ) 

22 .6 
12.1 
39 .7 

8 .8 
2 9 . 2 

1.1 
6.1 

( 0 . 0 ) 

^ T o t a l s add to more than 100% I n each c a t e g o r y due to m u l t i p l e ment ions . 

Based on the q u e s t i o n s : Does your e s t a b l i s h m e n t send any ma i l or o t h e r i tems t h a t must a r r i v e a t t h e i r d e s t i n a t i o n the nex t d a y , the day a f t e r , o r 
w i t h i n some o t h e r s p e c i f i c t ime p e r i o d ? I f y e s : What k inds o f i tems a r e t h e s e ? What i s the maximum number o f work ing days t h a t can e l a p s e between 
send ing and r e c e i p t of y o u r (MENTION)? Which of the r e a s o n s on t h i s l i s t b e s t e x p l a i n why t h o s e i tems must be d e l i v e r e d w i t h i n t h a t t ime p e r i o d ? 
To which types of r e c i p i e n t s shown on t h i s l i s t do you send y o u r (MENTION)? Oo you u s u a l l y send them through the U . S . m a i l ? 
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Sect ion 4 : TIME REQUIREMENTS FOR HAIL . 

Table 4 . 5 : One Day De l ive ry Needs by C a r r i e r and R e c i p i e n t 
(By Type of Nonhousehold Sender) 

Sic NONHOUSEHOLD MAILSTREAM STUDY 
Prelimliuiy R c p w t — T t n u i i v r F i n d l n j j 
F i rs* P o i U l Qui t ter P F V 1979 
Weighted E i t i m i t c s 

Nonhousehold Senders 

Total 
Nonhouseholds 

A l l 
Bus inesses 

A l l 
Nonprof1t 

A l l 
Government 

Weighted Sample 

Unweighted Sample 

What Percent of Nonhouseholds Current ly 
Need One Day De l i ve ry? 

Percent Using Only Non-USPS C a r r l e r ( s ) 
What percent or nonhouseholds (us ing 
only non -USPS c a r r i e r s ) a re sending 
t h i s one-day mall . . . 7 

Only to Households 
Only I n t r a - O r g a n l z a t l o n 
Only to "Other" Nonhouseholds 
To Households & In t ra -Organ iza t lon 
To Households & "Other" Nonhouseholds 
In t ra -Organ lza t lon and to "Other" 

Nonhouseholds 
To A l l Three Categor ies of Rec ip ients 

Percent Using Only USPS 
What percent of nonhouseholds (us ing 
only USPS) are sending t h i s 
one-day mall . . . ? 

Only to Households 
Only In t ra -Organ lza t lon 
Only to "Other" Nonhouseholds 
To Households & In t ra -Organ lza t lon 
To Households & "Other" Nonhouseholds 
In t ra -Organ lza t lon and to "Other" 

Nonhouseholds 
To A l l Three Categor ies of Rec ip ients 

Percent Using Both USPS & Non-USPS C a r r i e r ( s ) 6.1 

4,311,541 3,788,331 295,987 227,223 

1,213 989 138 B6 

[« t « [ 1 ] 

20.9 21.2 9.7 31.9 

15.4 15.9 4 .2 14.7 

0 .8 
37.3 
42 .3 

* 
7.2 

0.9 
32.8 
45.1 

* 
7.9 CL 

11.3 
1.0 

12.4 
0.8 

7B.5 79.5 67.0 72.6 

13.5 
19.2 
43.4 

0.1 
B.5 

12.0 
20.4 
45.4 

0 .2 
9.5 

a 
5.2 

10.0 
2.4 

10.2 

4 .6 28.8 12.7 

Sample base too s m a l l . 

Based on the q u e s t i o n s : Does your establ ishment send any mail or other items that must a r r i v e a t t h e i r des t ina t ion the next day, the day a f t e r , or w i th in 
sane other s p e c i f i c time period? I f y e s : What kinds of items are these? What i s the maximum number of working days that can e lapse between sending and 
rece ip t of your (MENTION)? To which types of r e c i p i e n t s shown on t h i s l i s t do you send your (MENTION)? Do you u s u a l l y send them through the U S mal l? 
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Sect ion 4 : TIME REQUIREMENTS FOR HAIL 

Table 4 . 6 : One Day De l ivery Needs by C a r r i e r and Primary Content 
(By Type of Nonhousehold S e n d e r ) ! 

se NONHOUSEHOLD MAILSTREAM STUDY 
f K l f m i r u r y R e p o r t — T e n t a t i v e F ind ing! 
F i r i t P o i n t Qw»ncf P F Y 1979 
Weighted E i t i n u t e t 

Nonhousehold Senders 

Total 
Nonhouseholds 

A l l 
Bus inesses 

A l l 
Nonprofit 

A l l 
Government 

Weighted Sample 

Unweighted Sample 

What Percent of Nonhouseholds Current ly 
Need One Day D e l i v e r y ? 

Percent Using Only Non-USPS C a r r l e r f s ) 
What percent of nonhouseholds (us ing 
only non-USPS c a r r i e r s ) mention one 
day time requirements f o r mall 
conta in ing . . - ? 

B i l l s , Orders , Payments, Rece ipts 
L e g a l / F i n a n c i a l Instruments 
Correspondence 
Communications 
A d v e r t i s i n g and/or Merchandise 
Any Other Content 

Percent Using Only USPS 
What percent of nonhouseholds (us ing 
only USPS) mention one day time 
requirements fo r mall conta in ing 
. . . ? 

B i l l s , Orders . Payments, Rece ipts 
L e g a l / F i n a n c i a l Instruments 
Correspondence 
Communications 
A d v e r t i s i n g and/or Merchandise 
Any Other Content 

4,311,541 

1,213 

[« 

10.8 
9.1 

16.0 
22.5 
44.1 

* 

78 .5 

42.2 
34 .9 
18.7 
32.4 

4 .6 
1.8 

3,788,331 

989 

[ X ) 

21.2 

15.9 

11.3 
9.6 
9.7 

23.5 
48 .3 

Percent Using Both USPS ft Non-USPS C a r r l e r ( s ) 6^1 

29.5 

44-6 
34.9 
18.1 
31 .9 

4.3 
2.0 

4.6 

295,987 

138 

W 

9.7 

4 .2 

227,223 

B6 

[X ] 

67.0 72.6 

26 .8 12.7 

^Sample base too s m a l l . 'May add to more than 100X because of mul t ip le mentions. 

Based on the ques t ions : Does your establ ishment send any mall or other Items that must a r r i v e at t h e i r d e s t i n a t i o n the next day, the day a f t e r or w i th in 
some other s p e c i f i c time period? I f y e s : What kinds of items are these? What i s the maximum number of working days that can e lapse between sending and 
r e c e i p t of your (MENTION)? Do you u s u a l l y send them through the U .S . mal l? y 
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STcl NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r i — T e n t a t i v e Findings 
F i n t Postal Quarter P F Y 1979 

Sect ion 4: TIME REQUIREMENTS FOR HAIL W i W w d i h « d E« imaie» 

Table 4 . 7 : One Day De l ivery Needs by C a r r i e r and Reason f o r Need 
(By Type of Nonhousehold S e n d e r ) * 

Nonhousehold Senders 

Total A l l A l l A l l 
Nonhouseholds Bus inesses Nonprofit Government 

Weighted Sample 4,311.541 

Unweighted Sample 1,213 

What Percent of Nonhouseholds Current ly 
Need One Day D e l i v e r y ? 20.9 

Percent Using Only Non-USPS C a r r l e r j s ) 15.4 
What percent of nonhouseholds {using 
only non-USPS c a r r i e r s ) mention a one 
day time requirement connected 
with . . . ? 

Legal Requirements 13.6 
Contractual Requirements 14.9 
Time Dated Mater ia ls 12.4 
Cash Flow B.8 
Accepted P r a c t i c e in T h e i r Bus iness 48 .9 
Preference 2 .9 

Percent Using Only USPS 78.5 
What percent of nonhouseholds (us ing 
only USPS c a r r i e r s ) mention a one 
day time requirement connected 
wi th . . . ? 

l e g a l Requirements 22.8 
Contractual Requirements 14.9 
l ime Dated Mater ia ls 21.7 
Cash Flow 15.4 
Accepted P r a c t i c e in T h e i r Business 13.1 
Preference 18.2 

3.788.331 

989 

it] 

21.2 

15.9 

14.5 
15.3 
12.9 
9 .6 

45.8 
3.2 

79.5 

19.0 
16.2 
22.7 
17.2 
13.4 
19.2 

295.987 

138 

m 
9.7 

4 . 2 

227,223 

B6 

[*] 

31.9 

14.7 

a 
67.0 72.6 

a 
Percent Using Both USPS & Non-USPS C a r r l e r ( s ) 6.1 4.6 28.8 12.7 

3 Sample base too s m a l l . Hay add to more than 1001 because of mul t ip le mentions. 

Based on the q u e s t i o n s : Does your establ ishment send any mall or other items that must a r r i v e at t h e i r d e s t i n a t i o n the next day, the day a f t e r , or w i th in 
some other s p e c ! f i c time period? I f y e s : What kinds of items a re these? What i s the maximum number of working days that can e lapse between sending and 
r e c e i p t of your (MENTION)? Which of the reasons on t h i s l i s t best exp la ins why those items must be d e l i v e r e d wi th in that time period? Do you u s u a l l y send 
them through the U .S . n a i l ? 

INT 1314:13-18 



Sect ion 4: TIME REQUIREMENTS FOR KAIL 

Table 4 . ft One Day D e l i v e r y Needs by C a r r i e r 
(By S p e c i f i e d Type of Nonhousehold Sender) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n U l t v e F ind in (1 
P i n t P o i u l Quarter P F Y 1979 
Weighted E u l m i i n 

Total 
Nonhouseholds 

Mall 
Or iented 
I n d u s t r i e s 

S p e c i f i e d Type of Nonhousehold Sender 

U t i l i t i e s 
F i n a n c i a l 
I n s t i t u t i o n s 

Dept. 
Stores 

A l l 
Other 
Bus inesses 

Non­
p r o f i t Government 

Weighted Sample 

Unweighted Sample 

4,311,541 

1,213 

86,957 

130 

29.715 

55 

184.770 

170 

165,044 

60 

3.321.846 

574 

295,987 

138 

227,223 

86 

What Percent of Nonhouseholds 
C u r r e n t l y Heed QneOay D e l i v e r y ? 2Q..1 26^1 51.6 30.1 13.5 20.6 

m 
9.7 31.9 

Percent Using Only (Ion USPS 
C a r r i e r ( s ) for t h i s need 

Percent Using Both USPS 
and Non-USPS C a r r i e r ( s ) 
for th is need 

Percent Using Only USPS 
for th is need 

15.4 

6.1 

78.5 

7.2 

0.4 

04.4 

72.3 

5.6 

22.1 

3.5 

1.5 

95.0 

2.6 

17.9 

79.5 

16.2 

4 .3 

79.5 

4 .2 

28.8 

67.0 

14.7 

12.7 

72.6 

Based on the q u e s t i o n s : Does your estab l ishment send any mall or other Hems that must a r r i v e a t t h e i r d e s t i n a t i o n the next day, the day a f t e r , or 
w i th in some other s p e c i f 1 c time per iod? I f y e s : What k inds of Items are these? What Is the maximum number of working days that can e lapse between 
sending and r e c e i p t of your (MENTION)? Which of the reasons on t h i s l i s t best e x p l a i n why those Items must be d e l i v e r e d w i th in that time per iod? 
Io which types of r e c i p i e n t s shown on t h i s l i s t do you send your (MENTION)? Do you u s u a l l y send them through the U . S . ma l l? 

INT 1410 



Sect ion 4: TIME REQUIREMENTS FOR HAIL 

Table 4 . 9 : One Oay De l ive ry Needs by C a r r i e r 
(By Posta l Region) 

sra iVONHOUSEHOLD MAILSTREAM STUDY 
Preliminary f t c p u r l — T r n u l i v c Findings 
First P o i u l Quarter P F V 1979 
W e l l h l t d Estimates 

Total 
Nonhouseholds 

Posta l Region 

Northeastern Eastern Southern Cent ra l Western 

Weighted Sample 

Unweighted Sample 

4,311,541 

1,213 

516.504 

168 

539,955 

134 

1,354,066 

345 

1 ,100,399 

361 

800,616 

205 

What Percent of Nonhouseholds 
C u r r e n t l y Need OneOay D e l i v e r y ? 

[X ] 

20.9 

[X ] 

23.9 

[X ] 

10.9 

[X] 

20.1 

CX] 
18.1 

[X ] 
31.2 

Percent Using Only Non USPS 
C a r r i e r ( s ) for t h i s need 

Percent Ustng Both USPS 
and Non-USPS C a r r l e r ( s ) 
For t h i s need 

Percent Using Only USPS 
for t h i s need 

15.4 

6.1 

78.5 

9 .9 

14.8 

75.3 

19.3 

8.6 

72.0 

23.4 

0.4 

76.2 

25.4 

9.3 

65.3 

1.5 

4.1 

94.5 

Based on the q u e s t i o n s : Does your estab l ishment send any mall or other Items that must a r r i v e at t h e i r d e s t i n a t i o n the next day, the day a f t e r , or 
w i th in some other s p e d f l c time per iod? I f y e s : What kinds of items are these? What Is the maximum number of working days that can e lapse between 
sending and r e c e i p t of your (MENTION)? Which Of the reasons on t h i s l i s t best e x p l a i n why those Items must be d e l i v e r e d w i th in that time per iod? 
To which types of r e c i p i e n t s shown on t h i s l i s t do you send your (MENTION)? Oo you u s u a l l y send them through the U .S . ma i l? 
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Sect ion 4: TIME REQUIREMENTS FOR MAIL 

Table 4 .10 : One Day D e l i v e r y Needs by C a r r i e r 
(By Postage Expenditure L a s t Year) 

SIB NONHOUSEHOLD MAILSTREAM STUD* 
Pr el I m l m r y R e p o r t — T e n u t f v c F i n d l n p 
F l f i t P o i u l O u « t « t P F Y 1979 
Wc i fh i td E u l m j l e j 

Total 
Postage Expenditure L a s t Year 

Nonhouseholds L e s s Than $100 $100-$! .000 $1,000-$5.000 $5,0QO-$50,000 $50,000-$500,000 Over $500,000 

Weighted Sample 

Unweighted Sample 

What Percent of Nonhouseholds 
CurrentTy Keed OneDay D e l i v e r y ? 

Percent Using Only Non USPS 
C a r r i e r ( s ) for t h i s need 

Percent Using Both USPS 
and Non-USPS C a r r l e r ( s ) 
for t h i s need 

Percent Using Only USPS 
fo r t h i s need 

4,311.54) 

1,213 

[ X ] 

20.9 

15.4 

6.1 

78.5 

1,420,565 

130 

t%] 

9.6 

24.7 

0 .0 

75.3 

1.721,012 

202 

[X ] 

16.8 

20.2 

9.6 

70.2 

718,193 

225 

[ X ] 

41.3 

9.1 

4.1 

86 .8 

285,417 

290 

[X ] 

47.6 

6.4 

8.4 

85 .2 

15.923 

189 

[X ] 

44.1 

41.1 

12.8 

46.1 

4,379 

127 

[X] 

16.6 

22.7 

15.9 

61.4 

Based on the q u e s t i o n s : Does your establ ishment send any mall or other items that must a r r i v e a t t h e i r d e s t i n a t i o n the next day , the day a f t e r , or 
w i th in some other s p e c i f i c time per iod? I f y e s : What k inds of Items are these? What i s the maximum number of working days that can e lapse between 
sending and r e c e i p t of your ( M E N T I O N ) ? Which of the reasons on t h i s l i s t best e x p l a i n why those items must be d e l i v e r e d w i th in that time per iod? 
To which types of r e c i p i e n t s shown on t h i s 11st do you send your (MENTION)? Oo you u s u a l l y send them through the U.S., ma i l? 
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Sect ion 4: TIME REQUIREMENTS FOR KAIL 

Table 4 . 1 1 : Two Day De l ivery Needs by C a r r i e r and Recip ient 
(By Type of Nonhousehold Sender) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n t a t i v e f ind ing ! 
Ffcti Poua l Qui t ter P F Y 1979 
Weighted E u l m a t c i 

Nonhousehold Senders 

Total A l l A l l A l l 
Nonhouseholds Bus inesses Nonprofit Government 

Weighted Sample 

Unweighted Sample 

4,311,541 

1,213 

W 

16.0 

7.9 

What Percent of Nonhouseholds Current ly 
Need Two Day D e l i v e r y ? 

Percent Using Only Non-USPS C a r r l e r ( s ) 
What percent of nonhouseholds (us ing 
only non-USPS c a r r i e r s ) a re sending 
t h i s two-day mall . . . 7 

Only to Households 54.7 
Only In t ra -Organ lza t lon 0 .9 
Only to "Other" Nonhouseholds 24 .9 
To Households & In t ra -Organ lza t lon * 
To Households ft "Other" Nonhouseholds 17.9 
In t ra -Organ lza t lon and to "Other" 

Nonhouseholds 1.6 
To A l l Three Categor ies of Rec ip ien ts 0 .0 

Percent Using Only USPS 83.9 
What percent of nonhouseholds (us ing 
only USPS) are sending t h i s two 
day mail . . . ? 

Only to Households 6 .8 
Only In t ra -Organfza t ion 18.2 
Only to "Other" Nonhouseholds 53 .3 
To Households A In t ra -Organ lza t lon 0.6 
To Households & "Other" Nonhouseholds 11.9 
In t ra Organizat ion and to "Other" 

Nonhouseholds 6 .8 
To A l l Three Categor ies of Rec ip ients 2 . 3 

Percent Using Both USPS 1 Non-USPS C a r r l e r f s ) 8 .2 

3,7BB,331 

989 

[*] 

15.3 

8 .3 

62.5 
1.1 

14.1 
0 .0 

20.5 

1.8 
0 .0 

81 .9 

1.1 
16.4 
62 .8 

0 .8 
10.8 

7.8 
0 .3 

295,987 

138 

[« 
23.1 

9.9 

227,223 

86 

[X] 

19.1 

0.0 

a 
90.0 99.8 

a 
9.8 0 .2 0 .2 

aSample base too s m a l l . 
Based on the q u e s t i o n s : Does your establ ishment send any mall or other Items that must a r r i v e at t h e i r d e s t i n a t i o n the next day, the day a f t e r , or w i th in 
some other s p e c i f i c time period? I f y e s : What k inds of Items are these? What 1s the maximum number of working days that can e lapse between sending 
and r e c e i p t of your (MENTI0N)7 To which types of r e c i p i e n t s shown on t h i s l i s t do you send your (MENTION)? Oo you u s u a l l y send them through the U.S. 
mal l? 
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NONHOUSEHOLD MAILSTREAM. STUDY 
Preliminary R e p o r t — T e n t a t i v e F i n d i n g 

Sect ion 4: TIME REQUIREHENTS FOR HAIL ^MC*""1 p o n a l <?umr' P F r 1 9 7 9 sra W d | h i e d E u i m a t t * 

Table 4 . 1 2 : Two Oay De l ive ry Needs by C a r r i e r and Primary Content 
(By Type of Nonhousehold Sender ) * 

Nonhousehold Senders 

Total A l l A l l A l l 
Nonhouseholds Bus inesses Nonprofit Government 

Weighted Sample 

Unweighted Sample 

What Percent of Nonhouseholds Current ly 
Need Two Pay D e l i v e r y ? 

Percent Using Only Non-USPS C a r r l e r ( s ) 
What percent of nonhouseholds (us ing 
only non-USPS c a r r i e r s ) mention two 
day time requirements fo r mail 
conta in ing . . . ? 

B i l l s , O r d e r s , Payments, Receipts 
L e g a l / F i n a n c i a l Instruments 
Correspondence 
Communications 
Adver t i s ing and/or Merchandise 
Any Other Content 

Percent Using Only USPS 
What percent of nonhouseholds (using 
only USPS) mention two day time 
requirements for mall conta in ing 
. . . ? 

B i l l s , Orders , Payments, Receipts 
L e g a l / F i n a n c i a l Instruments 
Correspondence 
Conniunlcatlons 
Adver t i s ing and/or Merchandise 
Any Other Content 

4,311,541 

1,213 

[X] 

2.1 
55 .8 

6 .5 
0 .2 

40.4 
0 .0 

B3.9 

62 .2 
23.0 

7.1 
17.8 

6 .3 
1.2 

3.788,331 

989 

[*} 

15.3 

8 .3 

2.4 
63.8 

7.4 
0.2 

31.9 
0.0 

B1.9 

18.1 
30.9 
45.3 

4 .0 
46.6 

0.0 

295,987 

138 

m 

227,223 

86 

19.1 

0.0 

a 
90.0 99.8 

a 
Percent Using Both USPS & Non-USPS C a r r i e r ( s ) 8 .2 9.8 0 .2 0.2 

Sample base too s m a l l . Hay add to more than 100X because of mul t ip le mentions. 

Based on the ques t ions : Does your establ ishment send any mail or other items that must a r r i v e at t h e i r d e s t i n a t i o n the next day, the day a f t e r , or w i th in 
some other s p e c i f j c time period? I f y e s : What kinds of Items are these? What I s the maximum number of working days that can e lapse between sendfnq and 
rece ip t of yourfHENTlON)? Oo you u s u a l l y send them through the U . S . mal l? 

INT 1314:7-12 



Sect ion 4; TIME REQUIREHENTS FOR HAIL 

Table 4 .13 : Two Day De l ivery Needs by C a r r i e r and Reason fo r Need 
(By Type of Nonhousehold Sender)1 

sra NWhTOEWLD MAfLSTflEAM STUDY 
Pi t l imin j ry R c p o n I c n u i i r e F ind in t i 
F l m Postal Q o » n e . P F V 1979 
Weighted E i l l m i l o 

Nonhousehold Senders 

Total 
Nonhouseholds 

A l l 
Bus inesses 

A l l 
Nonprofit 

A l l 
Government 

Weighted Sample 

Unweighted Sample 

What Percent of Nonhouseholds Current ly 
Need Two Day D e l i v e r y ? 

Percent Using Only Non-USPS C a r r l e r j s ) 
What percent of nonhouseholds (us ing 
only non-USPS c a r r i e r s ) mention a two 
day time requirement connected 
wi th . . . ? 

Legal Requirements 
Contractual Requirements 
Time Dated Mater ia ls 
Cash Flow 
Accepted P r a c t i c e 1n T h e i r Business 
Preference 

Percent Using Only USPS 
What percent of nonhouseholds (using 
only USPS c a r r i e r s ) mention a two 
day time requirement connected 
wi th . . . ? 

Legal Requirements 
Contractual Requirements 
Time Dated Mater ia ls 
Cash Flow 
Accepted P r a c t i c e In T h e i r Business 
Preference 

4.311,541 

1.213 

[X ] 

55 .8 
17.4 

7 .2 
0 .0 

23 .0 . 
1.5 

83 .9 

11.1 
12.4 
41 .8 

8.1 
23 .9 

9 .0 

3,788,331 

989 

[X ] 

15.3 

8 . 3 

63 .8 
5.6 
8 .2 
0.0 

26.3 
1.7 

61 .9 

8.2 
13.1 
36.9 
10.0 
27.0 

7.8 

296,987 

138 

[X ] 

23.1 

9 .9 

227,223 

86 

[X ] 

19.1 

0.0 

a. 
90.0 99.8 

a 
Percent Using Both USPS & Non-USPS C a r r 1 e r ( s ) 0 . e 9.8 0 .2 0.2 

a Sample base too s m a l l : May not add to 1001 because of mul t ip le mentions. 

Based on the quest ions: Ooes your establ ishment send any mall or other Items that must a r r i v e at t h e i r d e s t i n a t i o n the next day, the day a f t e r , or w i th in 
some other s p e c i f i c time period? I f y e s : What kinds of items are these? What 1s the maximum number of working days that can e lapse between sending and 
r e c e i p t of your (MENTION)? Which of the reasons on t h i s l i s t best exp la ins why those Items must be d e l i v e r e d wi th in that time period? Do you u s u a l l y 
send them through the U.S. mal l? 
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Sect ion 4 : TIME REQUIREMEHTS FOR W l l 

Table 4 :14; Two Oay De l ive ry Heeds by C a r r i e r 
(By S p e c i f i e d Type of Nonhousehold Sender) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r l — T e n i a live f l n d i n p 
First Poi lal Quarter P F Y 1979 
Weighted E l t i m a m 

Total 
Nonhouseholds 

Mail 
Or iented 
I n d u s t r i e s 

S p e c i f i e d Type of Nonhousehold Sender 

U t i l i t i e s 
F i n a n c i a l 
I n s t i t u t i o n s 

Dept. 
S tores 

A l l 
Other 
B u s i n e s s e s 

Non­
p r o f i t Government 

Weighted Sample 

Unweighted Sample 

What Percent of Nonhouseholds 
Currently~Need TwoDay D e l i v e r y ? 

4,311,541 

1,213 

[X ] 

16.0 

86.957 

130 

[ X ] 

59 .5 

29.715 

55 

[X ] 

6.9 

184,770 

170 

[X ] 

11.1 

165,044 

60 

[X ] 

14.2 

3,321 ,846 

574 

[X ] 

14.5 

295.987 

138 

[X ] 

23.1 

227,223 

86 

tx ] 

19.1 

Percent Using Only Non USPS 
C a r r i e r ( s ) for t h i s need 

Percent Using Both USPS 
and Non-USPS C a r r l e r ( s ) 
for t h i s need 

Percent Using Only USPS 
for th is need 

7.9 

8 .2 

83 ,9 

7.6 

41 .8 

50.6 

27.9 

33.3 

38.fi . 

0.1 

0 .5 

99.4 

1.5 

0 .0 

98.5 

8.9 

B.2 

82.9 

9 .9 

0 .2 

90.0 

0 .0 

0.2 

99.8 

Based on the q u e s t i o n s : Ooes your estab l ishment send any mall or other Items that must a r r i v e a t t h e i r d e s t i n a t i o n the next day, the day a f t e r , or 
wtthln some other s p e c i f i c time per iod? I f y e s : What kinds of items a re these? What i s the maximum number of working days that can e lapse between 
sending and r e c e i p t o f your (MENTION)? Which o f the reasons on t h i s l i s t best e x p l a i n why those Items must be d e l i v e r e d w i th in that time per iod? 
Io which types of r e c i p i e n t s shown on t h i s l i s t do you send your (MENTION)? Do you u s u a l l y send them through the U.S. . m a l l ? 
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Sect ion 4: TIME REQUIREMENTS FOR MAIL 

Table 4 .15 : Two Oay De l ive ry Needs by C a r r i e r 
(By Posta l Region) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n t a t i v e Finding* 
First Postal Quarter P F Y 1979 
Weighted E i l i m a l n 

Total 
Nonhouseholds Northeastern 

Posta l Region 

Eastern Southern Cent ra l Western 

Weighted Sample 

Unweighted Sample 

What Percent of Nonhouseholds 
C u r r e n t l y Heed Two Day D e l i v e r y ? 

Percent Using Only Non USPS 
C a r r i e r ( s ) for t h i s need 

Percent Using Both USPS 
and Non-USPS C a r r i e r ( s ) 
for t h i s need 

Percent Using Only USPS 
for t h i s need 

4.311,541 

1,213 

[ X ] 

16.0 

7.9 

8 .2 

83.9 

516,504 

168 

[ X ] 

27.9 

21.1 

7.1 

71.9 

539,955 

134 

[X ] 

22.5 

0 .0 

9.4 

90.6 

1,354,066 

345 

[X ] 

13.4 

4.7 

9.4 

1,100.399 

361 

I X ] 

11.0 

12.7 

2.2 

86.0 85.0 

800,616 

205 

[X] 

15.4 

0.0 

12.8 

87.2 

Based on the q u e s t i o n s : Does your estab l ishment send any mail or other Items that must a r r i v e a t t h e i r d e s t i n a t i o n the next day. the day a f t e r , or 
w i th in some other s p e c i f i c time per iod? I f y e s : What kinds of Items are these? What Is the maximum number of working days that can e lapse between 
sending and r e c e i p t of your (MENTION)? Which of the reasons on t h i s l i s t best e x p l a i n why those Items must be d e l i v e r e d w i th in that time per iod? 
To which types of r e c i p i e n t s shown on t h i s l i s t do you send your (MENTION)? Do you u s u a l l y send them through the U .S . ma i l? 
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Sect ion 4: TIME REQUIREMENTS FOR HAIL 

Table 4 .16 : Two Day De l ive ry Needs by C a r r i e r 
(By Postage Expenditure L a s t Year) 

NONHOUSEHOLD MA I LSI REAM SIuTJY 
Preliminary R e p o r t — f e n t . i t f v e F ind ine i 
F i r i t P o i u l Q u i / i c r P F Y 1979 
Wt((t i led E w i m n e i 

Postage Expenditure L a s t Year 
Tota l 

Nonhouseholds L e s s Than $100 $100-$! ,000 $1,000-15.000 $5.000-$50,000 $50.000-$500,OQO Over $500.000 

Weighted Sample 

Unweighted Sample 

What Percent of Nonhouseholds 
C u r r e n t l y Need TwoDay D e l i v e r y ? 

4.311,541 

1,213 

[X] 

16.1 

1 ,420,565 

130 

[ I ] 

8.1 

1,721,012 

202 

[X ] 

16.2 

710,193 

225 

[X] 

26.2 

285.417 

290 

[X ] 

29.5 

15.923 

189 

[X ] 

17.3 

4,379 

127 

[X] 

7.0 

Percent Using Only Non USPS 
C a r r i e r ( s ) for t h i s need 

Percent Using Both USPS 
and Non-USPS C a r r l e r ( s ) 
for th is need 

Percent Using Only USPS 
for t h i s need 

7.9 

8 .2 

83.9 

8 .3 

0 .0 

91.7 

10.5 

13.9 

75.6 

2.1 

7.2 

90.7 

5.2 

3.5 

91 .3 

1.0 

22.9 

76.2 

14.9 

21.4 

63.8 

Based on the q u e s t i o n s : Does your estab l ishment send any mall or other items that must a r r i v e a t t h e i r d e s t i n a t i o n the next day, the day a f t e r , or 
w i th in some other s p e c i f i c time per iod? I f y e s : What kinds of items are these? What I s the maximum number of working days that can e lapse between 
sending and r e c e i p t of your (MENTION)? Which of the reasons on t h i s l i s t best exp la in why those items must be d e l i v e r e d w i th in that time per iod? 
To which types Of r e c i p i e n t s Shown on t i l l s l i s t do you send your (MENTION)? Do you u s u a l l y send them through tbe U.S. . m a i l ? 
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Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T t u n l i v e Finding* 
F i r t l P o i u l Quarter P F Y 1979 
Weighted Et t l r tutc i 

Table 5 .1 : T h r i f t Service" 
(By Type of Nonhousehold Sender) 

Nonhousehold Senders 

Tota l A l l A l l A l l 
Nonhouseholds Bus inesses Nonprofit Government 

Heighted Sample 

Unweighted Sample 

Percent of Establ ishments That 
Say of B i l l s ; 

Mone Would Go T h r i f t 
Some Would G o - T h r i f t 

25% or l e s s 
26-501 
51-752 
76-99X 
1001 

Not Ascer ta ined 

4,311,541 

1,213 

[*] 

71.B 
2ft.2 

( 5 .3 ) 

7.8 
10.6 

5.1 
16.1 
60.4 

3,788,331 

989 

[ t ] 

70.2 

29 .6 

( 5 .6 ) 

7.8 
8.9 
4 .6 

16.8 
61.4 

295,987 

13B 

M 

80.9 
19.1 

( 2 .8 ) 

1.8 
38.7 
4 .6 

12.8 
42.1 

227,223 

86 

(2 .7 ) 

18.6 
21.2-
20.2 

0.6 
39.4 

Percent of Establ ishments That 
Say of Statements of Account: 

Huite Would Go T h r i f t 
Some Would Go T h r i f t 

25% . or l e s s 
26-50% 
51-75* 
76-991 
100X 

Not Ascer ta ined (B.6 ) 

9 .3 
8 .0 

10.7 
8.7 

63.4 

72.3 
27.7 

( 8 . 5 ) 

9.0 
7.6 

10.6 
8.7 

64.1 

87.0 
13.0 

( 5 .6 ) 

6 .3 
22.0 

0 .8 
12.0 
58.9 

88.6 
J L 1 

(13 .9 ) 

27.8 
2 .9 

28.8 
0 .8 

39.6 

Page 1 of 2 



Table 5.1 continued 

Nonhousehold Senders 

Tota l All AU All 
Nonhouseholds Bus inesses Nonprofit Government 

Percent r-f Establ ishments That Say 
of Correspondence: 

Hone Would Go T h r i f t 
Some Would Go T h r i f t 

25S or l e s s 
26-505 
51-751 
76-991 
1001 

Not Ascer ta ined 

44.5 
55.5 

(10 .7 ) 

21.0 
20.4 

B.8 
10.6 
39.2 

45.7 
54.3 

( U . 2 ) 

21.5 
19.9 
8 .3 

10.3 
40.0 

34.9 
65.1 

( *> 

14.0 
24.1 
15.6 

6.7 
39.6 

36.9 
63.1 

(16.9] 

24.6 
22.1 

6.5 
21.0 
25.7 

Percent of Establ ishments That Say 
of F i n a n c i a l or Legal Documents: 

None Would Go T h r i f t 
Some Huuld Go T h r i f t 

251 or l e s s . 
26-501 
51-751 
76-991 
100?; 

Not Ascer ta ined 

77.6 
22.4 

(34.0] 

9.1 
19.3 

4 .8 
6.6 

60.2 

78.7 
21 .3 

(33 .1 ) 

7.6 
18.0 
5.7 
6 .5 

62.2 

74.6 

(43 .2 ) 

11.2 
45 .5 

0 .2 
1.3 

41.7 

61.6 
38.4 

(36.1 

22.4 
11.4 
0 .0 

11.7 
54.5 

Percent of Establ ishments That Say 
o f Checks: 

None Would Go T h r i f t 
Some Would Go T h r i f t 

25S or l e s s 
26-50% 
51-751 
76-99? 
1001 

Not Ascer ta ined 

56.4 
43.6 

(14.7) 

7.1 
15.6 

7.1 
5.1 

65.1 

56.3 
43.7 

6.7 
16.3 

5.6 
4 .4 

67.1 

45.6 
54.4. 

9.4 
12.9 
20.7 
13.3 
43 .7 

(13 .6 ) (15 .3 ) 

76.4 
23.6 

(32 .0 ) 

17,5 
0.6 

12.4 
0 .5 

69.0 

Based on the q u e s t i o n s : The U .S . Pos ta l S e r v i c e t s c o n s i d e r i n g adding • new f i r s t c l a s s s e r v i c e In a d d i t i o n to U s cur ren t s e r v i c e . L e t ' s c a l l the new 
f i r s t c l a s s s e r v i c e t h r i f t . T h r i f t s e r v i c e would c o s t a few cen ts l e s s than the c u r r e n t f i r s t c l a s s s e r v i c e and would take a day or two longer to a r r i v e 
a t i t s d e s t i n a t i o n . Does your establ ishment r o u t i n e l y mall statements of account , I n v o i c e s , b i l l s , or other requests f o r payment? About what percent of 
b i l l s and other requests f o r payment might be sent t h r i f t ? About what percent of i temized statements or other statements of account might be sent t h r i f t ? 
About what percent of correspondence might be sen t t h r i f t ? About what percent of f i n a n c i a l or lega l documents might be sent t h r i f t ? About what percent 
of checks might be sent t h r i f t ? 
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Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES 

Table 5 . 2 : T h r i f t S e r v i c e 
(By S p e c i f i e d Type of Nonhousehold Sender) 

ST2 UOMOUSEJJOID miLSTREArt STUDV 
i ' l c l imimiy R e p o r t — T e n t a t i v e Finding* 
Fittt P o i u ) Quitter PFY 1979 
WeiglitriJ t i l i m a t c * 

Total 
Nonhouseholds 

Mall 
Or iented 
I n d u s t r i e s 

S p e c i f i e d Type of Nonhousehold Sender 

U t i l i t i e s 
F i n a n c i a l 
I n s t i t u t i o n s 

Dept. 
S tores 

A l l 
Other 
Bus inesses 

Non­
p r o f i t Government 

Weighted Sample 

Unweighted Sample 

Percent of Establ ishments That Say 
of B i l l s : 

None Would Go T h r i f t 
Some Would Go T h r l f t 

251 or l e s s 
26-501 
51 -751 
7 6 - 9 9 ! 
1001 

Not Ascer ta ined 

4,311,541 

1.213 

71.8 
2B.2 

( 5 . 3 ) 

7.8 
10.6 
5 . ) 

16.1 
60.4 

86,957 

130 

70.8 
29.2 

(18 .1 ) 

0 .2 
47.9 

0 .5 
0.7 

50.6 

29,715 

55 

87.0 
13.0 

12 .3 
0.0 
0 .0 
0.0 

87.7 
( 0 . 1 ) 

184.770 

170 

54.0 
46.0 

( 5 .3 ) 

45.9 
6.2 
5.2 

30.5 
12.2 

165,044 

60 

M 

88.0 
12.Q 

8 .8 
1.1 
0 .0 
7.0 

83.1 
(9 .8 ) 

3,321,846 

574 

70.1 
29.9 

( 5 . 2 ) 

4 .7 
8.4 
4 .8 

16.2 
65.9 

295,987 

138 

[X] 

80.9 
19.1 

(2 .8 ) 

1.8 
38.7 
4 .6 

12.8 
42.1 

227.223 

86 

m 

85.6 
14.4 

( 2 .7 ) 

T 8 . 6 
21.2 
20.2 
0 . 6 

39.4 

Percent of Establ ishments That Say of 
Statements of Account:-

None Woulu Go' T h r i f t 
Some Would Go T h r i f t 

2 5 1 . or l e s s 
26-501 
51 -75* 
76-992 
1002 

Not Ascer ta ined (B-6 ) 

9.3 
8 .0 

10.7 
6.7 

63.4 

85.6 
14.4 

(19 .5 ) 

0 .3 
2 .5 
0.4 

23.8 
72.9 

87.4 
12.6 

15.7 
4 .0 

" 0 .0 
0 .0 

80 .3 
( 1 .7 ) 

52.0 
48.0 

( 2 . 3 ) 

37.2 
7.5 
5.6 

28.1 
21.5 

89 .7 
KL1 

1.4 
2 .8 
0 .0 
7.5 

88 .3 
( 1 .1 ) 

74.6 
82.7 

( 9 .0 ) 

6.9 
7.7 

11.5 
6.6 

67.8 

87 .0 
13.0 

( 5 .6 ) 

88.6 
11.4 

6 .3 27 .8 
22.0 2. .9 

0.8 28. .8 
12.0 0, .8 
58.9 39. .6 

(13.9) 
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Table 5.2 continued 

S p e c i f i e d Type of Nonhousehold Sender 

Hai l A l l 
Tota l Or iented F i n a n c i a l Dept. Other Non-
Nonhouseholds i n d u s t r i e s U t i l i t i e s I n s t i t u t i o n s Stores B u s i n e s s e s P r o f i t Government 

Percent of Establ ishments That Say 
of Correspondence: 

None Would Go T h r i f t 44.5 55.0 39.8 33.4 31.1 46.9 34.9 36.9 
Some Would Go T h r i f t 55^5 4 5 ^ 60.2 66.6 68.9 63.1 65.1 63.1 

L e s s Than 25% 21.0 49.9 6 .5 44.7 21.7 19.3 14.0 24.6 
26-50% 20.4 3.1 82.8 17.6 24.2 19.7 24.1 22.1 
51-751 8-8 0.1 3.4 6.8 0 .0 9 .0 15.6 6.5 
76-90% 10.6 2.1 1.7 17,0 1.6 10.5 6.7 21.0 
100% 3 9 - 2 44 .8 5.6 14.0 52.5 41.5 39.6 25.7 

(10 .7 ) (21 .7 ) (35 .4 ) ( 1 . 3 ) (27 .0 ) (10 .5 ) ( * ) (16 .9 ) 

Percent of Establ ishments That Say 
of F i n a n c i a l or lega l Documents: 

None Would Go T h r i f t 77.6 99.0 93.7 81.1 85.1 77.5 74.6 6 1 6 
Some Would Go T h r i f t . 22.4 1.0 6 .3 18.9 14.9 22.5 25.4 38 4 

Less Than 25% 9.1 5 > 3 5 3 1 7 Q 5 3 < 8 3,5 11.2 22 4 
26-50% 19.3 0 .0 0.0 2.6 0 .0 19.6 45.5 11.4 
51-75% 4.8 0 .0 0.9 0 .8 60.6 3 .2 0 .2 0.0 

6.6 94.7 0 .0 O.O 4.1 6.8 1.3 11.7 
100% 60.2 0 .0 46.5 18.0 11.5 66 .8 41.7 54.5 

(34 .0 ) (23 .3 ) (42 .9 ) (17 .7 ) (26 .2 ) (34 .5 ) (43 .2 ) (36 .1 ) 

Percent of Establ ishments That Say 
of Checks: 

None Would Go T h r i f t 56 .4 69 .8 94.0 63 .9 35.1 56.3 45.6 76.4 
Some Would Go T h r i f t 43.6 30.2 6.0 36.1 64.9 43.7 54.4 23.6 

Less Than 25% 7.1 0 .3 1.4 32.1 2.9 5.8 9.4 17.5 
26-50% 15.6 63.8 1.6 5.1 15.7 15.9 12.9 0.6 
51-75% 7.1 0.8 50.7 8.9 0 .2 5.9 20.7 12.4 
76-90% 5.1 0.7 1.6 32.2 0 .0 3.4 13.3 O.S 
100% 65.1 34.5 44.5 20.9 81.2 69.0 43.7 69.0 

Not Ascerta ined (14 .7 ) ( 2 . 7 ) (36 .3 ) ( 6 . 2 ) (11 .8 ) (14 .2 ) (15 .3 ) (32 .0 ) 

Based on the q u e s t i o n s : The U .S . Posta l S e r v i c e I s c o n s i d e r i n g adding a new f i r s t c l a s s s e r v i c e In add i t ion to I t s cur ren t s e r v i c e . L e t ' s c a l l the new 
f i r s t c l a s s s e r v i c e t h r i f t . T h r i f t s e r v i c e would c o s t a few cents l e s s than the c u r r e n t f i r s t c l a s s s e r v i c e and would take a day or two longer to a r r i v e 
a t i t s d e s t i n a t i o n . Does your establ ishment r o u t i n e l y mail statements of account , I n v o i c e s , b i l l s , or other requests fo r payment? About what percent of 
b i l l s and other requests f o r payment might be sent t h r i f t ? About what percent of i temized statements or o ther statements of account might be sent t h r i f t ? 
About what percent of correspondence might be sen t t h r i f t ? About what percent of f i n a n c i a l or lega l documents might be sent t h r i f t ? About what percent 
of checks might be sent t h r i f t ? 
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Sect ion 5: POTENTIAL USE OF'HEW USPS SERVICES 

Table 5 . 3 : T h r i f t Serv ice 
(By Posta l Region) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n t a t i v e Findings 
First Postal Quarter P F Y 1979 
Weighted Estimates 

Posta l Region 
Total 
Nonhouseholds Northeastern Eas te rn Southern Cent ra l Western 

Weighted Sample 

Unweighted Sample 

Percent of Establ1shments That 
Say of B i l l s " : 

None Would Go T h r i f t 
Some Would G o - T h r i f t 

25% or l e s s 
26-50% 
51-75% 
76-99% 
100% 

Not Ascer ta ined 

4.311,541 

1.213 

[%] 

71.8 
28.2 

(5 .3 ) 

0 .3 
21.0 

0.9 
14.9 
62.9 

516,504 

168 

[%] 

86.6 
13.4 

( 0 .5 ) 

2.4 
1.4 
2.5 

20.9 
72.8 

[%] 

71.1 
28.9 

(2 .8 ) 

539,955 

134 

7.6 
13.5 

5.8 
11.0 
62.2 

1,354,066 

345 

66 .9 
33.1 

( 2 .9 ) 

9.1 
6.4 
9.5 

25.6 
49.4 

1,100,399 

361 

[%] 

70.9 
29.1 

(14 .9 ) 

12.8 
13.2 

1.3 
11.7 
61.0 

800,616 

205 

[%] 

71.7 
28 .3 

(0 .8 ) 

7.8 
10.6 

5.1 
16.1 
60.4 

Percent of Establ ishments That Say 
of Statements of Account: 

None Would Go T h r i f t 
Some Would Go T h r i f t 

25% or l e s s 
26-50% 
51-75% 
76-99% 
100X 

Not Ascer ta ined 

74.2 
25.8 

( 8 .6 ) 

9.3 
8 .0 

10.7 
8.7 

63.4 

75.5 
24.5 

( 4 . 8 ) 

4.2 
2.7 

52.0 
0.7 

40.4 

74.4 
25.6 

( H - 2 ) 

6 .2 
0.8 
0.0 

23.1 
69.9 

74.6 
25.4 

( 5 .3 ) 

6.4 
14.3 

7.6 
1.3 

70.4 

73.0 
27.0 

(14 .5 ) 

12.9 
1.3 
1.9 

14.6 
69.4 

73.9 
26 .1 

(6 .7 ) 

15.0 
13.9 
8.4 
9.0 

53 .8 

Page 1 of 2 



Table 5 .3 continued 

Total 
Nonhouseholds Northeastern Eas te rn 

Posta l Region 

Southern Cen t ra l Western 

Percent o f Establ ishments That Say 
of Correspondence: 

None Would Go T h r i f t 
Some Would Go T h r i f t 

25£ or l e s s 
26-501 
51-75% 
76-99% 
100% 

Not Ascer ta ined (10 .7 ) 

21.0 
20.4 

8 .8 
10.6 
39.2 

40.6 
59.4 

( 5 .8 ) 

30.6 
8.1 

21.6 
12.5 
27.2 

50.4 
49.6 

(15 .6 ) 

19.7 
47.2 

1.1 
17.6 
14.3 

95.7 
54.3 

( 8 .1 ) 

10.2 
24.7 

6 .5 
14.3 
44.3 

42.2 
57 .8 

( 5 .6 ) 

30.5 
8 .3 
2.4 
5.7 

53.0 

44.7 
55.3 

(22 .1 ) 

18.6 
25.5 
19.1 

5.5 
31.4 

Percent of Establ ishments That Say 
of F inanc ia l or Legal Documents: 

None Would Go T h r i f t 
Some Would Go T h r i f t 

252 or l e s s 
26-50% 
51-75% 
76-99% 
100% 

Not Ascer ta ined 

77.6 
2 2 J . 

(34 .0 ) 

9.1 
19.3 

4 .8 
6.6 

60.2 
(32 .3 ) 

60 .3 
20 .8 

0 .0 
8.2 

10.7 

73.8 
26.2 

(46 .9 ) 

4.4 
44 .'6 

0.0 
40.3 
10.7 

(36 .3 ) 

0.7 
27.5 

7.4 
4 .0 

60.3 

77.2 
22.8 

(31 .1 ) 

8 .2 
5.7 
0 .2 
0 .5 

B5.4 
(26 .4 ) 

15.6 
10.4 

9.7 
0 .2 

64.1 

Percent of Establ ishments That Say 
of Checks: 

None Would Go T h r i f t 
Some Would Go T h r i f t 

25% or l e s s 
26-50% 
51-75% 
76-99% 
100% 

Not Ascerta ined 

56.4 
43.6 

(14 .7 ) 

7.1 
15.6 

7.1 
5.1 

65.1 

69.6 
30.4 

(12 .5 ) 

0 .5 
35.9 

1.4 
9.7 

52.5 

50.6 
49.4 

(23 .2 ) 

6.5 
16.0 
16.2 

3.6 
57.6 

57.8 
42.2 

(15 .8 ) 

9.3 
17.9 

5.1 
4 .0 

63.7 

51.6 
48.4 

(10 .4 ) 

6 .5 
4 .6 
7.2 
6.1 

75.6 

56.1 
43.9^ 

(14 .3 ) 

8 .3 
19.9 

6.4 
3.8 

61.6 

Based on the q u e s t i o n s : The U . S . Posta l S e r v i c e i s cons ider ing adding a new f i r s t c l a s s s e r v i c e In add i t ion to I t s cur ren t s e r v i c e . L e t ' s c a l l the new 
f i r s t c l a s s s e r v i c e t h r i f t . T h r i f t s e r v i c e would c o s t a few cen ts l e s s than the c u r r e n t f i r s t c l a s s s e r v i c e and would take a day or two longer to a r r i v e 
a t U S d e s t i n a t i o n . Does your estab l ishment r o u t i n e l y mall statements Of account , i n v o i c e s , b i l l s , or other requests f o r payment? About what percent of 
b i l l s and other requests fo r payment might be sent t h r i f t ? About what percent of i temized statements or other statements of account might be sen t t h r i f t ? 
About what percent of correspondence might be sent t h r i f t ? About what percent of f i n a n c i a l or lega l documents might be sent t h r i f t ? About what percent 
of checks might be sent t h r i f t ? 
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Sect ion 5: POTENTIAL USE OF HEW USPS SERVICES 

Table 5 .4: T h r i f t S e r v i c e 
{By Postage Expenditure L a s t r e a r ) 

SIS NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T r n i a t l v t F in t f lnp 
First Poital Quarter P F V 1979 
Weigh led E n l m i C c i 

Tota l 
Postage Expenditure L a s t Year 

Nonhouseholds Less Than $100 $100-$! ,000 $1,000-$5,000 $5,000-$50,000 $50,000-1500,000 Over $500,000 

Weighted Sample 

Unweighted Sample. 

Percent of Establ ishments That Say 
o f B i l l s : 

None Would Go T h r i f t 
Some Would G o - T h r i f t 

• 25% or l e s s 
26-502 
51-751 
76-992 
100£ 

Not Ascer ta ined 

Percent of Establ ishments That Say 
of Statements of Account: 

None Would Go T h r i f t 
Some Would Go T h r i f t 

25% or l e s s 
2G-50% 
51-75% 
76-99% 
100% 

Not Ascer ta ined 

4.311.541 

1,213 

[*] 

71.8 
28.2 

( 5 .3 ) 

74.2 
25.8 

( 8 .6 ) 

7.8 
10.6 

5.1 
16.1 
60.4 

9 .3 
8 .0 

10.7 
8.7 

63.4 

1 ,420,565 

130 

t l ] 

87.1 
12.9 

( 8 . 4 ) 

88.1 
11.9 

( 7 . 3 ) 

6.4 
0.0 
5.7 

11.4 
76.5 

6.1 
0 .0 
0 .0 
6.1 

87 .8 

1,721,012 

202 

[ I ] 

60.3 
39.7 

( 3 .3 ) 

8.1 
11.4 

5.1 
12.8 
62.6 

67.9 
32.1 

( 7 .5 ) 

9.8 
9.2 
7.7 
7.6 

65.6 

718.193 

225 

t t ] 

66.4 
33.6 

(3 .7 ) 

57.6 
42.4 

(14 .0 ) 

4 .6 
5.6 
3 .3 

29.1 
57.4 

9.0 
3.5 

25.4 
12.0 
50.0 

285.417 

290 

t%] 

72.1 
27.9 

( 6 .4 ) 

74.0 
26.0 

( 9 .2 ) 

13.5 
42.1 

8.6 
12.6 
23.1 

14.9 
34.2 

3.2 
11.1 
36.7 

15,923 

189 

[*] 

46.3 
53.7 

( 3 . 7 ) 

6.6 
27.2 

9.1 
19.8 
37.3 

60.1 . 
39.9 

( 4 . 6 ) 

27.6 
8.1 
7.3 
9.0 

48.1 

t%] 

54.6 
45.4 

( 5 .1 ) 

68.4 
31.6 

(35 .5 ) 

4.379 

127 

70.0 
6.1 
5.8 
9 .2 
6 .8 

18.7 
9.1 
0 .2 
4.4 

67.6 
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Table 5.4 continued 

Postage Expenditure l a s t Year 
Tota l 

Nonhouseholds l e s s Than $100 $100-$! .000 $1.000-15,000 $5.000-150.000 $50.000-1500.000 Over $500.000 

Percent of Establ ishments That Say 
of Correspondence: 

None Uou lFGo T h r i f t 44.5 
Some Would Go T h r i f t 55.5 

25? or l e s s 
26-50% 
51-75% 
76-99% 
1003 , l n , , 

Not Ascer ta ined t » 0 - ' ) 

52.1 40.4 41 .8 
47.9 59.6 58.2 

21.0 9 .9 18.3 32.3 
20.4 14.7 19.0 26.3 

8.8 0 .0 8 .0 24.9 
10.6 6.9 15.0 5.2 
39.2 68.6 39.7 11.3 

(17 .9 ) ( 5 . 8 ) ( 0 . 5 ) 

41.4 47 .3 37.6 
58.6 52.7 62.4 
" 43 .8 ~ 32.9 61.1 

30.2 49.3 14.3 
4 .5 4 .3 17.3 

13.3 . 1.9 3.1 
8 .2 11.4 4 .2 

( 7 .2 ) ( 1 . 7 ) . ( 6 . 2 ) 

Percent of Establ ishments That Say of 
F i n a n c i a l or l ega l Documents: 

None Would Go T h r i f t 77.6 
Some Would Go T h r i f t 22.4 

25% or l e s s 
26-50% 
51-75% 
76-99% 
100% 

Not Ascer ta ined (34 .0 ) 

80.0 68.2 90.5 
20.0 31.8 9.5 

9.1 O. l 9 .6 15.8 
19.3 0 .0 25.4 18.4 

4 .8 0.0 7.2 0-0 
6.6 0.0 7.7 15.1 

60.2 99 .9 50.1 50.8 
(53 .0 ) (25:7) (12 .8 ) 

B5.6 8B.3 95.8 
14.4 • 11.7 4.2 . 

26.6 33.8 29.7 
24.5 38.8 7.2 

4 .3 . 2 .0 22.2 
5.1 2.6 8.1 

39.5 22 .8 32.9 
(20 .8 ) ( 8 . 0 ) ( 5 . 5 ) 

Percent o f Establ ishments That Sav " 
of Checks: 

None Would Go T h r i f t 56.4 
Suuie Would Go T h r i f t 43.6 

25% or l e s s 
26-50% 
51-75% 
7 6 - 9 9 * 
100% 

Not Ascer ta ined (14 .7 ) 

57.5 51.3 62.0 
42.5 48.7 38.0 

7.1 9.7 6.5 1.9 
15.6 7.5 15.1 24.2 

7.1 0 .0 9 .9 12.7 
5.1 2.1 4.6 7.7 

65.1" GO.6 64.0 53.4 
(25 .2 ) ( 7 . 6 ) ( 3 . 2 ) 

67.6 64 .3 89.8 
32.4 35.7 10.2 . 

17.8 1.3 7.5 
41.3 10.2 19.6 

2 .6 10.3 1.2 
5.7 24.1 16.9 

32.5 46.2 54.8 
( 7 .3 ) ( 8 . 8 ) ( 4 . 2 ) 

Based on the q u e s t i o n s : The U .S . Posta l S e r v i c e I s c o n s i d e r i n g adding a new f i r s t c l a s s s e r v i c e In add i t ion to U s cur ren t s e r v i c e . L e t ' s c a l l the flew 
f i r s t c l a s s s e r v i c e t h r i f t . T h r i f t s e r v i c e would c o s t a few c e n t s l e s s than the c u r r e n t f i r s t c l a s s s e r v i c e and would take a day o r two longer to a r r i v e 
a t u s d e s t i n a t i o n . Does your establ ishment r o u t i n e l y mall statements of account , i n v o i c e s , b i l l s , or other requests f o r payment? About what percent of 
b i l l s and other requests f o r payment might be sent t h r i f t ? About what percent of I temized statements or other statements of account might be sent t h r i f t ? 

o f ° c L c k j ! m ? o £ e b e s L ^ h r i f u 9 5 e n t t h r l f t ? A b ° U l w h a t p e r c e n t 0 f f i n a n c 1 a ! o r 1 e 9 a l documents might be sent t h r i f t ? About what percent 

INT1401:104-113 Page 2 of 2 



Sect ion 5: POTENTIAL USE OF USPS SERVICES 512 NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n t a t i v e F i n u l n p 
Fir i t P o i u l Quarter P F Y 1979 
Wei |htcd E t i i i m t o 

Table 5 .5 : Zone Rating Mall Other Than Parce l Post 
(By Type of Nonhousehold Sender) 

Nonhousehold Senders 

Tota l 
Nonhouseholds 

A l l 
Bus inesses 

A l l 
Nonprofi t 

A l l 
Government 

Weighted Sample < 

Unweighted Sample 

Percent of Estab l ishments Who Think I t 1s a 
Good Idea to Zone Rate Other Mall 

what Should a F i r s t C l a s s Envelope 
T r a v e l l i n g L o c a l l y Cost? 

Less than 104 
10i 
u < 
12* 
13* 
14* 
15* 
More Than 15* 
Don't Know 
Not Ascer ta ined 

What Should a F i r s t C l a s s Envelope 
Travel! ing~Ac"rbss the Country C6st7 

Less Than 15* 
15* 
16-19* 
20* 
More Than 20* 
Don't Know 
Not Ascer ta ined 

11,541 3,788,331 295,9R7 227,223 

1,213 989 138 86 

m [X ] £ t l [ t ] 

42.5 42.5 69.5 46.2 

25. B 24.9 23.7 45.4 
58.7 59.4 62.7 40.3 

0.1 0.1 0 .9 0.1 
3.7 3.7 1.6 5.8 
4 .5 3.9 10.8 8.2 
0.0 0.0 0 .0 0.0 
7 .3 8.1 0 .3 0.1 
0.0 0.0 0.0 0-0 

( 6 .1 ) ( 5 . 6 ) ( 4 . 3 ) (16.5! 
( 1 . 5 ) ( 1 . 2 ) ( 6 -?S (1 .3 ! 

0 .8 0.9 0 .2 0.0 
20.8 20.0 18.8 36.9 
16.7 15.8 36.9 8.4 
39.8 40 .8 34.5 28.4 
22.0 22.5 9.5 26.3 
(7.21 (6 .4 ) (11.01 ( i 6 . o : 
13.3) ( 3 -6 ) ( 0 . 0 ) (1 -7 | 
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Table 5 .5 continued 

Nonhousehold Senders 

Total A l l . A l l A l l 
Nonhouseholds B u s i n e s s e s Nonprofit Government 

What Should a Th i rd C l a s s Envelope 
T r a v e l l i n g 'Loca l l y Cost? 

L e s s Than 4 . b i 
4;5<-5.4* 
5.5*-6.4* 
6.5*-7.4< 
7.5*-8.4* 
More Than 8.4* 
Don't Know 
Not Ascer ta ined 

What Should a Third C l a s s Envelope 
T r a v e l l i n g Across the Country Cost? 

L e s s Than 9.5* 
9.5*-10.4* 
10.54-11.44 
11.5*-12.4* 

More Than 12.4* 
Don't Know 
Not Ascer ta ined 

Not Good Idea to Zone Rate 

13.1 
19.2 
8.7 
2.1 

13.4 
43.4 

9.8 
13.2 
2.5 
6.5 

68.0 

57.5 

47.8 
23.2 

Why Not? 
Too Much Trouble For User 
Not Cost E f f e c t i v e 
Increase Rates of Respondent Estab l lshment 17.1 
Distance Is Not a Cost F a c t o r 5.4 
Would Hake S e r v i c e Worse/Slow Hal l 2.0 
Would Not Improve S e r v i c e 5.9 
A l l Others 10.0 
Don't Know (0.0 
Not Ascer ta ined (5.0 

11.4 14.7 37.3 
20.9 12.6 1.1 

7.2 33.2 5.3 
2.4 0.1 O.O 

13.5 2.7 23.5 
44.6 36.6 32.7 
( 1 . 1 ) (0.01 (0.0) 
(6-5) lo .e i l i . a j 

8.1 10.0 36.9 
14.2 5.3 5.2 

1.2 25.7 0.4 
7.2 0.9 0.1 

69.3 58.2 • 57.3 
(1.1) (0-3) (o.o) 
(5.9) (9.9) (2.0) 

57.2 30.5 53.8 

47.1 55.8 47.2 
21.1 39.4 33.9 
19.0 6.4 0.7 

5.2 6.0 8.1 
1.8 0.4 8.1 
6.6 0.6 2.1 

10.7 1.6 10.4 
(o.o) (0.0) (0.0) 
(5-5) (0.4) (2.9) 

'Columns may add to more than 100X due to mul t ip le mentions. 

Based on the q u e s t i o n s : K a i l tha t c o s t s more to send the f a r t h e r I t goes, Is r e f e r r e d to as zone- ra ted m a l l . Parce l post 1s an example of zone-ra ted 
m a i l . The Posta l S e r v i c e I s cons ider ing z o n e - r a t i n g other mall such as l e t t e r m a l l , which now c o s t s the same no matter how f a r I t I s going. Do you 
think I t i s a good idea to zone- ra te other ma i l? I f y e s : i t c u r r e n t l y c o s t s 15* to send f i r s t c l a s s envelopes weighing one ounce or l e s s anywhere In 
country . I f mall sent l o c a l l y were to c o s t l e s s than t h i s and mail sent a c r o s s the country were to c o s t more than t h i s , how much do you think 1t should 
c o s t to send f i r s t c l a s s " m a i l l o c a l l y ? How much do you think i t should c o s t to send that same envelope a c r o s s country? i t c u r r e n t l y c o s t s e.4< to send 
th i rd c l a s s bulk envelopes weighing 3.73 ounces or l e s s anywhere In the country . I f m a i l sent l o c a l l y were to c o s t l e s s than t h i s and mall SCnt ac ross 
the country were to c o s t more, how much do you think I t should c o s t to send t h i r d c l a s s bulk mall l o c a l l y ? How much do you think I t should c o s t to s e n d 
that same envelope a c r o s s country? I f no: Why do you f e e l I t ' s not a good Idea? 
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Sect ion 5: POTENT IAL USE OF USPS SERVICES 

Table 5 .6 : Zone Rat ing Hal l Other Than Parce l Post 
(By S p e c i f i e d Type of Nonhousehold Sender) 

sia NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n t a t i v e F i n d l n j i 
F i r u P u i U l Oui f tef P F Y 1979 
Weighted E t t ima lc i 

Total 
Nonhouseholds 

Mail 
Or iented 
I n d u s t r i e s U t i l i t i e s 

S p e c i f i e d Type of Nonhousehold Sender 

F i n a n c i a l 
I n s t i t u t i o n s 

Dept. 
Stores 

A l l 
Other 
Bus inesses 

Non­
p r o f i t Government 

Weighted Sample 

Unweighted Sample 

Percent of Establ ishments Who Think i t i s 
Good Idea to Zone Rate Other Mai] ' 7 

What Should a F i r s t C l a s s Envelope 
T r a v e l l i n g L o c a l l y Cost? 

Less than 10* 
10* 
11* 
12* 
13* 
14* 
15* 
More Than 15* 
Don't Know 
Not Ascer ta ined 

What Should a F i r s t C l a s s Envelope 
T r a v e l l i n g Across the Country Cost? 

Less Than 15* 
15* 
16-19* 
?M 
More Than 20* 
Don't Know 
Not Ascer ta ined 

,4,311,541 

1,213 

[«3 
. 42 .5 

25 .8 
58.7 

0.1 
3.7 
4 .5 
0.0 
7.3 
0 .0 
6 6.11 
1.5) 

86,957 

130. 

[« 
36.1 

62.3 
20.0 

0 .5 
9 .3 
7.7 
0 .0 
0 .2 
0 .0 

[9.8] 
0 .0 

29.715 

55 

[*] 
86.7 

45.1 
49.5 

0.7 
3.0 
1.6 
0 .0 
0 .0 
0 .0 

[7.7 
0.4 

184,770 

170 

[«] 
61.1 

33.7 
58.5 

0.4 
1.7 
4.2 
0.0 
1.6 
0.0 

165.044 

60 

1%} 

45.5 

26.4 
72 .3 

0 .3 
0 .5 

• 0 .5 
0.0 
0.0 
0.0 

3,321,846 

574 

[*] 
41.4 

22.8 
59.8 

* 
3 .9 
4 .0 
0.0 
9.5 
0.0 
5. 

j o i o ! [ o ' . l ] [ I ' . e ] \o'.o] \ 

295,987 

138 

[*] 
69.5 

23.7 
62.7 

0.9 
1.6 

10.8 
0 .0 
0 .3 
0 .0 

[ 4 . s i ­
te .7 ) 

227,223 

86 

[X] 

46.2 

45.4 
40.3 

0.1 
5.8 
8.2 
0 .0 
0.1 
0.0 

(1611 (1. 

0.8 4 . 8 42.5 0.0 * 0.1 0.2 0 .0 
20 .8 1.3 2.6 41 .9 29.5 18.2 18.8 36.9 
16.7 52 .8 3.3 10.8 43 .9 13.9 36.9 8.4 
39.8 30.5 0.7 28.2 20.8 44.2 34.5 28.4 
22.0 10.6 51.0 19.1 5.7 23.6 9.5 26.3 
( 7 . 2 ) ( 9 . 8 ) ( 7 -5 ) ( 4 . 9 ) 

<?;?> 
( 6 . 7 ) ( n . o ) (16.4 

( 3 . 3 ) (o .o 0 .2 ) { 2 . 6 ) <?;?> (o .o ) (1 .7 
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Table 5.6 continued 

S p e c i f i e d Type of Nonhousehold Sender 

Mail A l l 
Tota l Or iented F i n a n c i a l Dept. Other Non-
Nonhouseholds I n d u s t r i e s U t i l i t i e s I n s t i t u t i o n s Stores Bus inesses P r o f i t Government 

What Should a Th i rd C l a s s Envelope 
T r a v e l l i n g L o c a l l y Cost? 

Less lhan 4.5$ 13.1 3.3 0 .7 7.8 24.0 11.4 14.7 37.3 
4 .5 * -5 .4 * 19.2 16.9 40.0 27.4 24.1 19.9 12.6 1.1 
5 .5* -6 .4* 8.7 23.9 2.5 10.4 21.5 5.7 33.2 5.3 
6 .5* -7 .4< 2.1 0 .2 40.0 11.1 0.2 1.1 0.1 0.0 
7.5<-8.4< 13.4 10.7 0 .7 11.9 23.4 13.3 2.7 23.5 
More Than 8 .4 * 43.4 45.0 16.2 31.3 6.7 48.6 36.6 32.7 
Don't Know ( 1 . 0 ) ( 0 . 0 ) ( 0 . 0 ) ( 0 . 0 ) ( 0 . 0 ) ( 1 . 4 ) ( 0 . 0 ) ( 0 . 0 ) 
Not Ascer ta ined ( 5 . 9 ) ( 0 . 5 ) ( 2 . 2 ) ( 7 . 2 J ( 0 . 5 ) . ( 7 . 0 ) ( 0 . 6 ) (1 8) 

What Should a Thi rd C l a s s Envelope 1 ' 1 1 w } 

T r a v e l l i n g Across the Country Cost? 
L e s s Than 9 . 5 * 9 .8 8.4 39-2 1.6 3.3 8.1 10.0 36.9 

9.5*-10.4< 13.2 22.0 2 .6 33.2 23.4 12.0 5.3 5.2 
10.5<-11.4* 2.5 10.2 * 1.0 0 .3 1.1 25.7 0.4 
11 .5 * -12 .4 * 6 .5 6 .9 1.1 5.5 21.1 6 .5 0.9 0.1 
More Than 12.4* 68.0 52.5 57.2 58.7 51.9 70.8 58.2 57.3 
Don't Know ( 1 . 0 ) ( 0 . 0 ) ( 0 . 0 ) ( 0 . 0 ) ( 0 . 0 ) ( 1 . 3 ) (0.3) 0 .0 ) 
Not Ascer ta ined ( 5 . 9 ) ( 0 . 7 ) ( 0 . 2 ) (14 .7 ) ( 0 . 3 ) ( 5 . 6 ) ( 9 . 9 ) ( 2 . 0 ) 

Not Good Idea to Zone Rate 1 - 57.5 63 .9 13.3 38.9 54.5 5B.6 30.5 53.8 
Why Not? 

Too Much Trouble For User 47 .8 67 .8 29.3 70.7 4.7 47.6 55.8 47.2 
Not Cost E f f e c t i v e 2 3 . 2 ' 58.4 68.7 23.3 52.7 18.3 39.4 33.9 
Increase Rates of Respondent E s t a b l i s h . 17.1 31.2 4 . 8 3.6 30.4 18.7 6.4 0.7 
01sUnee i s Not a Cost F a c t o r 5.4 1.0 0 .0 22.6 0.4 4.9 6.0 8.1 
Would Hake S e r v i c e Worse/Slow Hal l 2 .0 2.6 1.0 10.9 0.0 1.5 0.4 8.1 
Would Not Improve S e r v i c e 5 .9 0.1 0 .0 2.5 73.1 3.8 0.8 2.1 
A l l Others 10.0 0 .0 8 .2 5.7 0.8 11.7 1.6 10.4 
Don't Know (0 .0 ) ( 0 . 0 ) ( 0 . 0 ) ( 0 . 0 ) ( 0 . 5 ) ( 0 . 0 ) ( 0 . 0 ) ( 0 . 0 ) 
Not Ascer ta ined (5 .0 ) ( 0 . 2 ) (20.1) ( 0 .0 ) (3 .5) ( 6 . 0 ) ( 0 . 4 ) ( 2 . 9 ) 

'coluuns mad add to more than 1001 due to mul t ip le mentions. 

Based on the ques t ions : Hai l that c o s t s more to send the f a r t h e r i t goes, I s r e f e r r e d to as zone-rated m a l l . Parce l post Is an example of zone-rated 
m a i l . The Posta l S e r v i c e I s cons ider ing zone - ra t ing other mall such as l e t t e r m a l l , which now c o s t s the same no matter how f a r f t I s going. Do you 
think i t i s a good Idea to zone- ra te other mal l? I f y e s : I t c u r r e n t l y c o s t s 15* to send f i r s t c l a s s envelopes weighing one ounce or l e s s anywhere In 
country . Jf mall sent l o c a l l y were to c o s t l e s s than t h i s and mail sent a c r o s s the country were to c o s t more than t h i s , how much do you think i t should 
c a s t to send f i r s t c l a s s mall l o c a l l y ? Mow much do you think i t should c o s t to send that same envelope a c r o s s country? I t c u r r e n t l y c o s t s 8 .4* to send 
th i rd c l a s s bulk envelopes weighing 3.73 ounces or l e s s anywhere I n the country . I f mall sent l o c a l l y were to c o s t l e s s than t h i s and mail sent across 
the country were to c o s t more, how much do you think i t should c o s t to send t h i r d c l a s s bulk mail l o c a l l y ? How much do you think I t Should COSt to send 
that same envelope across country? I f no: Why do you feel I t ' s not a good idea?' 
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Sect ion 5: POTENTIAL USE OF USPS SERVICES 

Table 5 .7 : Zone Rat ing Mail Other Than Parce l Post 
(By Posta l Region) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Pfel im«fi j f V R e p o f i — T e n t » l l » * F i n d i n u 
F i n i P u m l Quarter P F Y 1979 
W«i | i i ied E j i l m i i M 

Total 
Nonhouseholds Northeastern 

Posta l Region 

Eas te rn Southern Cen t ra l Western 

Weighted Sample 

l i i i io l rhUu' Sariplc 

4,311,541 

1,213 

[ I ] 

Percent of Establ ishments Who Think I t 1s 
Good Idea to Zone Rate Other Mai) 

What Should a F i r s t C l a s s Envelope 
T r a v e l l i n g L o c a l l y Cost7 

Less than 10* 
10* 
11* 
124 
13* 
14* 
15* 
More Than 15* 
Dun't Know 
Not Ascer ta ined 

What Should a F i r s t C l a s s Envelope 
T r a v e l l i n g Across the Country Cost? 

Less Than 15< 
15* 
16-19* 
20{ 
•More Than 20* 
Don't Know 
Not Ascer ta ined 

42.5 

25.8 
58.7 

0.1 
3.7 
4 .5 
0.0 
7.3 
0 .0 

l?:8 
0.8 

20.8 
16.7 
39.8 
22.0 

7 .2 ) 
3 .3) 

516.504 

168 

t l ] 

28.4 

17.9 
72-4 

8.2 
1.5 
0 .0 

* 
0.0 

( 4 . 7 ) 
( * ) 

0-1 
5.0 

19.4 
61.7 
13.9 
(4-7 

(10.7 

539.955 

134 

[*] 

31.5 

27.0 
44.8 

0 .2 
1.4 
1.8 
0.0 

24.7 
0 .0 

( 0 . 8 ) 
( * ) 

0 .0 
39.9 

2 .9 
28.0 
29.3 

1.354,066 

345 

[X ] 

43.5 

26.4 
51.8 

0.1 
6.1 
7.8 
0.0 
7.8 
0 .0 

(11 .3 ) 
1.0) 

1.6) 
2 -4) 

(4, 

23.4 
24.2 
31.6 
20 .8 

9 .9 
3.0 

1,100,399 

361 

[X ] 

38.5 

14.4 
71.6 

0 .2 
0.7 
6.7 
0 .0 
6 .3 
0.0 

( 5 .8 ) 
( * ) 

3.5 
20.1 
14.5 
41.0 
21.0 

8 .7 ) 
0 .9 ) 

800.616 

205 

[X ] 

46.6 

42.4 
51.2 

0.1 
0.7 
0.9 
0.0 
4 .8 
0.0 

19.4 
12.0 
41.5 
27.1 

5.6] 
1.0 
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Table 5.7 continued 

Total 
Nonhouseholds Northeastern E a s t e r n 

Posta l Region 

Southern Cent ra l Western 

What Should a Thi rd C l a s s Envelope 
T r a v e l l i n g L o c a l l y Cost? 

L e s s Than 4 . 5 * 
4 . 5 4 - 5 . 4 * 
5 .54 -6 .4 * 
6 . 5 4 - 7 . 4 * 
7 .54 -8 .4 * 
More Than 8 .4* 
Don't Know 
Not Ascer ta ined 

What Should a Thi rd C l a s s Envelope 
T r a v e l l i n g Across the Country Cost? 

Less Than 9 . 5 * 
9 .54-10.44 
10.54-11.4* 
L 1 . 5 * - 1 2 . 4 * 
More Than 12.4* 
Don't Know 
Not Ascer ta ined 

Not Good Idea to Zone R a t e 1 

Why Not? 
Too Much Trouble For User 
Not Cost E f f e c t i v e 
Increase Rates of Respondent Estab l ishment 
Distance Is Not a Cost Fac tor 
Would Hake S e r v i c e Worse/Slow Mall 
Would Not Improve S e r v i c e 
A l l Others 
Don't Know 
Not Ascer ta ined 

13.1 
19.2 

8.7 
2.1 

13.4 
43.4 
( 1 . 0 ) 
( 5 . 9 ) 

9.8 
13.2 
2.5 
6 .5 

68.0 

li:8 
57.5 

47.8 
23;2 
17.1 

5.4 
2.0 
5.9 

10.0 

2.0 
37 .8 

3.1 
7 .0 
6.4 

43.7 
( 0 . 0 ) 
( 0 . 2 ) 

5.8 
28.4 

0 .8 
3 .3 

61.7 
0.0 
0.1 

71.6 

37.0 
51.9 
11.0 

4.0 
0.5 
1.1 
0.7 
0.0 
0 .2 

24.5 
13.0 
7 .8 
0.8 
6 .5 

47.4 
( 0 . 0 ) 

( 3 . 1 ) 

19.2 
10.2 
0 .2 

* 

70.3 

IS:SI 
68 .5 

36 .9 
7.1 

34.6 
6.0 
3.1 
0.6 
9.9 

( 0 . 2 ) 
( 1 . 5 ) 

13.1 
7.3 
3.5 
0.4 

25.8 
50.0 
( 0 . 0 ) 
( 6 . 4 ) 

12.5 
7.6 
0 .3 
6.6 

72.9 
0 
6 

56.5 

51.1 
28.0 
11.3 

1.5 
2.8 

12.2 
8.4 

7.1 
24.6 
21.5 

3.2 
7.8 

35.8 
( 4 . 7 ) 
( 6 . 0 ) 

7.4 
19.5 

9.7 
8 .9 

54.6 
( 4 . 8 

(14 .0 

61 .5 

57.2 
18.0 
9 .5 
7.7 
1.6 
0.2 

19.1 

IS:SI 

24.0 
21.2 

9.6 
0.4 
7.2 

37.6 
( 0 .0 ) 

(1 .1 ) 

6.5 
5.5 
2.2 
9.6 

76.2 

!!:!! 
53.4 

42.3 
18.9 
28.7 

7.3 
1.1 

10.5 
4 .0 

(0.01 
0 .0 

t o l urnns may add to more than 100X due to mul t ip le mentions. 

Based on the q u e s t i o n s : Mall that c o s t s more to send the f a r t h e r 1t goes, Is r e f e r r e d to as zone- ra ted m a l l . Parce l post Is an example of zone-rated 
m a l l . The Posta l S e r v i c e I s cons ider ing z o n e - r a t i n g other mail such as l e t t e r m a l l , which now c o s t s the same no matter how f a r I t I s going. Do you 
think 1t I s a good Idea to zone- ra te other mal l? I f y e s ; I t c u r r e n t l y c o s t s 15* to send f i r s t c l a s s envelopes weighing one ounce or l e s s anywhere In 
country . I f mail sent l o c a l l y were to c o s t l e s s than t h i s and mall sen t a c r o s s the country were to c o s t more than t h i s , how much do you think I t should 
c o s t to send f i r s t c l a s s mall l o c a l l y ? How much do you think I t should c o s t to send that same envelope a c r o s s country? I t c u r r e n t l y c o s t s 8 .4* to send 
t h i r d c l a s s bulk envelopes weighing 3.73 ounces or l e s s anywhere In the country . I f mal l sen t l o c a l l y were to c o s t l e s s than t h i s and mall sent across 
the country were to c o s t more, how much do you think I t should c o s t to send t h i r d c l a s s bulk mail l o c a l l y ? Mow much do you think I t should c o s t to send 
that same envelope a c r o s s country? I f no: Why do you f e e l i t ' s not a good idea? 
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Sect ion 5: POTENTIAL USE QT USPS SERVICES 

Table 5 .8 : Zone Rat ing Mail Other Than Parce l Post 
(By Postage Expenditure L a s t Year) 

sia NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n t a t i v e F l n d i n p 
P i r n P o i u l Quarter P F Y 1 9 7 * 
Weighted E M i n n 1 0 

Nonhouseholds Less Than $100 t l O O - S l , 0 0 0 $1,000-S5,OUO $5,000-$50.0QO $50,000-$500,OOQ Over $500,000 

Postage Expenditure L a s t Year 

Weighted Sample 

Unweighted Sample 

4.3J1,541 

1,213 

1,420,565 

130 

1,721,012 

202 

718,193 

225 

205,417 

290 

15,923 

169 

4,379 

127 

Percent of Establ ishments Who Think I t I s a 
Good Idea to Zone Rate Other Ha i l 

What Should a F i r s t C l a s s Envelope 
T r a v e l l i n g L o c a l l y Cost? 

Less than 10* 
10* 
I i * 
12* 
13* 
144 
154 
More Tliiin 154 
Don't Know 
Not Ascer ta ined 

What Should a F i r s t C l a s s Envelope 
T r a v e l l i n g Across the Country Cost? 

Less Than 15* 
154 
16-19* 
204 
More Than 20* 
Don't Know 
Not Ascer ta ined 

42.5 

25.8 
50.7 

O. l 
3.7 
4 .5 
0 .0 
7.3 
0.0 

[X ] 

41.7 

19.5 
64.6 

0 .0 
0 .2 
0.7 
0.0 

15.1 
0.0 

f!:il 11:3 

[ X ] 

42.1 

2B.1 
54.0 

0 .0 
6 .3 
7 .9 
0.0 
3.7 
0.0 
5.4 
0.1 

(15 .8 ) 
( 0 .0 ) 

t x ] 

31.1 

25.8 
68.6 

1.4 
2 .4 
1.4 
0.0 
0 .5 
0 .0 

(!:« 

tt) 

44.2 

33.6 
32.5 

4 . 3 
7.8 
2.1 
0.0 

19-7 
0 .0 m 

t x ] 

74.7 

11.3 
61.4 

0.0 
0.0 

24.1 
0.0 
3.3 
0.0 

J10.5) 
(39 .6 ) 

0.8 2.2 0.0 0.1 1.0 0 .2 2.6 
20.8 22.5 18.7 16.7 22.4 13.3 22.6 
16.7 11.6 22.2 7.0 18.6 7.2 3.8 
39.8 45.4 34.5 53.2 34.7 35.6 47.9 
22.0 18.4 24.6 23.0 23.4 43.7 23.1 
( 7 .2 ) ( 5 . 1 ) ( 4 . 9 ) (15 .8 ) ( 7 . 1 ) (23 .9 ) ( 4 .0 ) 
( 3 . 3 ) ( 7 . 7 ) ( 0 . 6 ) ( 1 . 6 ) ( 3 . 9 ) ( 2 . 5 ) (39 .6 ) 

Page 1 of 2 



Table 5.8 continued 

Total 
Nonhouseholds 

Postage Expenditure L a s t Year 

Less Than $100 $100-$! ,000. $1,000-$5.000 *5 ,000-150,000 l50 .000-$500.000 Over $500,000 

What Should A Thi rd C l a s s Envelope 
T r a v e l l i n g L o c a l l y Cost? 

Less Than 4.54 " 
4.5<-5.44 
5 .54-6 .44 
6 .54-7 .44 
7.54-6.44 
More Than 8.44 
Oon't Know 
Not Ascer ta ined 

What Should a Thi rd C l a s s Envelope 
T r a v e l l i n g Across the Country Cost? 

Cess Than 9.54 
9 .54-10.44 
10.54-11-44 
11.54-12.44 
More Than 12.44 
Don't Know 
Not Ascer ta ined 

Not Good Idea to Zone Rate 
Why Not? 

Too Much Trouble For User 
Not Cost E f f e c t i v e 
Increase Rates of Respondent Estab l ishment 
Distance Is Not a Cost F a c t o r 
Would Make S e r v i c e Worse/Slow Hal l 
Would Not Improve S e r v i c e 
A l l Others 
Don't Know 
Not Ascer ta ined 

13.1 12.5 10.7 15.4 23.9 26.8 
19.2 18.0 15.2 32.0 29.9 17.8 
8.7 7.9 9 .9 8.1 10.8 - 18.2 
2.1 2.0 3.0 0.7 2.1 2 .8 

13.4 14.2 17.4 4.1 8 .3 21.1 
43.4 45.4 43 .9 39.6 25.1 13.3 
( 1 . 0 ) (2 -6 ) ( 0 . 0 ) ( 1 .0 ) ( 0 . 0 ) ( 0 . 0 ) 
( 5 . 9 ) ( 4 . 7 ) ( 6 . 1 ) ( 3 .0 ) ( 8 . 1 ) (2 -6 ) 

9.8 
13.2 

2.5 
6 .5 

68.0 

57.5 

47 .8 
23.2 
17.1 

5.4 
2.0 
5 . 9 

10.0 
(o.o) 
( 5 . 0 ) 

12.8 
11.0 

1.8 
3.1 

71.2 

58 .3 

48.9 
14.4 
22.6 

6.7 
2.0 
3.9 

10.4 
( 0 . 0 ) 

(10 .4 ) 

4 .4 11.2 
14.1 20.0 

2.7 3.0 
8.2 10.4 

70.6 55.4 
(0.01 ( 1 . 0 ) 
( 5 . 2 ) ( 8 . 2 , 

57 .9 56.8 

46.0 52.5 
24.7 21.9 
14.3 20.6 
6.4 2 .8 
0 .0 4 . 3 
8.1 0 .0 

12.1 1.3 
( 0 . 0 ) ( 0 . 0 ) 
( 3 . 2 ) ( 0 . 9 ) 

16.1 
8.6 
6 .0 
5.5 

63 .8 
( 0 . 4 ) 
( 6 . 4 ) 

68 .9 

44.3 
56.7 

6.1 
2 .3 
2.0 

16.1 
10.7 
( 0 . 0 ) 
( 1 . 3 ) 

12.5 
12.1 

5.7 
8.4 

61 .3 
(o.oj 

( 3 . 5 ) 

55 .8 
68.6 
24.6 

6.6 
5.6 
4 .5 
2 .6 
5.4 

( 0 . 2 ) 
( 1 . 1 ) 

6.2 
2.7 

48 .8 
1.9 
1.1 

39.3 
(0 .0 ) 

(41-2) 

54.3 
2 : i 
0 .3 
0.3 

43.0 
(0.01 

(41 .2 ) 

25.3 

51.9 
26.4 

5.0 
6.8 
9.3 
0.7 

13.5 
0 .0 ) 
3.3 

^Columns may add to more than 100X due to mul t ip le mentions, 

Based on the q u e s t i o n s : Ha l l that c o s t s more to send the f a r t h e r i t goes, i s r e f e r r e d to as zone-ra ted m a l l . Parce l post Is an example of zone-rated 
m a l l . The Posta l S e r v i c e I s cons ider ing z o n e - r a t i n g other mall such as l e t t e r m a l l , which now c o s t s the same no matter how f a r I t I s going. Do you 
think i t I s a good idea to zone- ra te other ma(17 I f y e s : I t c u r r e n t l y c o s t s 15< to send f i r s t c l a s s envelopes weighing one ounce or l e s s anywhere In 
country . I f mall sent l o c a l l y were to c o s t l e s s than t h i s and mall sent a c r o s s the country were to c o s t more than t h i s , how much do you think i t should 
c o s t to send f i r s t c l a s s mail l o c a l l y ? How much do you think I t should c o s t to send that same envelope across country? I t c u r r e n t l y c o s t s O.44 to send 
t h i r d c l a s s bulk envelopes weighing 3.73 ounces or l e s s anywhere In the country . I f mall sent l o c a l l y were to c o s t l e s s than t h i s and mail sent across 
the country were to c o s t more, how much do you think i t should c o s t to send t h i r d c l a s s bulk mall l o c a l l y ? How much do you think i t should c o s t to send 
that same envelope across country? I f no: Why do you fee l I t ' s not a good Idea? 

INT 1401.1, 1402.2 Page 2 of 2 



sra 
Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES 

Table 5 .9: C a r r i e r Route Instead of S t ree t Addressing for any A d v e r t i s i n g 
(By Type of Nonhousehold Sender) 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report l e n u l f v c F l n d i n p 
F i r j l P o i u l Quarter P F Y 1979 
Weig In ed E i l i m a l n 

Nonhousehold Senders 

Total 
Nonhouseholds 

A l l 
Bus inesses 

A l l 
NonprofIt 

A l l 
Government 

Weighted Sample 

Unweighted Sample 

•4,311,541 

1.213 

3,788,331 

989 

295,987 

138 

227,223 

B6 

Percent of Establ ishments Who: [X ] 

Oo Not D i s t r i b u t e Any A d v e r t i s i n g 80.7 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 14.2 

Already Use to D i s t r i b u t e A d v e r t i s i n g * 

Would Use to D i s t r i b u t e A d v e r t i s i n g 5.0 

Not Ascer ta ined ( 0 . 7 ) 

80.3 

15.0 

* 

4 .6 

( 0 . 5 ) 

1*1 

82.7 

10.9 

0 .0 

6 .3 

( 0 . 0 ) 

it] 

85.0 

5.1 

* 

9 .9 

( 4 . 2 ) 

Based on the ques t ion : Some mai le rs have asked the Posta l S e r v i c e to al low mall without a name or s t r e e t address to be d e l i v e r e d to a l l addresses on 
c e r t a i n c a r r i e r rou tes . T h i s would avoid the expense of having to p r i n t a d d r e s s e s , and in some cases save the expense of using a mai l ing l i s t . I f such 
a s e r v i c e were o f f e r e d , do you think your establ ishment would use I t to d i s t r i b u t e any a d v e r t i s i n g ? 



sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n u i i v t F i n d i n j j 

_ F u n P o i u l Q u v i c r P F Y 1979 
Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES W » W warned E , i i r r u . « 

Table 5.10: C a r r i e r Route Instead of S t ree t Addressing for any A d v e r t i s i n g 
(8y S p e c i f i e d Type of Nonhousehold Sender) 

S p e c i f i e d Type of Nonhousehold Sender 

Mail A l l 
Total Or iented F i n a n c i a l Dept. Other Non-
Nonhouseholds I n d u s t r i e s U t i l i t i e s I n s t i t u t i o n s Stores Bus inesses P r o f i t Government 

Weighted Sample 4,311,541 86,957 29.715 1H4.770 165,044 3,321.846 295.907 227,223 

Unweighted Sample 1,213 130 55 170 60 574 138 86 

Percent of Establ ishments Hho: f t ] t t ] I t ] [ t ] [ t ] f t ] [ t ] [ t ] 

Do Not D i s t r i b u t e Any A d v e r t i s i n g 80.7 37.7 88.6 53 .3 84.2 02.7 82.7 85.0 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 14.2 44.0 4.7 36.3 14.1 13.2 10.9 5.1 

Already Use to D i s t r i b u t e A d v e r t i s i n g 0.1 0 .0 0.0 0.0 * 0.0 * 

Would Use to D i s t r i b u t e A d v e r t i s i n g 5.0 18.2 6 .8 10.5 1.7 4.1 6 .3 9 .9 

Not Ascer ta ined ( 0 .7 ) ( 0 .0 ) ( 4 . 2 ) { * ) ( 0 . 0 ) ( 0 . 6 ) ( o . o ) ( 4 . 2 ) 

Based on the quest ion: Some mai le rs have asked the Posta l S e r v i c e to a l low mall without a name or s t r e e t address to be d e l i v e r e d to a l l addresses on 
c e r t a i n c a r r i e r rou tes . Th is would avoid the expense of having to p r i n t a d d r e s s e s , and in some cases save the expense of using fl ma i l ing l i s t . I f such 
a s e r v i c e were o f f e r e d , do you think your establ ishment would use i t to d i s t r i b u t e any a d v e r t i s i n g ? 



Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES 

Table 5.11: C a r r i e r Route Instead of S t r e e t Addressing for any Adver t i s ing 
(By Posta l Region) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n t a t i v e F ind ing! 
First Powal Quarter P F Y 1979 
Weighted E i t l m a l c i 

Posta l Region 
Total 
Nonhouseholds Northeastern Eas te rn Southern Cen t ra l Western 

weighted Sample 4,311,541 516.504 539.955 1,354.066 1.100,399 800,616 

Unweighted Sample 1,213 168 134 345 361 205 

Percent of Establ ishments Who: [*] [ I ] [ t ] [ I ] [*] M 

Oo Not D i s t r i b u t e Any A d v e r t i s i n g 80.7 73.7 88.2 82.2 82 .9 74.5 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 14.2 24.8 7.8 13.8 12.6 14.7 

Already Use to D i s t r i b u t e A d v e r t i s i n g * 0.0 0-0 0.1 * * 

Would Use to D i s t r i b u t e A d v e r t i s i n g 5.0 1.4 4 .0 3.8 4 .5 10.8 

Not Ascer ta ined (0 .7 ) ( 2 . 4 ) ( 0 .1 ) ( 0 . 1 ) ( 1 . 0 ) (1 -9 ) 

Based on the quest ion: Some mai le rs have asked the Posta l S e r v i c e to al low mall without a name or s t r e e t address to be d e l i v e r e d to a l l addresses on 
c e r t a i n c a r r i e r r o u t e s . Th is would avoid the expense of having to p r in t addresses , and In some cases save the expense of using a mai l ing l i s t . I f such 
a s e r v i c e were o f f e r e d , do you think your establ ishment would use I t to d i s t r i b u t e any a d v e r t i s i n g ? 



NONHOUSEHOLD MAILSTREAM STUDY 
P i d i m i t u r y ( U p o n — T e n t a t i v e Findings 
F i f i t Po iUt O u i r i o P F Y 1979 

Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES W i ^ ^ w e i | h < « ( E « i m » e i sra' 
Table 5 .12: C a r r i e r Route Instead of S t r e e t Addressing for any A d v e r t i s i n g 

(By Postage Expenditure L a s t Year) 

^ Postage Expenditure L a s t Year 
Tota l 

Nonhouseholds Less Than (100 $100-$! ,000 $1,000-15,000 $5,OQ0-$5O,O00 $50.000-1500.000 Over $500,000 

Weighted Sample 4,311 ,541 1 ,420,565 1 ,721 ,012 

Unweighted Sample 1,213 130 202 

Percent of Establ ishments Who: C*3 t * ] C * ] 

Oo Not D i s t r i b u t e Any A d v e r t i s i n g 80.7 95.7 82 .8 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 14-2 3 .3 9.4 

Already Use to D i s t r i b u t e A d v e r t i s i n g * 0.0 0 .0 

Would Use to D i s t r i b u t e A d v e r t i s i n g 5.0 1.0 7.8 

Not Ascer ta ined (0 .7 ) ( * ) ( 0 . 0 ) 

718,193 

225 

t t ] 

62.6 

32.7 

0.1 

4 .5 

( 0 .2 ) 

285,417 

290 

t « ] 

40 .9 

50 .8 

* 

B.2 

( 0 . 2 ) 

15,923 

189 

I t ] 

27.1 

58.0 

0.6 

14.3 

( 0 . 5 ) 

4,379 

127 

t t ] 

38.7 

30.0 

0.0 

31.3 

(0 .0 ) 

Based on the quest ion: Some ma i l e rs have asked the Posta l S e r v i c e to a l low mal l without a name or s t r e e t address to be d e l i v e r e d to a l l addresses on 
c e r t a i n c a r r i e r rou tes . Th is would avoid the expense of having to p r i n t a d d r e s s e s , and In some cases save the expense of using a mai l ing l i s t . I f such 
a s e r v i c e were o f f e r e d , do you think your establ ishment would use 1t to d i s t r i b u t e any a d v e r t i s i n g ? 



Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES 
sra NONHOUSEHOLD MAILSTREAM STUDY 

Preliminary R e p o r t — l e n t i l K e F l n d i n p 
F l r i i P o i u l Q u i i i c t P F Y 1979 
Weighted E i l i n u t e i 

Table 5 .13: C a r r i e r Route Instead of S t r e e t Addressing for Catalogues and Other A d v e r t i s i n g Items 

Tota l Nonhouseholds 
D i s t r i b u t o r s of 24 Page+ 

Catalogues 

D i s t r i b u t o r s of L e t t e r s , 
C i r c u l a r s , Coupons, Cata logues , 

of Less Than 24 Pages or Samples 

Weighted Sample 

Unweighted Sample 

4,311,541 

1,213 

357,589 

251 

601,501 

456 

Percent of Establ ishments Who: 

Do Not D i s t r i b u t e Any A d v e r t i s i n g 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 

Already Use to D i s t r i b u t e A d v e r t i s i n g 

Would Use to D i s t r i b u t e A d v e r t i s i n g 

What Is the Average Proport ion of 
Es tab l i shment ' s (Cata logues/Adver­
t i s i n g ) that Might be Diverted From 
OThef U .S . Hal l 

None 
25% or L e s s 
26-50X 
51-75% 
76% or More 
Not Ascer ta ined 

[%] 

80.7 

14.3 

* 

5.0 

[ X ] 

0.0 

85 .8 

0 .3 

13.9 

15.8 
20.7 

6 .2 
30.5 
21.6 

5 .3 

[X ] 

0.0 

66.7 

* 

33.3 

28.5 
4 .8 

33.3 
1.0 

13.5 
18.8 

Not Ascer ta ined ( 1 . 6 ) (21 .1 ) 

Based on the ques t ions : Some mai le rs have asked the Posta l S e r v i c e to a l low mall without a name or s t r e e t address to be d e l i v e r e d to a l l addresses on 
c e r t a i n c a r r i e r routes . Th is would avoid the expense of l av ing to p r i n t a d d r e s s e s , and In some cases save the expense of using a mai l ing l i s t . I f such 
a s e r v i c e were o f f e r e d , do you think your establ ishment would use i t to d i s t r i b u t e any a d v e r t i s i n g ? I f y e s : Does your Establ ishment mail or d i s t r i ­
bute any cata logues? What proportion of the ( c a t a l o g u e s / a d v e r t i s i n g items) that you c u r r e n t l y send through the U .S . mall do you think you might d i v e r t 
to t h i s s e r v i c e ? 



Sect ion 5: POTENTIAL USE QF NEW USPS SERVICES 

Table 5. 14: Mail O e l i v e r y on S p e c i f i e d Oay of Week or Month for Any A d v e r t i s i n g 
(By Type of Nonhousehold Sender) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Pic l im imry Repot 1 — T c n u i l r c F ind ing! 
F iMl P m u l Quartet P F Y 1979 
W t i g h u d E i l i n u m 

Nonhousehold Senders 

Total 
Nonhouseholds 

A l l 
Bus inesses 

A l l 
Nonprofit 

A l l 
Government 

Weighted Sample 4.311,541 3,708.331 295,907 227.223 

Unweighted Sample 1,213 989 138 86 

Percent of Estab l ishments Who: i t } [%] m [VI 

Oo Not D i s t r i b u t e Any A d v e r t i s i n g B1.0 80.6 82.8 85.0 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 17.5 17.8 16.9 14.8 

Already Use to D i s t r i b u t e A d v e r t i s i n g * 0.0 0 .0 # 

Would Use to D i s t r i b u t e A d v e r t i s i n g 1.5 1.6 0 .3 0 .2 

Not Ascer ta ined ( 0 .4 ) ( 0 . 4 ) ( * ) ( 0 . 0 ) 

Based on the quest ion; Another s e r v i c e that the Posta l S e r v i c e has been asked to supply would provide fo r mail to be de l ive red on a s p e c i f i e d day of the 
week or month. Th is s e r v i c e might c o s t s l i g h t l y more than regu la r d e l i v e r y . I f such a s e r v i c e were o f f e r e d , would your establ ishment use I t to d i s t r i ­
bute a d v e r t i s i n g ? 



Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES 

Table 5 .15: Ha i l O e l i v e r y on S p e c i f i e d Oay of Week or Month for Any A d v e r t i s i n g 
(By S p e c i f i e d Type of Nonhousehold Sender) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
P i c l i m l n x y R t p o i t — T c n u i l v r F l n d i n p 
F i r i l P o i u l Q u i r t r i P F Y 1979 
W t l | h i t d E u l n u i t * 

S p e c i f i e d Type of Nonhousehold Sender 

Tota l 
Nonhouseholds 

Mail 
Or iented 
I n d u s t r i e s U t i l i t i e s 

F i n a n c i a l 
I n s t i t u t i o n s 

Dept. 
Stores 

A l l 
Other 
Bus inesses 

Non­
p r o f i t Government 

Weighted Sample 4,311.541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223 

Unweighted Sample 1,213 130 55 170 60 574 138 B6 

Percent of Estab l ishments Who: [ X ] m [X ] [X ] [X ] [X] [X] t x ] 

Oo Not D i s t r i b u t e Any A d v e r t i s i n g 81 .0 37.7 88.6 53.3 84.2 83.0 82.8 05.0 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 17.5 56.1 8.0 45.5 15.1 15.4 16.9 14.8 

Already Use to D i s t r i b u t e A d v e r t i s i n g * 0.0 0 .0 0.0 0.0 0.0 0.0 * 

Would Use to D i s t r i b u t e A d v e r t i s i n g 1.5 6 .2 3.5 1.2 0.7 1.6 0 .3 0 .2 

Not Ascer ta ined ( 0 . 4 ) (o .o ) ( * ) (*> (0 -0 ) ( 0 .4 ) ( * ) (0 .0 ) 

Based on the quest ion: Another s e r v i c e that the Posta l S e r v i c e has been asked to supply would provide for mall to be d e l i v e r e d on a s p e c i f i e d day of the 
week or month. This s e r v i c e might c o s t s l i g h t l y more than regu lar d e l i v e r y . I f such a s e r v i c e were o f f e r e d , would your establ ishment use I t to d i s t r i ­
bute a d v e r t i s i n g ? 



Sect ion 5: POTENTIAL USE OF HEW USPS SERVICES 

Table 5 .16: Mail D e l i v e r y on S p e c i f i e d Day of Week or Month for Any A d v e r t i s i n g 
(By Posta l Region) 

S2 NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T c n U t l r c F i n d l n p 
Fir i t P o i u l Q u i n e r P F Y 1979 
W t l | h i « d E t t l m i i e * 

Posta l Region 
Total 

-Nonhouseholds Northeastern Eas te rn • Southern Cent ra l Western 

Weighted Sample 4.311,541 516,504 539,955 1,354,066 1,100,399 800,616 

Unweighted Sample 1.213 168 134 345 361 205 

Percent of Estab l ishments Who: [X ] [X] [ * ) [X ] [X ] [X] 
Do Not D i s t r i b u t e Any A d v e r t i s i n g 81.0 73.7 B8.2 83.2 82 .9 74.5 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 17.5 25.6 8.0 15.5 15.6 25.0 

Already Use to D i s t r i b u t e A d v e r t i s i n g * 0.0 0 .0 * 0.0 0.0 

Would Use to D i s t r i b u t e A d v e r t i s i n g 1.5 0.7 3.8 1.3 1.5 0.4 

Not Ascer ta ined ( 0 . 4 ) ( * ) ( * ) ( 1 -2 ) ( 0 .0 ) ( * ) 

Based on the quest ion: Another s e r v i c e that the Posta l S e r v i c e has been asked to supply would provide for mall to be de l ive red on a s p e c i f i e d day of the 
week or month. Th is s e r v i c e might c o s t s l i g h t l y more than regu lar d e l i v e r y . I f such a s e r v i c e were o f f e r e d , would your establ ishment use I t to d i s t r i b u t e 
a d v e r t i s i n g ? 

INT 1410 



Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES 

Table 5 .17: Mall D e l i v e r y on S p e c i f i e d Day of Week or Month fo r Any A d v e r t i s i n g 
(By Postage Expenditure L a s t Year) 

Postage Expenditure L a s t Year 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Prcl iminjry R e p o r t — T e n t a t i v e F i n d i n g 
First P o t u l q u . r i « P F Y 1979 
Wc([n(«d E i i i r r u i t t 

NonhoSslholds Less Than MOO 1100-$! .000 S l . 0 0 0 - S 5 . 0 0 0 >5,000-$50,000 $50,000-$500,000 .Over $500,000 

Weighted Sample 4,311,541 1 ,420,565 1,721,012 710,193 2B5.417 15,923 4,379 

Unweighted Sample 1,213 130 202 225 290 189 127 

Percent of Estab l ishments Who: [XJ [X ] [ X ] [X] [X ] [ X ) [X] 

Do Not D i s t r i b u t e Any A d v e r t i s i n g 81.0 95.7 03.6 62.6 40.9 27.6 38.7 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 17.5 4.3 14.9 33.8 56.3 61.6 27.5 

Already Use to D i s t r i b u t e A d v e r t i s i n g . * 0.0 0 .0 0.0 0.0 0.2 0.0 

Would Use to D i s t r i b u t e A d v e r t i s i n g 1.5 0.0 1.5 3.6 2.7 10.7 33.9 

Not Ascer ta ined ( 0 . 4 ) ( 0 . 9 ) ( * ) ( * ) ( 2 . 0 ) ( * ) ( * ) 

Based on the quest ion: Another s e r v i c e that the Posta l S e r v i c e has been asked to supply would provide fo r mail to be d e l i v e r e d on a s p e c i f i e d day of the 
week or month. This s e r v i c e might c o s t s l i g h t l y more than regu lar d e l i v e r y . I f such a s e r v i c e were o f f e r e d , would your establ ishment use I t to d i s t r i ­
bute a d v e r t i s i n g ? 
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sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T e n t a t i v e F l n d i n p 
F u l l P o i u l Q u i i i e r P F Y 1979 

' Weighted E i t l n u i c i 

Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES 

Table 5.18: Mail De l ivery on Spec i f i ed Day of Week or Month for Catalogues and Other A d v e r t i s i n g Items 

Tota l Nonhouseholds 
D i s t r i b u t o r s of 24 Page* 

Catalogues 

D i s t r i b u t o r s of L e t t e r s , 
C i r c u l a r s , Coupons, Cata logues, 

of Less Than 24 Pages or Samples 

Weighted Sample 

Unweighted Sample 

4,311,541 

1.213 

357,589 

251 

601,501 

456 

Percent of Establ ishments Who: 

Do Not D i s t r i b u t e Any A d v e r t i s i n g 

Would Not Use to D i s t r i b u t e A d v e r t i s i n g 

Already Use to D i s t r i b u t e A d v e r t i s i n g 

Would Use to D i s t r i b u t e A d v e r t i s i n g 

What i s the Average Proportion of 
Es tab l i shment ' s ( ca ta logues /o ther 
a d v e r t i s i n g ) tfiat Hjgnt b'e Diver ted 

None 
25% or Less 
26-50% 
51-75% 
76% or More 
Don't Send U . S . Mall Now 
Not Ascer ta ined 

[ * ] 

81.0 

17.5 

* 

1.5 

[%] 

0 .0 

90.4 

* 

2.4 
5.8 
2 .8 
0 .0 

89.0 
0.0 

( 2 . 7 ) 

m 

0.0 

09.5 

* 

10.5 

4.4 
12.8 
5.4 
0.1 

70.9 
6.4 

(18 .2 ) 

Not Ascer ta ined ( 0 . 3 ) (*> [2 ,6) 

Based on the q u e s t i o n s : Another s e r v i c e that the Posta l Serv ice has been asked to supply would provide for mail to be d e l i v e r e d on a s p e c i f i e d day of 
the week or month. T h i s s e r v i c e might c o s t s l i g h t l y more than regu lar d e l i v e r y . I f such a s e r v i c e were o f f e r e d , would your establ ishment use i t to 
d i s t r i b u t e a d v e r t i s i n g ? I f y e s : Does your Establ ishment mail or d i s t r i b u t e any cata logues? What proportion of the ( c a t a l o g u e s / a d v e r t i s i n g items) that 
you c u r r e n t l y send through the U.S. mall do you think you might d i v e r t to t h i s s e r v i c e ? 



sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T t i i i i t l v r Findings 
Ftp»i r v i u l Q u u t e i P F Y 1979 
Weighied E j i l m i i e i 

Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES 

Table 5 .19: Mul t ip le D a i l y D e l i v e r i e s 

Weighted Sample 

Unweighted Sample 

Base: Estab l ishments That Now Have Mul t ip le 
D a i l y D e l i v e r i e s by Post O f f i c e 

Would Establ ishments P r e f e r Rate Increase 
or C u r t a i l i n g of Mul t ip le D e l i v e r i e s ? 

Would Pre fe r Rate Increase to Maintain 
Mul t ip le D e l i v e r i e s 

Would Pre fe r C u r t a i l i n g Mul t ip le 
D e l i v e r i e s to Keep Rate of 
Increase Down 

Not Ascer ta ined 

How Ser ious is C u r t a i l i n g Mul t ip le 
OoliveTTes for Own Estab l ishment? 

Ser ious Problem 
Somewhat of a Problem 
Minor Problem 
No Problem a t A l l 
Not Ascer ta ined 

Would Establ ishments Use Mul t ip le 
d e l i v e r i e s I f i t Involved an E x t r a 
Cliarge? 

Would" Hot Vlant I f Involved E x t r a Charge 
Would Want Even with E x t r a Charge 
Not Ascer ta ined 

Total 
Nonhouseholds 

4.311,541 

1,213 

[ I ] 
3.2 

A l l 
Bus inesses 

3.788,331 

989 

it] 
3.3 

8.7 7.4 

91.3 
( 6 .9 ) 

92.6 
( 2 .7 ) 

3.7 
6.2 

57.1 
33.0 
( 6 . 5 ) 

0.9 
3.8 

60.4 
35.0 
( 2 . 3 ) 

93.8 
6 .2 

( 7 . 0 ) 

95.0 
5.0 

( 2 .4 ) 

Note: Addi t ional d e t a i l s for t h i s s e r i e s w i l l be presented 1n the F i n a l Report 

Based on the ques t ions : Is the mail ( d e l i v e r e d / p i c k e d up) once a day. or more than once a day? I f you had to choose between i n c r e a s i n g posta l ra tes 
In order to maintain mul t ip le d e l i v e r i e s , o r c u r t a i l i n g mul t ip le d e l i v e r i e s to keep the ra te of Increase down, which would you choose? I f the Posta l 
S e r v i c e decided to d e l i v e r mall to your establ ishment only once a day, would I t be a s e r i o u s problem, somewhat of a problem, a minor problem or no 
problem a t a l l fo r your establ ishment? Would you request more than one mail d e l i v e r y a day I f i t Involved an extra charge? 



Sect ion 5: POTENTIAL USE OF NEW USPS SERVICES 
sra NONHOUSEHOLD MAILSTREAM STUDY 

Preliminary R e p o r t — T e n t a t i v e f i n d i n g 
Fit i t Poital Quarter P F Y 1979 
Wei|hic<J E t l i m i t e i 

Table 5 .20 : Mult ip le Da i ly D e l i v e r i e s 
(By Type of Nonhousehold Sender) 

Nonhousehold Senders 

Total A l l A l l A l l 
Nonhouseholds Businesses Nonprofit Government 

Weighted Sample 

Unweighted Sample 

Ko.ild Establ ishments Use Mul t ip le Da l ly 
D e l i v e r i e s i f Of fered? 

Would hot Use Mul t ip le D e l i v e r i e s 
Already Have Mul t ip le D e l i v e r i e s 
Might Use Mul t ip le D e l i v e r i e s 
Would Uje Mul t ip le D e l i v e r i e s 
Not Ascer ta ined 

Rj isc: Establ ishments that Would, Might, 
or Already Use Mul t ip le D e l i v e r i e s 

Would Not Want i f Extra Charge 
Might Want i f Ex t ra Charge 
Would Want Even wi th E x t r a Charge 
Not Ascer ta ined 

Base: Establ ishments that Might or 
Would Want with E x t r a Charge 

Khen Wculd Establ ishments Want These 
E:<tra Del i v e r i c s ? 

Jivory Day 
Morn i ncjs 
Afternoons 

4,311,541 

1,213 

[X] 

58.9 
3.3 
7 .8 

30.1 
( 2 .4 ) 

41.2 

81.5 
2 .8 

15.7 
(1 -2) 

61 .5 

•3.788,331 

989 

[t] 

59.1 
3.4 
7.9 

29.6 
(1 -8 ) 

40.9 

81.0 
3.1 

15.9 
( 0 . 9 ) 

63.1 

295,987 

138 

[X ] 

57.0 
0 .2 

10.5 
32.3 
( B . I ) 

43 .0 

78.6 
1.2 

20 .3 
( 0 . 8 ) 

56.2 
50.4 

59.6 
52.7 r 

227.223 

86 

[X ] 

56.7 
6 .5 
1.6 

35.3 
(4 .2 ) 

i 

43.4 

93.8 
0.1 
6.1 

( 6 .6 ) 
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Table 5.20 continued 

Nonhousehold Senders 

Total 
Nonhouseholds 

A l l 
Bus inesses 

A l l 
Nonprofit 

A l l 
Government 

Ct:rif.;;r._Dflxs 
""(•riiwp.ys 

fiie ;c\iys 
lh:f!is;isd.iys 
Timrsdiiys 
Ti-days 
S;i Uirdtiys 
Suritiiivs 

C_e: L;i i i: 1 i;:.es of Year 
S j v i n g 
S ui ic.-r 

'.Muter 
Cliru'twas 

K'!!!Ll^'O^!.0 Reasonable Fee for Extra 
Ui:j ivoi v J.very_u_i:y L'e? 

/.viT.-gi: ' For Yeai' 

29.9 30.5 
2 .3 
2.6 
4 .9 
4 .3 
3.4 
6 .2 
6.2 

8 .9 
4.7 
0.1 
4 .8 

* 

6 .5 

262 

6.4 

1.1 
2.9 
5.4 
4.7 
1.8 
6.8 
6 .8 
1 
5.2 
0.1 
5.3 

* 

3.7 

271 

c l 

Note: Addit ional d e t a i l s for t h i s s e r i e s w i l l be presented in the F i n a l Report. 
a B a s e too s m a l l , see F i n a l Report . 

Based on the quest ions : I f the Post O f f i c e of fered mul t ip le d a i l y d e l i v e r i r e s , would you use t h i s s e r v i c e ( i n s t e a d of p ick ing i t up)? Would you request nior 
more than one mail d e l i v e r y a day i f I t involved an extra charge? Would you want these ex t ra d e l i v e r i e s every day, only on c e r t a i n d a y s , or only during 
c e r t a i n times of the y e a r , or what? What ( t imes of day/days of the week / dur ing what seasons) would you want these ext ra d e l i v e r i e s ? What do you think 
would be a reasonable fee for the ext ra d e l i v e r y s e r v i c e we j u s t ta lked about? 



Section 5: POTENTIAL USE OF NEW USPS SERVICES 

Table 5 .21: Mul t ip le Daily Deliveries 
(By Specified Type of Nonhousehold Sender) 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Ttnut lvc Findinp 
F i f t l Poml Oumer PFY 1979 
Wei I h l t d Es i lnu in 

Specif ied Type o f Nonhousehold Sender 

Total 
Nonhouseholds 

Mail 
Oriented 
Industries U t i l i t i e s 

Financial 
I n s t i t u t i o n s 

Dept. 
Stores 

A l l 
Other 
Businesses 

Non­
p r o f i t Government 

Weighted Sample 4,311,541 

Unweighted Sample 1,213 

[1] 
^9_uId Establishments Use Mul t ip l e Daily 
Uefiv e n es i f 0ffercd7 

Would Not Use Mul t ip le Del iver ies 58.9 
Already 'lave Mul t ip le Del iver ies 3.3 
Might Use Mul t ip le Del iver ies 7.8 
Would Use Mul t ip le Del iver ies 30.1 
Not Ascertained (2.4) 

Base: Establishments that Would, Might, 41.2 
or Already Use Mul t ip le Del iver ies 

Would Not Want i f Extra Charge 81.5 
MiyhL Want i f Extra Charge 2.8 
Would Want Even wi th Extra Charge 15.7 
Not Ascertained (1.2) 

86,957 

130 

53.2 
1.2 

13.2 
32.4 
(0.8) 

46.8 

86.6 
8.1 
5.3 
(*) 

29,715 

55 

77.3 
0.1 
0.7 

21.9 
(2.9) 

22.7 

67.5 
2.3 

30.2-
(*) 

184,770 

170 

[X] 

59.4 
13.8 
7.0 

19.9 
(1.2) 

40.7 

81.2 
2.1 

16.7 
(3.5) 

165,044 3,321,046 

60 

[ « 

40.6 
* 

9.2 
50.2 
(0.1) 

59.4 

98.6 
0.1 
1.3 
(*) 

574 

60.0 
3.0 
7.8 

29.1 
(1.9) 

39.9 

79.6 
3.2 

17.2 
(0.8) 

295,987 

138 

[X] 

57.0 
0.2 

10.5 
32.3 
(8.1) 

43.0 

78.6 
1.2 

20.3 
(0.8) 

227,2 23 

86 

[X] 

56.7 
6.5 
1.6 

35.3 
(4.2) 

43.4 

93.8 
0.1 
6.1 

(6.6) 

Note: Addit ional de ta i l s f o r th i s series w i l l be presented in the f i n a l report . 

Based"on the questions: I f the Post Of f i ce of fe red mul t ip le da i ly de l i ve r i e s , would you use this service (instead o f picking I t up)7 Would you 
request more than one mail del ivery a day I f I t involved an extra charge? Would you want these extra del iver ies every day, only on cer ta in days, or 
only during cer ta in times o f the year, or what? What (times of day/days of the week/during what'seasons) would you want these extra del iveries? 
what do you think would be a reasonable fee fo r the extra del ivery service we j u s t talked about? 



Section 5: POTENTIAL USE OF NEH USPS SERVICES 

Table 5.22: Mul t ip le Dally Deliveries 
(By Postal Region) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Pfeliminjiy Report—Tcnuilve Finding! 
F i r j l Ponj l Qitj i tcr PFY 1979 
Wdglnid E n i m i i e i 

Total 
Nonhouseholds Northeastern 

Postal Region 

Eastern •Southern Central Western 

Weighted Sample 

Unweighted Sample 

Would Establishments Use M u l t i p l e Dally 
De l jyur ies i f Offered? 

Would Not Use l i u l t i p l e Del iver ies 
Already flave Mul t ip le Del iver ies 
Might Use Mul t ip le Deliveries 
Wguld i:se Mul t ip le Del iver ies 
Not Ascertained 

Base: Establishments that Would, Might, 
or Already Use Mul t ip le Del iver ies 

Would Not Want 1f Extra Charge' 
Kiyhl Want i f Extra Charge 
Would l-.'3nL Even w i t h Extra Charge 
:i'ot Asccrta jned 

4,311,541 

1.213 

58.9 
3.3 
7.8 

30.1 
(2 .4) 

41.2 

81.5 
2.8 

15. J 
(1.2) 

516,504 

168 

m 

50.9 
16.6 
9.2 

23.3 
(0-7) 

49.1 

85.5 
1.2 

13.3 
( 0 1 ) 

539,955 

134 

[X] 

69.3 
0.2 
2.6 

28.0 
(2.8) 

30.8 

88.1 
0.4 

11.5 
(0.5) 

1,354,066 

345 

Et] 

60.7 
1.8 
9.3 

28.1 
(1.2) 

39.2 

73.2 
1.0 

25.8 
(2.6) 

1,100,399 

361 

[X] 

61.9 
2.2 
4.1 

31.9 
(3-3) 

38.2 

81.7 
8.3 

10.0 
(1-3) 

800,616 

205 

[X] 

49.7 
0.8 

12.7 
36.8 
(3.7) 

50.3 

86.9 
1.4 

11.7 
(0.1) 

Note: Addit ional deta i ls f o r th is series w i l l be presented In the Final Report. 

Uased on the questions: I f the Post O f f i c e of fe red mul t ip le da i ly de l i ve r i e s , would you use this service (instead of picking I t up)? Would you 
request more than one mail del ivery a day I f I t Involved an extra charge? Would you want these extra del iver ies every day, only on cer ta in days, or 
only during cer ta in times of the year, or what? What (times of day/days o f the week/during what seasons) would-you want these extra deliveries? 
What do you think would be a reasonable fee f o r the extra delivery service we j u s t talked about? 



Section 5: POTENTIAL USE OF NEW USPS SERVICES 

Table 5.23: Mul t ip le Daily Deliveries 
(By Postage Expenditure Last Year) 

sia NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Rrpor t—Tcnut ivc Finding 
Fi r i l Poiul Quatler PFY 1979 
Wcighitd E i l i m n e i 

Total 
Postage Expenditure Last Year 

Nonhouseholds Less Than $100 $100-$!,000 i l ,000-$5,000 $5,000-^50,000 $50.000-^500.000 Over $500.000 

Welqhted Sample 

Unweighted Sample 

)l?. li!d Establishments Use Mul t ip l e Dai ly 
Deljyei ' ies i f Offered'/ 

Would Not Use Mul t ip le Deliveries 
Already Have Mul t ip le Del iver ies 
Might Use Mul t ip l e Del iver ies 
Mould Use Mul t ip le Deliveries 
Not Ascertained 

Uase: Establishments that Would, Might, 
or Already Use Mul t ip l e Del iver ies 

Would Hot Want i f Extra Charge 
Migiit Want i f Extra Charge 
Uould Want Even wi th Extra Charge 
Hot Ascertained 

4,311,541 

1,213 

[«3 

58.9 
3.3 
7.8 

30.1 
(2.4) 

41.2 

1,420.565 

130 

M 

69.8 
1.5 
4.9 

23.8 
(0.1) 

30.2 

81.5 
2.8 

15.7 
(1.2) 

89.1 
0.0 

10.9 
(0.2) 

1,721,012 

202 

[ * ] 

59.4 
1.0 
8.4 

31.2 
(0.6) 

40.6 

74.8 
4.9 

20.3 
(1.0) 

718.193 

225 

[t] 

46.2 
11.5 
9.7 

32.7 
(0.8) 

33.9 

B1.5 
2.9 

15.7 
(1-0) 

285,417 

290 

36.6 
3.5 

15.7 
44.1 
(6.5) 

63.3 

89.3 
1.3 
9.4 

(0.5) 

15,923 \ 

189 

EX] 

25.0 
14.1 
7.0 

53.9 
(0.4) 

75.0 

43.5 
6.2 

50.3 
(5.5) 

4.379 

127 

46.2 
37.6 
8.3 
7.9 

(2.7) 

53.8 

21.9 
1.8 

76.3 
(9.7) 

Note: Addit ional deta i ls f o r this series w i l l be presented in the Final Report. 

based on the questions: I f the Post Of f i ce o f fe red mul t ip le da l ly d e l i v e r i e s , would you yse this service (Instead of picking f t up)? Would you 
request more than one mall del ivery a day I f I t involved an extra charge? Would you want these extra del iver ies every day. only on certain days, or 
only during cer ta in times of the year, or what? What (times o f day/days o f the week/during what seasons) would you want these extra deliveries? 
What do you think would be a reasonable fee fo r the extra del ivery service we j u s t talked about? 



SB ,NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Rcpun — lenUiivc F indin j i 
Fir l l Point O u j r i i f PFY 1979 

Section 6: COMPETITIVE SERVICES % ^ l ^ * w d | h i « i e»tim*i« 

Table 6 . 1 : Establishments' Current Use o f Services Competitive With The USPS 
{By Type o f Nonhousehold Sender) 

Nonhousehold Senders 

Total A l l ' A l l A l l 
Nonhouseholds Businesses Nonprofi t Government 

Weighted Sample 

Unweighted Sample 

4,311,541 
1,213 

3,788,331 
989 

295,987 
138 

227,223 
86 

Perxent o f Nonhousehold 
Establishments Currently Using: 

Uri ted Parcel Service 
national or Regional Delivery 
Own Messenger or Delivery Service 
Local Messenger or Delivery Service 
Courier Service 
Communication Machines 
Facsimile Reproduction Machines 
Annored Cars 

[ X l 

44.4 
26.9 
20.8 

7.4 
6.0 
5.9 
4.6 
1.7 

[J ] 

44.9 
27.0 
20.7 

7.4 
6.5 
6.2 
4.5 
1.1 

[X] 

45.2 
21 .4 
11.2 
1.4 
3.3 
2.4 
1.0 
1.3 

[X] 

34.9 
31.9 
34.4 
14.4 
1.6 
5.8 

11.1 
12.5 

Based on the questions: Now I ' d l i k e to ask about services other than the Postal Service that your establishment may cur ren t ly use to send materials and 
Information. Does your establishment ever use United Parcel Service?; Other national or regional del ivery services such as Greyhound Package Express, A i r 
Freight, etc.? Armored cars7; Courier services such as Purolator or AlrcouHer? ; I t s own messenger or del ivery service?; Other local messenger or del ivery 
services that cover only your local area?; Facsimile reproduction machines l i k e Telecopier?; Communication machines l i k e Telex, te le type , and telegraph?. 



Section 6: COMPETITIVE SERVICES 

Table 6.2: Establishments' Current Use o f Services Competitive With The USPS 
(By Specified Type o f Nonhousehold Sender) 

sra NONHOUSEHOLD MAILSTREAM STUDV 
Piefiminary Repo/I — I t n u t i v x Finding 
Fun Poiul Quarter PFY 1979 
Wcifhicd E i l imne i 

Total 
Nonhouseholds 

Mail-
Oriented 
Industr ies U t i l i t i e s 

Specif ied Type o f Nonhousehold Sender 

Financial 
I n s t i t u t i o n s 

Dept. 
Stores 

A l l 
Other 
Businesses 

Non­
p r o f i t Government 

Weighted Sample 

Unweighted Sample 

4.311,541 

1.213 

86,957 

13D 

29,715 

55 

184.770 

170 

165,044 

60 

3,321,846 

574 

295,987 

138 

227,223 

86 

Percent o f nonhousehold 
Establishments Current ly Using: 

United Parcel Service 
National or Regional Delivery Service 
Own Messenger or Delivery Service 
Local Messenger or Delivery Service 
Courier Service 
Communication Machines 
Facsimile Reproduction Machines 
Armored Cars 

[X] 

44.4 
26.9 
20. B 

7.4 
6.0 
6.9 
4.6 
1.7 

[*] 
83.9 
19.2 
48.1 
11.5 
22.4 
21.6 
7.2 
0.1 

[X] 

54.5 
23.0 
60.7 
7.4 
8.2 

45.2 
13.5 
7.2 

[X] 

38.3 
12.5 
29.1 

3.1 
17.7 
18.3 
5.6 

10.5 

[X] 

71.4 
16.4 
15.5 
1.4 
2.4 
1.3 
0.6 
1.5 

[X] 

42.9 
28.6 
19.5 
7.9 
5.6 
5.0 
4.5 
0.6 

[X] 

45.2 
21.4 
11.2 
1.4 
3.3. 
2.4 
1.0 
1.3 

[X] 

34.9 
31.9 
34.4 
14.4 
1.6 
5.8 

11.1 
12.5 

Based on the questions: Now I ' d l i k e to ask abnut services other than the Postal Service that your establishment nny current ly use to send materials 
and Information. Does your establishment ever use United Parcel Service?; Other national or regional del ivery services such as Greyhound Package 
Express, Air Freight , e tc .? ; Armored cars?; CourlerTervlces such as Purolator or Al rcour l e r? ; I t s own messenger or del ivery service?; Other local 
messenger or del ivery services that cover only your local area?; Facsimile reproduction machines l i k e Telecopier? Communication machines l i k e Telex, 
te le type , and telegraph? 



NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Repor t—Ttnui ivc Finding) 
First Po ju l Qoamr PFY 1979 

Section 6: COMPETITIVE SERVICES • ^ # i W * t H h i « i iiiim»ie* 

T a b l e 6 . 3 : E s t a b l i s h m e n t s ' C u r r e n t Use o f S e r v i c e s Compet i t ive With The USPS 
(By Postal Region) 

Postal Region 

Nonhouseholds Northeastern Eastern Southern Central Western 

Weighted Sample 

Unweighted Sample 

Percent o f Nonhousehold 
Estah'ishments Current ly Using: 

United Parcel Service 
National or Regional Oellvery Service 
Own Messenger or Oellvery Service 
Local Messenger or Delivery Service 
Courier Service 
Communication Machines 
Facsimile Reproduction Machines 
Armored Cars 

4,311.541 516.504 539.955 

1,213 168 134 

[*] tt] [« 

44.4 42.2 41.8 
26.9 4.7 19.3 
20.8 30.9 20.4 

7.4 21.2 4.9 
6.0 3.6 2.8 
5.9 5.5 6.5 
4.6 13.7 4.4 
1.7 0.9 3.5 

1,354,066 1.100,399 800,616 

345 361 205 

m m c« 

43.1 35.1 62.6 
36.3 21.9 37.2 
17.8 14.3 28.6 
5.3 5.0 6.9 
4.7 5.2 13.0 

6.0 5.8 5.7 
3.7 1.7 4.4 
0.7 2.4 2.1 

At 



NONHOUSEHOLD MAILSTREAM STUDY 
I ' l t l imin j ry Report — Tcn l i l l r t Finding! 
F i t i l PtttUl Qu«le r PFY 1979 

Section 6:" COMPETITIVE SERVICES W i W w « i « h t « i E n i m m . 

T a b l e 6 . 4 : E s t a b l i s h m e n t s ' C u r r e n t Use o f S e r v i c e s Compet i t ive With The USPS 
(By Postage Expendi ture L a s t Year ) 

Postage Expenditure Last Year 
Total 

Nonhouseholds Less Than $100 $100-$1,000 $1,000-$5,000 S5,OQ0-$5O,000 $50,0QO-S50O,00O Over S5G0,0Q0 

Weighted Sample 

Unweighted Sample 

4,311.541 

1,213 

1,420,565 

130 

1,721.012 

202 

718,193 

225 

285,417 

290 

15,923 

189 

4,379 

127 

Percent o f Nonhousehold 
Establishments Currently Using: 

United Parcel.Service 
National or Regional Delivery Service 
Own Messenger or Delivery Service 
Local Messenger or Delivery Service 
Courier Service 
Communication Machines 
Facsimile Reproduction Machines 
Armored Cars 

44.4 
26.9 
20.8 

7.4 
6.0 
5.9 
4.6 
1.7 

[ X ] 

24.4 
11.6 
10.4 
0.6 
2.9 
0.7 
0.0 
0.0 

[ I ] 

50.6 
33.1 
23.5 
6.7 
2.8 
3.0 
2.6 
0.6 

[1] 

60.6 
32.4 
25.8 
20.3 
13.0 
11.7 
14.0 
1.4 

[X] 

77.6 
59.7 
38.8 
14.3 
22.4 
33.4 
13.9 
17.1 

[X] 

65.8 
60.6 
61.9 
23.3 
50.2 
48.5 
29.0 
38.0 

[X] 

73.7 
65.7 
91.0 
46.4 
47.0 
58.5 
36.8 
52.0 

Based on the questions: Now I ' d l i k e to ask about services other than the Postal Service that your establishment may current ly use to send materials 
and Information. Does your establishment ever use United Parcel Service?; Other national or regional del ivery services such as Greyhound Package 
Express, A i r Freight , etc?; Armored cars?; I t s own messenger or del ivery service?: Other local messenger or del ivery services that cover only your 
local area?; Facsimile reproduction machines l i k e Telecopier?; Communication machines l i k e Telex, te le type , and telegraph?. 



Section 6: COMPETITIVE SERVICES 

Table 6.5; United Parcel Service 
(By Type o f Nonhousehold Sender) 

NONHOUSEHOLD MAILSTREAM STUDY 
Pfcl imiiuir Repod — Tcnutlve Finding 
Fi r i i Poiul Quiricr PFY 1979 
Wd(h(td E l t lmi ie i 

Nonhousehold Senders 

Total 
Nonhouseholds 

A l l 
Businesses 

A l l 
Nonprofl t 

A l l 
Government 

Weighted Sample 

Unweighted Sample 

Base: Establishments Currently Using 
Competitive Service 

What was the Average" Expenditure 
per Establishment Last Year 

Under (100 
(101-fl.OOO 
$1,001-$5,000 
$5,001-$10.000 
$10,001-*25,000 
$25,001-$50,000 
JSO,001-1100,000 
1100,ooi-tsoo.000 
1500,00)-H m i l l i o n 
Over $1 m i l l i o n 
Not Ascertained 

What was the Most Important Reason 
Why Did Not Use USPS 

Postal Service Does Not Of f e r 
Takes Less Time 
Elapsed Time More Consistent 
Costs Less 
Better Record Against Damage or Loss 
Picks up on Call 
Other 
Not Ascertained 

4,311,541 

1,213 

44.4 

44.9 
38.3 
13.6 
1.9 
0.7 
0.2 
0.2 
0.1 
0.1 

(9.2) 

9.9 
43.0 

7.1 
16.7 
4.3 

13.3 
5.7 

(2.6) 

3.700,331 

989. 

Cl ] 
44.9 

42.3 
40.1 
14.2 
2.1 
0.8 
0.3 
0.2 
0.1 
O.l 

(9.4) 

10.5 
44.0 

7.4 
14.8 
3.7 

13.8 
5.8 

(2.9) 

295,537 

75.8 
21.1 
2.4 
0.0 
0.3 
0.3 

* 
0.1 
0.0 
0.0 

(7.4) 

8.1 
34.4 
5.6 

25.4 
8.0 
9.7 
8.7 

(0.8) 

227.223 

86 

M 
34.9 

48.3 
30.1 
21.6 

* 
0.1 
0.0 
0.0 
0.0 
0.0 
0.0 

(o.fi) 

0.9 
36.3 
4.0 

41.4 
9.0 
8.4 
0.2 

(0.0) 

Based on the questions: Does your establishment ever use United Parcel Service? The reasons on th i s l i s t are o f t en given by establishments to explain 
why they use services other than the Postal Service to de l iver cer ta in lcmis. l i i i i i . h . i f dny, of these reasons was mast Important 1r. the decision of your 
establishment to use United Parcel Service? Herd any o f the other run-on*, on the l i i t ntgni I'icant? A(;ntit how much d id your establishment spend on United 
Parcel Service las t year? 

INT 1601:1.2 



Section 6: COMPETITIVE SERVICES 

Table 6.6: United Parcel Servfce 
(By Specified Type o f Hontwusehold Sender) 

sia NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R c p o i t — T r n u i l v t Finding 
FiiJl Poiul O U J U W P F Y 19T9 

' W>i|ht«J E t t l n u i r i 

Specif ied Type of Nonhousehold Sender 

Weighted Sample 

Unweighted Sample 

Total 
Nonhouseholds 

4,311,541 
1,213 

Mall 
Oriented 
Industries 

86,957 

130 

U t i l i t i e s 

29,715 
r.r. 

Financial 
I n s t i t u t i o n s 

184,770 

170 

Dept. 
Stores 

165,044 

60 

A l l 
Other 
Businesses 

3,321,846 

574 

Non­
p r o f i t 

295,9B7 

138 

Government 

227,223 

Pfi 

It) m 
Base: Establishments Currently Using ^ 4 8 3 9 

Competitive Service — — — — 

What was the Average Expenditure 
per Establishment Last Year 

Under $100 44.9 39.7 
$10l-$1.000 38.3 26.0 
$1.001-$5,000 13.6 27.2 
$5,001-$10,000 1.9 3.0 
$iO,001-$25.000 0.7 0.7 
$25.001-$50,000 0.2 1 .1 ' 
$50.001-$100,000 0.2 0.2 
$100.001-$500,000 0.1 0.3 
$500.001-$1 m i l l i o n 0.1 1.7 
Over $1 mil 1 ion * 0.1 
Not Ascertained (9.2) (3 .2) 

Wiiat was the Most Important Reason 
Why Oid Not Use USPS 

Postal Service Ooes Not Of f e r 9.9 1.9 
Takes Less Time 43.0 31.9 
Elapsed Time Mure Consistent 7.1 1.2 
Costs Less 16.7 48.4 
Dettcr Record Against Damage or Loss 4.3 1.6 
Picks up on Call 13.3 13.2 
Other 5.7 1.3 
Not Ascertained (2.6) (0 .0) 

[X] [X] [X] [X] [X] [X] 
54.5 38.3 71.4 42.9 45.2 34.9 

19.7 61.7 26.9 43.0 75.8 48.3 
54.5 35.4 69.3 38.4 21.1 30.1 
10.4 0.3 1.1 15.2 2.4 21.6 
0.7 0.6 2.5 2.1 0.0 * 
4.6 1.5 * • 0.8 0.3 0.1 

10.2 0.5 0.2 0.2 0.3 0.0 
0.0 * 0.0 0.2 * 0.0 
0.0 * 0.1 0.1 0.1 0.0 
0.0 * • * 0.0 0.0 
0.0 0.0 0.0 0.0 0.0 0.0 

(71.9) (19.5) (2.4) (9.0) (7.4) (8.5) 

1.9 9.4 2.1 11.8 8.1 0.9 
82.6 29.5 28.1 46.2 34.4 36.3 

5.1 27.0 0.2 7.4 5.6 4.0 
2.6 9.7 19.7 13.0 25.4 41.4 
2.5 0.1 O.l 4.3 8.0 9.0 
2.4 10.8 12.6. 14.2 9.7 8.4 
3.0 13.3 37.3 1 3.0 8.7 0.2 

(0.0) (5.1) (0 .0) (3.2) (0.8) (0.0) 

For department stores the "other" reason given was: "Too many r e s t r i c t i o n s by the Postal Servfce" 

Based on the questions: Does your establishment ever use United Parcel Service? The reasons on th is l i s t are of ten given by establishments to explain 
Why they use services Other than the Postal Service to del ivery cer ta in Items. Which, I f any, of these reasons was most Important In the decision of 
your establishment to use United Parcel Service? Were any o f the other reasons on the l i s t s i gn i f i can t? About how much did your establishment spend 
on United Parcel Service las t year? Y 

INT 1401:3.4 



Section 6: COMPETITIVE SERVICES 

Table 6.7: United Parael Service 
(By Postal Region) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T c n u i i x Finding* 
Ftt i l PoiUl Qiuner PFY 1979 
Weighted Euimjte* 

Total 
Nonhouseholds Northeastern 

Postal Region 

Eastern Southern Central Western 

Weighted Sample 

Unweighted'Sample 

Base: Establishments Currently Using 
Competitive Service" 

What was the Average Expenditure 
per Establishment Last Year 

Under f100 
$101-$1.000 
$1,00145,000 
$5,001-$10.000 
$10,001-$25,000 
$25,001-$50,000 
$50,001-$100,000 
$100,001-$500,000 
$500,001-$1 m i l l i o n 
Over $1 m i l l i o n 
Not Ascertained 

What was the Most Important Reason 
Why Did Not Use USPS 

Postal Service Does Not Of f e r 
Takes Less Time 
Elapsed Time More Consistent 
Costs Less 
Bettor Record Against Damage or Loss 
Picks up on Call 
Other 
Not Ascertained 

4.311,541 

1,213 

EX] 
44.4 

44.9 
38.3 
13.6 
1.9 
0.7 
0.2 
0.2 
0.1 
0.1 

(9.2) 

9.9 
43.0 

7.1 
16.7 
4.3 

13.3 
5.7 

(2.6) 

516,504 

168 

[ X ] 
42.2 

44.7 
15.5 
38.2 
0.1 
0.3 
1.0 
0.1 
0.2 

* 
0.0 

(10.7) 

5.2 
30.9 
0.2 

22.2 
0.7 

36.3 
4.4 

(1-1) 

539,955 

134 

41.8 

44.5 
36.7 
9.9 
8.0 
0.5 
0.2 
0.1 

* 
* 

0.0 
0 3 . 4 ) 

33.4 
42.3 

B.9 
2.9 
9.1 
2.5 
0.9 

(6.5) 

1,354, OCC 

345 

EX] 
43.1 

51.4 
38.9 
7.4 
1.8 
0.3 
0.1 

* 
0.1 
0.0 

(6.9) 

9.5 
44.6 
8,9 

26.6 
0.4 
6.9 
3.0 

(5.6) 

1,100.399 

361 

[ X ] 
35.1 

28.6 
44.7 
23.1 

1.0 
1.8 
0.1 
0.3 
0.1 
0.4 

* 
(7.9) 

2.2 
46.4 
11,7 
14.1 
5.9 

14.6 
5.1 

(0.0) 

800,616 

205 

EX] 
62.6 

50.3 
43.2 

4.6 
0.8 
0.7 
0.2 
0.3 
0.0 
0.0 
0.0 

(10.3) 

8,4 
43.9 
3.8 

11.4 
6.7 

13.9 
11 .9 
(0.1) 

Based on tile questions: Does your establishment ever use United Parcel S<;rvlcR? lhe reasons on th is l i s t are o f t en given by establishments to explain 
why they use services other than the Postal Service to de l iver cer ta in Tic-iir*. "Which, i f any, o f these reasons was most Important In the decision of your 
establishment to use United Parcel Service? Were any of the other reasons on tint l i s t i l y n l f l c a n t ? About how much did your establishment spend on United 
Parcel Service l a s t year? 

I-T 1S"!1:5.S 



Section 6: COMPETITIVE SERVICES• 

Table 6.8: United Parcel Service 
(By Postage Expenditure Last Year) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary R e p o r t — T t n u i U t Flndinp 
F i f i l Potul Ouuier PFV 1979 
Wei|hied Eitlrrulet 

Total 
Postage Expenditure Last Year 

Nonhouseholds Less Than $100 $100-$!,000 $1.000-$5,000 $5,000-$50,00Q $5O,OOO-$5OO,Q00 Over $500,000 

Weighted Sample 

Unweighted Sample 

Base: Establishments Currently Using 
Competitive Service 

What was the Average Expenditure 
per Establishment Last Year 

Under $100 
$101-$1,000 
$l,001-$5,000 
$5,001-$10.000 -
$10,001-$25,000 
$25.001-$50,000 
$50,001-$100,000 
$100,001-$500,000 
$500,001-$1 m i l l i o n 
Over $1 m i l l i o n 
Not Ascertained 

What was the Most Important Reason 
Why Oid Not Use USPS 

Postal Service Does Not Of f e r 
Takes Less Time 
Elapsed Time More Consistent 
Costs Less 
Better Record Against Damage or Loss 
Picks up on Call 
Other 
Not Ascertained 

4,311,541 

1,213 

[ * ] 
44.4 

44.9 
38.3 
13.6 
1.9 
0.7 
0.2 
0.2 
0.1 
0.1 

(9-2) 

9.9 
43.0 
7.1 

16.7 
4.3 

13.3 
5.7 

(2.6) 

1,420.565 

130 

[X] 
24.4 

70.1 
29. 7 

0.2 
0.0 
0.0 
0.0 
0.0 
0.0 
0.0 
0.0 

(11.1) 

0.9 
53.6 
4.7 

17.2 
10.7 
5.7 
7.2 

(2.8) 

1,721,012 

202 

[X] 
50.6 

51.3 
44.0 

3.6 
0.2 
0.5 
0.0 
0.2 
0.0 
0.2 
0.0 

(8-7) 

13.0 
35.5 
7.2 

18.5 
4.1 

12.1 
9.6 

(3.7) 

718,193 

225 

[X] 
60.6 

27,2 
35.0 
34.6 

2.1 
0.6 
0.5 
0.0 
0.1 
0.0 
0.0 

(10.2) 

13.4 
44.4 
6.0 
8.8 
1.6 

25.4 
0.4 • 

(1.5) 

285,417 

290 

[X] 
77.6 

17.7 
35.8 
33.3 

9.9 
2.1 
0.7 
0.3 
0.2 
0.0 
0.0 

(4.2) 

2.2 
55.6 

9.8 
24.1 
0.7 
7.4 
0.2 

(0.6) 

15,923 

189 

[X] 
65.8 

11.9 
21.0 
IB.2 
8.8 

21.9 
4.5 
8.0 
5.3 
0.4 

* 

(17.6) 

11.9 
39.1 
17.0 
21.0 
3.5 
2.8 
4.6 

(0.1) 

4.1 
2.7 

27.9 
14.6 
11.1 
20.3 
5.3 
7.2 
3.0 
3.7 

(46.2) 

0.6 
32.5 

2.1 
61.0 
2.2 
1.5 
0.0 

(1-1) 

Based on the questions: Does your establishment ever use United Parcel Service? The reasons on th is l i s t are o f ten given by establishments to explain 
why they use services other than the Postal Service to de l ive r cer ta in : " i trans. Which, f f any, n f these reasons was most_ important In the decision o f your 
establishment to use United Parcel Service7 Here any o f the other rea lms on the l i s t s i gn i f i c an t ? About how much did your establishment spend on United 
Parcel Service las t year? m ) G Q | : 7 _ a 



Section 6: COMPETITIVE SERVICES 

Table 6 . 9 : Major Content o f Conta ine rs Sent by Non-USPS C a r r i e r s 
(By Type of C a r r i e r ) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tcnutive Flndtnii 
F i r i i Poiul Quaner PFV 1979 
Weighted Eil irrulei 

Nat ional / 
National/Regional Own Messenger/ Local Courier Regional National or Regional 
Trucking Services UPS Delivery Services Trucklnq Services Services . A i r Services Bus Services USPS 

Total Containers X X X X X X X X 

Percent of Containers Containing 
B i l l s , Orders, Payments, Receipts 0.6 2.1 31.7 0.0 31.4 10.2 13.6 26.5 
Legal/Financial Instruments * 0.4 2.4 0.0 1.3 59.4 * 5.0 
Correspondence 1.2 3.6 9.8 * 56.9 0.1 0.0 12.6 
Communications * 0.2 5.3 0.0 5.1 0.6 2.9 17.8 
Advert is ing & Merchandise 18.6 83.5 44.9 100.0 1.7 14.9 77.0 40.7 
Any Other 82.0 14.1 9.2 * 4.5 14.9 38. B 0.8 
Not Ascertained (0.1) (2 .2) (2.5) (0.1) (1-3) (39.8) (3.9) (8.0) 

Source: Form W 



sra 
Section 6: COMPETITIVE SERVICES 

Table 6.10: Percent o f Containers Carried by Non-USPS Carriers that Stay Within Local Metropolitan Area 
(By Type o f Carr ier) 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Reporl—Tentative Finding 
Fir i i Poml Qujrter PFY 1979 
Weighted £ i | jmalc i 

National/Regional 
Trucking Services 

Own Messenger/ Local Courier 
UPS Delivery Services Trucking Services Services 

Nat ional / 
Regional 

A i r Services 
National or Regional 

Bus Services 

Total Containers lOOX lOOt 100X 1001 1001 lOOt loot 

Percent o f Containers Staying Within 
the Local/Metropolitan Area? 
—Tel — 

No 
Not Ascertained 

0.0 
100.0 

(0.4) 

5.1 
94.9 

(17-2] 

90.1 
9.9 

(3.8] 

100.0 
0.0 

(0.0) 

74.0 
26.0 
(7.4) 

0.0 
100.0 

(4 .2) 

0.0 
100.0 
(0.08) 

Source: Form M 



5121 
OLD H B f c T R E / I P H l D Y 

Pid imfnj ry R c p o r l — I t n u i l v c Find in f t 
Firn Poiial Q u j n n PFY 1979 
Wcl|hlcd Eninu ie i 

Section 6: COMPLTl T I VF. SERVICES 

Table 6 .11: Percent o f Containers Carried by Non USPS Carriers That Meet USPS Size/weight Requirements 
(By Type o f Carr ier ) 

Nat ional / 
National/Regional Own Messenger/ Local Courier Regional National or Regiona 
Trucking Services UPS Delivery Services Trucking Services Services A i r Services Bus Services 

Total Containers loot 1001 1001 100X 100% 100X 1001 

Percent o f Containers That Meet 
USPS Size/Height Requirements 

Yes 
No 
Not Ascertained 

89.5 
10.5 
(7.6) 

97.2 
2.R 

[38.7) 

B8.9 
11.1 

(26.6) 

0.6 
99.4 
(0.1) 

97.2 
2.8 

(8.0) 

94.1 
5.9 

(8.5) 

82.8 
17.2 
(0.3) 

Source: Form W 



Section 6: COMPETITIVE SERVICES 

Table 6.12: United Parcel Service 
(By Type of Nonhousehold Sender) 

NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Renon—Tentative Findin j i 
Firn Postal Quartet PFY 1979 
Wci|hied Estimate* 

Nonhousehold Senders 

Total A l l A l l A l l 
Nonhouseholds Busjnesses Nonprofi t Gov e rumen t 

Total Containers X 

What Proportion Contain . . . ? 
flTTls, Orders, Payments, Receipts 2.1 
Legal/Ftnanclal Instruments 0.4 
Correspondence 3.6 
Communications 0.2 
Advertising or Merchandise 83.5 
Any Other 14.1 
Not Ascertained (2.2) 

What Proportion o f the Containers Are 
Going To . . . ? 

Households 4 7 
in t ra Organization 4^9 
Other Nonhousehold 90.4 
Not Ascertained (4.5) 

X X X 

2.2 0.0 0.0 
0.5 0.0 0.0 
3.3 13.8 0.3 
0.1 7..1 0.2 

84.0 65.3 94.3 
14.0 18.4 5.3 
(2.2) (0.9) (10.0) 

4.6 10.5 1.0 
4.2 28.2 0.2 

91.2 61.3 98.B 
(4.6) (0.87) (10.0) 

Page 1 o f 2 



Table 6.12 continued 

Total 
Nonhouseholds 

what del ivery service Is promised? 
Same Day 0,1 
Next Day 14.2 
Two Days 7.0 
Three or More Days 78.6 
Not Ascertained (9.4) 

Do Items meet USPS size/weight 
requirements? 

Yes 97.2 
No 2.8 
Not Ascertained (27.9) 

What Is the weight o f the Items? 
Less Than One Pound 18,4 
1-30 Pounds 73.3 
Over 30 Pounds g]3 
Not Ascertained ( 7 / j j 

Are the Items staying wi th in the 
local /metropoli tan area? 

I " 
NO g 4 g 
Not Ascertained (14*6) 

Percentages may add to more than 100X due to mul t ip le mentions. 

Source: Form W 

Nonhousehold Senders 

A l l 
Businesses 

A l l 
Nonprof1t 

A l l 
Government 

0.1 1.2 0.0 
13.5 31.9 63.9 
7.0 6.0 13.6 

79.4 60.9 22.5 
(9.7) (1.37) (0.5) 

97.1 99.1 100.0 
2.9 0.9 0.0 

(28.7) (0.5) (0.08) 

'8 .7 3,3 2,3 
72.8 95.1 97 0 
8.5 1,6 0 7 

( 6 -0> (46.3) (0.0) 

5.0 11.6 0.6 
95.0 88.4 99 4 

( '4 -6) (16.2) (0.0) 



Section 6: COMPETITIVE SERVICES 

Table 6.13: United Parcel Service 
(By Specified Type of Nonhousehold Sender) 

sra NONHOUSEHOLD MAILSTREAM STUDY 
Preliminary Report—Tentative Findings 
Firi t Poml QUMICI PFY 1979 
Wci|hicd En lmi le i 

Specified Type of Nonhousehold Sender 

Mail A l l 
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries U t i l i t i e s I n s t i t u t i o n s Stores Businesses P r o f i t Government 

Total Containers X 1 

What Proportion Contain . . . 7* 
B i l l s , Orders, Payments, Receipts 2.1 1.2 
Legal/Financial Instruments 0.4 6.1 
Membership, I d e n t i f i c a t i o n a Credit Cards * 0.0 
Correspondence 3.6 * 
Conmunlcations 0.2 0.1 
Advert is ing 18.5 10.7 
Merchandise* 23.9 10.2 
Advert is ing or Merchandise-* 41.1 52.3 
Any Other 14.1 20.6 
Not Ascertained (2 .2) (0 .2) 

What Proportion of the Containers are 
Going to . . . 7 

Households 4.7 17.8 
Intra Organization 4.9 2.4 
Other Nonhousehold 90.4 79.8 
Not Ascertained (4 .5) (35.9) 

What Delivery Service Is Promised? 
Same Day 0.2 0.0 
Next Day 14.2 24.6 
Two Days 7.0 10.0 
Three or More Days 78.6 65.4 
Not Ascertained (g.4) (12.9) 

Do items Meet USPS Size/Weight 
Requirements? 

Yes 97.2 99.1 
No 2.8 0.9 
Not Ascertained (27.9) (49.7) 

X X X X X X 

1.8 18.5 17.2 1.2 0.0 0.0 
0.0 0.2 0.0 * 0.0 0.0 
0.0 0.0 * 0.0 0.0 0.0 
0.0 6.0 0.0 3.5 13.8 0.3 

13.0 0.5 0.0 0.1 2.7 0.2 
2.1 7.9 0.0 20.7 4.4 A 

0.0 45.1 24.2 23.4 43.9 93.9 
0.0 16.2 51.3 41.7 17.0 0.4 

83.0 13.5 7.4 13.5 18.4 5.3 
(1.1) (1.0) (6-8) (2.3) (0.9) (10.0) 

0.0 0.1 69.6 2.0 10.5 1.0 
11.5 69.7 0.5 2.4 28.2 0.2 
88.5 30.2 29.9 95.6 61.3 98.8 
(1.1) (9.7) (5.4) (1-9) (0.9) (10.0) 

0.0 2.2 0.1 0.0 1.2 0.0 
0.1 15.9 21.6 12.3 31.9 63.9 

27.7 57.4 16.6 4.8 6.0 13.6 
72.2 24.5 61.7 82.8 60.9 22.5 
(0.0) (14.4) (8.2) (9.4) (1-4) (0.5) 

100.0 98.1 99.7 96.8 99.1 100.0 
0.0 1.9 0.3 3.2 0.9 0.0 

(0.3) (9.3) (12.8) (28.3) (0.5) (0.1) 

Page 1 of 2 



Table 6.13 continued 

Specified Type of NonliousehoId Sender 

Mail A l l 
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries U t i l i t i e s I n s t i t u t i o n s Stores Businesses Prof i t Government 

What Is the Weiqht of the Items? 
Less Than One Pound 18.4 1.9 0.0 2.8 4.7 20.6 3.3 2.3 
1-30 Pounds 73.3 81.3 49.8 88.9 92.6 71.2 95.1 97.0 
Over 30 Pounds 8.3 16.7 50.2 8.3 2.7 8.2 1.6 0.7 
Not Ascertained (7.1) (42.0) (0 .0) (2.8) (0.1) (3 .4) (46.3) (0.0) 

Are the Items Staying Within the 
Local/Metropolitan Area? 

Yes 5. 1 2.9 0.0 17.7 83.3 2.8 11.6 0.6 
No 94.9 97.1 100.0 82.3 16.7 97.2 88.4 99.4 
Not Ascertained (14.6) (8.4) (0.0) (8.5) (37.3) (14.7) (16.2) (0.0) 

Percentages may add to more than 100? due to mul t ip le mentions. 

2 
includes blank forms and other supplies, books, sound recordings, f i l m s , computer tapes, computer cards, photographic mater ia ls , and spare parts . 

3 
Includes items not Included In the adver t is ing and merchandise categories above. 

Source: Form W Page 2 of 2 
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FOR ZONE R A T E D MAIL USE PS FORM 3605 

U . ' J . l » O S I A L S L R V I C E 

S T A T E M E N T OF MAILING 
WITH P E R M I T IMPRINTS 

MAll.HR: Complete all items by (ypewriter, pen or 
indelible pencil. Prepare in duplicate i f receipt is desired. 
Check tor instructions Iroin your postmaster regarding 
box labelled "RCA Offices". 

P E R M I T N O . 

NUMBER O F 
I 'USr O F F I C E 

I 
D A r t R E C E I P T N O . S A C K S T R A Y S O T H E R 

C O N T A I N E R ^ 

H E C K A P P L I C / X H L f " . 
O X 

[„ 11 niernat lonal 

• C'lo** mngli 
piece rale 

, /'resorted 1ft 
L—I claw rale 

- 'nJ Setuspapcrs and 
L J irrnjruf m i ' * entered al 

1'mrtftrnt rate 

• 3rd - Circular* and Other 
printed matter. 

• 3rd—Merchandite leu than 
16 nit. 

j—, 3rd - Books or catalogt of 
1—1 24 pages or more, teeds, 

etc., leu than 16 ott. 

• <fh L i b r a r y rote 

^Special 4th rate 

• Pretorted Special 
4 th Clan 

. l l A M E A N D A O D R E S S O F P E R M I T 
H O L D E R (Include /.IF Code) 

T E . F . P H O N 6 N O . 

ID Chuck if non-prof i t u v . d « I 34 .5 , HSM 
J j A M E A N O A D D R E S S O F I N D I V I D U A L O R O R G A N I ­
S A T I O N F O R W H I C H M A I L I N G IS P R E P A H E D 

(If other than permit holder) 

W E I G H T or A S I N G L E 
P I E C E 

T O T A L IN M A I L I N G 
P I E C E S P O U N D S 

N O . P I E C E S I N 
P O U N D 

RCA 
Offia 

RATE CHARGEABLE 
• P I E C E 

Q P O U N D 

A T 

T O T A L P O S T A G E 

FIRST C L A S S PRESORT COMPUTATION (If applicable) 

P R E S O R T E D 
P I E C E S 

R E S I D U A L 
P I E C E S 

N O . P I E C E S 

N O . P I E C E S 

A T 

T O T A L C O M P U T E D NET POSTAGE 

AMOUNT 

$ 
AMOUNT 
$ 

$ 

I la'tlcr (other than authorized nonprofit organization) must check here whether hh total mailings made at bulk 
hird-dass rates at all post offices, under any name or permit, for the current calendar year, exceed 250,000 pieces. • ves Q N O 

S I G N A T U R E O F P E R M I T H O L D E R O R A G E N T (Both principal and agent are liable for any pottage deficiency incurred) 

F o r m 
June 1976 3602 

S R C FORM A 

Willful Entrv of false, fictitious or fraudulent statements or representations hereon punishable 
by fine up M t 10.000 or imprisonment up ta S years, or both (18 USC 1001). 

T O BE F I L L E D IN B Y M A I L E R : 5 1 999 
A1. O R G A N I Z A T I O N NUMBER: 

A ? MAILING W A S P R E P A R E D BY 
THIS O R G A N I Z A T I O N F O R : 

1. • Itselt 

2. Q Another o'tjiini/aiifln; 
spici ly I VP'" Iram 
Chart A 

A3. C O N T E N T CODE(S) 

Afl. R E C I P I E N T C O D E I S ) . 

A X £ % K . 

B % F % L . 

C % G % N. 

D % H % P . 

I 
AS. E S T I M A T E D P E R C E N T OF 

MAILING S T A Y I N G WITHIN 
L O C A L / M E T R O P O L I T A N A R E A : 

A6. FORM OF ADDRESSING: 
(Check one) 

1. D Handwritten 

2. • Tvpfil 

3. C] Computer printed 

4. • Other primed 

A7. A D D R E S S E D TD: IChcck one) 
1. • Name plul address 

2. D "Occupant" or "Resident" 
Cilus J idd rws Ino name! 

3. • Name plui "Occupant" 
etc., plus address 

4. D "Occupant" or "Resident" 
onlv (no addressl 

A8 MAIL T Y P E IChcck one] 

' . C l Envelope! 

2. • Cards • Single 

- 3. • Cards • Double 

4. • Packages 

5. • Sell - Mailers 

6. D Other, specify. 

A9. A R E D E T A C H E D L A B E L 
C A R D S SUBMITTED WITH 
THIS M A I L I N G ' 
1. • V<.s 5. • No 

A10. T Y P E OF WINDOW: 
(Check one) 
1 O ° P e n Window 
3. • Transparent covering 
5. • No Window 

A l l . S P E C I A L S E R V I C E S . 
(Check all that apply) 

' 00. • None 

73. • Address Correction 
Requested 

1 I . D C.O.D 

20 O Certificate of 
Mailing 

12. • CenHied Mail 

26. • Control Pak 

62 Q Forwarding Postage 
Guaranteed 

13 • Insured 

14. • Registered 

15. • Restricted Delivery 

61. • Return Postage 
Guaranteed 

16 • Return Receipt 
Requested 

1 7. Q Special Delivery 

18. O Special Handling 

19. O Timed or Scheduled 
Delivery 

A12. SIZE O F E N V E L O P E S , CARDS. 
AND O T H E R ITEMS L E S S 
THAN %" THICKNESS: 

Number from Dimension 
Chart. 

A13. SIZE OF A L L OTHER ITEMS: 

a. Length: inches 

b. Width. inches 

c. Thickness: 
1. II box-shaped: 

Iheighi) 
2. If not box-shaped: 

IgiMh) 

A14. HOW WILL THIS MAIL 
E N T E R T H E M A I L S T R E A M ' ' 
(Check one) 

1. • Drop shipped 

2. • Plant loaded 

3. D Delivered to dock 
Or weighing station 

4. C l Other, ipecify: 

A 1 5 . 

H O W M A N Y O F T H E I T E M S A R E : 

Prnsonud by Caint ir R o u i e 

l> Pii '^oiiud l j y S ( i i ( | i t Z I P 

c. f'rt:snrit:(( by m i n e d L i l y 

TO BE F I L L E D IN BY WEIGHING STATION / DOCK C L E R K : 

d. Presorted bv 3 digit Z I P 

e. Presorted by stoic 

f. Presoried by m i x e d stau: 

Q Not presorted 

h Within L M A 



U . S . P O S T A L S E R V I C E 

S T A T E M E N T OF MAILING 
B U L K R A T E S 

MAILER: Complete all items by typewriter, pen or 
indelible pencil. Prepare in duplicate if receipt is 
desired. 
Check for instructions from youi postmaster regard­
ing box labelled "RCA Offices". 

P E R M I T N O . 

NUMBER OF 
P O S T O F F I C E R E C E I P T N O . S A C K S O T H E R C O N 

T A I N E R S 

• 1st Letters, written 
matter, post cards, 
at presort discount 
rate. 

D 3rd-Circulars and other 
printed matter. 

D 3rd—Merchandise less than 
16 ozs. 

• 3rd—Books or catalogs of 
24 pages or more, 
seeds, etc.. less than 16 ozs. 

IRCA 
pOfficBi: 

N A M E A N D A D D R E S S O F P E R M I T 
H O L D E R (Include ZIP Code) 

T E L E P H O N E N O . 

• Check if nun-piofit under I 34.5. PSM 

Postage is being paid by: 
(Check one) • Pre-canceled 

Stamps ' •
Meter 
Stamps 

Number of pieces 
in mailing: Weight of a single piece-

ozs. 

Postage chargeable per piece: 

N A M E A N D A D D R E S S O F I N D I V I D U A L O R O R G A N I Z A ­
T I O N F O R W H I C H M A I L I N G I S P R E P A R E D 
(If other thanprrmit holder) • CHECK HERE, if mailing i i not eligible rediscount and 

mailer elects to pay the fo i l rate. «. 
P R E S O R T D I S C O U N T I F A P P L I C A B L E 

pieces at 4 discount 

Mailer (other than authorized nonprofit organization) must check here whether his total mailings made at bulk 
third-class rat as at all post offices, under any name or permit, for the current calendar year, exceed 250,000 pieces. D YES • N O 

S I G N A T U R E o F P E R M I T H O L D E R O R A G E N T (Both principal and agent are liable for any pottage deficiency incurred) T E L E P H O N E H O . 

PS Form 
May 1977 3602-PC FOR ZONE RATED MAIL USE PS FORM 3605 

S R C F O R M B TO BE F I L L E D IN BY M A I L E R : 53968 
Bl U H G A N I Z A I If IN NUMBER 

B2 MAILING WAS l-ltCPARED BY 
THIS O R G A N I S A T I O N F O R ' 

1 f l tivrH 

2 . .LJ Anollv" rjig;mt/.itioi>: 
Wl 'r i l \ I V I J - ' from 
Ch.irl A 

B3 C O N T E N T CODEISI 

B4. R E C I P I E N T CODE SI 

*, N 

B5. E S T I M A T E D P E R C E N T Or 
MAILING S T A Y I N G WI1HIN 
L O C A L / M E T R O P O L I T A N ARF.A. 

B6. FORM OF A D D R E S S I N G : 
IChcck nnL'l 

1- C j H . . r l ( ) « r i l 1en 

2. L l Tyuert 

3. L~J Computer [inmud 

4. Q Other printed 

B7. A D D R E S S E D T O : (Check one) 
1. D Name n'u* address 

2. • "Occupant" or "Resident' 
plus address Ino name I 

3. Q Name plus "Occupant" 
etc.. plus address 

4 - D "Occupjnt" or "Resident" 
only [no address) 

B8. MAIL T Y P E IChcck onr:l 

1 D Envelopes 

2. • Cauli - Single 

3. • Cards • Double 

4. Q Packjqrs 

5. H Sell - Mailers 

6. • Other, speedy: 

B9 A R E O E T A C H E D L A B E L 
CARDS SUBMITTED WITH 
THIS M A I L I N G ' 
1 U > ev U Zt Nti 

B10. T Y P E O F WINDOW-
(Check onel 
1. • Open Window 

3. TJ Transpaiem covering 

5. • No Window 

B U . SPECIAL S E R V I C E S : 
(Check all that apply) 
00. • None 

7 3 . • Address Correction 
Requeued 

11 • C.O.D 

20. Q Cettilicais of 
Mailing 

12. D Certified Mail 

26. • Control Pak 

62. Q Forwarding Postage 
Guaranteed 

13. • Injured 

14 Q Registered 

15. Q Restricted Delivery 

61. • Retu'n Postage 
Guaranteed 

16. f j Return Rece.pt 

Requested 

17. C1 Special Delivery 

1 8. L I Special ) Iftndling 
19 I j Timed or Scheduled 

Delivery 

B12. S I Z E OF E N V E L O P E S , CARDS. 
AND OTHER ITEMS LESS 
THAN v." THICKNESS 

Number from Dimension 
Chart. 

B13. SIZE OF A L L OTHER ITEMS: 

a% Length: inches 

b, Width- ' .nche; 

c. Thickness: 
1. If bo*-shaped: 

inches 
Iheightl 

2. If not lio* (haped: 

(tjirthl 

B14. HOW W I L L THIS MAIL 
E N T E R THE M A I L S T R E A M ' : 
(Check one.) 

1. D D rop sh ip i icd 

2. • Plum loaded 

3 O Del'vvM't) in dock 
or weipli .ng tuit ion 

4 • Other, 50CC. lV 

Bib. 
HOW M A N Y O F T H E I T E M S A R E 

,i P i i : * i ( j r h v Cin ' i *" ' ( ioute 

!J Pn '..n In- S ttiftn ZIP 

i- Hn-v.tt :.; v! h \ iin«-*tl citv 

TO BE F I L L E D IN BY WEIGHING STATION / DOCK C L E R K : 

d. Presorted by 3 digit Z I P 

V. Prestn (f)d hy Statu 

f. P*inrjrtt!t( bv 'tlixetl Stall! 

tj. Not presorted 

http://Rece.pt
http://50CC.lV


U. S. POSTAL S E R V I C E 
S T A T E M E N T O F MAILING - B U L K Z O N E R A T E S 

P O S T O F F I C E SIGNATURE O F PERMIT H O L D E R OR A G E N T 
(Certified true and correct) 

DATE OF MAILING PERMIT NO. 

NAME AND ADDRESS OF PERMIT HOLDER NAME ANO A D D R E S S OF PERSON OR 
FIRM FOR WHICH MAILING IS P R E P A R E D 
(If other than permit holder) 

WEIGHT OF A 
SINGLE P IECE 

lbs. 

NUMBER OF 
S A C K S T R A V S OTHER 

CON­
TAINERS 

Si 

1. 

ZONES 

PIECE R A T E POUND R A T E POSTAGE 
C H A R G E A B L E 

(CAT. = Columns 4 + 7) 
(P.P. = Column 4) 

1. 

ZONES 
2. 

NUMBER 
OF 

P I E C E S 

3 - P IECE 
R A T E 

4 - T O T A L 
P IECE R A T E 

C H A R G E 
(2 x 3) 

' N U M B E R 
OF 

POUNDS 

^POUNO 
R A T E 

7 - T O T A L 
POUND R A T E 

C H A R G E 
(5x6) 

POSTAGE 
C H A R G E A B L E 

(CAT. = Columns 4 + 7) 
(P.P. = Column 4) 

1. 

ZONES 
2. 

NUMBER 
OF 

P I E C E S BPM P.P. 1 

4 - T O T A L 
P IECE R A T E 

C H A R G E 
(2 x 3) 

' N U M B E R 
OF 

POUNDS 
BPM 

7 - T O T A L 
POUND R A T E 

C H A R G E 
(5x6) 

POSTAGE 
C H A R G E A B L E 

(CAT. = Columns 4 + 7) 
(P.P. = Column 4) 

L O C A L 26e 2.8* 

1 and 2 31* 4.4* 

3 31* 5.2* • 

4 31* 6.4* 

5 31* 7.8* 

6 3 1 , 9.6* 

7 31* 11.6* 

8 32* 13.9* 

T O T A L S > 

PS Form 3805 Aug. 1976 

S R C FORM C 

'Write in the Rate from the Parcel Post Table 

Based on the average weight of a single price rounded up to the nearest pound. 

TO BE F I L L E D IN BY M A I L E R : 

C l . O R G A N I Z A T I O N NUMBER: 

C2. MAIL ING WAS P R E P A R E D BY 
THIS O R G A N I Z A T I O N F O R : 

1. • Itself 
2. O Another organization: 

Specify type from 
Chart A: 

C3. C O N T E N T CODE(S) : 

C4. R E C I P I E N T CODE(S) : 

A % E % K. 

B % F % L . 

C % G % N. 

D % H % P. 

C5. FORM OF A D D R E S S I N G : 
(Check one) 

1. • Handwritten 

2. • Typed 

3. Q Computer printed 

4. O Other printed 

C6. MAI L T Y P E (Check one) 

1. O Envelopes 

2. • Cards - Single 

3. • Cards - Double 

4. G Packages 

5. • Self-Mailers 

6. d Other, specify: 

C7. A R E DETACHED L A B E L 
CARDS SUBMITTED WITH 
THIS MAILING? 

1. • Y e s 

5. • No 

14767 

C8. S I Z E OF MAIL ITEM: 

a. Length: inches 

b. Width: inches 

Thickness: 

1. - if box-shaped: 

__: inches 

(height) 

2. if not box-shaped: 

inches 
(girth) 

C9. H O W W I L L T H I S MAIL 
E N T E R T H E MAILSTREAM? 
(Check one) 

1. • Drop shipped 

2- • Plant loaded 

3. Q Delivered to dock 
or weighing station 

4. • Other, specify: 

TO BE F I L L E D IN BY WEIGHING STATION / DOCK C L E R K 

Proportion of pieces sent to Zones 1 and 2 within LMA 

Proportion of pieces 



< P ~ E " N V T L O " E S BLUE AREA ON 
DIMENSION CHART, 

E l . ORGANIZATION NUMBER: 

E2. D A T E : 

Pill in E l and E2. Circle one choice under items E3 and E4. 
Remember to begin a new sheet each day. 

E3. T Y P E O F POSTAGE (Circle one) 
1. STAMPED OR PRESTAMPED 
3. M E T E R E D 
5. F R A N K E D (Signature) 
3. P E N A L T Y (Official U.S. Business) 
7. BUSINESS R E P L Y IMPRINT 

E4. HOW DOES THIS MAIL U S U A L L Y E N T E R T H E MAIL-
STREAM? (Circle one) 
1. POST O F F I C E DOCK OR WEIGHING STATION 

OTHER LOCATION INSIDE POST O F F I C E 
O T H E R USPS C O L L E C T I O N BOX 
C A R R I E R 
OTHER (Specify): 

USE COLUMNS E6 T H R O U G H E12 TO D E S C R I B E E N V E L O P E MAIL WITH T H E C H A R A C T E R I S T I C S C I R C L E D IN E3 AND E4. 

E5 E6 E7 E8 E9 E l O E l l E l 2 

POSTAGE 
PER 

CONTENT 
CODE(S) 

R E C I P I E N T 
C O D E 

IS T H E 
A D D R E S S 

HAND­
WRITTEN? 

MAIL C L A S S (Circle one) T Y P E O F 
WINDOW 

(Circle one) 

NUMBER 
O F 

I D E N T I C A L 
MAIL 

P I E C E 

IS T H E 
A D D R E S S 

HAND­
WRITTEN? DOMESTIC F O R E I G N 

T Y P E O F 
WINDOW 

(Circle one) 

NUMBER 
O F 

I D E N T I C A L 
MAIL 

(Circle one) 

F
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/P

R
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R
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D
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D
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R
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E

R
 

F
O

R
E

IG
N

 
A

IR
 

O
T

H
E

R
 

F
O

R
E

IG
N

 
SU

R
F

A
C

E
 

O
PE

N
 

T
R

A
N

SP
A

R
E

N
T

 

N
O

 
W

IN
D

O
W

 

P I E C E S 

r w n - . . • . 1 2 3. 4 . 6 , 7 8 - • . — - i 

i . 1 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

2. l Y E S NO 1 2 3 4 CM FA FS 1 3 5 

3. l Y E S NO 1 2 3 4 CM FA FS 1 3 5 

4. 1 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

5. 1 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

6. 1 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

7. 1 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

8. 1 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

9. 1 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

10. 1 Y E S NO 1 2 3 4 CM FA FS 1 3 5 



$12 E E N V E L O P E S YELLOW AREA ON 
DIMENSION CHART 

E l . ORGANIZATION NUMBER: 

E2 . D A T E : 

Fill in E l and E2. Circle one choice under items E 3 and E4. 
Remember to begin a new sheet each day. 

E 3 . T Y P E O F POSTAGE (Circle one) 
1. STAMPED OR PRESTAMPED 
3. M E T E R E D 
5. F R A N K E D (Signature) 
6. P E N A L T Y (Official U.S. Business) 
7. BUSINESS R E P L Y IMPRINT 

E4. HOW DOES THIS MAIL U S U A L L Y E N T E R T H E MAIL-
STREAM? (Circle one) 
1. POST O F F I C E DOCK OR WEIGHING STATION 

OTHER L O C A T I O N INSIDE POST O F F I C E 
O T H E R USPS C O L L E C T I O N BOX 
C A R R I E R 
OTHER (Specify): 

USE COLUMNS E5 T H R O U G H E12 TO D E S C R I B E E N V E L O P E MAIL WITH T H E C H A R A C T E R I S T I C S C I R C L E D IN E3 AND E4. 

E5 E6 E7 E8 E9 E10 E l l E l 2 

C I R C L E 
APPRO­

POSTAGE 
PER 

CONTENT 
CODE(S) 

R E C I P I E N T 
C O D E 

IS T H E 
A D D R E S S 

MAIL C L A S S (Circle one) T Y P E O F 
WINDOW 

NUMBER 
O F 

I D E N T I C A L 
MAIL 

P R I A T E 
NUMBER 

P I E C E HAND­
WRITTEN? 

DOMESTIC F O R E I G N (Circle one) 

NUMBER 
O F 

I D E N T I C A L 
MAIL 

FROM 
C H A R T 

(Circle one) 

| 
F
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S

T
/P

R
IO

R
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Y
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D
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E
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A
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R
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N
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N
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P I E C E S 

I 2 3 4 6 7 8 

1. 2 3 4 Y E S NO I 2 3 4 CM F A FS 1 3 5 

2. 2 3 4 Y E S NO 1 2 3 4 CM F A FS 1 3 5 

3. 2 3 4 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

4. 2 3 4 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

5. 2 3 4 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

6. 2 3 4 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

7. 2 3 4 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

8. 2 3 4 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

9. 2 3 4 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

10. 2 3 4 Y E S NO 1 2 3 4 CM FA FS 1 3 5 



STS E E N V E L O P E S PINK AREA ON 
DIMENSION CHART 

E l . ORGANIZATION NUMBER: 

E2. D A T E : 

Pill in E l and E2. Circle one choice under items E 3 and E4. 
Remember to begin a new sheet each day. 

E 3 . T Y P E O F POSTAGE (Circle one) 
1. STAMPED OR PRESTAMPED 
3. M E T E R E D 
5. F R A N K E D (Signature) 
6. P E N A L T Y (Official U.S. Business) 
7. BUSINESS R E P L Y IMPRINT 

E4. HOW DOES THIS MAIL U S U A L L Y E N T E R T H E MAIL-
STREAM? (Circle one) 
1. POST O F F I C E DOCK OR WEIGHING STATION 

OTHER L O C A T I O N INSIDE POST O F F I C E 
O T H E R USPS C O L L E C T I O N BOX 
C A R R I E R 
OTHER (Specify): 

USE COLUMNS E5 T H R O U G H E l 2 TO D E S C R I B E E N V E L O P E MAIL WITH T H E C H A R A C T E R I S T I C S C I R C L E D IN E3 AND E4. 

E5 

C I R C L E 
APPRO­
P R I A T E 

NUMBER 
FROM 

C H A R T 

E6 

POSTAGE 
PER 

P I E C E 

E7 

C O N T E N T 
CODE(S) 

E8 

R E C I P I E N T 
C O D E 

E9 

IS T H E 
A D D R E S S 

HAND­
WRITTEN? 
(Circle one) 

E10 

MAIL C L A S S (Circle one) 

E l l 

T Y P E O F 
WINDOW 

(Circle one) 

E12 

NUMBER 
O F 

I D E N T I C A L 
MAIL 

P I E C E S 

E5 

C I R C L E 
APPRO­
P R I A T E 

NUMBER 
FROM 

C H A R T 

E6 

POSTAGE 
PER 

P I E C E 

E7 

C O N T E N T 
CODE(S) 

E8 

R E C I P I E N T 
C O D E 

E9 

IS T H E 
A D D R E S S 

HAND­
WRITTEN? 
(Circle one) 

DOMESTIC F O R E I G N 

E l l 

T Y P E O F 
WINDOW 

(Circle one) 

E12 

NUMBER 
O F 

I D E N T I C A L 
MAIL 

P I E C E S 

E5 

C I R C L E 
APPRO­
P R I A T E 

NUMBER 
FROM 

C H A R T 

E6 

POSTAGE 
PER 

P I E C E 

E7 

C O N T E N T 
CODE(S) 

E8 

R E C I P I E N T 
C O D E 

E9 

IS T H E 
A D D R E S S 

HAND­
WRITTEN? 
(Circle one) 
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R
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E12 

NUMBER 
O F 

I D E N T I C A L 
MAIL 

P I E C E S 

_. . , _ 1 2 _ 3 .. .4 6. 7. _ J L - . _ _ . n 

1. 5 6 7 8 9 Y E S NO 1 2 3 4 CM F A FS 1 3 5 

2. 5 6 7 8 9 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

3. 5 6 7 8 9 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

4. 5 6 7 8 9 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

5. 5 6 7 8 9 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

6. 5 6 7 8 9 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

7. 5 6 7 8 9 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

8. 5 6 7 8 9 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

9. 5 6 7 8 9 Y E S NO 1 2 3 4 CM FA FS 1 3 5 

10. 5 6 7 8 9 Y E S NO 1 2 3 4 CM FA FS 1 3 5 



P A C K A G E S - P A R C E L POST - P R I O R I T Y MAIL - PADDED MAILING C O N T A I N E R S 
(INCLUDING ANY O T H E R NON-FLAT ITEMS) 

P I . ORGANIZATION NUMBER: 

P2. D A T E : 

Fill in PI and P2. 
Circle one choice under items P3 and P4. 
Remember to begin a new sheet each day. 

P3. T Y P E O F POSTAGE (Circle one) 
1. STAMPED OR PRESTAMPED 
3. M E T E R E D 
5. F R A N K E D (Signature) 
6. P E N A L T Y (Official U.S. Business) 

7. BUSINESS R E P L Y IMPRINT 

P4. HOW DOES THIS MAIL U S U A L L Y E N T E R T H E MAIL-
S T R E A M ? (Circle one) 
1. POST O F F I C E DOCK OR WEIGHING STATION 

OTHER LOCATION INSIDE POST O F F I C E 5. 
6. 
7. 
8. 

O T H E R USPS C O L L E C T I O N BOX 
C A R R I E R 
O T H E R (Specify): 

U S E COLUMNS P5 T H R O U G H P14 TO D E S C R I B E A L L P A R C E L POST OR P R I O R I T Y MAIL WITH T H E C H A R A C T E R I S T I C S INDICATED IN P3 AND P4. 

P5 P6 

T O T A L 
POSTAGE 

P7 

IS THIS 
A 

P8 

C O N T E N T 
CODE(S) 

P9 P10 P l l 

MAIL C L A S S (Circle one) 

P12 

WEIGHT 
P E R 

P13 

S I Z E (In inches) 

P14 

NUMBER 
O F 

[A
V

E 
'I

R
ST

 

o-
W 

PER 
P I E C E 

PADDED 
MAILING 

P8 

C O N T E N T 
CODE(S) 

DOMESTIC F O R E I G N P I E C E 
(In ounces) 

I D E N T I C A L 
MAIL 

P I E C E S 
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L
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 CON­
T A I N E R ? 
(Circle one) 
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R
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G
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I D E N T I C A L 
MAIL 

P I E C E S 

1 2 3 5 4 6 7 8 

1. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM FA FS 

2. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM FA FS 

3. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM F A FS 

4. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM FA FS 

5. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM FA FS 

6. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM F A FS 

7. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM FA FS 

8. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM FA FS 

9. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM F A FS 

10. Y E S NO Y E S NO Y E S NO 1 2 3 PP 4 CM F A FS 



s i a P C P O S T C A R D S , P O S T A L C A R D S , OR S E L F - M A I L E R S 

P C I . O R G A N I Z A T I O N NUMBER: 

PC 2. D A T E : 

Fill in PCI and PC2. Circle one choice under items 
PC3 and PC4. Remember to begin a new sheet each day. 

PC3. T Y P E O F P O S T A G E (Circle one) 
1. STAMPED OR P R E S T A M P E D 
3. M E T E R E D 
5. F R A N K E D (Signature) 
6. P E N A L T Y (Official U.S. Business) 
7. BUSINESS R E P L Y IMPRINT 

PC4. HOW DOES THIS MAIL U S U A L L Y E N T E R T H E MAIL-
S T R E A M ? (Circle one) 
I . POST O F F I C E DOCK OR WEIGHING STATION 

O T H E R L O C A T I O N INSIDE POST O F F I C E 5. 
6. 
7. 
8. 

O T H E R USPS C O L L E C T I O N BOX 
C A R R I E R 
OTHER (Specify): 

USE COLUMNS PC5 T H R O U G H PC13 T O D E S C R I B E A L L POST OR POSTAL C A R D S WITH T H E C H A R A C T E R I S T I C S C I R C L E D IN PC3 AND PC4. 

PC5 PC6 PC 7 PCS PC 9 PC10 PC11 PCI 2 PCI 3 

POSTAGE 
PER 

CONTENT 
CODE(S) 

R E C I P I E N T 
C O D E 

IS T H E 
A D D R E S S 

MAIL C L A S S 
(Circle one) 

S I Z E : 
E N T E R 

T Y P E 
(Circle one) 

IS ITEM 
C L O S E D WITH 

A S T A P L E ? 
(Circle one) 

NUMBER OF 
I D E N T I C A L 

P I E C E HAND­
WRITTEN? DOMESTIC F O R E I G N 

NUMBER 
FROM 

IS ITEM 
C L O S E D WITH 

A S T A P L E ? 
(Circle one) 

MAIL 
P I E C E S 

(Circle one) 

F
IR

ST
/P

R
IO

R
IT

Y
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H

IR
D

 

C
A

N
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D
A

/M
E

X
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O
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F
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E
 DIMENSION 

C H A R T 

SI
N

G
L

E
 

C
A

R
D

 

D
O

U
B

L
E

 
C

A
R

D
 

SE
L

F
-M

A
IL

E
R

 

I 3 6 7 8 1 2 3 

1. Y E S NO 1 3 CM FA FS 1 2 3 Y E S NO 

2. Y E S NO 1 3 CM FA FS 1 2 3 Y E S NO 

3. Y E S NO 1 3 CM FA FS 1 2 3 Y E S NO 

4. Y E S NO 1 3 CM FA FS 1 2 3 Y E S NO 

5. Y E S NO 1 3 CM FA FS 1 2 3 Y E S NO 

6. Y E S NO 1 3 CM FA FS 1 2 3 Y E S NO 

7. Y E S NO ..1 3 CM FA FS- ; 1 2 3 Y E S NO 

8. Y E S NO 1 3 CM FA : FS 1 2 3 Y E S NO 

9. Y E S NO 1 3 CM FA •FS 1 2 3 Y E S NO 

10. Y E S NO 1 3 CM FA FS 1 2 3 Y E S NO 



SIB S S P E C I A L S E R V I C E S A L L MAIL REQUIRING 
SPECIAL SERVICES 

S I . O R G A N I Z A T I O N NUMBER: 

S2. D A T E : 

Fill in S i and S2 
Circle one choice under items S3 and S4. 
Remember to begin a new sheet each day. 

S3. T Y P E O F P O S T A G E (Circle one) 
1. STAMPED OR P R E S T A M P E D 
3. M E T E R E D 
5. F R A N K E D (Signature) 
6. P E N A L T Y (Official U.S. Business) 

S4. HOW DOES THIS M A I L U S U A L L Y E N T E R T H E M A I L S T R E A M ? (Circle one) 

1. 
5. 
6. 
7. 
8. 

POST O F F I C E DOCK OR WEIGHING S T A T I O N 
O T H E R L O C A T I O N INSIDE POST O F F I C E 
O T H E R USPS C O L L E C T I O N BOX 
C A R R I E R 
O T H E R (Specify): 

USE COLUMNS S5 T H R O U G H S15 TO D E S C R I B E A L L MAIL WITH T H E C H A R A C T E R I S T I C S C I R C L E D IN S3 AND S4, WHICH R E Q U I R E S P E C I A L S E R V I C E S . 

73. ADDRESS CORRECTION REQUESTED 
11. C.O.D. 
20. CERTIFICATE OF MAILING 
12. CERTIFIED MAIL 

S P E C I A L S E R V I C E C O D E S FOR COLUMN S5 
26. CONTROL PAK 1 4 , REGISTERED 
21. EXPRESS MAIL 15. RESTRICTED DELIVERY 
62. FORWARDING POSTAGE GUARANTEED 6 1 . RETURN POSTAGE GUARANTEED 
13. INSURED 16. RETURN RECEIPT REQUESTED 

17. SPECIAL DELIVERY 
18. SPECIAL HANDLING 
98. STANDARD ENVELOPE MARKINGS FOR 

F E D E R A L GOVERNMENT CHECKS 
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C
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V
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E
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O
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POSTAGE 
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P I E C E 
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S8 
C O N T E N T 

CODE(S) 
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 D
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S l l 
MAIL C L A S S 
(Circle one) 

S12 SI 3 
S I Z E (In inches) 

S14 
T Y P E O F 
WINDOW 

(Circle one) 
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POSTAGE 

PER 
P I E C E 
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C O N T E N T 

CODE(S) 
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 DOMESTIC F O R E I G N 

r •> 

F L A T S / 
E N V E ­
LOPES 

P I E C E S AT L E A S T 
lA" T H I C K 

S14 
T Y P E O F 
WINDOW 

(Circle one) 
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S6 
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 DOMESTIC F O R E I G N 

r •> 

F L A T S / 
E N V E ­
LOPES 

P I E C E S AT L E A S T 
lA" T H I C K E N V E L O P E S 
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1. Y E S NO Y E S NO 1 2 3 4 CM F A FS 1 3 5 7 

2. Y E S NO Y E S NO 1 2 3 4 CM F A F S 1 3 5 7 

3. Y E S NO Y E S NO 1 2 3 4 CM F A F S 1 3 5 7 

4. Y E S NO Y E S NO 1 2 3 4 CM F A FS 1 • 3 5 7 

5. Y E S NO Y E S NO 1 2 3 4 CM F A FS 1 3 5 7 



SIS w O T H E R W A Y S O F S E N D I N G M E S S A G E S A N D P A C K A G E S 

Wl. ORGANIZATION NUMBER: 

W2. D A T E : 

Fill in Wl and W2. Use columns W3 through W l l to describe all messages 
and packages sent by means other than the posts) service. Remember to 
begin a new sheet each day. 

W3 W4 W5 W6 W7 W8 W9 W10 W l l 

CONTENT R E C I P I E N T WILL G U A R A N T E E D WEIGHT O F ITEM DOES ITEM T Y P E O F S E R V I C E (Circle one) WILL 
CODE(S) CODE ITEM BE D E L I V E R Y (Check one) M E E T USPS ITEM 

PICKED (Circle one) S I Z E ti S T A Y 
t T P FfttlXI A T U P D r»L-i iirrDv W I T H T M 
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1. Y E S NO 0 i 2 3 Y E S NO 1 2 3 * 5 6 7 Y E S NO 

2. Y E S NO 0 i 2 3 Y E S NO I 2 3 4 5 6 7 Y E S NO 

3. Y E S NO 0 - 2 3 Y E S NO 1 2 3 5 6 7 Y E S NO 

4. Y E S NO 0 i 2 3 Y E S NO 1 2 3 4 5 6 7 Y E S NO 

5. Y E S NO 0 i 2 3 Y E S NO 1 2 3 4 5 6 7 Y E S NO 

6. Y E S NO 0 i 2 3 Y E S NO 1 2 3 4 5 6 7 Y E S NO 

7. Y E S NO 0 i 2 3 Y E S NO 1 2 3 4 5 6 7 Y E S NO 

8. Y E S NO 0 X 2 3 Y E S NO 1 2 3 4 5 6 7 Y E S NO 

9. Y E S NO 0 1 2 3 Y E S NO 1 2 3 4 5 6 7 Y E S NO 

10. Y E S NO 0 1 2 3 Y E S NO L 2 3 5 6 7 Y E S NO 



SURVEY R E S E A R C H CENTER 
I N S T I T U T E F O R S O C I A L R E S E A R C H 
T H E U N I V E R S I T Y O F M I C H I G A N 
A N N A R B O R , M I C H I G A N 4 8 1 0 6 

FORM H-l 
SECOND CLASS PUBLICATION FORM 

ORGANIZATION NUMBER 

HI. Name of P u b l i c a t i o n : 

H2. I s t h i s p u b l i c a t i o n mailed from t h i s e s t a b l i s h m e n t ? 

1. • YES 5 . t Z | NO ^ DO NOT COMPLETE THE 
REST OF THIS FORM. 

H3. I s t h i s a c o n t r o l l e d - c i r c u l a t i o n p u b l i c a t i o n ? 

YES 5. • NO 

H3a. What kind of c o n t r o l l e d c i r c u ­
l a t i o n i s i t ? 

1. Q T e c h n i c a l or P r o f e s s i o n a l 
Magazine 

2. Q Company or A s s o c i a t i o n 
Magazine 

3. Q Other Magazine 
4. Shopper or Newspaper 
5. O T o u r i s t Guide 
7. • Other (S P E C I F Y ) : 

H4. I s t h i s p u b l i c a t i o n a 

1. Q] Newsletter? 

2. Newspaper? 

3. Q] Magazine? 

GO TO QUESTION- H5 

GO TO QUESTION H6 

H5. Which category best d e s c r i b e s t h i s p u b l i c a t i o n ? 

01. \^\ General i n t e r e s t or consumer 
02. Q] B u s i n e s s 
03. Trade or P r o f e s s i o n a l 
04. Q A g r i c u l t u r a l 
05. [ | Classroom 

06. Q] F r a t e r n a l , labor, or r e l i g i o u s 
0 7 * Q C o l l e g e k 

08. S c i e n t i f i c , t e c h n i c a l , or economic 
09. L l Sport, automotive, hobby, or l e i s u r e 
10* Q E t h n i c 
11. | 1 Nonprofit, w e l f a r e 
12, Q P o l i t i c a l 
97. O Other (SPECIFY): 

H&. How many times was t h i s p u b l i c a t i o n i s s u e d l a s t y e a r ? 
NUMBER OF TIMES 

H7. Does t h i s e s t a b l i s h m e n t d i s t r i b u t e t h i s p u b l i c a t i o n . . . 

1. p i N a t i o n a l l y ? 2. • R e g i o n a l l y ? 3. • State-wide? 4. • L o c a l l y ? 



H8. C o n s i d e r i n g a l l l o c a t i o n s from which t h i s p u b l i c a t i o n i s mailed, i s t h i s p u b l i c a t i o n 
d i s t r i b u t e d . . . 

I 

I 
3. £3 Statewide? 5. Q Not se n t from any ot h e r l o c a t i o n 

4. Q L o c a l l y ? 8. Don't Know g 
H9. P l e a s e e s t i m a t e what percent of t h i s p u b l i c a t i o n (mailed from t h i s e s t a b l i s h m e n t ) i s 

.sent to... 

1. Q N a t i o n a l l y ? 
2. Q R e g i o n a l l y ? 

1. Household addresses 

H10. Which p o s t a l r a t e s are used? 

2. Nonhousehold ad d r e s s e s 

i 

1. Q j S c i e n c e of ^ 
A g r i c u l t u r e 

2. Q Regular r a t e - ^ 
3. [Z] Classroom 
4. Q Nonprof i t -

2nd c l a s s 
s p e c i a l r a t e 

5. | | In-county 

7- • Other 

HlOa. Are you ta k i n g advantage of the p r e s o r t d i s c o u n t o f f e r e d 
f o r second c l a s s p u b l i c a t i o n s ? 

l-9 YES 
|H10d. What percentage of 

each m a i l i n g q u a l i ­
f i e s or would q u a l i f y 
f o r t h i s d i s c o u n t ? 

5 - ? N 0 

HlOb. Do you p l a n to? 

•1. [ J YES 5. | 1 NO - ' 
i 

HlOc. Why not? 

5 . D N O H i l . I s t h i s p u b l i c a t i o n red tagged? 1. ( | YES 

H12. Of the copies you m a i l , what percent i s . . . 

1. Drop shipped? % 

2. D e l i v e r e d to a post o f f i c e l o a d i n g dock or weighing s t a t i o n ? % 

% 
% 

3- P l a n t loaded? 

7. Other (S P E C I F Y ) : 

H13. How i s t h i s p u b l i c a t i o n packaged f o r m a i l i n g ? 

1. f j Sacks 2. Q Trays . 3. [ j P a l l e t s 7. • Other (SPECIFY) : 

H14. How many copies of t h i s p u b l i c a t i o n were mailed from t h i s e s t a b l i s h m e n t i n the 
l a s t 12 months? 

NUMBER 

H15. How many of these went a t the in-county r a t e ? NUMBER 

H16. How much postage d i d you spend on t h i s p u b l i c a t i o n i n the l a s t 12 months? 

$ 

PLEASE MAIL THE COMPLETED FORM(S) IN THE PRE-ADDRESSED, POSTAGE PAID ENVELOPE. 

i 

I 

I 

• 
• 

I 

I 

I 

I 

I 



APPENDIX B 

COMPLETE LISTING OF VARIABLES 



APPENDIX B— COMPLETE L I S T I N G OF VAR ABLES 

V A P # V A"» 7 ' n r AfH.P NA*P (;r>f V VAT.Ifll.E N A I F GPOMP 

HOinF" 1 V2*> ' i l l . ^S^AF! r T T V T T I i ' S - l J V^7 nso. i TTp« ST̂ '" T H R I F T 1 

v? nrn'\vr''.ATiON N I I " 0 B P 1 v i o \ 1'l • ' S T A R ACTT V T T I R S - *> vsn i s p. ^ rOPRpc;tin»I TIIRtPT 1 

V3 VFP*: n» OA""'* C O T L R C T I O N I V 3 1 A H I . n c c o n " v s n o^p. t I.PCAT. nnr T H T I P T 1 

VI n : flT'inY n t | * f J T t ? p 1 V3? A 1 R> - p Si" All SPPVPS AF F. A? v*0 T CHECirs T H R I F T ? 1 

vfi V 3 3 A 1*. CKpT; nilfiTHFSS/'IOT Vfil HOH PO OET.TVFR 1ATL 1 

V 7 J*?. P S T A D PA°T OP ORG? 1 V34 A 1 7 . FSTAB SPRVES P O P - 1 Vft? B*A. HOD OFTEN HET MAIL? 1 

Vfl A3. " " Y P ^ O P ^ A P T - l 1 V3S A 1 7 . ESTAP, STAVES POP-2 1 Vfi.3 nf- n. WANT KJI.TTOLE DELV 1 

VI A 3 . TYPF 0 P 1 V36 A l l . ESTAH SI'.E RANK 1 V64 rise. 0AY MHITtPI.E OELV? 1 

V 10 Ar«. 'INTTS opr.. L O C A T I O N 1 V37 M L ESTAB i FflPLOYEP.S 1 VfiS R K P . WHEN P JTiA nELTV? 1 

V 1 1 Uf. PSTAR HF.AipHARTERS? 1 V 30 A ? 0 . ESTAH » VOLUNTEERS 1 Vfi6 f i f i p . s p p c i F i r npr.rvBR-1 1 

V12 A7. T MVRST r>F,CTSTONS: 1 V39 A 7 1 . imUPS/Vm.TJHTEEflS 1 Vfi7 BfiP. SPECIPT/r n P L I V B R - 2 1 

V 1 1 A L MAT I. DPCISTOMS: 1 VHO A ? ? . NONPPOP. 1ATI. RATES 1 VfiR i p p . FFP FX TP A PF-LT VER Y 1 

V l l A<I. n n r r r N ^ D R c r s r o N S : 1 Vt 1 A ? l . f Y P F NONnpOPIT 1 Vf>9 R6F. ni^n T l ^ p PRPIOD 1 

v i s A10. n»r, TY^F.-l 1 V42 1 1 . Toon J O B nr pn? l V70 H7. PATE/SEP X DELIVRY 1 

v i f i A10. ORG T Y P F - 2 1 V4l 12. PA^E PO/Y E A D AGO 1 V 7 1 R7A. DF.I.V 1 P E " OAV 1 

V 1 7 A10. OPfJ T Y P F - 1 1 V 4 4 03. PO llft'iniPT WPLL7 -1 1 V7? m i l . PAY EXTRA, OELV? 1 

V 10 ft 10. npfi T Y P P - 4 1 V I S PO HA Mr>T.PS HPLI.7-2 1 V73 n n . WHEN EXTRA D E L V ? 1 

V 19 ft 10. n"c, T Y ^ P - S 1 V4fi D O HA HOLES WELI7-.1 1 V7tt 0 7 E. S P E C I F I C OET.VBY-1 1 

V?0 A I L . ORG ACTTVT^TFS-1 1 V47 RH. " t l HANDLES OCO^LY?-! 1 V7* R 7 P . S P E C I F I C HEI.VPY-2 1 

V7.1 AM.. n«n ArTrVT^TES-2 1 vnfl T t . PO HA NOT.PS °nopr.r?-2 i V7fi H7". P P " F y p j nRLrVERY 1 

V 2 2 A l l . . 0»n Af~TT V TTT ES-1 1 V 4 9 n«. *>0 HA HDT.ES "OOPT.Y7-3 1 V77 n 7 p . PER Tr**P PFOinD 1 

V2.1 ATT., onr, ^ r ^ T VT TT P S - 4 1 V^O PSTAfl S"ND B T L I . S ? 1 V7B BO. CMOTCF nA"FS/SERV? 1 

V 2 H A T T . OPfi A T T T VTTTES"^ 1 V = 1 CONTENTS V T T H D I L L ? 1 V79 H9ft. NO SA* PFLV/DUS 1 

A 1? . "STMI TY " F 1 y c i t l c 1 . r " C L H " P / P T T T S - l 1 V B O PEL ^Hf/TU^TNESS 1 

M"». P.STAP r,rTTi'TTTR.*I-1 1 VS3 TMri .r jnp/nn.t .s-2 l V81 n<*r. NO SA* OEI./HU 1 

V ? 7 A 1 1 . rsTA fl M ~ T T V T T ( P S - ? 1 V?-4 TVCT ijn»/1TLr.S-.1 1 Vfl? OFT. MW P/f!M 1 

v2n A i 1 . ^ T H H ^ft™"r V T T i "i>- 3 l vss 1 M C M ) " F / R T T I.S-4 1 v rti CI.nSB S1AT.T PO 1 

VS6 nsr. * nn.i.s TH^rFT? i V84 n i o . 70HP " A T F OTHERS? 1 



VA* t V A P I VA"TAIHF MA^P GROUP V A P I VAnTAm,R NAME 

VflS mOA. WHY NOT 7 0 N R - 1 1 v m C L E . MSE OWN 1 E S S E N G E R 1 V 141 C 4 R . IA T L G D Al M E S S A G R S - 2 

V86 moA. WHY NOT 7 ° n R - 2 1 VI 14 C ? E . R FA SON OWN 1 E S S - 1 1 V142 C4R. N A I L G R A H 1 E S S AG E S - 3 

V87 R i o n . COST L O C A L L E T T E R 1 V11S C ? F . R E A S O N OWH N E S 5 - 2 1 V141 C4C. KNOW A B O U T " A I L G R A M 

VSR n i n c . COST 7.ANP LETTER 1 v i i f i r 2 p. P E A S O N OWN N E S S - 3 1 V144 CS. USE WATS L T N P S O U T ? 

Vft9 n i o n . C O S T T.OCAI B U L K < 1 V117 C3E. S P E N T ON OWN H E S S 1 V145 CSA. WATS I , TH E A R E A S - 1 

v9n R ion . f-OST L O C A L BULK.* 1 V118 C L " . USE L O C A L N P S S ? 1 V146 C5A. WATS L T N F AREAS-2 

V91 B 10E. C O S T Z O N E BULK t 1 V119 C 2 ". R P A S O N LOCAT.-1 1 V147 C K P T : ORG P F O E R A L AG EN 

V 9 2 RIO*. C O S T 7,OHP. BULK.* 1 V120 C2P. R E A S O N L O C A I . - 2 1 V 148 C6. nSE E T S ? 

V93 CI.A. (!SE UPS? 1 ' V121 C2E. R E A S O N L O C A L - 3 1 7149 C6A. E T S A P E A S - 1 

V94 C2A. R E A S O N UOS-1 1 V122 C 3 F . S P F N T ON L O C A L 1 V1S0 CfiA. E T S A P R A S - 1 

V9S C2A. REASON UPS-2 1 V123 CLG. nSE T E L P C O P T E P / E C T 1 V1S1 C7. T O I L FR P F T N C O M I K G ? 

V96 C2 A. R E A S O N I I P S - 3 1 V 124 C2R. P E A S 0 1 T E L E C O P I E R - 1 1 vis? C7A. A"EAS TOT.l, PBEB-1 

V97 C3A. S P E N T ON (IPS T E A R 1 V12S C20. R E A S O N T E L E C O P I E R - 2 1 V1S3 C7A. A R E A S TOLL PHEE-2 

V9A c i . n . USE OT OEL SER.V? 1 V I 2 6 c?.r,. R E A S O N T E L ECOPIEP.-3 1 V1S4 CB. A R R I V E S P E C I F I C T I N S 

V99 C2D. R E A S O N T>EL S E R V - 1 1 V127 c i n . S P E N T T E L E C O P I E R 1 V1 ss CRA. T T H E C O N T E N T - 1 

VlOO C2n. REASOW DEL SEtlV-2 1 V12B c m . USE TET.EX (ETC.) ? 1 V1S6 CBB. E L A P S E D A Y S - 1 

V 101 C2n. P E A S O H DEL S E R V - 3 1 V129 C?H. OP.ASON TELRV-1 1 V157 C8C. R E A S O N T T 1 E - 1 

V102 C3R. S P E N T ON D E I . S E R V 1 V130 C2H. P F A S O N T F L P X - 2 1 visa CB". R E C I P I E N T T T H E - 1 

V101 CI.c. U S E A R M O R E D C A R S 1 V131 C2H. R F A S O N T E L P X - 3 1 V1S9 C 8 E . USB U.S. 1 A I L 7 - 1 

V 10U C2C. " E A S O N A RN C A P S - 1 1 V132 C3N. S P F N T T F L P X / Y P 1 V1fi0 C8A. T T N F C O N T E N T - 2 

V10S C2C. "EASON API C A R S - 2 1 V133 c n . USE OH'HPR COrlfl? 1 V I M C8R. E L A P S E O A Y S - 2 

V lOfi 0 2C. PPASON AR*1 C A R S - 3 1 V 134 C2-T. PFASOM IJSF OTHER- 1 1 V I 6 2 CBC. R E A S O N T I 1 E - 2 

V 1 0 7 c i c . SPPHT ON A P * C A R S 1 V135 C2.I. RFASON USE OTHFP-2 1 V1fi3 C R D . R F C T P T E N T TTHE-2 

V 101 ci.n. USE COURT*"? 1 V I 3 6 C7.1. RFASON USE OTHER-3 1 V 1 6 4 C f l F . USE U. S. H A T L 7 - 2 

V 109 C2n. PFASON COIIPTRP-1 1 V137 C1.7. S P E N T ON OTHPP 1 V1PS CflA. T I f l E C O N T E N T - 3 

V 1 10 PPASON CnilPTEP-2 1 V138 C4. EST* Fl MSP 1A TLOR A rtS? 1 CAR. Pl.APSP O A Y S - 3 

V 1 11 C ?r». "P.ASP'J COI|i>TER-3 1 V139 C4A. • IA TI.CRA1S/YEAR 1 V1*7 COC. RP.ASON T I ^ F - 3 

V 1 1 2 r 3 n . S"PNT ON OniiflTRP 1 V 1 4 0 C U P . M A T L 0 " A1 1FSSAGF.S-1 1 VlfiR Cfin. "FCTPTPNT T l E - 3 



V A P » V A R I A B L E NA"* G70IIP VAPt 

V 1 6 9 CR". U S E U.S. "ATL7-3 1 V 1 9 7 

V 1 7 0 CRA. TT»*.F cnHT< , ,l"'-lt 1 V11R 

V 1 7 1 CRR. "I.APSP n * Y S - i l 1 V 1 9 9 

V 1 7 2 CRC. P F A S O K T r i P - t ( i V 2 0 0 

V 1 7 3 CBn. P F C T P T F N T T T I F . - t l 1 V 2 0 1 

V 1 7 U C A R . US E U.S. N A T L ? - 4 1 V 2 0 2 

V17S C B A . T T M R C O N T E N T - S 1 V 2 0 1 

V 1 7 6 CRR. EI.APSR D A Y S - S 1 V 2 0 H 

V 1 7 7 CRC. R E A S O N T T M E - S 1 V20S 

V 1 7 B C 8 D . R ECT P I F N T TTHB-5 1 V20fi 

V 1 7 9 CRF. U S E U.S. N A T L 7 - 5 1 V 2 0 7 

V1R0 C B A . T T f F C O N T P N T - 6 1 V 2 0 8 

T t f l l CftR. E L A P S E P A Y S - 6 I V 2 0 9 

V 1 8 2 CBC. R E A S O N T T M E - 6 1 V 2 1 0 

V1R3 CBO. R E C I P I E N T T T M E - 6 1 V 2 1 1 

V 1 8 1 C 8 F . U S E U.S. N A I L 7 - 6 1 V 2 1 2 

V1BS CflA. T I M E C O N T E N T - 7 1 V 2 U 

V 1 8 6 CAR. E L A P S E D A Y S - 7 1 V 2 1 4 

V 1 8 7 C 8 C . R E A S O N T T 1 " - 7 1 V 2 1 5 

v i s a c a n . R F C I P T R N T T T H E - 7 1 V216 

V I 8 9 CRF. U S F U . S . * A T L ? - 7 1 V 2 1 7 

V 1 9 0 C 8 A . T t MF C O N T P N T - 8 1 V 2 1 8 

V 1 9 1 C8R. E L A P S E DAYS-8 1 V ? 1 9 

V 1 9 2 C R C. R E A S O N T I M F - f l 1 V 2 ? 0 

¥ 1 9 3 CflO. " P X I P T F . N T T T H E - 8 1 V 2 2 1 

V19<| C 8 F . U S E I J . S. MATL7-8 1 V 2 2 2 

V19S r f U . T TNK C O N T E N T - 9 1 V2',.3 

V 1 H S CRP-. " L A P S E OAYS-<> I V 2 2 H 

VA»T ABLE NI»1E OROUP V API VARIABLE NAHP 

c a r . REASON TT1E-9 V22S C9. ESTAB/A n f> CATALOG 

c a n . P pCTPTENT T T f l E - 9 1 V226 C9A. 1T.STPTBUTE CATALOG 

C f i * . IISF 0. S. 1 A T L ? - 9 1 V227 C9R. nrsTRTnnTF *o ( E T C ) 

CPA. T . I R CONTPNT-10 1 V228 C9C. nTST MAG/HFUSPA P E R 

C 8B. ELAPSE PAYS-10 1 V229 C9D. DTST "EPCHANDISE 

CBC. REASON TT1P-10 1 V230 C I O . nSE NO ADDRESS? 

CPD. PFCTPTPNT TIMF- 10 1 V231 C10A. CKPT: CATALOGS 

C8E. USR U.S. MAIL?- 10 1 V232 c i o n . t CAT DIVERT 

CBA. TIME CONTEN^-ll 1 V233 C10C. 1 CAT DIVERT 

CRR. ELAPSE DAYS-11 1 V23K C10D. CKPT; ADS {FTC) 

c a c . REASON TTNE-11 1 V23S C 1 0 E . * APS PTVPRT 

C8D. RECIPIENT TTME- 11 1 T236 C 1 0 F . t AOS mVPPT 

C 8 E . USE U.S. NATL?- 11 1 V237 C11. DPL SPECTPIP-O DAY 

CflA. TTME CONTEND-12 1 V238 C11A. C K P T : CATALOGS 

CR?. ELAPSE OAYS-12 1 V239 C11B. % C A T PO DIVERT 

c a c . RPASOW T t l R - 1 2 1 V24Q C11C. • CAT NON/PO DITRT 

can. P P C T P T F N T TIME- 12 1 V241 C 1 1 0 . C K P T : A US (ETC) 

CRF. U S * U . S . MATL?- 12 1 V242 C11R. 16 PO niVERT/DAY 

CRA. TTHF CONTEN^-13 1 V2K3 C11F. t NOT PO DIVERT 

COR. ELAPSE OAYS-13 1 V244 C11f?. CKPT: M AG/NUSP AP ER 

c a c . REASON TIMfi-13 1 V21S c l i n ­ 1 NOT PO OTVBRT 

CRD. RECIPIENT TIMfi- 13 1 V2K6 e n J . CKPT: MBRCUANDISE 

C 8 F . US R U . S . MATL?- 1.1 1 V2H7 C l I K . 1 NOT PO DIVERT 

CflA. TT MR CONTRNT-14 V24B C12. ESTA B -A I L OTHERS? 

c a n . E LAPSE DAYS-14 1 V249 C12A. * OUTSTDF OKG/MAIL 

c a r . REASON TTM»-1'1 1 V2S0 C120. 1 ESTAB U N I T S / M A I L 

c a n . R E r T r T FHT T I 1 R -14 1 V 2 M C13 . OUTSTDF "ML POP? 

CRF. IISP tl . S. "»TL?- 1U 1 V252 C13A. OPG IINT'"' 1AII. FOR? 



VAPf V A T A H . P NA*P GPOIjn 

V253 C1U. CKPT; us* HAIL FOR? 1 

V2S4 C1S. ISFNT RY OTH-7 DIG 1 

V2SS C 1 C A . f OF EST'S NAIL 1 

V2Sfi C l * . ESTA R .IA TL PAYCKS? 1 

V2^7 CIPA.'FVPB MATT. PAYCKS? 1 

V2SR C l f n . WHY STOP? - \ \ 

V2S9 CT*R. WHY STOP7-2 1 

V2fi0 C17.*f A I L PAY UP/DOWN? 1 

V261 C17A. WHY UP/OOWN-1 1 

V262 C17A. WHY UP/nOWN-2 1 

V263 C l f l . PPPOSTT PAY? 1 

V264 C1RA. t PFPOSTT np/DOWN? 1 

V26S NOTIFY DPP OF PAY? 1 

V266 C20. CKPT: nuSTNESS/NOT 1 

V2fi7 C21. PPOOnCT/SPTVICE F E E 1 

T2fifl C72. NATL ORDERS? 1 

V269 C22A. * * MAIL ORDERS 1 

V270 C ? ? R . GROSS SALES-7 DIG 1 

V271 C ? 3 . * ORPBPS RRC'V HAIL 1 

V272 C?.H.$ POSTAGE LAST YEAR 1 

V271 C2S. CKPT: RFTATL/8ANK/0 1 

V271 0 1 . ORG/AOTO T E L L E R S ? 1 

V27S D2. npG/PP-iOTp. T E L L E R S 1 

V27fi P?A. I LOCATIONS 1 

V277 D7R. TYPE L K M T O f r - 1 1 

V278 D?R. ""Ynp LOCA^TON^ 1 

V27T D?H. TYPE I.OCATTON-3 1 

V2RH P*T. noc/MOPp T E L L E R S ? 1 

VAP* YATART.E NAME GROUP YAP* VAPIADLE NAME 

V2R1 n i A . 1 LOCATIONS? 1 V109 nftr. U T I L I T Y "AY/HAIL 

V282 D 3 0 . TY PF LOCATTON-1 1 V310 DBD. UTILITY/AUTO T E L L E R 

V283 n i n . TY PF LOCATTON-2 1 V311 P1. ORG/CONSTP AUTO T B L l 

V28'l P 3 D. TYPF I.OCATTON-3 1 V312 P 1A . A TITO T E L L I N 3 YR? 

V20S nlJ. * YRS. All TO T E L L E R S 1 V.313 P1B. TYPE OP LOCATION-1 

V2flf> nS. ACCEPT np.POSTTS? 1 V 314 E 1P>. TYPE op LOCATION-2 

V287 nSA . PSTAB/MITD T E L L E R S ? 1 V71S p.m. TYPE OF LOCATIOW-3 

V28R nSn. RST/T PFPOSTT AOTO 1 V.llfi P1C. 1 T.OCATTONS/3 YR. 

V289 n S c . E S T / ? DPPOSIT B A I L 1 V317 E1D. FUNCTIONS AIITO-1 

V290 D^D. FST/*. DEPOSIT PERSN 1 V31R E1D. FnNCTTONS AUTO-2 

V291 DSP.. P S T / I DEPOSIT/BO. 1 V319 P10. FUNCTIONS AtlTO-3 

V292 nf. 0!>G/* DE"OSTT CHARGE 1 V320 P 2 . P S T A B / I PPPOSTTS/HO. 

V293 D*A. TNCEASE-AnTO 1 V321 R2 A . % nRPOSTT RY MAIL 

V294 D^ A. TNCPRASE-MATL 1 V322 E3. EST/ACC OTILT T Y PAY 

V29S OfiA. TNCPFASE-PEP50N 1 V323 R3A. RECOMPENSPO U T I L I T Y 

V296 P* R. PF.CPPASE.-AUTO 1 V324 P3R. E S T / t OTILTTY/MO. 

V29? D6B. nPCPEASP-^ATL 1 V32.S P3C. E S T / % U T I L I T Y / 1 A l L 

V298 OfiR. DECPPASB-PEPSON \ V326 CKPT : RETAIL/BANK/OTIIER 

T299 D 7 . *? PEPST CHANGE/3 YR 1 V.327 P I . EST/MOHTGAGE PAYN8NT 

V300 07A. TNCPEASE-A U^O 1 V328 E1A . E S T / * MORTGAGE/MAIL 

T3Q1 f)7A. INCREASF-*ATL 1 V329 p i n . P S T / t MORTGAGE/HO. 

V302 D7A. INCREASE-PERSON 1 V3 30 F2 . P.ST/LOAN PAYMENT 

V303 n7R. DECREASE-AUTO 1 V331 F2A. EST/T LOAN/MAIL 

V"*04 07R. DECPEASE-MAIL 1 V332 P2R. E S T / 1 LOAN/MO.. 

n o s 973. nECPFA.Se-PERSON 1 V333 F3. p s T / c p e n r r c n P A Y 

V30fi OP. ACCEPT IITTT.TTY PAY? 1 V334 F3A. PST/« CC PAT/MAIL 

V307 DBA. RECOMPENSED U T I L I T Y 1 V33S P 3 B . P S T / I CC PAY/MO. 

V303 nftn. # U T I L I T Y PAY/flO. 1 V3.36 P4. PST/AUTO PAT OPTS 



V A R * VATAnr.P .V*"" GROUP 

¥337 *4».. " A T I . N O T T C AUTn PAY 1 

¥ 3 3 8 P S . E S T / C K A C C T S ? 1 

V 3 3 9 Pfi. P S T / P A Y B Y P H O N E ? 1 

V 3 U 0 f ^ A . P O" U T I L I T Y O T U . S ? 1 

¥ 3 4 1 P*A. FOR PMON R B I L L S ? 1 

¥ 3 4 2 ? * A . FOP B A N K C R F O I T C \ 

V3«.l P S A . pop OTT1 C R E D I T C O S ? 1 

V 3 4 4 P^A. FOP L O C A L M E R C H N T ? 1 

V34S P*A. POP O T H R P ? 1 

V 3 4 6 Pfifl. < PAY BY PHONE/MO. 1 

¥ 3 4 7 P 7 - R S T / P O T N T - O F - S A L F ? 1 

¥ 3 4 8 P 7 A . POT N T-op- SA I.R/3 Y R ? 1 

¥ 3 4 9 F 7 B . t P T . / S A L B " B R C H NTS 1 

7 3 5 0 0 1 - O P G / C K V R R T F T C A T I O N 1 

¥ 3 5 1 0 2 . ORG/CK G U A R A N T E E 1 

V 3 5 2 G 3 . O R G / P T - O F - S A T . E ? 1 

¥ 3 5 3 G3A . O R G / P T - S A L E / Y E A R S ? 1 

V.354 ^ 3 0 . 0 R G/FX ° L O R , P T — S A L B 1 

V 3 S S C 3 C . W H Y NOT P T - S A L E - 1 1 

V3c-6 C 3 r . W H Y NOT P T - S A L R - 2 1 

V1S7 CU. ORG/CHANGP P T - S A L P ? 1 

¥.358 CIA-ORG/WIIA'*' C H A " G E S - 1 1 

¥ 3 5 9 C 4 A . ORG/WOAT C H A N G R S - 2 1 

7 3 6 0 C 4 A . ORG/WH A"1 C H A N G R S - 3 1 

¥ 3 6 1 C 4 P . rJ!AHGE A P P P C T M A I L 1 

V 3 6 2 CS. E S ^ / P T - O F - S A L R ? 1 

¥363 Cf*. P T - S A L P - I M A I L ? 1 

¥ 3 6 4 t . RST/WHY NOT -H Al I.- 1 1 

VAPt VARIABLE HA «F GROUP 

V36S C*»..FST/WHY NOT -NAII.-2 1 

¥366 C6A. EST/W1IY NOT -HAIF.-3 1 

¥367 H I . ?N0 CLASS THRU HAIL 1 

?36R H1A. • 2NP NATL? 1 

V369 H?. ? N P CLASS NOT MAIL 1 

V370 H7.A. * 2N0 NOT M A I L 1 

¥371 H I . 500+ COMPUTER AD OR ? 1 

V372 HS. G T ¥ E MATT. L I S T H4? 1 

V373 .11. T T T L F OF EXEC 1 

7371 72. HOW LONG T I T L E ? 1 

¥375 CKPT A: EXEC OUPST? 1 

¥376 CKPT R: C/» PRESENT? 1 

¥377 SUMMARY FO"MS MONDAY 1 

¥378 SUMMARY FORMS TUESDAY 1 

¥379 SUMMARY FORMS WEDNESDAY 1 

¥380 SUMMARY FORMS THURSDAY 1 

¥.381 SU*"MARY FORMS P"T DAY 1 

¥382 SUMMARY FO»NS SATURDAY 1 

¥383 SUMMARY FORMS SUNDAY 1 

V384 SUMMARY FXTPA 1 

V385 C I S . I SENT D Y OTH-2 DIG 1 

738*1 C 7 7 0 . GROSS SAT.FS-2 DIG 1 

V397 P:niOD.COST LOCAL BULK 1 

V39B P:R10D.COST 70NE HULK 1 

¥399 RtODF DATA BATCH I 1 

¥100 TYPE OP * 0'N AT PR 1 

VU01 Ml. PC CON/YR/'IAPPPN? 1 

7402 " " i n . WHAT PACTORS-1 1 

VAP« VA»IA1LP NA**P GROUP 

¥403 11A. WHAT PACTOPS-2 1 

V404 M1A. WHAT FACTOPS-3 1 

¥105 ?12. EC CON/3 YRS? 1 

¥106 13. PC/YOU/1 YP. 1 

¥407 Ml. EC/Y011/3 YR. 1 

7408 MS. PMPLOY/YOU/YP. 1 

¥409 MSA. EMPLOY - / f tj 1 

¥410 MSB. WHY EMPLOY - / • ? - ! 1 

V411 MSB. WHY PMPLOY -/+?-2 1 

¥412 NSC. WHY PMPLOY -/+?-3 1 

¥413 Mft. PPTCFS/TOll PAY/1 YR 1 

¥414 MfiA. * PPTCPS/PAY - / • 1 

V415 " 7 . PPTCES/YO (l/CH ARG E/YR 1 

¥416 M7A. % PRICES/CHAHGB - / • 1 

V417 M8. CKPT: MANUPACTURBR? 1 

¥413 M9. LABOR COSTS/YOU/YR 1 

V419 N9A. % LABOR -/• 1 

¥420 M10. SALAPIRS/YOU/YR 1 

¥421 M10A. % S A L A R I E S -/• 1 

V422 M11. PPODUCTTVTTY/YOU/YR 1 

¥423 N 1 2 . WHY PRODUCTTVTY-1 1 

7424 M 2 . WHY PPOOUCTITTY-2 1 

7425 1 1 2 . WHY PPODUCTTVTY-3 1 

¥426 «13. - / t PROngcTTVY/PA ST 1 

¥427 DUS CON NR XT YEAR? 1 

¥480 SUMMARY: » *HO'S 1 

V1R1 C t p T ; PXFC/MH SA*E? 1 

V4fl? A l . CKPT: PST PAPT ORG? 1 



VAPt VAtTARl.lt NAIF. OPOJIP V I C * 

V»lR3 A 2. TlOOOR .TOP RY PO? 1 VS11 

vu8« AT.-It" A TP PO/YPAB A 00 1 V M 2 

V4BS A4.?»0 HANDLES HFLL7-1 1 V513 

VUBfi AU.^PO IIANDLRS WELL7-2 1 VS1£( 

V467 AH.7.P0 HANDLES WEI.L7-3 1 V51S 

Vt Bfl A c . i p n HANPLBS POORLY-1 1 V516 

V*»B<» AS.*PO HANDLES PAOPLY-2 1 VS17 

V490 A5.*PO HANDLES pnoRLY-1 1 V518 

VH91 A6.*PSTAB NATL OTHPRS? 1 VS19 

VU92 A6A..JI 1 OUTSIDE ORG/MAIL 1 VS20 

V493 A6F.9 1 F.ST A R UNTTS/.MAIL 1 VS21 

V«94 A7..»0UTSTDE H ATI- POR YOU 1 V5?2 

VU9S A7A.»OHn UNIT NATL FOR? 1 VS23 

Vtt9fi A8.*CKPT: ANY 1A TL FOR? 1 VS24 

V497 A 9.A # SENT BY OTH-7 DIG 1 V^2S 

V«9fl A9A.9 % OF P-ST'S NAIL 1 V526 

VH99 A 10A . I.PTTEPS/HOI1T OA H AGE 1 VS27 

vsoo Ainn.LAPG "NV/WOI1T DA MAG 1 VS28 

V501 A IOC. "AG/WOUT PA.MAGR 1 VS29 

V502 A 10D. PACK/HO OT PAMAGE 1 V510 

V5D3 AIDE. TNSUPANCP/TCNE OK 1 VS31 

V50U A10P. TNSIIRANCP/CLAIN OK 1 VS32 

V505 A 11. •* A TI HOW/SOON OTHEP 1 VS33 

VS06 A 11\.WHAT NOT 1 A TL-1 1 VS3U 

v*o? A 1 IA. WHAT NOT HATI.-2 1 V ? T i 

VS08 AUA.WHAT NOT NATL-3 1 V S I * 

V^09 A 1 1 A. WHAT NOT MATL-4 1 VS37 

v s m A11A.WHAT NOT MATL-S 1 V539 

T A T A R LP, NA*P GROUP VAPI 

A11R. WHY NOT NATL-1 1 V539 

A11H. WHY NOT NATL-2 1 VSUO 

A11R. WHY NOT NATL-3 1 V5«1 

A 12.USP OTHEP/SOON MAIL? 1 VSU2 

A12A.WHAT SOON NAIL7-1 1 VS«3 

A12A.WIIAT SOHN NAIL7-2 1 V51H 

A17A.NHAT SOON NAIL7-3 1 V5U* 

A12A.WHAT SOON NAIL7-4 1 V5H6 

A12A.WIIAT SOON NAIL7-5 1 V547 

A 120. WHY. SOON NATT.7-1 1 V">U8 

A12B.WHY SOON NATL7-2 1 VS09 

A12R.WHY SOON NATL7-3 1 VSSO 

B1.WHAT DAYS SEND NAIL 1 V551 

R2. PO POCK? 1 VS52 

R2B. POCK X PRP PAY? 1 V5S3 

R2. PO BOX BY PO? 1 V554 

R2R. PO BOX PAY? 1 V55S 

R? . OTH PO BO X? 1 V5S6 

R2n. OTH BOX PPR DAY? 1 V*»S7 

B2. PTCKED UP nY PO? 1 VSSfl 

B2R. T C K R D IJP PPR DAY? 1 VS59 

B2. OTHEP COLLECTION? 1 V*^60 

B2R. OTHEP PE 1* DAY? 1 VS61 

RT. PST/PTCK 11" HAIL? 1 VS6? 

PT^. WHY PTCK rip HAII,?-1 1 VS63 

RXA. WHY TICK DP f1AII.?-2 1 Y^64 

n 1A . WHY PTCK IIP NATL7-3 1 VSfiS 

R « . PST/SOO 1ST r L A S S ? 1 V566 

VAPTABT.P NA I P GROUP 

RS. PST/ANALYS PRR-SORT? 1 

BP. "ST/NOW PRP-SORT 1ST 1 

B6A. EVEP PRP-SORT 1ST7 1 

R6R. WHY NOT PRPST NOW-1 1 

B6B. WHY NOT PRFST NOW-2 1 

86C. WHY NEVER PRESORT-1 1 

R6C. WHY NEVER PRESORT-2 1 

B7. USE PRANK/PENALITY? 1 

R7A. WHICH USB TN B7? 1 

D7R. OTHER TYPE I N D I C I A ? 1 

C l . E S T / HAVP NRTRRS? 1 

C 3 . METERS SHAPpn? 1 

01. E S T / USE PERMIT? 1 

F1. E S T / USF 3602PC? 1 

P I . P S T / U S P 3605? 1 

0 1 . EST/US* PRRSTAHP ENV 1 

G2. EST/USE PRESTAMP PC 1 

0.3. EST/USE A PROGRAMHES 1 

G'l. EST/ENCL RETURN ENV 1 

G«A. ANY PAID BUS REPLY 1 

GUB. $ BUS PFPLY HAIL 1 

GOB. I RUS REPLY HAIL 1 

GilC. PET PNV RARCOOED? 1 

G *. RST/OTH PR RCANCRL? 1 

T i A . .""ECHICPL 1ST? 1 

P P R C A ' I C F I . T>n? i 

1 C A . PRFCANCPL HTH? 1 

G c A . PR pCANCPL OTHER? 1 

http://VAtTARl.lt


V AP« VA"T^B!. P VA"P ;iHOUP VA°I VA^TARLP NAME G"OUP V A P t V A" T A BL P NA MP GROUP 

V567 '11. PST/HS" MO*Jno SRPV? 1 V170B FC. ACTUAL DC WEP,K 1 'VI 7.3 6 PC. FORM S STATUS 1 

? 5 6 B !!7. # STNGL P EM V/PER HAY 1 VI70 9 PC. SAMPLP TYRP 1 V1737 PC. POSM H STATUS 1 

V 569 'IP. 1 PC/PPP nAT . 1 V1710 PC. GOVT/HO/RIIS 1 V173B PC. PO?« H1/H2 STAT 1 

VS70 119. • PACK AGP/PEP DAY 1' V171 1 PC. PPORLF." CODE 1 V173«» PC. MAIL L I S T 1 

VS71 '110. • SPEC SRR/PEP DAY 1 V 1712 PC. RESOLUTION CODE 1 V1740 FC. MRTEP 1 

V572 l l l l . DAYS I.APGEP •? 1 V1713 PC. V PAYS—WON 1 V 174 1 PC. MAT LOG DATE-NO 1 

V573 1112. SPPC LARGE TH YR? 1 V 1714 PC. V DAYS—TOP 1 V1742 PC. MAT LOG DATE-DAY 1 

V 574 K2. 1ST CLASS-AVERAGE? 1 V1715 FC. V DAYS— W PD 1 V180 1 ORGANIZATION TO 1 

V57S K7A. t 1ST - / * ? 1 V 171 6 PC. V DAY S--THUR 1 V1B02 SP1. SAMPLING ID 1 

V576 K3. 2ND CLASS-AVERAGE? 1 V1717 PC. V P A Y S — F R T 1 v i n o 3 SP21. SP A5G DC DATE/YR 1 

VS77 K3A. * 2HP - / • ? 1 V171R PC. STATUS RFPORT RESULT 1 V1B04 SP22. SP ASG DC DATR/MO 1 

V57B K i n . 1 2NP CI.ASS/YPAR 1 V1719 PC. EXEC PESULT 1 VI BOS SP 2 3 . SP ASG DC PATE/DAY 1 

V579 K4. CKPT: SPHDS BULK 3RD 1 V1720 FC. EY EC DATE 1 V1B06 SP10. GOVT CODP t 

KS. 3RD CLASS-AVERAGE? t V177T PC. * MHO 1 V1807 SP11. NONPROFIT CODE 1 

VS81 KSA. % 3RD - / • ? 1 V1722 PC. PC SURVEY RESULT 1 V 1808 SP12. ORG. TYPE CODE 1 

V582 K S B 1 3RD BULK/YEAR 1 V1723 FC. nc PFST1LTS/FSTAB 1 V1809 SP13. MPTPP POST(7) 1 

V S B 3 K*. UTII CLASS-AVERAGE? 1 V1724 PC. VALIDATION CODE 1 V1810 S PI 3 A . NETER POST(1) 1 

VSR4 K M *• 4TH - / • ? 1 V1725 *C PC RPSUI.TS-PO 1 V 1811 SP14. PERMIT POST<7] 1 

vsns KfiB t 4TH CLASS/YEAR 1 V1726 PC. «PGULAR/RPPPAT 1 V1812 SP14A. PERMIT POST(1) 1 

VSRfi C*. USE PPG STAMPS 1 V1727 FC. POSTAL REGIOW 1 V1B13 SP1S. 2ND CI.. POST (7) 1 

V5B7 A A < SENT n Y OTH-2 DIG 1 V172B PC. PORN A STATUS 1 V1B14 SP1SA. 2ND C L . POST(1) 1 

T170 1 PC. CASE ID • 1 V1729 P C POP 11 B STATUS 1 V181S SP16. OTHEP POST(7) 1 

V170? PC. npfi TD 1 V 1730 PC. FORM C STATUS 1 V 18 1 fi S PI 6 A. OTHPR POST(1) 1 

V1703 PC. 'TP 1 V1731 PC. FORM F (B L U F) STAT 1 V1R17 SP17. TOTAL POST(7) 1 

V1704 PC. "0 I D — I . T S T E f l 1 V 173? FC. ""Ô N E(YP.I.L) STAT 1 V1B 18 SP17A. TOTAL POST(2j 1 

V 1701 PC. PO Tn-AT DC 1 V1733 "C. POR n F ( T N M STAT 1 V 10 1 <J SP21. 1ST OTP * LAG 1 

V1706 PC. invp. conp 1 V 173U PC. "OP* p STATUS 1 V 1820 SP2S. 2ND OTP FLAG 1 

V1707 PC. WPFK ASSIGNED 1 V1735 PC. FORM PC STATUS 1 V1821 SP26. 3PP QTP FLAG 1 



VARI VATABT.f NA**F GROUP VAPt VA «TABLE NAM* CROUP VARI VAPTABLP H A " F 

V1S22 S P ? 7 . I T H QTP PLAfi 1 V2012 " (HSl : WT H.PTECFS (W131C5 1 V50 2 ? C: TOTAL t o T P C S (HON) 

V1823 S P ? R . 01 ORG 1 1 72011 R ( •*S) : HT H.PIPCFS(U13«) 1 75023 C: TOTAL • P I R C P S ( T U E ) 

V1021 SP29. 02 o«o 1 • 1 72011 R < • s ) : WT «.PTFCPS (W13CS) 1 75021 C: T O T A L I P I P C P S (WEB) 

V18?S S " l 0 . 01 ORG « 1 7 7015 n; W1 . Wl V5025 r; TOTAL • P I E C E S fTHO) 

Vlfl2fi S P31. 0« OPO » 1 V2016 R: Wl. W3. 12/11. 1.1 1 75026 c : TOTAL •°IECES(FRI) 

V1Q27 SP*. CTTY 1 72017 R: W1.W3. WU-W.POR RATIO 1 V5027 r : TOTAL I P T E C R S ( S A T ) 

V1B2B SP7. STATF 1 72018 R: W1. W3. W11.CS-W.P0R TOT 1 V5028 C: TOTAL I P T R C E S (SUN) 

V 1B51 SP;SRC STPA^A CODE 1 72019 P ; WT {V201 2) OR° 0/1/2/3/9 1 75029 C: TOTAL • PTRCBS (N-S) 

V1852 S P : S E C p s u C O P E l 72020 R : WTD/100 (V2012/100) 1 V5030 C: TOTAL • P I E C E S (fl-P) 

V1B53 SP;S"C S E L F REP CODE 1 V2021 R: W1*W3:1(1 (V201S FOR HI) 1 7S032 E; TOTAL •PIPCRS(HON) 

71651 SP; W- 1/HHflI,El S E L E C T WT 1 VS002 A: TOTAL • P I E C E S (HON) 1 7*033 E : TOTAL • P I F C E S ( T U B ) 

71855 SP:W-1/3 O^C S E L E C T WT 1 V5001 A: TOTAL • P I E C E S ( T U E ) 1 V5031 E: TOTAL •PIECES(WEO) 

V1856 SP;W-2 EXEC NON-PBSP 1 7500 U A: TOTAL • PTECES ( W E D ) 1 7503 5 E: TOTAL • P I E C E S (THU) 

V18S7 SP:H-.l DC NOH-RESP 1 7500S A: T O T A L • P T P C R S ( T H U ) 1 V5036 E: TOTAL • P T E C E S (PHI) 

71856 SP;K-1 PART OTR ADJ 1 V5006 A: TOTAL I P T E C E S ( F R I ) 1 V503 7 F : TOTAL • P I E C E S ( S A T ) 

V18S9 S P ; * - ? MEEKLY DATA A D.T . 1 V5007 A: TOTAL • P T E C E S ( S A T ) 1 V503B E: TOTAL • P T E C E S (SON) 

V1810 Sf»;P; TND T Y P F ( 1 - 1 2 ) 1 V5008 A: TOTAL • nTPCFS (SUM) 1 V5039 R: TOTAL • PTECPS (H-S) 

V2001 »; BUS/NOH-P/noVT ( 1 - 1 ) 1 V5009 A: TOTAL • PTPCES ( 1 - S ) 1 V*040 E; TOTAL • PTECES (H-P) 

V20B2 R : T Y P " O F E S T A B . 1 ( 1 - 7 ) 1 75010 A: TOTAL • P I E C E S (H-F) 1 VS01? n . TOTAL IPTRCBS (ION) 

V2003 s p : P : H-1 x H-2 1 7S0 1 2 R : TOTAL • P I E C E S (NON) 1 750*13 p ; TOTAI. • PTECES (TUE) 

V200U S";t>: W-1 T W-2/TR0NC 1 7S011 B: TOTAL • P I E C E S (TOE) 1 7*011 p : TOTAL • PTECES (WED) 

V2005 n:ST7"(PnSTAGR) 1 7*011 n: TOTAL • P I E C E S (WED) 1 75015 P: TOTAL • P I E C E S ( T H U ) 

V20O6 " : S I 1 i : l - T S S IiAYS P C ( f l - P ) 1 V501S B: TOTAL • P T E C P S ( T H U ) 1 75016 r>: TOTAL • PTFCRS ( F R I ) 

V2007 R;nc STATUS ( 1 - 7 / 1 1 - 1 5 ) 1 v s n i f i B: T O T A L I P T F C E S ( F R I ) 1 75017 P: TOTAL I P T ^ C S ( S A T ) 

V200fl R;« MOLTPAYS 11 VK 1 V1Q17 i T O T A L • P I F C R S (SAT) 1 vso«i a T O T A L I P T B C P S ( S U N ) 

72009 R: (A-W) 1 DY NO " I f t l L ( H - F ) 1 7S01B n- T O T A L « " T T » 5 ( S U N ) 1 v^mt i T O T A L • PTPCP.S ( n - S ) 

V2010 HP.TGHT 1TSS DC DAYS 1 VS019 B * T O T A L * P T P C * S ( ? ) - S ) 1 V50SO P: T O T M . • PTPCFS ( N - P ) 

V201 1 »:CA<i--POTn/1oo i V5070 n- T O T A I. • P I P C P P ( I - F ) 1 V5052 DC- T O T A L • P I E C E S (HON) 
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V A * * V A * T A P. L P. NAME 

V*0*3 OC: T O T A L • PTECES (TOE) 

V*0*U PC: TOTAT. • PTECES (WED) 

750** PC: T O T A L • P I E C E S (TI1U) 

V *0*6 o r ; T O T A L • P I E C E S ( P R I ) 

v*o*7 ? r ; T O T A L • P T E C F S ( S A T ) 

v*o*a n c : TOTAL • PTECES ( S U N ) 

V5059 PC: TOTAL • P I E C E S ( 1 - S ) 

V5060 PC: TOTAL • P I E C E S (N-P) 

V5062 5: T O T A L • PTECES ( H O N ) 

V5063 S: TO'AL • PTECES (TUB) 

V5064 S: TOTAL • P I E C E S (WED) 

V506S S: TOTAL • P I E C E S (THU) 

V5066 S: TOTAL • P I E C E S ( F B I ) 

V*0fi7 S: TOTAL • P I E C E S ( S A T ) 

V506B S: TOTAL • P I E C E S (SUN) 

V*069 S: TOTAL • P T E C E S ( H - S ) 

7*070 S: TOTAL • P I E C E S ( f l - F ) 

V*072 W: TOTAL • HTF.CE5 (HON) 

V5073 U: T O T A L • P I E C E S (TUE) 

750711 W: T O T A L • P I E C E S (WED) 

V5075 H: T O T A L • PTECES ( T H U ) 

V5076 H: T O T A L • P I E C F S ( P R I ) 

V5077 H: TOTAL • PTECPS (SAT) 

VS078 w: T O " A L 1 PTRCBS (SUN) 

V*079 H: TOTAL • PTFCES (H-S) 

V*QflO W : T O T A I •°TECES (H - F ) 

V*0fi? V: T O T M , • P I E C E S (HON) 

VSOft 1 V: T O T ^ J, • P I E C E S ( T U E ) 

VA"* V A D TABLE NAIF GROUP V API 

7*0 BU v: TOTAL IPTPCES(WED) 1 76004 

7*00=. V: TOTAL «PTFCRS(THU) 1 V6005 

75096 V: TO-AI. •PTECES ( P R I ) 1 V6006 

75087 V: TOTAL »*»IECPS (SAT) 1 76007 

V50BB v : TOTAL *PTFCPS(SUN) 1 V6008 

75 0 8 9 V: TOTAL #PTFCPS(N-S) 1 V6009 

75090 7: TOTAL • P T F C E S ( H - F ) 1 V6010 

7 5 0 9 2 A-S : TOT PCS (HON) 1 76011 

7*093 A-S : TOT PCS (TnE) 1 V6012 

75094 A-S : TOT PCS (W FD) 1 76013 

7 5 0 9 * A-S ; TOT PCS (THU) 1 76014 

7*09* A-S : TOT PCS ( P n i ) 1 760 1 5 

7*097 A-S : TOT PCS (SAT) -, 76016 

V509B A-S: TOT PCS (snN) i 7 6 017 

V5099 A-S : TOT PCS (*-S) 1 76018 

V5 tOO A-S: TOT PCS (M-E) 1 76019 

75101 A-S :»PAYS U / P I E C E S ( M - S ) 1 76020 

V5102 A-S :»PAYS W/PTECFS (M-P) 1 76021 

V5103 h-U :PTECPS(y/«*-0-3) (M-S) 1 76022 

75104 A-W • PTECPS (Y/N-0-3) (M-F) 1 76023 

V510* (A- W) : «PY W/PTECES (M-S) 1 V6024 

V5106 (*-W) : »DY W/PIRCES (H-P) 1 7 6 0 2 * 

75201 H I : TOT COPTRS HAILED/QR 1 V6026 

V5202 H 1: • PUD SENT FPOH IIERE 1 V6027 

7*203 H I : » PUB SENT PPM OTHEP 1 V602R 

7*001 O S p i 1 V6029 

V6002 A: i»n»iiS pop W PP K 1 T 6 0 l n 

V6003 A: • HWipitF GOOD PAT13S 1 76 031 

VARIABLE NAME GROUP 

A: l E O P i S (MOM) 1 

A: I F O R f S ( T n p S ) ) 

A: »PORNS ( W P P ) 1 

A; •FORMS (THUPS) 1 

A: IFORHS (PR!) 1 

A: IPOPHS (SAT) 1 

A: (PORKS (SUN) 1 

ORGANIZATION # 1 

A: ASSIGNED DATE (NON) 

n: •PORHS EOR WPFK 

B: •UNIQUE GOOD PATES 

B: • FORMS (HON) 

B: •PORHS (TORS) 

B: •PORMS (HEP) 

B: •FORMS (THORS) 

B; • FORMS ( P R I ) 

R: •POPHS (SAT) 

Pi : •PORHS (SUN) 

C: •POPHS POP WPRK 

C: • UNIQUE GOOD DATES 

C: •PORNS (HON) 

C: • PORHS (TUPS) 

C: •POPHS (WPD) 

c : •POPMS (THIJPS) 

C: •FOP15 ( F P I , 

c : •PORPS (SAT) 

C; • POOfiS (SUN) 

P: • FOPfS pn» WEEK 



V ARI V A ° T A111 K N A I F GROUP V A R « V A "TAM.E NA Mp GROUP VA"! V A P T A R I . P N A - F GRO 

V 6 0 3 2 P : IUNT01IR GOOD DATES 1 v*n*o S: •FORMS ( M O N ) 1 vfioan A-S: * PORKS ("HO) 1 

R: 1 FORMS (HON) 1 V606 1 S: fPOPNS (TUPS) 1 V60B9 A-S: • F O R * S ( P P T ) 1 

R: •POPHS (TORS) ( 1 V606? S: •FOPMS f HP 0 ) 1 V 6 0 9 0 A-S: tPORMs (SAT) 

V603S R: •FORMS (WED) 1 V6063 S: 1 * 0 S (TH UPS) V6091 A-S: «FORMS (SUN) 1 

V60.36 R: •PORMS (TIWRS) 1 V 6 0 6 U S: •FORMS ( F I T ) 1 V6092 A-S:•FORMS POR WPEK 

V6037 R ; •PORHS ( F R T ) 1 V 6 0 6 5 S: IPORMS (SAT) V«093 A-S:DAYS W/ USMATL:H-P 1 

V 6 0 3 8 ": I f f i P H S (SAT) 1 V6066 S: 1 FORMS (SUN) 1 V609U A-S:DAYS W/ HSNATL:S-S 

V6039 R: • FO RH S ( S U N ) 1 V6067 W: •POPHS POR HREK 1 V I CASE TD 10 

V6040 n ; •FORMS FOR WPEK 1 V606B W: •ONTOUF GOOD DATES 1 V2 ORGANIZATION NUHBER 10 

V60H 1 P: •UNTOUR GOOD DATRS 1 V6069 W: 1 PORHS (MON) V1601 HI.NAME OF PUBLICATION 10 

V60*l2 a • IFORMS ( H O N ) 1 V 6 0 7 0 u : •FOPMS (TU ES) 1 V1602 H2.MATLPD PROM ESTAB? 10 

V6043 P: •FORHS (TUF.S) 1 V6071 V: •PORHS (WED) V1603 U3.CONTROLLED CIRC? 10 

VfiOUt P: 1 FORMS (RED) 1 V6072 W: •PORHS (THU US) V1604 H3A.TYPR CONTL CTRC? 10 

v 6 0 u s P: •PORHS (THnRS) 1 V6073 W: •PORHS ( P R I ) V 1 6 0 5 Hll.NONCONT TYPR 10 

V60H6 P: IFORHS ( P P T ) 1 Vfi07U W: •POPMS (SAT) » V1606 H5.CATEGORY? 10 

V60H7 P: IPORMS (SAT) 1 V6075 W: •FORMS (SUN) 1 V1607 H6.PUBLISH PER YEAR? I Q 

v f i o a P: « FORMS (SUN) 1 V 6 0 7 6 V: •POPHS FOR WFRK V160B H7.WHERE DISTRIBUTE? 10 

PC: •FOPMS FOR WPEK 1 ¥6077 V: 1UNT0UF GOOD PATES 1 V 1609 HB.LOCATIONS MAILED 10 

V6050 PC; • UNTOUR GOOD DAT RS 1 V6078 V: •PORHS (MON) 1 V 1 f i 10 H9. PRCp: HOUSEHOLD 10 

V6051 PC: HFOPHS (HON) 1 V 6070 v : •PORHS (TUF.S) ' V 161 1 H 9 . »ROP:N0NI!0HSF 10 

V6052 PC- 1 FORKS (TUPS) 1 VfiOBO V: •PORHS (WED) 1 V1612 H10. POSTAL RATES (1) 10 

V6053 PC 1PORHS (HEP) 1 V60B1 V : 1 FOPMS (THURS) 1 V 1 6 1 3 H10. POSTAL R A T P S (2) 10 

VfiOStl p r • "ORH ? (TUURS) 1 v f i o a ? V: • POP MS ( F R T ) 1 V 1 6 1 4 H 1 0 A . U S E f>PPSOPT? 10 

PC 1FO»H S (FRT) 1 v f i o n i v ; •FORMS (SAT) 1 V 1615 'MOB.USE PRPSOPT FUTURE? 10 

V6056 t>r tPORtlS (SAT) 1 v e o f l ' i V: • FO»HS (SUN) 1 V 1 616 H 10C.WHY NOT PRESORT 10 

V60S7 PC: IFOPM5 (S ' l H ) 1 h- s : • p n n n r (MON) 1 V 1 6 17 H 1 0 P . % PRFSORT? 1 0 

V 6 0 * f t S: I PORMS FOR WEEK 1 V60R6 A- S: «Fnn*s ( T U E ) 1 V 16 18 M i l . RFP TAGGRP? 1 0 

S : • I I N r o u p GOOD D A T E S 1 V60B7 A- S: • PORHs f«PP) 1 V 1 6 1 9 H 1 2 ( 1 ) ?. DPOn SHIPPED 1 0 



V * " 1 V A » T * HI '* N A r;?>o«ip V A r 1 v /in r A HI =• NA MF G !'0'|D V AP» VA"TAP.I.P N A U P G RO 

v I 6 ^ n ! i f > ( H * on L O A D I N G nncic 10 V Ififi 1 -I t ; i r e T nT F N T c o n r , ( l / 2 ) ¥727 AII15 . I PPFSO"™ PT PCF.S 20 

v 1 6 2 1 IM 2 (1) *.PI.A H*" T-OA D ED 10 ¥ 3 0 0 * PO^N TVpp V 7 2 3 A I 1 6 . P R P ? n R T R A T R / C R N T S 20 

¥ 1 6 7 2 n 1? (0) * O T H E R S H I P P E D 10 ¥ 3 0 0 7 S PO ' I F l I C p 1 - - POR H V 7 2 4 A < 1 7 . T O T A L i>PRS»T "1 A E L $ 20 

¥ 1 6 2 3 H i l . HOW P A C K A G E D ? 10 ¥ 3 0 0 8 T. T I E NIINRPR " V 7 2 5 A M S . # P E S T D 1 A L P I E C E S 20 

V 1 6 2 4 "1<l. 1 C O PTRS/YRA R 10 ¥ 1 0 0 9 L M " # / P P C P T P (H-NH) n ¥72* A • 1 9 . R E S T P ' I L RATR/CENTS 20 

¥ 1 6 2 * H1 c. 1 T S C O H N T Y R A T E 10 ¥ 1 0 10 •»;PAY WK O'l POPH(H1 = 0) n V 7 2 7 A I 2 0 . T O T A L R E S R H L 1 A I L $ 20 

V 1 6 2 6 H I * . " O S T A G P / * 0 10 ¥ 3 0 1 6 p : W*l-^ATE (N 1 = 0) 11 V 7 7 R A » 2 1 . 3 P D / Y R 2 5 0 , 0 0 0 * ? 20 

V 1611 R : H 1 1 . I C O p r P S / 1 0 0 / p O R I 10 ¥ 3 0 1 7 DPR. D A T A M A T C H N O . n ¥ 7 2 9 A I 2 2 M 7 4 . PRP/N A T L E R 20 

V 1 6 1 ? P; HI R A T H 10 ¥ 3 0 7 0 u i:»coprps/ion/RPcp 11 ¥ 7 3 0 A « 2 3 . N O N P R O F I T ? 20 

V 1 6 1 1 u i : N-cntJTL T Y"P 10 ¥ 1 C A S R N'lNP.FP 20 ¥ 7 * 2 An p R T N T P F P O R I • 20 

¥ 1 6 3 4 M i : N - C O N T T Y P E * C A T 10 ¥ 7 0 2 A PO OR P S T A P C O"Y? 20 ¥ 7 * 1 An?. H A I I . P P P D A P F O BY? 20 

¥ 1 0 0 6 FOPM T Y P E to ¥ 7 0 3 A M . P P " M I T • 20 ¥ 7 fill A R 2 . ORG, T Y P E C O D E 2 0 

¥ 3 0 0 7 S E O ' I E I I C P t - - F O » 1 10 ¥ 7 0 1 A »2. P O S T O F F I C E 20 ¥ 7 5 9 A P 4 . * R F C T °T ENT H O U S E H D 20 

¥ 1 0 0 8 I.TNR N U N F E " 10 ¥ 7 0 7 A l l . P A T F - Y P A P 20 ¥ 7 6 0 A B 4 . * R F C T P / S A N F ORG 20 

¥ 3 0 1 0 n ; 0 A Y WK ON FOPH(Ht=0) 10 ¥ 7 0 9 A t 4 . 1 OF SACKS 20 ¥ 7 6 1 A B 4 . T R F C T P / R M S T N E S S 20 

V 3 0 1 6 P :W»t-nATR {(11 = 0 ) 10 ¥ 7 0 9 A # 5 . 1 OF T R A Y S 20 ¥ 7 * 7 A R 4 . *• P E C T P / N O N P R O P I T 2 0 

¥ 3 0 1 7 DDE.DATA RA TC UNO. 10 ¥ 7 1 0 A # 6 . II O T I I P R C O N T A I N E R S 20 ¥ 7 6 3 A B 4 . X R F C T P / P R D GOVT 20 

¥ 3 0 3 1 111: T O T • C O P I R S / 1 0 0 10 ¥ 7 1 1 A I 7 . C L A S S 20 ¥ 7 6 4 A R 4 . T P P C T P / S T A T E G O V T 20 

V 3 0 1 2 P;T N D I C T A 10 ¥ 7 1 2 A l S . WT. S T N O L P / O I J N C E S 20 V 7 6 S A P-4. % " R C T P / I . O C A L G OYT 20 

V 3 0 3 £ | H 1: • o T M C U R T ( H 1 = 0 ) 10 ¥ 7 1 3 A < 8 . WT. S T N O I . P / 1 0 0 T H S 20 V 7 6 « A R 4 . t R FC TP/CA N P I D A T E 20 

V 3 0 3 0 H1:POP«1 APPR(!I1=0) 10 ¥ 7 1 4 A 8 9 . 1 P I E C E I N LO. 20 ¥ 7 6 7 A P.4. 1. P P C T V ^ O S P I T A L 20 

¥ 3 0 4 0 H 1: T Y HTNpOH (i| 1=0) 10 ¥ 7 1 * AMD . T O T A L P I E C E S 1 A I L D 20 ¥ ? 6 R A R 4 . f P P C T P/SCHOOL 20 

V 3 0 4 1 n : " AT I . Cl A S S ( 1 ) 10 ¥ 7 1 6 A H 1 . T O T A L T.ns. N A I L E D 20 ¥ 7 6 9 A 0 4 . f PPCTP /POOGN G O Y T 20 

¥304 2 " : " A M. C L A S S ( ?) 10 ¥7 17 A M 2 . P A T E TY"P. 20 V 7 7 0 A R 4 . *. N F C T P / P O O G N S T A T E 20 

¥ 3 0 4 1 P : NAT 1- SUBCLASS (1) 10 V 7 1 R A • 13 . D A T R: D OI, 1 A l i i 20 ¥ 7 7 1 A D 5 . *. WT TH f N LNA 20 

¥104 (| * : Hi y I. SlinCT .it SS {">) 10 V7 10 A i n . " A T F ; C ' N T S 20 V771 A P 7 . AnPFFSSPrt TO; 20 

VlO ' i S s n n r i . A S S ( l ) 10 V 7 2 0 A» i t . l A ^ V : 1/10 C^'IT 20 ¥774 * P° . H A T l T Y^*": 20 

V 1 CASE *r> 11 ¥ 7 2 1 A 1 14 . TOTAL DOSTAG/^OLt.P 20 V77* \ P '» . DRTACH^D LAPRL C A R D 20 

http://SlinCT.it


Y A " I V APT A fll F NA"E GROUP 

V 7 f l 1 AR11A. SI7E:T,eNGTH 20 

¥ 7 8 2 H B I i n . S I Z E : W T n T H 2 0 

V 7 8 1 u n n r . S T Z R : T H T C W N E S S 20 

V 7 8 H A n n e . S T Z P : G I R T H 2 0 

V7Rfi A R I S A . t P P R S O R T / C A R P I E R 20 

' V 7 8 7 A B I S n . t P F » S O R T / K Z I P 2 0 

V 7 8 8 AP I S C.• P R E S O R T / M X C I T Y 2 0 

V 7 8 0 A R 1 5 P . I P R E S O R T / 3 Z I P 2 0 

¥ 7 9 0 A m S ° r . l P P E S O R T / S T A T E 2 0 

¥ 7 9 1 A B I S G . t N O T PRPSORT 2 0 

V 7 9 2 A R 1 5 H . I W T T H I N I M A 2 0 

V 7 9 3 2 0 • 

V 7 9 S A :TOTA L P O S T A G E T N D O L L A 2 0 

V 7 9 f i A:NON PS R A T E T N C E N T S 2 0 

V 7 9 7 A : H T P E P P I E C E T N O Z S 2 0 

V 7 9 8 AR. P T E C E / H T . 2 0 

¥ 1 0 0 * POPN T Y P P ( A / R ) 2 0 

¥ 3 0 0 7 S F O U E N C P I - P n P«S 2 0 

V 1 O 0 R L I N P N I I - R P R 2 0 

¥ . 3 0 1 0 P T O A Y OF H F F K ON PORN 2 0 

¥ 3 0 1 6 R : U K l - n A T E OH P O F N 2 0 

¥ 3 0 1 7 n n p . n A T A B A T C H NO. 2 0 

V 3 0 1 8 A M . OATF.-NOVTH 2 0 

¥ . 3 0 1 9 A M . P A T E - O A Y 2 0 

¥ 3 0 . 1 0 n :PSTT.1ATP/cnt|NT 20 

V 3 0 3 1 A: T O T » OF P T R C R S - P O H N 2 0 

¥ 3 0 3 7 " : T N D T C T A 2 0 

V 1 0 3 1 R : N E T " ENT 1 A I I . S 2 0 

V A P I ¥ A T A Bl. E N A N E GROII" 

7 3 0 3 4 A D 1 7 . STZP; * PTNPNS CURT 20 

7 30.3* A R 3 . CONTPNT-1 20 

7 . 3 0 3 6 A P 3 . CO NT PH T - ? 20 

7 3 0 3 7 A B 3 . C O N T P H T - 3 20 

7 3 0 3 8 A B 3 . CONTEN^-( t 20 

¥ 3 0 3 9 A B 6 . FOPH AOPBPSSING 20 

V309O A R 1 0 . TYPP OF WINDOW 20 

V 3 0 « 1 R : « l A i r . CLASS-(7) 2 0 

V 3 0 4 2 R t M A T L CI . A S S ( ? ) 20 

7 3 0 4 1 R:NAT L SUBCLASS (1 ) 20 

7 3 0 4 4 P : NATL SURCI.ASS (?) 20 

7.304S R r N A T L SORCT.ASS (.3) 20 

¥ 3 3 0 1 A R M . S P E C I A L S P R ¥ I C E - 1 20 

¥ 3 3 0 2 A B 1 1 . S P P C I A L S E P 7 I C R - 2 20 

¥ 3 3 0 3 A B 1 1 . SPPCTAL SPR7ICE— 3 20 

7 1 CASE N H i n E R 2 1 

7 3 0 0 6 POPH TYPP ( A / 8 ) 2 1 

¥ 3 0 0 7 SPOIJPNCP I - P O R 1 S 2 1 

7 3 0 0 B L I N R N U 1 R P . P 21 

V 3 0 0 9 R ;T.T NENIJNBPP/RECTP 2 1 

7 3 0 1 0 <*:PAY O F WEEP ON FOR N 2 1 

7 1 0 1 6 R :WK•-nATP ON FOPfl 2 1 

¥ 3 0 1 7 POE.DATA BATCH NO. 21 

¥ 3 0 7 0 P ; t P T P C F S TH TS PRCIP 21 

7 3 0 7 1 ^ P E C T P T P H T COPP 2 1 

7 1 C A S " >H]"P.PP 30 

7 7 0 2 A P r t OR P R T f P C O n Y ? 30 

V7.1 I P M . p P R P I T 1 Jo 

V A P I V A P I A B L P NA-P GROUP 

7 7 3 2 0 1 2 . POST O P F I C P 30 

7 7 1 5 B U . DATR-YEA R 30 

V 7 3 f i B I 4 . • OP SACKS 30 

V 7 3 7 B*S. 9 OP TRAYS 30 

V 7 1 8 B I S . • OTHER CONTAINERS 30 

¥ 7 1 9 B t 7 . CLASS 30 

¥ 7 4 2 B I 1 0 . WT. SINGLE/OUNCES 3 0 

7 7 4 3 B M O . WT. S T N G L P / 1 0 0 T H S 30 

V 7 l | i i R M 1 . PATP PTPCB/CBNTS 30 

7 7 4 S B * 1 1 . PATF P T F C P - 1 / 1 0 t 30 

7 7 4 6 0 M 2 . ELECTS PULL RATE? 30 

7 7 4 7 B 113 . 1 P I E C E PRPSORT 30 

¥ 7 4 8 nt 14 . AT RATE/CENTS 30 

¥7«<t B M 5 . .3PD/YR 2 5 0 , 0 0 0 * 7 30 

¥ 7 S 0 R • 1 6 * 1 8 . PER/11 ATLER SANE 30 

¥ 7 S 1 B I 1 7 . NONPROFIT? 30 

7 7 5 2 A P PRINTER F O R I 1 30 

7 7 5 3 AB?.. NA TL PREPARED BY? 30 

¥ 7 S i | A R 7 . ORG. TYPE CODE 30 

¥ 7 5 9 A R4 . % R E C I P I E N T HOUSEHP 30 

7 7 6 0 A R4 . % P F C T P / S A N p ORG 30 

7 7 6 1 A B 4 . « PRCIP /RnSTNBSS 30 

7 7 6 2 A R 4 . t RFCTP/NONPROPIT 30 

7 7 6 3 AR4 . t P F C r P / P E D GO¥T 30 

7 7 6 4 A P 4 . T. R FC I P/ST A T E GOVT 30 

V 7 6 S A R l . X R F C T P / I . n r M GOVT 30 

V 7 6 * A P L * P FC T N / C A N P I D A T E 30 

¥ 7 * 7 A f l 4 . •! PFCT P / I I O S P T T A L 30 



VAPI VADTARLR NA IP GROUP 

V7fifi A DI. % RFCIP/SrilOOL 30 

V7fi9 AB4. * PFCTP/FOPGN GOVT 30 

V770 AP4. * °FCT p/FOBGN 1 STATE 30 

V771 ARS. WTTHTN L HA 30 

V773 APT. APPPESSPO TO: 30 

V774 ARR. NAT! TYPP: 30 

V77S ABO. DETACHER LABEL CARD 30 

V7B1 AB13A. STZP:L PNGTH 30 

V7B2 AB13B. SIZE:WIDTH 30 

V7B3 AB13C. STZE: THICKNESS 30 

V784 AB13C. STZE: GTRTH 30 

V78fi AB1SA.I PPESORT/CARRIER 30 

V7B7 AB IS B. I PRESORT/S ZIP 30 

V78B A B I S r . l PRESORT/NIX CITY 30 

V789 A81Sn.| PPES0RT/3 ZIP 30 

V790 ARISE.i PRESORT/STATE 30 

V791 AB15G.I N0 T PRESORT 30 

V792 A B1 SH. I WTTHIN LftA 30 

V793 30 

V79B AD. PTPCF/WT. 30 

V3006 FORN T Y P E <A/B» 30 

V3007 SFO'IENCB I - FOPNS 30 

V300B LTNENUNBPP 30 

V3010 ° : DA Y Op WEEK ON FOR N 30 

V3016 ":WKI-DATE ON PORfl 30 

V3017 ppE.DATA BATCH NO. 30 

V3018 BI3. PA Tp-HONTH 30 

V3011 H I T . PATF-PAY 30 

VAPI VA nTABLB N A ^ P GPOilP 

V30.30 ^:PSTTNATE/COUVT 30 

V3031 B»9. t PTFCES *ATLED 30 

V3032 »:TiniCTA 30 

V3033 P:1ETH ENT NAIL S 30 

V3034 ART?. STZE:I nT"PNS CHRT 30 

V303S AB3. CONTENT-1 30 

V3036 A 03. CONTENT-2 30 

V3037 AB3. CONTENT-3 30 

V3038 AD3. CONTENT-4 30 

V3039 A8fi. FORH ADDRESSING 30 

V3040 AB10. TYPE OP WTNDOW 30 

V304 1 ":* AT L C! ASS (1) 30 

V304? R: MATI. C1.ASS(2) 30 

V3043 P : N A T L SUBCLASS (1) 30 

V3044 »;NATl. SUBCLASS{2) 30 

V3045 P : M A T L SUBCLASS (3) 30 

V330 1 AB11. SPRCTAL SFPVICE-1 30 

V330? AR11. SPECTAL SRPVICE-2 30 

V3303 AB11. SPFCIAL SEPVICE-3 30 

V9101 B:NON-nRESORT RATE/CENTS 30 

V9102 B: WT/PC IN OZS 30 

V9103 B: NON PRESORT PCS 30 

V9104 B: NON PS POSTAGE $ 30 

V910S R: TOTAL POSTAGE $ 30 

V9106 B: nS POSTAGE ? 30 

V9107 B: npPSORT RAT* $ 30 

VI CAS' 1UNBFP 31 

V30Ofi POP1 T Y p P (A/nj 31 

VAP« VARTABLP NA-P GROUP 

V3O07 SFOUPNCR I - "OP-S 31 

V3009 LTNRNH-HER 31 

V3009 R : 1.TNENUHRRP/RECTP 31 

V3010 P : DA Y OF WRPK ON FORH 31. 

V301fi R:WKI-DATR ON FOPH 31 

V301 7 DDE.DATA BATCH NO. 31 

V3070 P:l PTECPS THIS PECIP 31 

V3071 PlPP.CTPIFNT COPE 31 

V1 CASE NUMBER 40 

V802 C=PO OR FSTAB COPY? 40 

VB03 Ct 1. POST OFPTCR 40 

VB06 C l ? . DATR-YEAR 40 

VR07 CI3. PEPPTT t 40 

VB08 CI4*S. PEP N/NATI.-S AN E? 40 

V809 C l f i . WT. SINGLE PIECE 40 

V810 CI7. • OF SACKS 40 

V811 CI8. 1 OF TRAYS 40 

V812 CI9. I OTHER CONTAINERS 40 

V813 C. LOCAL 2 . 1 PTECES 40 

VB14 C. LOCAL 3. PIECE RATE $ 40 

V815 C. LOCAL 3. PIECE RATE * 40 

VB16 C. LOCAL 5. 1 POUNDS 40 

V817 C. LOCAL 6. POUND RATE t 40 

V818 C. LOCAL fi. I.R. PATE1/10 40 

VB19 C (1K2J 2. 1 PIECES 40 

V B 2 0 C(1«2) 3- P T F C E B U T E $ 40 

VB21 C (U.2) 3. PTECR PATE * 40 

VR?2 C(1f>2) 5. | POUNDS 40 



VAPI VAPTUU.R NAME GROUP VAPI VAPTARLE NAME G"01IP 

V823 C(1 f.?) f- . POUND BATE * 10 V8M C (7) 1 . PTECR 7 ATE t 40 

VB24 r. ( i i ? ) f . . l.B. ° ATR 1/10 40 VBS2 C (71 S. # POUNDS 40 

Vfl2S C(3> 2. < P T ^ C S i 40 Vf)*3 C ( 7 ) f. . POUNP RATE t 40 

V8?6 c (3) 3. P T " C P A T R $ 40 V854 C (71 fi. L B . R ATP 1/10 40 

7827 r (3t 3. PIPCR PATR * 40 VBSS C (91 2. • PIFCPS 40 

V828 C (3) S. « POUNDS 40 VBSfi C (R) 1 . PTPCP RATE S 40 

VB29 C (31 fi. pnrjvn R A*1*E < 40 V8S7 C(9) 3. PTECR RATE < 40 

V830 C (3) 6. L B . PA^P 1/10 40 V8S8 C (8) 5. 1 "OUNDS 40 

V6.31 r CO 2. 1 PIECES 40 V859 C (8) fi. POUND »ATE t 40 

V832 c (d) 3. PIECE RA^E $ 40 VBfiO C (R) fi. L B . R AT P 1/10 40 

V833 c( 4 ) 3. PTECR P A T E t 40 V862 TOTAL COL 4: P T E C E RATE 40 

VB1H c (4) S. 1 POUNDS 40 VSfil TOTAL COL 5:f POUNDS 40 

V835 C(4) fi . POUND PATE * 40 V864 TOTAL COL 7 : POUND RATE 40 

V83fi C (4) fi. LB. RATE 1/10 40 V8fiS TOTAL COL 8,; POSTAGE $ 40 

V037 C(S) 2. 1 PIECES 40 VRfifi "PTNTRP FOP* 1 40 

VR.3fl C(M 3. PIRCR RATE $ 40 Vfifi? C7. NATL PRPPARPP BT? 40 

V8.39 c {*) 3. P T RC E P ATE * 40 V8fi8 C2. ORG. TY P F COPE 40 

VB40 C (S) s . 1 P O U N D S 40 V87.1 C4. t RFCIPTFMT HOUSEHLD 40 

V841 c (5) fi. POUND RATE t 40 VB74 C4. % PPCIP/SANP. ORG 40 

VB42 C (*) 6. L B . PATp 1 / m 40 VB7S C4. « RECIP/BUSTNESS 40 

V RU 3 r (fi) ?. I PTF.rPS 40 V876 C4. * PFCTP/NONPPOFTT 40 

V844 r ( f ) 3. P T P C P "ATR $ 40 V877 C4. « RECIP/FFD GOVT 40 

vans c (6) 3. P I R C P R A T E fi 40 V678 Ci(. t " E C I V S T ' GOVT 40 

VR46 c ( f i l 5. # POUNDS 40 VB79 CU . < PKCTP/I OCAI, GOVT 40 

V847 f {«) f . POUND RATE /• 40 VBBO C4. T P ECIP/CA NDTDAT R 40 

VBUfl r ( f i ) *;. L P . R ATF 1/10 40 VflBI C4. *l PECIn/nOSniTAL 40 

VBU9 C ( 7 ) 2. 1 nT RCRS 40 V8R2 cu. r. opciP/SCUOOL 40 

vn*f> T ) 3. PTErP ^ ATR $ 40 V ft 8.3 C4. * P FCTP/FO'JON GOVT 40 

VAPI VAPIAPT.P NINE GROUP 

VRB« C4_ X RECTP/FOPG COUNTRY 40 

V8R6 C6. NATL TYPP: 40 

VR87 C7. DPTACHPO LABEL CARDS 40 

V880 CBA. STZF:LPNGTH 40 

v 8 8 9 c a p . s i z F t u r ^ T H no 

VB90 CRC. SIZFiTRICKNESS 40 

V691 C8C. SIZE:GTRTH .40 

VB93 CIO. % (182) LR A 40 

V89B c :ESTIMATE 40 

V899 WHAT SCRFRN NEXT? 40 

VlOOfi PORN TYPE (C) 40 

V3007 SPOOPNCE # - FORMS 40 

V3008 LTNR NUMBER 40 

V3010 R t P A.T OF WRPK ON FORM 40 

V3016 R:WKI-DATE ON PORH 40 

V3017 PPE.PATA BATCH NO. 40 

V3010 C»2. PATF—MONTH 40 

V3019 CI2, DATE-DAY 40 

V3010 R:EST!MATE/COnNT 40 

V3031 C:TOTAL t PCS ON FORM 40 

V30.1? R :TNOTCTA 40 

V3037 RrNFTH ENT MA TL S 40 

V3034 C;STZE • DT MF. NS CURT 40 

V303S C l . CONTPNT-1 40 

V10 3fi C3. CONTENT-? 40 

V1037 C3. C O N T P N T - 3 40 

V103B C.3. r O N T P N T - « <t0 

V1010 r ' i . pnpM Anppp^siNG 40 



VA" • V A P M P L P NA**F G ROUT 

v i o n o n^Y"" or "Tvnnw ( C - 0 ) HO 

V 3 0 4 i "i;HT|, C L A S S ( 1) 40 

":1ATl. C T . A S S ( ? ) 40 

v i n u i p: N \ T L S H R C L A S S (1) 40 

v.inun r> ;HATL S U B C L A S S ( ? ) 40 

V 3 0 U * " : M A T 1. S U B C L A S S ( 3 ) 4 0 

VI C A S E NiilPpP 4 1 

v m n f i pnn-i T Y P F ( C ) 41 

V 3 D 0 7 s P O O P H C P # - POPMS 4 1 

v30oa 41 

v i o o n P : I.T'l PJJU.HDPR/PPCT P 41 

v i o 10 R ; n A Y OF WPFK ON FOU H 4 1 

V301fi ° : WK * - O A T R ON POP.H, 41 

V 3 0 1 7 DDF.. OATA RATCn NO. 41 

V 3 0 7 R R:l P I E C E S T H I S P E C I P 41 

V 3 0 7 1 fi:PPCIPTFNT C O O E 41 

VI CAS*: N U M P P " 81 

VQPU E ? . D A T E - Y E A P 81 

vsnn PP. POSTAOE/PTFCP t 81 

V910 P.P. pn.sTAOp/PTPCF < 81 

V I 1fi p c>. APPpFSS HANGUP ITT R H? 81 

v i n o * 8 1 

V 3 0 T 7 SFrw |P"CE • - "n""<s 8 1 

v3nnn a , , p iut"ippp-oi 3 1 

v i o m »:OAY OT HPPK ON FORM 81 

V 3 0 1 ft n :yv;#-pATF ON FO"M 81 

V 3 0 1 7 n P " . " N T A P ' ^ ' l NO. '11 

v i o m P.?. D A flO NT M tU 

v A p • V . ^ r f t n j p >HHP Group 

V m i 9 RO. DATE- HA Y 11 

V"*01O R S T T M A T F / C O I I N T f P - W ) 81 

V3031 El?. * mFNTTCAT. 1 TENS? 81 

V-30.37. P: TNPICTA (TP nn^T) (1-7) 81 

V1011 P 4 . P ' f p p "ATT.STPEAN 81 

V3D34 "S. S I 7 P : I PT-PNSION CH 81 

V.30 3S R7.CONTPN--1 81 

V3P3fi P7. C O ^ T P N T - 2 31 

V 30.3 7 F.7. COHTRHT-1 at 

V30.38 R7. C O N T F N T - 4 81 

V.3039 P: A DDPP TY"E (S=nj 81 

V.1040 E l l . TYPE OP WTNPOH 81 

V304 1 R! CLASS ( 1 ) ( 0 - f l | 81 

V3042 R: CLASS (?) ( I - * ) 81 

V304 1 R: CLASS (1) (11 : 1 1 -k 0) 81 

V.lOttU R: S-CLASS (21 (11-98) 01 

V3045 R: S-CLASS (1) ( 4 1 : 11-90) 81 

V.3071 PR. RPCTPTPiT Conp. 01 

V1 CASP "IINP-FP 82 

V 100 4 P?. PATP-YRA" 82 

V10PR Pp. 1 S T CLASS ENCLOSED? 02 

V1009 " f i . r>nSTAGP/DTPCP t 92 

V1010 " f i . PnsTAOP/PTP<~" f. 82 

V1011 P7. PA PDF D CONTAINER? 82 

V 10 1 7 P10. AnORFSS UA NOW R ITTF.N fl? 

V1019 "12. W T . ppp PTECR 82 

V102D n n . ST?.17: W r r i T H 

V1021 «1">. ^T7P;' P*!'5mi' (12 

V A " l V A R r » RI. P M A " P GROUP 

VlO??. " 1 1 . ST7.F; H P T G H T 82 

V 1023 P 1 3. S T•».!•• ; 0 I P T i ] 82 

VlOOfi POPH TY°F 82 

V.3007 SEOH^NCE 1 - POP-S 82 

V300R LTNR NHfPFP-01 82 

V3010 P:DAY OP URP.K ON FORH 82 

V301fi R : WK *-DATE ON POPH 82 

V3017 ODE.DATA HATCH HO. 82 

V101R "2. D> TR-N.ONTH 82 

V3019 P2. n ATR-DAY 82 

V3030 RSTTN ATP/CO (TNT (E -W) 82 

V3011 P14. • TPPNTJCAL ITEMS? 82 

V3032 R: TNOTCTA(Tp POST) (1-7) 82 

V3033 P4. ENTER 1ATLSTPRAM? 82 

V3034 R: # DTNPN CHAPT (P=0) 82 

V303S PR. CONTRNT—1 82 

V3036 PR. CONTENT-? 82 

V3037 Pfl. CONTENT-3 82 

V1018 PR. CONTFNT-4 82 

V1019 R: A n DP F TYPE(S=0) 82 

v i n u n P : WTNPOW (r,i>,PC=0) 82 

V 3 0'(1 R: CLASS (1) (0-R) 82 

V30'i?. CLASS (2) (1-*) 82 

V3043 R: CLASS (*) (11:11-fiO) 82 

V1044 R: S-0T.ASS{2) (11-98) 82 

V304S S-CLASS{3) («1:11-98) 82 

V 307 1 " 1 . PFrTPT,,,'T r i i K fl2 

V 1 CAS'' N M T P P 83 



V AP* V A n T A R L p NA"" 0 ROUP VAPt VA"TARLE NA Np GROUP VAP< VAPTABLR NA NR GROI 

V I 1 0 4 D C ? . OATp-YRAP 83 V104H R : S-CLASS ( 2 ) ( 1 1 - 9 8 ) 83 VlO 3 6 SR. CONTFNT-2 84 

v u o n T S , POSTAO E/PT FCE $ 83 V304S P : S-CLASS ( 3 ) (41:11-9B) 81 V3017 SR. CONTRNT-1 84 

V1109 P C C , POSTAGR/PTECH t 83 73071 «C7. R E C I P I E N T CODE 83 VlO 3 8 SB. CONTPNT-4 84 

v i 11 s P m . ADDRESS HA NDWRTTT FN B3 71 CAS" HU Nn ER 84 V3039 P : APPRF TYPP (S = 0) 84 

V 11 ifl n C 1 1 . TYPE OF HAIL 83 71204 S 2 . DATP-YPAP 84 V3040 S 14 . TYPE OF WINDOW 84 

711 1*1 P T 1 ? . STAPLE? 83 7121 1 S6. POSTAGR/PTPCP I 84 V304 1 R: CLASS (1) (0-R) 84 

V3006 POP* T Y P p 83 71212 S6. POSTAGP/PTPCP I 84 V3042 R: CLASS (2) (1-5) 84 
V3007 SEOUENCE l-FORMS 83 71213 S7. % TNCLUPP SPPC S E R 7 ? 84 V3043 p : CLASS (3) ( 1 1 : 1 1 - 6 0 ) 84 

V300R LTNP NUMBER 83 V 1219 S l f l . D E L I V E R / ? PAYS? 84 V3044 B ; S - C L A S S ( 2 ) (11-98) 84 

73010 R:PAY OF WEEK ON FORM 83 71221 S 12. WT/PIECP.-OUNCES 84 7 3 0 4 5 R : S - C L A S S ( l ) ( « 1 : 1 l - 9 8 ) .84 

7 301ft P : V K I - D A T E ON PORN 83 7 1 2 2 3 S 1 3 . STZE:V TDTH 84 V3071 S9. R F C I P T E N T CODE 84 

73017 nOP.PATA HATCH NO. 83 71224 S13. STZP:LENGTH 84 V3301 s s . S P E C I A L SERV CODE-1 84 

7 3010 PC 2 . RATE-NORTH 83 V1225 S13. S T Z E : HFTOH? 84 V3302 ss. S P E C I A L SERV C0DE-2 84 

V3019 P C ? . DATE-RAY 83 V1226 S13. S T Z E : GIRTH 84 V3303 ss. S P E C I A L SERV CODB-3 84 

V3030 E STY NATE/COUNT (B-W) 83 73006 FOPN TYPE 84 V1 CASE NUHRFR 65 

V3031 PC11. 1 I D E N T I C A L ITR.1S 83 73007 SFOUENCR l-FORHS 84 V998 RSTT" ATR/COflNT 85 

V303? R; I N D T C I A ( T P P O S T ) ( 1 - 7 ) 83 V3008 LTPE NUNRFP 84 71 3 0 2 W2. DATE-MONTH 85 

V3033 P C I . PNTFP NATLSTRBAN? 83 V3010 P : DA Y OP WEEK ON FORM 84 71303 W2. PATR-DAY . 85 

V3034 PC10. STZP:» PTHRN CHART 83 V3016 R:WK«-PATE ON POPN 84 7 1304 0 2 . DATE-YPAR 85 

73035 PC*. CONTENT-1 83 V3017 PPE.nATA BATCH I O . 84 V 1.10 6 W3. CONTENT-1 85 

73016 PC6. CONTFNT-2 83 7 3 0 1 8 S2. DA^p-HONTH 84 VI 307 «3. CONTENT-2 85 

V3037 PC6. CONTFNT-3 83 7 3019 S ? . P A^P- P A Y 84 • 7 1 3 0 9 Wl. CONTR N T-1 85 

73030 PC6. CO NTFHT— H 83 V3030 FS f T NATE/COUNT (P-H) 84 71 309 Wl. C0NTRNT-4 85 

V3O30 »: APPPP T Y P P ( S = 0 ) B3 V3031 S I S . » I D E N T I C A L ITB.1S 84 V1110 W4. R E C I P I E N T COPE 85 

V104D P : wy NDOK (C , P , °C=0) 03 V3032 P; I N D I C I A (TP n O S T ) ( 1 - 7 ) B4 V i l l i ws. ITEM PICKED IIP? 85 

V304 1 P; CLASS ( D (O-R) 8 3 73033 SM. ENTER NATr.ST nRAN 84 71312 W6. GU A PA NTRED DELIVERY 85 

V1042 r i . A S S (2) (1-^1 8 1 V3014 . S13. STZE:# OTH,I»H CHART 84 V1111 W7. WRTGHT OP TTP.N 85 

V30U3 » : CLASS (1) (1 1; l 1-60) 83 7 3 0 3 * • j f l . ^ONTFNT-1 84 V 1 31 4 WR. "PPT USPS REOUIRP-N.TS 8S 



V A P I V A P T A D I . P NA "P GROUP 

V1315 WO. T Y P P Of SERVICE 8 S 

V1316 W10. S T A Y TN LN A? 85 

V1317 M 1 1 . • IDENTICAL ITEMS 95 

V3006 FORI T Y P P 95 

V3007 SROURNCE 1-pnpMS 85 

V3OO0 LTN"* NUMBE* 85 

V 9 0 9 7 » : D A Y OF WEEK ON FORH 85 

V909R R : WK •- DATE ON FORM 85 

V 9 0 9 9 DDR.OATA PATCH NO. 85 

V1 CASE NUMBER 86 

V 1 S 0 2 V 2 . PATE-NONTH 86 

V1S03 V 2 . D A T R - O A Y 86 

VT50« V2. DATE-YEAR 86 

V1505 V3. TOTAL • NATI.PIECRS 06 

V1506 V H . • FOP SPPC SERVICES 86 

V1507 V5. » 1ST CLASS 86 

V1508 V5. I 2 N D CLASS 86 

V1509 V S . | 3»D CLASS 86 

? 1 M 0 V S . • PARCEL POST 06 

V1S11 V S . I OTH lITH CLASS 86 

V 1 S 1 2 V K. I CANAPA/NRXTCO 8 6 

V 1 M 3 V*. I FOPFTON » T " 8 6 

V 1 S i (| v*. < ^nFRTON S"°FACF 8 6 

V 1 S 1 S VP. • PNVFT.OPPS 1J6 

V l S l f i VP-. » ^TMOI." no^T CAPPS 06 

V 1 S 1 7 V f i . • nniiRi.rypc F- SF.LP Oh 

VI51P '/(.. " f f r r v / p * T > o n CONTAN (16 

V 1 5 1 « V7. I " l . l l ^ (11 fifi 

VAPI VArTAP.T.P H»"» GROUP 

V1S20 V7. « YFM.OW (?) 86 

VI521 V7. I YELLOW (.1) 86 

V1S22 V7. t YELLOW («) 86 

V1S23 V7. I PTNK (S) 86 

V1521 V7. I PTNK (fi) 86 

V1525 V7. I PTNK (7) B6 

V1526 V7. I PINK (fl) 86 

V1527 V7. • PTNK (9) 8fi 

V159R ''''TTHATE/COn̂ '̂,, (V) 86 

V1599 WHAT SCPPRN NPTT? 86 

V3006 Pnpn TYPE 86 

V3007 SPQUENCP t-FORMS 86 

V3O08 LINE NUMBER 86 

V9097 R:DAY OF WEEK ON PORN 86 

V9098 R:WKI-DATE ON FOPH 86 

V9099 DDE.DATA BATCH NO. 86 

*****HORHAL TERMINATION OP DSLIST 




