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l SURVEY RESEARCH CENTER / INSTITUTE FGR SOCIAL RESEARCH / THE UNIVERSITY OF MICHIGAN / ANN ARBOR, MICHIGAN 48106

Mr. Charles McBride July 31, 1979
General Manager

Mail Classification Research Division

475 L'Enfant Plaza, WSW

Washington, D.C. 20260

Dear Mr. McBride:

With the transmission of this Interim Report, we wish to reiterate some
concerns expressed in it about the quality of summary statistics constructed at
this early stage of data collection.

The precision of estimates made from sample data is, of course, related
to sample size. The first quarter sample is small for many of the statistics
that will be provided in the Final Report. This problem is most noticeable
when the sample is partitioned into industrial types and regions. It becomes
of particular concern when percentage breakdowns of responses to a particular
question are reported and, in turn, repercentaged to provide richer detail.
Also, the precision of estimates of events which are engaged in by few respon-
dents, such as mailing controlled circulation publications, tends to be Tow
relative to the precision of estimates of more common events.

The fourfold increase in sample size that will occur by the end of the
data-collection year will lead to a marked increase in the precision of all
l estimates. Time will permit not only an increment in sample size but also re-
examination of estimation techniques. As noted, statistics in this report are
derived from expansion estimators. We are attempting to obtain the additional
l data necessary to use other estimation techniques which yield higher levels of
precision.

Despite our concerns, we understand there is a need to make these data
available at this time. The statistics in this report are illustrative of the
kinds of information that will be in the tables of the Final Report, but the
usefulness of the Final Report of the Nonhousehold Mailstream Study depends in
large part on the inputs of the readers of the Interim Report. Only if readers
inform us of their interests will we be able to address them in our analyses for
the Final Report. We further urge readers to provide us with feedback with
regard to any data that appearg to be inconsistent with prior information to
aid us in checking possible inconsistencies in our data base.

Finally we must remind the readers that the data reported here represent
a single quarter of the year and do not constitute an accurate picture of the
annual mailstream. Interpretations and extrapolations made from these data
should be tempered accordingly.

Sincerely, {

ureen Kallick, Ph.D.
rogram Director
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BACKGROUND AND OBJECTIVES

This is the third report of the Nonhousehold Mailstream Study being
conducted by the Survey Research Center for the Mail Classification Research
Division of the Rates and Classification Department of the United States
Postal Service as part of the Long Range Classification Study Progr‘am.1
The purpose of the Nonhousehold Mailstream Study and the recently completed
Household Mailstream Study is to develop a market description of the U.S.
majlstream suitable for making annual national estimates of mail sent by
households and nonhouseholds identified by recipient, class and sub-class,
contents; and cost-causing attributes.2

The objective of the Interim Report of nonhousehold-generated mail
is to present an overview of a déta set that contains a great many variables
about the mailstream. It introduces the types of data being collected and
possible types of tabulations. It provides some early, albeit tentative,

findings, some early estimates of sampling errors and a discussion of the

1The Long Range Classification Study Program was formerly known as
Phase III Study Program.

2The six reports that have been distributed are: Kallick, M.,
et al, A Quantitative Description of the Current Household Mailstream:
Feasibility Report. Ann Arbor: Institute for Social Research, 1977;

Household Mailstream Study: Interim Report, prepared by the Household Postal
Study Research Staff. Ann Arbor: Institute for Social Research, 1577;
Kattick, M., et al, Household Majlstream Study: Final Report. Ann Arbor:
Institute for Social Research, 1978; A Quantitative Description of the
Current Nonhousehold Mailstream: Task 2 Report, prepared by the SRC
Sampling Section jointly with the Postal Study Research Staff. Ann Arbor:
Institute for Social Research, 1977; Kallick, M., et al, A Quantitative
Description of the Current Nonhousehold Mailstream: Feasibjlity Study.

Ann Arbor: Institute for Social Research, 1977; A Quantitative Description
of the Current Nonhousehold Mailstream: Task 2 Report, prepared by the SRC
Sampling Section jointTy with the Postal Study Research Staff. Ann Arbor:
Institute for Social Research, 1977.




levels of precision to be expected in the Final Report. 1In the months between
the publication of the Interim Report and Final Report, various analyses of
this complex data set will be explored. These preliminary tabulations are

intended only to suggest areas for exploration. The Final Report will be

available late April, 1980.




SCOPE

The data reported upon in this document cover the first postal quarter

of fiscal year 1979 but many of the techniques and procedures discussed apply

to the full study.

Scope of Nonhousehold Mailstream Study

Final Report Coverage Interim Reﬁort Coverage
Dates
Interview Data September 11, 1978 September 11, 1978

Septembe:olﬁ, 1979 Decembe:04, 1978
Mail Piece Data October 16, 1978 October 16, 1978

Octobertgz, 1978 Decembe:OSI, 1978

Number of
Establishments
Interview Data 5,200 - 1,213
Mail Piece Data 4,400 987
Number of Post
Offices 129 43

In a two-stage sample design such as used in this study, the number of
post offices as well as the number of respondents selected from the post
offices affects the precision of estimates. It was necessary to start with
a relatively small number of post offices and add more as the study period
progressed in order to be able to start mail piece data collection in the
first quarter of PFY 1979. The effect of the reduced number of post offices
in this.first quarter is to increase the standard errors and reduce the

levels of precision of estimates.3

XSee Page 19 of this report for a fuller discussion of this point.




Estimates provided for the first postal quarter should not be
annualized because of the likely existence of seasonal patterns in all or
certain sub-components of the nonhousehold mailstream that are not apparent
from only one quarter's data. Additionally, these estimates are likely to
differ somewhat from estimates in the Final Report because time constraints
prohibited extensive analyses to determine the most satisfactory techniques
for making national quarterly estimates and for adjusting the data to

account for total, day, and item nonresponse.




SAMPLING THE NONHOUSEHOLD MAILSTREAM

The Study Popuiation

The study population has three components: 1) all post offices in
conterminous United States appearing on the 1976 list prepared by the United
States Postal Service (USPS); 2) all nonhouseholds and nonhousehold locations
served by the population of post offices; and 3) all mail originating with
the population of nonhouseholds.

A post office or postal area is defined by ZIP Codes. In metro-
politan areas all substations as well as the principal office are included
while in some rural areas a post office may handle a low volume of mail and
generate less than $1,000 annually in postal revenue. There has been no
attempt to update the list of approximately 30,000 offices that existed in
1976. Therefore, any post office created after that date is excluded from
the study population.

The nonhousehold is not easily defined and recognized. It is
intended that nonhouseholds include all groups, organizations, establish-
ments and locations not classified as housing units and having the capability
of sending or receiving mafl, Businesses operated from a housing unit would
not be classified as nonhouseholds unliess: 1) some outwardly visible evi-
dence on the premises indicates the presence of a business unit; or 2) mail
addressed to the location includes the name of a business or organization
rather than, or in addition to, the name of an individual. Some under-
coverage of nonhousehold mail may be unavoidable even though respon-
dents in the study of the household mailstream were requested to report mail

for businesses operated from their residences.




There should be few definitional problems related to originating mail
within a nonhousehold. However, the quality of data depends heavily on the
cooperation of the mail handlers.

It is clear that the complex study population defies a simple, precise
definition. The researcher draws satisfaction from the firm conviction that

marginal cases have small impact on the study data and their analyses.

The Sample Design

The sample design, developed during the feasibility study, was described
in the Task 2 Report, Pages 23-26, and 45-54. Principal design features include:

¢ Stratification of post offices by 13 size groups and five postal
regions;

8 Selection of 153 offiées with probabilities proportional to 1976
gross postal revenue;4

e Assignment of the 153 offices to four quarter samples that could
be implemented individually or collectively;

® Within sample post offices, postal carrier listing of all non-
households and nonhousehold locations {vacant or under construction)
on postal routes (including star routes under construction with
private individuals to deliver the mail}, listings to include
industry code classification;

® From sample offices, transmission to Ann Arbor of copies of

meter records and mailing permits for a 12-month period;

4The 153 offices were the original effective sampie size. They
included 214 distinct post offices, 73 of which were in 8 clusters. The
clustering of small offices was necessary to achieve sufficient numbers of
establishments for sampling purposes. Prior to the third quarter sample

selection, the effective sample size was reduced to 129 for reasons of
economy .




-

" .

Also transmission to Ann Arbor of any records or other infor-
mation on major purchases and purchasers of stamps and stamped
envelopes;

In Ann Arbor, for each sample office creation of a Tist of all
nonhouseholds along with an industry type code for each and,
where avajlable, estimated annual postal expenditures resulting
from the merging of carrier listings and postal records;

Within each sample post office, stratification of nonhouseholds
by industry code and postal expenditures, including a class
composed of nonhouseholds and locations for which no postal
revenue had been reported;

Sampling of nonhouéehons with probabilities proportionate to
postal expenditures after stratification by industry type code;
Selection of a sample of approximately 5,200 nonhouseholds for
the total survey or about 1,300 for a quarter sample, adjust-
ments in sample size to be made, if necessary, to obtain adequate
sample sizes for rare industrial types;

Monjtoring the mailstream for one week at a sample establishment
after rdndomizing the assignment of sample establishments to weeks
of a quarter (13 weeks);

Supplementation of the sample of post offices with a sample of
establishments that are major users of the majl service and are
also members of industrial types of special interest to the

research.

There was no attempt to design the sample to yield a specified level
of precision at some minimum or fixed cost. There were no data available for

that purpose.




The Sample of Post Offices

Numbers of post offices mentioned throughout the discussion of the

sample relate to effective sample sizes; clusters of small post offices are

counted as one sample selection and as one "office."

The sampling of post offices remains as described in Task 2 Report;
Tables 1 and 2 are reproductions of Tables 8 and 9 from that document.
Table 1 shows the distributions by 13 sjze groups of the population of post
offices, the sample Of.153 offices, and a quarter sample. The 13 size groups
were derived from 11 groups using the definitions developed by the USPS to
take into consideration both mail volume and mail revenue. In 1976 the defi-

nitions of the 11 groups were:

Group ' 1976 Revenue Units
A 356,250 and over
B 118,750 to 356,249
c 23,750 to 118,749
D 11,875 to 23,749
E 4,750 to 11,874
F 2,150 to 4,749
G 950 to 2,149
H 430 to 949
J 190 to 429
K 36 to 189
1 up through 35

Each revenue unit equaled $122.18. The 13 groups or strata in Table 1
resulted from subdividing groups A and B, and combining groups H and J, and
K and L.

Only one departure from the original design was made. When the

selection of the first gquarter sample of nonhouseholds was in progress, it became




TABLE 1 9

NUMBER OF POST QFFICES IN THE POPULATION, AND DISTRIBUTION
OF THE SAMPLE SELECTED FOR THE NONHOUSEHOLD STUDY, BY SIZE GROUP

e ——— —

Number of Qffices Distribution of 153 Distribution of a
Size Group In Population Sample Selections Quarter Sanmple
1 2 3 4
All Groups 30,144 153 42
Al 3 3 3
Ay 12 12 3
A3 15 8 2
Aa# 1 1 1
B, 68 36 9
B, 1 1 1
c 372 52 13
D 420 8 2
E 926 12 ‘ 3
F 1,465 8 2
G 2,267 4 1
H and J 7,429 ’ 4% 1%
K and L 17,165 4% 1*

#

. D G = D G G = 0 S &S N = & &

With the exception of size groups H, J, K, and L, one selection is one post office;
however, one large post office may have many substations and millions of dollars in
revenue. At the opposite end of the scale, some small offices have gross amnual re-
venues under $1,000. The minimum revenue required per selection to achieve a suffi-
cient sample size is unknown at present although $50,000 has been chosen as a minimum
measure. Consequently, small offices in groups H, J, X, and L were clustered to
obtain the minimum measure. There are four clusters of offices having from two to

16 offices per cluster or selection. (NOTE: The minimum size of $50,000 was later

increased to $90,000; the four clusters of offices now have two to 35 offices per
cluster.)

In addicion to the 15 certainty selections proposed in the feasibility study, the
USPS requested that the Hartford, Comnecticut, and Dayton, Ohio, offices be included
with certainty.

Source: U.5. Postal Service, National Conscolidatad GFY Revenue Listings for PFY 1376

(unpublished).




gvident that a minimum size of $50,000 in gross postal revenue was too small
to yield post offices with nonhouseholds in numbers sufficient for sampiing
purposes. The minimum size was increased to $90,000, with the result that
the four clusters of small post offices have from two to 35 offices per
cluster or selection; but not all nonhouseholds are in the sample during
one quarter.

Table 2 shows the distributions of gross revenue and the total
sample of 153 selections by size group, or stratum, and by the five postal
regions. It also describes the calculation of selection rates for each
sample office. The probability of selecting the i th office in the hth

stratum is:

10

where Pra is the selection probability, My is the measure of size (1976 gross

revenue) for the i th office in the hth stratum, and Ih is the selection inter-

val in the hth stratum. The calculation of selection intervals is explained

in a footnote to Table 2.

The Sample of Nonhouseholds Qithin Sample Post Offices

The research design required that nonhouseholds be assigned to 12
categories according to the following industry type codes:

1. Majl order houses

2. Mailing service houses

3. Publishing

4. Telephone and telegrph services

5. Utilities

6. Banking and financial organizations

7. Securities




TABLE 2

SELECTED CHARACTERISTICS OF THE POPULATION OF CONTERMINGUS UNITED STATES POST OFFICES
AND THE SAMPLE SELECTIONS FOR THE STUDY OF THE NONHOUSEHOLD MATLSTREAM, BY SIZE GROUP AND POSTAL REGION

The Papulation Norrheast Region Eascern Region Southern Region Central Region Weatern Region
Number Gress Sampling S::;it Groas Sample Grosa Sample Grosa Sample Gross Sample Grosa Sample
Size of Revenue Interval* | Selec- Revenue | Selec- Revenue | Selec- Revenue | Selec— Revenue | Selec- Revenue | Selec-
Groupa Offices | $000,000 $000, D00 tions $000,000 | ticns $000,000 | cions $000,000 | cions $000,000 | rions $000,000 | cions
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
All
Groups 30,144 10,519 a 153 2,008 27 1,487 22 2,011 il 3,171 46 1,842 27
Al 3 1,0n a 3 484 1 1) 1] 0 a 384 1 203 1
A2 12 1,356 a 12 152 1 54 3 359 3 ag2 4 109 1
A3 15 922 115.3 8 61 1 78 a 114 1 437 4 232 2
A4 1 65 65.0 1 65 1 a ‘0 0 0 0 0 0 0
By 68 1,651 45.9 a6 308 (3 211 5 499 11 338 8 295 6
B, 1 39 39.0 1 a o a 0 o o 19 1 0 0
c 372 2,234 43.0 52 394 10 362 8 353 7 626 14 499 13
D 420 844 105.4 8 167 1 124 2 157 2 248 2 148 1
E 926 834 69.5 12 174 3 111 2 155 2 234 4 160 1
F 1,465 569 71.1 8 92 2 89 0 144 2 164 3 80 1
[ 2,267 393 98.3 4 53 1 69 1 101 1 120 1 50 0
Ha&lJ 7,429 397 99.3 [ h4 1] 66 1] 94 1 145 2 48 1
K&L 17,165 144. 36.0 4 144 1] 23¢ 1 a5 1 54 2 18 0

a  Hot applicable

*  The sampling rate for each selection 1s m/X, where m = 1976 gross revenue, and 1

= gampling incerval.

For each aize group, the gampling

interval 15 determined by dividing the gross reveaue (column 3) by the desired number of eawple selections (column 5},

ia that from each size group there 1s one sample selection for each I dollars of 1976 gross revenue,

#  The division between Northeast and Basterm regions is approximate.

Source:

U.5. Postsl Service, National Consolidated GFY Revenue Listings for PFY 1976 (unpublished).

The 1nterpretation

1
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Insurance
. Department stores
10. A1l other establishments
11. 'Nonprofit organizations
12. Governments

A minimum sample size of 50 establishments per gquarter sample was desired for
each of the categories 1 through 9. Since independent estimates of establish-
ments and expenditures were not available, it was necessary to use data
collected from the 42 sample offices to estimate the number of establishments
and the postal expenditures for the study population. Those two estimates are
essential to the calculation of selection rates which varied with industry type.
The sample estimates were consistent with prior knowliedge that establishments
in categories 1 through 9 are large users of postal services.

Financial records from sample post offices provided revenue data for
15 percent of the'estab1ishments.5 To take advantage of financial data where
available and to ensure that every establishment had a nonzero selection pro-
bability, two separate sampling procedures were used: 1)} a sample of establish-
ments with probability proportionate to postal expenditures; and 2) within
industry type, an equal probébility sampling of establishment locations. Each
establishment was eligible for selection under both procedures. Therefore, the
total second stage probability of selection for each establishment is the sum of
the independent probabilities under the two selection procedures.

To achieve data collection from 1,300 establishments per quarter, it
was estimated that the initial sample selection should be approximately 1,725

to allow for attrition from nonresponse, vacancies, and any other

5.. . , . e s .

Financial records consist of: meter expenditures, permit imprint
expenditures, second class postage expenditures, and an any other expenditure
category. Eighty-five (85) percent of nonhouseholds do not make meter or
permit expenditures.
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miscellaneous events that might occur. For the first quarter of data
collection, a sample of 1,716 establishments was selected.

A computerized random number generator was used to assign each
sample establishment or location to one of the first 13 weeks of data
collection. The procedure controlled on assignment over weeks for each
of the 12 categories of establishments to ensure that each week's assign-
ments would contain a cross section of the quarter sample.

[t was anticipated and confirmed in the first quarter sample that some
establishments would have multiple sample selections, given the magnitudes of
their postal expenditures. Since it was considered unfeasible to attempt
multiple data collections from an establishment, given the intensity of the
data collection task, compensation was achieved with weights equivalent to
the number of selections in the first quarter for such establishments. The
data coilection week was a random choice from the two or more weeks that had

been assigned to the establishment.

Estimation Proceadures

To compensate for differences in selection probabilities, for each
sample establishment a total probability, Pps with three components was
calculated: pl, the probability of selecting the post office serving the
sample establishment; Py the probability of selecting the establishment using
postal revenue as a basis for selection; and P3s the probability of selecting
the establishment's location within the postal area. The total selection
probability for an establishment is then:

Pr =Py (Pp * P3)-
the weight, wl, to adjust for the selection probabilities is l/pT, the

reciprocal of the total selection probability.
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‘Notice that probabilities and weights, the reciprocals of selection
probabilities, are denomination free numbers. When data from a sample
establishment are multiplied by that establishment's weight and these numerous
products then summed across offices and size strata, the resulting sum is an
estimate of the value that would have been obtained if a complete census of
establishments had been taken. The weight, wl, is applicable whether the
desired estimate is within an industry type or across types.

Four other weight factors were included in the sample estimates:

¢ A weight, wz, adjusts data from executive or mafl handler

questionnaires for executive nonresponse, and & weight, w3,
adjusts mail piece data for establishment nonresponse [Notice
that NZ and w3 will be. identical when no data whatsoever were .
reported for an establishment; in other cases, an executive
interview may have been obtained but participation Tnla

week's monitoring of the mail was denied. In that

sjtuation, a nonresponse adjustment is required for mail piece
data only.];

¢ A weight, w4, formulated by the research staff, adjusts for day

nonresponse within a sample establishment;

®» A constant weight of 13 is necessary to inflate one week of

data, the amount collected from an establishment, to the one
quarter (13 weeks) level;

e A constant factor, 12/11, adjusts the first 11 weeks of data

(October 15 through December 30), to approximate the USPS
12-week fiscal quarter {October 8 through December 30).
The adjustment for establishment nonresponse was made by subjectively
choosing a responding establishment similar to the nonrespondent in respect
to industry type, annual postal expenditures, data collection week, and

post office size_group.
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The total weight, W, for an executive questionnaire is:
W= wl X w2 R
where the estimate is a proportion, percentage, or another type of ratio.
The total weight for mail piece data from a sample establishment is
W = wl X w3 X w4 x 13 x 12/11.
When the estimate is in the form of a ratio, the two constints, 13 and
12/11, may be omitted.

Estimates presented in this report are of two forms, ratios and

totals. An estimated ratio, r, is calculated from the expressicn

13 2n Mg

~ W, s Y.

. 2 b=l d=l el [ M

< 13 % Yy
z 2z Ynig “nig
hal i=1 j=l

while an estimated total is
R B2 Tm
Y = 2 aid Thig

Here yhij is the value for characteristic y of the jth establishment served
by the i th post office in the hth stratum of which there are 13.

ﬁﬁj has a similar interpretation.

whij is the total weight for the jth establishment in the i th postal
area of the hth stratum.

My is the number of sample establishments in the i th sample post
office.

a, is the number of sample o¢ffices in the hth stratum.

13 is the number of strata in the study population.

Characteristics of Establishments in the First Quarter Sample

' Data from the executive questionnaires have been summarized in

Table 3 to describe characteristics of estabiishments in the first quarter



TARLE 3

CHARACTERISTICS OF ESTABLISHMENTS SERVED BY POST OFFICES IN CONTERMINOUS UNITED STATES

For footnotes, aee page 17,

Number of Percent Distributions Estimated Percent
Establishments of Sample Distributions of Establishments
Characceristics in Flrat Quarter Sample Establishments in the Population
All All
Estab- Estab-
TOTAL Busi- Non- Govern— lish- Busi-~ Non- Govern- lish- Busi- Non-—- Govern—
ness Profic ment ments ness Profic ment nents neas Profit ment
Type Within Organization Structure 1,213 583 138 88 106.0 | 100.0 100.0 100.0 100.0¢ | 100.0 100.0 100.0
Only Establishment in Organizacion 619 515 80 24 51.0 52.1 58.0 27.9 70.2 4.4 54.2 20.6
Branch 332 252 40 40 27.4 25,5 29.0 46.5 15.9 16.0 38.2 59.9
Subaidiary 85 a2 3 0 7.0 8.3 2.1 0 3.1 3.3 2.9 .0
Franchise 19 19 1] 0 1.6 1.9 L0 .0 2.9 3.4 .0 .0
Administrative Office or Headquarters 128 98 11 19 10.6 9.9 8.0 22.1 1.6 .q 3,8 13.9
Other 30 23 4 3 2.4 2.3 2.9 3.5 2.3 2,2 .9 5.6
Mot Ascertained 0 0 0 0 0.0 .0 .0 .0 0.0 .0 .0 .0
Whether Establishment is Headquarters 1,213 989 138 88 100.0 | 100.0 100.0 100.0 100.0 | 100.0 100.0 100.0
Yes 755 624 93 38 62,2 63,1 67.4 44.2 71,5 75.2 56,1 28.8
No 457 164 45 48 37.7 36.8 2.6 55.8 28.5 24.8 43,9 71.2
Not Ascertained 1 1 0 0 .d W1 .0 .0 b * .0 .0
Geographlc Area Served by Eatsblishment 1,213 889 138 88 100.0 | 100.0 100.0 140.0 i00.0 | 100,0 100.0 108.0
International 215 191 19 5 17.7 19.3 13.8 5.8 6.6 6.8 5.3 5.8
Naclonal 159 148 9 2 13.1 15.0 6.5 2.1 4.9 5.0 2.2 6.6
Reg lonal 184 153 23 8 15,2 15.5 16,7 9.3 10.2 10.8 6.7 1.8
State-Wide 130 104 12 14 10.7 10.5 8.7 16.3 8.0 7.5 6.5 18.0
Local 522 390 75 57 43.D 39.4 54,3 66.3 70.3 69.9 79,3 66.0
Not Ascertained 3 3 0 0 .3 .3 .0 .0 * * .0 .0
Geopraphic Location of Establishment 1,213 288 138 &g 100.0 100.0 100.0 100.0 100.0 | 100.0 100.0 100.0
Norcheastemm 168 145 14 9 13.9 14.7 10.1 10.4 12.0 12,4 6.9 11,2
Eastern 134 108 14 12 11.0 10.9 10.1 14.0 12.5 12.7 9.2 14.4
Sauthern 345 274 40 31 28.4 27.7 29.1 36.0 31.4 30.8 35.8 36.2
Central 361 302 42 17 29.8 30.5 30.4 19.8 25.5 25.2 32.8 22,1
Western 205 160 28 17 16.9 16.2 20.3 19.8 18.6 19.0 15.4 16.1
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TABLE 3

CHARACTERISTICS OF ESTABLISHMENTS SERVED BY POST OFFICES IN CONTERMINOUS UNITED STATES {(continued)

Nomber of Percent Distributions . Estimated Percent
Establishments of Sample Distributions of Establishments
in Firat Quarter Sample Establishments in the Population
Characteristics
All All
TOTAL || Eatab- Eatab-

Busi- Non- Govern— ligh- Busi- Noa- Govern- lish- | Busi- Non- | Govern-

ness Profit ment ments ness | Profit ment ments ness Profit | ment

Geographic Dispersion of Organization 1,213 988 138 88 100.0 0.0 | 100.0 i00.0 100.0 | 100.0 | 100.0 100.0
International 203 182 18 3 l6.7 18.4 13.1 3.5 7.4 6.7 17.1 5.5
National 145 125 14 6 12.0 12.6 10.1 7.0 5.6 5.0 10.3 9.8
Regional 69 61 6 2 5.7 |- 6.2 4,3 2.3 5.8 5.8 10.8 *
State-Wide 83 52 8 23 6.8 5.3 5.8 26,7 4.1 3.0 1.4 26,1
Local 711 567 92 52 58,6 57.3 66.7 60.5 77.1L 79.5 60,4 58.6
Not Asecertained 2 2 0 0 .2 W2 .0 .0 * * .0 .0
‘Size Within Industry {(self-ranked) 1,813 889 138 86 100.8 100.0 | 180.0 100.0 00,0 (100.0 | 100.0 100.0
Among the Largeat 334 2B6 32 16 27.5 29.0 23,2 18.6 9.5 9.4 9.4 11.9
Large But Not Amcng Largest 193 148 27 18 16.0 15.0 19.6 21.0 10.7 9.9 22.9 9.4
Medfium-Sized 304 239 40 25 25.1 24.1 29.0 29.1 28.8 28.6 28.8 32.2
Among the Smaller 175 143 21 11 14,4 14 .4 15.2 12.7 17.7 17.3 18.2 24.0
Among the Smallest 174 151 13 10 14.3 15.3 9.4 11.6 30.6 32,7 15.5 14.0
Not Ascertained 1 22 5 6 2.7 2.2 3.6 7.0 2.7 2.1 5.3 8.5
Postage Expenditure Last Year 1,813 889 138 86 100.¢0 100.0 | 100.0 100.0 100.0 l100.0 | 100.0 100.0
Legs than $1Q00 130 116 7 7 10,7 11.7 5.1 8.1 32.9 34.9 22.9 13.1
$100-$1,000 ‘ 202 160 27 15 16.7 16.2 19.6 17.4 39.9 40,6 43.3 24.9
$1,000-55,000 225 183 iz 10 18.5 18.5 23,2 11.6 16.7 16,2 19.0 20.6
$5,000-550,000 290 219 48 23 24,0 22,1 34.8 26.7 6.6 5.5 9.0 21.7
$50,000-5$500, 000 189 158 14 17 15.6 16,1 10.1 19.9 A A .3 a7
Over $500,000 127 115 8 4 10.4 11,6 5.8 4.1 .1 .1 * .6
tlot Ascertained 50 38 2 i0 4.1 3.8 1.4 11.6 3.4 2.3 5.5 18.4

*Less than 0.05 percent.

Source: Executive questionnaires, first quarter sample of nonhousehold mailstream survey.
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sample. In addition to the numbers of sample establishments, two percentage
distributions are included: 1) percentage distributions of the sample
establishments; and 2) estimated percentage distributions of establishments
in the study population.

Of particular interest is the comparison of the two sets of percentage
distributions. The proportions of sample establishments that exceed those in
the population relate to establishments with the following characteristics:

e Branch offices, and headquarters administrative offices;

¢ Establishments providing international, national and regional

services;

e Establishments among the largest within industry classes;

¢ Estabiishments with the highest postal expenditures.

Within the population, the dominant characteristics are:

¢ Only establishment organizations;

o Establishments providing local services;

¢ Medium to smail-sized establishments;

o Establishments with Tow postage expenditures.

The direction of the sample toward larger establishments that serve
wider geographic areas and generate large amounts of postal revenue occurs
not by chance but by intent. By designing the sample to include a higher
proportion of large mailers, you get more information about the use of mail

at a lower cost.

!imitations of the Data

Sampie data are subject to two types of errors: nonsampling and
sampling. Nonsampling errors and biases include nonresponse; interviewer

variability; response errors; editing, coding, and other processing errors;
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and undercoverage of the study population. Nonsampling errors are not readily

measured from the sample itself. Although weight adjustments were made for
establishment nonresponse and for missing data, the effect of nonresponse
on sample estimates remains unknown. Undercoverage, another type of non-
sampling error, could be dealt with directly by conducting on a sample
basis a check of blocks or postal routes to determine if any current estab-
1ishments are missing from the lists compiled in 1978. Although special
procedures might be designed to investigate other types of nonsampling errors,
none is in progress.

One argument for the use of probability sampling is that an estimate
of sampling variability can be calculated from the sample data. However, the
precision of estimates of sampling variability as well as the precision of
estimates of characteristics of the study population depend on and vary with
the sample size and sample design.

Perhaps the major limitation of the reported data is the small sample
from which they are derived. It is to be emphasized that 11 weeks of data
from 987 establishments in 42 post offices must be regarded as preliminary.
Data preparation for the first quarter has proved to be more time consuming
than was anticipated. The calculation of sampling errors, which generally
follows the analysis of survey data, has been completed for only a few esti-
mated totals and for none of the ratios.

A simplified, general formula for the calculation of the variance of

a total is: — a a = 2 .
1 L A
13 24 5 S .y,
z A & X nj Tnij
variance (Y) = 2 Yuii Tnig - =1 g=1
. a N, «
J=l [l nt
h=1 £=1 Vi
i=l  j=L
- —

where the notations are those defined in the preceding section. The standard
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error is the square root of the variance. The coefficients of variation,
appearing with estimated totals in the tables reporting survey findings, are the
ratios of standard errors to corresponding estimated totals.

The actual variance calculations were more complex than the general
formula. In the first quarter, strata with two or more post offices but with
only cne sample post office had to be combined with other strata. In the case
of a stratum with one or more offices each of which was included with certainty,
the primary selection was the establishment or the postal route, depending upon
the sampling procedure used.

The researcher should not be unduly disturbed by the magnitudes of the
standard errors reported for the first quarter. It is unreasonable to expect a
small sample to produce precise estimates of totals by applying an inflation
factor to sample data, the only technique available at present. One should not con-
clude that these estimates differ by wide margins from corresponding population
parameters, nor should the precision of estimated percentages and means be
judged from the standard errors of totals. Other techniques to estimate totals
are being explored, the analysis of sampling variability is continuing, and the

outcomes of these investigations will be available in the final study report.

Looking Ahead

The sample design described in Task 2 Report included the recommen-
dation that the first quarter of data collection be regarded as a pilot survey
from which estimates of key variables and their sampling errors could be
calculated. That information was then to be the basis for final decisions
on the sample design for the remainder of the 12-month pericd. Operational
problems precluded the implementation of that design feature. Data
collection continued in months four through six with a new sample of

approximately 1,700 establishments selected from 89 post offices, the 42
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first quarter offices and an additional 47 post offices. Each of the third
and fourth quarter surveys includes another 1,700 establishments in 129 postal
areas. By holding the number of sample estahlishments constant for each
quarter while increasing the number of sample post offices from 42 to 129,

the within post office component of sampling variability is being increased
and the between office component decreased. It is not yet known if that
allocation of the sample is optimal.

Even if the first quarter data on sampling variability had been
available at an early date, it is unlikely that the sample design for the
last six months of data collection would have differed from that which is in
use. It is certain that estimates of sampling error would not have indicated
a reduction in sample size; it is-also certain that the cost and complexities
of survey operations made an increase in sample size intolerable. Even the
original sample of 153 post offices was reduced to 129 by withholding one
quarter of the office selections from groups Bl’ C, H-Jd and K-L {nine, thirteen
one, and one offices respectively).

Steps to increase the precision of estimates have also been taken:

o A list of establishments with two million dollars or more in
annual postal expenditures has been compiled; members of that
group are being sampled from the 1ist and are excluded from any
"within post office” selection;

¢ A list of federal agencies in the Washington area will help to
improve the sample of governments;

¢ The first quarter sample of one-eighth of the postal routes in
the Manhattan and the Los Angeles offices (an expedient measure)
has been replaced with a sample of establishments from all routes

for the remaining quarter.



With the inclusion, during quarters three and four, of all offices
in group AZ’ the between component of variance will be eliminated for that
group.6 Furthermore, data for the total sample should yield more precise
estimates of mail and establishment characteristics and their sampling

errors than data from only one quarter can provide.

6See Task 2 Report for a listing of A2 post offices.
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STUDY PROCEDURES

Establishing Contact and Gaining Cooperation

Approximately six weeks prior to an establishment's scheduled data
collection week, an SRC interviewer initiates the data collection process by
identifying the appropriate executive respondent. The interviewer does this by
calling the secretary to the executive officer of the establishment, and,
thraugh discussion, identi%ying the person who, first, is involved in, and
preferably responsible for, policy decisions pertaining to the use of mail
and alternate delivery services and, second, has the authority to commit
the entire establishment to cooperate in mail-piece data collection.

Once this executive is identified, the interviewer sends him or her a
letter seeking participation. The letter attempts to show the executive that
his establishment's cooperation w%11 enable the Postal Service to improve ser-
vices and to structure rates with greater economic rationality. To underscore
the importance of the study, the letter is printad on the letterhead of the
United States Postal Service and is signed by the local postmaster. In recog-
nition of the importance of a high response rate, a special team of researchers
in Ann Arbor (known as Lee Snyder) was trained to make persuasion calls and
otherwise aid the interviewers in this function.

After allowing sufficient time for the letter to be delivered, the
interviewer calls the establisiment and makes an appointment to conduct the
executive interview which requires about one hour.

Upon completion of the executive questionnaire, the interviewer
requests persmission to interview the "mail hand]er,"7 to have counts of out-
going mail made in the mailroom during a specified week, and to have everybody

in the establishment who prepares outgoing mail place codes indicating type.

7The mail handler is a term usad here and throughout this report to
designate an individual with knowledge of the day-to-day mailroom function,
whose title ranges from Vice President in Charge of Communication Services to
Mailroom Head.




of content and type of recipient on the outside of each mail piece they pre-
pare during data collection week. They are all given content/recipient code
sheets for this purpose. The executive is also requested to send a memo to

all employees encouraging participation in content and recipient coding.

Data Collection

Two types of data collection instruments are used to obtain infor-
mation from cooperating establishments. These are two questionnaires, one
addressed to the establishments' "executive" and one to the "mail handler"
or person directly responsible for entering material into the mailstream,
and a set of forms on which to record detailed data about establishments’

outgoing mail.

Administering the Questionnaires

The Executive Interview. The questionnaire addresses issues such

as establishment characteristics (industrial type, size, population served,
etc.), attitudes toward and use of the Postal Service and of competing
services, and potential demand for new services that might be offered by
the U.S.P.S. If the executive is unable to provide factual information
requested, an attempt is made to obtain it from others in the establishment.

The Mail Handler Interview. The interviewer attempts to administer

the mail handler questionnaire after the executive interview has been com-
pleted. If this is inconvenient, an appointment is arranged. The mail
handler questionnaire, considerably shorter than the executive questionnaire,
addresses the mail handler's attitudes toward the Postal Service and obtains
detailed information not likely to be known by the executive about postal
services the establishment uses. Upon completion of the questionnaire, the

interviewer sets up an appointment for the week preceding the scheduled data

24
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collection week to train the mail handler and others in the mailroom to

complete the mail piece forms.

Mail-Piece Data Collection

Between 10 and 13 items of information are needed about each mail
piece sent by an establishment during its data collection week, the exact
number depending on the type of mail piece. Examples of required data
items include: date sent, type of indicia, how it enters the mailstream,
size, weight, postage, class, type of window, type of contents, and intended
recipient. Similar types of information are required of items sent through
delivery systems competitive with the Postal Service such as United Parcel
Service.

For an establishment thaf sends only a few mail pieces a day, pro-
viding the required data is relatively simple and minimally time consuming.
But some establishments, particularly mailing services, send many thousands
of pieces each day. One of the most difficult parts of the study was
designing forms that would make the job of data coilection feasibie, even for
very large mailers. Many versions were tried in the field before the current
versjons were printed.

The single most important factor contributing to the feasibility of
mail-piece data collection is the fact Ehat huge mailings by a nonhousehold
establishment usually consist of identical mail pieces. Moreover, to take
advantage of preferential mailing rates (pre-sort, bulk-rate, etc.) or to
mail with a permit imprint rather than stamps or meter strips, mailers must
complete a Postal Service form for each mailing. This form identifies the
number of pieces being sent, the mail class, and other types of information
required for the study. Taking advantage of this, SRC designed forms with

the top half identical to the Postal Service forms and the bottom half
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requesting the additional information about the mailing. It had these forms
made into sets of four pages with carbon paper inserted between them. The
top two pages are the regular postal service forms and the bottom two,

the SRC forms. Therefore, in filling out the padded forms, the establishment
needs to do Tittle more than it routinely does when it prepares a mailing.

Designing forms for mail pieces that are not sent in batches requiring
Postal Service forms was more challenging. Ultimately, seven forms that worked
well were designed for different types of mail pieces (three for envelopes in
different size groups, one for postcards, one for packages, one for mail using
special services, and one for items sent through mail-competing services).

In addition, a separate form was created to capture information about each
second-class publication sent by.the sample establishment during the previous
year. A copy of these forms are included in Appendix A.

During each day of the assigned data-collection week, mailroom employees
of participating establishments complete the mail-piece forms. Because content
and recipient codes are placed on the front of mail pieces, these employees
are able to provide all of the required information.

If an establishment is willing to cooperate but finds the job of
completing the mail-piece forms overwhelming, two different procedures are
used. For establishments that keep good records, an attempt is made to cap-
ture much of the information from these records or to make good estimates
based on them. If adequate records are not available, empioyees of the local
post office complete the forms. When this is done, establishments sometimes
are able to provide good content/recipient estimates so this information is
not lost. Some have been willing to place content)recipient codes on the
mail despite the fact that they have felt unable to do the actual data

recording.




Post Office Participation

Once an establishment has agreed to participate, the local post
office becomes involved in several ways. [t delivers all of the required
forms and instruction books to the establishment before mailroom training
is scheduled to take place. Occasionally, it assists SRC interviewers with
training when mailroom equipment is complex and unfamiliar to them. And it
picks up all of the establishment's ocutgoing mail during the week unless

the establishment routinely brings it to the post office.
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RESPONSE RATES

Many different response rate concepts are relevant to this study.
Cooperation ranged from establishments doing everything asked of them every

day to refusing to do anything at all. Interviews and mail-piece data response

rates are:
Type of Data Response Rates
2
Interview Data 90
Mail Piece Data 34
Yellow Tag 77

Blue Tag 7

The interview response rate measures the extent to which sampled
establishments provided interview data, regardless of whether or not they
provided mail-piece data. In all cases executive interviews were comple-
mented by at least one mail handler interview. The "yellow tag" mail-piece
response rate indicates the extent to which sampled establishments provided
mail-piece data for one or more days as well as interview data. The "blue
tag" mail-piece response rate indicates the extent to which sampled
establishments provided interview data and permitted postal employees to
collect mail-piece data. The sum of the yellow tag and blue tag mail-piece
response rates shows the overall response rate for interview and mail-
piece data. It should be noted that the response rates given do not reflect
the fact that not all participating establishments cooperated fully on alil
work days. A discussion of "day non-response" is presented later.

SRC studies in which the unit of analysis is the household typically
have response rates of 70 to 75 percent. Whether the exceptionally high

response rates reported for this study are due primarily to particularly good



instrumentation and procedures or to nonhousehold establishments being more
willing respondents than households is impossible to say. But whatever the

reason, these rates are gratifyingly high.
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ESTIMATING THE VOLUME OF TOTAL NONHQUSEHOLD MAIL

Estimating the volume of total nonhousehold mail involved weighting
the volume of mail reported by each sample establishment by the inverse of
its probability of se]ection8 and adding the weighted sum across establish-
ments. Adjustments were made to account for the fact that some establishments
refused to provide data, others provided it for fewer than all work-days of
the assigned data collection week, each establishment reported data for only
one week of the 13 week calendar quarter for which it was selected, and that

data was collected for only 11 of the 12 weeks of the postal quarter.

Adjustment for Nonresponse

In an attempt to avoid nonresponse bias in the data set, three
different types of nonresponse adjustments were made. These include
adjustments for mail-piece data nonresponse, for interview nonresponse,
and for day nonresponse.

Mail Piece Data Nonresponse. Since an expansion estimator was used

to estimate total mail volume, adjustment had to be made to account for mail
that nonrespondents sent but for which we had no data. A separate adjustment
was made for each nonrespondent. This adjustment took the.form of applying
a "nonresponse weight" to data provided by the cooperating establishment or
establishments most similar to the nonrespondent. Attributes considered
important in determining the similarity between establishments are industrial
classification, size, assigned week of data collection, and CAG-designaticn

of post office serving them.

8See Sampling, Page 13.



The magnitude of the nonresponse weight was determined by the
postal size of the nonrespondent relative to the postal size of the similar
establishment. Both postal size measures came from the postage amounts
recorded in the sampling frame. In cases where the nonresponse weight was
relatively large, all possible efforts were made to obtain auxiliary
information about the nonrespondent and to use a different adjustment
technique.

The nonresponse weight was applied to all components of the data
set, not just total mail volume. Time constraints precluded analyses to
determine whether a differential adjustment procedure might be somewhat
more satisfactory. Attention will be given to this issue before the final
report is completed.

Interview Nonresponse. As with mail-piece data nonresponse, an

adjustment was made for establishments that refused the executive interview.

If an establishment refused both the interviewers and mail-piece data
collection, both the interview and mail-piece data of a similar cooperating
establishment were adjusted upward by an amount that depended on the sizes
of the similar respondent and the nonrespondent. If only mail-piece data
were missing, only the mail-piece information of the similar respondent was
weighted upward. There were no cases of establishments cooperating with
mail-piece data collection and not with the executive interview.

Day Nonresponse. If an establishment provided data for less than

its full work week, adjustment was made for missing data-collection days.
That adjustment took the form of weighting the data for the day or days

reported by an amount determined by the number of missing days. Thus:
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Number of Days Missing Weight to be Applied to Data
in 5-Day Work Week for Each Day Reported
1 1.25
2 1.67
3 2.50
4 5.00
Number of Days Missing
in Weeks with a 1-Day Weight to be Applied to Data
Postal Holiday . for Each Day Reported
1 1.33
2 2.00
3 4.00

Alternative adjustment procedures for day nonresponse are being considered

for the final report.

(Qther Adjustments

Two other adjustments were made to the weighted data derived from
each participating establishment. First, it was muitiplied by 13 to reflect
the fact tﬁat each establishment was selected initially for participation in a
13-week quarter and was then asked to provide data for only one week.
Second, the weighted data were muitiplied by 12/11 to adjust for an 11 week
data collection period when the actual postal quarter covers 12 weeks.

Second class publication estimates were derived from reports of annual,

not weekly, transmission of mail. The adjustment factor used was 12/52.
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TABLE CONVENTIONS AND NOTES

There are a great many conventions used in the presentation of any
data which require spelling out.

1. General Format

The tables are divided into six sections. Each section is
separately numbered with the first number indicating the section and the two
numbers after the decimal indicating the table number within the section.

2. Direction of Percentaging

Whether percentages are based on column or row totals is indicated

by the position of the percent sign. In most cases the percentages are
column percents and should be read downward. Al71 column percents are headed
by "100%" or “[4]". Row percentage tables are less frequent. A1l row per-
centage tables have "100%" at the beginning of the row.

3. Percentages

A) Percentages were rounded to the nearest hundredth of a percent.

B) Less than .01% is designated with an asferisk, *.

C) Percentages may add to sTightly more ar less than 100% due to
rounding.

D) On some tables, percentages may add to more than 100% because
respondents were allowed to give more than one answer for certain questions.

4. Number of Cases on Which Percentages are Based

A) In Section 1 the base is the estimated number of mail pieces for
the quarter. The coefficient of variation for each estimate is also provided.
The coefficient of variation given for total mail is that calculated for the
sum of first, third and fourth class mail on the assumption that the coefficient
of variation for the total, including second class mail, would be approximately

the same. The estimation procedure for mail pieces is described on Pages 13-15
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and 30-32 of this report. The definition of a coefficient of variation is
given on Page 20.

B) 1In Sections 2-6 the base is the weighted sample. The weighted
sample is the sum of the reciprocals of the probabilities of selection of
all sampled establishments. The weighted sample is not equal to the esti-
mated number of establishments, but is provided since percentages are based
upon it. Because the number of establishments from which we collected data
is sometimes thin in the first quarter, we also provide the unweighted
sample size for each table. We hope these numbers will keep the reader
from making inappropriate generalizations from the data. The reader is
cautioned that some of the percentages in the tables are calculated from
extremely small samples. Where time permitted, percentages that would
have been based on fewer than 25 cases were deleted and an "a" inserted in
their place. These percentages should be available in fhe Final Report.
Since time did not permit this for all tables, all tables should be read
with caution.

C) A1l percentages exclude missing data from the base. The amount
of missing data which has been excluded is always provided as a percentage
of the total. In every case this number is enclosed in parentheses.

D) In many tables the most interesting presentation of the data is
a percentage breakdown of a certain portion of the whole, not of the total
itself. The percentage breakdowns are designated in one of two ways:

1} If the components of a subtotal are percentages of

that subtotal, they are printed one space to the right of that

subtotal and that subtotal is underlined.

2) If the components of a subtotal are percentages of
the total base {not the subtotal base), they are also printed

one space to the right of their subtotal, but the subtotal is
not underlined.
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5. (Category Hearings

There are five basic clusters for which much of the data have been

percentaged:

A) Nonhousehold Senders. The basic grouping of Nonhousehold

Senders --businesses, nonprofit and government organizations, are self-
reports and there are no missing data.

B) Specified Type of Nonhousehold Sender. The USPS requested

separate analyses for 12 categories of senders. These have been grouped
into seven categories for the interim report because the special group

samples were not drawn to yield sufficient sample size for one quarter only.

USPS Requested Categories Interim Report Placement
1. Mail Order :

2. Mail Services a. Mail Oriented Industries
3. Publishing/Printing

4, Telephone/Telegraph s

5. Other Utilities 2. Utilities

6. Banking

7. Securities 3. Financial Institutions
8. Insurance

9. Department Stores 4. Department Stores

10. A11 Other Businesses 5. Al11 QOther Businesses
11. Non-Profit 6. Non-Profit

12  Government 7. Government

C) Postal Region. These correspond to the official USPS postal

regions.

D) Postage Expenditure Last Year. These data come from the

Executive Questionnaire, Question C24. Postage expenditure last year was not
ascertained for 31 establishments that accounted for 275 million mail pieces
or 1.7 percent of reported mail pieces. These cases are excluded from these

tables.



E) Recipient Group as Reported by Sender. Recipient categories are

based on respondent reports regarding which of 12 pre-established categories
they best fit. The 12 categories provided to them were:

DOMESTIC MAIL

A Sent to a household

B Sent from this establishment to another locaticon of the
same organization

Sent to a business

Sent to a nonprofit organization

Sent to a federal government agency or official (including
domestic military bases)

Sent to a state government agency or official

Sent to a local government agency or official
Sent to a candidate for public office

Sent to a hospital

Sent to a school or university

=Z=ImIGxm Mmoo

Sent to a foreign government or its agency in the U.S.
(emb?ssies, consulates, foreign trade associations,
etc.

FOREIGN MAIL
P Sent to any foreign country (including APO, FPQ, etc.)

Their recipient group placement in the interim report is:

Households = (A)

Business = (C plus B when the sender is a business)

Non-Profit = (D plus B when the sender is a non-profit
organization)

Government = (E or F or G plus B when the sender is a
matching €, F or G)

ATl Others =H+ K+L+N+P

6. Interpretation of Weighted Data

In Sections Two through Six, answers to the questions in the
Executive and Mail Handler Questionnaires are presented in the form of per-
cent of establishments which agreed, participated, desired, used, or the
like. Since tHose percents are based on weighted data, we must address the
question of whether they would differ if they were unweighted or weighted
differently. The answer is yes. The weights used essentially bring the

sample in line with a census approach. The result is equivalent to having
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asked each establishment in the United States each question and giving each
of these establishments, regardiess of size or any other characteristic,
one vote.

If the analyst wishes to weight {count) the responses of establish-
ments with greater mail usage more heavily than the responses of those with
little or no mail usage, the percentages provided in the third set of
category headings--Postage Expenditure Last Year--will be helpful.

We are just beginning to investigate and check the opportunities
and limitations of this Targe data set. We welcome comments and suggestions
for inclusion in the final report but suggestions received after

January 1, 1980 cannot be given serious consideration.
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Volume of First, Third and Fourth Class Mail Sent by
Nonhouseholds
(To Recipient Groups)

Special Services Used with First, Third and Fourth Class Mail
(By Class and Method of Mail)

Contents of Mail Pieces Sent
(By Type of Nonhousehold Sender)

Contents of Mail Pieces Sent
(By Specified Type of Nonhousehold Sender)

Class and Method of Mailing Major Content Categories of Mail
Recipient of Major Content Categories of Mail

Major Content Categories of First Class Mail Sent to Oifferent
Groups

Major Content Categories of First Class Mail Sent to Different
Recipient Groups .

Major Content Categories of Third Class Majl Sent to Different
Recipijent Groups

Major Content Categories of Fourth Class Mail Sent to Different
Recipient Groups

Entry Point of and Indicia on First, Third and Fourth Class
Mail

(By Type of Nonhousehold Establishment)

Entry Point of and Indicia on First, Third and Fourth Class
Mail

(By Specified Type of Nonhousehold Sender)

Entry Point of and Indicia on First, Third and Fourth Class
Mail

(By Postage Expenditure Last Year)



Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION (continued)

Table 1.20: Form of Addressing on First, Third and Fourth Class Mail
(By Type of Nonhousehold Sender)

Table 1.21: Form of Addressing on First, Third and Fourth Class Mail
(By Specified Type of Nonhousehold Sender)

Table 1.22: Form of Addressing on First, Third and Fourth Class Mail
(By Postage Expenditure Last Year)

Table 1.23: Form of Addressing on First, Third and Fourth Class Mail
(By Class and Method of Mail)

Table 1.24: Shape and Size of First, Third and Fourth Class Mail
(By Type of Nonhousehold Sender)

Table 1.25: Shape and Size of First, Third and Fourth Class Mail
(By Specified Type of Nonhousehold Sender)

Table 1.26: Size and Shape of First, Third and Fourth Class Mail
(By Class and Method of Mail)

Section 2: CURRENT USE COF USPS

Table 2.1: Incoming Mail Delivery
(By Type of Nonhousehold Sender)

Table 2.2: Incoming Mail Delivery
(By Specified Type of Nonhousehold Sender)

Table 2.3: Incoming Mail Delivery
(By Postal Region)

Table 2.4: Incoming Mail Delivery
(By Postage Expenditure Last Year)

Table 2.5: Qutgoing Mail Characteristics
(By Type of Nonhousehold Sender)

Table 2.6: Mailings For/By Others
(By Type of Nonhousehold Sender)

Table 2.7: Mailings For/By Others
(By Specified Type of Nonhousehold Sender)

Table 2.8: Mailing For/By Others
(By Postal Region)

Table 2.9: Mailings For/By Others
(By Postage Expenditure Last Year)

Table 2.10: Direct Mail Sales Among Establishments Who Sell Products
or Perform Services for a Fee or Charge
(By Type of Nonhousehold Sender)

Table 2.11: Direct Mail Sales Among Establishments Who Sell Products
or Perform Services for a Fee or Charge
(By Specified Type of Nonhousehold Sender)

Table 2.12: Direct Mail Sales Among Establishments Who Sell Products
or Perform Services for a Fee or Charge
(By Postal Region)
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CURRENT USE OF USPS (continued)

Direct Majl Sales Among Establishments Who Sell Products
or Perform Services for a Fee or Charge
(By Postage Expenditure Last Year)

OQutgoing Mail Procedures
{By Type of Nonhousehold Sender)

Outgoing Mail Procedures
{By Specified Type of Nonhousehold Sender)}

Outgoing Mail Procedures
(By Postal Region)

Qutgoing Mail Procedures
(By Postage Expenditure Last Year)

Presorting
{(By Type of Nonhousehold Sender)

Presorting
(By Specified Type of Nonhousehold Sender)

Presorting
(By Postal Region)

Presorting
(By Postage Expenditure Last Year)

Percent of Nonhouseholds That Use Different Indicia
(By Type of Nonhousehold Sender)

Percent of Nonhouseholds That Use Different Indicia
(By Specified Type of Nonhousehold Sender)

Percent of Nenhouseholds That Use Different Indicia
(By Postal Region)

Percent of Nonhouseholds That Use Different Indicia
(By Postage Expenditure Last Year)

Use of Mailgrams
(By Type of Nonhousehold Sender)

Use of Majlgrams
(By Specified Type of Nonhousehold Sender)

Use of Mailgrams
(By Postal Region)

Use of Mailgrams
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How Good a Job the Postal Service js Doing Now Compared
to a Year Ago
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ESTABLISHMENT PERCEPTIONS OF USPS (continued)

3.3:

3.4:

3.5:

3.6:

3.7:

3.8:
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Classes or Services USPS Handles Well
(Percent of Executives and Mail Handlers Who Mentioned Each)
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Executives' Preferences for Reduced Services as Opposed to
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Two Day Delivery Needs by Carrier and Reason for Need
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Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION First Postal Quarter PFY 1979

Weighted Estimares

Table 1.1: Classes and Sub-Classes of Mail Sent
(By Type of Nonhousehold Sendar)

Nonhousehold Senders

Total Al All All
Nonhouseholds Businesses Norprofit Government
Estimated Number of Mail Pieces for
Firsy Posta) Quarter (000,000) 17,526 15,115 1,267 1,244
Coefficient of Variation . 185 .194 .162 .453
Toial iai) Piaces 100% 100% 100% 160%
First Slass {tutal} 48.6 45.3 46.0 90.8
3ingle-Picce Letter Rate 39.9 38.4 38.8 55.2
Leticr Pre-Sort Rate 4.2 4.5 1.5 4.2
Singla-Piece Postcard Rate 1.5 1.4 3.1 i.l
vosteare Piz-So.t Rate 0.8 0.5 2.6 3.2
Franked * * * 0.1
Frmaliy Mail 1.7 c.1 - 25.0
3usiniss Reply Rate 0.1 0.1 0.1 G.1
Othar 0.2 0.3 0.0 0.0
Secnnd Cias :_( 0[.31! . 11.6 12.5 12.3 a.7
Puliichers Rate ) 8.2 9.0 5.8 0.5
canucaliad Circulation 3.4 3.4 6.4 0.2
Transient Rate 0.1 0.1 = -
Third C‘..qm_(_tc‘.au 38.8 : 41.1 40.9 . 8.1
“Singls Pioce Rate . 1.1 1.2 0.6 0.6
Rerular Bulk Circulars 28.3 32.3 3.9 3.2
Raqular Bulk Catzloaues i 2.1 2.5, 0.0 0.1
Third Merchandise Less Than 16 oz. 1.1 1.1 1.2 0.0
tan-Profit Bulk Circulars 5.3 3.0 35.2 3.2
Non-Frofit Bulk Cetalogues * * G.0 o0
Franked * * 0.0 G.G
Ponalty Mail : * 0.0 0.0 *
Other 0.9 1.9 0.0 0.0
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Table 1.1 continued

Nonhousehold Senders

. Total AN Al Al
Nonhouseholds Businesses Nonprofit Government.
Fourth Class [total) 0.4 0.4 ' 0.4 0.1
7anc Rate Parcel Post ’ 0.1 0.2 * *
Bulk Zone Rate Parcel Post * * 0.0 0.0
Special Rate, Library Rate, -

Catalogue Rate 0.3 0.3 0.4 0.1
Franked hd * 0.0 0.0
Penaltly Mail * 0.0 0.0 *

-Foreign {total) 0.6 0.7 0.4 0.2
Internationel * 0.0 * 0.0
Canzda or Mexico 0.2 0.2 0.1 0.1
Foreign Air 0.3 0.4 0.3 0.1
Foreign Suriace 0.1 0.1 * *
Franked * * 0.0 0.0
Penalty Mail : * 0.0 0.0 *

$1zss Not Ascertained (6.7) { .6) {1.8) (0.3)

) . . )
“These items are mailed at either profit or nonprofit bulk circular rate.
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Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION First Posat oumu_ppir"'?siiv' e

Weighted Estimates

---:------------SE Loy ST UpY

Table 1.2: Classes and Sub-Classes of Mail Sent
(By Specified Type of Nonhousehold Sender)

Specified Type of Honhousehold Sander

. Mail All
Total Oriented Financial Dept. Other Nan-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Goverrment
Estimated Number of Mail Pieces for 17,626 8,104 507 2,112 425 3,957 1,267 1,244
First Postal Quarter (000,000) ’
Coefficient of Variation .185 351 .3e4 .158 .330 171 .162 L4556
Total Mail Pieces 100% 100% 1001 100% 100% 100% 100% 1007
f_ ;t Class (total) 48.6 7.4 8e.7 9.8 83.2 85.3 46.0 .60.8
Single-Piece Letter Rate 39.9 6.3 30.4 89.3 72.3 75.2 38.8 59.2
Letter Pre-Sori Rate 4.2 0.5 26.3 7.0 7.8 8.1 1.5 4.2
Single-Piece Postcard Rate 1.5 0.1 24.7 0.1 2.0 1.7 3.1 1.1
Postcard Pre-Sort Rate 0.8 0.0 15.1 0.0 0.0 0.0 2.6 2.2
Franked * * 0.0 * * 0.1 * G.1
Penalty Mail 1.7 * 0.0 0.4 0.0 0.1 * 23.0
Business Reply Rate 0.1 0.1 * * 1.2 0.2 0.1 0.1
Other 0.2 0.3 2.2 0.0 0.0 0.1 0.0 0.0
Socond Class {total) 11.6 . 22.5 0.0 0.1 0.8 1.1 12.3 0.7
fuhTichers Rate 8.2 16,2 0.0 0.0 0.0 0.9 5.8 0.5
Controlled Circulation 3.4 6.3 0.0 0.1 0.7 0.1 6.4 0.2
Ti-ansient Rate 6.1 0.1 0.0 0.0 0.1 * * *
Third Class (tatal 38.8 69.2 0.8 2.5 15.0 11.6 40.9 8.1
~Single Piace R'ﬁ% 1.1 1.3 0.8 0.5 0.1 1.5 0.6 0.6
Requiar Bulk Circulars 28.3 54.2 0.0 1.7 14.9 9.3 3.9 4.2
R.:\g!"]ar Bulk cEtaloguES : 1 2.1 4.6 0.0 0.0 0.0 0.1 0.4 e.1
Third terchandise Less Than 16 oz. 1.1 1.7 0.0 0.3 * 0.6 1.2 0.0
Hon-Profit Bulk Circulars 5.3 5.5 0.0 0.0 0.0 * 35.2 3.2
Non-Profit Bulk Catalogues * * 0.0 0.0 0.0 0.1 0.0 0.9
Franked ’ * * 0.0 * 0.0 0.0 0.0 0.0
Panalty Ma1) * 0.0 0.0 0.0 0.0 0.0 0.0 *
Diher _ 0.9 1.9 0.0 0.0 0.0 0.0 0.0 C.2
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Table 1.2 continued

Specified Type of Nonhousehold Sender

Mail All
Total Oriented financial Dept. Other Nan-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
Fourth Class {total) 0.4 0.4 0.3 0.0 - 0.9 0.5 0.4 0.1
Zone Rzte Parcel Post 0.1 0.1 * * 0.7 0.4 * =
Bulk Zone Rate Parcel Post ' * 0.0 ¢.0 0.0 0.1 0.0 0.0 0.0
Special Rate, Library Rate,

Catalogue Rate 0.3 0.4 0.3 * 0.1 0.1 0.4 0.1
Franked * 0.0 0.0 0.0 0.0 * 0.0 0.0
Peralty Mail * 0.0 0.0 0.0 0.0 0.0 0.0 *

-rareian {total) 0.6 0.4 0.2 0.5 * 1.5 0.4 0.2
International * 0.0 ¢.0 0.0 cC.0 g.0 * 0.0
Canada or Mexico 0.2 0.1 0.1 0.2 * 0.6 0.1 0.1
foreign Air 0.3 0.2 0.1 0.3 * 0.8 0.3 0.1
Fareign Surface 0.1 0.2 * * ® 0.1 * *
Franked ’ o * 0.0 0.0 * 0.0 0.0 0.0 0.0
Penalty Mail * 0.0 0.0 g.0 0.0 0.0 0.0 *

(*) (0.1) (0.5) (0.2) (1.9) (1.8) (0.3)

Class Not Ascertained (0.7}

1These jtems are mailed at either profit or nonprofit bulk circular rate.
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Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION First Postal Quarter FFY 1979 %'

Weighted Estimates

Table 1.3: Classes and Sub-Classes of Mail Sent
{8y Postal Region)

‘Postal Region

Total
Nonhouseholds Northeastern Eastern Southarn Central Western
Estimated Number of Mail Pieces 17,626 2,692 1,505 3,241 6,358 3,E30
for First Postal Quarter (000,000)
Coefficient of Variation . 185 .446 .487 .273 .360 .656
Totat Mail Pieces T 100% © 100% 100% 100% 100% 100%
First Class (total) 48.6 47.9 51.2 77.0 40.5 37.3_
Singie-Piece Letter Rate 39.9 47.1 45.3 65.6 29.8 27.7
Lztter Pre-Sort Rate ’ 4.2 0.1 3.9 5.0 6.8 2.3
Single-Piece Postcard Rate 1.5 0.1 1.5 3.7 1.7 0.3
Postcard Pre-Sort Rate 0.8 0.0 0.0 1.1 1.8 0.9
Franked . * * 0.0 * * *
Fenalty Hatil 1.7 0.5 0.2 0.3 0.1 6.9
Susinass Reply Rate 0.1 * 0.1 0.2 0.2 0.1
Other ) 0.2 * 0.1 1.1 * 0.0
Second Class (total) 11.6 1.2 0.8 5.5 28.2 0.3
Puslishers Rate 8.2 1.0 0.8 4.8 19.5 0.2
Cortrolled Circulation 3.4 0.1. 0.0 0.7 9.1 0.1
Transient Rate 0.1 * * * 0.1 *
Thira Class (total) 38.8 49.9 47.4 15.9 29.8 _ 61.7
e T T 2.3 .8 79 .8 20.8 0.4
Reqular Bulk Circulars - . . . .4
Regular Bulk Catalogues . 2.1 3.7 0.4 * 4.3 *
Tnird karchandise Less Than 16 oz. 1.1 0.7 1.8 0.8 1.4 0.§
iton-Profit Bulk Circulars 5.3 10.4 6.9 6.1 2.1 5.6
Mon-Profit Bulk Catalogues * 0.0 * 0.0 * 0.0
Franked . * 0.0 0.0 0.0 * »
Panzlty Mail * 0.0 * 0.0 0.0 0.0
Other 8.9 0.0 0.0 1.6 0.1 2.5
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Table 1.3 continued

Postal Region -

Total
Nonhouseholds Northeastern tastern Southern Central Western
Fourth Class (total} 0.4 0.1 0.1 - 0.8 0.6 0.1
Zone Rate Parcel Post ' 0.1 * * 0.4 0.1 *
Bulk Zone Rate Parcal Post * 0.0 0.0 0.0 * 0.0
Special Rate, Library Rate, -

Catalogue Rate 0.3 0.1 0.1 0.4 0.4 .1
Franked * * 0.0 0.0 0.0 .0
Penalty Mail . * G.0 * 0.0 0.0 *

-Foreign (total) 0.6 0.9 0.5 0.8 0.5 0.5
Internaticnal * 0.0 0.0 0.0 0.0 *
Canada or Mexico 0.2 0.1 * 0.5 0.2 0.2
Forgign Air 0.3 0.8 0.4 0.3 0.1 0.4
Foreign Surface 0.1 * 0.1 * 0.2 *
Franked * 0.0 0.0 0.0 0.0 *
Penalty bazil : . * 0.0 0.0 0.0 0.0 *

Class Mot Ascertained (0.7) (0.3) (0.5) {0.4) {1.2) {G.5)

1These items are mailed at either profit or nonprofit hulk circular rate.
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Section 1: VOLUME OF MATL AND MAIL PIECE DESCRIPTION N Eaoarter PEY 1979

Welghted Estimaces

Table 1.4: Classes and Sub-Classes of Mail Sent
(By Postage Expenditure Last Year}

Postage Expendityre Last Year

Tota)

Nonhouseholds Less Than $100  $100-$1,006  $1,000-$5,000  $5,000-%50,000  $50,000-3500,000 Over $500.000

Estimated Humber of Mail Piecei for

First Postal Quarter {000,000} 17,626 133 1,202 2,347 2,999 3,472 7.197
oefficient of Variation .185 .376 202 .222 .180 218 -341
Total ¥ail Pieces 100% 100% 100% 100% 100% 100% 100%
Firsl Class (total)
Singie-Picce Letter Rate 48.6 39.9 69.1 53.8 61.6 58.1 73.4 72.6 §7.7 61.9 47.5 30.8 29.5 20.4
Letter Pre-Sort Rate ‘ 4.2 ) 0.0 1.6 0.2 0.5 2.2 8.4
Single-Piece Postcard Rate 1.5 13.5 0.9 0.4 3.5 3.1 0.2
Postcard Pre-Sort Rate 0.8 0.0 0.0 0.0 0.5 3.7 0.1
Franked * 0.0 0.0 * * * *
Penalty Mail 1.7 1.1 0.6 0.1 * 7.5 0.2
Businass Reply Rate 0.1 0.7 0.5 0.1 0.1 * 0.1
Other 0.2 0.0 0.0 0.0 1.2 0.1 0.0
Sacomd Class (total) 11.6 0.0 1.8 2.3 6.0 44.13 3.4
PubTishers Rate 8.2 0.0 1.7 0.8 2.9 31.0 3.2
Centrolled Circulation 14 0.0 * 1.4 3.1 13.2 0.2
Transient Rata 0.1 0.0 (1| * * 0.1 *
Third Class (total) 38.8 30.7 36.3 23.4 23.9 7.2 66.7
$ingie Plece Rate 1.1 0.4 9.6 .0 0.9 0.6 0.2
Reaular Bulk Circulars 28.3 30.3 8.0 11.3 . 20.2 2.9 53.3
Reqular Bulk Catalogues 2.1 0.0 6.0 * 0.0 0.2 5.1
Third Merchandise Less Than 16 0z.2 1.1 0.0 1.3 1.1 1.2 0.1 1.8
Hon-Profil Bulk Circulars 5.3 0.0 17.5 10.0 1.6 3.5 4.4
Non-Profit Bulk Catalogues * 0.0 0.0 0.0 0.0 * b
Franked * 0.0 0.0 0.0 0.0 * *
Ponatty Maii * 0.0 * 0.0 0.0 0.0 0.0
Other ’ . 0.9 0.0 6.0 0.0 0.0 0.0 2.0
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Table 1.4 continued

Postage Expenditure Last Year

Total
Nonhouseholds "Less Than 310¢  $100-31,000 $1,000-$5,000 $5,000-$50,000  $50,000-$500,000 Over $500,000

Fourth Class (total) : 0.4 0.0 0.2 0.1 ’ 0.3 0.7 0.2

lone Rate Parcel Post . 0.1 0.0 * * 0.1 0.3 T |
Bulk Zone Rate Parcel Post * 0.0 0.0 0.0 0.0 0.0 *
Special Rate, Library Rate,

Catalogue Rate 0.3 * 0.1 0.1 0.2 0.4 *
Franked * 0.0 0.0 0.0 0.0 * 0.0
Penalty Mail * 0.0 L * 0.0 * 0.0

-Foreiqn (iotal) ) 0.6 0.2 0.1 0.9 2.1 0.3 0.2
International * 0.0 0.0 0.0 0.0 0.0 *
Canada or Hexico 0.2 * * 0.2 0.6 0.1 0.1
Foreign Air 0.3 0.2 0.1 0.2 1.4 0.2 0.1
Foreign Surrace 0.1 0.0 * 0.5 0.1 ol *
franked * 0.0 0.0 0.0 0.0 * 0.0
Penalty 211 * 0.0 0.0 0.0 0.0 * 0.0

Class Hot Ascertained {0.7) (0.4) (1.3} ' (0.8) (1.0) (0.4) (0.6)

]A small percent of establishments did not provide postage expenditure data for last year. These represent 276,000,000 mail pieces which have been
excluded from this table.

2These items are mailed at either profit or nonprofit bulk circular rate. Page 2 of 2
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Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION First Postal Quanier PRY joye | oinEs
Weighted Estimares

Table 1.5: Who Receives Particular Classes and Sub-Classes of Mail Sent

Recipient Groups as Reported by Sender

All Percent Not
Total Households Business Non-Profit Government QOthers Ascertained
First Class (total) 100% 60.0 35.7 0.7 2.1 1.5 (13.4)
Single-Piece Letter Rate 100% 53.5 42.1 0.9 2.3 1.3 (13.4)
Letter Pre-Sort Rate 100% 90.0 4.4 * 0.1 5.5 (16.2)
Single-Fiece Postcard Rate 100% 86.7 12.4 0.3 0.2 0.4 (17.9)
Pastcard Pre-Sort Rate 100% 95.0 4.4 0.3 0.0 0.3 (17.6)
Franked 1002 90.3 3.7 0.3 4.7 1.1 { 0.0)
Penalty Mail 100% 93.2 3.3 0.0 3.3 0.2 { 0.4)
Business Reply Rate 100% ) 40.2 55.5 1.9 1.3 1.1 { 3.7)
Cther 100% 98.3 1.7 0.0 0.0 0.0 (7.9)
Second Class (total) 5. Nonhouseholds
PubTishers Rate 100% 2.2 I: 3 b Nombouseholds {3:2)
Controlled Circulation 1002 92.8 (12.1)
Transient Rate 100% 82.5 12.8 2.6 0.2 2.0 (20.8)
Third Class (total) 100% 90.5 6.7 0.7 0.1 2.0 { 5.4)
" Single Piece Rate 100% 29.1 67.3 0.3 2.3 1.0 { 1.8)
Regular Bulk Circulars 100% 93.3 4.8 0.1 0.0 1.7 ( 3.5)
Reoular Bulk Catalogues 1 100% 89.5 1.1 0.0 0.0 12.1 ( 1.0)
Third Merchandise Less Than 16 oz. 100% 88.6 10.6 0.4 0.0 0.4 ( 4.1)
Non-Profit Bulk Circulars 100% 86.4 6.9 5.2 0.2 1.3 17.7)
Non-Profit Bulk Catalogues 100% 0.0 92.5 7.5 0.0 0.0 0.0)
Franked 100% 100.0 0.0 0.0 0.0 0.0 { 0.G)
Penalty Mail 100% 100.0 0.0 0.0 0.0 0.0 { 0.0)
Other 1002 99.6 0.6 0.0 0.0 0.0 ( 0.0}

Page 1 of 2
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Recipient Groups as Reported by Sender

Al - Percent Hot
Total "Househglds Business Non-Profit Governmeni Qthers Ascertained
Fourth Class (total) 100% 59.1 30.5 1.4 1.0 8.0 {12.8)
Zone Rate Parcel Post 100% 32.3 65.1 0.1 1.0 1.5 {19.9)
Bulk Zone Rate Parcel 100% 100.0 0.0 0.0 0.0 0.0 ( 00)
Special rate, Library Rate,

Caztalogue Rate 100% 7z.0 13.9 2.1 6.7 11.3 { 9.1}
Franked 100% 100.0 0.0 0.0 0.0 6.0 { 0.0)
Penalty 100% 16.7 0.0 0.0 83.3 0.0 { 6.0)

Toreign jtota1! 100% 7.1 50.1 0.3 0.0 42.5 (19.2)
Internationa 100% 0.0 0.0 0.0 0.0 0.0 (100.0}
Canada or Mexico 100% 4.7 €9.2 0.1 0.1 25.9 { 4.3)
Foreign Air 100% 8.4 39.5 0.5 0.0 51.6 (10.0)
Foreign Surface 1002 8.9 33.1 0.1 0.0 57.9 (81.8)
Franked 100% 160.0 0.0 0.0 0.0 0.0 { 0.0}
Pemalty Mail 100% 0.0 0.0 0.¢ 0.0 100.0 { 0.0)

1These itmes are mailed at either profit or nonprofit bulk circular rate.

Page 2 of 2



Fstimated Number &f 15t, 3rd, and

4th Class Mail Pieces for

First Postal Quarter (000.000)

Coefficient of Variation

Total Nonhousehold Senders

All Businpesses

Financial Institutions
Depr. Stores
A1l Other Businesses

A11 Non-Profit Establistments

A1l Covernment Agencies

Section 1:

YOLUME OF MAIL AND MAIL PIECE DESCRIPTION

Table 1.6: V¥olume of First, Third and Fourth Class Mail Received from Nonhouseholdsl

Total

15,599
.185
100%

85.4
42.

[a¥] [
P RN
DM WW

6.2
8.4

(By Recipient Groups)

Recipient Group as Reported by Sender

NHOURMILD MARERERIRE A+ Y
Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979
Weighted Estimazes

Households

10,335

100%
B4.6

6.4
9.0

1A]su includes a small amount of second class transient mail.

UA: Unavailable at this time.

— ot [34]
O = i L)

UA

P T
[N =- WL T,

Businasses

3,139

100%
89.8

5.2
5.0

e e

SO —
O WO ~o

UA

Non-Profit Government

104 160

UA UA
100% 100%
71.5 53.0

46.5 1.6

0.2 0.6

1.7 3.5

0.4 0.1

22.7 37.2
24.9 4.5
3.6 42.5

A1l Not
QOthers Ascertained
288 1,573
UA UA

5
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Total Konhousehold Senders

All Businesses
Mail Oriented Industries
Utilities
Financial Institutions
Dept. Stores
A1l Other Businesses

A1l Non-Profit Establishments

Al1 Government Agencies

reliminary Repori—1entative Findings
First Postal Quarter PFY 1979

Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION Weighted Estlmates

Table 1.7: Volume of First, Third and Fourth Class Mail Sent by Nonhouseho]ds1
(To Recipient Groups)

Estimated Number of

1st, 3rd, and 4th Recipient Group as Reported by Sender
Class Mall Pieces in Coefficient

First Postal Quarter of Percent Not
(000,000) Variation Total Households Businesses Non-Profit Government Others Ascertained

15,599 .185 100X 713.7 22.4 0.7 1.1 2.1 (10.1)

6,285 .361 100% 89.1 7.3 0.8 * 2.7 f 4.0;

507 . 384 100% 86.4 13.1 0.1 0.2 0.2 19.0

2,109 .158 1002 74.2 21.8 0.1 1.4 2.6 125.3

422 .330 100% 48.4 51.3 0.1 0.1 0.1 8.7

3,926 171 100% © 46.6 49.8 0.7 1.7 1.3 { 8.0)

1,115 .162 100% 15.7 18.2 3.0 0.8 2.3 { 2.2)

1,235 .456 100% 79.0 13.5 0.3 5.8 1.4 ( 4.9)

1Alsu includes a small amount of second class transient mail.
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Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION Preliminary Reporti—Tenwtive Findings
First Postal Quanier PFY 1979
Welghied Evimates

Table 1.8: Special Services Used with First, Third and Fourth Class Mail
(By Class and Method of Mail)

Class and Method o7 Mail

Inter-
First Class Third Class Fourth Class national

1 Total Single Pre  Multi Total Sing]s Bu]k4 Mu]tiS Total Single Bu'!k6 Multi
Total First Piece® Sort Piece Third Piece’? Rate” Ppiece fourth Piece? Rate’ Piece Total

(78]

Estimated Number of 1st, 3rd, and
4th Class Mail Pieces for First

Postal Quarter (000,000) 15,599 8,502 7,102  9i$ 484 6,787 196 459 6,131 69 2 0.4 27 113
Cuefficient of Variation .185 UA ua ua UA UA UA VA UA UA UA UA UA UA
A1l Mail Not Requiring Special Services  90.8 97.3 98.6 87.6 97.2 B2.6 96.6 94.1  81.3 70.1 98,7 100.0  73.9 98.9
A1l Mail Requiring Special Services 9.2 2.7 l.¢ 12.4 2.8 17.4 3.1 5.9 18.7 29,9 1.3 0.0 26.1 1.1
Address Correction 76.7 23 115 25 [ | B4 9.7 64.5 7.8 70,0 247 (@al T T -2
€.0.D. * * * 0.0 * * 0.0 0.0 0.1 3.5 Ipo *
Certificate of Mailing 0.2 1.4 3.2 0.0 0.0- 0.0 0.0 0.0 0.0 0.0 |06 5.9
Certified 5,2 32,7 .2 0.0 * * 0.0 0.0 0.0 0.0 |[0.0 4.5
Control Pak 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 |0.0 0.0
Exapress 0.3 2.1 4.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 |0.0 -
Forwarding Postage Guaranteed 0.2 * 0.1 0.0 éfi 0.2 *  10.5 * 0.0 0.0 0.0 0.2
Insured 0.1 0.2 0.5 ¢@.0 * 1.9 0.0 0.0 1.3 52.4 0.0 a 22.9
Registerad 0.2 0.9 2.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 {0.0 49.6
Restricted Delivery * * 0.1 0.0 0.0 0.0 0.0 8.0 8.0 0.0 0.0 0.0
Return Postage Guaranteed 17.5 43.9 6.1 72.6 11.0 9.2 25.0 10.3 98.2 33.8 |0.0 2.8
Return Receipt Requested 8.8 29.3 66.5 0.0 5.0 0.0 0.0 5.1 0.1 .0.3 |0.0 3.0
Special Delivery 0.2 1.0 2.2 0.0 0.0 0.0 0.0 0.0 * 1.3 0.0 14.1
Special Mandiing * * 0.1 0.0 * * 0.0 0.0 0.3 12,1 (0.0 0.2
Standard Envelope Markings for * * * 0.0 L _| 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1 0.0

Federal Government Checks

Note: Percentages add to over 100% due to multiple services on a single mail piece.

UA: Unavailable at this time anmp]e base toe smali.
1128,000,000 unclassified mail pleces included in total only.

251ng1e picce rate mail not requiring the use of PS Forms 3602 or 3602PC.

3Single piece rate but mailed in bulk using PS Form 3602.

4Bulk rate mail bearing meter or precancelled stamps requiring the use of PS Form 3602PC.
sBulk rate mail bearing a permit 1mprint requiring the use of PS5 Form 3602.

6Bu]k rate mail requiring the use of PS Form 3605.

See Appendix A for copies of PS Forms 3602, 3602PC and 3605.
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Preliminary Repori—Tentative Findings

Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION First Postal Quarter PFY 1979
Weighted Estimates

Table 1.9: Contents of Mail Pieces Sent
(By Type of Nonhousehold Sender)

Nonhousehald Senders
: Al All
Total AN ; 2 ment
Nonhousehalds - Businesses Nonprofit Soverment
Es_timated Number of Mail Piecs&s for . ) .
First Postal Quarter (000,000 17,626 15,115 1,267 1,24
Coefficient of Variation .185 . .194 .162 . - . 456
Total Mail Pieces 100% 100% 160% 1002
Eills, Orders, Payments & Receipts: i .
Bills (wncludes past-due notices & solicitation) . 10.6 10.7 . 13.2 7.0
Purchase (rders {inciuding buying _ . ) :
and selling} . 0.9 0.9 0.7 0.4
Racripts, invoices, confirmations .
and notices of deposit 3.9 4.3 6.9 1.9
Cancelled checks 1.4 1.6 * *x .
Statements of account 5.9 6.4 4.6 0.4
Charge slips 0.2 0.3 0.0 0.0
Payroli checks 0.2 0.2 g.1 0.1
Pensien checks 0.3 0.3 * *
Dividend/interest checks 0.6 0.7 * *
Checks to vendors 2.0 2.1 3.3 0.3
Qthor checks 1.5 1.2 2.4 4.4
Cash * * 0.0 *
A1l other payment related items 1.7 1.5 0.4 5.3
Legnl/Financial Instruments
Cuntracts, deeds, policies, leases,
wills, bids, briefs, etc. 0.9 1.0 0.3 0.2
Stccks, bonds, and other securities 0.2 0.1 * 0.6

Page 1 of 3



Table 1.9 continued
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Legal/Financial Instruments {continued)
Licanses and registrations (drivers’
liceases and plates, liquor licenses
&nd tax licenses, voter and vehicle
registrations, etc.)
Tax faorms and returns
All other legal/Ffinancial instruments

. Enclosed Rsturn Envelopes & Cards
Envelopes & cards--business reply permit
Envelopes & cards--postage affixed
Envelopes & cards--postage not supplies
Self-contained return mailers

Hembership, Identification & Credit Cards
Hembership and identification cards
{including library cards, check
cashing 1D cards, employer-issued ID
cards, insurance cards, etec.)
Credit, debit & charge cards

Correspondence
Letter
Form letter {non-advertising)
tlotice
Greeting card
A11 other correspondence

Commynications
Magarzines & journals
iiedspapers
Nowsletters
Second Class-~Controlled Circulation
FPolitical campaign literature

Total

Nonhouseholds

wo
oo e

oOMNO B
W~ M n
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o me=Oo

oW R Lo
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AN

Businesses

oo
v
~t ch
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‘Nonprofit

0.3

oOBROWw
NO B

0.5
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All

Covernment
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O 0
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Table 1.9 continued
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Total M1 A AN
Nonhouscholds Businesses Nomprofit : Governrent
Communications {continued)
Reports 3 documents (may be mass
arcduced) ) 1.0 0.9 2.8 0.9
A1l other communication items 0.5 0.2 ‘3.5 1.0
Advertising & Merchandise '
advertising brochures, flyers,
circulars and form letters 33.4 9.1 8.5 2.6
Cztulogs (24 or more pages) 2.0 2.4 0.1 *
Coauptns 1.3 1.% 0.1 . . >
Samples . . * * . * i
2lzank business forms from’
suppliiers: including forms such
as checks, cnarge slips, etc. 0.6 0.7 0.2 *
Orher orfice supplies * * 0.1 *
Leers--to club mombers 0.1 0.2 * *
Books~-ocier . 0.3 0.3 0.3 *
Souns recerdings--to club members _ * * * 0.2
Sound recordings--other * * 0.2 *
Films: 15mn or less--to club members * * * *
Films:  15mm or less--ather * * 0.1 w
Computer Tapas dandfor Cards 0.2 0.2 * =
Fhotographic Materials (processed )
and unprocessed} 0.1 0.2 0.1 *
Spare parts * * * ]
217 other advertisina A merchandise 4.1 4.8 0.1 0.1
A1) Other Contents ! 0.9 0.8 2.2 0.7
Not Ascertained ' ‘ (8.1) (7.9) ' (14.3) (4.7)

Note: Percentages add to more than 100% due to multiple contents contained in single mail pieces,

Page 3 of 3



Section 1: VOQLUME OF MAIL AND MAIL PTECE DESCRIPTION Preliminary Report—Teniative Findings
Ficst Postal Quartes PFY 1979
Weighted Estimates
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Table 1.10: Contents of Mail Pieces Sent
{By Specified Type of Nonhousshoid Sender)

Specified Type of Nonhousehold Sender

Mail Al
Total Oriented Financial Dept. Qther Non- }
Nonhouseholds Industries Utilities Institutions Stores Businasses Profit Government
Estimated Number of Mail Pieces .
for First Postal Quarter (00C,700) 17,626 8,104 507 - 2,112 . 425 3,867 - 1,267 1,244
Coefficient of Variation .185 .361 .384 .158 .334 171 .162 .458
Jota] Mail Pieces 100% 100% 100% 100% 100% 100% 100% 1003
Gills, Orders, Payments & Receipts:
Bills ‘includes past-due notices )
& solicitation) 10.6 3.7 80.6 12.4 6.8 15.7 13.2 7.0
Furchasce Orders (including buying
and "selling) 0.9 0.1 D.2 0.7 3.3 2.6 0.7 0.4
Receipts, invaices, confirmations ’
and notices of deposit 3.9 0.3 2.7 9.5 25.5 8.3 0.9 1.9
Cancelled checks 1.4 * * 12.4 * 0.8 * *
Statements of account 5.9 0.3 4.5 26.7 17.2 9.6 4.6 0.4
Charge siips 0.2 * ' * 0.4 0.3 0.8 * 5
Payroll checks 0.2 0.1 * 0.1 0.3 0.4 0.1 0.2
Pension checks 0.3 * * 2.5 * * * *
Dividend/interest checks 0.6 0.2 0.2 1.3 * 1.6 * *
Checks 1o vendors 2.0 0.1 0.2 0.5 6.8 6.7 3.3 0.3
Other checks 1.5 0.1 0.3 4.0 0.5 2.4 2.4 4.4
Cash * * 0.0 * * * 0.0 *
A1l other payment related items 1.7 * 0.2 3.0 0.7 4.3 0.4 £.3
Legal/Firancial Instruments
Contracts, deeds, policies, leases,
wills, bids, briefs, etc. 0.9 0.1 1.4 5.8 0.1 1.1 0.3 0.2
Stccks, bonds, and other securities 0.2 * * 1.1 0.2 * * 0.6

Fage 1 of 3



Table 1.10 continued Specified Type of Nonhousehold Sender

Mail A1l
Total Oriented Financial Dept. Other Non-
Nenhouseholds Industries Utilities Institutions Stores Businasses Profit Government
Lzgal/Financial Instruments (continued)
Licenses and registrations (drivers’
liceases and plates, liquor licenses
and tax licenses, voter and vehicle
registrations, etc.) 0.1 * ¥ 0.1 * 0.1 * 0.8
Tax forms and returns 0.5 0.2 * 0.1 11.2 0.6 * 0.1
A1l other legal/financial instruments 34 0.1 0.2 3.0 * 1.0 0.3 38.0
Enclosed Meturn Envelopes & Cards
Envelopes & cards--business reply permit 4.5 7.0 0.2 1.6 0.1 1.9 3.4 3.6
Enveiopes & cards--postage affixed . 0.2 * * 0.2 * 0.7 0.1 *
Envelopes & cards--postage not supplied 2.7 1.9 9.1 5.0 6.6 0.9 4.0 4.9
Sz1f-contained return mailers 0.3 * 2.4 1.0 0.1 0.3 0.2 6.1
Membership, Identification & Credit Cards
HWembepeship and identification cards
{including library cards, check
cashing 1D cards, employer-issued ID
cards, insurance cards, etc.) 0.2 0.1 * 0.4 0.1 0.2 0.5 *
Credit, debit & charge cards 0.1 * 0.1 0.3 0.5 * * *
Lorrespandence ’
Letier 5.0 0.4 2.9 9.4 2.6 10.5 15.6 3.5
Form letter (non-advertising) 2.1 0.3 1.0 2.8 0.5 2.8 4.4 10.3
Meilice 1.8 1.2 1.2 3.7 2.8 1.5 3.0 3.
Greeting card 0.8 0.1 0.1 2.2 0.1 1.3 2.3 6.1
All other correspondence 3.4 0.2 0.9 3.4 3.5 3.5 4.8 23.2
Commynications
lkagazines & Jjournals 6.4 12,5 * * hd 0.1 6.0 0.2
llevspapers 3.9 7.8 * * * * 2.0 0.1
towsletters 2.0 1.0 * 0.2 0.1 2.4 13.2 1.3
. Second Class--not specified 3.7 6.5 0.0 0.2 0.7 0.1 7.4 0.2
Political campaign literature 0.2 0.3 0.0 * * % * *

Page 2 of 3



= Table 1.10 continued
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Mail ATl
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Storss Businesses Profit Goverrment
Communications {continued)
Reports & documents (may be mass .
araduced) 1.0 0.3 0.2 1.8 0.3 1.8 2.8 0.9
All other communication items 0.5 0.1 0.2 0.5 0.1 0.5 3.5 1.0
Advzrtising & Merchandise
Advertising brochures, flyers,
circelars and form letters 34.4 56.0 3.7 9.6 21.0 2z.8 8.5 z.6
Catalons (26 or more pages) 2.0 9.1 * * 0.2 0.2 0.1 *
Coupons 1.3 2.6 * 0.2 * 0.1 0.1 *
Samoles ) * * * * * 0.1 * *
Blank susiness farms from
suppiiers: including forms such
as checks, charge slips, etc. 0.6 * * 1.7 * 1.8 0.2 *
Cther cifice supplies * * * * 0.1 0.1 0.1 *
Bogks--to ¢lub members 0.1 * * * 0.0 0.5 * *
Cecors-~cther 0.3 0.4 0.1 * * 0.3 0.3 *
Sovnd recordings--to club memb=rs * * * * * * * 0.2
Suune rocordings--other * * 0.0 . * * * 0.2 *
Fiimr: 1imm or less--to club members * 0.0 0.0 0.0 * * * *
Films: 16rm or less--other * * * * * * 0.1 *
Computer Tapes and/or Cards 0.2 D.4 * 0.1 * * * *
Phatcgraphic paterials (processed
anc L.np*ccessed) * ) 0.1 * * 0.1 0.4 ) 0.1 1
Spare parts * * * * * * * *
A1l other advertising & merchandise 4,1 7.2 1.3 2.2 0.9 1.8 0.1 0.1
A1l Other Contents 0.9 0.5 0.6 0.9 1.2 1.2 2.2 0.7
Not Ascertained . (10.2) . {4.2) {5.7) (24.3) (4.4) (7.3} (14.3) (4.7)

Note: Percentages add to more then 100% due to multiple contents contained in single mail pieces.

Page 3 of 3



Estimated Number of Mail
Pieces for First Postal
Quarter (000,000)
Coefficient of Variation

Total Mail Pieces

Hajor Content Category

Bi1ls, Ordars, Payments,
Receints

Legal/Financial Instruments

Enclosed Raturn Envelopes
& Cards

Membership, Identification
and Credit Cards

Correspondence

Comunications

Advertising & Merchandise

Al Other Contents

Not Ascertained

UA:

1Sing]e piece rate mail not requiring the use of PS Forms 3602 or 3602PC.

T O R . R, NN

Table 1.11:

Class and Method of Mailing Major Content Categories of Mail

Class and Method of Mailting

ORHONEMOLD rO A M v

Preliminary Repori—Tentative Findings
First Postal Quartesr PFY 1979
Weighted Estimares

[nter-
First Class Second Class Third Class Fourth Class national
Total
Mdit Total Singli Fre Multi Total Total Singli Bulk Mu1t14 Total Single Bulk Mu]ti4 Not
Pieces First Piece Sort Piece Second Third Piecel Rate3 Piece® Fourth Piecel Rate® Piece Total Ascertained
17,626 8,502 7,102 916 484 2,034 6,787 196 459 56,131 69 42 ! 27 113 121
.185 UA UA  UA “UA UA UA UA  UA UA UA VA UA UA UA UA
100% 100%  100% 100%  100% 100% 10085 100% 100%  100% 1008 100% 100%  100% 100% 100%
26.5 53.9 51.158.6 B3.9 * 2.6 4.4 5.5 2.3 0.3 0.4 * 0.1 14.2 14.2
5.0 10.6 12.7 ~* 2.3 * 0.1 0.7 * 0.1 4.9 0.2 * 12.1 0.9 0.9
7.6 5.8 4.5 12.7 11.1 * 12.2 0.6 61.3 8.9 Q.2 0.3 * * 5.5 5.5
0.2 0.4 0.4 * * * 0.2 * * 0.2 * * * * * *
12.6 22.6 26.3 5.2 4.6 * 4.5 3.4 6.6 3.4 1.7 2.8 * * 49.7 49.7
17.8 3.6 4.3 * 1.8 99.8 8.7 63.4 13.8 6.6 2.7 4,5 * * 5.6 5.6
40.7 13.4 9.2 42.8 14.7 0.2 85.4 30.078.1 87.7 B6.6 85.7 100.0 87.8 54.1 £4.1
0.8 1.1 1.0 1.8 0.5 0.1 0.8 4.8 * 0.7 4.9 7.3 * * 0.4 0.4
(8.0} {11.1) (12.2){6.1) (4.3 (0.0 {6.5) (B.5)(6.8) (6-.4) (16.0) (16.2) (*) (15.9) {10.0) -—

Unavailable at this time.

Note: Percﬁﬁtages add to over 100% due to multiple contents in a single mail piece.

25ingle piece rate but mailed in bulk using PS Form 3602.

3
g

5Bu1k rate mail requiring the use of PS Form 3605,

See Appendix A for copies of PS Forms 3602, 3602PC and 3605.

Bulk rate mail bearing & permit imprint requiring the use of PS Form 3602.

Bulk rate wmail bearing meter or precancelled stamps requiring the use of PS Form 3602PC.
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Preliminary Repart—Tenuative Findings
‘l;ir's:hl’::uzl Quarter PFY 1979
Section 1: VOLUME OF MAIL AND MATL PIECE DESCRIPTION Fihied Blimats

Table 1.12: Recipient of Major Content Categories of Mail

Recipient Group as Reported by Sender

Number
All Not
Total Households Businesses Non-Profit Government Gthers Ascertained
Major Content Category
Bi11, Orders, Payments, Recelpts 100% 62.7 35.3 0.5 0.8 0.7 *
Legal/Financial Instruments 100% 63.4 26.9 0.2 9.3 0.2 *
Ernclosed Return Envelopes & Cards 100% 84.3 12.2 0.2 0.3 .0 *
Membership, Identification and

Credit Cards 100% n.s 26.1 0.9 1.1 0.4 *
Correspondence 100% 56.9 37.9 1.1 2.0 2.2 *
Communications 100% 46.4 49 ) 0.7 2.0 2.0 *
Advertising and Merchandise 100% 88.1 8.6 0.2 0.1 2.9 *
A1l Other Contents 100% 37.7 231 29.6 7.2 2.4 *
Hot Ascertained 100% 83.4 12.0 0.4 0.2 4.1 *
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Prefiminary Report— Tentative Findings
First Posul Quarter PFY 1979

Section T: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION Weighted Estimates

Table 1.13: Major Content Categories of First, Third and Fourth Class Mail Sent to Different Groups‘

Recipient Group as Reported by Sender

Numker
. AlY Not
Total Households Businesses Non-Profit Government Others Ascertained
Estimated Number of 1st, 3rd
and 4th Class Mail Pieces for
First Postal Quarter (000,000) 15,5499 10,335 3,139 104 160 288 1,573
Coefficient of Variation .185 UA UA UA UA UA UA
Total Mail Pieces 100% 100% 100% 100% 100% 100% 100%
Major Content Category
Bi11, Orders, Payments, Receipts 29.7 25.5 45.5 20.2 20.5 10.7 -
Legal/Financial Instruments 5.9 5.1 7.0 1.5 47.4 0.6 -
Enclosed Return Cnvelopes & Cards B.6 9.8 4.6 2.2 2.3 12.7 -
Fembership, Identification and 0.3 0.3 0.3 6.3 0.3 0.1 -
Credit Cards
Carrespondence 14.7 11.4 24.5 21.4 23.5 15.4 -
Communications 5.2 3.3 11.3 4.6 8.8 5.1 -
Advertising and Merchandise 47.4 56.9 18.1 14.5 2.8 70.2 -
All Qiher Contents 1.0 0.5 . 1.0 38.3 6.0 1.2 -
Not Ascertained {2.9) (3.3) {1.5) {1.5) {0.4) {5.7) -

Hote: Percentages add to over 100% due to muitiple contents 1n a single mail piece.

UA: Unavailable at this time.

'A]so includes a small amount of second class transfent mail.
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VOLUME OF MATL AND MAIL PIECE DESCRIPTION '

Table 1.14:

Estimated Number of First Class Pieces
for First Postal Quarter (000,000)

Coefficient of Variation

Total Mail Pieces

¥ajor Centent Cateqory

Biil, Urders, Payments, Receipts

Legal/Financial Instruments

Enclosad Return Envelopes & Cards

Membership, Identification and
Credit Cards

Correspondence

Cumaenications

.. Jvertising and Merchandise

A1l Jther Contents

lat Ascertained

Section 1:

Major Content Categories of First Class Mail Sent to Different Recipient Groups

Recipient Group as Reported by Sender

NONSRNE HOL MY SRR UDY
Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Weighted Estimates

Total Households
8,501 4,421
UA UA
100% 100%
53.1 54.8
1.0 11.6
5.6 7.0
0.4 0.4
23.0 20.6
3.5 0.9
13.6 15,0
1.1 1.0
{1.6) {1.6)

AN
Businecsses . Non-Profit Government Others
2,627 54 152 nz
UA UA UA UA
1002 1008 100% 100%
53.3 39.0 21.2 23.0
8.2 2.0 49.7 1.2
3.2 4.0 2.0 11.2
0.3 0.4 0.3 0.1
26.6 40.0 24.2 26.5
7.5 5.9 5.8 6.2
10.7 1z2.2 2.2 43.8
0.9 1.2 1.0 2.1
(1.6) (2.1) (0.3) (5.5)

Note: Percentages add to over 100% due to muitiplie contents in a-single mail piece.

UA: Unavailable at this time.

Number
hot

Ascertainad



mNUNHUUSEHDLD MALLSTREAM STUDY
Preliminary Report—Tentatlve Findings
First Posuat Quarter PFY 1979

Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION Weighied Estimates

Table 1.15: Major Content Categories of Third Class Mall Sent to Different Recipient Groups

Recipient Group as Reported by Sender

Number
Al Not
Total Households Businesses . Non-Profit Government Others Ascertained
Estimated Number of Third Class Pieces
for First Postal Quarter (000,000) 6,787 5,806 427 47 6 13 370
Coefficient of Variation UA UA GA UA UA UA UA
Total Mail Pieces 100% 100% 100% 100% 100% 100% 100%

Major Content Category

Bi11, Orders, Payments, Raceipts 2.6 2.7 2.3 0.0 0.1 * -
Legal/Financial Instruments 0.1 * 0.9 * 0.1 * -
Enclosed Return Envelopes & Cards 12.3 12.3 14.3 0.3 9.8 14.1 -
Membership, Identification and

Credit Cards 0.2 0.1 0.3 * * * -
Correspondance 4.3 4.2 7.4 0.7 5.8 0.2 -
Commynications 7.3 5.2 35.2 2.5 83.9 §.2 -
Advertising and Merchandise 87.1 89.8 58.7 15.2 10.4 95.3 -
A1l Other Contents 0.8 0.1 | 1.¢ 81.7 57.3 0.1 -
tist Ascertained {4.3) (4.5) {1.1) (0.8) {0.0) (6.0} -

Note: Percentages add to over 100% due to multiple contents in a single mail piece. .

UA: Unavailable at this time.




. NONHOUSEHOLD MAILSTREAM STUD'

Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION o Weighted Estimates

Table 1,16: Major Content fategories of Fourth Class Mail Sent to Different Recipient Groups

Recipient Group as Reported by Sender

Number
A Not.
Jotal Households Businesses Nan-Profit Government Others Ascertained
Estimated Number of Fourth Class Pieces
for First Postal Quarter (000) 69,896 36,018 18,577 873 599 4,863 8,966
Coefficient of Variation ua UA UA UA UA UA UA

Total Hail Pieces 100% 100% 100% 100% 100% 100% 100%

Major Content Category

BiTT, Orders, Payments, Receipts 0.3 0.2 0.4 * * 0.5 -
Legal/Financial Instruments 5.0 8.6 0.1 * 7.9 * -
Enclosed Return Envelopes & Cards 0.2 * * * * 2.3 -
Membarship, Identification and * * * * * * -
Credit Cards
Correspondence 1.7 0.5 3.5 0.4 28.8 0.2 -
Communications 2.8 1.1 6.3 1.2 2.5 1.2 -
Advertising and Merchandise B6.3 88.8 79.2 94,9 81.1 95.8 -
A1 Gther Contents 4.5 T.1 10.9 4.5 2.3 2.9 -
Not Ascertained (5.9) {9.3) (1.1) (0.2) (0.0) (0.1) -

Hote: Percentages add to over 100% due to multiple contents in a single mail piece.

UA: Unavailable at this time.
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Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION

- -
OUSM MATLSTREAM STUDY

Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979
Weighted Estimates

Table 1,17: Entry Point of and Indicia on First, Third and Feurth Class Maﬂl
{By Type of Nonhousehold Establishment)

Nonhousehold Senders

Total AN ATl AN

Nonhouseholds Businesses Nonprofit Governmant

Estimated Hember of First, Third

and Fourth Class Mail for _

First Postal Quarter (000,000) 15,599 13,250 1,115 1,234

Coefficient of Variation 185 .194 . 162 456

Mailstream Eniry 100% 100% 100% 100%
Post 07 fice bock or Weighing Station? 56.8 35.9 63.9 §5.6
Other Location Inside Post Office3 9.5 7.9 4.7 32.3
Other USPS Collection Box 9.8 10.1 11.6 4.1
Carrier 8.5 8.1 13.7 8.0
Drop Shipped 0.6 0.7 0.1 0.0
Mant Load 13.4 15.5 1.8 0.0
Other . 1.8 1.7 4.2 *
Not Ascertained (4.0) {(3.1) (4.8) (12.8)

Indicia 100% 100% 100% 100%
Stamped or Pre-Stamped 11.7 9.0 12.1 39.6
Metered 40.5 42.6 34.5 22.6
Franked * * * 0.1
Penalty 2.0 0.1 * 24.2
Business Reply 0.1 0.2 0.1 0.1
Perait 45.7 48.1 53.2 13.5
Not Ascertained {z.9) {2.6) (4.2) (4.1)

IA]so includes second class transient mail.

2Exc1udes drop shipments.

3Insicle or directly outside postal premises.



‘ NONHOUSEHOLD MATLSTREAM STUDY
N . . e —Tentativ
Section 1: VOLUNE OF MAIL AND MAIL PIECE DESCRIPTION Firat Posisl Quarter PRV 1975 e

Weighted Estimates

Jable 1.18: Entry Point of and Indicia on First, Third and Fourth Class Mai]l
{By Specified Type of Honhousehold Sender) :

Specified Type of Nonhousehold Sender

Mail Al
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
Estimated Number of 1st, 3rd, and
4th Class Mail Pieces for First
Pustal Quarter (000,000} 15,599 6,285 507 2,109 122 3,926 1,115 1,234
Coetficient of Variation .185 .361 . 384 .158 .330 171 162 456
Mailstream Entry 2 100% 100% 100% 100% 100% 100% 100% 1002
Post Office Dock or Weighing Statgon 56.4 64.7 §0.8 51.3 27.6 43.7 63.9 55.6
Cther Location Inside Post Office 9.5 1.1 6.7 13.3 10.6 16.3 4.7 32.3
Other USPS Collection Box 9.8 0.9 1.9 17.5 35.4 15.8 11.6 4.1
Carrier 8.5 1.0 3.9 17.4 21.5 13.9 13.7 8.0
Drop Shipped 0.6 0.6 0.0 0.0 0.0 1.4 0.1 0.0
Plant Load 13.4 31.1 0.0 0.4 4.8 0.7 1.8 0.0
Other 1.8 0.6 6.6 * * 4.2 4.2 *
Mot Ascertained (4.0) (1.1) (6.7) (4.2) (1.2) (5.5) {4.6) (12.8)
Indicia 100% 100% 100% 100% 100% 100% 100% 100%
Stemped or Pre-Stamped 11.7 1.5 15.6 8.9 12.1 20.5 12.1 39.6
Fevered 40.5 13.8 35.8 88.2 70.1 63.7 34.5 22.6
Franked * » 0.0 * * 0.1 * 0.1
Fenalty 2.0 * 0.0 0.4 0.0 0.1 * 24.2
Busirass Reply 0.1 0.1 * * 1.2 0.2 0.1 0.1
Permit 45.7 84.6 43.6 2.5 16.6 15.5 53.2 13.5
Not Ascertained {2.9) (0.9) (3.5) (2.2) {1.6) (5.7) (4.2) (4.1}

l,ﬂso includes second class transient maijl,

2IZ)n:c]udfes drop shipments.

3Inside or directly outside postal premises.
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Section 1: VOLUME OF MAIL AND MAIL PIECE’DESCRIPTION Fhst Fosidl Qoo PRV 1979 D

Weighted Estimates

Table 1.19: Entry Point of and Indicia on First, Third and Fourth Class Mai]l
{By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total .
Honhouseholds Less Than $100  $100-$1,000  $1,000-$5,000  $5,000-450,000  $50,000-4500,000  Over $500,000

Estimated Number of 1st, 3rd, and
4th Clacs Mail Pieces for First

Postal Quarter (000,000) 15,599 133 1,180 2,265 2,821 1,942 6,852
Coefficient of Variation .185 v 376 .202 .222 180 .218 .31
Maitstream Entry 2 100% 100% 100% 100% 100% 100% 100%
Post Gffice Dock or Weighing Station 56.4 0.1 33.3 37.7 49.6 76.4 63.8
Otner Location Inside Post Officed 9.5 22.6 23.1 26.1 13.3 5.7 1.1
Qther USPS Collection Box 9.8 1€.8 2z.4 26.2 20.2 3.0 *
Carrier 8.5 27.6 16.0 ¢.Q 1.6 11.7 6.5
Dran Shipped 0.6 32.1 1.3 0.0 * 1.0 0.2
Plant Load 13.4 0.0 0.0 0.9 3.3 2.0 27.5
Other 1.8 0.8 3.9 0.1 6.0 0.2 0.8
Not Ascertained (4.0) (5.8) (3.7) (9.2) (3.7) (3.2) (2.8)
Indicia 100% 100% 100% 100% 100% 100% 100%
Stamped or Pre-Stamped 11.7 62.4 54.7 33.0 3.0 7.0 1.6
Metered 40.5 3.2 18.0 38.5 68.8 57.3 28.3
Franked * 0.0 0.0 * * * *
Penalty 2.0 1.2 0.6 0.1 * 13.9 0.3
Business Reply 0.1 0.8 0.5 0.1 0.1 0.1 0.1
Permit 45.7 32.4 26.1 28.3 28.1 21.7 68.7
Not Ascertained (2.9) {6.6) {2.2) {3.5) (5.1) (4.0) (1.2)

IAIso includes second class transient mail.

2Excludes drop shipments.

3nside or directly outside postal premises.



Sectfon 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION gaNUNHUUSEHU‘-D MAILSTREAM STUDY

Preliminary Report—Tenutive Findings
Fhst Postal Quarter PFY 1979
Weighted Estimates

Table 1.20: Form of Addressing on First, Third and Fourth Class Mat1l
(By Type of Nonhousehold Sender)

Nonhousehold Senders

Total All Al AN
Nonhguseholds Businesses Nonprofit Government
Estimated Number of 1st, 3rd and 4th
Class Mail Pieces for First Postal
Quarter (000,000) 15,599 13,250 1,115 1,234
Coefficient of Variation 185 .194 .162 : .456
Addressing 100% 100% 100% 100%
Handwritten 7.5 6.2 IT.5 18.8
Typed? 41.5 39.7 40.7 62.2
Computer Printed 43.3 48.1 17.2 14.3
Other Printed 1.7 6.0 30.5 4.6
Not Ascertained {2.0) (2.0} {1.9) (3.1)
Addressed To 100% 100% 100% 100%
“THame Plus Address> 91.5 90.3 100.0 95.9
Occupant or Resident Plus Address ’ .

(no name} 5.5 6.5 0.0 0.0
Name PTus Occupant, etc., Plus -

Address 0.2 0.2 0.0 0.0
Occupant or Resident Only {no address) 2.8 3.0 0.0 4.1
Not Ascertained {1.6) (1.6) (3.2) (0.1)

Type of Window 100% 100% ' 100% 1002
Open 5.5 5.7 2.1 6.6
Transparent Covering 36.1 .7 16.9 37.4
None? 58.4 _ 56.6 80.9 56.0
Not Ascertained (7.7) {7.8) (5.2) {9.1)

lAlso includes second class transient mail.
ZIncludes all non-handwritten addresses for other than permit or bulk rate mafl.

Includes al single-piece mail for which question was not asked.

4lncludes self mailers,
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Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION Weighted Estimates

Table 1.21: Form of Addressing on First, Third and Fourth Class Mai'l1
(By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Mail All
Total Oriented Financial Dept. Other Non-
Nonhaouseholds Industries Utilities Institutions Stores Businesses Profit Government
Estimated Number of 1st, 3rd and 4th
Class Mail Pieces for First Postal
Quarter (000,000} 15,599 6,285 507 2,109 422 3,926 1,115 1,234
Coefficient of Variation .185 .361 .384 158 330 171 162 .456
Addressing 100% 100% 100% 100% 100% 100% 100% 1002
Handwritten 7.5 0.3 6.8 6.7 31.5 12.6 11.5 18.8
Typed? 41.5 9.8 33.7 83.8 44.5 65.2 40.7 62.2
Computer Printed 43.3 78.6 58.8 7.4 18.5 21.8 17.2 14.4
Other Printed 7.7 11.2 0.0 2.1 5.5 0.3 30.5 4.6
Not Ascertained (2.0) (0.9) (0.7} (2.3) {1.2) (2.9) (1.5) {3.1)
Addressed To 100% 100 100% 100% 100% 100% 100% 100%
Name Plus Addre553 91.5 79.9 100.0 100.0 94.6 9%.6 100.0 95.9
Occupant or Resident Plus Address
(no name) 8.5 13.9 0.0 0.0 0.0 0.1 0.0 0.0
Name Pluys Occupant, etc., Plus
Address 0.2 0.3 0.0 0.0 0.0 0.2 0.0 0.0
Occupant or Resident Only (no address) 2.8 6.0 0.0 0.0 5.4 0.0 0.0 4.1
Not Ascertained (1.6) (3.2) (2.2) (0.0) {0.4) {(0.1) (3.2) {0.1)
Type of Window 100% 100% 100% 100% 100% 100% 100 100%
Open 5.5 7.1 12.7 4.0 7.1 3.6 2.1 6.6
Transparent Covering 36.1 21.6 27.9 64.5 43.4 48.2 16.9 37.4
None? 58.4 71.3 59.3 31.6 49.5 48.2 80.9 56.0
Not Ascertained (7.7) (10.9) (7.3) (7.7) (1.4) {3.8) (5.2) (9.1)

Imso includes second class transient mail.

ZIncludes 311 non-handwritten addresses for other than permit or bulk rate mail.

3indudes all single-piece mail for which question was not asked.

4lncludes self mailers.



Section 1: VOLUME OF MAIL 'AND MAIL PIECE DESCRIPTICN

Table 1.22: Form of Addressing on First, Third and Fourth Class Maill

{By Postage Expenditure Last Year)

Postage Expenditure Last Year

Sk

NONHOUSEHOLD MALLSTREAM STUDY
Preliminary Report—Tentatlve Findings
First Postal Quarter PFY 1979

Welghted Estimstes

Total

Nonhouseholds Less Than $100  $100-%$1,000

$1,000-$5,000

$5,000-$50,000

$50,000-$500,000

Over $500,000

Estimated Number of 1st, 3rd and 4th
Class Mail Pieces for First Postal

Quarter (000,000) 15,599 133 1,180
Coefficient of Varjation -185 - W36 -202
Addressing 100% 100% 100%
Handwritten 3 371 27.1
Typeg? 41.1 32.1 45.4
Computer Printed 43.6 30.8 9.2
vther Printed 1.8 0.0 18.3
Not Ascertained (2.0) (2.0) {(3.6)
Adidressed To 100% 100% 100%
“ihame 7Tus AddressS §1.3 100.0 100.0
Occupant or Resident Plus Address
{no name) 5.6 0.0 0.0
Hame Plus Occupant, etc., Plus
Address 0.2 0.0 0.0
Jccupant or Resident Only (no address) 2.9 0.0 0.0
Mot Ascertained ' (1.7) (0.0) {(0.0)
Type of Window 100% 100% 100%
Gpon 5.3 ) 2.0 2.8
Transparent Covering 35.8 8.1 13.6
Monaf 58.9 89.9 83.6
Yot Ascertained (7.7) - (2.2) (5.4)

1 . .
*Also includes secord class transient mail.
2Inc1udes atl non-handwritten addresses for other than permit or bulk rate mail.

3includes 211 single-piece mail for which question was not asked.

4
Includes self mailers and packages.
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VOLUME OF MAIL AND MAIL PIECE DESCRIPTION '

Estimated Number of lst, 3rd and 4th
Class Mail Pieces for First Postal
Quarter (000,000)

Coefficient of Varijation

Adiressing
Handwrilten
Typed?

Computer Printed
Other Printed
Nat Ascertained

Addressed To 3
Hlame PTus Address
Qccupant or Resident Plys Address
{no name)
ftarre Plus Occupant, etc., Plus
Adéress

Dccupant or Resident Only (no address)

Mot Ascertained

Type of Window
Upen
Transparent Covering
Ronet
Mot Ascertained

Table 1.23: Form of Addressing on First, Third and Fourth Class Mail

Total

15,599
185

100%
7.6
al.1
43.6
7.8
(2.0

100%

91.
5.

-2 Y L= 0 B % |

! . .
Also includes second class transient nail.

2[ncludes

2
Includes

4Inc1udes self mailers,

un

[

~d

Section 1:

(By Class and Method of Mail}

1

Class and Method of Mail

First Class

Total Sing1g Pre Mu]ti7
First Piece® Sort Piece
5 8,502 7,102 916 484
UA UA UA UA
1008 100%  100% 100%
13.0 15.7 0.0 0.0
70.8 B84.3 1.6 5.8
15.8 0.0 95.8 94.0
0.3 0.0 2.6 0.2
) {2.3) (2.3) (2.8) (2.1)
100%  100%  100% 100%
99.8 100.¢ 100.0 97.1
0.0 0.0 0.0 0.8
0.1 0.0 - 0.0 2.1
0.0 0.0 0.0 0.0
) (0.2) (0.0) ({(3.5) (2.2)
“100%  100%  109% 100%
4.8 3.9 11.5 5.2
49.6 46.4 6Z.6 62.0
45.6 49,7 25.9 25.8
) (5.7) (6.5) (0.3)

Single piece rate but mailed in bulk using PS Form 3602.

(1.5}

International & class not ascertained mail pieces included in total only.
Single piece rate mail not requiring the use of PS Forms 3602 or 3602PC.

@11 non-handuritten addresses for other than permit of bulk rate mail.
all sinale-piece mail for which ausstion was not asked.

Third Class

Fourth Class

Total Single Bulk Mu1tig
Third Piece® Rated Piece
6,787 1% 459 6,131
UA A UA UA
100%  100%  100% 100%
0.7 48 01 0.6
4.1 95.2 8.6 1.0
78.3 0.0 B81.7 B80.4
17.0 0.0 9.7 18.0
(0.9) (2.3} (1.4) (0.8)
100% 100% 100% 100%
80.2 100.0 96.8 78.2
12.9 0.0 6.3 14.3
0.3 0.0 2.8 0.1
6.7 0.0 0.0 7.4
(3.6) (0.0) ({0.9) (3.9)
100%  100% 100% 100%
6.4 * 1.4 7.0
15.1 6.4 10.7 20.3
74.4 93.6 B87.8 72.7
(9.9) {3.6) (0.3) (10.6}

Tota! Single Bu]klOMu1ti
Fourth Pieceb Rate EjeceQ
69 42 0.4 27
UA UA UA UA
100% 100% 1002 100%
3.3 5.6 0.0 0.0
64.9 94.4 0.0 25.2
31.8 0.0 100.0 74.8
0.0 0.0 0.0 6.0
{6.3) (9.7) (0.0) (12.0)
100% 100% 100% 100%
100.0 100.0 100.0 100.0
0.0 0.0 0.0 0.0
0.0 0.0 0.0 0.0
0.0 0.0 0.0 0.0
{0.5) {0.0) (0.0) (1.2)
1002 100% 100% 100%
8.9 * 0.0 22.7
0.4 * 0.0 1.1
90.6 100.0 100.0 76.2
(4.2) (4.2) (0.0) (4.3)

BBu'Ik rate majl bearing meter or precancelled stamps requiring the use of
PS Form 3602PC. ’

SBulk rate mail bearing a permit imprint requiring the use of PS Form 3602,

10

Bulk rate mail requiring the use of PS Form 3605.

See Appendix A for copies of PS Forms 3502, 3602PC and 3605.
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Preliminary Repori—Tentative Findings
First Postal Quarter PFY 1979
Weighted Estimates

Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION

Table 1.24: Shape and Size of First, Third and Fourth Class Mail
(By Type of Nonhousehold Sender)

-

___ Nonhousenold Senders

Total ANl All ANl

Nonhouseholds Businesses Nonprofit Government
Estimated Number of 1st, 3rd, and
4th Class Mail Pieces for
First Postal Quarter (000,000) 15,599 13,250 1,115 1,234
Coefficient of Variation .185 .194 .162 .456
Total Mail Pieces 100% 100% 100% 100%
Envelopes
fegion 1 61.7 59.7 57.0 88.1
Regicn 2 1.6 1.7 0.7 1.1
Ragien 3 2.9 3.1 2.5 a.7
Repion 4 0.1 0.1 * 0.1
Region & * * * *
Region G 0.3 0.2 0.1 1.6
fagion 7 0.5 0.6 0.5 0.2
R2;10n 3 c.1 0.1 * 0.1
Raaion i * * 0.0 *
ot fscertained 1.6 ’ 1.7 1.7 0.1
Card:.-Sincle
Rugenn b 5,7 6.0
Regisn 2 * * éé {21'3
Ragicn 3 » * 0.0 0.0
Reaicn 4 » 0.0 0.0 0.4
Redion 5 * * * *
Rugion & 0.2 . 0.2 0.2 *
Regisn 7 * * * *
Bagion 8 0.0 0.0 0.0 0.0
Region 2 * * 0.0 0.0
Not Ascertained 0.4 0.3 0.1 1'6
Page 1 of 2
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Table 1.24 continued

Nonhousehotd Senders

Total AN A1 A
Nonhouseholds Businesses Honprofit Government
Cards--Double
Region 1 0.3 0.4 0.1 *
Region 2 0.0 0.0 0.0 0.0
Region 3 * * 0.0 0.0
Region 4 0.0 0.0 0.0 0.0
Region 5 * * * *
Region 6 * 0.0 * *
Region 7 0.0 0.0 0.0 0.0
Region 8 0.0 0.0 0.0 0.0
Region 9 0.0 0.0 0.0 0.0
Not Ascertained * * * . *
Self Mailers
Region 1 8.7 8.6 16.8 2.6
Region 2 0.2 c.1 2.0 *
Region 3 1.2 1.4 0.0 0.2
Region 4 * * 0.0 0.0
Region § * * 0.0 0.0
Region 6 0.2 0.1 1.5 0.2
Regian 7 1.1 1.0 3.4 *
Region 8 5.3 5.1 0.0 *
Region 9 0.0 0.0 0.0 0.0
Not Ascertained 0.8 0.7 2.4 0.1
‘A1l Others? 7.9 9.0 3.8 0.6
Not Ascertained (0.8) (0.9) (0.2) (1.4)

Note: See dimension chart, Appendix A, for region designations.

Ynciudes packages and padded mailing containers for which summary size measures will be avaitable in the final report.
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NONHOUSEHOLD MAILSTREAM STUDY
section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION Preliminary Report—Tentative Findings

First Postal Quarter PFY 1979
Weighted Estimates

Table 1,25  Shape and Size of First, Third and Fourth Class Mafl
(By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Mail A1t
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
Estimated Number of 1st, 3rd, and
4th Class Mail Pieces for First ‘
Postal Quarter (000,000) . 15,599 6,285 507 2,109 422 3,926 1,115 1,234
Coefficient of Variation .185 .361 .384 .168 .330 AN .162 .456
Tota) Mail Pieces 100% 100% 100% 100% 100% 1003 100% 100%
Envelgpes
Region 1 61.7 32.2 §2.0 92.9 .83.6 84.0 57.0 88.1
Region 2 1.6 1.7 0.1 0.8 0.1 2.5 0.7 1.1
Regicn 3 2.9 2.3 0.8 2.3 0.3 5.5 2.5 0.7
Rebion 4 0.1 0.1 * 0.1 0.3 0.3 * 0.1
Regicn 5 * * 4 * % ) *
Region & 0.3 0.1 * 0.9 0.1 0.2 0.1 1.6
Region 7 0.5 1.1 0.2 * 0.2 0.1 0.5 0.2
Region 8 0.1 * * * 0.1 0.1 * 0.1
Region 9 * * 0.0 * * 0.0 Tk
Not Ascertained 1.6 0.8 . 3.7 2.1 6.6 2.1 1.7 0.1
Cards--Single
Region 1 5.7 9.6 36.1 0.1 1.6 0.2 7.1 2.3
Region 2 : - * 0.0 0.0 * 0.0 * 0.0 0.0
Region 3 * 0.0 c.0 0.0 0.0 * 0.0 0.0
Region 4 * 0.0 0.0 0.0 0.0. 0.0 0.0 0.4
Region 5 * * * 0.0 * * *
Region 6 0.2 0.1 * * 0.2 0.7 0.2 *
Region 7 * 0.0 0.0 * 0.0 * * *
Region 8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 9 * 0.0 0.0 0.0 0.0 * 0.0 0.0
Not Ascertained 0.4 0.1 6.3 * 0.5 0.1 0.1 1.6
Page 1 of 2
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-
Table 1.25 continued

Specified Type of Ronhousehold Sender

ail A1)
Total Oriented Financial Dept. Other Non- .
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government -
Cards--Double
Region 1 0.3 0.4 * * * 0.7 0.1 »
Region 2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 g.0
" Region 3 * 0.0 0.0 0.0 0.0 * 0.0 0.0
Region 4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 5 > * 0.0 * 0.0 0.0 * *
Ragion 6 * * 0.0 0.0 0.0 * * *
Region 7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 8 .0 0.0 G.0 0.0 0.0 0.0 0.0 0.0
Region 9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Not Ascertained * * * * 0.1 0.1 * *
Self Mailers
Region 1 8.7 17.5 0.5 0.2 * 0.8 16.8 2.6
Region 2 0.2 0.1 0.0 0.0 0.0 0.1 2.0 *
Region 3 1.2 2.2 0.0 0.0 0.0 1.2 0.0 0.2
Region 4 * 0.0 0.0 * 0.0 0.0 0.0 0.0
Region & * * 0.0 * 0.0 * 0.0 0.0
Region 6 0.2 0.2 0.0 * 0.0 * 1.5 0.2
Region 7 1.1 2.0 0.0 0.0 * 0.1 3.4 *
Region 8 4.3 10.8 0.0 0.0 0.0 0.0 0.0 *
Region 9 0.6 0.0 0.0 0.0 0.0 0.0 0.0 ¢.0
Not Ascertained 0.8 1.4 0.0 0.1 * * 2.4 0.1
A1l Others! 7.9 17.6 0.2 0.4 6.2 1.2 3.8 0.6
Not Ascertained {0.8) (0.9) {0.6) {0.1) (5.6) {0.1) (0.2) (1.4)

Note: See dimension chart, Appendix A, for region designations.

Yncludes packages and padded mailing containers for which summary size measures will be available 1n the final report.
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Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979
Weighted Estimates

Section 1: VOLUME OF MAIL AND MAIL PIECE DESCRIPTION

Table 1.26: Size and Shape of First, Third and Fourth Class Mail
(By Class and Method of Mail)

Class and Method of Mail

First Class Third Class Fourth Class
Total Single Pre Permit Totalt Single Bulk Permit Total Single Bulk Permit
Total First Piece Sort Imprint Third Piece Rate Imprint Fourth Pfece Rate Jmprint
Estimated Number of ist, 3rd, and
4th Class Mail Pieces for First '
Postal Quarter (000,000) 15,599 8,502 7,102 216 484 6,787 196 459 6,131 69 42 0.4 27
Coefficient of Variation 185 UA UA UA 1.} UA UA UA UA UA UA LA UA
Total Mail Pieces 100% 100% 100% 100% = 100% 100% 100% 100% 100% 1008 100% 100% 100%
Envaelapes
Region 1 61.7 B7.6 90.2 77.4 67.0 29.4 25.0 81.9 25.8 0.8 1.4 0.0 0.0
Reaion 2 1.6 1.3 1.5 0.0 1.8 1.9 47.7 0.2 0.5 0.9 1.4 0.0 0.0
Region 3 2.9 2.8 i.1 0.0 3.9 2.9 10.2 3.2 2.6 0.9 1.5 0.0 0.0
Rebion 4 0.1 0.2 0.2 0.0 0.0 * 0.1 0.2 * 0.2 0.3 0.0 0.0
Region 5 * * * 0.0 0.0 0.0 0.0 0.0 0.0 * - * 0.0 0.0
Region E 0.3 0.6 0.7 0.0 0.2 * * 0.3 * 0.0 0.0 0.0 0.0
Reqgicn 7 0.5 0.2 0.2 0.0 * 1.0 0.4 0.0 1.1 * 0.1 0.0. 0.0
Region 8 0.1 0.1 0.1 0.0 0.0 * 0.1 0.0 0.0 0.1 0.1 0.0 0.0
Region Y * * * 0.0 0.0 * * 0.0 0.0 * * 0.0 0.0
Not Ascertained 1.6 1.4 1.0 5.1° 0.7 1.7 4.2 8.1 1.1 2.4 1.9 0.0 0.0
Cards--Single
Region 1 5.7 3.4 1.5 10.5 18.5 9.0 * 0.0 9.9 0.0 0.0 0.0 0.0
Region 2 had * * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 3 * * * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 4 * 0.1 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
egion 5 * * * 0.0 0.0 0.0 ‘0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 6 0.2 0.4 0.5 0.0 0.1 * n.2 0.1 * 0.0 0.0 0.0 0.0
Region 7 * * * 0.0 0.0 * * 0.0 0.0 0.0 0.0 0.0 0.0
Ragion 8 0.0 0.0 0.0 0.0 0.0 c.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 9 * * * 0.0 c.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Not Ascertained 0.4 0.7 0.1 5.6 0.5 * 0.4 0.0 * 0.0 0.0 0.0 0.0

Page 1 of 2



Table 1.26 continued

Class and Method of Mail

First Class Third Class Fourth Class
Total Single Pre Permit Total Single Bulk Permit Total Single Bulk Permit
Total First Piece Sort Imprint Third Piece Rate Imprint Fourth Piece Rate imprint
Cards--Double
Regign 1 0.3 0.3 0.3 0.0 1.6 0.3 0.0 0.0 0.4 0.0 0.0 0.0 0.0
Region 2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Regian ] * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region b * * * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 6 * » 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Hot Ascertained * * * 0.0 0.5 * * 0.0 0.0 0.0 0.0 0.0 0.0
self Mailers .
Region 1 8.7 0.4 D.1 0.7 4.4 19.3 0.1 2.0 21.2 * * 0.0 0.0
Region 2 0.2 * * 0.0 0.0 0.5 0.0 0.0 0.5 0.0 0.0 0.0 0.0
Region 3 1.2 * * 0.0 * 2.7 0.0 2.6 2.8 0.0 0.0 0.0 0.0
Region 4 * * * 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Region 5 * * * 0.0 0.0 » 0.0 0.0 * 0.0 0.0 0.0 0.0
Region 6 0.2 * * 0.0 0.4 0.4 0.0 * 0.4 0.0 0.0 0.0 0.0
Region 7 1.1 0.1 0.1 0.0 0.0 2.4 0.0 0.1 2.6 0.0 0.0 0.0 0.0
Region 8 4.3 * * 0.0 0.0 10.0 0.0 0.0 1i.0 0.0 0.0 0.0 0.0
Region § 0.0 0.0 0.0 0.0 0.0 a.¢ 0.0 6.0 0.0 0.0 0.0 0.0 0.0
Not Ascertained 0.8 * * 0.0 0.4 1.7 0.0 0.0 1.9 0.0 0.0 0.0 0.0
A1l Others! 7.9 ) 0.3 0.3 0.1 0.0 16.8 11.6 1.2 18.1 94.7 91.3 100.0 100.0
Not Ascertained {0.8) (0.8) (0.4) (3.0) (z.6) (0.8) (0.2) (3.2} (0.6) (0.7) (0.4) (0.0} (1r.2)

Note: See dimension chart, Appendix A, for region designations.

][ncludes packages and padded mailing containers for which sunmary sizc measures will be available in the final report.
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Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Section 2: CURRENT USE OF USPS Weighted Estimates

Table 2.1: Incoming Mail Delivery
(By Type of Nonhousehold)

Type of Nanhousehoid

Total AN Al All
Nonhouseholds Businesses Nonprofit Government,
Weighted Sariple 4,311,541 3,788,3N 295,987 227,223
Unweighted Sample 1,213 989 138 86
%] [*1 (%] (%]
Incoming Mail 1
Routinely Delivered by Post Office 76.1 77.4 55.8 73.8
Once a Day 67.6 68.4 57.7 67.5
More Than Once a Day 3.2 3.2 0.2 6.3
Not Ascertained 1 5.3 5.8 1.9 0.0
Routinely Picked up by Establishment 15.8 14.7 33.4 12.0
Once a Day 12.4 11.9 19.9 10.2
More Than Once a Day 2.9 2.7 6.8 1.8
Not Ascertained \ 0.6 0.1 6.7 0.0
Both Picked Up and Delivered 6.9 6.5 6.0 14.1
Reason Picked Up? 3 22.7 21.2 9.4 26.1
Firm Haldout 4.4 5.3 0.6 0.3
Caller Service 2.5 1.4 0.1 23.9
Box 77.7 77.5 95.3 44.6
General Delivgry 0.1 0.1 * 0.0
Get it Faster 8.0 8.6 2.7 12.2
Other 8.5 8.8 1.3 19.8
Not Ascertained (1.0) (1.2) (0.1) (0.1)
Other 1.2 1.3 0.8 *
Not Ascertained (1.8) (1.3) (3.5) (7.0)

1
from Executive Questionpaire. Based on the guestions: Does the Postal Service routinely deli i i i i i
_ . d t : 5 Yy delivery mail to this establishment, is it rouvtinely picked
up at the Post Office or what? 1Is the mail (delivered/picked up) ance a day, or more than oncc a day? . vP

2 . . . . X .
From Hail Hancler Questionnaire. Dzsed on the questions: Toes your establishment bick up any nf its incoming mail at the Post Office? If yes: Do

you pick it up.because you are a firm holdout, because ycu have caller service. because you have a box in 2 box section, because you receive some mail
at general delivery, or wnat?

K]
Percentage of those who answered either "Routinely P " " i " dd t re
than 1003 because of myltiple moitiome: y Picked Up by Establishment" or "Routinely Picked Up and Delivered." Percentages may add to mo

this was mentioned by a sufficient number of respendents to warrant reporting.
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NONHOUSEHOLD MATLSTREAM STUDY
Preliminary Report—Tentative Findings
First Posui Quarter PFY 1979

Weighted Estimates

Section 2: CURRENT USE OF USPS

Table 2.2: [ncoming MaiTl Delivery
(By Specified Type of Honhousehold)

Specified Type of Nonhousehold

Mail All
Total Oriented Financial Dept. Other Non—_
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
uaighted Sample 4,217,541 86,957 29,715 184,770 165,044  3,321,R46 29%,987 227,233
Unweighted Sample 1,213 130 55 170 60 574 138 B6
. , [%] (%] %] (%] (%] %] [%] (%]
Incoming Maii 1
Routinely Delivered by Post Office 76.1 34.8 48.2 52.6 94.3 79.3 59.8 73.8
Once a Day 67.6 33.4 48.1 40.0 94.2 69.8 57.7 67.5
More Than Once a Day 3.2 0.8 0.0 11.7 0.0 3.0 0.2 6.3
Not Ascertained 1 5.3 0.6 0.0 0.9 0.0 6.6 1.9 0.0
Routinely Picked up by Establishment 15.8 40.3 16.7 40.2 5.7 13.0 33.4 12.0
Once a Day 12.4 12.3 9.7 22.5 2.1 11.8 19.9 10.2
More Than Once a Day 2.9 27.9 6.9 17.7 1.9 1.2 6.8 1.8
Not Ascertained 1 0.6 0.1 0.2 * 1.6 0.1 6.7 14.1
Both Picked Up and Delivered 6.9 23.5 0 .2 0 6.6 6 Q.
Reason Picked Up2*> 22.7 63.8 16.8 43.4 5.8 39 12.0
Firm Holdout 4.5 0.7 17.2 5.6 15.7 5.5 0.6 0.3
Caller Service 2.6 3.8 16.5 1.7 6.0 1.1 1.0 24.0
Box 77.7 89.7 76.7 89.6 99.3 74.5 9.0 44.6
General De]ivsry . 0.1 * * * 0.0 0.2 0.0 0.0
Get it Faster 8.0 5.9 2.7 4.0 0.0 4.5 2.7 12.2
Other B.5 0.7 9.7 2.4 0.2 10.3 1.3 19.9
Not Ascertained (1.0} (0.1) {0.0) {0.3) {0.0) (1.3) (0.1) (0.1)
Other 1.2 1.4 35.0 4.0 0.0 1.0 0.8 *
Not Ascertained (1.8) (0.8) (7.8) (0.3) {0.0) (1.4) (3.5) - {7.0)

1From Executive Questionnaire. Based on the guestions: Does the Postal Service rcutinely delivery mail to this estab11sﬁment. is it routinely picked
up at- the Post Oifice or what? 1Is the mail (delivered/picked up) once a day, or mora than once a day?

2Frnm Mail Handler Questionnaire. Based on the questions: Oocs your establichacal pick up any of jts incoming mail at the Post Office? If yes: Do
you pick it up because you ave a firm holdout, bacause you have caller service, because you have a box in a box section, because you receive some maf)
at general delivery, or what?

3 .
Percentage of those who answered either "Routinely Picked Up by Establish " " "
than 1002 because o multiple menticne y p by ablishment” or “Routinely Picked Up and Deldvered." Percentages may add to more

this was mentioned by a sufficient number of respondents to warrant reporting.
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PMreliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Section 2: CURRENT USE OF USPS Weighted Estimates

Table 2.3: Incoming Mail Delivery
(By Postal Region)

- Postal Region

Total
Nonhouseholds Northeastern Eastern Southern Lentral Western
Weighted Sample 4,311,540 516,504 539,955 1,354,066 1,100,399 800,615
Unwelghted Sample 1,213 168 134 345 361 205
=] [%] (1] (%] (%] (%]
Incoming Mail 1
Routinely Delivered by Post Office 76,1 88.5 89.3 67.6 66.2 87.2
Once a Day 67.6 72.0 88.7 61.2 b4.4 79.7
More Than Once a Day 3.2 16.4 0.1 1.8 1.8 0.7
Not Ascertained 1 5.3 0.1 0.5 4.6 9.9 6.8
Routinely Picked up by Establishment 15.8 6.1 7.1 19.9 26.7 6.1
Once a Day 12.4 5.8 3.1 15.6 21.0 5.5
More Than Once a Day 2.9 0.3 3.4 2.9 5.6 0.7
Not Ascertained 1 0.6 * 0.6 1.4 0.2
Bath Picked Up and Delivered 6.9 5.1 0.6 10.9 6.1 6.4
Reason Picked Up?*> 22.7 11.2 1.7 30. 2.8 2.5
Firm Hotdout 4.5 - 2.1 0.9 1.0 9.8 2.3
Caller Service 2.6 7.1 0.2 0.7 5.2 0.4
Box 77.7 89.6 86.4 79.2 72.5 81.0
General Delivery 0.1 0.4 0.5 0.2 0.0 *
Get it Fasterd 8.0 1.0 11.7 1.0 2.9 15.8
Other 8.5 0.8 1.0 9.0 11.1 3.4
Not Ascertained (1.0) (15.3) (0.1) * (0.7) {0.1)
Other 1.2 0.3 3.0 1.5 1.1 - 0.3
Not Ascertained (1.8) (0.3) (0.2) ") (3.0) (5.0)

1 , . . . ’
From E;ecut1ve Que§t1onna1re. Based on the questions: Does the Postal Service routinely delivery mail to this establishment, is it routinely picked
up at the Post Office or what? Is the mail (delivered/picked up) once a day, or rurc Lhan once a day?

2From Mail Handler Questionnaire. Based on the questions: Does your establishmenl pick vp any of 1ts incomipg mail at the Post Office? If yes: Qo

you pick it up because you are a firm holdout, because you have caller service, because you have a box in a box section, because you receive some matl
at general delivery, or what? '

3Percentage of those who answered either "Routinely Picked Up by Establishment" pr "Routinely Picked Up and Delivered." Percentages may add to more
than 100% because of multiple mentions.

4Th15 was mentioned by a sufficlent number of respondents to warrant reporting.



mNDNHOUSEHDLD MAILSTREAM STUDY
Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Section 2: CURRENT USE OF USPS Weighted Estimates

¢

Table 2.4: Incoming Mail De]1ver{
{By Postage Expenditure Last Year

Fostage Expenditure Last Year

Total
Nonhouseholds Less Than $100 $100-31,000  §1,000-$5,000  $5,000-350,000  $50,000-$500,000 Over $500,000
Weighted Sample &;311,54] 1,420,565 1,721,012 718,193 385,417 15,923 4,319
Unweighted Sample 1,213 130 202 225 290 189 127
[%] [*] [%] [%1 [%] [%] (%]
Incoming Mail 1
Routinely Delivered by Post Office 6.1 . 85.0 78.5 65.3 45.8 16.4 33.6
Once a Day 67.6 75.0 75.4 39.6 35.4 6.8 2.1
More Than Once a Day 3.2 1.5 1.0 10.9 - 2.9 9.5 30.9
Not Ascertained ] 5.3 8.5 2.1 4.8 11.5 0.1 0.5
Routinely Picked up by Establishment 15.8 10.0 15.2 24.7 26.2 59.4 54.9
Once a Day 12.4 7.4 13.0 20.3 14.8 24.3 23.4
More Than Once a Day 2.9 1.3 2.0 4.1 11.2 34.9 29.5
Not Ascertained 0.6 1.4 0.2 0.3 0.3 0.2 2.0
Both Picked Up and Delivered* 6.9 4.3 6.2 3.8 18.0 14.8 11.5
Reason Picked yp?+> 22.7 14.3 21.4 3.5 24.2 74.2 66.4
Firm Holdout ) T 4.4 - 0.0 0.0 T 14.5 4.6 13.3 5.0
Caller Service 2.5 0.0 0.0 0.5 16.6 14.5 28.0
Box 17.7 85.8 79.2 74.4 62.2 74.3 80.8
General Delivery 0.1 0.0 0.0 0.4 *0.0 0.9 0.4
Get it Fasterd 8.0 9.5 5.9 6.4 15.0 11.0 12.8
Other 8.5 4.7 14.9 4.5 4.9 6.4 3.2
Not Ascertained {1.0) (0.0) {0.0) (3.4) {1.1) (0.4} (2.4)
Other 1.2 0.7 0.1 0.2 6.0 9.5 0.0
Not Ascertained (1.8) (0.7) (0.5) (0.4) {0.5) {4.4) (0.8)

1From Executive Questionmaire. Based on the questions: Does the Postal Service routincly delivery mafl to this establishment, Is it routinely picked
up at th2 Post Office or what? Is tie mail [delivered/picked up) once a day, or morc Lhap once a day?

ivem ¥ail Handlar Questionnaire. Dased on the quzstions: Does your zclablishwenl pick up any of its incoming mail at the Post Office? [f yas: Mo
¥ou pick it up because you are a firm holdout, Lecause you have caller service, because you have a box in a box section, because you recelve some maijl
¢t general delivery, or what?

3Percentage of those who answered either "Routinely Picked Up by Establishment" or "Routinely Picked Up and Delivered." Percentages may add to more
than 100% because of muitipie menifons.

4Th1s was mentioned by a sufficient number of respondents to warrant reporting.



NONHOUSEHOLD MAILSTREAM STUDY
. Preliminary Report—Tentative Findings
Section 2: CURRENT USE OF USPS First Postal Quarter PFY 1979

Welghted Estimates

Table 2.5: Outgoing Mail Characteristics
(By Type of Nenhousehold Sender)

____Nonhousehoid Senders

Totat AN AN m
Nonhouseholds Businesses Nonprofit Government

Weighted Sample 4,311,540 3,788,301 295,987 227,223
Unweighted Sample! 1,213 989 138 86
Percent of Nonhousehold Establishments
That Over a Year Send

No Mall of Any Kind 6.9 6.8 2.3 14.0

Any Single Piece Mai) 93.1 93.2 97.7 86.0

Any Multi-Piece Mall 5.6 3.1 30.3 16.0
Percent of Nonhousehold Establishments

160 163 258

That Gver a Normal Week Send 152

No Mail of Any Kind 0.z 2 26.8 24.3
Some Single Piece Mail 68.4 67.8 69.3 75.6
Average Number of Pieces Per Week
Less than 10 pieces 30.1 30.1 31.9 28.0
10-39 36.9 8.4 25.0 n.z
40-99 16.4 15.6 19.5 23.0
100-499 12.9 12.1% 19.2 . 14.9
500 or more pieces? 3.7 _ 1.8 4.1 2.8
Some Multi-Piece Mail 1.4. 0.5 12.2 0.9
Average Number of Mailings Per Week
One 68.2 40.9 85.1
Two 21.0 a.a 8.3 a
Three or More 10.8 17.9 6.6
Average Number of Pieces Per Mailing 4,486 7,467 878
Average Number of Pleces Per Week 8,480 23,149 1,080
tess Than 250 Pieces '?.1 10.3 14.2
230-499 35.2 0.3 54.9
500-999 14.3 22.8 10.8 a
1000-2999 19.8 18.0 19.4
3000-7999 13.3 35.8 0.0
8000 or more pieces 5.1 12,7 0.7

lThe basis for percent of establishments over a normal week are: 1,124; 9143 127; and 83 instead of 1,213; 989; and 86 respectively. This reflects the
drop in response rate for mail piece data collection over Interview data cnllactinn,

2Mu]tipTe mail invelves the use of PS forms 3602, 3602PC or 3605.
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Preliminary Report—Tentative Findings
Flr?l Postal Quarter PFY 1979
Section 2: CURRENT USE OF USPS Weighted Estimates

Table 2.6: Mailings For/By Others
{By Type of Nonhousehold Sender)

Nonhousehold Senders

Total All AN . A1l
Nonhouseholds Businesses Nonprofit Government
Weighted Sample 4,311,500 3,788,331 295,987 227,223
23 £5
Unweighted Sample 1,213 989 133
[%] [%] [%] %]
in 1
Mailing for Others
Do Not Send %4.8 95.3 97.0 ?g.g
Send < 5.2 4.7 34 48.6 ) 38.0
For Qutside Organizations 68.9 76.5 64.5 g
For Own Organization 71.3 65.7 {0.0) (0.6)
Not Ascertained (%) (0.0) {0.0) (0.0) . (0.0)
Not Ascertained (%) (0.0) (0.0) .
fqs 1
Mailing Done by Others
Are aot Doney Ba.7 85.8 ?g.g zgag
Are Done 15.3 14.2 0.7 B s s o
By Outside Organization 50.3 g.B 1.9 100.0
By Own Organization 88.1 2. (0'0) (16.0)
Not Ascertained (%) (6.4) (6.0} .
Avg. Number of Pieces Done by Others 836 905 592 374
Avg. % of Total Establishment's Mail )
Done by Others 59 56 65 74
Not Ascertained {%) {1.0) (0.9) {0.0) (4.2)

1Nithin last year.
2

May add to more than 100% because of multiple mentions,

Based on the questions: Does your establishment routinely send mailings or billings for other establishments or for other branches or other units of your
own organization? If yes: For how many different estahlishments outside your own organization did you do mailing (including billings) in the last year?
and For how many separate units or branches of your larger organization did you do mailing (including billings) in the last year? Does any other organi-
zation such as a printer, a mailing service or fulfillment house routinely send mail or billings for you? Does some other branch or unit of your larger

organization routipely send mail for you?

Last year about how many pieces of mail were sent for you by other establishments {either within your larger

oryanization or by another organization)? About what percent of all the pleces of mail that your establishment caused to have sent in the past year

would that be?

INT 1401:3, 38 INT 1402:1, 5
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Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979
Welghted Estimates

Section 2: CURRENT USE OF USPS

Table 2.7: Mailings For/By Others
(By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Mail Al
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
Weighted Sample 4,311,541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223
Unweighted Sample 1,213 130 55 170 60 574 138 6
[%] [1] (%] [x] (%] [%] [%] [%]
Mailing for Dthers1
Do Not Send 94.8 74.6 94.8 90.5 95.6 96.0 97.0 84.2
Send 2 . 5.2 25.4 5.2 9.5 3.4 4.0 3.0 16.8
For Qutside Organizations 68.9 99.2 81.1 Ta2.1 63.1 77.9 48.6 38.0
For Own Organization 71.3 2.0 24.0 89.2 77.2 72.5 64.5 99.2
Not Ascertained (%) (0.0} {0.0) (0.0} (0.0} {0.0). (0.0) (0.0) (0.0)
Not Ascertained (%) (0.0) (0.0} (0.0) {0.0) {0.0) {0.0) {0.0) {0.0)
Mailing Done by Othersl
Are Not Done 84.7 49.3 76.0 46.5 85.3 B9.1 80.4 72.5
Are Done? . 15.3 50.7 24.0 53.5 14.7 10.9 19.6 27.5
By Outside Organization 50.3 54.5 39.0 39.5 B.9 54.9 84.4 22.0
By Own Organization 88.1 50.8 72.9 74.6 95.1 88.5 41.9 100.0
Not Ascertained (%) {6.4) {1.6)} (11.3) (*) (0.0) (8.5) (0.0) {16.0)
Avg. Number of Pieces Done by Others 836 2665 5297 870 2406 478 592 374
Avog. % of Total Establishment's Mail
Done by Others 59 AR 50 50 84 56 65 74
Not Ascertained (%) {(1.0) (0.8) {2.6) (*) (0.0) (0.9) (0.0) {4.2)

lwithin last year.

2May add to more than 100% because of multiple mentions.

Based on the questions:
own organization? If yes:

Does your establishment routinely send mailings or billings for other establishments or for other:branghes or other units of your
For how many different establishments outside your own organization did you do mailing {including billings) in the last year?

and For how many separate units or branches of your larger organization did you do mailing {including billings) in the last year? Does any other organi-
zation such as a printer, a mailing service or fulfillment house routinely send mail or billings for you? Does some other branch or unit of your larger
organization routinely send mail for you? Last year about how many pieces of mail were sent for you by other establishments (either within your larger
organization or by another organization)? About what percent of all the pieces of mail that your establishment caused to have sent in the past year

would that be?

INT 1401:41

INT 140i:2, &



Section 2: CURRENT USE OF USPS

Table 2.8: Mailings For/By Others
(By Postal Region)

m HONHOUSEHOLD MATLSTREAM STUDY
Prelimiriary Report—Tentatlve Findings
First Postal Quarter PFY 1979

Weighted Estimates

Postal Region

Total
Nonhouseholds Northeastern Eastern Southern Central Mestern
Weighted Sample 4,311,590 516,504 539,956 1,354,066 1,100,399 800,616
Unweighted Sample 1.213 168 ' 134 345 361 205
{(*] {¥] [2] (%) (%] [2]
. 1
Mailing for Oth
aso agt ggnd = 94.8 97.0 95.6 95.0 93.9 93.7
Send 2 5.2 3.0 4.4 5.0 6.1 6.3
For Qutside Organizations 68.9
For Own Organization %(1]3) 2 [ a a a
Not Ascertained (% . .
Not Ascertained (%S } (0.0) (0.0) (0.0) (0.0) {0.0) {0.9)
< qg 1
b g gt 279
Are Done 2 15.3 10.9 15.4 13.0 13.0 6 23.4 £3.9
By Outside Organization 50.3 42.5 43. .
i 88.1 a a 60.0 71.8 83.4
By Own Organization 0.0) (7.5) (16.3)
Not Ascertained (%) (6.4) . (0. : ’
Avg. Number of Pieces Done by Others 836 1372 460 933 1426 284
Avg. % of Total Establishment's Mail
Done by Others 59 61 79 64 . 58 a6
Not Ascertained (%) (1.0} (0.3) (0.1}

1141’ thin last year.

(0.0) (1.0) (3.7}

2Hay add to more than 100% because of multiple mentfons.

aSample base too small

Based on the questions: Does your establishment routinely send mailings or billings for other establishments or for other branches or pther units of your
own organization? If yes: For how many different establishments outside your own organization did you do mailing (including bi1lings) in the last year?
and For how many separate units or branches of your larger organization did you do mailing (including bi11ings) in the last year? Does any other organi-
zation such as a printer, a maiiing service or fulfillment house routinely send mail or billings for you? Does some other branch or unit of your larger
organization routinely send mail for you? Last year about how many pieces of mail were sent for you by other establishments (either within your larger
organization or by another organization)? About what percent of all the pieces of mail that your establishment caused to have sent in the past year
would that be? -

INT 1401:212,117 INT 1402:3, 7



EU%H?USEHULD MAILSTREAM STIDY
Section 2: CURRENT USE OF USPS F;:“n;::g 3:‘.’:':;—;;;"?9(;? o

Weighted Estimates

Table 2.9: Mailings For/By Others
(By Postage Expenditure Last Year)

Postage Expenditure last Year

Total

Nonhouseholds Less Than $100  $100-$1,000 $1,000-$5,000 $5,000-$50,000 $50,000-$500,000 Over $500,000
Wetghted Sample 4,311,541 1,420,565 1,721,012 718,193 285,417 15,923 4,379
(2] 1] (] {1 (x1 f2] []
Mailing for Others1
Do Not Send 94.8 97.8 97.1 93.6 69.9 59.0 46.9
Send 5.2 2.2 2.9 6.4 30.1 41.0 © 53.1
For Outside Organizations 68.9 . 56.7 3.3 83.9
For Own Organization 71.3 al - a a 87.4 91.4 85.1
Not Ascertained (%) {0.0) (0.0) {0.0) {0.0)
Not Ascertained (%) - (0.0) {0.0) {0.0) {0.0) (0.0) {0.0) (0.0)
Malling Done by Others1 '
Are Not Done 84.7 92.9 87.1 75.8 71.3 43.0 48.4
Are Done Z 15.3 7.1 12,9 24.2 28.7 57.0 51.6
By Outside Qrganization 50.3 60.4 56.8 81.9 30.5
By Own Organization 88.1 a a 100.0 54.3 43.2 76.8
Not Ascertained (%) (6.8) (0.0) {0.0) (0.0) {0.0)
Avg. Number of Pieces Done by Others 836 449 303 464 1478 8603 55,841
Avg. % of Total Establishment's Mail
Done by Others’ 59 77 59 51 48 44 9
Not Ascertatned (%) (1.0) (*) (0.0} {0.0} (0.0} (0.0} {0.0)

Yithin 1ast year.
2May add to more than 100% because of multiple mentions.

aSample base tooc small

Based on the questions: Ooes your establishment routinely send mailings or billings for other establishments or for other branches or other units of your
own organization? If yes: For how many different establishments outside your own organization did you do mailing (including bi11ings) in the last year?
and For how many separate units or branches of your larger organization did you do mailing (including billings) in the last year? Does any other organi-
zation such as a printer, a mailing service or fulfiliment house routinely send matl or billings for you? Does some other branch or unit of your larger
organization routinely send mail for you? Last year about how many pieces of mafl were sent for you by other establishments (either within your larger
org?:1i:tlog gr by another organization)? About what percent of all the pieces of majl that your establishment caused to have sent in the past year

wWou & e N
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NONHOUSEHOLD MAILSTREAM STUDY
Preliminary Report—Tentative Findings
Section 2: CURRENT USE OF USPS e euarter Y 1979

Weighted Estimates

Table 2.10: Direct Mall Sales Among Establishments Who Sell Products or Perform
Services for a Fee or Charge
{(By Type of Nonhousehold Sender}

Nonhousehold Senders

Total ‘ AT AN A
Nonhouseholds Businesses Nonprofit Government
Weighted Sample 4,311,541 3,788,330 295,987 227,223
Unweighted Sample 1,213 989 138 86
(] [%] [1] %]
Percent of Establishments Who Sell 92.1 100.0 3.1 40.0
Products or Perform Services For a
Fee or Charge
Are Orders Filled Through USPS?
None B3.8 . 84.0 86.8 70.5
Any 16.2 16.0 13.2 29.5
Not Ascertained {(1.9) (2.1) {0.0) (0.0)
Are Orders Received Through USPS?
None 72.2 ' 72.3 61.7 78.4
Any 27.8 27.7 38.3 21.6
Not Ascertained {12.0) (12.3) (0.8) (9.2}

Percent of Establishments That Do Not
Sell Products or Perform Services For 7.9 - 0.0 68.9 60.0

A Fee or Charge

Based on the questfon: Does this establishment sell any products or perform any services for a fee or charge? Do you fi11 any orders through the U.S.
mail? About what percent of your sales of products or services were attributable to orders you received by mail (not necessarily filled by mail)?

INT 1401:213-215, 225
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Prefiminary Report—Tentative Findings
Fi-st Postal Quarter PFY 1979
Weighted Estimates

Section 2: CURRENT USE OF USPS

Table 2.11: Direct Mail Sales Among Establishments Who Sell Products or Perform
Services for a Fee or Charge
{By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Mail AT
Total Oriented Financial © Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
Weighted Sample 4,311,541 86.957’ 29,715 183,770 165,044 3,321,846 295,987 227,223
Unweighted Sample 1,213 130 55 170 60 574 138 86
Percent of Establishments Who Sell (3] [x] (%] [*] [x] (1 . %] [%)
ercent of Establishmen .
Prodicts or PerFors Services For a 92.1 100.0 100.0 100.0 100.0 100.0 3.1 40,0
Fee or Charge
Are Orders Filled Through USPS?
None 83.8 17.3 92.9 86.8 83.0 85.6 86.8 70.5
Any 16.2 g2.7 7.1 13.2 17.0 14.4 13.2 29.5
Not Ascertained (1.9) - {0.1) (2.6} (.2) {0.0) {(2.3) (0.0) (10.0)
Are Orders Received Through USP5?
norg 72.2 16.8 82.6 70.3 70.8 74.0 61.7 78.4
Any 27.8 83.2. 17.4 29.7 29.2 26.0 38.3 21.6
Not Ascertained (12.0) {4.3) {34.9) {(10.4) (1.8) (13.0) (0.8) {9.2)
Percent of Establishments That Do Not 1.9 0.0 0.0 0.0 0.0 0.0 68.9 60.0

Sell Products or Perform services For

A tee or Charge

charge? Do you fi11 any orders through the U.S.
Based on the question: Does this establishment sell any products or perform any services for a fege?CEd b-nga“ (nﬂt ol ed by mail)?

mail? About what percent of your sales of products or services were attributablie to grders you re

INT 1401: 216-218, 226



mNUNHDUSEHﬂLD MAILSTREAM STUDY
Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Weighted Estimates

Section 2: CURRENT USE QF USPS

Table 2.12: Direct Mail Sales Among Establishments Who Sell Products of Perform
Services for a Fee or Charge
(By Postal Region)

Postal Region

Total
Nonhouseholds Northeastern Eastern Southern Central Western
Weighted Sample 4,311,541 516,504 539,955 1,354,066 1,100,399 800,616
Unweighted Sample 1,213 168 134 345 361 205
(%] fx] (%] [%] (%] ) (%]
Percent of Establishments Who Sell
Products cr Perform Services For a 92.1 931.8 83.5 91,1 90.5 94.0
Fee or Charge
Are Orders Filled Through USPS?
None 83.8 7%.2 81.3 B5.6 86.8 84.2
Any 16.2 24.8 18.7 14.4 13.2 15.8
Not Ascertained (1.9) (0.2) {0.0) (1.3) (3.4) {3.9)
Are QOrders Peceived Through USPS? :
Hore 72.2 13.0 10.3 78.0 701 65.7
Any. 27.8 27.0 29.7 22.0 29.9 34.3
tot Ascertained (12.0) {7.9) (8.2) (8.6) . (21.4) {10.3)
Percent of Establishments That Do Not 7.9 ' 6.2 6.5 8.9 9.5 6.0

Sell Products or Perform Services ror
A Fee or Charge

ion: i ? Do you fill any orders through the U.S.
Based on the question: Does this establishment sell any products or perform any services for a fee or charge
mall? About 3hat percent of your sales of products or services were attributable to orders you recelved by mail (not necessarily filled by matl1)?

INT 1401: 219-221, 227
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NONHOUSEHOLD MATLSTREAM STUDY
Preliminary Report—Tentative Findings

First Postal Quarter PFY 1979

Section 2: CURRENT USE OF USPS Weighted Extimates

Table 2.13: Direct Mail Sales Among Establishments Who Sel} Products or Perform
Services for a Fee or Charge
{By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total
Nonhouseholds less Than $100 $100-$1,000 $1,000-3$5,000 $5,000-$50,000 $50,000-$500,000 Over $500,000

Weighted Sample 4,311,541 1,420,565 1,721,012 718,193 ° 285,417 15,923 4,379

Unweighted Sample 1,213 130 202 225 290 189 127
[£] (%] (%1 {r] (%] [%] (%]

Percent of Establishments Who Sell 92.1 %94.0 92.9 92 .6 “BRC2 97.9 . 99.1

Products or Perform Services For a
Fee or Charge

Are Orders Filled Through USPS?
Nane 83.8 91.8 84.2 74.2 63.5 62.4 82.9

Any 16.2 8.2 15.8 25.8 36.5 37.6 17.1
Not Ascertained (1.9) (2.3) (0.9) (0.0) {1.2) {n.0) (1.3)

Are Qrders Received Through USPS$? .
hore 72.2 85.8 715.7 52.2 39.5 51.3 72.3

Any - _ 27.8 14.2 24.3 47.8 60.5 48,7 21.7
Not Ascertained (12.0) {19.6) (6.6) {6.0) (4.0) (7.1 (7.3)
Percent of Establishments That Do Not . 1.9 6.0 7.1 7.4 1.8 2.1 0.9

Sell Products or Perform Services For
A Fee or Charge

Based on the question: Does this establishment sell any products or perform any services for a fee or charge? Do you fill any orders through the u.s.
mail? About what percent of your sales of products or services were attributable to orders you received by mafl {not necessarily filled by mail)?

INT 1401}222-224, 228



\ mNONHOUSEHULﬂ MATLSTREAM STUDY
Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Section 2: CURRENT USE OF USPS Weighted Estimates

Total Al AN AN
Nonhouseholds Businesses Nonprofit Government
Weighted Sample 4,311,541 3,788,331 295,987 227,223
Unweighted Sample 1,213 989 138 86
(%3 [%1 (%] (%]
Days Mail Sent
Monday-Friday 58.3 56.7 63.6 77.9
Monday-Saturday 29.1 30.9 22.2 8.1
Monday-Sunday 1.4 1.7 0.0 0.0
No Mail Sent 2.9 gg 1%3 lgg
Any Other Combination 3 . . .
Not Ascertained (1.9) (1.9) {*) {(2.7)
On Mail ‘Days?t
Taken to Post Office Dock 1.4 1.2 6.0 127
Once a Day 92.4 91.4 92.7 99.8
Twice a Day 4.9 5.6 3.4 0.2
Three or More Times a Day 2.7 3.0 3.9 0.0
Not Ascertained (35.3) (39.4) {11.4) {0.1)
Taken to Post Office--Not Dock _32.6 3.0 _48.2 21.9
Once a Day 91.7 91.9 87.0 99.7
Twice a Day 7.8 7.7 11.3 0.3
Three or More Times a Day 0.5 0.4 1.6 0.0
Not Ascertained (17.4) (18.0) (15.5) (6.6)
Bropped in Collection Box 36,6 3.6 3.7
Once a Day 84.8 84.4 B7.5 90.5
Twice a Day 11.3 11.5 10.2 9.5
Three or More Times a Day 3.9 4.1 2.3 *
Not Ascertained {10.9) (11.3) {8.9) (4.7)

Table 2.14: Outgoing Mail Procedures
(By Type of Nonhousehold Sender)

Nonhousehold Senders

Page 1 of 2
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Table 2.14 continued

Nonhousehold Senders

Total AN A1 AN
Nonhouseholds Businesses Nonprofit Government
On Mail Days (continuad)
Picked up by Post Office 31.5 31.3 37.4 28.2
Once a Day 97.9 98.5 98.3 g86.1
Twice a Day 1.3 1.3 0.3 2.3
Three or More Times a Day 0.8 0.2 1.4 i1.6
Not Ascertained (8.4) {9.5) (0.2) {(0.0)
Combinations of Above
“Taken to Post Office and
Dropped in Other Collection Box 5.1 5.1 4.7 6.3
Taken to Post Office and Picked
up by Post Office 4.0 3.8 7.3 0.5
Dropped in Collection Box and
Picked up by Post Office 3.5 3.3 4.7 4.8

1Mu1t1p1e mentions.
2

Counted here and in above single categories,

Source--Mail Handler Questionnaire

Based on the questions: On what days of the week does your establishment send mail? On days you send mail, is it usually taken to the post office
dock, dropped in a collection box inside or directly outside the post office, dropped in any other collection box, picked up by the post office or

your carrier or what? How many times each day?

INT 1401:4-13 . nge 2 of 2



Weighted Sample
Unweighted Sample

Days Mail Sent
Monday-Friday
Monday-Saturday
Monday-Sunday
No Mail Sent
Any Other Combination
Not Ascertained

On Mail ‘Days * '

Taken to Post Office Dock
Once a Day
Twice a Day .
Three or More Times a Day
Not Ascertained

Taken to Post Office--Not Dock
Once a Day
Twice a Day
Three or More Times a Day
Not Ascertained

Dropped in Collection Box
Once a Day
Twice a Day
Three or More Times a Day
Not Ascertained

mNONHOUSEHOLD MAILSTREAM STUDY
Prefiminary Repart—Tentative Findings
First Postal Quarter PFY 1979

Section 2: Weighted Estimates

Table 2.15: Outgoing Mail Procedures
(By Specified Type of Nonhousehold Sender)

CURRENT USE QF USPS

-Specified Type of Nonhousehold Sender

Maij AN
Total Oriented Financial Dept. Other Non-
Nonhoyseholds Industries Utilities Institutions Stores Businesses Profit Government
4,311,04 86,957 29.15 184,770 165,044 3,321,846 295,987 227,223
1,213 130 55 170 60 574 138 1]
(] (%1 (21 (%] {21 {11 (%] (2]
58.3 80.2 5.2 71.0 15.8 57.6 63.6 77.9
29.1 17.5 5.2 24.7 84.2 29.1 22.2 8.1
1.4 * 0.0 * 0.0 1.9 0.0 0.0
3.9 2.3 69.6 2.7 0.0 6.9 2.3 14.0
.3 0.0 0.0 1.5 0.0 4.4 12.0 0.0
{1.9) (1.8) (0.0) (0.0) (0.2) {2.2) (*} (2.7)
1.4 32.2 1.5 9.7 g9, 6.3 6.0 12.7
92.4 80.4 B5.6 89.4 97.4 93.1 92.7 99.8
4.9 14.8 14.0 9.4 1.6 3.8 3.4 0.2
2.7 1.8 0.4 1.2 1.0 3.1 3.9 0.0
{35.3) {6.6) {17.9) (1.6) (2.0) {47.4) {11.4) (0.1}
32.6 50.8 13.8 40.1 29.9 31.3 48,2 21.9
91.7 100.0 100.0 98.3 39.6 92.4 87.0 99.7
7.8 0.0 a.0 1.3 60.4 1.2 11.3 0.3
0.5 0.0 6.0 0.4 0.0 0.4 1.6 0.0
. (17.4) {4.8) {50.3) (5.3) (28.3) {19.0) {15.5) (6.6)
36.6 38.4 4.3 41,7 67.3 36.1 26,0 33,7
B4.8 . 91.0 99.7 80.4 97.1 83.4 81.5 90.5
11.3 8.4 0.3 17.5 2.9 11.9 10.2 9.5
3.9 0.5 0.0 2.0 0.0 4.8 2.3 *
(10.8) (6.4) {27.4}) (0.6) (1.9) (12.8) {8.9) (4.7}

Page | of 2



Table 2.15 continued

Specified Type of Nonhousehold Sender

Mail AN
Total Qriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
On Mail Days (continued)
Picked up by Post Qffice 31.5 31.5 7.8 10.8 43.4 32.0 7.4 28.2
Once a Day 97.9 99.8 94.2 91.3 100.0 98.5 98.3 B6.1
Twice a Day 1.3 0.1 4.1 3.8 0.0 1.4 0.3 2.3
Three or More Times a Day 0.8 0.1 1.7 4.9 0.0 0.1 1.4 11.6
Not Ascertained ) - {8.4) {6.4) {82.6) {1.4) {0.9) (3.9) {0.1) (1.4)
Combinations of Above
"Taken to Post Office and
Dropped in Other Collection Box 5.1 19.8 6.4 1.2 0.3 5.2 4.7 6.3
Taken to Post Office and Picked .
up by Post Office 4.0 19.0 24.2 2.5 6.0 3.4 7.3 0.5
Dropped in Collection Box and . :
Picked up fpy Post Office 1.5 11.7 0.1 1.6 26.9 1.9 4.7 4.8
\
1Hult1ple mentions.
2
Counted here and 1n above single categories.
Source--Mail Handler Questionnaire
Based on the questions: On what days of the week does your establishment send maii? On days you send matl, 1s it usually taken to the post office
dock, dropped in a collection box {nside or directly outside the post office, dropped in any other collection box, picked up by the post office or
your carrier or what? How many times each day?
Page 2 of 2
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Weighted Sample

Unwelghted Sample

Days Mail Sent’
Monday-Friday
Monday-Saturday
Monday-Sunday
No Mail Sent
Any Other Combination
Not Ascertained

On Mai1'Da!s1
Taken to Post Office Dock
Once a Day
Twice a Day \
Three or More Times a Day
Not Ascertained
Taken to Post Office--Not Dock

Once a Day
Twice a Day
Three or More Times a Day
Not Ascertained

Dropped in Collection Box
Once a Day
Twice a Day
Three or More Times a Day
Not Ascertained

Section 2: CURRENT USE OF USPS

Table 2.16: OQutgoing Mail Procedures
(By Postal Region)

Postal Region

S

NONHOUSEHOLD MAILSTREAM STUDY
Preliminary Report——Tenutive Findings
First Posul Quarter PFY 1979

Weighted Estimates

Total

Nonhouseholds Northeastern Eastern

4,311,541 516,504 539,955

1,213 168 134

x] %] (%]

58.3 70.8 73.7
29.1 22.7 21.6
1.4 2.0 0.0
6.9 2.5 3.8
4.3 2.0 0.9
(1.9) {7.7) {0.0)
3.6 16,3

92.4 79.3 97.9

4.9 18.6 2.0

2.7 2.1 0.1

(35.3) (70.3) (21.8
32. 26.2 3.2

91.7 B6.6 98.7

7.8 13.1 1.3

0.5 0.4 0.0

. (17.4) (28.4) (35.1
36.6 63.5 58.5

84.8 93.5 92.8

11.3 6.1 2.0

3.9 0.4 5.2

{10.9) (17.4) (10.7

Southern

1,354,066
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On Mail Days (continued)
Picked up by Post Office
Once a Day
Twice a Day
Three or More Times a Day
Not Ascertained >
Combinations of Above
“Taken to Post Dffice and
Dropped in Olher Collection Box
Taken to Post Office and Picked
up by Post Office
Dropped in Collection Box and
Picked up by Post Office

lHultiple mentions.
2

Total

Nonhouseholds

Counted here and in above single categories.

Source-~Mail Handler Questionnatre

Postal Region

Northeastern

Eastern

Southern

42.3

SO—O
—h oD

2.8
6.5
2.1

Central

Western

Based on the questions: On what days of the week does your establishment send mail? On days you send mail, is it usually taken to the post office
dock, dropped in a collection box inside or directly outside the post office, dropped in any other collection box, picked up by the post office or

your carrier or what? How many times each day?

INT 1401:118-127

Page 2 of 2
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HONHOUSEHOLD MAILSTREAM STUDY

Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979
Weighted Estimates

Weighted Sample

Unweighted Sample

Days Mail Sent
Honday-Friday
Monday-Saturday
Monday-Sunday
No Mail Sent
Any Other Combination
Not Ascertained

On Mail ‘Days !
Taken to Post Office Dock
Once a Day
Twice a Day
Three or More Times a Day
Not Ascertained
Taken to Post Qffice--Not Dock

Section 2:

Table 2.17:

CURRENT USE OF USPS

Qutgoing Mail Procedures

(By Postage Expenditure Last Year)

Postage Expenditure Last Year

Sk

Once a Day
Twice a Day
Three or More Times a Day
Nat Ascertained

Dropped in Collection Box
Once a Day
Twice a Day
Three or More Times a Day
Not Ascertained

Total
Nonhouseholds Less Than $100  $100-$1,000 $1,000-$5,000 $5,000-$50,000 $50,000-$500,000 Over $500,000
4,311,541 1,420,565 1,721,012 718,193 285,417 15,923 4,379
1,213 130 202 225 790 " 189 127
[z} [%] [%] [ %] %] [%]
58.3 32.0 65.1 81.8 89.0 84.2 82.3
29.1 41.5 29.2 15.7 8.9 15.2 9.1
1.4 1.4 2.5 0.0 0.0 0.6 0.1
6.9 16.0 0.0 2.5 2.2 0.0 8.6
4.3 9.2 3.3 0.0 0.0 - 0.0 0.0
(1.9) (3.2) (0.6) (1.2) (0.2) {0.6) {0.0)
7.4 3.9 3.9 11.2 32.0 58,2 50,2
92.4 97.1 94,2 96.9 89.8 72.7 34.9
4.9 2.9 0.0 2.1 9.3 21.0 14.1
2.7 0.0 5.8 1.0 0.9 6.4 §1.0
{35.3) (81.8) (12.5) {28.2) 22.0 (2.6) . (3.6) (4.0)
32.6 32.4 33.1 38.4 . .9 6.3
91.7 95.6 87.9 93.5 94.0 100.0 11.3
7.8 4.4 11.3 5.9 6.0 0.0 0.0
0.5 0.0 0.8 0.6 0.0 0.0 B8.7 -
(17.8) (31.4) {9.8) (6.6) (1.9) (6.3) {0.0)
36.6 24.5 39.9 50.7 50.7 14.7 .6
B4.8 84.6 88.6 80.8 77.3 44.6 17.9
11.3 4.9 11.0 19.0 8.3 29.5 23.9
3.9 10.5 0.4 0.2 14.3 25.9 58.1
(10.9) {23.5) (6.3) {5.9) {2.5) (10.9) {13.4)

Page 1 of 2



Table 2.17 continued

'Postage Expenditure Last Year

Total
Nonhouseholds Less Than $100  $100-$1,000 $1,000-$5,000 $5,000-$50,000  $50,000-$500,000 Over $500,000

On Mail Days (continued)

Picked up by Post Office 31.5 32.9 37.7 18.7 16.9 27.3 53.9
Once a Day 97.9 100.0 97.9 99.4 93.2 50.3 29.7
Twice a Day 1.3 0.0 2.1 0.3 2.0 18.1 66.2
Three or More Times a Day 0.8 .0 0.0 0.3 4.8 3.6 4.1
Not Ascertained (8.4) (10.8) (3.7) {16.1) (1.8) (2.1) {0.5)

Combinations of Above
Taken to Post Office and .

Oropped in Other Collection Box 5.1 4.8 3.0 7.5 13.9 8.7 4.7
Taken to Post Office and Picked

up by Post Office 4.0 4.0 3.7 5.7 2.1 6.5 20.6
Dropped in Collection Box and

Picked up by Post Office 3.5 1.2 5.5 2.2 4.8 1.0 ’ 0.6

lHultiple mentions.
2

Counted here and in above single categories.

Source--Mail Handler Questionnaire

Based on the questions: On what days of the week does your establishment send mail? On days you send mail, is it usually taken to the post office
dock, dropped in a collection box inside or directly outside the post office, dropped in any other collection box, picked up by the post office or

your carrier or what? How many times each day?

INT 1401:80-89 Page 2 of 2



mNONHDUSEHOLD MAILSTREAM STUDY
Preliminary Report-—Tentative Findings
First Postal Quarter PFY 1579

Section 2: CURRENT USE OF USPS Weighted Estimates

Table 2.18: Presorting
(By Type of Nonhousehold Sender)

Nonhousehold Senders

Computerized Lists of 500 or More
for Mailing Any Class3d

Total AN AN A1l
Nonhouseholds Businesses Nonprofit Government
Weighted Sample 4,311,541 3,788,331 295,987 227,223
Unweijghted Sample 1,213 929 138 86
(%] [x] (%] %]
Percent of Establishments That Ever 8.7 7.5 16.1 19.1
Send 500 Pieces of First Class Mail —
at One Timel
Have Not Done Analysis of Presort
Cost and Savings 78.4 87.3 76.8 25.9
Have Done Analysis of Presort Costs
and Savings 21.6 12.7 23.2 74.1
ot Arcertained (6.7) (7.4) {8.3) 0.2
Presort Any First Class 20.8 10.9 32.1 72.4
Do Hot Presort Any First Class 719.2 89.1 67.9 21,6
If Establishment Ever Presorted 19.0 20.2 12.5 9.8
"Reasons Why Not Nowd
Not Cost Efficient 10.0 10.7 6.0 2.4
No Time or Personnel 17.5 16.0 12.5 95.7
A1l Other Reasons 77.0 78.4 81.6 2.0
If Establishment Never Presorted 81.0 79.8 87.5 90.2
Reasons Why Note
Not Set Up for Presorting 43.5 44.7 21.5 72.6
No Time or Personnel 41.8 42.9 53.1 0.3
Not Cost Efficient 15.2 15.4 9.5 24.2
A1l Other Reasons 12.1 11.5 19.9 3.3
Percent ¢f Estahlishments That Use 4.8 3.9 13.0 8.6

1

From Mail Handler Questionnaire. Based on the questions: Does your establishment ever send 500 identical pieces of first class mail at one time? Has your
Do you currently presort any of your First
Class mail according to postal specifications for 500 or more identical pieces of mail? Why don't you now? Have you ever presorted First Class mail? Why

establishment ever done an analysis of the potential costs and savings to you of presorting First Class mail?

not?

2Multiple mentions.

3erom Executive Questionnaire. Based on the question: . . . this question concerns mailing Vists comprised of 500 or more entries or addresses that are

kept on computer tapes or otherwise stored by computer. Did your establishment prepare any mailings last year using such a 1ist?
1401:173 1042:9



mNONHOUSEHOLﬂ MAILSTREAM STUDY
Preliminary Report—Tentative Findings
First Posial Quarter PFY 1979

Section 2: CURRENT USE OF USPS Weighted Estimates

Table 2.19: Presorting
(By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Mail AN
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government

Weighted Sample 4,311,541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223

Unweighted Sample 1,213 130 55 170 6
1 [x] [¥] 1 %0 oy 4 o B8 gy 86

Percent of Establishments That Ever 8.7 43.6 8.7 13.7 10.5 6.0 16.1 19.1
Send 500 Pieces of First Class Mail — - - . i
at One Timel
Have Not Done Analysis of Presort
Cost and Savings 78.4 94.2 65.1 51.4 90.5 90.3 76.8 25.9
Have Done Analysis of Presort Costs
and Savings 21.6 5.8 34.9 48.6 9.5 9.7 23.2 74.1
fict Ascortained {6.7) (42.2) (0.4) (15.5) (0.0) {0.3) (8.3) (0.2)

h Ll
N2
D —

Presort Any First Class 20.8 1.6 25.6 33.1 0.8 11.0
Do Not Presort Any First Class 19.2 98.4 14.4 £6.9 99.2 89,0
If Establishment Ever Presorted 19.0 .5 .0 53.7 .0 23.8 1
Reasons Why Hot Now — — —_—
Not Cost Efficient 10.
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Percent of Establishments That Use 4.8 44.9 4.3 7.4 0.8 2.8 13.0 B.6
Computerized Lists of 500 or More
for Mailing Any CTass<

1From Mail Handler Questionnaire. Based on the questions: Does your establishment ever send 500 identica]_pieces of first class mail at one time? Has your
establishment ever done an analysis of the potentfal costs and savings to you of presorting First Class mail? Do you currently presort any of your First
Class mail according to postal specifications for 500 or more identical pieces of mail? Why don't you now? Have you ever presorted First Class mail? Why
not?

. . this question concerns mailing lists comprised of 500 or mere entries or addresses that are

2Fr0m Executive Questionnaire. Based on the gquestion: S : t
Did your establishment prepare any mailings last year using such a 1ist? .

kept on computer tapes or otherwise stored by cemputer.
INT 1401:128-132 INT 1402



mﬂoﬂHOUSEHOLD MAILSTREAW STUDY
Prefiminary Report—Tentative Findings
First Postal Quarter PFY 1979

Section 2: CURRENT USE QF USPS Weighted Estimates

Table 2.20: Presorting
(By Posta) Region)

Postal Region

Total

Nonhouseholds Southern Central Western

Northeastern Eastern

Weighted Sample 4,311,541 516,504 539,955 1,354,066 1,100,399 800,616
Unwelighted Sample 1,213 168 134 345 361 205
‘ (%] [%) 1] £3 (1] (1]

Percent of Establishments That Ever 8.7 . . ]
Send 500 Pieces of First Class Mail - i R - —
at One Timel )

Have Mot Done Analysis of Presort

o
|
—~
4ad
wQa
.
[+-]
-]
[
i=]
—

Cost and Savings

Have Done Analysis of Presort Costs
and Savings

Hot Ascertaircd’

78.4

21.6
(6.7)

86.7 9.2
13.3 3.8

66.7

33.3
{4.3)

Presort Any First Class 20
Do Not Presort Any First Class 79.
If Establishment Ever Presorted 19.
Reasons Why Not Now
Not Cost Efficient
No Time or Personnel
A1l Other Reasons
If Establishment Never Presorted . 81
Reasons Why Not
Not Set Up for Presorting
No Time or Personnel
Not Cost Efficient
AlT Other Reasons
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Percent of Establishments That Use 4.8 1.4 2.8 5.3 8.4 2.4
Computerized Lists of 500 or More
for Mailing Any ClassZ

lFrum Mail Handler Questignnaire. Based on the guestions: Does your establishment ever send 500 identical pieces of first cl:ss matl :t one :ime? ?§s {our
establishment ever done an analysis of the potential costs and savings to you of presorting First Class mail? Do yau currently presort any of your Firs
Class mail according to postal specifications for 500 or more identical pieces of mail? Why don't you now? Have you ever presorted First Class mail? khy
not?

™

From Executive Questionnaire. Based on the question: . . this question concerns mailing 1ists comprised of 500 or more en?ries or addresses that are
kept on computer tapes or otherwise stored by computer. Did your establishment prepare any mailings last year using such a list?

1402:9



NONHOUSEHOLD MAILSTREAM STUDY

Preliminary Report—Tentative Findings

First Postal Quarter PFY 15979
Weighted Estimates

Section 2: CURRENT USE OF USPS

Table 2.21: Presorting
{(By Postage Expenditure last Year)

Postage Expenditure Last Year

Total
Nonhousehplds Less Than $100  $100-$1,000 $1,0C0-$5,000  $5,000-$50,000  $50,000-$500,000 Over $500,000
Weighted Sample 4,311,541 1,420,565 1,721,012 718,193 285,417 15,923 4,379
Unweighted Sample 1,213 130 202 225 290 189 127
(%1 (2] [x] (%3 (%] (%] [%]
Percent of Establishments That Ever 8.7 0.2 1.3 20.9 48.0 71.5 66.6
Send 500 Pieces of First Class Mail - - _ - - I -
2t One Time!
Have Not Done Analysis of Presort
Cost and Savings 78.4 100.0 B1.3 90.0 68.4 36.7 15.9
Have Done Analysis of Presort Costs
and Savings 21.6 0.0 18.7 10.0 21.6 63.3 64.1
Not Ascertained {6.7) {2.0) i (0.0) {4.7) (6.2) {0.2) (n.1)
Presort Any First Class 20.8 0.0 20.5 18.6 21.6 30.9 66.5
Do Mot Presort Any First Class 79.2 100.0 79.5 81.4 78.4 69.1 31.5
If Establishment Ever Presorted 19.0 0.0 4.2 30.6 13.0 16.3 36.4
Reasons Why Not How - - —
Not Cost Efficient 10,0 0.0 0.0 46.2 20.6 19.2
No Time or Personnel 17.% . 0.0 8.2 52.7 40.7 7.5
A11 Other Reasons 77.0 100.0 91.8 23.0 41.0 80.8
If Establishment Never Presorted 81.0 100.0 95.8 69.4 87.0 83.7 63.6
Reasons Why Not — I _ — e B3/ b3
Not Set Up for Presorting 43.5 0.0 87.3 37.3 33.8 38.2 40.9
No Time or Personnel 41.8 0.0 0.0 47.3 53.9 41.2 18.1
Not Cost Efficient 15.2 0.0 7.5 4.4 23.9 71.4 14.6
A1) Other Reasons 12.1 100.0 5.2 13.4 11.6 9.2 6.9
Percant of Establishments That Use 4.8 0.0 3.2 9.4 25.0 33.8 87.4

Camputerized Lists of 500 or More
for Mailing Any Class?é

1From Mail Handler Questionnaire. Based on the guestions: Does your establishment ever send 500 identical pieces of first class mail at one time? Has your
establishment ever done an analysis of the potential costs and savings ta you of presorting First Class mail? Do you currently presort any of your_F1rst
Class mail according to postal specifications for 500 or more identical pieces of mail? Why don't you now? Have you gver presorted First Class mail? Why

not?

2From Executive Questionnaire. Based on the question: . . . this question concerns mailing 1ists comprised of 500 or more en¥ries or addresses that are
kept on computer tapes or otherwise stored by camputer. Did your establishment prepare any mailings last year using such a 1ist?

INT 1401:90-94
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mNONHDUSEHOLD MAILSTREAM STUDY
Section 2: CURRENT USE OF USPS Preliminary Report—Tenwatlve Findings

First Postal Quarter PFY 1979
Weighted Esimates

Table 2.22: Percent of Nonhouseholds That Use Different Indicia
{By Type of Nonhousehold Sender)

Nonhousehold Senders

Total AN AN A
Nonhouseholds Bus inesses Ronprofit Government

Weighted Sample 4,311,541 3,788,331 295,907 227,223
Unweighted Sample 1,213 989 138 86
%] [x] (x] (%1

Type of Postage Used !
Meter 16.7 16.3 17.3 34.8
Permit lmprint 1.8 ) 1.6 25.7 12.9
Pre-Stamped Envelopes 5.9 5.5 5.3 12.7
Franked (signatureg * * . 0.0 0.1
Penalty (official business) 1.9 0.7 0.4 25.0
Pre-Stamped Postal Cards 9.7 9.3 11.9 14.0
0.9 0.8 2.7 0.0

Pre-Cancelled Stamps

1
Hill not add to 100% because multiple mentions were permitted and stamp use was not asked on the first version of the questionnaire. pata about stamp usage
will be presented in the Final Report.

Based on the questions: Does your establishment have any postage meters...?; Does this establishment ever send any mail with a permit imprint...?; Does
your establishment purchase and use prestamped envelopes...?; Other than return evelopes, do you send official U.S, Goverpment maf! using a frank.,.or
using _pgnalty privileges?; Which is used, a signature or penalty privileges?; Does your establishment purchase and use prestamped postal cards? Does your
establishment purchase and use any precancelled stamps...for business mail?

IHT 1401:19-24



N
Section 2: CURRENT USE OF USPS SraPE{*.*.*L?E,S,E”,?,&,E""_A%gﬁgfrgmg]n@v

First Pastal Quarter PFY 1979
Weighted Estimates

Table 2.23: Percent of Nonhouseholds That Use Different Indicia
(By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Mail Al
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
Weighted Sample 4,311,541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223
Unwelghted Sample 1,213 130 55 170 60 574 138 86
[x] £3] (%] [z] [%] 3] (%1 {%]
Type of Postage Used 1
Meter 16.7 51.0 18.0 26.5 15.8 16.0 17.3 34.8
Parmit Imprint 3.8 12.7 9.2 1.3 1.8 1.2 25.7 12.9
Pre-Stamped Envelopes 5.9 1.6 6.2 6.7 8.1 5.4 5.3 12.7
Franked (signature) * * 0.0 * 0.0 * ; 0.0 0.1
Penalty (official business) 1.9 1.1 0.0 0.6 0.0 0.7 0.4 25.0
Pre-Stamped Postal Cards 9.7 46.5 2.8 5.3 22.9 7.9 11.9 14.0
Pre-Cancelled Stamps 0.9 0.9 0.0 * * 0.9 2.7 0.0

1.,:
Will not add to 100% because multiple mentions were permitted and stamp use was not asked on the First version of the questionnaire. Data about stamp

usage will be presented in the Final Report,

Based on the questions: Does your establishment have any postage meters...?; Does this establishment ever send any mail with a permit imprint...?; Does
your establishment purchase and use prestamped envelopes...?; Other than return evelopes, do you send official U.S. Government mail using a frank...or
using penalty privileges?; Which 1s used, a signature or penalty privileges?; Does your establishment purchase and use prestamped postal cards? Does your
estabiishment: purchase and use any precancelled stamps...for business mail?

INT 1401:264-266. 57-62



m HONHOUSEHOLD MATLSTREAM STUDY
Prellminary Report—Tenwtive Findings
First Postal Quarter PFY 1979

Section 2: CURRENT USE OF USPS Weighted Estimates

Table 2.24: Percenl of Nonhouseholds That Use Different Indicia
(By Postal Region)

Postal Region

Total
Nonhouseholds Northeastern Eastern Southern Centratl Western
Welghted Sample 4,311,541 516,504 539,995 1,354,066 1,100,399 800,616
Unweighted Sample 1,213 168 134 345 361 205
19 (%] [x] [x] [%] (%]
1
T fPp
xﬂ:tgr ostage Used 16.7 27.0 16.3 15.7 12.3 21.2
Permit Imprint 3.8 1.3 6.4 5.5 g: ;g
Pre-Stamped Envelopes 5;9 2.4 g'é 0.0 0.1 *
Franked signatureg 0.0 2-0 2.2 01 o9
Penalty {official business) 1.9 2.6 . . . oo
Pre-Stamped Postal Cards 9.7 5.4 12.3 10.2 10.3 0.9
Pre-Cancelled Stamps 0.9 6.2 0.1 0.1 0.1 .

]Nill not add to 100% because multiﬁle mentions were permitted and stamp use was not asked on the first version of the questionnaire. Data about
stamp usage will be presented in the Final Report

Based on the questions: Does your establishment have any postage meters...?; Does this establishment ever send any mail with a permit imprint...7; Does
your establishment purchase and use prestamped envelopes...?; Other than return evelopes, do you send official U.S. Government mail using a frank...or
using penalty privileges?; Which is used, a signature or penalty privileges?; Does your establishment purchase and use prestamped postal cards? Does your
establishment purchase and use any precancelled stamps...for business mail?

INT 1401:133-138 168-270



mNOHHDUSEHULﬂ MATLSTREAM STUDY
Prefiminary Report—Tentative Findings
First Postal Quarter PFY 1979

Section 2: CURRENT USE OF USPS Weighted Estimates

Table 2.25: Percent of Nonhouseholds That Use Different Indicia
{By Postage Expenditure Last Year)

Postage Expenditure Last Year

NonhIE:::tolds Less Than $100 $100-31,000 $1,000-3$5,000 $5,000-$50,000 $50,000-$500,000 - Over $500,000
Weighted Sample 4,311,541 1,420,565 1,721,012 718,193 285,417 15,923 4,379
Unweighted Sample 1,213 130 202 225 290 189 127
(2] [%] (%] [*] (%] (x] [%]

Type of Postage Used 1

Meter 16.7 0.6 6.0 48.5 83.0 98.9 91.4
Permit Imprint 3.8 0.0 1.9 9.8 17.2 35.1 48.0
Pre-Stamped Envelopes 5.9 8.6 2.5 9.7 5.2 13.6 5.8
Franked (signature) * 0.0 0.0 0.0 0.0 0.5 0.3
Penalty (offictal bustness) 1.9 0.2 1.3 0.5 10.0 6.3 24.8
Pre-Stamped Postal Cards 9.7 5.1 13.4 6.7 19.3 23.1 20.2
Pre-Cancelled Stamps 0.9 0.0 0.4 9.2 0.7 .6 4.4

]Hﬂl not add to 100% because multiple mentions were permitted and stamp use was not asked on the first versfon of the questionnaire, Data about stamp
usage will be presented in the Final Report.

Based on the gquestions: Does your establishment have any postage meters...?; Does this establishment ever send any mail with a permit imprint...?; Does

your establishment purchase and use prestamped envelopes...?; Other than return evelopes, do you send offtcial U.S. Government mal) using a frank...or
using penalty privileges?; Which 1s used, a signature or penalty privileges?; Does your establishment purchase and use prestamped postal cards? Does your

establishment: purchase and use any precancelled stamps...for business mail?

INT 1401:95-100 272-274



mNUNHOUSEHﬂLD MATLSTREAM STUDY
Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Weighted Estirmates

Section 2: CURRENT USE OF USPS

Table 2.26: Use of Maflgrams
(By Type of Nonhousehold Sender)

Nonhousehold Senders

Total A1l Al ATl
Nonhouseholds Businesses Nonprofit Government
Heighted Sample 4,311,541 3,788,331 295,987 227,223
Unweighted Sample 1,213 989 138 B6
[%] ¥ [1] (%]
Percent of Establishments That Ever o .
Use MaiTgrams 6.2 6.2 7.8 4.0
Type of Messages Sent!’
Bills 17.0 19.0 a a
Orders 12.9 12.8 a a
Other Payment [tems 10.3 9.9 a a
Notices 14.2 15.0 a a
Other Correspondence 55.4 52.8 a a
Anything Else 10.9 11.9 2 a
Percent of Establishments That Do Not
Use Mailgrams 93.8 93.8 9 86.0
FamiTiar With Service == 4.6 64.3 Rz 66,7 67.9
Not Familiar With Service 35.4 35.7 33.3 32.1
Not Ascertained {4.5) (4.4) (1.2) (10.3)

]Hay not add to 100% because of multiple mentions.

aSample base too small.

Based on the questions: Does your establishment ever use Mallgrams? If yes: About how many maiTgrams were sent by this establishment in the last year?
For what kinds of messages? If no or don't know: Are you familtar with Mailgram service?

INT 1401:25, 276



Weighted Sample
Unweighted Sample

Percent of Establishments That Ever
Use Majigrams

Type of Messages Sent!
Bills
Orders
Other Payment Items
Notices
Other Correspondence
Anything Else

Percent of Establishments That Do Not

Use Mailgrams
Familiar With Service

Not Famitfar With Service

Not Ascertained

1

aSample Base too small

Based on the questions: Does your establishment ever use Mailgrams?
For what kinds of messages? If no or don't know:

e

S BN By B BN by BN T BN B B ' B "™
NONHOUSEHOLD MAILSTREAM STUDY

Preliminary Report—Tentative Findings

m Weighted Estimates

Sectfon 2:

Table 2.27:

CURRENT USE OF USPS

Use of Mailgrams
(By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

First Postal Quarter PFY 1979

May not add to 100% because of multiple mentions.

Mail AT
Total - Oriented Financial Dept. Qther Non-
Nonhouseholds Industries Utilities Institutions Stores Businesse; Profit Government
4,311,541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223
1,213 130 55 170 60 574 138 86
[x) (%1 [%] [%] [¥] [¥] (%] [%]
5.2 22.3 4.4 10.0 0.7 5.8 7.8 1.0
17.0 14.6 a a a 20.1 a a
12.9 0.} a a a 16.0 a a
10.3 * a a a 8.3 a a
14.2 82.2 a & a 6.3 a a
55.4 3.8 a a a 62.0 a a
10.9 0.3 a a a 1.7 a a
93.8 7.7 85.6 90.0 99.3 9452 92.2 66.7 96.0 67.9
. 89.3 58.7 94.4 64.5 62.2 . .
gg.g 10.7 41.3 5.6 35.5 37.8 33.3 2.1
(4.5) (1.2) (2.8) (7.2) (0.4) {4.6) {(1.2) {10.3)
If yes: About how many mailgrams were sent by this estabTishment in the last year?

Are you familiar with Mailgram service?

INT1401:277



mNONHOUSEHDLD MAILSTREAM STUDY
Preliminary Report—Tenualive Findings
Section 2: CURRENT USE OF USPS First Postal Quarter PFY 1979

Weighted Estimates

Table 2.28: Use of Matlgrams
(By Postal Region)

Postal Region

Tota)
Nonhouseholds Northeastern Eastern Southern Central Western

Weighted Sample 4,311,541 516,504 539,955 1,354,066 1,100,399 800,616

Unwelghted Sample 1,213 168 134 345 361 205

Percent of Establishments That Ever (%] (3] (%] m [s] (%]

Use Mailgrams 6.2 6.0 6.1 6.3 7.9 3.7
Type of Messages Sent)

. Bills 17.0 a a a 5.7 a
Orders 12.9 a a a 27.0 a
Other Payment [tems 10.3 a a a 19.8 a
Notices 14.2 a a a 5.1 3
Other Correspondence 55.4 a a a 44.3 a
Anything Else - ’ 10.9 a a a 2.4 2

Percent of Establishments That Do Not . -

Use Mailgrams ] 93.8 94.0 93.9 3.7 92.1 96.3
Familiar With Service 64.6 75.9 45.4 68.4 68.4 72.1
Not Familiar With Service 35.4 241 54.6 3t.6 41.6 27.9
Not ascertained : (4.5) (2.0) {5.6) (5.3) (2.9} {6.2)

]Hay not add to 100% because of multiple mentions.

aSample base too small.

Based on the questions: Does your establishment ever use Mailgrams? If yes: About how many majlgrams were sent by this estabTishment in the last year?
For what kinds of messages? 1f no or don't know: Are you familiar with Mailgram service? -

INTV401: 278, 139



SBHONHUUSEHOLD MAILSTREAM STUDY
Preliminary Report——Tentative Findings
First Postal Quarter FEY 1979

Welghted Estimates

Section 2: CURRENT USE OF USPS

Table 2.29: Use of Matlgrams
{By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total

Nonhouseholds Less Than $100 $100-$1,000 $1,000-35,000 $5,000-$50,000  $50,000-5500,000 " Qver $500,000
Weighted Sample 4,311,541 1,420,565 1,721,012 718,193 285,417 51,923 4,379
Unweighted Sample 1,213 130 202 225 290 189 127
(%) (%) [x] [%] [1] (%] (%]
Percent of Establishments That Ever . .
Use Mailgrams 6.2 0.4 7.8 10.4 15.6 24.9 17.7
Type of Messages sent?
Bills 17.0 a a a 6.5 12.7 a
Orders 12.9 a a a 3.6 1.6 a
Other Payment Items 10.3 a a a 7.4 10.5 a
Notices . 14.2 a a a 44.8 24.3 a
Other Correspondence 55.4 a a a 40.7 69.2 a
Anything Else 10.9 a a a 6.6 3.5 a
Percent of Establishments That Do Not
Use Mailgrams 93.8 99.6 92.2 89.6 84.4 5.1 82.3
FamiTiar With Service 64.6 46.5 74.6 74.3 79.9 90.9 89.0
Not Familiar With Service 35.4 53.5 25.4 25.7 20.1 9.1 11.0
Not Ascertained ' (4.5} (7.1} (1.6) (4.9) (0.5) (19.0) (2.7)

]May not add to 100% because of multiple mentfons.

aSarnph: base too small.

Based on the questions: Does your establishment ever use Mailgrams? If yes: About how many mailgrams were sent by this establishment in the last year?
For what kinds of messages? If no or don't know: Are you familiar with Mallgram service?

3cample base too small. INT1401: 279, 101
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Ratings of Postal Service Now!
Very Good
Good
Fair
Paor
Yery Paor

Number of Respondents
Number Not Ascertained

Ratings Compared to Year Ago1
Better
Same
Some Things Better, Some Worse
Worse

Number of Respondents
Number Not Ascertained

10ucst1on addressed te both cxecutives and mail handlers.

Weighted Estimates

NONHOUSEHOLD MAILSTREAM STUDY
Preliminary Report—Tentative Findings
Sectfon 3: ESTABLISHMENT PERCEPTIONS OF USPS : First Postal Quarter PEY 1979

Table 3.1: Ratings of the Postal Service

% of Respondents

A Nt
P LN Oy Lo =
AR
mom R~

1826
44

mN:-l

17.2

1755
115

Based on the questions: As far as you are concerned, how good a job do you think the Postal Service 1s doing for your establishment? Do you thipk it is
doing a very good job, a good job, a falr job, a poor job, or a very poor job? Do you thihk the Postal Service is doing a better job for your

establishment than 1t was doing a year ago, worse than a

year ago, or what?

INT 1401.1: 229-232



mNUNHOUSEHOLD MATLSTREAM STUDY
Pretiminary Report—Tentative Findings
First Postal Quarter PFY 1979

Weighted Estimates

Section 3: ESTABLISHMENT PERCEPTIONS OF USPS

Table 3.2: How Good a Job the Postal Service is Doing Now Compared te a Year Ago

Rating Compared to a Year Ago

Some Things Better/ Number of Not.
y Jotal Better Same Some Things Worse Worse Respondents Ascertained
Rating of Postal Service Now ]

Very Good 100% 11.5 87.7 0.7 0.1 263 13
Good 100% 7.6 84.8 2.3 5.3 784 51
Fair 100% 5.5 60.3 2.4 31.8 547 21
Poor 100% 5.3 17.7 1.4 75.6 102 2
Very Poor 100% 6.3 . 17.6 0.1 76.0 43 i

‘Question addressed to both exccutives and mail handlers.

Based on the questions: As far as you are concerned, how good a job do you think the Postal Service s doing for your establishment? Do you think it
is doing a very good jJob, a good Job, a fatr fob, a poor job, or a very poor job? Do you think the Postal Service 1s doing a better job for your
establishment than {t was doing a year ago, worse than a year ago, or what?

INT 1401.1: 233-214



HONHOUSEHOLD MAILSTREAM STUDY
Preliminary Report—Tentative Findings
Sectfon 3: ESTABLISHMENT PERCEPTIONS OF USPS B e PFY 1979

Table 3.3: Classes or Services USPS Handles Well
(Percent of Executives and Mail Handlers Who Mentioned Each)

Executives Who Are Not Mail Handlers Who Are Executives Who Are
Mail Handlers Not Executives Mail Handlers
Weighted Sample 1,331,032 1,331,032 2,904,746
Unweighted Sample . 672 672 526
(%] [%] %]
Classes of Mail 61.6 65.1 55.8
First 57.8 62.2 50.0
Third 4.5 2.2 5.8
Parcel Post or Zone Rates 0.4 2.3 1.4
Speﬁial Services 7.3 8.3 5.0
Certified Mail 3.4 4.0 1.0
Express Mail 1.9 1.9 1.0
Registered 2.0 3.2 2.5
Special Delivery 1.8 2.0 0.7
Other 18.7 14.1 20.2
Delivery of Mail 1.2 0.3 5.1
Everything Handled Well 16.7 13.7 17.0
Nothing Handled Well 10.7 9.2 a6

Based on the question: As far as your establishment is concerned, what classes of mail or postal services, do you feel the post office handles well?

INT 1401.1, 1



Weighted Sample
Unweighted Sample

Classes of Mail-
trst 4
Second
Third
Parcel Post or Zone Rates

Special Services
Certified Mail
Registered
Special Delivery

Other
Defivery of Mai)
Everything Handled Poorly

Nothing Handled Poorly

Section 3:

ESTABLISHMENT PERCEPTIONS OF USPS

Tabla 3.4: Classes or Services USPS Handles Poorly
{Percent of Executives and Mail Handlers Who Mentioned Each)

Executives Who Are Not
Mail Handlers

Mail Handlers Who Are
Net Executives

Sk

1,331,032
672
(%]

~t

Y

T

¢ [
ftﬂNU’l
. e a
Ooo

PO o
[P

1,331,032
672
(%]

e

—
= RS

Cowoo

31

O
F
~d b N

18.2

7.0

Based on the guestion: What classes of mail? or postal services do you feel the post office handles poorly?

NONHOUSEHOLD MAILSTREAM STUDY

Preliminary Report——Tentative Findings
First Pastal Quarter PFY 1979
Weighted Estimates :

Executives Who Are
Mail Handlers

2,904,746
526
[*]

INT 1401.1, 1401.2, 1401.3
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Table 3.5:

Specified Type of Nonhousehold Sender

Total

Sectian 3:

Reduce Services,
Hold Down Rates

ESTABLISHMENT PERCEPTIONS OF USPS

Total Nonhouseholds

Mail Oriented Industries
Utiiities

Financial Institutions
Department Stores

A1l Other Businesses
Non-Profit

Government

Based on the question: Rates have recently increased because of rising costs faced by the Postal Service.
the Pestal Service may have to {ncrease rates again or reduce services to hold future increases down.

100%
100%
100%
100%
100%
100%
100%
100%

42.4
64.4
42.9
45.9
54.2
41.0
34.7
51.6

Executives' Preferences for Reduced Services as Op
{By Specified Type of Nonhousehold Sender

Maintain Services,
Increase Rates

53.8
31.2
57.0
49.9
44.3
55.7
57.2
42.1

., ., .

Preliminary Report— Tentative Findings
First Postal Quaner PFY 1979
Welghted Estimates

gosed to Rate Increases

Number of Number Not
Netther One Respondents Ascertained
3.8 1071 142
4.4 113 17
0.1 50 5
4.2 153 17
1.5 53 6
3.3 502 72
8.1 127 11
6.3 72 14

With continuing inflation over the years,

Generally speaking, which of these two alter-
natives would you consider the least objectianable--reducing services and holding down rates or maintaining services and increasing rates accordingly?

INT 1401.1:236
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Postal Reqion

Northeastern
Eastern
Southern
Central

Western

Based on the gquestion:

HE D =
mNUNHOUSEHOLD MAILSTREAM STUDY
Preliminary Report—Tentative Findings
First Postal Quarter PFY 1979

Section 3: ESTABLISHMENT PERCEPTIONS OF USPS Welghted Estimates

Table 3.6: Executives' Preferences for Reduced Services as Opposed to Rate Increases
(By Postal Region)

Reduce Services, Maintain Services, Number of Number Not
Total Hold Down Rates Increase Rates Neither One Respondents - Ascertained
100% 44.5 55.1 0.4 154 14
100% 37.5 59.4 3.1 123 11
100% 41.7 52.7 5.6 302 43
100% 45.3 50.2 4.5 318 43
100% 40.7 56.2 31 174 k)|

Rates have recently increased because of rising costs faced by the Postal Service. With continuing inflation over the years,

the Postal Service may have to increase rates again or reduce services to hold future increases down. Generally speaking, which of these two alter-
natives would you consider the least objectionable--reducing services and holding down rates or maintaining services and increasing rates accordingly?

INT 1401.1:238



mNUNHOUSEHU{.D MAILSTREAK STUDY
Preliminary Repori—Tentative Findings
First Postal Quarter PFY 1979

Weighted Estimates

Section 3: ESTABLISHMENT PERCEPTIONS OF USPS

Table 3.7: Executives' Preferences for Reduced Services as Opposed to Rate Increases
{By Postage Expenditure Last Year}

Reduce Services, - ,Maintain Services, Number of Number Not
Total Hold Down Rates Increase Rates Neither One Respondents Ascertained
By Postage Expenditure Last Year

Less Than $100 100% 55.4 41.8 2.8 112 18
$100-$1,000 100% 8.7 58.1 3.2 178 24
$1,000-$5,000 100% 26.6 69.3 4.1 201 24
$5,000-$50,000 100% 37.5 49.3 13.2 265 . 25
$50,000-$500,000 100% ) 50.4 39.4 . 10.2 171 18
Over $500,000 . 100% 21.8 73.1 5.1 112 15

Based on the question: Rates have recently increased because of rising costs faced by the Postal Service. With continuing inflation over the years,
the Postal Service may have to increase rates again or reduce services to hold future increases down. Generally speaking, which of these to alter-
natives would you consider the least objectionable--reducing services and holding down rates or maintaining services and increasing rates accordingly?

INT 1401.1:23



NONHOUSEHOLD MA[LSTREAM STUDY
Preliminary Report—Tenutive Findings
Section 3: ESTABLISHMENT PERCEPTIONS OF USPS Corsal Quurter PEY 1979

Weighted Estimates

Table 3.8: Acceptability of Possible Cuts in Postal Service
{8y Type of Pessible Cut)

Very Somewhat Not™ Very Not at A1l Number of Number Not
Total Acceptable Acceptable Acceptable Acceptable Respondents Ascertained
Executives Who Are Not Mail Handlers
Possible Cuts
No Mail Oelivery to Business
Addresses on Saturday 1002 54.0 24.1 8.8 13.1 496 30
Mail Delivery to Business Addresses
on Monday, Wednesday and Friday Only 100% 20.9 12.2 19.2 47.7 503 23
No Mail Delivery to Households on
Saturday 100% 56.3 18.3 12.0 13.5 485 41
Mail Detivery to Households on Mon- .
day, Wednesday, and Friday Only 100% 27.5 21.2 12.2 39.1 484 38
Closing Small Post Offices that ,
Don't Do Much Business 100% 35.6 13.3 17.8 33.3 445 81

Executives Who Are Mail Handlers
Possible Cuts
No Mail DeTivery to Business
Addresses on Saturday 100% 61.8 19.7 6.4 12.1 652 20
Mail Delivery to Business
Addresses on Monday, Wednesday

and Friday Only 100% 8.0 14.7 19.4 57.9 656 16
No Mail Delivery to Households

on Saturday 100% 56.1" 21.3 8.0 14.6 639 33
Mail Delivery to Households on Mon- '

day, Wednesday, and Friday Only 100% 27.7 15.9 15.8 40.5 644 28
Closing Small Post Offices that ’

Don't Do Much Business 100% . 5.2 25.7 4.1 19.0 588 B4

Based on the question: Please answer the next question from the point of view of your establishment. How acceptable would each of the following changes
be? First, how about no mail delivery to business addresses on Saturday? Would this be very acceptable, somewhat acceptable, not ver acceptable, or
not at all acceptable as far as your establishment is concerned? a. NO MAIL DELIVERY TO BUSINESS ADDRESSES ON SATURDAY. b. Fail deTivery to business
addresses on Monday, Wednesday, and Friday only? ¢. No Mail delivery to households on Saturday? d. Mail delivery to households on Monday, Wednesday,
and Friday only? e. Closing small post offices which don't do much business?

INT 1401:239, 240, 241, 242, 243



NORHOUSEHOLD MAILSTREAM STUDY
Preliminary Report—Tentative Findings
Section 4: TIME REQUIREMENTS FOR MAIL First Posul Quarter PFY 1979

Weighted Estimates

Table 4.1: Nonhousehold Needs for Time Related Delivery Service
. (By Type of Nonhousehold Sender) 1

Nonhousehold Senders

Total M . AN . All
Nonhouseholds Businesses : Nonprofit Goverpment
AY
Wefqhited Sanple . 4,311,541 ‘ 3,788,331 295,987 227,223
Unwedichted Sarple . 1,213 989 138 86
What Percent of Nonhouseholds Mention
a Need For . . . 1
One Day Dellvery Service 20.9 21.2 9.7 .31.9
Two Day Delivery Service 16.0 15.3 23.1 19.1
Three Day Delivery Service 10.7 10.4 9.2 17.7
Four or More Days Delivery Service 5.0 4.3 8.3 14.4
Mo Specific Time Requirement Mentioned 53.8 55.1 59.3 23.7
Not Ascertained (0.7) {0.5) {0.1) (4.2)
What Percent of Nonhouseholds Mention
a Time Requirement Connected With . . . 1
Legal Requirements 11.1 9.6 7.9 41.2
Contractual Requirements 7.4 7.7 9.1 0.8
Time Dated Materials 14.7 13.4 23.6 25.0 .
Cash Fliow 8.3 9.2 1.0 3.2
Accepted Practice in Thelr Business 9.8 9.6 4.3 21.2
Preference 7.3 7.2 8.1 1.5
No Specific Time Requirement Mentioned 53.8 55.1 59.3 23.7
Not Ascertained {0.7) (0.5) {0.1) {4.2)

Page 1 of 2
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Table 4.1 continued

Nonhousehold Senders

Total A A All
What Percent of Monhouseholds Mention
a Time Requirement Connected with Mall
Being Sent . . . ?
To Households 12.1
Intra-Organization 13.6 lg:g ig.g ;é.g
To Other Nonhouseholds 33.9 33.7 30.0 33.6
No Specific Time Requirement Mentioned 53.8 55.1 59:3 23.7
Not Ascertained {0.7) {0.5) {0.1) (4:2)
What Percent of Nonhouseholds Mention
The Use of USPS Carrier to Handle a
Time Requirement?
Use USPS 40.5 39.0
Use Non USPS Carrier 7.4 7.1 o e
No Specific Time Requirement Mentloned 53.8 55.1 59:3 23'7
Not Ascertained (0.7) (0.5) (0.1) - (4.2)
What Percent of Nonhouseholds Mention
Time Requirements for Mail Containing
S
Bi11s, Orders, Payments, Receipts 22.1 23.9 9.9 8.0
Legal/Financtal Instruments 13.4 12.9 1.7 30.2
Correspondence 9.2 8.3 13.2 18.0
Communications 11.5 9.7 16.3 37.4
Advertising & Merchandise 8.4 8.3 9.6 8.8
Any Other Content 1.2 0.8 2.5 7.0
No Specific Time Requirement Mentioned 53.8 55.1 59.3 23.7
Not Ascertained {0.7) {0.5) {0.1) (4.2)

lrotals add to more than 100% in.each category due to multiple mentions.

Based on the questions: Does your establishment send any mail or other items that must arrive at their destination the next day, the day after, or
within some other specific time period? If yes: What kinds of items are these? What is the maximum number of working days that can elapse between
sending and receipt of your (MENTION)? Which of the reasons on this 1ist best explain why those items must be delivered within that time period?

To which types of recipients shown on this st do you send your {MENTION)}? Do you usually send them through the U.5. mail?

INT 1601: 89-93, 109-115, 181-187
+ -7.6.7.79
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NP%HQUSEHELD MAILSTREAM STUDY
¢limina: —T ve Findin
Section 4: TIME REQUIREMENTS FOR MALL First Pnst‘:; Q:':?'tr:r PF;‘H?;!!; Findings

Weighted Estimates

Table 4.2: Nonhousehold Needs for Time Related Deliwiry Service
{By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Mail A
Total Oriented Financial Dept. Other Nan- .
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
Welghted Sample 4,311,541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223
Unweighted Sample 1,213 130 55 170 60 574 . 138 86
What Percent of Nonhouseholds Mention
a Need For . . . ?
One Day Delivery Service 20.9 26.7 51.6 30.1 13.5 20.6 9.7 31.9
Two Day Delivery Service 16.0 59,5 6.9 n.1 14.2 14.5 23.1 19.1
Three Day Delivery Service 10.7 25.8 6.5 7.7 10.4 10.1 9.2 17.7
Four or More Days Oelivery Service 5.0 1.9 2. 4.4 0.1 4.5 8.3 14.4
No Specific Time Requirement Mentioned 53.8 22.3 35.1 47.6 55.4 56.6 59.3 23.7
Hot Ascertained (0.7) {0.0) (z.6) (o.1) (0.0) (0.5) (0.1) (4.2)
What Percent of Honhouseholds Mention
a Time Requirement Conpected With . . . ? _
Legal Requirements 1.1 3.6 13.6 15.6 14.7 9.2 7.9 41.2
Contractual Requirements 7.4 3.4 9.0 19.6 1.7 7.4 9.1 0.8
Time Dated Materials 14.7 72.3 40,0 11.5 12.8 1.7 23.6 25.0
Cash Flow 8.3 1.6 9.8 9.6 13.5 9.2 1.0 3.2
Accepled-Practice in Their Business 9.8 1.1 3.5 B.8 4.1 10.2 4.3 21.2
Preference 7.3 17.7 3.4 7.1 3.9 7.2 8.1 7.5
No Specific Time Requirement Mentioned 53.8 22.3 35.1 47.6 55.4 56.6 59.3 23.7
Not Ascertained (0.7) (0.0) (2.6). (0.1) (0.0) {(0.5) (0.1) (4.2)

Page 1 of 2
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Specified Type of Nonhousehold Sender

Mail AN
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
What Percent of Nonhouseholds Mention
a Time Requirement Connected with Mail
Being Sent . . . ? .
To Households 12.1 24.9 7.0 17.3 0.7 9.5 20.9 4.3
Intra-Organization ©o13.6 10.4 52.1 17.9 6.9 13.2 12.5 36.3
To Other Nenhouseholds 33.9 67.0 19.2 35.1 38.2 37.0 30.0 43.6°
No Specific Time Requirement Mentioned 53.8 22.3 35.1 47.6 55.4 56.6 58.3 T23.7
. Not Ascertained (0.7) {0.0) {2.6) {0.1) {0.0) {0.5) (0.1} (4.2) -
What Percent of Nonhouseholds Mention
The Use of USPS Carrier to Handle a
Time Requirement?
Use USPS 40.5 53.8 25.1 50.5 43.9 37.8 37.9 7.0
Use Non USPS Carrier 7.4 23.0 42.7 2.3 3.2 6.8 5.6 14.9
No Specific Time Requirement Mentioned 53.8 22.3 35.1 47.6 55.4 56.6 59.3 23.7
Not Ascertained {0.7) (0.0) (2.6) (0.1) {0.0) (0.5) {0.1) {4.2)
-What Percent of Nonhouseholds Mention
Time Requirements for Mail Containing
.. . 7
Bills, Orders, Payments, Receipts 22.1 20.0 42.3 18.5 22.2 7.5 9.9 8.0
Legal/Financial Instruments 13.4 6.3 21.6 31.4 9.2 23.6 1.7 0.2
Correspondence 9.2 4.4 3.0 14.7 9.2 13.3 13.2 18.0
.Communications 11.5 43.4 1.4 1.6 2.5 9.0 16.3 37.4
Advertising & Merchandise 8.4 32.1 3.5 0.6 3.4 8.3 9.6 8.8
Any Other Content 1.2 18.2 0.1 * 0.1 0.4 2.5 7.0
No Specific Time Requirement Mentioned 53.8 22.3 35.1 47.6 55.4 56.6 59.3 23.7
Not Ascertained (0.7) (0.0) (2.6) (0.1) (0.0) (0.5) (0.1} (4.2)

Based on the questions: Does your establishment send any mail or other items that must arrive at thelr destinatfon the next day, the day after, or
within some other specific time peried? If yes: What kinds of items are these? What 1s the maximum number of working days that can elapse between
sending and receipt of your (MENTION)? Which of the reasons on this 1ist best explain why those ftems must be delivered within that time period?

To which types of recipients shown on this 1ist do you send your {MENTION)? Do you usually send them through the U.S. mail?

Page 2 of 2



NORHOUSEHOLD MAILSTREAN STUDY
Fiet Poyal Quarier PRV 1078 | "B

Section 4: TIME REQUIREMENTS FOR MAIL Weighted Estimates

Table 4.3: Nonhousehold Needs for Time Related Delivery Service
(By Postal Region) 1

Postal Region

TJotal
Nonhouseholds Northeastern Eastern Southern Central Western
Weighted Sample 4,311,541 516,504 539,955 1,354,066 1,100,399 800,616
Unweighted Sample 1,213 168 134 345 361 205
What Percent of Nonhouseholids Mention
a Need For . . . 1
One Day Delivery Service 20.9 23.9 10.9 20.1 18.1 1.2
Two Day Delivery Service 16.0 27.9 22.5 13.4 1.0 15.4
Three Day Delivery Service 10.7 1%.9 6.5 8.2 9,2 13.8
Four or More Days Delivery Service 5.0 10.2 3.1 4.1 5.6 3.8
No Specific Time Requirement Mentioned 53.8 40.6 56.4 57.4 61.5 47:4
Not Ascertained (0.7) (0.3) " {0.1) {0.0) (1.0$) {1.9)
What Percent of Nonhouseholds Mention
a Time Requirement Connected With . . , 17
Legal Requirements 1.1 14.5 11.6 8.8 6.9 18.5
Contractual Requirements 7.4 5.5 1.4 8.8 8.2 9.5
Time Dated Materials 14.7 1.1 11.9 141 18.0 15.3
Cash Flow 8.3 14.6 7.5 6.3 8.0 8.7
Accepted-Practice in Their Business 9.8 19.9 4.4 6.8 8.3 14.3
Preference 7.3 8.9 9.1 5.8 4.4 11.6
No Specific Time Requirement Mentioned 53.8 40.6 56.4 57.4 61.5 47.4
Not Ascertained (0.7) (0.3) (0.1) (0.0) (1.0) (1.9)

Page 1 of 2
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Table 4.3 continued

Postal Region

Total
Nonhouseholds HNortheastern Eastern Southern Central Hestern
What Percent of Nonhouseholds Mention
a Time Requirement Connected with Mail
Being Sent . . . ?
To Households 12.1 22.4 7.2 8.6 B.6 24.5
lntra-()rgan'izat'ion 13.6 26.5 12.2 13.7 9.0 17.2
To Other Nonhouseholds 3.9 52.6 33.0 32.5 g?-g :;'2
No Specific Time Requirement Mentioned 53.8 40.6 56.4 57.4 : (19)
. Mot Ascertained (0.7) (0.3) (0.1) (0.0) (1.0) .
What Percent of Nonhouseholds Mention
The Use of USPS Carrier to Handle a
Time Reguirement?
Use USPS 40.5 50.5 41.4 35.2 33.4 53.7
Use Non USPS Carrier 7.4 14.4 5.8 7.4 1.7 4.1
No Specific Time Requirement Mentioned 53.8 40.6 56.4 57.4 61.5 47.4
Not Ascertained (0.7) {0.3) (0.1) (0.0) {1.0) {1.9)
‘What Percent of Nonhouseholds Mention
Time Requirements for Mail Containing
.. ?
Bills, Orders, Payments, Receipts 22.1 - 26.6 23.0 17.3 22.8 25.8
Legal/Financial Instruments 13.4 22.3 4.9 13.1 8.1 18.3
Correspondence 9.2 15.6 3.7 5.1 9.2 15.7
Advertising & Merchandise 8.4 17.0 7.5 4.9 8.8 8.7
Any Other Content 1.2 0.5 2.5 5}-2 6}'% 49-3
No Specific Time Requirement Mentioned 53.8 40.6 56.4 . . .
Not Ascertained . (0.7) (0.3) (0.1) {0.0) (1.0} (1.9)

]Totals add to more than 100% in each category due to muTtipTe mentions.

Based on the questions: Does your establishment send any mafl or other items that must arrive at their destination the next day, the day after, or
within some other specific time period? If yes: What kinds of items are these? What is the maximumr pumber of working days that can elapse between

sending and receipt of your (MENTION)? Which of the reasons on this Tist best explain why those items must be delivered within that time period?
To which types of recipients shown on this YTist do you send your (MENTION)? Do you usually send them through the U.5. mail?

Page 2 of 2
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Preliminary Report—Tenutlve Findings
First Postal Quarter PFY 1979
Weighted Estimares

Section 4: TIME REQUIREMENTS FOR MAIL

Table 4.4: Nonhousehold Needs for Time Related Delivery Service
(By Postage Expenditure Last Year) 1

Postage Expenditure Last Year

Total
Nonhousehalds Less Than $100  $100-$1,000  $1,000-$5,000 $5,000-$50,000 $50,000-3500,000 Over $500,000

Weighted Sarple 4,311,541 1,420,565 1,721,012 718,193 285,417 15,023 4,379
Unweiahted Sample ) 1,2.3 130 202 225 290 189 127

What Percent of Nonhouseholds Mention
a Need For . . _ 7

One Day Delivery Service 20.9 9.6 18.8 41.3 47.6 44,1 18.6
Two Day Delivery Service 16.0 8.1 16.2 26.2 29.5 17.3 7.0
Three Day Delivery Service 10.7 2.9 9.1 26.¢ 18.6 11.6 9.4
Four or More Days Delivery Service 5.0 4.4 2.7 10.4 B.6 12.6 49.0
No Specific Time Requirement Mentioned 53.8 78.0 57.2 14.9 12.9 21.8 6.1
Not Ascertained {0.7) (*) {0.0) {0.0) (0.1) {0.0) {0.0)

What Percent of Nonhouseholds Mention

a Time Requirement Connected With . . . 1
Legal Requirements 1.1 1.5 12.1 22.9 23.4 18.3 55.9
Contractual Requirements 7.4 4.2 8.5 10.6 6.1 12.6 8.4
Time Dated Materials 14.7 5.9 13.1 28.6 32.7 22.1 32.3
Cash Flow 8.3 5 3.7 23.9 24.4 12.6 8.4
Accepted-Practice in Their Business 9.8 5.2 8.9 21.9 8.0 22.6 1.9
Preference 7.3 1.6 6.5 13.4 23.1 13.0 1.2
No Specific Time Requirement Mentioned 53.8 78.0 57.2 14.9 12.9 21.8 6.1
Not Ascertained {0.7) (*) {0.0) (0.0) (0.1) {0.0) {0.0)

Page 1 of 2
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Postage Expenditure Last Year

Total
Nonhouseholds Less Than $100  $100-3$1,000 $1,000-$5,000 $5,000-3$50,000 $50,000-$500,000 Over $500,000

What Percent of Nonhouseholds Mention
a2 Time Requirement Connected with Mail

Being Sent , . . ? .
To Households 12.1 4.5 10.3 29.1 30.4 18.1 39.5
Intra-Organization 13.6 5.4 11.6 24.4 51.1 28.9 11.2
To Other Nonhouseholds 33.9 18.3 34.4 71.6 79.3 63.2 77.%
No Specific Time Requirement Mentioned 53.8 78.0 57.2 14.9 12.9 21.8 6.1

. Not Ascgrtained (0.7) (*) (0.0) {0.0) (0.1) {0.0) {D.0)

What Percent of Nonhouseholds Mention

The Use of USPS Carrier to Handle a

Time Requirement?
Use USPS 40.5 18.9 35.7 80.7 76.7 55.3 68.7
Use No USPS Carrier 7.4 3.2 9.7 9.3 9.1 28.6 28.2
No Specific Time Requirement Mentioned 53.8 78.0 57.2 14.9 12.9 21.8 6.1
Not Ascertained {0.7) (*) {0.0) (0.0) (0.1) (0.0) (0.0)

What Percent of Nonhouseholds Mention

Time Requirements for Mai) Containing

5 -

Bi}ls, Orders, Payments, Receipts 22.1 15.9 19.0 37.8 19.4 12.6 22.6
Legal/Financial Instruments 13.4 0.9 18.4 24.0 3.4 24.2 12.1
Correspondence, 9.2 1.3 1.0 27.8 19.4 3. 39.7
Communications ; 11.5 2.1° 6.2 271.7 47.9 19.3 8.8
Advertising & Merchandise 8.4 3.4 6.1 21.5 11.8 22.6 29.2
MyZither Content 53,8 8.0 7.2 19 129 20’8 61
No Specific Time Requirement Mentioned - : 7. ‘ : : .
Kot Recorteined d (0.7) (*) (0-0) (0.0) (0.1) (0.0) (0.0)

1Totals add to more than 100% in each category due to multiple mentions.

Based on the questions: Does your establishment send any mail or other items that must arrive at their destination the next day, the day after, or
within some other specific time pericd? If yes: What kinds of items are these? What is the maximum number of working days that can elapse between
sending and receipt of your (MENTION)? Which of the reasons on this list best explaip why those items must be delivered within that time period?

To which types of recipients shown on this Tist do you send your {MCNTION)? Do you usually send them through the U.S. mail?

Page 2 of 2



mHONHOUSEIfOLD MAILSTREAM STuDY
Preliminary Repost—Tenialive Findings
First Posul Quarter PFY 1979

Weighted Estimates

Section 4: TIME REQUIREMENTS FOR MAIL

Table 4.5: One Day Delivery Heeds by Carrier and Recipient
(By Type of Nonhousehold Sender)

Nonhouseho1d Senders

Total Al Al A
Nonhouseholds Businesses Ronprofit Government

Welghted Sample 4,311,541 3,788,331 295,987 227,223

Unweighted Sample 1,213 989 138 B6
(%] [x1 (7] [%]

What Percent of Nonhouseholds Currentl
Need One Day Delivery!

Percent Using Only Non-USPS Carrier(s)
“What percent of nonhouseholds {using
only non--USPS carriers) are sending
this one-day mail . . . 7 ——y

Only to Households

Only Intra-Organization 3

Only to "Other" Nonhouseholds L}

To Households & Intra-Organfization

To Households & "Other" Nonhouseholds

Intra-Organization and to "Other"
Nonhouseholds 1

TJo A1l Three Categories of Reciplents

Percent Using Only USPS
What percent of nonhouseholds {using
only USPS) are sending this
one-day mail . . . 7
Only to Households
Only Intra-Organization
Only te "Other" Nonhouseholds
To hHouseholds & Intra-Organization
To Households & “Other" Nonhouseholds
Intra-Organization and to “Other”
Nonhouseholds
To A1l Three Categories of Recipients 1

Percent Using Both USPS & Won-USPS Carrier{s) 6.1
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aSample base too small.

Based on the questions: Does your establ{shment send any mail or other items that must arrive at their destination the next day, the day after, or within
some other specific time period? 1f yes: What kinds of items are these? What §s the maximum number of working days that can elapse between sending and
receipt of your [MENTION)? To which types of recipients shown on this 1ist do you send your [MENTION)? Do you usually send them through the U.S. mall?

IRT 1314:25



P:Dllillil?USEHOLD MAILSTREAM STUDY
Sectlon 4: TIME REQUIREMENTS FOR MAIL F':“m'::::t ziﬁ:—;:;m'.;?; e

Welghted Entimates

Table 4.6: One Day Delivery Needs by Carrier and Primary Content
(By Type of Nonhousehold Sender)l

Nonhousehold Senders

Total . Al All Al
Nonhousehalds Businesses Hanprofit Government
Weighted Sample 4,311,541 3,788,331 295,987 227,223
Unwe ighted Sample 1,213 989 138 86

[x] [*} (2] [x]

What Percent of Honhouseholds Currently
Need One Day Delivery? 20.9

)
L
]
w0
.
~
’r..a
—
k=]

—
o,
.

L -
F
~N
—
£
]

Percent Using Only Non-USPS Carrier{s) 15.4

What percent of nonhouseholds {using

only non-USPS carriers) mention one

day time requirements for mail

containing . . . 7
Bills, Orders, Payments, Receipts 1
tegal/Financial Instruments
Correspondence 1
Conmunications 22.
Advertising and/or Merchandise 4
Any Gther Content * . *

Percent Using Only USPS 718.5 29.5 67.0
What percent of nonhouseholds (using
enly USPS) nention one day time
requirgmenl.s for mail containing

-~
~n
(-]

|
|
|

B111s, Orders, Payments, Receipts
Legal/fFinancial Instruments
Correspondence

Communications

Advertising and/or Merchandise
Any Other Content
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.
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Percent Using Both USPS & Non-USPS Carrier(s)

35ample base too small. IMay add to more than 100% because of multiple mentions.

based on the questlions: Does your establishment send any mail or other ttems that must arrive at thelr destination the next day, the day after, or within

some other specific time period? If yes: What kinds of ilems are these? What is the maximum nuwber of working d that
receipt of your [MENTION}? Do you usuvally send them through the U.S. mail? ’ "9 days that can elapse betueen sending and

INT 1314:1-6



mNOHHUUSEHDLD MAILSTREAK STUDY
Preliminary Report—Tentative Findings
First Postal Quarier PFY 1979

Weighted Estimates

Section 4: TIME REQUIREMENTS FOR MAIL

Table 4.7: One Day Delivery Needs by Carrler and Reason for Need
{By Type of Nonhousehold Sender)}!

Honhousehold Senders

Total A1l Al M
Monhouseholds Businesses Nonprofitt Government
Weighted Sample 4,311,541 3,788,331 295,987 221,223
Unweighted Sample 1,213 989 138 86
[z} [x] [x] [x]
What Percent of Honhouseholds Currently
Heed One Oay Dellvery? 20.9 21.2 9.7 31.9
Percent Using Only Non-USPS Carrieris[ 15.4 15.9 4.2 14.7
at percent of nonhousehglds {using
only non-USPS carriers) mention a one
day time requirement connected
with . . . 7 . -
Legal Requirements 13.6 14.5
Contractual Requirements 14.9 15.3
Time Dated Materials 12.4 12.9 a
Cash Flow 8.8 9.6
Accepted Practice in Their Business 48.9 45.8
Preference 2.9 3.2
Percent Using Only USPS 718.5 79.5 67.0 72.6
What percent of nonhouseholds {using
only USPS carriers) mention a one
day time requirement connected .
with . . . 1
Legal Regquirements 22.8 19.0
Contractual Requfirements 14.9 16.2
Time Dated Materlals 21.7 22.7
Cash Flow 15.4 17.2 a
Accepted Practice in Their Business 13.1 13.4
Preference 18.2 19.2
Percent Using Bath USPS & Non-USPS Carrier{s} 6.1 4.6 28.8 12.7

1

3cample base too small. May add to more than 100% because of multiple mentions.

Based on the questions: Does your establishment send any mafl or other jtems that must arrive at thefr destimation the next day, the day after, or within
some other specific time period? If yes: What kinds of items are these? What {s the maximum number of working days that can elapse between sending and
receipt of your [MENTION)? Which of the reasons on this 1ist best explains why those jtems must be deltvered within that time period? Do you usually send
Lhem thruugh the U.S. mail?

INT 1314:13-18
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mNUNHOUSEHULD MAILSTREAM STUDY
Preliminary Report—Tenutive Findings
First Posual Quaresr PFY 1979

Section 4: TIME REQUIREMENTS FOR MAIL Weighted Eitimates

Table 4. & One Day Delivery Heeds by Carriler
(By Specified Type of Nonhousehold Sender)

Specified Type of Honhousehold Sender

Mail - All
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
\leighted Sample 4,311,541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,221
Unwelghted Sanple 1,213 130 55 170 60 574 138 86
1 %
\hat Percent of Honhouseholds 12) i1 [x] 1¥] (%) [x) x} (%]
Currently Heed Qnelay Dellvery? 20.9 26,1 1.6 30.1 13.5 20.6 9.7 3.9
Percent Using Only tion USPS
Carrier(s) for this need 15.4 7.2 72.3 15 2.6 16.2 4.2 14.7
Percent Using Both USPS
and Mon-USPS Carrier(s)
for this need 6.1 8.4 5.6 1.5 17.9 4.3 28.8 12.7
Percent Using Only USPS : ‘
for this need 718.5 84.4 22,1 95.0 79.5 79.5 67.0 712.6

Based on the questions: Does your establishment send any mail or other items that must arrive at their destipation the next day, the day after, or
within some other specific time period? If yes: What kinds of ttems are these? What is the maximum number of working days that can elapse between
sending and receipt of your (MENTION)? Which of the reasons on this 1ist best explain why those items must be delivered within that time period?

To which types of recipients shown on this 1ist do you send your (MENTION)? Do you usually send them through the U.S. mall?

INT 1410



m NONHOUSEHOLD MAILSTREAM STUDY
Preliminary Repurt—Tentative Findings
First Postzl Quartes PFY 1979

Welghted Estimates

Section 4: TIME REQUIREMERTS FOR MAIL

Table 4.9: One Day Delivery Needs by Carrier
{By Postal Region)

Postal Reglon

Total
Honhousehalds Northeastern Eastern Southern Central Hestern
Weighted Sample 4,311,54) 516,504 539,055 1,354,066 1,100,399 800,616
Unweighted Sample 1,213 168 134 345 361 205
What Percent of Nonhouseholds (x] (x] (2] (%] (x] [%]
Currently Need OneDay Delivery? 20.9 23.9 10.9 20.1 18.1 31.2
Percent Using Dnly_Non USPS :
Carrier(s) for this need 15.4 9.9, 19.3 23.4 25 4 15
Percent Ustng Both USPS
and Non-USPS Carrier(s)
for this need 6.1 ’ 14.8 8.6 0.4 9.3 4.1
Percent Using Only USPS .
for this need 78.5 75.3 72.0 16.2 65.3 94.5

Based on the questions: Does your establishment send any mail or other 1tems that must arrive at their destination the next day, the day after, or
within some other specific time period? If yes: What kinds of items are these? What {s the maximum number of working days that can elapse between
sending and receipt of your (MENTION}? Which of the reasons on this 11st best explain why those {tems must be delivered within that time period?
Ta which types of reciplents shown on this 1ist do you send your (MENTION)? Do you usually send them through the U.S. mail?

INT 1410



mNUHIIUUSEHDLD MATLSTREAM STUDY
Preliminary Report—Tenutive Findings
First Postal Quarter PFY 1979

Section 4: TIME REQUIREMENTS FOR MAIL Weighted Extimates

Table 4.10: One Day Delivery Needs by Carrier
(By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total
Honhouseholds Less Than $100  $100-$1,000 $1,000-35,000 $5,000-450,000 $50,000-$500,000 Over $500,000

Helghted Sample 4,31),54) 1,420,565 1,721,012 718,193 285,417 15,923 4,379
Unweighted Sample 1,213 130 202 225 290 189 127
[%] (x] [x %
What Percent of Nonhouseholds ] [x] [2] (3] (2]
Currently Keed QneDay Delivery? 20.9 9.6 16.8 .3 47.6 4.1 18.6
Percent Using Only Hon USPS
Carrier(s) for this need 15.4 24.7 20.2 9.1 6.4 1.1 22.7
Percent Using Both USPS
and Non-USPS Carrier(s)
for this need 6. 0.0 9.6 4.1 8.4 12.8 15.9
Percent Using Only USPS . ‘
for this need ) 78.5 75.3 70.2 86.8 85.2 46.1 61.4

A
Based on the gquestions: Does your establishment send any mall or other 1tems that must arrive at their destination the next day, the day after, or
within some other specific time perfod? If yes: What kinds of {tems are these? What is the maximum number of working days that can elapse between
sending and reccipt of your {MENTION)? Which of the reasons on this 1ist best explain why those items must be delivered within that time period?
Te which types of reciplents shown on this 11st do you send your {(MENTION)? (o you usually send them through the U.5. mai)?

INT 14710



NONHOUSEHOLD MAILSTREAN STUDY
Section 4; TIME REQUIREMENTS FOR MAIL T o O iy oy (i

Weighted Estimates

Table 4.11: Two Day Delivery Heeds by Carrier and Recipient
{By Type of Monhousehald Sender)

Nonhousehold Senders

Total All Al All
Nonhouseholds Businesses Nonprofit Government
Weighted Sample 4,311,541 3,788,331 295,987 227,223
Unweighted Sample 1,213 989 138 86
(%] (2] [x1 (x]

What Percent of Nonhouseholds Currently
Heed Two Day Delivery? 16.0

Percent Using Only Hon-USPS Carrieris) 1.9
HWhat percent of nonhouseholds (using
only non-USPS carriers) are sending
this two-day mail . . , 1
Only to Households 5

4
Only Intra-Organization 0.
4
7

o
w
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—
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|
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7

9

Only to “Other" Nonhouseholds 24.9
To Households & Intra-Organization

To Households & "Other" Nonhouseholds 17.9

6

[H

(ot —
00 de e N

Intra-Organization and to "Other"
Nonhouseholds 1
To A11 Three Categories of Recipients .

[=X--} [E R—=N ok ol ]

(=07

Percent Using Only USPS 83.9 81.9 90.0 95.8
What percent of nonhouseholds (using
only USPS) are sending this two
day mall . . . 7

Only to Households i
4
.8
i el
.8
8
k]

Only Intra-Organfzatien

Cnly to “"Other" Nenhouseholds

To Households & Intra-Organization

To Households & "Other" Nonhouseholds

Intra Organization and to "Other"
Nonhouseholds

To A1l Three Categories of Recipients

- A
-0 LD Ch

W Vo wrm

N,

Percent Using Both USPS & Non-USPS Carrier(s) 8.2 5.8

=]
a8 ]
=]
a5

85ample base too small.

Based on the questions: Does your establishment send any mail or other items that must arrive at their destination the next day, the day after, or within
some other specific time period? If yes: What kinds of {tems are these? What is the maximum number of working days that can elapse between sending

and receipt of your (MENTION)? To which types of reciplents shown on thls list do you send your (MENTION)? Qo you usually send them through the U.S,

)
mail? INT 1314:26



HONHOUSEHOLD MAILSTREAM STUDY
Preliminaty Repon-—7Yentalive Findings
Section 4: TIME REQUIREMENTS FOR MAIL First Postal Quanier PFY §979

Weighted Estimaies

Table 4.12: Two Day Delivery Needs by (arrier anq Primary Content
(By Type of Honhousehald Sender)

Nonhousehold Senders

Total All All ANl
Nonhouseholds Businesses Nonprofit Governiment
Weighted Sample 4,311,541 3,788,331 295,987 227,223
Unweighted Sample 1,213 989 138 86

[x] %] (1} (%]

What Percent of Nonhouseholds Currently
Need Two Day Delivery?

—
[- 1]
o
-
an
Lad
~n
ad
—
—
(-1
—

|
|
:
|

Pevcent Using Only Non-USPS Carrier{s) 7.

Hhat percent of nonhouseholds [using

only non-USPS carriers) mention two

day time requirements for mail

contatning . . ., ?
Bills, Orders, Payments, Receipts . .
Legal/Financial Instruments §5.
Correspondence
Communications
Advertising andfor Merchandise 40.
Any Other Content

0o
[--]
£ ]
o
L)
(=]
(=]

|
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|
|

O D~ WM

|

O WM D

OOt
(= N - R

-
Ky
o
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o

Percent Using Only USPS 90.0 99.8
What percent of nonhouseholds (using
only USPS) mentfon two day time

requirements for mail! containing
. ?

Bills, Orders, Payments, Receipts
Legal/Financial Instruments
Correspondence

Conmmwnications

Advertising and/or Merchandise
Any Other Content

et N

gl = s B P o)
e e e e
PN WED = O M
- B a3 et

cooE o
OO WD e

w0

o
L=
2]
[o=]
™~

Percent Using Both USPS & Non-USPS Carrier(s} 8.2

aSample base too smail. lHay add to mpre than )00% because of multiple mentions.

Based on the questions: Does your establishment send any mail or otier items that must¢ arrive at their destination the next day, the day after, or within
some other specific time perfod? If yes: What kinds of {tems are these? What {s the maximum nuwber of working days that can elapse between sending and
receipt of your (MENTION)}? Do you usually send them through the U.S. mail?

INT 1314:7-12



Weighted Sample

Unwelghted Sample

What Percent of Nonhouseholds Currvently
Need Two Day Delivery?

Percent Using Only Mon-USPS Carrier(s)
What percent of nonhouseholds {using
only non-USPS carriers) mention a two
day time requirement connected
with . ., . 1

Legal Reguirements

Contractual Requirements

Time Dated Materials

Cash Flow

Accepted Practice in Their Business
Preference

Percent Using Only USPS
What percent of nonhouseholds {using
only USPS carriers) mention a two
day time requirement connected
with . . . 7
Legal Requirements
Contractual Requirements
Time Dated Materials
Cash Flow
Accepted Practice in Their Business
Preference

TIME REQUIREMENTS FOR MAIL

mNONHUUSEHOLD MATLSTREAM STUDY
Preliminary Report—Tentative Findings
Flest Postal Quarter PFY 1979

Weighted Estimates

Table 4.13: Two Day Delivery Reeds by Carrier ani Reason for Need
{By Type of Nonhousehold Sender)
Nonhousehold Senders i
Total Al Al All
Honhouseholds Businesses Nonprofit Government
4,311,541 3,788,331 296,987 227,223
1,213 989 138 86
[¥] (x] %] [%x]
16.0 15.3 23.1 19.1
1.9 8.3 9.9 0.0
55.8 63.8
17.4 5.6
7.2 8.2
i 00 a.
23.0. 26.3
1.5 1.7
83.9 8i.9 90.0 99.8
11.1 8.2
12.4 13.1
41.8 36.9 a
8.1 10.0
23.9 21.0
3.0 1.8
9.8 0.2 0.2

Percent Using Both USPS & Non-USPS Carrier{s¥.0

aSample base too small:

lMay not add to 100X because of multiple mentions.

Based on the questions: Does your estabii{shment send any mail or other items that must arrive at their destination the next day, the day after, or within

some other specific time period? IF yes:

What kinds of 1tems are these? What 1s the maximum number of working days that can elapse between sending and

recelpt of your (MENTION)? Which of the reasons on this 11st best explains why those items must be delivered within that time peried? Do you usually

send them through the U.5. mail?

INT 1314:19-24



mNDNHOUSEHOLD MA[LSTREAM STUDY
Pieliminary Repori—Tentative Findings
Firs1 Postal Quarier PFY 1979

Sectfon 4: TIME REQUIREMENTS FOR MAJL Weighied Estimales

Table 4:14: Two Day Delivery Heeds by Carrier
{By Specifled Type of Honhousehold Sender)

Specified Type of Nonhousehold Sender

Mail All
Total Oriented Financial Dept. Other Non-
Nonhouseholds Indusiries Utilitles Institutions Stores Businesses Profit government
Weighted Sample 4,311,541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223
Unweighted Sample 1,213 130 55 1M 60 574 138 86
[x] [zl [x) [%] [x] [x] [x1 {x]
What Percent of Honhouseholds
Currenl]ly Reed TwoDay Delivery? 16.0 59.5 6.9 11.1 14.2 14.5 23.1 19,1
Percent Using Only Hon USPS .
Carrier(s) for this need 7.9 7.6 27.9 0.1 1.5 8.9 9.9 g.0
Percent Using Both USPS '
and Non-USPS Carrier{s)
for Lhis need 8.2 41.8 3.3 0.5 0.0 8.2 0.2 0.2
Percent Using Only USPS :
far this need B3.9 50.6 8.8 . 99.4 98.5 B2.9 90.0 99.8

Based on the quastions: Does your establishment send any mail or other {tems that must arrive at their destination the next day, the day after, or
within some other specific time period? If yes: What kinds of items are these? What is the maximum number of working days that can elapse between
sending and receipt of your (MENTION)? #hich of the reasons on this Tist best explain why those items must be delivered within that time period?
To which types of recipients shown on this list do you send your (MENTION}? Do you usually send them through the U.S. mail?

INT 1410
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mNDNHOUSEH{)LD MAILSTREAM STUDY
Preliminary Report—Tentatlve Findings
First Posaal Quarter PFY 1979

Section 4: TIME REQUIREMENTS FOR MAIL Welghted Estimales

Table 4.15: Two Day Delivery Needs by Carrier
(By Postal Region)

Postal Region

Total
lonhouseholds Northeastern Eastern Southern Cantral Hestern
Weighted Sample 4,311,541 516,504 539,955 1,354,066 1,100,399 800,616
Unweighted Sample 1,213 168 134 i35 361 205
[x] [x] £3 [x] [x] [x]
What Percent of Nonhouseholds
Currently Heed TwoDay Delivery? 16.0 27.9 22.5 13.4 11.0 15.4
Percent Using Only Non USPS
Carrier{s) for this need 7.9 211 0.0 4.7 12.7 0.0
Percent Using Both USPS
and Non-USPS Carrier(s)
for this need 8.2 7.1 9.4 9.4 2.2 12.8
Percent Using Only USPS :
for this need 83.9 71.9 90.6 B6.0 85.0 87.2

Based on the questions: Does your establishment send any mail or other items that must arrive at their destination the next day, the day after, or
within some other specific time pertod? If yes: What kinds of 1tems are these? wWhat is the maximum number of working days that camn elapse between
sending and receipt of your (MENTION)? Which of the reasons on this Tist best explain why those items must be delivered within that time period?

To which types of reciplents shown on this list do you send your (MENTION)? Do you usually send them through the U.S. mail?
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mHDHHOUSEH[}LD MAILSTREAM STUDY
Pretiminiry Report—Tentatlve Findings
First Postal Quarter PFY 1979

Welghted Emimares

Section 4: TIME REQUIREMENTS FOR MAIL

Table 4.16: Two Day Delivery Needs by Carrier
(By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total
NHonhouseholds Less Than $100  $100-$1,000 $1,000-$5,000 $5,000-$50,000 $50,000-3500,000 Over $500,000

Weighted Sample 4,311,501 1,420,565 1,721,012 ne,193 285,417 15,923 4,379

Unweighted Sample 1,213 130 202 225 290 189 127
[x] (] (¢ - [ [x1 (%] (x]

What Percent of Nonhouseholds
Cuwrrently Need TwoDay Delivery? 16.1 8.1 16.2 26.2 29.5 17.3 7.0

Percent Using Only Non USPS . )
Carrier(s) for this need 7.9 8.3 10.5 2.1 5.2 1.0 14.9

Percent Using Both USPS)
and Non-USPS Carrier(s
f;r this need ( B.2 0.0 13.9 7.2 35 22.9 21.4

P Using O 5
?;ﬁegﬁissnggd nly P 83.9 91.7 75.6 9.7 91.3 76.2 63.8

Based on the guestlons: Does your establishment send any mail or other ftems that must arrive at their destination the next day, the day after, or
within some other specific time period? If yes: What kinds of ftems are these? What is the maximum number of working days that can elapse between
sending and receipt of your (MENTION)}T Which of the reasons on this 11st best explajn why those items must be delivered within that time period?

To which types of recipients shown ont this st do you send your (MENTION}? Do you usually send them through the U.§. mail)?
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’ mﬂﬂNHDUSEHULD MAILSTREAM STUDY
Peetiminary Repori-—Tentative Findings
First Postal Quaner PFY 1979

Section 5: POTENTIAL USE QF NEW USPS SERVICES Welghied Estimates

Table 5.1: Thrift Service
{By Type of Nenhousehold Sender)

Honhousehold Senders

Total AN All AN
Honhouseholds, Businesses Nonprofit Government
Welghted Sample 4,311,541 3,788,131 295,987 227,223
Unwelighted Sample 1,213 989 138 86
. £3)] (z] [x] (1]
Percent of Establishments That
Say of Bi1Ts: .
one would Lo Thrift 71.8 70.2 80.9 . 85.6
Some HWould Go .Thrift 2R.2 . 4.4
25% or less — 1.8 2.8 54 19:1 48 B2 g6
26-50% 10.6 8.9 8.7 21.2
61-75% 5.1 4.6 4.6 20.2
76-99¢ 16.1 16.8 12.8 0.6
100% 60.4 61.4 ) 2.1 39.4
Not Ascertained (5.3) (5.6) (2.8) (2.7)
Percent of Estabiishments That
Say of Statements of Account:
Noue Would Go Thrift 74.2 12.1 87.0 88.6
Some Would Go Thrift 25.8 27.7 13.0 1.4 .
25% . or less 9.3 9.0 6.3 : 27.8
26-50% 8.0 7.6 22.0 2.9
51-75% 10.7 10.6 0.8 8.8
76-99% 8.7 B.7 12.0 0.8
100% 63.4 64.1 58.9 39.6
Nol Ascertained (8.6) (8.5) {5.5) (13.9)

Page 1 of 2



Table 5.1 continued

Percent f Establishments That Say
of Correspondence:
Hone Hould Go Thrift
Some Hould Ga Thrift
25% or less
26-50%
51-75%
76-99%
100%
Not Ascertained

Percent of Establishments That Sa
of Financial or Legal Documents:
None Would Go Thrift =~
Some Hould Go Thrift
25% or less
20-50%
51-75%
76-99%
1004
Mot Ascertained

Percent of Establishments That Say
of Checks:
Rone Would Go Thrift
Some Would Go Thrift
25% or less
26-50%
51-75%
76-09%
100%
Not Ascertained

Based on the questions: The U.S. Postal Service 1s considerfng adding a new first class service {n addition to 1ts current service.

Nonhousehold Senders

Total
Monhouseholds
44.5
55.5
- 2.0

20.4

8.8

16.6

39.2
{10.7)
77.6
22.4

- 9.1

19.3

4.8

6.6

60.2
(34.0)
56.4
43.6

- 7.1

15.6

7.1

5.1

65.1

(14.7)

AN

Businesses

45.7
54.3
21.
19.

10.
40.
(11.2)

o =]
oo, D Wl w

o
-l Oh G

AN
Honprofit

34.9
65.1

[y X p—
O N B
ot Ch - D

—
»>
T
[

74.6

]
—— (S
T

~ Wy N

{43.2)

45.6
54.4,

ot P\ —
W O row
bbb g
) A

{15.3)

All
Government

B3 o P
- Ch N
= N =]

{16.9)

- — )
o -
L2 Pt N I - Y

{36.1)

N~
d O
o

—

on —
won o~
Swmaov

(32.0)

Let's call the new

first class service thrift. Thrift service would cost a few cents less than the current first class service and would take a day or two longer to arrive
at {ts destination. ~Uoes your establishment routinely mail statements of account, invoices, bills, or other requests for payment? About what percent of
bi11s and ather requests for payment might be sent thrift? About what percent of ftemized statements or other statements of account might be sent thrift?
About what parcent of correspondence might be sent thrift? About what percent of fipancial ar legal documents might be sent thrift? About what percent

of checks might be sent thrift?
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m HONHOUSENDLD MAILSTREAM STLDY
Preliminary Repors—Tentative Findings
First Posia) Quarter PFY 1979

Section S: POTENTIAL USE OF NEW USPS SERVICES Weighted Estimates

Mail A1l
Total Oriented financial Dept. Other Mon~
Nonhousehotds Industries Utilities Institutions Stores Businesses Profit Government
Weighted Sample 4,311,54) 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223
Unweighted Sample 1,213 130 55 170 60 574 138 a6
[x] [x] [%] [x] [x1 [x] [x] %]
Percent ofF Establishments That Say
of Bills:
“None Would Go Thrift 7.8 70.8 87.0 54.0 8e.o 701 80.9 85.6
Some Would Go .Thrift 28.2 29.2 13.0 46.0 12.0 29.9 19.) 14.4
251 or less 7.8 0.2 12.3 45.9 8.8 4.7 1.8 18.6
26-50% 10.6 47.9 0.0 6.2 1. 8.4 38.7 21.2
51-75% 5.} 0.5 0.0 5.2 0.0 4.8 4.6 20.2
76-99% 16.1 Q.7 0.0 30.58 7.0 16.2 12.8 0.6
100% 60,4 50.6 87.7 12.2 83.1 65.9 42.1 39.4
Not Ascertained (5.3) (18.1) {0.1) (5.3) (9.8) {6.2) (2.8) (2.7)
Percent of Establ|shments That S_y of
Statements of Account;-
None Woula Go Thi{ft 74.2 85.6 87.4 52.6 89.7 74.6 B7.0 88.6
Some Wauld Go Thrift 25.8 14.4 12.6 48,0 10.3 p2.7 13.0 11.4
25% . or less 9.3 0.3 15.7 7.2 1.4 6.9 6.3 27.8
26-50% 8.0 2.5 1.0 1.5 2.8 7.7 22.0 2.9
51-75% 10.7 0.4 " 0.0 5.6 0.0 11.5 0.8 28.8
76-997 8.7 23.8 0.0 28.1 1.5 6.6 12.0 c.8
1002 63.4 72.9 80.3 21.5 88.3 67.8 £8.9 39.6
Not Ascertained (8.85) (19.5) {1.7) {2.3) (1.1) {9.0) (5.6) (13.9)
Page 1 or 2

Table 5.2:

Thrift Service

(By Specified Type of Monhousehold Sender)

Specified Type of Honhousehold Sender

INT 1401:66-75



Nl G A o 0 O & & B B B B U BN D L I e e
Table 5.2 continued

Specified Type of Nonhousehold Sender

Mail Al
Yotal Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutlons Stores Businesses Profit Government
Percent of Establishments That Say
of Correspondence:
None Would Go Thrift 44.5 55.0 39.8 33.4 3.1 46.9 4.9 36.9
Some Would Go Thrift 85.5 45.0 60.2 66.6 68.9 53.1 65.1 63.1
Less Than 25% - 21.0 49.9 6.5 4.7 21.7 19.3 14.0 24.6
26-501 20.4 1.1 82.8 7.6 24.2 19.7 241 22.1
51-75% 8.8 0.1 1.4 6.8 0.0 9.0 15.6 6.5
76-90% 10.6 2.1 1.7 17.0 1.6 10.5 6.7 21.0
1001 39.2 44.8 5.6 14.0 52.5 4.5 39.6 25.7
(10.7) {21.7) (35.4) (1.3) (27.0) (10.5) (%) {16.9)
Percent of Establishments That Say
of Financial or Legal Documents:
None Would Go Thrift 77.6 99.0 93.7 81.1 85.1 7.5
Some Would Go Thrift . 22.4 1.0 6.3 18.9 14.9 R 754 g;:g
Less Than 25% - 9 T 8.3 B T 8.5 3.8 3.5 n.2 22.4
26-50% 19.3 0.0 0.0 2.6 0.0 19.6 45.5 1.4
51-75% 4.8 0.0 0.9 0.5 80.6 3.2 0.2 0.0
76-90% 6.6 94.7 0.0 0.0 4.1 6.8 1.3 1.7
1002 60.2 0.0 46.5 18.0 11.5 66.8 n.7 54.5
(34.0) (23.3) (42.9) n2.n (26.2) (34.5) (43.2) {36.1)
Percent of Establishments That Say
of Checks:
None Would Lo Thrift 56.4 69.8 94.0 63.9 35. 56.3 45.6 76.4
Some Would Go Thrift 431.6 30.2 6.0 36.1 4.9 13.7 54.4 23.6
Less Than 25% 7.1 0.3 1.4 320 2.9 5.8 9.4 17.5
26-50% 15.6 63.8 1.6 5.1 15.7 15.9 12.9 0.6
51-75% 7.1 0.8 50.7 8.9 0.2 5.9 20.7 12.4
76-90% . 5.1 0.7 1.6 32,2 0.0 3.4 13.3 0.3
100% . 65.1 3.5 445 20.9 81.2 69.0 43.7 69.0
Not Ascertained {14.7) (2.7} (36.3) (6.2) (11.8) (14.2) {15.3} (32.0)

Based on the questions: The U.5. Postal Service {s considering adding a new first class service in addition to {ts current service. Let's call the new
first class service thrift. Thrift service would cost a few cents less than the current first class service and would take a day or two longer to arrive
at its destination. Does vour establishment routinely mail statements of account, invoices, bills, or other requests for payment? About what percent of
bitls and other requests for payment might be sent thrift? About what percent of jtemized statements or other Statements of account might be sent thrift?
About what percent of correspondence might be sent thrift? About what percent of financial or legal documents might be sent thrift? About what percent
of checks might be sent thrift?
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% NONHOUSEHOLD MAILSTREAM STUDY
Preliminary Repoti—Tentative Findings
First Postal Quarter PFY 1979

Section 5: POTENTIAL USE OF NEW USPS SERVICES Welghted Estimares

Table 5.3: Thrift Service
{By Postal Region)

Postal Region

Total
Nonhouseholds Northeastern Eastern Southern Central Western
Welghted Sample 4,311,541 516,504 539, 955 1,354,066 - 1,100,399 800,616
Unweighted Sample 1,213 168 134 345 361 208
3 i 1
Percent of Establishments That [x] [*] (x] (3] [¥] (x]
Say of Bills: : :
None Would Go Thrift 71.8 86.6 na 66.9 70.9 n.7z
Some ¥ould Go.Thrift 28.2 13.4 28.9 3. 29.1 28.3
25% or less - 0.3 - 2.4 - 7.6 I g.1 — 12.8 -/ 7.8
26-50% 21.0 1.4 13.5 6.4 13.2 10.6
51-75% 0.9 2.5 5.8 9.5 1.3 5.1
76-99% 14.9 20.9 1.0 25.6 1.7 16.1
100% 62.9 72.8 62.2 " 49.4 61.0 60.4
Not Ascertained {(5.3) (0.5) {2.8) (2.9) - (14.9) (0.8)
Percent of Establishments That Say
of Statements of Account:
None Would Go Thrift 74.2 75.5 74.4 74.6 713.0 73.9
Some Would Go Thrift 25.8 24.5 25.6 25.4 21.0 26.1
25% or less 9.3 4.2 6.2 6.4 12.9 15.0
26-50% 8.0 2.1 0.8 . 143 1.3 13.9
51-75% 10.7 52.0 0.0 7.6 1.9 8.4
76-99% 8.7 0.7 23.1 1.3 14.6 9.0
1o0x 63.4 40.4 69.9 70.4 69.4 53.8
Hot Ascertained (8.6} (4.8) {11.2) (5.3) {14.5) (6.7)
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Table 5.3 continued

Postal Region

Total .
Nonhouseholds Northeastern Eastern Southern Central Western
Percent of Establishments That Say
of Correspondence:
Hone Would Go Thrift 44.5 40.6 50.4 95,7 42.2 44.7
Some Hould Go Thrift 55.5 59.4 49.6 54.3 57.8 55.3
25% or less 21.0 30.6 19.7 10.2 30.5 18.6
26-50% 20.4 8.1 47.2 24.7 8.3 25.5
51-75% B.8 21.6 1.1 6.5 2.4 19.1
76-99% 10.6 12.5 17.6 14.3 5.7 5.5
100% 39.2 27.2 14.1 44.3 53.0 1.4
Not Ascertained (10.7) (5.8) (15.6) {8.1) (5.6) {22.1) .
Percenl of Establishments That Say
of Financial or Leqal Documents:
Hone Hould Go Thrift 77.6 92.7 73.8 75.4 .2 7143
Some Would Go Thrift 22.4 1.3 26.2 24.6 .22.8 25.7
25% or less 9.1 60.3 4.4 0.7 8.2 15.6
26-50% 19.3 20.8 44 .6 21.5 5.7 10.4
51-75% 4.8 a.0 0.0 7.4 0.2 9.7
76-991 6.6 8.2 40.3 4.0 a.5 0.2
100% 60,2 10.7 10.7 60.3 _B5.4 64.1
Not Ascertained - {34.0) (32.3) {46.9) {36.3) (31.1} (26.4)
Percent of Establishments That Say
of Checks:
None kould Go Thrift 56.4 69.6 50.6 57.8 51.6 56.1
Some Would Go Thrift 43.6 30.4 49.4 42.2 48.4 43.9
257 or less 7.1 0.5 6.5 9.3 6.5 8.3
26-50% 15.6 35.9 16.0 17.8 4.6 19.9
51-75% 7.1 1.4 16.2 5.1 7.2 6.4
76-99% 5.1 9.7 .6 4.0 6.1 3.8
100% 65.1 52.5 57.6 63.7 75.6 61.6
Not Ascertained (14.7) (12.5) (23.2) (15.8) (10.4) (14.3)

Based on the questions: The U.S. Postal Service Is considering adding a new first class service in addition to its current service. Let's call the new

first class service thrift. Thrift service would cost a few cents less than the current fivst class service and would take a day or two longer to arrive
at its destination. Does your establishment routinely mail statements of account, invoices, bills, or other requests for payment? About what percent of
bills and other requests for payment might be sent thrift? About what percent of itemized statements or other statements of account might be sent thrifi?

About what percent of correspondence might be sent thrift? About what percent of financial or legal documents might b t thrift
of checks might be sent thrift? . d ’ coments mih F e rirer About what percent
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mNOHHUUSEHOLD MAILSTREAM STUDY
Prefiminary Report—Tentative Findings
. Fisst Postal Quasier PFY 1979

Section §: POTENTIAL USE OF KEW USPS SERVICES Welghted Entimates

Table 5.4: Thrift Service
{By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total ;
Honhouseholds Less Than $100  §$100-$1,000  §1,000-§5,000 $5,000-$50,000  $50,000-$500,000 Over $500,000

Weighted Sample 4,311,541 1,420,565 1,721,012 718,193 285,417 15,923 4,379
Unweighted Sample. 1,213 130 202 225 290 189 127
[1] [%) (% [x] (1 1] [x]
Percent of Establishments That Say ) .
of Bills:
None Would Go Thriftt 71.8 87.1 60.3 66.4 " 121 46.3 54.6
Some Would Go.Thrift 28.2 12.9 39.7 331.6 27.9 53.7 45.4
25% or less 1.8 6.4 8.1 4.6 13.5 6.6 70.0
26-50% 10.6 0.0 11.4 5.6 2.1 2.2 6.1
51-75% 5.} 5.7 5.1 3.3 8.6 9.1 5.8
76-99% 16.1 11.4 12.8 29.1 12.6 19.8 9.2
100% 60.4 76.5 62.6 57.4 23.1 37.3 8.8
Not Ascertained (5.3) (8.4) (3.3) {3.7) (6.4} (3.7) (5.1)
Percent of Establ ishments That Say
of Statements of Account:
Hone Yould Go Thrift 74.2 88.1 67.9 57.6 74.0 60.1 68.4
Some Would Go Thrift 25.8 11.9 32.1 42.4 26.0 39.9 31.6
¢5% or less g.3 6.1 9.8 9.0 14.9 27.6 18.7
26-50% 8.0 0.0 9.2 3.5 .2 8.1 9.1
51-75% 10.7 0.0 1.7 25.4 3.2 7.3 0.2
76-99% B.7 6.1 1.6 12.0 111 9.0 4.9
1001 63.4 87.8 65.6 50,0 36.7 48.1 67.6

Not Ascertained (8.6) (7.3} (7.5) ' (14.0) (9.2) {4.6) {35.5)
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Table 5.4 continued

Postage Expenditure Last Year

Total
Nonhouseholds Lless Than $108  $100-31,000 $1,000-35,000 $5,000-450,000 $50,000-$500,000 Qvar $500,000

Pércent of [stablishments That Say
of Cprrespondence:

None Hould Go Thrift 44.5 62.1 40.4 41.8 41.4 47.3 37.6
Some Would Go Thrift 55.5 47.9 59.6 58.2 58.6 52.7 62.4
25% or less 2.0 " 9.9 18.3 32.3 43.8 32.9 61.1
26-50% 20.4 14.7 19.0 26.3 30.2 49.3 14,3
51-75% 8.8 0.0 8.0 24.9 4.5 4.3 17.3
76-99% 10.6 6.9 15.0 5.2 13.2 . L9 3.1
1007 39.2 68.6 39.7 11.3 8.2 1.4 4.2
Not Ascertained (10.7) (17.9) (5.8) {0.5) {7.2) (1.7). {(6.2)
Percent of Establishments That Say of
Financial or Legal Documents:
None Would Go Thrift 71.6 80.0 68.2 90.5 B85.6 88.3 95.8
Some Would Go Thrift 22.4 20.0 31.8 9.5 14.4 117 4.2
25% or less - . 9.1 0.1 9.6 15.8 26.6 - 3.8 29.7
26-50% 19.3 0.0 25.4 18.4 24.5 38.8 7.2
51-75% 4.8 0.0 1.2 0.0 4.3 2.0 22.2
76-99% 6.6 0.0 1.7 15.1 5.1 2.6 8.1
100% 60.2 99.9 50.1 50.8 8.5 22.8 Ky
Not Ascertained {34.0) (53.0) (25:.7) {12.8) (20.8) (8.0} {5.5)
Percent of Establishments That Say -
of Checks:
None Would Go Thrift 56.4 57.5 51.3 62.0 67.6 64.3 89.8
Sume Hould Go Thrift 431.6 42.5 48.7 3.0 32.4 | 35.7 10.2
25% or less I 9.7 6.5 1.9 17.8 1.3 . 1.5
26-50% 15.6 7.5 15.1 24.2 11.3 10,2 19.6
51752 7.1 0.0 9.9 12.7 2.6 10.3 1.2
76-99% 5.1 2.1 4.6 7.7 5.7 24.1% 16.9
100% 65.1° 80.6 64.0 53.4 2.5 46.2 54.8
Not Ascertained (14.7) {25.2) (7.6) {3.2) (7.3) (8.8} {4.2)

Based on the gquestions: The U.S. Posta) Service 1s considerin
: .5. g adding a new first class service in addition to fts current service. Let's call the hew
;1r§: c;g::ise:¥ice theift, Thrift service would cost a few cents less than the current first class service and wauld take a day or two longer to arr?:e
bll; 5 y Ea on. Ooes your establishment routinely mall statements of account, invoices, bills, ar other requests for payment? About what percent of
s and other requests for payment might ba sent thrift? About what percent of {temized statements or other statements of account might be sent thrift?

Rbout what '
Ab ghe:l:s m;:g::ct:e:‘: S:ﬂgo:zsfgggdence might be sent thrift? Aboul what percent of financial or legal documents might be sent thrift? About what percent

INT1401:104-113 Page 2 of 2



m NONHOUSEHOLD MAILSTREAM STUDY
Preliminary Report—Tentatlve Findings
First Postal Quarter PFY 1979

Weighted Estimares

Section 5: POTENFTIAL USE OF USPS SERVICES

Table 5.5: Zone Rating Mail Other Than Parcel Post
{By Type of Nonhousehold Sender)

Nonhousehold Senders

Total All AN A

. Honhouseholds Businesses Nonprofit Goverpment
Weighted Sample 4,311,541 3,788,331 235,987 - 227,223
Unwelghted Sample 1,213 989 138 86
Percent of Establishments Who Think it is a (x] (] {x] 45{12]

Good Idea to Zone Rate Other Mall 12.5 42.5 : 69.5
What Should a First Class Envelope B -
Traveiling Locally Cost?

Less than 10¢ 25.8 24.9 23.7 45.4
10¢ 58.7 59.4 62.7 40.3
11¢ 0.1 0.1 0.9 0.1
12¢ 3.7 3.7 1.6 5.8
13¢ 1.5 3.9 10.8 8.2
14¢ 0.0 0.0 0.0 0.0
15¢ 1.3 8.1 0.3 0.1
More Than 15¢ . 0.0 0.0 .0 0.0
Don't Know . ’6.]} 25.6} f4.3} (16.5
Not Ascertained 1.5 1.2 6.7 (1.3

What Should a First Class Envelope

Travelling Across the Country Cost? )
Less Than 15¢ 0.8 0.9 0.2 0.0
15¢ 20.8 20.0 18.8 3.9
16-19¢ 16.7 15.8 36.9 8.4
20¢ 39.8 40.8 3.5 2B.4
More Than 20¢ 22.0 22.5 9.5 26.3
Don't Know 7.2; 6.4; (11.0 (16.0
Not Ascartained 3.3 3.6 (0.0 (1.7
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Table 5.5 continued

Nonhousehold Senders

Total Al . Al All
Nenhouseholds Businesses Honprofit Goverpment
KWhat Should a Third Class Envelope
TravelTing Locally Cosk7
Less Than 34.5¢ 13.1 11.4 14.7 37.3
4:5¢-5.4¢ 19.2 20.9 12.6 1.1
h.6¢-6.4¢ 8.7 7.2 33.2 5.3
6.5¢-7.4¢ 2.1 2.4 0.1 0.0
7.5¢-8.4¢ 13.4 13.5 2.7 23.5
More Than 8,4¢ 43.4 44.6 36.6 32.7
Don't Know .21.0! {1.1; {0.0; {u.o;
Not Ascertained 5.9 6.5 0.6 1.8
What Should a Third Class Envelope
. Travelling Across the Country Cost?
i Less Than 9.5¢ 9.8 8.1 10.0 36.9
9.5¢-10.4¢ 13.2 14.2 5.3 5.2
) 10.5¢-11.4¢ 2.5 1.2 25.7 0.4
11.5¢-12.4¢ 6.5 7.2 0.9 0.1
More Than 12.4¢ 68.0 69.3 58.2 - 57.3
Don't Know il.ﬂ; (1.1) {0.3) {0.0)
Not Ascertatned 5.9 {5.9) (9.9) {2.0)
' Mot Good ldea to Zone Ratel 57.5 57.2 30.5 53.8
' Why Not?
' Tao Much Trouble For User 47.8 47.1 §5.8 47.2
Not Cost Effective 23.2 21.1 9.4 33.9
Increase Rates of Respondent Estabiishment17.1 19.0 6.4 0.7
: Distance 15 Not a Cost Factor 5.4 5.2 6.0 8.1
Would Make Service Worse/Slow Mail 2.0 1.8 0.4 a.1
Would Not Improve Service 5.9 6.6 0.8 2.1
All Others 10.0 10.7 1.6 10.4
Don't Know ’0.0; (0.0) 0.0 0.0)
Not Ascertained 5.0 (5.5) IU.A; 2.9)

Yeotums may add to more than 100X due to multiple mentions.

Based on the questions: Mail that costs more to send the farther ft goes, is referred to as zone-rated mail. Parcel post is an example of zone-rated
mail. The Postal Service is considering zone-rating other mai) such as letter mail, which now costs the same no matter how far it is going. Do you
think 1t is a good idea to zone-rate other ma§l? If yes: It currently costs 15¢ to send first class envelopes weighing one ounce or less anywhere in
country. IFf mail sent Jocally were to cost less than this and mail sent across the country were to cost more than this, how much do you think it should
cost to send first class mail locally? How much do you think it should cost to send that same envelope across country? It currently costs 8.4¢ to send
third class bulk envelopes welghing 3.73 ounces or less anywhere in the country. If mail sent lecally were to cost less than this and mall sent across
the country were to cost more, how much do you think it should cost to send third class bulk mail locally? How much ¢o you Lhipk it should cost to send
that same envelope across country? If no: HWhy do you feel 1t's not a good idea?

INT 140i.1, 1402, 1402.2 Page 2 of 2
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mﬂﬂﬂliOUSEHOLD MAILSTREAM STuDY
Preliminacy Report—Tentatlve Findings
First Postal Quarter PFY 1979

Weighied Estimates

Section 5: POTENTIAL USE OF USPS SERVICES

Table 5.6: Zone Rating Mail Other Than Parcel Post
{By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Mail A]A "
Total Oriented Financial Dept. Other on-
Nonhouseholds Industries Utilities Institutions - Stores Busipesses Profit Government
Weighted Sample 4,311,54] 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223
Unweighted Sample 1,213 130, 55 170 60 574 138 86
Percent of Establishnents Who Think 1t 1s a [x} 4] (x] [x] [x} - In (%] (%]

Good 1dea to Zone Rate Other Maill
What Should a First Class Envelope i
Travelling Locally Cost?

Less than 104

10¢

11¢

12¢

13¢

14¢

15¢

More Than 15¢

fDon't Know

Not Ascertained
What Should a First Class Envelope
travelling Across the Country Cost?

Less Than 15¢

15¢

16-19¢

20¢

More Than 20¢

Don't Know

Not Ascertained
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Table 5.6 continued

Specified Type of Nonhousehold Sender

Mail A
Total Oriented Financial - Dept. QOther Kon-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
What Should a Third Class Envelope
Travelling Locally Cost?
Less Than 4 &5¢ 131 3.3 0.7 7.8 24.0 11.4 14.7 7.3
1.5¢-5.44 19.2 16.9 40.0 27.4 24.1 19.9 12.6 1.1
5.5¢-6.4¢ 8.7 23.9 2.5 10.4 21.5 5.7 31.2 5.3
6.5¢-7.4¢ 2.1 0.2 10.0 11.1 0.2 1.1 0.1 0.0
7.5¢-8.4¢ 13.4 10.7 0.7 11.9 23.4 13.3 2.7 21.5
More Than 3. 4¢ 43.4 45,0 16.2 31.3 6.7 18.6 36.6 3.7
go:'; Kno: ned f;.o; {0.0) E0.0; (0.0) (0.0) (1.3) {0.0}) (0.0}
ot Ascertalne .9 0.5 2.2 . .
What Should a_Third Class Envelope (0-5) (7.2) (0.5} (7.0) (0.6) (1.8)
Travelling Across the Country Cost?
Less Than g9,5¢ 9.8 8.4 39.2 1.6 1.3 8.1 10.0 3.9
9.5¢-10.4¢ 13.2 22.0 2.6 33.2 23.4 12.0 5.3 5.2
10.5¢-11.4¢ 2.5 10.2 * 1.0 0.3 1.1 25.7 0.4
11.5¢-12.4¢ 6.5 6.9 1.1 5.5 21.1 6.5 0.9 0.1
More Than 12 a¢ 68.0 52.5 57.2 58.7 51.9 10.8 58.2 57.3
Don't Know il.o) (0.0; (0.0) (0.0i ’0.0; (1.3) (0.3 0.0
Hot Ascertained 5.9} (0.7 {0.2) (14.7 0.3 {5.6) (9.9; 12.0;
Not Good Idea to Zone Rate! 57.5 £3.9 13.3 38.9 54.5 58.6 30.5 53.8
Why Hot? :
Too Huch Trouble For User 47.8 67.8 29.3 70.7 4.7 47.6 55.8 47.2
Not Cost Effective 23.2° 58.4 58.7 23.3 52.7 18.3 39.4 33.9
Increase Rates of Respondent Establish. 17.1 1.2 4.8 3.6 30.4 18.7 6.4 0.7
Oistance 1s Not a Cost Factor 5.4 1.0 0.0 22.6 0.4 4.9 6.0 8.1
HWould Make Service Warse/Slow Mall 2.0 2.6 1.0 10.9 0.0 1.5 0.4 a.1
Would Not Improve Service 5.9 0.1 0.0 2.5 7.1 3.8 0.8 2.1
A1l Others 10.0 0.0 8.2 5.7 0.8 11.7 1.6 10.4
Don't Know 0.0) (0.0) (0.0) (0.0 (0.5; (0.0; {O.Dz io.O)
Not Ascertained 5.0) (0.2) (20.1} (0.0 (3.5 (6.0 {0.4 2.9}

l-'301u|.ms mad add to more than 1003 due to multiple mentions.

Based on the questions: Mall that costs more to send the farther 1t goes, 1s referred to as zone-rated mail. Parcel post {5 an exanple of zone-rated
mail. The Postal Service ¥s considering zone-rating other mall such as letter mail, which now costs the same no matter how far it 1s going. Do you
think it is a good idea to zone-rate other mail? If yes: It currently costs 15¢ to send first class envelopes weighing one ounce or less anywherve in
couniry. If mafl sent Yocally were to cost less than this and mail sent across the country were to cost more than this, how much do you think it should

cast to send first class mall locally? How much do you think it should cost to send that same envelope across country? [t currently costs B.4¢ to send
Lhird class bulk envelopes weighing 3.73 ounces or less anywhere {n the country. If mail sent locally were ta cost less than this and mall sent across

the country were to cost mare, how much do you think it should cost to send third class bulk mall locally? llow much do you think it should cost to send
that same envelope across country? If no: Why do you feel it's not a good idea?

INT 1401.1, 1402 Page 2 of 2



NONHOUSENOLD MAILSTREAM STUDY
Pl-"i:l::":mw Report-——Tentative Findings
Section 5: POTENTIAL USE OF USPS SERVICES el B

Table 5.7; Zone Rating Mail Other Than Parcel Post
{By Postal Region)

Postal Region

Total .
Nonhouseholds Hortheastern Eastern Southern Lentral Western
Weighted Sample 4,111,541 516,504 539,955 1,354,066 1,100,399 B00,616
Lie i chics Sacple 1,213 168 134 345 361 205
(2] (x] (%] (x] [*] (%]
Percent of Establishments Who Think it 15 a
Good ldea to Zone Rate Other Mai
Whal Should a First Class Envelope .5 8.4 .5 43.5 38.5 46.6
Travelling Locally Cost?
Cess than 10¢ 25.8 17.9 27.0 26.4 14.4 42.4
10¢ 58.7 72.4 44.8 51.8 71.6 51.2
11¢ 0.1 * 0.2 0.1 0.2 0.1
12¢ 3.7 8.2 1.4 6.1 0.7 0.7
13¢ 4.5 1.5 1.8 7.8 6.7 0.9
14¢ 0.0 0.0 0.0 0.0 0.0 0.0
15¢ 1.3 * 24.7 7.8 6.3 4.8
More Than 15¢ 0.0 0.0 0.0 0.0 0.0 0.0
Dun't Know iﬁ.l; (4.7) (0.8) (11.3; (5.8) 1.2
Not Ascertained 1.5 (* (*) {a.0 (*) {D.Bl
What Should a First Class Envelope
Travelling Across the Country Cost?
Cess Than 15¢ 0.8 0.1 0.0 * 3.5 *
15¢ 20.8 5.0 39.9 23.4 20.1 19.4
16-19¢ 16.7 19.4 2.9 24.2 14.5 12.0
20¢ 39.8 61.7 28.0 3l1.6 41.¢ 41.5
More Than 20¢ 22.0 13.9 29.3 20.8 21.0 27.1
Don't Know 7.2; (4.7} 11.6; 9.9 iB.?! 5.6
Not Ascertained 3.3 (10.7 2.4 3.0 0.9 1.0

Page 1 of 2



Table 5.7 continued

Postal Region

Total .
Honhouseholds Northeastern Eastern Southern Central Hestern
What Should a Third Class Envelope
Travelling Locally Cost?
Cess Than 4.5¢ 13.1 2.0 24.5 13.1 7.1 24.0
4.5¢-5.4¢ 1%.2 37.8 13.0 1.1 24.6 21.2
5.5¢-6.4¢ 8.7 3.1 7.8 3.5 21.5 9.6
6.5¢-7.4¢ 2.1 7.0 0.8 0.4 3.2 0.4
7.5¢-8.4¢ 13.4 6.4 6.5 25.8 7.8 7.2
Pore Than 8.4¢ 43.4 43.7 47.4 50.0 35.8 37.6
Don't Know (1.0) (0.0) (0.0) (0.0) (4.7} (0.0)
Not Ascertained (5.9} (0.2} (3.1) . (6.4) (6.0) {1.1)
What Should a Third Class Envelope :
Travelling Across the Counfry Cost?
Less Than9.5¢ 9.8 5.8 19.2 12.5 7.4 6.5
9.5¢-10.4¢ 13.2 28.4 10.2 7.6 19.5 5.5
10.5¢-11. 4¢ 2.5 0.8 0.2 0.3 9.7 2.2
11.5¢-12.4¢ 6.5 3.3 * 6.6 8.9 9.6
More Than 12.4¢ 68.0 61.7 70.3 72.9 54.6 76.2
Don't Know 21.0; {0.0} f0.0; i0.0 (4.8 {0.0;
Not Ascertained 5.9 0.1 3.3 6.2 (14.0 2.1
Mot Good Idea to Zone Ratel §7.5 71.6 68.5 £6.5 61.5 53.4
Why Not?
Too Much Trouble For User 47.8 37.0 36.9 51.1 57.2 42.3
Not Cost Effective 23:2 51.9 7.1 28.0 18.0 18.9
Increase Rates of Respondent Establishment 17.1 11.0 3.6 11.3 9.5 28.7
Distance 1s Not a Cost Factor 5.4 4.0 8.0 1.5 1.7 1.3
Would Make Service Worse/5low Mail 2.0 0.5 3.1 2.8 1.6 1.1
Would Not Improve Service 5.9 1.1 0.6 12.2 0.2 10.5
A1l Others 10.0 0.7 9.9 8.4 19.1 4.0
Don't Know ’0.0; ’0.0; {0.2) io.o; {0.0; {0.0;
Not Ascertained 5.0 0.2 1.5} 6.2 3.3 0.0

YXolums may add to more than 100X due to multiple mentions.

Based on the questions: Mail that costs more to send the farther 1t goes, is referred to as zone-rated mail. Parce) post is an example of zone-rated
mail. The Postal Service 1s considering zone-rating other mail such as letter mail, which now costs the same no matter how far 1t Is going. Do you
think 1t is a good idea to zone-rate other mail? 1f yes: |t currently costs 15¢ to send first class envelopes weighing one ounce or less anywhere in
country. 1Ff wail sent Vocally were to cost less than this and mail sent across the country were to cost more than this, how much do you think {1t should
cost to send first class mall locally? How much do you think it should cost to send that same envelope across country? Jt currently costs B.4¢ to send
third class bulk envelopes weighing 3.73 ounces or less anywhere in the country. If mail sent locally were to cost less than this and mail sent across
the country were to cost more, how much do you think 1t should cost to send third class bulk mail locally? How much do you think {t should cost to send
that same envelope across country? If no: Why do you feel it's not a good 1dea?

INT 1401.1, 1402.1 Page 2 of 2
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NONHOUSEROLD MAILSTREAN STUDY
Section 9: POTENTIAL USE O USPS SERVICES ;':::":::2' Roz':::'_Pg;mi‘;?: Findine

Welghted Estimang

Table 5.8: Zone Raling Mai) Other Than Parcel Post
{By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total
Nonhouseholds Less Than $100  $100-$1,000  $1,000-35,000  $5,000-$50,000  $50,000-$500,000  Over 500,000

Weighted Sample 4,311,541 1,420,565 1,721,012 718,193 285,417 15,923 4,379
Unweiyhted Sample 1,213 130 202 225 290 189 ) 127
[«] (11 721 - [z] (2] (2] fx]

Percenl of Establishnents Who Think it s a

Good Idea to Zone Rate Other Mail 2.5

What Should a First Class Envelope 2.5 aL? 2.1 4.2 1.1 44.2 1487

Travelling Locally Cost?
Less than 104 25.8 19.5 28.1 20.8 25.8 33.6 11.3
10¢ 58.7 64.6 54.0 67.9 68.6 32.5 6.4
114 0.1 0.0 0.0 0.3 1.4 4.3 0.0
12¢ 3.7 0.2 6.3 5.0 2.4 7.8 0.0
13¢ 4.5 0.7 7.9 2.7 1.4 2.1 24.1
14¢ 0.0 0.0 0.0 0.0 0.0 0.0 0.0
15¢ 7.3 15.1 3.7 3.3 0.5 19.7 3.3
More Than 15¢ 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Don't Know ’6.1; iZ.Bz 55.4‘ (15.8; E6.7 {6.5 10.53
Not Ascertained 1.5 2.6 0.1 (0.0 3.4; 2.7; 39.6

What Should a First Class Envelope

TravelTing Across the Country Cost?
tess Than 15¢ 0.8 2.2 0.0 0.1 1.0 0.2 z2.6
15¢ 20.8 22.5 18.7 16.17 22.4 13.3 22.6
16-19¢ 16.7 11.6 22.2 7.0 18.6 1.2 1.8
20¢ 39.8 45.4 1.5 53.2 34.7 35.6 47.9
More Than 20¢ 22.0 18.4 24.6 23.0 23.4 43.7 23.1
Don‘tL Xnow (7.2) (5.1) (4.9} (15.8) (7.1} {23.9) (4.0)
Not Ascertained (3.3) (7.7} (0.6) {1.6) (3.9) (2.5) (39.6)

Pagc 1 of 2



Table 5.8 continued

Postage Expenditure Last Year

Total
Nonhouseholds Less Than $100 $100-$1,000. $1,000-35,000 $5,000-450,000 $50,000-$500,000 Over $500,000

What Should A Third Class Envelope
Travelling Locally Cost?

Less Than 4 5¢

4.5¢-5.4¢

5.5¢-6.4¢

6.5¢-7.4¢

7.5¢-8.4¢

More Than g_4¢

Dan't Know

Hot Ascertained
What Should a Third Class Envelope
Travelling Across the Country Cost?

Less Than g9 5¢

9.5¢-10.4¢

10.5¢-11.4¢

11.5¢-12.4¢

More Than 12.4¢

Don't Know

Hot Ascertained
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Hhy Not?
Teo Much Trouble For User
Not Cest Effective
Increase Rates of Respondent Establishment
Distance ts Not a Cost Factor
Would Make Service Worse/Slow Mail
Would Not Improve Service
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Xolumns may add to more than 100X due to multiple mentions.

Based on the questions: Mai) that costs more to send the farther 1t goes, 1s referred to as zone-rated majl, Parcel post 1s an example of zone-rated
mail. The Postal Service Is considering zone-rating other mail such as letter mail, which now costs Lhe same no matter how far it Is going. Do you
think it is a good idea to zone-rate other mail? [f yes: It currently costs 15¢ to send first class envelopes weighing one ounce or less anywhere in
country. If maill sent locally were to cost less than this and mai] sent across the country were to cost more than this, how much do you think it should
cost to send first class wail locally? llow much do you think 1t should cost to send that same envelope across country? It currently costs 8.4¢ Lo send
third class bulk envelopes weighing 3.73 gunces or less anywhere in the country. If mall sent locally were to cost less than this and mail sent across
the country were to cost more, how much do you think 1t should cost to send third ¢lass bulk mafl locally? How much do you think {t should cost Lo send

that same envelope across country? If no: MWhy do you feel 1t's not a good idea?
INT 1401.1, 1402.2 Page 2 of 2



mﬂﬂl’lHOUSEIIULD MAILSTREAM STUDY
Preliminary Report—7Tentative Findings
First Poswal Quarier PFY (979

Weighied Estimates

Section 5: POTENTIAL USE OF NEW USPS SERVICES

Table 5.9: Carrier Route Instead of Street Addressing for any Advertising
(By Type of Nonhousehold Sender)

Nonhousehold Senders

Total All All All
Nonhousehalds Businesses Honprofit Gavernment
Weighted Sample . 4,311,541 3,788,331 ) 295,987 227,223
Unwefghted Sample 1,213 9839 138 86
Percent of Estab)ishments Who: fz] x} = 83 (x]
Do Not Distribute Any Advertising 80.7 80.3 82.7 85.0
Would Not Use to Distribute Advertising 14.2 15.0 10.9 5.1
Already Use to Distribute Advertising * * ‘0.0 d
Would Use to Distribute Advertising 5.0 : 4.6 6.3 9.9
Not Ascertained (0.7} {0.5) {0.0) (4.2)

Based on the question: Some mallers have asked the Postal Service to allow mail without a name or street address to be delfivered to all addresses on
certain carrier routes. This would avoid the expense of having to print addresses, and In some cases save the expense of using 3 mailing list. [If such
a service were offered, do you think your establishment would use it to distribute any advertising?

INT 14my:9)



m HONHOUSEHOLD MAILSTREAM STUDY
Preliminary Report——Tenttive Findings
Fust Postat Quarter PFY 1979

, Section 5: POTENTIAL USE OF NEW USPS SERVICES Weignted Estimates

Table 5.10: Carrier Route Inslead of Street Addressing for any Advertising
{By Specified Type of Honhousehold Sender)

Specified Type of Nonhousehold Sender

Mail Al
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
Weighled Sample 1.31],541 86,957 29,15 184,770 T 165,004 13,721,845 295,987 227,223
Unweiqhted Samplea -1,213 130 55 170 60 574 138 86
h 4
Percent of Establishments Who: (2] [1) [1] [x] [s] [z} [x] (x]
Do Not Distribute Any Advertising B0.7 7.7 88.6 53.3 B4.2 az2.7 §2.7 85.0
Hould Mot Use to Distribute Advertising 14.2 4.0 4.7 36.3 14.1 13.2 10.9 5.1
Already Use to Distribute Advertising * 0.1 0.0 0.0 0.0 . » 0.0 *
Would Use to Distribute Advertising 5.0 18.2 6.8 10.5 1.7 4.1 6.3 9.9
Not Ascertained {0.7) (0.0) (4.2} {*) (0.0) {(0.6) {0.0) (4.2)

Based on the question: Some mailers have asked the Postal Service to allow mafl without a name or street address to be delivered to all addresses on
certain carrier routes. This would aveid the expense of having to print addresses, and in sowe cases save the expense of using & mailing list. If such

a service were offered, do you think your establishment would use it to distribute any advertising?



m HONHOUSEHOLD MAELSTREAM STUDY
Preliminary Report—Tentative Findings
Firsl Postal Quarter PFY 1379

Section G: POTENTIAL USE OF NEW USPS SERVICES Weighted Estimaics

Table 5.11: Carrier Route Instead of Street Addressing for any Advertising
{By Postal Region)

Postal Region

;g;;t‘nuseholds Northeastern Eastern Southern Central Hestern
Weighted Sample 4,911,541 516,504 5319, 955 1,354,066 1,100,399 800,616
Unwetghted Sample 1,213 168 134 345 361 205
Percent of Establishments Who: £3] [x] (1] [1] [x] [z]
Do Not Distribute Any Advertising 80.7 73.7 88.2 8z.2 82.9 74.%
Would Not Use to Distribute Advertising 14.2 24.8 7.8 13.8 . 12.6 14.7
Already Use to Distribute Advertising * 0.0 0.0 0.1 ° * *
Would Use to Distribute Advertising 5.0 1.4 . 4.0 .8 4.5 10.8
Not Ascertained {0.7) (2.q) (0.1) (0.1) (1.0) (1.9)

Based on the question: Some mailers have asked the Postal Service to allow mail without a name ar street address to be delivered to all addresses on
certain carrier routes. This would aveld the expense of having to print addresses, and in some cases save the expense of using a maliing 1ist. If such
3 service were offered, do you think your establishment would use 1t to distribute any advertising?



m NONHOUSEHOLD MAILSTREAM STUDY
Preliminary Repori—Tentative Findings
Flrst Postat Quanta PFY 1979

Weighted Estimates

Section 5: POTENTIAL USE OF NEW USPS SERVICES

Table 5.12: Carrler Route Instead of Street Addressing for any Advertising
{By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total
Honhouseholds Less Than $100  $100-$1,000  §$1,000-35,000 $5,000-$50,000  $50,000-3500,000 Over $500,000

Weighted Sample 4,311,541 1,420,565 1,721,002 718,193 285,417 15,923 - 4,379
Unwelghted Sample 1,213 130 202 225 290 189 127
Percent of Establ{shments Who: (*] (x] (x] (x1 (s] (£) (]
Do Not Distribute Any Advert{sing 80.7 9.7 g82.8 62.6 40.9 27.1 8.2
Would Not Use to Distribute Advertising 14.2 3.3 9.4 2.7 50.8 58.0 30.0
Already Use to Distribute Advertising * 0.0 0.0 0.1 * 0.6 0.0
Hould Use to Distribute Advertising 5.0 1.0 7.8 4.5 8.2 14.3 31.3
Not Ascertained (0.7) (™) {0.0) {0.2) (0.2} {0.5) (0.0)

Based on the question: Some mailers have asked the Posta) Service to allow mail without a name or street address to be delivered to al) addresses on

certain carrier routes. This would avoid the Epunse of having to print addresses, and in some cases save the expense of wsing a mailing list. If such
a service were of fered, do you think your establishment would Use 1t to distribute any advertisingy
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mNUHHOUSEHOLD MAILSTREAM STUDY
FPreliminacy Report—1entatlve Findings
First Posal Quarnier PFY 1979

Section 5: POTENTIAL USE OF NEW USPS SERVICES Weighted Esiimates

Table 6.13: Carrier Route Instead of Street Addressing for Catalogues and Other Advertising Items

Distributors of Letters,

Distributors of 24 Paget . Circulars, Coupons, Catalogues,
Total Nonhouseholds Cataloques of Less Than 24 Pages or Samples
Weighted Sample 4,311,541 357,589 601,501
Unweighted Sample 1,213 - 251 456
Percent of Establishments Who: [x] ) [x] [x]
Do Not Distribute Any Advertising 80.7 0.0 0.0
Would Not Use to Distribute Advertising 14.3 ©  B85.8 66.7
Already Use to Distribute Advertising * 0.3 *
Would Use to Distribute Advertising 5.0 13.9 33.3
What is the Average Proportion of
Establishment's {Cataloques/Adver-
tising} that Might be Diverted From
Other U.S. Mail
one - 15.8 28.5
251 or lLess -- 20.7 4.8
26-50% -- 6.2 33.3
§51-75% -- 3o.5 1.0
76% or More -- 21.6 13.5
Not Ascertained -- 5.3 18.8
Not Ascertained {*) {1.6) ’ (21.1)

Based on the questions:
certain carrier routes.

Some mailers have asked the Postal Service to allow mail without a name or street address to be delivered to all addresses on
This would avold the expense of having to print addresses, and in some cases save the expense of using a mailing Vist. If such

a service were offered, do you think your establishment would use it to distribute any advertising? If yes: Ooes your Establ{shment mail or distri-
bute any catalogues? What proportion of the {catalogues/advertising Items) that you currently send through the U.S. mall do you think you might divert

to this servicer?



m HONHOUSEHOLD MAILSTREAM STUDY
Preliminary Report—Tentative Findings
Fun Postal Quartes PFY 1979

Weighied Estimales

Section 5: POTENTIAL USE OF NEW USPS SERVICES

Table 5. 14: Mail Delivery on Specified Day of Week or Month for Any Advertistng
{By Type of Nonhousehald Sender)

Nonhousehold Senders

Total Al Al AN
Nonhouseholds Businesses Konprofit Government
Weighted Sample 4,311,541 3,788,331 255,907 227,223
Unweighted Sample 1,213 989 138 86
Percent of Establishments Who: : 5] s [¥] [1] 4]
Do Not Distribute Any Advertising 61.0 80.6 . B2.8 85.0
Would Not Use to Distribute Advertising 17.5 17.8 . 16.9 14'8.
Already Use to Distribute Advertising * 0.0 0.0 *
Would Use to Distribute Advertising 1.5 1.6 0.3 0.2
Not Ascertained . (0.4) (0.4) *) (0.0}

Based on the question: Another service that the Postal Service has been asked to supply would provide for mai) to be delivered on a specified day of the

week or month. This service might cost slightly more than regular delivery. If such a service were offered, would your establishment use 1t to distri-
bute advertising?



GE N By B ) B N G A e D AR P e e e s e

NONHOUSEHOLD MAILSTREAM STUDY
_ Preliminaty Report—Tenutive Findlings
Section 5: POTENTIAL USE OF NEW USPS SERVICES First Fosual Quarter PFY 1979

Welghied Estimaie

Table 5.15: Mail Delivery on Specified Day of Week or Month for Any Advertising
(By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Hail All
Total Oriented Financial Dept. Other Non- .
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government -
Weighted Sample 4,311,541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223
Unweighteo Sample ' 1,213 130 55 170 60 574 138 B6
Percent of Establishments Who: %3] (1] [x1 [x] &3] [(£] £x] {1]
Do Mot Distribute Any Advertising 81.¢ 37.7 88.6 53.3 B4.2 83.0 82.8 85.0
Would Not Use to Distribute Advertising : 17.5 56.1 8.0 ' 45.5 15.1 15.4 16.9 14.8 )
Already Use to Distribute Advertising * .0 0.0 0.0 0.0 0.0 0.0 *
Hould Use to Distribute Advertising 1.5 6.2 a5 1.2 0.7 1.6 0.3 0.2
Not Ascertained {0.4) (0.0) " (*) (0.0) (0.4) (*) (0.0)

Pased on the question: Another service that the Postal Service has been asked to supply would provide for mail to be delivered on a specified day of the
week or month. This service might cost s1ightly more than regular delivery. If such a service were offered, would your establishment use it to distri-
bute advertising?



mNUHHOUSEHOLD MAILSTREAM STUDY
Preliminary Report—Tenutlve Findings
Flrst Postal Quaner PFY 1979

Sectfon 5: POTENTIAL USE OF NEW USPS SERVICES Weighted Estimaies

Table 5.16: Mail Delivery on Specified Day of Week or Month for Any Advertising
(By Postal Region)

Postal Region

Total
-Nonhauseholds Northeastern Eastern «Soulhern Central Hestern
Weighted Sample 4,311,541 516,504 539,955 1,354,066 1,100,399 800,616
Unwetghted Sample 1,213 168 134 345 361 205
Percent of Establishments Who: (%] [x] [z) [£] £3] [%]
Do Not Distribute Any Advertising 81.0 13.7 88.2 B83.2 82.9 74.5
Would Not Use to Distribute Advertising 17.5 25.6 ) 8.0 15.5 15.6 25.0
Already Use to Distribute Advertising * 0.0 0.0 * 0.0 . 0.0
Would Use to Distribute Advertising 1.5 - 0.7 3.8 1.3 1.5 0.4
Hot Ascertained . {(0.4) (*) *) {1.2) (0.0) {*)

Based on the questlion: Another service that the Posta) Service has been asked to supply would provide for mail to be delivered on a specified day of the
week or menth. This service might cost slightly more than regular delivery. If such a service were offered, would your establishment use it to distribute

advert|sing?

INT 1410



m NOHHOUSEHOLD MATLSTREAM STUDY
Preliminary Repact—Tentatlve Findings
First Posul Quareer PFY 197%

Welghted Eytimates

Sectfon 5: POTENTIAL USE OF NEW USPS SERVICES

Table 5.17: ¥ai) Delivery on Specified Dagv of Week or Mnrsth for Any Advertising
{Sy Postage Expenditure Last Year

Postage Expenditure Last Year

t o
Nonh5352;olds Less Than $100  $100-§$1,000  $1,000-35,000 $5,000-350,000  350,000-3500,000 Over $500,000

Weighted Sample
Unweighted Sample

Percent of Establishments Who:

Do Not Distribute Any Advertising

Hould Not Use to Oistribute Advertising
Already Use to Distribute Advertising .
Would Use to Distribute Advertising

Hot Ascertained

4,311,541

1,420,565 1,721,012 718,193 285,417 15,923 4,379

1,213 130 202 228 290 189 127
[x1 (] (] (] [x] (2] (x]
81.0 95.7 3.6 62.6 40.9 27.6 38.7
17.5 4.3 14.9 33.8 56.3 61.6 27.5
. 0.0 0.0 0.0 0.0 0.2 0.0
1.5 0.0 1.5 3.6 2.7 10.7 33.9
(0.4) {0.9) (*) (*} (2.0) *) (*)

Based on the question: Another service that the Postal Service has been asked to supply would provide for mafl ta be delivered on a specified day of the

week or month, This service might cost slightly more than regular delivery.

bute advertising?

If such a service were offered, would your establishment use 1t to distri-
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%NONIIOUSEH{]LD MAILSTREAM STUDY
Preliminary Report—-Tentative Findings
Fist Posial Quarter FFY 1979

Weighted Estlmares

Section 5: POTENTIAL USE OF NEW USPS SCRVILES

Table 5.18: Mail Delivery on Specified Day of Week or Month for Catalogues and Other Advertising Items

Distributors of Letters,

Total Nonh hold Distributors of 24 Page+ Circulars, Coupons, Catalogues,
otal Nonhcuseholds Catalogues of Less Than 24 Pages or Samples
Weighted Sample 4,311,541 357,589 601,501
Unweighted Sample 1,213 . 251 456
Percent of Establ}ishments Who: [x] [z [x]
Do Not Distribute Any Advertising 81.0 0.9 0.0
Would Mot Use to Distribute Advertising 17.5 - 90.4 89.5
Already Use to Oistribute Advertising * * *
Would Use to Distribute Advertising 1.6 9.6 10.5
What is the Average Proportion of
Establishment’s {calalogues/other
advertfsingﬁ that Might be Dlverted
Trom Other U.5, Mail
None -- 2.4 4.4
25% or Less -- 5.8 12.8
26-50% -- 2.8 5.4
51-75¢ - 0.0 0.1
76% or More -- 89.0 0.9
Don't Send U.5. Mail Kow -~ 0.0 6.4
Not Ascerlained -- (2.7} {18.2)
Not Ascertained (0.3) (*) . (2.6)

Based on the questions: Another service that the Postal Service has been asked to supply would provide for mail to be delivered on a specified day of
the week or month. This service might cost slightly more than regular delivery. If such a service were offered, would your establishment use it to
distribute advertising? If yes: ODoes your Establishment mail or distribute any catalogues? What proportion of the {catalogues/advertising items) that
you currently send through the U.S. mail do you think you might divert to this service?



m HOHHOUSEHDLD MAILSTREAM STUDY
Preliminary Report—Tentatlve Findings
Firs) Poswal Quaster PFY 1979

‘ Weighted Estimaces
Section 5: POTENTIAL USE OF NEW USPS SERVICES

Table 5.19: Multiple Daily Deliveries

Total Al

Nonhouseholds Businesses
Heighted Saniple 4,311,541 3,788,301
Unweighted Sample 1,213 989
(1] (x]
Base: Establishments That Mow Have Multipie 3.2 1.3

Daily Deliveries by Post Qffice

Would Establishments Prefer Rate Increase
or Curlailing of Hultiple Deliveries?

Would Prefer Rate [ncrease to Maintain

Muttiple Deliveries B.7 7.4
Would Prefer Curtailing Multiple

Detiveries to Keep Rate of

Increase Down 9}.1 92.6
Holt Ascertained (6.9) ) (2.7)

llow Serjous is Curtailing Multiple
Deliveries Tor Own Establishment?
Seripus Problem
Somewhat of a Problem
Minor Problem
No Problem at All
Hot Ascertained

—a L1
O~ O W
VO =t D~
—ra) N

RO Wo
O i DWW

Would Establishments Use Multiple
Deliveries 1f it Involved an Extra
Charge?
Wauld Mot Want tf Involved Extra Charge 93.8
Would Want Even with Extra Charge 6.2
Not Ascertained 7.0

MNtnan
o oo

—
—

NHote: Additional details for this series will be presented in the Final Report

Based on the questions; [Is the mail (delivered/picked up) once a day, or more than once a day? If you had to choose between increasing postal rates
in order to maintaln multiple detiveries, or curtailing multiple deliveries to keep the rate of increase down, which would you choose? If the Postal
Service decided to deliver mall tao your establishment only once a day, would {t be a serious problem, somewhat of a problem, a minor problem or no
problem at all for your establishment? Would you request more than one wail delivery a day If it involved an extra charge?



mNUNHDUSEHULD MAILSTREAM STUDY
Preliminary Repori—Tentative Findings
First Postal Quarter PFY 1979

Weighicd Estimates

Section 5: POTENTIAL USE OF NEW USPS SERVICES

Table 5.20: HMultiple Daily Deliveries
(By Type of Nonhousehold Sender)

Nonhousehold Senders

Total All All Al
Nonhouseholds Dusinesses Nonprofit Government
Welighted Sample 4,311,541 -3,788,331 295,987 227,223
Unwelghted Sample 1,213 989 138 86
[x] [} £x] (1]

Would Establishments Use Multiple Daily
Deliveries if Offered?

Would hot Use tultipte Deliveries 58.9 §9.1 57.0 56.7
Already Have Fultiple Deliveries 3.3 3.4 0.2 6.5
Might Use Multiple Deliveries 7.8 7.9 10.5 1.6 -
Would Use Multiple Delijveries 3.1 29.6 2.3 35.3
Hot Ascertained (2.4) (1.8) {8.1) (4.2)
Base: Establishments that Would, Might, 41.2 40,9 43.0 43.4
or Already Use Multiple Deliverias
Would Not Want if Extra Charge 81.5 81.0 78.6 93.8
Hight UYant if Extra Charge 2.8 3.1 1.2 0.1
Woulil kant Even with Extra Charge 15.7 15.9 20.3 6.1
Rot Ascertained (1.2) {(0.9) (0.8) (6.6)
Base: [stablishments that Might or
Would ¥ant with Extra Charge .
Hhen Meuld Esteblishments Want These
Extra Deliveries?
Lvery Day 61.5 63.1
tornings 56.2 59.6 [ . =
Af ternoons 50.4 52.7

Page 1 of 2



Table 5.20 conlinued

Certein Jays
Fneiays
Tueicays
Hednesdays
Toursdars
Fridays
Saturdoys
Simcays
Cerianin lines of Year

Sring
Suteper
il
Huler
Cherivtias

Nonhousehold Senders

Total
Nonhouseholds

29.9

O Lo P PO
PO e L WD Th L

8.9

o O L
Ll D e

Note: Additional details for this series will be presented in the Final Report.

3gase too small, see Final Report.

262

Al

30.5

6.4

Businesses

O O et e LY D e
e s .
0000 O ™ Fe D -

;oM
Gl — P

271

All
Nonprofit

All

Government

Based on the questions: If the Post Office offered multipte daily deliverires, would you use this service (instead of picking it up)? Would you request mor
ra

more than one mail delivery a day if it involved an ex

certain times of ihe year, or what?

would be a reasonable fee for the extra delivery service we just talked about?

charge? Would you want these extra deliveries every day, only on certain days, or only during

What {(times of day/days of the week/during what seasons) would you want these extra deliveries? What do you think



Section 5: POTENTIAL USE OF NEW USPS SCRVICES

Table 5.21:

Multiple Daily Deliveries
(By Specified Type of Nonhousehold Sender)

Specified Type of Monhousehold Sender

Sk

NORHOUSEHOLD MAILSTREAM STUDY
Preliminary Repori—Tentatlve Findings
First Posial Quarier PFY 1979

Weighted Estimates

Mail ATl
Total Oriented Financial Dept. Other Non- .
Nonhouseholds Industries Utilities Insiitutions Stores Businesses Prqfit Government -
Heighted Sample 4,311,541 86,957 29,715 184,770 165,044 3,321,846 295,987 227,223
Unwelghted Sample 1.213 130 55 170 60 574 138 86
[x] [x] [x] [¥] (x] [x] [x] 1]
Vould Establishments Use Multiple Daily
Oeliveries if OfFfered?
tould Not Use Multiple Deliveries 58.9 53.2 71.3 59.4 40.6 60.0 57.0 56.7
Mready {lave Multiple Deliveries 3.3 1.2 0.1 13.8 * 3.0 0.2 6.5
Might Use HMultiple Deliveries 7.8 13.2 0.7 7.0 9.2 7.8 10.5 1.6
Hould Use Multiple Deliveries 30.1 32.4 21.9 19.9 50.2 29.1 32.3 35.3
Not Ascertained {2.4) (0.8) {2.9) (1.2) {0.1) {1.9) (8.1) (4.2}
Base: Establishments that Hould, Might, 41.2 46.8 22.7 40.7 59.4 39.9 43.0 43.4
or Already Use Multiple Deliveries
Would Not MHant if Extra Charge 81.5 86.6 67.5 81.2 98.6 79.6 18.6 93.8
Miygnt ant if Extra Charge 2.8 8.1 2.3 2.1 0.1 3.2 1.2 0.1
Would Want Even with cxtra Charge 15.7 5.3 30.2- 16.7 1.3 17.2 20.3 6.1
Hot Ascertained (1.2) {(*) (") (3.5) (*} (0.8) {0.8) {6.6)

Note: Additional details for this series will be presented in the final report.

Bascd on the questions: 1f the Post OFfice offered multiple daily deliveries, would you use this service (instead of picking 1t up)? Would you

request more than one mail delivery a day if it involved an extra charge? Would you want these extra deliveries every day, only on certain days, or

only during certain times of the year, or what? What {times of day/days of Lhe week/during what seasons) would you want these extra deliveries?

What do you think would be a reasonable fee for the extra delivery service we just talked about?



mNONHOUSEIIOLD MAILSTREAM STUDY
Preliminary Report—Tentative Findings
First Powial Quarter PFY 1979

Welglued Esimaies

Section 5: POTENTIAL USE OF NEW USPS SERVICES

Table 5.22: Multiple Dally Deliveries
{By Postal Region)

Postal Reglon

Total
Nonhouseholds Northeastern Eastern -Southern Central Hestern
Welghted Sample 4,311,541 516,504 539,955 1,354,066 1,100,399 800,618
Unweighted Sample 1,213 168 134 345 361 205
[x] [x1 (%] [1] [x] [x]
Would Cstablishments Use Multiple Dafly
Deliveries if Offered?
Yould Not Use Fultiple Deliveries 58.9 50.9 69.3 60.7 61.9 49.7
Already Have Multiple Deliveries 3.3 16.6 0.2 1.8 2.2 0.8
tight Use Multiple Deliveries 7.8 9.2 2.6 9.3 4.1 12.7
Hould Lsa Multinle Deliveries 30.1 23.3 28.0 28.1 31.9 3.8
tot fscertained {2.4) {0.7) {2.8) (1.2) (3.3) (3.1
Base: Establishments that Mould, Might, 41.2 49.1 30.8 39.2 3.2 \ 50.3
or Already Use Multiple Deliveries
Hould NHot Yant if Extra Charge. 81.5 85.5 88.1 713.2 81.7 86.9
Might Want if Extra Charge 2.8 1.2 0.4 1.0 8.3 1.4
Hould ¥apt Even with Extra Charge 15.7 13.3 11.5 25.8 10.0 1.7
Hat Ascertained (1.2) {0.1) {0.5) (2.6) (1.3) (0.1)

Note: Additional details for this series will be presented in the Final Report.

Based on the questians: [f the Post Office offered multiple daily dellveries, would you use this service (instead of picking it up)? Would you
request wore than one wail dellvery a day if It Involved an extra charge? Would you want these extra deliveries every day, only on certain days, or
only during certain times of the year, or what? What (times of day/days of the week/during what seasons) would .you want these extra deliveries?

Whal do you think would be a reasonable fee for the extra delivery service we just talked about?



mNUF{HDUSEHULD HAILSTREAM STUDY
Prefiminary Report— Yenuative Findings
First Posual Quarter PFY 1979

Section 5: POTENTIAL USE QF NEW USPS SERVICES Weighted Estimates

Table 5.23: Multiple Daily Deliveries
{By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total
Honhouseholds Less Than $100  $100-$1,000 §$1,000-$5,000 $5,000-350,000 $50,000-3500,000 Over $500,000

Weighted Sample 4,311,541 1,420,565 1,721,012 718,193 285,417 15,923 \ 4,379
Unweighted Sample 1,213 130 202 225 290 189 127
(x] (k3] (x] (1] : (z] [11 {1}

Yould Estabdblishments Use Multiple Daily
Deliveries if Offered?

Would Not Use Hultiple Deliveries 58.9 69.8 59.4 46.2 36.6 25.0 46.2
Already Have Multiple Deliveries 3.3 1.5 1.0 11.5 3.5 14.1 37.6
Hight Use Multiple Deliveries 7.8 4.9 8.4 9.7 15.7 1.0 8.3
Hould Use Multiple Deliveries 30.1 23.8 31.2 2.7 44.1 53.9 7.9
Not Ascertained (2.4) {0.1) (0.6) (0.8) (6.5) (0.4) (2.7)
Base: Establishments Lhat Would, Might, 41.2 30.2 40.6 33.9 63.3 75.0 53.8
or Already Use Multipie Deliveries
Weuld Not Hant if Extra Charge Bl1.5 89.1 74.8 81.5 89.3 43.5 21.9
digint Hant if Extra Charge 2.8 0.0 4.9 2.9 1.3 6.2 1.8
Hould Ytapt Even with Extra Charge 15.7 10.9 20.3 15.7 9.4 50.3 76.1
ifot Ascertained (1.2) (0.2) (1.0 (1.0) (0.5) (5.5) {9.7)

fote: Additional details for this Series will be presented in the Final Report.

Gased on the questions: |f the Post Office offered multiple daily deliveries, would you yse this service {instead of picking it up)? Would you
request moye than one wall delivery a day 1f 1t involived an extra charge? Would you want these extra deliveries every day, only on certain days, or
anly during certaln times of the year, or what? What {times of day/days of the week/during what seasons) would you want these extra deliveries?
What do you think would be a reasonable fee for the extra delivery service we just talked about?



m! AONHOUSENOLD MAILSTREAM STUDY
Preliminary Report—Yeatanive Findings
First Pastad Quareer PFY 1979
Section 6: CO”PETITIVE SERVICES N Weighied Estlrates

Table 6.1: Establishments' Current Usc of Services Competitive With The USPS
{8y Type of Nonhousehold Sender)

Nonhousehald Senders

Total A Al ' AN
Nonhouscholds Rus inesses Nenprofit Govermnent

i 4,311,540 3,788,339 295,987 227,223

Weighted Sample )21 259 135 o

tnweighied Sample

Parcent of Nonhousehold X

fslablishments Currently Using: (1] - (%] (x] ix]
Urited Parcel Service 44.4 4.9 ;152 g:g
Kational or Reglional Delivery 26.9 27.0 43 4
Own Messenger or Delivery Service 20.8 2?: 1.4 i
Local Messenger or Delivery Service 7.4 6-5 3.3 ve
Courier Service 6.0 .5 3.3 )-8
Comunication Machines 5.9 ) 1.0 11.1
Facsimile Reproduction Machines 4.6 4.5 1.3 12.5
Armored Cars 1.7 1.1 . .

Based on the questfons: Now I'd 1ike to ask about services other than the Postal Service that your establishment may currently use to send materials and
Information. Does your establishment ever use United Parcel Service?; Other national or reglonal delivery services such as Greyhound Package Express, Afr

Fretght, etc.? Armored cars?; Courier services such as Purolator or Alrcourfer?; Its own messenger or delivery service?; Other local messenger or delivery
services that cover only your Tocal area?; Facsimile reproduction machines Vike Telecopier?; Communication machines 11ke Teiex, teieiype, and telegraph?.




mNOHHGUSEHULD MAILSTREAM STUDY
Preliminary Report—— Jentative Findings
First Postal Quartec PFY 19790

Weighted Estimaies

Section 6: COMPETITIVE SERYICES

shments' Current Use of Services Competitive With The USPS

Table 6.2: Estab]i
By Specified Type of Nonhousehold Sender)

Specified Type of Nonhousehold Sender

Mail- Al
Total Oriented Financial Dept. Gther Non-'
Nonhouseholds Industries Utilities Institutions Stores Businesscs Profit Government
He1ghped Sample 4,311,541 86,957 29,718 184,770 165,044 3,321,846 295,987 227,221]
Unwe ighted Sample 1,213 130 55 170 60 574 138 86
Percent of Honhousehold
Establishments Currently Using: (k3] [1] [z] - (%1 (1] [x] (x] [z]
United P;rcel Service 44.4 83.9 54.5 8.3 7.4 42.9 45.2 4.9
Hlational or Regional Detdvery Seryice 26.9 9.2 23.0 12.5 16.4 28.6 21.4 3.9
Own Messenger or Delivery Service 20.8 48.1 60.7 29.1 15.5 15.5 1n.2 33.4
Local Messenger or Delfivery Service 1.4 11.5 7.4 1 1.4 1.9 1.4 14.4
Courfer Service 6.0 22.4 8.2 17.7 2.4 5.6 3.3. 1.6
Conmunication Machines 5.9 21.6 45.2 18.3 1.3 5.0 2.4 5.8
Facsimile Reproduction Machines 4.6 1.2 13.5 5.6 0.6 4.5 1.0 11.1
Armored Cars 1.7 0.1 7.2 10.5 1.5 0.6 1.3 12.5

Based on the questions: MNow I'd 1ike to ask abnut services othar than the Postal Service that your establishment may currently use to send materials
and information. Does your establishment ever use United Parcel Service?; Other nationa) or regional) dellvery services such as Greyhound Package
Express, Alr Frelght, etc.?; Armored cars?; Courder services such as Purplator or AMrcourier?; Its own messenger or delivery service?; Dther local
messenqger or dellvery services that cover only your local areal; Facsimile reproduction machines 1Tke Telecopfer? Commynfcation machines 1Tke Telex,
teletype, and telegraph?




mNUNHOUSEHULD MAILSTREAM STUDY
Pieliminary Repori—Tenuive Findings
Fitse Postal Quarter PFY 1979

Section 6: COMPETITIVE SERVICES Weighted Estimates

Table 6.3: Establishments' Current Use of Services Competitive With The USPS
(By Postal Regian)

Postal Region

Total —
Norhauseholds Northeastern Eastern -Southern Central Kestern
Wetghted Sample 4,311,511 516,504 539,955 1,354,066 1,100,399 B0O,616
Unweighted Sample 1,213 168 134 345 361 205
(x] 1] (x] [x] [z] [£3
Per-ent of Honhousehold
Estah’ishments Currently Using: . !
United Parcel Service 44.4 42.2 41.8 43.1 35.1 62.6
Hational or Regional Oelivery Service 26.9 4.7 19.3 36.3 21.9 37.2
Owin Messenger or Delivery Service 20.8 30.9 20.4 17.8 14.3 28.6
Local Messenger or Delivery Service 7.4 21.2 4.9 5.3 g(z) gg
Courier Service 6.0 3.6 2.8 4.7 . 13.
Communication Machines 5.9 5.5 6.5 6.0 5.8 5.7
Facsimile Reproduction Machines 4.6 13.7 4.4 3.7 1.7 4.4
Armored Cars 1.7 0.9 3.5 0.7 2.4 2.1

Based on the questions: Now I'd 11ke to ask about services other than the Postal Service that

and information. ODoes your establishment ever use United Parcel Servic
Express, Alr Freight, etc?; Armored cars?; Its own messenger or deliy

local area?; Facsimile reproduction machines Tike Telecopieri; Communi

your establishment may currently use to send materials
e?; Other natlonal or reqional delivery services such as Greyhound Package
ery sary!ce?; Other local messenger or delivery services that cover only your
cation machines Tike Telex, teletype, and telegraph?.




JONHOUSEHOLD MATLSTREAM STUDY
Preliminary Report——Teniailve Findings
Fust Postal Quarier PFY 1979

Weighted Estimates

Section 6:° COMPETITIVE SERVICES

Table 6.4: Establishments’ Current Use of Services Competitive With The USPS
(By Postage Expenditure Last Year)

Postage Expenditure Last Year

Total
Nonhouseholds Less Than $100  $100-%1,000  $1,000-55,000  $5,000-%50,000 $50,000-5500,000 Over $5C0,000

HWeighted Sample 4,311,541 1,420,565 - 1,721,012 718,193 285,417 15,923 4,379
Unweighted Sample 1,213 130 202 225 290 189 127
[x] [z] (2] (%] (2] (2] [2]

Percent of Honhousehold
Establishments Currentlty Using:

United Parcel.Service 44.4 24.4 50.6 60.6 77.6 65.8 73.7
flationa) or Reqional Delivery Service 26.9 11.6 1\ 2.4 59.7 60.6 65.7
Own Messenger or Delivery Service 20.8 10.4 23.5 25.8 38.8 61.9 91.0
Local Messenger or Delivery Service 7.4 0.6 6.7 20.3 14.3 23.3 46.4
Courier Service 6.0 2.9 2.8 13.0 22.4 50.2 47.0
Communication Machines 5.9 0.7 3.0 1.7 33.4 48.5 58.5
Facsimile Reproduction Machines 4.6 0.0 2.6 14.0 13.9 29.0 36.8
Armored Cars . 1.7 0.0 0.6 1.4 17.1 38.0 52.0

Based on the guestions: Now I'd 11ke to ask about services ather than the Postal Service that your establishment may currently use to send materials
and infarmation, Does your establishment ever use United Parcel Service?; Other natlonal or regional delivery services such as Greyhound Package
Express, Afr Frelight, etc?; Armored cars?; Its own messenger or deiivery service?: Other local messenger or delivery services that cover only your
Jocal area?; Facsimile reproduction machines Tike Telecopler?; Conmunicatfon machines Tike Telex, teletype, and telegraphi?.




Weighted Sample
Unweighled Sample

Base: Establishments Currently Using
Competitive Service

Whal was the Averagd Expenditure
per Establishment Last Year
Under §100
$101-%1,000
$1,001-%5,000
$5,001-%$10,000
$10,001-$25,000
$25,001-$50,000
$50,001-$100,000
$100,001-$500,000
$500,001-%1 million
Gver $1 million
Not Ascertained

What was the Most Important Reason
Why Did Not Use USPS
Postal Service Does Not Offer
Takes Less Time
Elapsed Time More Consistent
Costs Less
fetter Record Against Damage or Loss
Picks up on Call
Other
Not Ascertained

Section 6: COMPETITIVE SERVICES

Table 6.5: United Parcel Service
(By Type of Nonhousehold Sender)

Nonhousehold Senders

Sk

NONHOUSEHOLD MAILSTREAM STUDY
Pecliminary Repoet— Tentative Findings
First Postal Quarier PFY 1979

Welghted Estimares

Total All
Nonhouseholds Businesses
4,311,541 3,788,331
1,213 939,
(1] [z}
44.4 44.9
44.9 2.3
38.3 40.1
13.6 14.2
1.9 2.1
0.7 0.8
0.2 0.3
0.2 0.2
0.1 0.1
0.1 0.
* &
{9.2) (9.4)
9.9 10.5
43.0 44.0
7.1 7.4
16.7 14.8
4.3 3.7
13.3 13.8
5.7 5.8
(2.6) (2.9)
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Based on the questions: Does your establishment ever use United Parce) Service? The reasons on this 1ist are often given by establishments to explain

why they use services other than the Postal Service to deliver certaimn itoms,
establisiment to use United Parcel Service? Mer2 any or the ather reasans on the Yigt sigaiticant?

Parcel Service last year?

lUhich, iF any, of Lhese reasons was must impertant in Lhe decision of your
About how much did your establishment spend on United

INT 1601:1.2



mNONIIOUSEHDLD HAILSTREAM STUDY
Preliminary Reporiw—Tepuative Findinpy
First Poslal Quarter PFY 1979

Section 6: COMPETITIVE SERVICES Weighted Estimares

Table 6.6: tinited Parcel Service
(By Specified Type of Monhousehold Sender)

Specified Type of Honhousehold Sender

Mail All
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit " Government
Welghted Sample 4,311,541 86,957 29,715 184,770 - 165,044 3,321,846 295,987 227,223
Unwe jghted Sample 1,213 130 55 170 50 574 138 R
, ) e Us [%] [x] [x] [%] [1] [x] [x] [%]
Base: stablishments Currently Using
Compet{tive Service - 484 8.9 54.5 38,3 11.4 az.3 45.2 34.9
What was the Average Expenditure
per Establishnent Last Year
Under §100 44.9 19.7 19.7 61.7 26.9 43.0 75.8 48.3
$101-%1,000 38.3 26.0 54.5 35.4 69.3 8.4 21.1 300
$1.001-%5,000 13.6 21.2 10.4 0.3 1.1 15.2 2.4 21.6
45,001-%10,000 1.9 3.0 0.7 0.6 2.5 2.1 0.0 *
$10,001-$25,000 0.7 0.7 4.6 1.5 * 0.8 0.1 0.1
$25,001-$50,000 0.2 1.1 10.2 0.5 D.2 c.2 0.3 0.0
$50,001-$100,000 0.2 0.2 0.0 * 0.0 0.2 * 0.0
$100,001-%500,000 0.1 0.3 0.0 * 0.1 0.1 0.1 0.0
$500,001-%1 million 0.1 1.7 0.0 * . * 0.0 0.0
Over $1 million * 0.1 0.0 0.0 0.0 0.0 0.0 0.0
Not Ascertained (s.2) (2.2) (71.9) (19.5) (z.4) {9.0) {7.4) {(8.5)
What was the Most Important Reason
Why Did Not Use USPS
PusLal Service Ooes Not Offer 9.9 1.9 1.9 9.4 2.1 11.8 8.1 0.9
Takes Less Time 43.0 .9 82.6 29.5 28.1 46.2 4.4 36.3
Elapsed Time More Consistent 7.1 1.2 5.1 27.0 0.2 7.4 6.6 4.0
Costs Less 16.7 43.4 2.6 9.7 19.7 13.0 25.4 4] .4
Detter Record Against Damage or Loss 4.3 }.6 z.9 0.1 0. 1.3 8.0 9.0
Picks up on Call 13.3 13.2 2.4 10.8 12.6 14.2 9.7 8.4
Other 5.7 1.8 3.0 13.3 3.3 3.0 8.7 0.2
Not Ascertained (2.6) {0.0) (0.0) (5.1) {0.0}) {3.2) (0.8) (0.0}

Yror depariment stores the "other" reason given was: “Too many restrictions by the Postal Service"

Based on the questions: Does your establishment ever use linited Parcel Service? The reasons on this 1ist are often given by establishments to explain
why Lhey use services other than the Postal Service to dellvery certain Ttems. Which, if any, of these reasons was most important in the decision of

your establishinent to use United Parcel Service? Were any of the other reasons on the 1ist significant? About how much did your establishment spend
on United Parcel Service last year?

INT 1401:3.4



% NOAHOUSEHOLD MALLSTREAM STUDY
Preliminary Report—Tenutive Findings
Flsst Postal Quacier PFY 1979

Section 6: COMPETITIVE SERVICES Weighted Estimates

Table 6.7; United Parael Service
{By Postal Region)

Postal Region

Total
Nonhouseholds Northeastern Eastern Southern Central Hestern
Heighted Sample 4,311,541 516,504 539,955 1,354,066 . 1,100,399 800,616
Unweighted Sample 1,213 168 134 345 361 205
[t] {x] %] [%] x] [x]
Base: Establishments Currently Using 34.4 42.2 41.8 43.1 15.1 62.6
Competitive Service — — - -_ —_— —
What was the Average Expendlture
per Establishment Last Year
Under $100 4.9 44.7 44.5 51.4 28.6 50.3
$101-%1,000 38.3 15.5 6.7 38.9 44 .7 43.2
$1,001-45,000 13.6 38.2 9.9 7.4 23.% 4.6
$5,001-$10,000 1.9 0.1 8.0 1.8 1.0 0.8
§$10.001-$25,000 0.7 0.1 0.5 0.3 1.8 0.7
$25,001-%50,000 0.2 1.0 0.2 0.1 0.1 0,2
$50,001-$100,000 0.2 0.1 0.1 * 0.3 0.3
$100,001-4500,000 0.1 0.2 * 0.1 0.1 0.0
$500,001-%$1 million 0. * * 0.0 0.4 0.0
Over $1 million * 0.0 0.0 * * 0.¢
Not Ascertalned (9.2) (10.7) {13.4) (6.9) {7.9]) (10.3)
‘What was the Most Important Reason
Why _Did Not Use USPS
Postal Service Does Not Offer 9.9 5.2 33.4 9.5 2.2 8.4
Takes Less Time 43.0 30.9 42.3 44.6 46.4 43.9
Elapsed Time More Consistent 7.1 0.2 8.9 8.9 1.7 3.8
Costs Less 16.7 22.2 2.9 26.6 14.1 1.4
Belter Record Against Damage or Loss 4.3 0.7 9.1 0.4 5.9 6.7
Picks up on Call 13.2 3.3 2.5 6.9 14.6 13.9
Other 5.7 4.4 0.9 3.0 5.1 11.9
Nol Ascertained (2.6) {1.1) (6.5) (5.6) (0.0) (0.1)

Based on the questions: Does your establishment ever use United Parcel Service? 1he rcasons on this list are often given by establishments Lo explain
why they use services other than the Pottal Service to deliver cevtain itemt, Which, IT auy, of these rcasons was most Important in the deciston of your
establishment Lo use United Parcel Service? MWere any of Lhe other rcasons on the list signiflcant? About how much did your establishment spend on United
Parcel Service last year?

[T 13M:5.5



NONHOUSEHOLD MAILSTREAM STUDY
Preliminary Report—Tenuative Findings
Section 6: COMPETITIVE SERVICES: . Fint Posul Quarier PFY 1979

Weighued Estimaies

Table 6.8: United Parcel Service
(By Postage Expenditure Last Year)

Postage Expenditure Last Year

Honhzzgz:lolds Less Than $100  $100-$1,000  $1,000-35,000 $5,000-450,000 $50,000-$500,000 Over $500,000
Welghted Sample 4,311,541 1,420,565 1,721,012 718,193 285,417 15,923 4,379
Unwetghted Sample 1,213 130 202 225 290 189 127
[z] [x3 (%] (7] [x] (z) %]
Base: Establishments Currently Using 44.4 24.4 50.6 b0.6 116 5.8 137

Competitive Service

What was Lhe Average Expenditure
per Establishment Last Year

Under $100 44.9 701 51.3 27.2 17.7 11.9 4.1
$101-$1,000 38.3 29.7 4.0 - 35.0 5.8 21.0 2.1
$1,001-45,000 13.6 0.2 3.6 .6 333 18.2 271.9
$5,001-$10,000 1.9 0.0 0.2 2.1 9.9 8.8 14.6
$10,001-$25,000 0.7 0.0 0.5 0.6 2.1 21.9 11.1
$25,001-450,000 0.2 0.0 0.0 0.5 0.7 4.5 20.3
$50,001-$100,000 0.2 0.0 0.2 0.0 0.3 B.O 5.3
$100,001-$500,000 0.1 0.0 0.0 0.1 0.2 5.3 1.2
$500,001-$1 million 0.1 0.0 0.2 0.0 0.0 0.4 3.0
Over $1 miltton * 0.0 0.0 0.0 0.0 > 3.7
Not Ascertained (9.2) {1.1) (8.7) (10.2) (4.2) (17.6) (48.2)
What was the Most Important Reason
Why Did Nat WUse USPS
Postal Service Daes Not Offer 9.9 0.9 13.0 13.4 2.2 11.9 8.6
Takes Less Time 43.0 53.6 35.5 444 55.6 19.1 2.5
Elapsed Time More Consistent 7.1 4,7 7.2 6.0 9.8 17.0 2.1
Costs Less 16.7 17.2 18.5 8.8 24.1 21.0 6l1.0
Better Record Against Damage or Loss 4.3 10.7 4. 1.6 0.7 3.5 2.2
Picks up on Call 13.3 5.7 12.1 25.4 7.4 2.8 1.5
Other 5.7 7.2 9.6 0.4 - 0.2 4.6 0.0
Not Ascertained (2.56) (2.8) (3.7} (1.5} {0.6) (0.1) (1.1)

Based on the questions: Does your establishment ever use Unjted Parce) Service? The reatons on this 1ist are pflen given by establishments to explaln
why they use services other than the Postal Service to deliver certain items,” Which, [f amy, af these reasons was most faportant in the deciston of your
establtshment to use United Parcel Service? Were any of the ather veasons on the Vist significant? About how much did your establishment spend on United
Parcel Service last year? INT 1601 :7.8
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NONHOUSEHOLD MAILSTREAM STuDY
:‘::::mler?l Report—Teatative Findings
Section 6: COMPETITIVE SERVICES Welghted E“?:::‘: rrY e

Table 6.9: Major Content of Containers Sent by Mon-USPS Carriers
(By Type of Carrler)

Nationatl/
National/Regional Own Messenger/ Local Courier Regional National or Regional
Trucking Services UPS Delivery Services Trucking Services Services . Air Services Bus Services usrs
Total Containers 1 1 % b4 1 X 1 %
Percent of Containers Containing
" Bi1Ts, Orders, Payments, Receipts 0.6 2.1 il.7 0.0 31.4 10.2 13.6 26.5
Legal/Financial Instruments * 0.4 2.4 0.0 1.3 59.4 * 5.0
Correspondence 1.2 s 9.8 * 56.9 0.1 0.0 12.6
Conmunications * 0.2 5.3 0.0 5.1 0.6 2.9 17.8
Advertising & Merchandise 18.6 B3.5 44.9 100.0 1.7 14.9 77.0 40.7
Any Other 82.0 14.1 9.2 * 4.5 14.9 38.8 0.8
Not Ascertained (0.1) {2.2) (2.5) (0.1) {1.3) {39.8) {3.9) (8.0)

Source: Farm W
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mNOHHOUSEHULD MATLSTREAM STUDY
Preliminary Repuri—Tentative Findings
First Postal Quarter PFY 1979

Weighicd Edimucs
Section 6: COMPETITIVE SERVILES

Table 6.10: Percent of Containers Carried by Non-USPS Carriers that Stay Within Local Metropolitan Area
(By Type of Carrier)

Kational/
National/Regional Own Messenger/ Local Courier Regional . National or Regional
Trucking Services UPS Delivery Services Trucking Services Services Air Services Bus Services
Total Contafiners 100% 100% 100% 100% 100% 100% 1001
Percent of Containers Staying Within
1/Metropotitan Area?
%@egoca Lt B 0.0 5.1 90.1 100.0 74.0 0.0 0.0
Mo 100.0 94.9 9.9 0.0 26.0 100.0 100.0
Hot Ascertained {0.4) (17.2) {3.8) (0.0) (7.4} (4.2) {0.08)

Source: Form W



Preliminary Repori—Tentatlve Findings
First Posrzl Quarier PFY 1979
Weighted Estimaies
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Section 6: COMPLTITIVE SERVICES

Table 6.11: Percent of Contalners Carried by Non USPS Carriers Thal Meet USPS Size/Weight Requirements
(By Type of Carrier)

National/
Hational/Regional - Own Messenger/ Local Courier Regional National or Regional
Trucking Services UPS Delivery Services Trucking Services Services Air Services Bus Services
Total Centainers 1002 100% 100% 100% 100% 100% 100%
Percent of Contalners That Meet
ize/Helght Requirements
USﬁisS|ze/ = = Bg.5 97.2 £8.9 0.6 97.2 9.1 2.8
No 10.5 2.R 11.1 99.4 2.8 5.9 17.2
Not Ascertalned (7.6) (38.7) (26.6) {0.1) (8.0) {8.5) (0.3)

Source: Form ¥



mNDHHOUSEHOLD MATLSTREAN STUDY
Preliminary Report—Tenutive Findings
Firs1 Postal Quarier PFY 1979

Section 6: COMPETITIVE SERVICES Weighted Estimates

Table 6.12: United Parce) Service
(By Type of Nonhousehold Sender)

Honhousehold Senders

Total All All All
Nonhouseholds Bysinesses Honprofit Government
Total Containers 3 X b4 %
What Proportion Contaln . . . ?1
BiT¥s, Orders, Payments, Receipts 2.0 2.2 0.0 0.0
lLegal/Financial Instruments 0.4 0.5 0.0 0.0
Correspondence 1.6 3.3 13.8 0.3
Communications 0.2 0.l 2.7 0.2
Advertising or Merchandise 83.5 84.0 65.3 94.3
Any Other 14.1 14.0 18.4 5.3
Not Ascertained (2.2} {2.2) (0.9) {10.0})
What Proportion of the Containers Are
Going To . . . 7
Houscholds 4.7 4.6 10.5 1.0
Intra Organization 4.9 4.2 28.2 0.2
Other Honhousehold 90.4 91.2 61.3 95.8
Not Ascertlained {4.5) (4.6) {0.87) (10.0)

Page 1 of 2



Table 6.12 continued

Nonhousehold Senders

Total A ATl Al
Nonhouseholds Businesses ) Nonprofit Government
What delivery service 15 promised?
Same Nay 0,1 0.1 1.2 0.0
Next Day 14,2 13.5 n.9 63.9
Two Days 7.0 7.0 6.0 13.6
Three or More Days 78.6 79.4 60.9 22.5
Not Ascertatned {9.4) (9.7) {1.37) {0.5)
Do items meet USPS sizefweight
requirements?
Yes 97.2 97.1 991 100.0
No 2.8 2.9 0.9 0.0
Not Ascertained (27.9) (28.7}) (0.5) {0.08)
Hhat is the weight of the items?
Less Than One Pound 18.4 8.7 3.3 2.3
1-30 Pounds . 13.3 2.8 %5 .1 7.0
Over 30 Pounds 8.3 8.5 1.6 0.7
Not Ascertained (7.1) {6.0) (46.3) (0.0)
Are the items staying within the
local /metropol {tan araa?
;:s g:.l 5.0 11.6 0.6
.9 95.0 88.4 99.4
Kot Ascertained {14.5) {14.6) 16.2) (0.0)

lPer'cenLagcs may add Lo more than 100% duc to multiple mentions.

Source: Form W



m NORHOUSEHDLD MAILSTREAM STuDv
Preliminary Report—7Yenuthve Findings
First Postzl Quarter PFY 1979

Weighted Estimares
Section 6: COMPETITIVE SERVICES

Table 6.13: United Parcel Service
(By Specified Type of Nonhousehold Sender)

Specified Type of Honhousehold Sender

Mail All
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Bus inesses Profit Government
Total Containers i £ 4 3 % x % 4
What Proportion Contain . . . ?l .
Bills, Orders, Payments, Receipts 2.1 1.2 1.8 18.5 17.2 1.2 0.0 0.0
Legal/Financial Instruments 0.4 6.1 ¢.0 0.2 0.0 * 0.0 0.0
Membership, ldentification & Credit Cards * 0.0 0.0 0.0 * .0 0.0 ¢.0
Correspondence 3.6 * 0.0 6.0 0.0 3.5 13.8 0.l
Conmunications 0.2 0.1 13.0 0.5 0.0 0.1 2.7 0.2
Advertising 18.5 10.7 2.1 7.9 0.0 20.7 4.4 *
Merchandise 3 23.9 10.2 0.0 45.1 24.2 23.4 43.9 93.9
Advertising or Merchandise 41.1 52.3 0.0 16.2 51.3 41.7 17.0 0.4
Any Other 14.1 20.6 83.0 13.5 7.4 13.5 18.4 5.3
Not Ascertained {2.2) {0.2) {1.1) {1.0) {6.8) (2.3) (0.9) (10.0)
Hhat Proportion of the Containers are
Going to . . . 7 .
Houselo 1ds 4.7 17.8 0.0 0.1 69.6 2.0 10.5 1.0
Intra Organization 4.9 2.4 11.5 69.7 0.5 2.4 28.2 0.2
Other Nonhousehold 90.4 79.8 88.5 30.2 29.9 95.6 61.3 98.8
Hot Ascertalned {4.5) (35.9) {1.1} (9.7) {5.4) (1.9) (0.9) {10.0)
What Delivery Service is Promised?

- Same Day 0.2 0.0 0.0 2.2 0.1 0.0 1.2 0.0
Next Day 14.2 24.6 0.1 15.9 21.6 12.3 1.9 63.9
Twa Days 7.0 10.0 27.7 87.4 16.6 4.8 6.0 13.6
Three or More Days 78.6 65.4 72.2 24.5 61.7 B2.8 60.9 22.5
Not Ascertained (9.4) (12.9) (0.0) (14.4) {8.2) (9.4) (1.4) {0.5)

Do [tems Mect USPS Size/MWeight .
Requircments? .
Yes 97.2 99.1 100.,0 98.1 99.7 96.8 99.1 100.0
o . 2.8 0.9 0.0 1.9 0.3 3.2 0.9 0.0
7.9} (49.7) (0.3} (9.3) (12.8) (28.3) (0.5) (0.1)

Not Ascertained (27.

Page 1 of 2



Table 6.13 continued

Specified Type of Nonhousehold Sender

Mail Al
Total Oriented Financial Dept. Other Non-
Nonhouseholds Industries Utilities Institutions Stores Businesses Profit Government
What 1s the Weight of the Items?
Less Than One Pound 18.4 1.9 0.0 2.8 4.7 20.6 3.3 2.3
1-30 Pounds 73.3 81.3 49.8 88.9 92.6 11.2 95.1 97.0
Over 30 Pounds 8.3 16.7 50.2 8.3 2.7 8.2 1.6 0.7
Nob Ascertained {7.1) (42.0) (0.0) (2.8) {0.1) (3.4} {46.3) {0.0)
Are the Items Staying Within the
Local/Metropolitan Area?
Yes 5.1 2.9 0.0 17.7 83.3 2.8 11.6 0.6
No . 94.9 97.1 100.0 82.3 16.7 97.2 88.4 99.4
Not Ascertained (14.6) (8.4) (0.0) (8.5) (37.3) (14.7) (16.2) {0.0)

IPert:e.-nr.ages may add to more than 100% due to multiple mentions.
?'lncludes blank forms and other supplies. books, sound recordings, films, computer tapes, computer cards, photographic malerials, and spare parts.

3Em:ll.nles items nol included in the advertising and merchandise categories above.

Source: TForm W Page ? of 2
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' FOR ZONE RATED MAIL USE PS FORM 3605

. — o al 3 P . PERMIT NO,
U5, OIS TAL SLRVICE _IAII_I‘.R. Complete all items by typ«:wrftuj pun‘or
STATEMENT OF MAILING indelible pencil. Prepare in duplicate f receipt is desired.
WITH PERMIT IMPRINTS Check fornstructions from your postmaster regarding
hox labelled "ROA Offices™, NUMBER OF
HOST OFFICE DATE RECEIPT NO, SACKS TRAYS QOTHER
CONTAINE
HECK APPLICAHLI s nd  Newspopers and . . ;
l 18l (lass single e Jrd— Merchandise leas than :
OV prteisee D v et Digoz Cdath Librars rote
- - 'resorted 1sd 3rd - Circulars and other 3rd - Books ur catalogs of Ospeciat 4th rate
_Hinternational LI ¢Ctass rate O printed matter. U 24 pages or more, seeds, Presorted Special
etc., less than 16 o4, D-ﬂh Class
AME AND ADDRESS OF PERM|T TE .FPHONE NQ. | WEIGHT OF A SINGLE NQO. PIECES IN RCA
HOLDER (include ZII' Code) PIECE POUND i
oz. Offices:
TOTAL IN MAILING RATE CHARGEABLE TOTAL POSTAGE
PIECES POUNDS | [(piece AT
{drPoUND ¢ $
JCheck if non-profit wder 134.5, PSM FIRST.-CLASS PRESORT COMPUTATION (If applicabla}
AME ANDO ADDRESS OF INODIVIDUAL OR ORGARNI. NO . PIECES AMOUNT
L ATION FOR WHICH MAILING IS PREPANRED PRESORTED AT ¢
(}f ather then permit holder) PECES s
RESIDUAL NO. PIECES AT AMOUNT
PIECES ¢ $
TOTAL COMPUTED NET POSTAGE =l |
failer {other than authorized nonprofit organizarion) must check here whether his total mailings made at bulk Oves Ono -
hird-class rates ar all post offices, under any name ar perinit, for the current calendar year, exceed 250,000 pieces.
SIGNATURE OF PERMIT HOLDER OR AGENT fBoth principal and agent are liable for any postage deficiency jncurred}
1
. Form 3602 Willful Entrv of false, fictilious or fraudulent statements or representations hereon punishabile
June 1976 by fine up t £10.000 or imprisanment up to 5 yeors, or both (18 USC 71001},
lSRC FORM A TO BE FILLED IN BY MAILER: 5'1 999
A1, ORGANIZATION NUMBER: AB. FORM OF ADDRESSING: A10. TYPE OF WINDOW: A12, SIZE OF ENVELOPES, CARDS,
[Check anc) [Check one} AND OTHER ITEMS LESS
1. O Hendwiitien 1 [ Cpen Window THAN %~ THICKNESS:
2. [0 Typed 3. O Transparent covering Number § ; ;
A2 MAILING WAS PREPARED BY Gpmbet from Dimension
THIS ORGANIZATION FOR: 3. {Z] Computer printed 5. ] No Window .
' 1.0 nsent 4.0 Other prinied A1, SPECIAL SERVICES
2.0 a h A7, ADDRESSED TOD: [Check one) ) [Check alt that apply) A33. SIZE OF ALL OTHER ITEMS:
‘ sp?:‘::f\:’l'I:’I'J:J-.‘!':'a’r?\hn"' 1. 71 Mame ptus address 00.[1 None @ Lengthi_________ inches
Chart A 2.0 “Oceupant”’ or “Resident™ 73.00 Address Correctian .
l wius address {no namel Requested B Weth.______ inches
. 3.0 Name plus “Oceupant™ 11.0con c. Thickness:
A3J. CONTENT CODEIS!) ete,, plus address 20 [ Certificaie of 1. If box-shaped:
I
4. [J "Decupant” or "Resident”, Marling . ' inches
only {no address) 12. [0 Certified Man [heaght}
26, 0 Control Pak 2. 11 np1 box-shaped:
l A4, RECIPIENT CODEIS), AB MAIL TYPE (Check ane)
a 62 [J Forwarding Posiage inches
1. Envelopes Guaranteed {gieth]
A % E % K % 2.00 Cards - Singte 13 [ Insured -l
- ' Al4, HOW WILL THIS MAIL
' ] % F %L % . 3.0 Cards - Double 14. ] Regutered ENTER THE MAILSTREAM?:
i i heck
c % G % N " 4. [0 Packages 15.5]] Restricied Delivery {Check ane}
61. ] Rewrn Postage 1. .
o % H % P % 5. 0O Selt - Mauers Guaranieed [] Drop shipped
6.0 Other, specify. 16 O Return Receipt 2.0 pun: loades
Requested .
AS. ESTIMATED PERCENT OF 17. 1} Special De) 3.0 Delivered tadock
MAILING STAYING WITHIN A9, ARE DETACHED LABEL . pecial Lehvery or weighing station
a ROPOLITA : CARDS SUBMITTED WITH
LOCAL/METROPOL N AREA: THIS MALING? 18. [J Special Handling 4.1 Other. speaty:
" 19. [[] Timed ar Scheduled
_— 1. O ves 5. One Delivery

Presarted by Canier Route d. Presorted by 3 digit ZIP g Not presorted

o
b Presoried by S diais ZHP - &, Presoried by state
e Progsaried Dy ovsed ity [. Presorted by mixed state h Within LMA

[E—

|
AlS5. TO BE FILLED IN BY WEIGHING STATION / DOCK CLERK:
HOW MANY OF THE ITEMS ARE:




MAILER: Complete all items by lypewtiter, pen or [PERMIT NO.
U.5. FOSTAL SERVICE indelible pencil. Prepare in duplicate if receipt is
STATEMENT OF MAILING desieed,
Check for instructions from your postmaster regard-
BULK RATES ing box labelled “RCA Offices™, NUMBER OF
POST OFFICE DATE RECEIPY NO. BEACHS |TRAYS OTHER CON-
TAINERS
LI tet Letters, written [] 3rd—Circulars and other O 3rd—Books or catalogs of "

martrr, post cards, prinred matter, 24 pages or more,

at presort discount [0 3rd—-Merchandise less than seeds, etc., less than 16 ozs. RCA

rate, 16 0z5. ticos:
:3:‘5 g‘;."r?,.i'.'i&“zﬁ?-‘c"ag.f“"” TELEFHONE NQ. Postage is being paid by: Pre-canceled Merer

{Check one) Stamps . Stampt .
Number of pieces . . L
in mailing: Weight of a single piece ors.
O Check if aun-prolit under | 34,5, PSM Postage chargeable per piece: ¢
A D D N A SR oRGANIZA D CHECK HERE, if mailing is not eligible for-discount un
{If other thun: permit holder) mailer elects to pay the foll rate. o
e ————————————————————r———————
PRESONT DISCOUNT (F APPLICABLE
pieces ar ¢ discount
Mailer fother than authorized nonprofit organization) must check here whether his total mailings made at bulk EI 0
third-class rares at oll post offices, under uny name or permit, for the current calendar year, exceed 250,000 pieces. YES Na

SIGNATURE GF PERMIT HOLDER OR AGENT (HBoth principal and agent are Tioble [or any postoge deficiency incurred) |TELEPHMONE NO.

PS Form
May 1977 3602-PC

SRC FORM B

FOR ZONE RATED MAIL USE PS FORM 35605

TO BE FILLED IN BY MAILER:

93968

81 ORGANIZATION NUMBER

B2 MAILING WAS I'REPANED BY
THIS OAGANIZATION FOR:

v ssen

2.0 Anothe BIRIN 20t
ety Lyt Heom
Chara &

B&.

FORM OF ARDRESSING:
ICheck onel

1. [3 Handwritien
2.0
3. O Camputer printed
4. 3 Quher printed

Tyt

B10, TYPE OF wiNDOW-
{Check onel

1. [J Open Window
3. [] Transparent cavenng

5. [J Nowindow

B3 CONTENT CODEIS)

B7,

ADDRESSED TO; {Chrck onp)
1.0 Name plus address

2. 7] "Occupant” or "Resident”
plus adoress [no namel

3.0 Name plus “Occupam”
etc,, plus address

4. 7] “Occupont™ or “"Rusident™,
only [ng address)

B4, RLCIPIENT CODEIS)

A * E ™ K %
] % F % L %
C %® G N %
D % H - P %

B88. MAIL TYPE iCheck one)

1 [ Envelopes
2.1 Carcls - Singla
3. 1 Cards - Double
4. ] Packuges

5. ] Setl - Marhurs
6. 10 Other_ sproily:

BS. ESTIMATED PERCENT OF
MAILING STAYING WITHIN
LOCAL/METROPULITAN AREA,

ARE DETACHED LABEL
CARDS SUBMITTED WITH
THIS MAILING?

1 oidyes 6 ZiMo

B11. SPECIAL SERVICES:

{Check all thai apply)
00.[J None

73.[7 Address Correction
Requested

1t L1 c.o.p

20. ] Ceruilicaie of
Mailing

12. [1 Cerufied Mail
26. ] Contral Pak

62.7] Forwarding Pastage
_ Guaranteed
13, [ tmsured

1a ] RAegistered
15, {1 Restricted Delivery

61. 0 Retusn Postage
Guaranmeerd

16. [} Return Recopt
Requesied

17. [J] Special Dehvery
181 Specisl Handling

19 {j Timed o Schedulrd
Dulwery

B12. SIZE OF ENVELQPES, CARDS,
AND OTHER ITEMS LESS
THAN %" THICKNESS
Number tram Dimension
Chart.

B13. SIZE OF ALL OTHER ITEMS:
a, Length: inches
b, Widih- * _ inches
¢. Thickaess:

1. I boxa-shaped;
wnches
[height}
2, f no1 wox-shaped:
inches
{girth]

B14. HOWWILL THIS MAIL
ENTER THE MAILSTREAM?:
{Cheek ona)

1.0 Dropshipped

2. 07 Plam 1oadra

30 Debvrregd 10 thoch
or wrighng station

4 [T Ot specily:

B15.
HOW RANY QF THE ITEMS ARE
Presgrtod by Caerwere Hloute
vt by 5 rtepy 2P

Promer tingd Iy ittt eatep

| mem mww |

d. Prasaried by 3 dignt Z1P

e. Prasoitad by state

i, Pretoringd by mined siaie

TO BE FILLED IN BY WEIGHING STATION / DOCK CLERK:

g. Noipresorted



http://Rece.pt
http://50CC.lV

RCFORMC

TO BE FILLED IN BY MAILER:

l U.S. POSTAL SERVICE
STATEMENT OF MAILING — BULK ZONE RATES
POST OFFICE SIGNATURE OF PERMIT HOLDER OR AGENT DATE OF MAILING | PERMIT NO,
' {Certified Irue and correct)
NAME AND ADDRESS OF PERMIT HDLOER | NAME AND ADDRESS OF PERSON DR |WEIGHT OF A NUMBER OF
FIRM FOR WHICH MAILING 1S PREPARED |SINGLE PIECE
{1f ather than permit holder) SACKS TRAYS gg:FR
TAINERS
Ibs. 0zs;
. v PIECE RATE POUND RATE 8. pOSTAGE
-~
¥ z. 3. plece 4. TOoTAL 5. Spouno {7 TOTAL CHARGEABLE
. % | Zones | NUMBER RATE PIECE RATE NUMEER RATE POUND RATE | (CAT. = Columns 4 + 7
83 orF CHARGE oF CHARGE ; muis 4 + 7
Pl =
P ECES rrn Ee (2 x 3) POUNDS p— t5x6) {P.P. = Calumn 4)
83
% | LocaL 264 2.8¢
5 g
&> 1and 2 3¢ 4.4¢
W
&g
' 3 3 3¢ 5.2¢ .
QQ
e
a
§ =, 4 314 6.4¢
fagry
=5 5 3y 7.8¢
a8
XL 6 3y 9.6¢
B
SE 7 Iy 11.6¢
&:- Q,
WY 8 32¢ 13.9¢
=S
) [ _\"
Tt | TOTALS .
Y3
' PS Form gene 'Write in the Rate from the Parcal Post Table
Aug. 1976 Based on the average weight of a single price rounded g to the nearest pound.

14767

"

TO BE FILLED IN BY WEIGHING STATION / DOCK CLERK

Proportion of pieces sent to Zones 1 and 2 within LMA

. C5. FORMOF ADDRESSING:
Cl1. ORGANIZATION NUMBER: {Check one) —_—— C8. SIZE OF MAIL ITEM:
l 1. O Handwritten a.  Length: inches
2. O Typed b.  Width: inches
C2.  MAILING WAS PREPARED BY 3. OO Computer printed c.  Thickness:
THIS ORGANIZATION FOR: 4. Ol Other printed 1. . if box-shaped:
1. O lselt —_—inches
. hei
2. [ Another orgenization: C6.  MAIL TYPE (Check one) {height)
Specify type fram 2. it not boxshaped:
Chart A: 1. O envelopes
2. [0 Cards - Single T
l C3. CONTENT CODE(S): 3. [ Cards - Double
4. O Packages
5. O Self-Mailers C9. HOW WILL THIS MAIL
1 6. D Other, SDBC”V: (E‘g'l-le-CEkHOTn':’E MAILSTREAM?
Ca. RECIPIENT CODE{S}):
1. hi
A % E % K % L) Drop shipped
C7. ARE DETACHED LABEL 2. Plant loaded
B % F % L "3 CARCS SUBMITTED WITH R
THIS MAILING? .0 Delw%ff\t} to dock
or weighing station
C % G % N %
1.0 Yes 4, Other, specify:
! D % H % P % 5. O No

Proportion of pieces




N BE B e

E ENVELOPES

BLUE AREA ON
DIMENSION CHART,

EL. ORGAN{ZATION NUMBER:: Fill in E1 and E2. Circle one choice under items E3 and E4.
Remember to begin a new sheet each day.
E2. DATE:
E3. TYPE OF POSTAGE (Circle one) E4. HOW DOES THIS MAIL USUALLY ENTER THE MAIL-
1. STAMPED OR PRESTAMPED STREAM? (Circle one)
3. METERED 1. POST OFFICE DOCK OR WEIGHING STATION
5. FRANKED (Signature) . OTHER USPS COLLEGTION 30X -
4. PENALTY (Official U.S. Business) 7' CARRIER
7. BUSINESS REPLY IMPRINT 8. OTHER (Specify):
USE COLUMNS E6 THROUGH E12 TO DESCRIBE ENVELOPE MAIL WITH THE CHARACTERISTICS CIRCLED IN E3 AND EA4.
E5 E6 E7 E8 E9 E10 Ell E12
POSTAGE CONTENT RECIPIENT IS THE MAIL CLASS (Circle one) TYPE OF NUMBER
PER CODE(S} CODE ADDRESS WINDOW OF
- Circl IDENTICA
PIECE wgﬁrrjrgm DOMESTIC FOREIGN (Circle one) g: ME L
(Circle one) = PIECES
Q
D S
& 5 &
QO: o N-- E % =
3 a3 < @ -3 =)
] T | < Z z5 a
Szl | E |88 | 22 |eB8< % |z
t O | = & < EE (WEel z| 2| F
28| 5|5 |35 |82 E55|E|F|¢
E|la|lalce 3268 823 c|El =
[ [ T [N T YT 1 2 4 4 I 8 e
1. 1 YES NO 1 2 3 4 CM FA FS 1 3 5
2. 1 YES | NO | 1 2 3 cM FA FS 1 |3 |s
3. 1 YES NO 1 2 3 4 CM EA FS 1 3 5
4. 1 YES NO 1 2 3 4 CM FA FS 1 3 5
a. 1 YES NO 1 2 3 4 M FA FS 1 3 5
6. 1 YES NO 1 2 3 4 CM FA FS i 3 5
1. 1 YES NO 1 2 3 4 CM FA FS 1 3 5
8. 1 YES NO 1 2 3 4 CM FA FS 1 3 5
9. 1 YES NO 1 2 3 4 CM FA FS 1 3 )
190. 1 YES NO 1 2 3 4 CM FA F8 1 3 5




BN EEN  Eam M SEN B pam  mam  mam . mm )

E ENVELOPES YELLOW AREA ON
DIMENSION CHART
El.  ORGANIZATION NUMBER : Fill in £1 and E2. Circle one choice under items E3 and E4.
Remember to begin a new sheet each day.
E2. DATE:
E3. TYPE OF POSTAGE (Circle one) E4. HOW DOES THIS MAIL USUALLY ENTER THE MAIL-
1. STAMPED OR PRESTAMPED STREAM? {Circle one)
3. METERED K 1. POST OFFICE DOCK OR WEIGHING STATION
5 FRANKED (Signature) 5. gignn to:;gioN INillgi POST OFFICE
6. PENALTY (Official U.S. Business) 6. ER USPS COLLEC BOX
7. BUSINESS REPLY IMPRINT 7. CARRIER
' 8. OTHER (Specify):
USE COLUMNS E5 THROUGH E12 TO DESCRIBE ENVELOPE MAIL WITH THE CHARACTERISTICS CIRCLED IN E3 AND E4,
E5 E6 E7 E8 E9 E10 Ell E12
CIRCLE POSTAGE CONTENT |RECIPIENT] 1S THE MAIL CLASS (Circle one) TYPE OF NUMBER
APPRO- PER CODE(S) CODE ADDRESS WINDOW OF
PRIATE PIECE HAND- [ (Circle one) IDENTICAL
NUMBER WRITTEN? | DOMESTIC FOREIGN MAIL
FROM (Circle one) = PIECES
CHART o S0
S =P z
& 2% 2 2 2|8
m < Z a
S 2(a| & |88 |22 (xS2 g | Z
1512 & | =< BE |REw| z| 2| 5
=1 S| 13 /|%5 |E5 |Eg2t 820
2% w2 B~ % Q 5 C & O Qo 3] =
2 7 8
1 3 4 6
1 213 4 YES NO 1 2 3 4 CcM Fa FS 1 3| s
2 2 |3 |4 YES | NO | 1 2 | 3 4 cM FA Fs |1 |3 | s
3 2 |3 |4 YES | No | 1 2 | s 4 cM FA FS 1 |35
4 2 |3 |4 YES | NO | 1 2 | s 4 cM FA FS 1 {3 |5
5. | 2 4 YES | NOo | 1 2 | 3 4 M FA FS |1 |3 |5
6. 2 3|4 YES NO 1 2 3 4 C’M FA FS 1 3 ]
1. 213 )4 YES | NO 1 2 3 4 CM FA FS 1 3|5
8. bz |3 |4 YES | No | 1 2 | 3 4 cM FA FS 1 |3 |5
9. | 213 |4 YES | NO 2 | 3 4 CcM FA FS 1|35
10 3|4 YES [ NO | 1 2 | 3 4 cM FA FS 1 (3]s




P_-

E ENVELOPES MENSION CHA
DIMENSION CHART
E1. ORGANIZATION NUMBER Fill in E1 and E2. Circle one choice under items E3 and E4.
Remember to begin a new sheet each day.
E2. DATE:
E3. TYPE OF POSTAGE (Circle one) E4. HOW DOES THIS MAIL USUALLY ENTER THE MAIL-
1. STAMPED OR PRESTAMPED STREAM? (Circle one)
3. METERED 1. POST OFFICE DOCK OR WEIGHING STATION
5. FRANKED (Signature) 5. OTHER LOCATICN INSIDE POST OFFICE
6. PENALTY (Official U.S. Business) : gzgf{?ggsps COLLECTION BOX
7. BUSINESS REPLY IMPRINT 8. OTHER (Specify):
USE COLUMNS E5 THROUGH E12 TO DESCRIBE ENVELOPE MAIL WITH THE CHARACTERISTICS CIRCLED IN E3 AND E4,
E5 Eé E7 E8 E9 El0 El1l E12
CIRCLE POSTAGE CONTENT RECIPIENT IS THE MAIL CLASS (Circle one) TYPE OF NUMBER
APPRO- PER CODE(S) CODE ADDRESS WINDOW QF
PRIATE PIECE HAND- (Circle one) IDENTICAL
NUMBER WRITTEN? DOMESTIC FOREIGN MAIL
FRCM (Circle one) 3 PIECES
CHART b 1343
8]
& o5 E
& & e = = "
3 AL
] =}
S| 8| a| E |58 | =8 |82 & | =z
2| 9| E |8 | %5 | E5 |E8E| (8]
E |l w | B | & | 0% | o0& |okm| O| & | =
&;.m mi’:{ "..lﬂtuh P N . ) \ . , I | 2 - 4 6 _ 1 _ ] s _'Ll FEWU TS "__.ﬁ‘__-s'
1. 516(7(8]9 YES NO 1 2 3 4 CM FA FS 1 3 B
2. |s|8|7(8l9 YES | NO | 1 2 ) 4 CcM FA FS 1 |3]s
3. |slel7lsl9 YES | NO { 1 2 | 3 4 CM FA Fs [1 |3 |5
4. |slel7!8le YES | NO | 1 | 2 | 3 | 4 | cm FA Fs |1 |3 |3
5 5|/6|7|8|9 YES NO 1 2 4 CcM FA FS 1 3 -]
6. |s|6|7]8le YES | NO 1 2 4 CM FA FS 1| 3]s
7. 5|6(7|81}9 YES NOC 1 2 3 4 CM FA Fs 1 3 5
8 5 7|89 YES NO 1 2 3 4 CcM FA FS 1 3 5
9, 5(6|7(8]9 YES NO 1 2 3 4 CM FA FS 1 3 5
10. 5 718|% YES NO 1 2 3 4 CcM FA FS 1 3 5




_.__ .

.

rﬂ

P

PACKAGES — PARCEL POST — PRIORITY MAIL —PADDED MAILING CONTAINERS

{INCLUDING ANY OTHER NON-FLAT ITEMS)

P1. ORGANIZATION NUMBER: Fill in P1 and P2,
Cirele one choice under items P3 and P4.
P2, DATE: Remember to begin a new sheet each day.
-
_ P4. HOW DOES THIS MAIL USUALLY ENTER THE MAIL-
P3. TYPE OF POS'T'AGE; (Circle one) STREAM? (Circle one)
1. STAMPED OR PRESTAMPED 1. POST OFFICE DOCK OR WEIGHING STATION
3. METERED . 5. OTHER LOCATION INSIDE POST OFFICE
5. FRANKED{ f"r"_"‘_""’e’ _ 6. OTHER USPS COLLECTION BOX
6. PENALTY (Official U.S. Business) 7 CARRIER
7. BUSINESS REPLY IMPRINT 8 OTHER (Specify):
—_—
USE COLUMNS P5 THROUGH P14 TO DESCRIBE ALL PARCEL POST OR PRIORITY MAIL WITH THE CHARACTERISTICS INDICATED IN P3 AND P4.
P5 Pé P7 P8 P10 P11 P12 P13 P14
TOTAL | 1S THIS | CONTENT MAIL CLASS (Circle one) WEIGHT SIZE (In inches) NUMBER
e POSTAGE A CODE(S) PER IDENQFF;C
AL
7 PER |PADDED MESTIC FOREIGN PIECE
<25 PIECE |MAILING DO 0 (In ounces) MAIL
T b CON- o PIECES
P o g o - o o
S<dnT TAINER? 9z z 3] 2
SZC5 i = = £ ol = 2
=540 (Circle one) = & G =i &= ) s
naly = | 8=} O S 28| = ¥ “
EEZT z | <22 | 2|4 Ll |25 z| =29 . 2 k-
3P ol 222 &l ziala|Ela®| =S |xe2 = e | 25| ok
@2 cal £z | &[Sz 2|8158| 25 |0ax 5 S |cg | ES
Oz 3 [Sle] < = E E -] B [ — E - —
a<0 O| 222 | 21815 212(5<|62(887 z 2 | z=2 | B8
1 2 3 5 4 6 7 B
1. |YES|NO YES| NO YEsS|No| 1|2 |3lpP|4a|cM | FaA | Fs
2. |YES|No YES| No YES|NOf 1|2 |3|pP|a|jCcM | FA | FS
3. |YES|{NoO YES|NO YES|NO 2 |3|pP|a|cM | FA | FS
4. {YES{NO YES| NO YES( NO 2 [3({PP{4{CM | Fa | FS
5. JYES|NO YES| NO YES| NO 2|3 |PP|4|CM | FA FS
6. JYES|NO YES| NO YES| NO 2 |3|pP|la|cM | FA | FS
7. IYES|NO YES| NO YES| NO 2 |(3|PP|a|cM | FA | Fs
8. |YES|NO YES| NO YES| NO 2 |3lppl4a|cM | FA | Fs
9. JyEs|No YES| NO YES | NO 2 |s|PP|4|CM | FA | FS
10. JYES|NO YES| NO YES| NO 2 {3|PP|{4|CM | FA | FS




T e
POST CARDS, POSTAL CARDS, OR SELF - MAILERS

PC

PC1. ORGANIZATION NUMBER: Fill in PC1 and PC2. Circle one choice under items

PC3 and PC4. Remember to begin a new sheet each day.
PC2. DATE:
PC3. TYPE OF POSTAGE (Circle une) PC4. HOW DOES THIS MAIL USUALLY ENTER THE MAIL-

STREAXNi? {Circle uone)
POST OFFICE DOCK OR WEIGHING STATION
OTHER LOCATION INSIDE POST OFFICE
OTHER USPS COLLECTION BOX

CARRIER
OTHER (Specify):

i. STAMPED OR PRESTAMPED
METERED 1.
FRANKED (Signature)
PENALTY (Official U.S. Business)
BUSINESS REPLY IMPRINT

N e oo
®w N ok

USE COLUMNS PC5 THROUGH PC13 TO DESCRIBE ALL POST OR POSTAL CARDS WITH THE CHARACTERISTICS CIRCLED IN PC3 AND PC4.

PCS PCé PC7 PC8 PC9 PC10 PCl11 PC12 PC13
POSTAGE CONTENT RECIPIENT IS THE MAIL CLASS SIZE: TYPE IS ITEM NUMBER OF
PER CODE(S) CODE ADDRESS {Circle one) ENTER (Circle one) CLOSED WITH | IDENTICAL
PIECE HAND- NUMBER A STAPLE? MAIL
WRITTEN? DOMESTIC FOREIGN FROM {Circle one} PIECES
{Circle one) m [PIMENSION
V| CHART
A :
- Co o &= ot
= e &=
S s3] | 2 b
& 28| 28 |xg ‘TRERE:
&= g 4 5|W@ |md Aalaal &
AR e
= | = |oX|cElox Ao | 23| @
I 3 g 7 " 1 2 3
1. YES NO 1 3 CM FA FS§ 1 2 3 YES NO
2. YES NO 1 3 |CcM | FA | FS 1 2 3 YES NO
3. YES NO 1 3 !cM | FA | Fs 1 2 3 YES | NO
4. YES NO 1 3 |cM | Fa ! Fs 1 2 3 YES NO
5. YES NO 1 3 CM FA FS 1 2 3 YES NO
6. YES NO 1 3 CM | FA | FS 1 2 3 YES NO
7. YES NO 1 3. |CM FA FS- 1 2 3 YES NO
8. YES NO 1 3 |cM | FA { FS 1 2 3 | YES NO
g, YES NO 1 3 CM FA | 'FS 1 2 3 YES NO
10. YES | NO 1 3 |cM | FA | FS 1 2 3 | yes | no




OR S SPECIAL SERVICES ‘e

81. ORGANIZATION NUMBER: ' Fill in 51 and S2
Circle one choice under items 53 and 84,
52. DATE: Remember to begin a new sheet each day.

54. HOW DOES THIS MAIL USUALLY ENTER THE MAILSTREAM? (Circle one)

POST OFFICE DOCK OR WEIGHING STATION
OTHER LOCATION INSIDE POST OFFICE
OTHER USPS COLLECTION BOX

CARRIER
OTHER (Specify}:

83. TYPE OF POSTAGE (Circle one)
1. STAMPED OR PRESTAMPED
3. METERED
5. FRANKED (Signature)
6. PENALTY (Official U.S. Business)

e =3 oW e

USE COLUMNS 55 THROUGH §15 TO DESCRIBE ALL MAJL WITH THE CHARACTERISTICS CIRCLED IN S3 AND 54, WHICH REQUIRE SPECIAL SERVICES.

SPECIAL SERVICE CODES FOR COLUMN S5

13. ADDRESS CORRECTION REQUESTED 26. CONTROL PAK 14. REGISTERED 17. SPECIAL DELIVERY
11. C.0.D. 21. EXPRESS MAIL 15. RESTRICTED DELIVERY 18. SPECIAL HANDLING
20. CERTIFICATE OF MAILING 62. FORWARDING POSTAGE GUARANTEED 61. RETURN POSTAGE GUARANTEED 98. STANDARD ENVELOPE MARKINGS FOR
12. CERTIFIED MAIL ] 13. INSURED 16. RETURN RECEIPT REQUESTED FEDERAL GOVERNMENT CHECKS
55 86 57 S8 s59 §10 511 512 813 514 S15
POSTAGE] CONTENT o MAIL CLASS SIZE (In inches) TYPE OF
PER CODE(S) A {Circle one) WINDOW w
PIECE = i Circle one &
= ; FLATS/ ( ne) 3
o DOMESTIC FOREIGN ENVE. PIECES AT LEAST bt
a8 Za o ® LOPES % THICK ENVELOPES &
i o <0 g o 9
a4 < 2 | @fs k- o |2 |2 | @ =
g WS a | aEgpd2 | & S |G o = = s | b
-0 Co< = o Ao b E >‘S 2la |« - o " & a4 -4 =
28 e 2l 2P0 | S S gl | & =z g 28 (2[4 52
& O A0 E | 2asE> | =5 =l oyl £ 1 =5 =35 | 9% = 152} ©
% w@ 8w Z | SpEdw a2 z5l& (&8 g 1= 3|l =% )zl )alz] «&
0 2 ac = Rtz ala (< 2 o & & o @ = = o -8 =z < i o
2 2 S = | 28uds |Slz (a9 |2z 828 |z |E |2 |22 |2|2C &3] BE
£ 232 s | Z3552 2|8 |2 |5 E0lE|25| 228 |25 |B |2 | 87 |5 1825 2|y 22
Z oY R | @3a o T A de |S2z [E| S| 52| 8% Z S 5=
s9= 2z5 2l ERSgR | |2 1E|2|5<6=E8al 2= | za5 |28 23 (5 |5]Ez12(g] 22
1 2 3 4 6 ki 8
YESINO YES[NO f1 |2 4 {CM FA|FS 1|3 |s]|7
YESNO! YES{NO |1 |2|3]|4|cM|[FA|FS 113 |57
YES|NO] . _ YES [NO 11 |2 |3 |4|CM|FA FS 1|8 |s5|7
YES|NO : YES [NO |1 [2 |34 |CM[FA(|FS 103 (57
YES[NO ' YEsS [NO f1 |2 |3 |4 |CcM|FA|FS 1431517




- I  Em O EN =

e

W

OTHER WAYS OF SENDING MESSAGES AND PACKAGES

W1. ORGANIZATION NUMBER: Fill in W1 and W2. Use columns W3 through W11 to describe all messages
and packages sent by means other than the postal service. Remember to
begin a new sheet each day.
W2. DATE:
w3 W4 W5 wé w1 w8 wa w10 Wil
CONTENT JRECIPIENT} WILL GUARANTEED WEIGHT OF ITEMIIDOES ITEM TYPE OF SERVICE (Circle one) WILL
CODE(S) CODE ITEM BE DELIVERY {Check one) MEET USPS ITEM
PICKED {Circle one) SIZE & STAY
UP FROMg WEIGHT OTHER DELIVERY WITHIN
THIS REQUIRE- BY MAJOR MODE LOCAL/
LOC- MENTS? OF TRANSIT METRO
ATION? (Circle AREA? w
(Circle a one) {Circle &
Z
one} 5 @ one) z
o 2 o 8 a8 i
¢ = = -
A % B = = | > |8 o =P i 5
= SEl | 4|3 < |z |28c2 3
6] <] w|x (o] [
w0 = o] w | B g2 = o<
- > @ (gl Z [ =z -4 a el P <«
< < » |coal = 5 o W | & A “w L ® 0
= =] LIz 4 E| B ™ w | W M0 v o B o=
o) B - = B & | @ S| = |8 22l o ®0 e
sl x| ool 8| o lm 2l o|z3)2x] o) el T i3 Z @
< | @ | F 1S~z a|l2|z =l Q|ZRizd|l 2 B3| 5& 2 a
v z, B |m ,_1 — o} < | O |oQalDn| = | @) < oZ = -
1 2 3
1. YES|NO 0 1 2 3 YES | NO 1 2 3 4 5 6 T YES| NO
2. YES | NO 0 1 2 3 YES | NO 1 2 3 4 5 6 T YES|NO
3. YESINO| 0 1 2 3 YES | NO 1 2 3 4 5 6 7 YES|NO
4, YES|NOY| 0 1 2 3 YES | NO 1 2 3 4 b 6 T YES | NO
5. YES|NO 0 1 2 3 YES | NO 1 2 3 4 5 6 T YES |NO
6. YES |NO 0 1 2 3 YES | NO 1 2 3 4 5 6 7 YES|NO
7. YES|NO ) o 1 2 3 YES|NO |1 |2 |3 |4 |5 |6 |7 YES |NO
8. YES|NO| o 1 2 3 YESINO | 1 2 |3 4 |5 |6 |7 YES |{NO
9. YES|NO]| © 1 2 3 YES | NO 1 2 3 4 5 3 1 YES |NO
10. YES|NO] O 1 2 3 YES | NO L 2 3 4 5 6 7 YES [NO




SURVEY RESEARCH CENTER

INSTITUTE FOR SOCIAL RESEARCH
THE UNIVERSITY OF MICHIGAN
ANN ARBOR, MICHIGAN 48106

Hl. Name of Publication:

FORM H-1

SECOND CLASS PUBLICATION FORM

ORGANIZATION NUMBER

H2. 1Is this publication mailed from this establishment?

1. [] yes

5. [ ] No—>> D0 NOT COMPLETE THE
REST OF THIS FORM.

H3. 1Is this a controlled-circulation publication?

1. EYES

H3a. What kind of contreolled circu-
lation is it?

1. D Technical or Professional
Magazine

%]

. D Company or Association
Magazine

. D Other Magazine

. [:I Shopper or Newspaper
. [] Tourist Guide

7. | ] other (SPECIFY):

v W

GO TO QUESTION Hé6

5. [ wo
¥

H4. Is this publication & .

1. I:I Newsletter?
2. D Newspaper?

3. [:l Magazine?
GO TO QUESTION HS5

H5. Which category best describes this publication?

01, D General interest or consumer
02. [ ] Business

03. [] Trade or Professional

04. D Agricultural

05. [___] Classroom
06. [:l Fraternal, labor,or religious

07. l:] College \

H6. How many times was this publication issued last year?

08. D Scientific, technical, or economic
09. ]:] Sport, automotive, hobby, or leisure
10. [_] Ethnic '
11. D Nonprofit, welfare
12, ] Political

97. [ ] other (SPECIFY):

NUMBER OF TIMES

H7. Does this establishment distribute this publication...

1. D Nationally? 2. D Regionally?

3. l:l State-wide? 4, D Locally?



H8.

Ho.

H10.

H11.

H12.

H13.

H14.

H15.

H16.

Considering all locations from which this publication is mailed, is this publication

Which postal rates are used?

distributed...
1. I:] Nationally? 3. D Statewide? 5. D Not sent from any other .location
2. [j Regionally? 4. D Locally? 8. D Don't Know
Please estimate what percent of this publication {mailed from this establishment) is
;sent ta...
1. Household addresses A 2. Nonhousehold addresses 4

1. D Science of —=>{H10a. Are you taking advantage of the presort discount offered

Agriculture for second class publications?

2. || Regular rate—d 1. g YES 5. EI NO

3. D Classroom

N NN Ol i e e ow

?
4. [} Nonprofit- 10d. What percentage of HIGb. Do you plan to?
2nd class each mailing quali- J€—1.[ jYEs 5.[ |No
special rate fies 6r would qualify
R , ?
5. || In-county for this discount? H10c¢c. Why not?
7. D Other _ *
Is this publication red tagged? 1. |:] YES 5. D NO ’
0f the copies you mall, what percent is...
1. Drop shipped? Z
2. Delivered to a post office loading dock or weighing station? 4
3. Plant loaded? %
7. Other (SPECIFY): %

How is this publication packaged for mailing?

1. | sacks 2. [_JTrays. 3.7 ]Pallets 7. [_]Other (SPECIFY):

How many copies of this publication were mailed from this establishment in the
last 12 months?

NUMBER

How many of these went at the in-county rate? NUMBER

How much postage did you spend on this publication in the last 12 months?

$

PLEASE MAIL THE COMPLETED FORM(S) IN THE PRE-ADDRESSED, POSTAGE PATD ENVELOPE.
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APPENDIX B~-COMPLETE LISTING OF VARIABLES

yADS YEAPTAN] P NAYF GrROIP YANY FATTABLP Nn“: Grone VARt YAPTARTE NAYE GrRONP
v rASR HIMRFR ] v2a A, PSTRR RCTIVYTIFS-4 1 L n&N, ¥ TTFM ST THRTPT 1
v APGANTZATINN NIMNEE 1 vin Vi, "STAR ACTIVITIRS-S 1 v5A NSF. T COPRPSOOY THRIPT 1
'R] WFFY D2 DATR COTTLECTTION 1 v Vi, STC ¢NnF 1 v&a BEF_ % LPGAL nAC THRIPT 1
VY P. GTHRY ANADRTER 1 VR A1%. FSTAR OSEDYFS ARRA? 1 YRO ARG, Y CHFCXS THRIFT? 1
Ve Al . ANS/GOYT/MNANPROF? 1 ' vi3 M1&, CKDPT: RUSTNFSS/M0T 1 YE1 A&, HO¥ PO DPLTVFR MATL 1
v? A7, ©S5TAD PART OF NRG? 1 ¥y A17. FSTAB SERVES PNP-1 1 ¥A2 BRA. NOW OFTEN GBT MAIL? 1
va AT. TYpT AR DRART-1 1 vis A17. RSTAR SERVES POP-2 9 VA AER, WANT MOLTTPLE DELV 1
va N1. TYPF NF PART=2 1 vi6 AR, BSTAR SI%R RANK 1 vak NAC. MAY MITITIPLE PRLY? 1
V10 AG. ANTTS OPG, LNACATION 1 V37 A19. RSTAB ® FHPLOYERS 1 VA5 RED. WHEN Pyvrp RELIV? 1
Vi1 AF., PSTAR NEAANDUARTERS? 1 via A20. ESTAR ¢ VOLUNTRERS 1 V66 A7, SPRCIFIC NFLIYRR-1 1
V12 A7. THYEST DECTISTONS: 1 LAE] A2V, HOUPS/YNLUNTEERS 1 VA7 BA®. SPFCIPTC DRLIVER-2 1
V13 AR, MATL DFCTSTONS: 1 vao A?2. HONPPOP. MATL RATES 1 VEA NET_ FFF PXTPA NELTVERY 1
vid 49, DOTCTNG DECISTONS: 1 va A21. TYPF NONDRARLT 1 Y69 RAF., PER TIME DPRPYIOD 1
vis AID. 0PG TYPE-1 1 va? n1. 400D DR RY BNT 1 V7o R7. PATE/SER Y DRELIVRY 1
V16 A10. NRG TYPF-2 1 Vil N2. RATE PO/YRA® AGD 1 v RTA. DELV 1 PER DAY 1
AL R10, OPG TYPF-1 1 vuy BRI, PO NANNTFS HPLL?-1 1 V712 RTR. PAY EXTRA DPLY? 1
v18 AM10. ORG TYPER-U 1 vus "I PN HANDPLFS WFLL?-2 1 V73 97N, WHFEM BYTRA DELV? 1
V19 A0, aRg TYDR=% 1 Vué R, 0 HANNLES WRLL?-) 1 v B7®. SPERCYPIC DELYRY-1 1
Ll AIL. NPG ACTIVITIRS-1 1 vu? Ri. ™0 AANDLES PROSLY?-1 1 vis A7P, SPPCIRIC PELVRY-2 1
v ALL. 0FR ACTIVITTRS-2 1‘ vun Th. PO HANOLFS POORLY?-2 1 V74 BIR. PE®™ FYTRA NELIVERY 1
¥22 AlL. OPG ACTTVYITTES-) 1 V49 ne. 90 HANDLES PNRORLY?-3 1 V17’ D7P. PER TIMR nPRIOD 1
¥21 ATT., ORG ACTTVITIRS-H 1 L AT RS, PSTAR SPHND RTLLS? 1 YR BA. CHNTCP PA™FPS/SERV? 1
v AT, OPG ACTIYTTTES-S 1 vE1 ARy, COANTFNTS WTTH DILL? v79 9K, NO SA™ DRLV/DUS 1
vIa A17. DSTAQ TYOF 1 o REA, TYCLUNP/NTITS-] } YA AOR, NRL ®UF/MNSTHESS 1
V26 A1T. ESTAP ACTYYTTIRS-1 1 V53 NER_ TMCLODF/RYLLS-2 1 Va1 A9, NO SAT DRL/ 1
¥27 411, rSTAR ARCTTYTT[RS-? 1 vey AR TUCTOURP/RTLLSG-] 1 ¥A? ROP. DFL MHF/ A1 ]
v2i y1Y_ TOTAR ACTIYTPIRG-Y 1 ¥u5 RSP, IMCLUNF/RTTLS-0 1 VAl nYKE, CTLNSE SHALT PO 1

LAY ) ARC, ¥ RILLS THPTFT? 1 vau A10, ZOHUF "ATF OTHERS? 1



VARR VATPTARLF NAMP cROUP YARD VAPTARLF NAMP GROUP T YARR VARTARLE NAME GROUP

E L R1NA. WHY NOT 70ME-1 1 V111  CLF. USE OWN MRSSENGER 1 V41  CUR. MATLGRAM MESSAGRS-2 1|
van BINA., HHY MOT 70NR-2 1 ¥114 C2R, RPASCN DWN MESS-1 1 viu2 COR. MATLGRAM ®MRSSAGES-3 1
ya7 A10R. COST LNCAL LRTTER t vits C2F. REASCN OWN MESS5-2 1 LALR CUC., K9OW ADBNUT MATLGRAM 1
vaR RINC. CNST 7Z0ON® LETTRR ) AR C2P. RPASON OWN %ES5-3 1 LALT] CS. USP WATS LINPS OUT? 1
VA9 pi1on, COST LOCAT BULK ¢ 1 V117 CIFE. SPENT ON OWN MESS 1 V145 CS5Ak. WATS LTHNE AREAS-1 1
ven RI1OND. ~0OST LNCAL BULK.r 1 vytiia CL®. SR LOCAY. MW55? 1 VY146 CSA. HATS LTNF AREAS-2 1
ya1 R1OF,. COST ZONE RUOLK E 1 vit9 C2P, RFASON LNCAL-1 1 LALY) CKPT: ORG FPFDFRRAL AGEN 1
V92 R10P. C0OST ZONF DULK.# 1 Y120 ©2F, REASON LNCAT-2 1 V148 C6. WSE FTS? 1
vgq) CTA. NSFE UPS? 1 oyt C2P. REASON LNCAL-3 1 lALL] C6h. FTS ARPAS-1 1
vau C2h. BREASON UPS-1 1 v122 C3F. SPFNT ON LNCAL 1 V150 CAA. FTS AREAS-1 1
v95 C2K. REASQON P5-2 1 v123 CL5. DNSE TELPCHPTEP/ECT 1 V151 C?7. TOLL FRPF TNCOMING? 1
Y96 C2h. RPASON UPS-) 1 v1i2g C2G. RPEASON TPLECOPIER-1 1 VALY CTA, ARFEAS TOLY. PREE-1 1
va7 CIA. SPENT 0OW IPS YEAR 1 V125 C2G, RPASON TELFCOPIER-2 1 v153 CTA. AREBAS TOLL FPREE-2 1
vaa CTLA. USE aT DFL SERV? 1 V126 C2G6. REASON TELECOPIER-3 1 visy CB. ARRIVFE SPECIPIC TINE
V99 C2B. RRASON DEL'SERV—1 1 vi27 C3In. SPENT TELRCOPIER 1 Y155 CRA. TTNFE CONTENT~1 1
¥100 €20, RFEASON DFEL SERV-2 1 vi2a C1yl. HSE TELEX (ETC.}? 1 Y156 CAB. PLAPSE PAYS-1 1
V101 €20, REASON DRI SERV-3 1 vi29 CJH, ®FRASON TELEY-1 1 V157 CBC. REASON TT4P-1 1
¥102 CIA. SPENT ON DFL SERY 1 vi1an C?H. BFASON TFPLPY-2 1 v158 CBN. RECTIPIFNT TIME-1 1
UALE! CLC. USE ARMORED CARS 1 LAKER! C2H. RPASON TFLFX-3 1 ¥159 C8F. USE U.S5. %RIL?-1Y 1
vinu C2C. PPASON ARM CARS-1 1 vy132 C3IH., SPPNT TPLPY/YP 1 Y160 CAA. TIMF CONTENT-2 1
vi0s C2C. PFRASQON ARM CARS-2 1 Y133 C17. DBSFE OTHFR COHM? 1 Y181 CAR, FRLAPSE DAYS-2 1
V10A C3C., PRASCN ARYM CARS-J 1 V134 C23. MFASOM NSF NTHER-1 Ll V162 CRC, RPBASON TIMR-2 1
vian? CC, SPPHT ON A®Y CARS 1 ¥135 C2J. REASON 0OSR NTHRP-2 1 LA LS CAD. RPCTPTENT TIME-2 1
viosg CLh, USF CONRIFPR? 1 v1is C21. RFASNY USE NTHER-3 1 LALL TAF. NSE 0.5, MATL?-2 1
vinn CaP. RPASON COUPTRR-1 1 v137 CY3. SPENT OR OTHEP 1 Y1£5 CAA. TINE CORTENT-] 1
vi10 AN, PRASOM CNNRTER-2 1 ¥138 C4, RSTMR 1IS7 MATLGRANS? 1 Vih6 CAB. PLAPSP DAYS-] 1
it coan, PREASMAN CNAGRTER-] 1 LA RE CUA. B MATLORAMS/YEAR 1 V1k7 CAC. RFEASNY TT4P-3 1

vi12 C~AN, SNENT O8N CANRIERP 1 V40 CoR, MATLGPAM MESSAGES-1 1 V16A CAn, PRCTPIRNT TIME-] 1



VAFRH VARTARLE HpAMP Gronp VAR YARTANBLF NAME GRONE VARS VARTARLE NAME GROUP
V169 A7, TNISE U,5. ™MATL?-13 1 Y197 Ccar. PFRASOX TY4E-9 1 V225 C9. ESTAB/ADN £ CATALOG 1
v CRRA, TTMF CNANTPHN™-§ 1 v198 rAN, PROTPTENT TTME-9 1 V226 C9A, NTISTPTRUTE CATALOG 1
vi CHR. PTLAPSP nNdyYS-4 1 V199 CRP, USF 1.5, MATL?-9 1 V227 Cofi. PISTRIBOT® AD (RTC) 1
Y172 CARC, REASON TT4P—y 1 Y200  CBA. TTHE CONTPYT-10 1 ¥228  €9C. NTST MAG/NFHSPAPFR 1
V173 cAn. PPCIPTRNT TIYR-U 1 v2o CBR. FLAPSE NAYS-10 1 V229 C9D. DTST “ERCHAMDISE 1
V174 CAR. USPF N.5. MATIL?-4 1 van? CAC. PFASON TYYR-10 1 V230 C10. NSE KN ADDRESS? 1
¥17% CAA., TTHME CONTENT-S 1 V203 Cen, RPCYPTPHNT TIMNF-10 1 V2 CI10A. CKPT: CATALOGS 1
Y174 CAR. ELAPSE DAYS-S 1 v2ou CAE. USPE U.5. MAIL?-10 1 ¥232 C10R. % CAT DIVERT 1
¥177 CAC. PEASON TTHE-% 1 vios CAK. TINE CONTENT-11 1 ¥233 C10C. # CAT DTVERT 1
viia rCAp., RECIPIFNT TINE-5 1 V20 CRA. FELAPSE DAYS-11 1 ¥213u cC1nD, CEPT: ADS(FETC) 1
vi79 CAF. NSF U.S, HATL?-5 1 V207 CRC, MEASON TTME-11 1 v23s C10R, X ADS DTVRRT 1
ViAo CAA. TTMF CONTPNT-6 1 V208 CAD., RECTPIRNT TTHE-11 1 ¥236 C10P. & APS NTVRRT 1
yiat CRR. FLAPSFE nRYS-6 1 ¥y209 CBF. USE 1. 5. MATL?Z-11 1 v237 C11, DFL SPECIFPIRD DAY 1
vi182 CAC. RPASOM T}HR-G 1 V210 CAA. TIME CONTENT-12 1 V238 C1t1A,. CKPT: CATALOGS 1
vial CAN. RECIPYRNT TTME-6 1 v211 CAR, RLAPSE DAYS-12 1 v239 C118. % CAT P9 DPTYERT 1
vi0u nAr, USE U.S. MATL?-6 1 v212 CRC, RPASON TIME-12 1 V244 clic, & CAT NON/PO DIVRT 1
Y185 CHA. TIME CONTENT-T 1 ¥213 CRN, RFCTPTFNT TIHE-12 1 V241 C110. CKPT: ADS {ETC) 1
LA R CAR. FLAPSE DAYS-T 1 V214 CRFP. [IS* p.S. MATL?-12 1 v242 C11®R. ¥ PO DIVERT/DAY )
V187 CAC. RFASOH TTM®™-7 1 V215 CAL. TTMF CONTRENT-13 1 y2u7 C11P. & HOT PO DIVERT 1
V188 Can, BFCIPTRNT TTHR-7 1 v216 C8AR. FLAPSFE DAYS-13 1 v2uy C115, CKPT: MAG/RUSPAPER 1
vi89 CAF, ISF g,5, “ATL?-7 1 v217 CAr. REASON TIWME-13 1 ¥2458 r119. # HOT PO DIVERT 1
Y190 CBA. TIMF CONTPNT-8 1 Y218 CAD, RECIPYRNT TIHEf13 1 Y246 C113. CEPT: MERCHANDISE 1
YN c8R”, FLAPSE DAYS-A 1 ¥219 CB¥R. 0OSP 0.S5. ®MATL?-11 1 va2u7y C11K. # NOT PO DIVERT 1
ALK NAC., REASON TINFP-§ 1 V220 CAR, TTMR CONTFHT-14 1 v2un €12, PSTAH ®AIL NTHRRS? 1
v193 cOn. RPECIPIGNT TTHE-8 1 Y221 CAR, FLAPSE DAYS-14 1 V249 CI2A,. ¥ OUTSTNE NRG/NARIL 1
V194 CAHR, NSP .S, ™MATL?-B 1 Y222 C8C, REASON TTMP-10 1 Y250 C12h. & FESTAB NDNITS/MALL 1
¥19% rAL, TYNFE CORTRHT-9 1 ¥273 CAN., RECTDOTFNT TI4F- 4 1 v251 13, NUTSTIDR YATL FOR? 1

Y114 CRR. PLAPSE DAYS-9 1 V224 CAR, N3P U.S. "ATLZ=14 1 V252 C13A, NPG HNT™ “ATL FOR? 1



-

VARR VAPTANLF NAMFP GgRNige VARE YAPTARLE NAYE GROUM . VAPt YAPIADLE NANF GROUP
V251 Cl14, CEPT: ANY “ATL POR? 1 ¥24a1 NA, ¢ LOCATINNS? 1 ¥3109 AAcC, % UTTLYITY PRY/MATL 1
Y254 T15. &SENT BY OTH-T7 DTG 1 van2 DIR, TYPF TOCATTION-1 1 ¥yimn NARN, UTTLITY/AUTO TELLER 1
i V255 CISA. ¥ OF FST'S AAIL 1 v2e13 NIR. TYPF LOCATTON-2 1 Vi e1. NRG/CONSTN ANOTO TELL 1
‘ V25A C16, RSTAR MATYL PAYCKS? 1 ¥284 nNIR, TYPF LOCATYDON-3 1 vi12 TIA.ATTD TRLL TN 3 ¥YR? 1
| v257 C1RA_. RYFR MATL PAYCKS? 1 y285 nig, & YRS. AUTO TFLLERS 1 Vil P1B, TYPE OF LNCATION-1 1
¥258 C1An, WHY STOP?-1 1 Y2686 nS. ACCRPT DRPOSTTS? 1 V3 E1R. TYPR NP LOCATION-2 1
‘ Y259 Cl1AR, WHY STOP?-2 1 v287y nSA, PSTAB/ANTR TELLERS? 1 ¥1s E1R. TYPP OF LOCATION-1 1
V20 C17.% “aTL PAY UP/DOWN? ] V28R nSN. EST/Y DFPASIT ADTH 1 Y116 1. & LOCATIONS/1 YR, 1
V261 C1TA. WHY UP/DNNN-1 1 ¥289 nSC. FEST/% NPPNASTT HATL 1 vtz RI1D. PUNCTYONS ADTO-1 1
V262 C1Ix, WHY Un/nngN-2 1 ¥290 DSP. FST/X DFPNSTT PERSH 1 LERE] E1D. FUNCTTONS AHTO-2 1
v261 C18. DPPPOSTT PAY? 1 ¥291 NSF. BST/R DEPOSTT/H0. 1 vi19 Fin. FUNCTYONS AUTO-3 1
V264 C1AN_ ¥ DEPOSTT NP/DOWNT? 1 v292 nfF, ORG/Y DEPOSTT CHANGE 1 ¥320 *2.®STAB/® DFPOSTTS/NO. 1
V265 19, NaGYTPY DRP OF PAY? 1 ¥293 DAA. TNCREASE-ANTO 1 i1 ¥2h. X NEPOSTT RY MAIL 1
vy266 C2N, CKPT: RUSTNESS/NOT 1 V294 NAA, THCPERASE-MATIL 1 v3i22 ®3. EST/ACC OTILTTY PAY 1
¥Y2r1 21, PPODNOCT/SERYICE FEE 1 Y295 Nfk, THNCREASE-~PRRS0N 1 ¥323 EIA. RECOKPRNSPD UTILITY 1
V2hA €22, MATL ORDERS? 1 Y296 NER, DRECREASFE-ANTO 1 va2y ®in., EST/F GTILITY/NO. 1
Y269 C224. % % MATL ORDERS 1 V297 DAB. NFCREASP-YATL 1 vizs FIC. PST/% UTILITY/MAIL 1
V270 2?9, GROSS SALEBS-T DIG 1 V294 NAR, DRCRFPASE-PERSON 1 vi26 CKPT: RETATL/RANK/OTHER 1
21 €23, % ORDERPS REC'Y MATIL 1 ¥299 n7. ¥ DEPST CHANGE/3 YR 1 vi27 F1. EST/MORTGAGE PAYNEBNT 1
V2712 C24_. % POSTAGR LAST YEAR 1 vion N7k, THCRRASR-AOTO 1 vizs PI1AN. EST/% MORTGAGE/MAIL 1
271 C25%. CF¥PT: RFTATL/BANK/0 1 v301 DTh. INCREASF-MATL 1 viz2a Fin, BST/¢ RORTGAGE/NO. 1
v2ly nt. ORG/AOTOH TRLILRRS? 1 vin2 DTA. INCREASE-PERSON 1 vilo F2. ®ST/LOAN PAYMENT 1
v275 nl. ORG/TPFYNTE TELLERS 1 ¥iny DIR. DFECREASE-ANTO 1 vin F2A,.BST/% LOAN/MAIL 1
V276 n2a. F LPCATINNG 1 vy NTR. DFCPEASE-MATL 1 v3l2 ?2R. RST/8 LOAN/HO.. 1
v277 D78, TYPE LOCATTON-1 } Y104 D78. NECFTASE-PERION 1 ¥133 P3. FST/CPERIT Ch PAY i
V278 N2R, TYOF LOCATTOK-2 1 V}ﬂﬁ N&. ACCEPT NTTLTTY PAY? 1 viily FAk, PST/T C DAY/MATL 1
V279 N2, TYPE LOCATINN-1 1 vlnT DAA. RECOMPENSFD DNTILITY 1 v3iis PIR, FST/R CC PAY/MO, 1

Y2R0 Ny, neG/AGRY TRLLERS? 1 PRDE] nAR, f UTILITY PAY/NO. 1 LERIS Py, FPST/AUTO PAY NPTS 1



vRne VAPTARLFP NA“P GROUD vaRk VARTARLE HAWMF Group YARS  VARTAALP NAWP GROUP
Y137 P4R. MATL HOTTC AUTH PAY ) V165  CFL_FST/WHY HOT -HALL-2 1 Y40Y  MTA, WIAT FACTAPS-2 1
VIIA  FS.EST/CK ACCTS? 1 V6A Cek. EBST/WUHY NOT -MAIL-] 1 Y404 MtA. WHAT FACTNRS-3 1
v319  Fh. P5T/PAY RY PHONE? 1 ¥3AT 1. ?HD CLASS THWD mATL 1 Y405 N2, RC COM/D YRS? 1
¥340 PAN. FNP UTTLTTY BILLS? 1 YIAA WK, # 2ND MATL? 1 Y406 =3, PC/YONU/Y YR, 1
'ETY PAA. FNR PYNNE RTLLS? 1 V3R9 H?2. ?2¥D CLASS NOT MAIL 1 van? B4. EC/YON/Y ¥R, 1
viuz °Fh. FOR RRNK CRFDIT C 1 vilo H2A. B 2ND MAT mMATL 1 va0a MS. FNPLOY/YOU/YR, 1
viug FRA. FAP QTN CREDIT CDS? 1 vanm H4. 500+ COMPUTER ADDR? 1 7409 MSA. EMPLOY -~/¢ %7 1
vyt PFA. FOR T.OCAL MERCHNT? 1 vi72 AS. GTYP MATL LTST H4? 1 vyn MSR., MUY FMPLOY -/47-1 1
vius PRA. FNR OTHPP? 1 v373 J1. TYTLF OF ®RYEC 1 LLRE MER. WHY PMPLOY ~/+7-2 t
viIu6 PRN. ¢ PAY RY PHNANE/RO. 1 ¥374 12. HOW LONG TTTLE? 1 Y412 MAC, WHY FMPLOY -/+7-~3 1
viy?  P7. PST/POTNT-AP-5ALR? 1 ¥175 CX°T A&: FXRC QURST? i v§13 ME. PRICFS/TOU PAY/1 YR 1
v3uB  FIA.POTRT-NFP-SALE/3 YR? 1 ¥3176 CEPT R: O/ pnnseué? 1 vyiy MAk. T PRTCPS/PAY —/+ 1
V49 P7IB. ® PT./SALE ™RRCHHNTS 1 ¥37T  SUMKARY FOPHS MONDAY 1 v41s 7. PRICES/YOU/CHARGE/YR 1
¥150 f1. NPG/CK YRRTFTCATION 1 v178 SUMYARY POFPMS TUESDAY 1 LRI w7hk. % PRICRS/CHANGE -/¢+ 1
Y3151 n2. ORG/CK GUWARANTEE 1 virze SUMMARY FONYS WEDNESDAY 1 Vg7 MB. CKPT: MANUFACTURRR? 1
v352 G, ORG/PT-OF-SALE? 1 V3B SN“YARY FORMS THHRSDAY 1 Vi3 49, LABDR CNSTS/YOU/YR 1
¥3I53  GIN.NRG/PT-SATE/YEARS? 1 vi81 SUMMARY PO9MS FPPTDAY 1 Y419 NOA. % LABOR -/+ 1
¥is4  "INLORG/PXPLOR, PT-SALR 1 vin2 SUMMARY FNPMS SATURDAY 1 VY429 M10. SALARIRS/YOU/YR 1
¥355  CIC.WAY NOT PT-SALE-1 1 v383 SOMMARY PNRAS SUNDAY 1 vy21 10K, % SALARIFS —/+ 1
¥3%6 CIC.WHY NOT PT-SALPR-2 1 v 3184 SHMMARY FYTRA i vu22 M11. PRODUCTIVYTY/YOU/YIR 1
Y57 Ci, NRG/CHANGF DT-SALR? 1 V185 ~T15%, BESENT 0¥ NTH-2 DIG 1 Y423 M12,. WHY PRODOCTIVTY-1 1
358  CU4A.NRG/WHAT CHAWGES-1 1 ¥3R& 720, GROSS SALPS-2 DIG 1 vu2u w12, WHY PRPONUCTIVTY-2 1
V352  C4A. NRG/RNIAT CHANGRS-2 1 viaT PIA10N.COST LOCAL BULK 1 v42% ¥12. WAY PPANUCTTVTY-3 1
¥I6N T4k, OUG/WHMAT CHANGRS-3 1 V198 P:R1ND.COST Z0ONF RULK 1 V426 W13. ~-/+ PRONOCTTVY/PAST 1
V361 CHP. CHAMGFR APFPCT MATL 1 ¥399 ReDNF DATA RATCH 1 vaz27 “14. DUS CNY MRXT YEAR? 1
¥162 (5. EST/PT-OF-SALR? 1 vuon TYPRE OF M O'NAIPE 1 vasn SUMYARY: # “HO'S 1
¥3161 FRA., PT-SALF -% ™AIL? 1 vuDY M1, FC CONYR/MAPPPHT 1 vasy repT; PYFC/™H SAME? 1

VIR CFALRST/WHY NOT -HAIL-1 1 van2 MT1A, RHAT™ PRACTARG- 1 V4RD A1, CKPT: PST PAPT ORG? 1



YARS VARTADLY NAMF GRONE VARE  VARTAPLE NAME GRoue YAR® YARTABL® NAMP GROUP
v4a1l AZ.3GN0D JOR RY PO? 1 LLAA ATIR. WHY NOT MATL -1 1 v519 RS. PST/ANALYS PRP-SORT? 1
vuau AT.AMATP PO/YRAR AGO 1 VR 12 A1ID, WHY HOT MATL-2 1 ¥540 R&, PST/NOW PRP-SORT 1ST 1
yaas AlL,3P0 NANDLRS WPLL?-1 1 v511 L11N,. WHY NOT MATL-] 1 LAETR B6A. FEYEP PRP-SORT 1577 1
Y4 Bh AL, 3P0 HANDLRS WRLL?-2 1 V514 A12,B5F ATHEP/SONN MATL? 1 542 RAR. WHY NNT PRPST NOW-1 1
yup?7 A4_.PPO NIANDLPS WELL?-3 1 ¥515 AI2ZA_HAAT SO0 MATL?-1 1 V541 BAR. WHY NOT PREST NON-2 1
vuapa A.3PN HANDLES PNORLY-1 1 Y516 A12ARUAT SONN MATL?Z-2 1 vsu4uy BAC. WHY NPVFR PRESORT-1 1
v4R9 AS.APN HANDLPS PNORLY-2 1 517 A12A_ HHAT SNON MATL?-) 1 V545 BAC. WHY WREVER PRESORT-2 1
Y4990 AS.3P0 HANDLFS PNORLY-I 1 - v518 AT120.HHAT SOON NATIL?~4 1 v&546 B7. USE FRANK/PEMALITY? 1
V491 AG.AFSTARB MATL OTHPRS? 1 ¥s19 AT2A_ HIIAT SCON MAIL?-S 1 vauy BRTA. MWHICIH USE IR B7? 1
vi4g92 AfA. A 4 DUTSTNE NRG/MAIL 1 ¥520 A12D.MHY SOON MATL?-1 1 V548 B7TRA. OTHER TYPE TMDICIA? 1
va9 AGR,. 3 & ESTAR UNTTS/MATL 1 ¥521 A12B,.WHY SNON MATL?-2 1 Y549 C1. PBST/ BAVF METERS? 1
vu9y A7.3O0UTSTDE WATL POR YOU 1 ¥522 A12R.WHY SNON ur!.?-j 1 ¥550 C3. METERS SHAREN? 1
¥495 ATA, RORG UNTIT MATL FOR? i vs2] B1.WHAT DAYS SPND MAIL 1 ¥591 N1. RST/ USPE PRRMIT? 1
va9h RA.BCKPT: ANY AATL FOR? 1 vh2u RZ2, PN PDOCK? 1 v552 F1. BST/ 0OSFP 3I602pC? 1
Y497 A9, ARSENT BY OTH-T7 DIG ‘ 1 V525 B2Ph. PACK X PER NAY? 1 V553 1. RST/O0SP 16057 1
y49a A9A .2 X OF RST'S MAIL 1 ¥526 p2. PO BOX BY PN? 1 v554 Gl, RST/US? PRESTAMP BNY 1
Y499 AINA | LETTERS/WOUT DAMAGE 1 V527 NZ2R. PO BANY PRP NAY? 1 ¥555 G2, EST/NSE PRESTAMP PC 1
v500 AMIDR. LARG =NV /HONT DAMAG 1 v5?28 R?. OTH PO ANX? 1 v556 Gl. ®ST/USE ARROGRAMMES 1
vy5n1 R1OAC. MAG/HOUT DAMAGE 1 v529 RZ20h. OTH BOX PFR DAY? 1 V657 G, BST/ENCL RETHIRN ERV 1
¥y502 ATON, PACK/WNTT DAMNAGF 1 ¥510 B2. PTCKED (IP AY PO? 1 ¥558 UM, ANY PAYD BUS REPLY 1
¥Yshnd A1N2, TNSURANC®/TINR OK 1 y51 B20, PICKED 0P PFR DAY? 1 ¥y&59 n4A, % RIS REPLY HAIL 1
V504 LINF, THNSURANCP/CLATM 0K 1 ¥532 B2, OTHER COLLRCTION? 1 VS60 GUB, & BUS RFPLY HNAIL 1
V505 A1Y. MATD HOW/SANON OTHRER 1 ¥5133 RIR. OTHFER PE® DAY? 1 ¥S61 G4C. PET PNV RARCODED? 1
¥506 A11%.HUAT NOT HMATL- 1 v&ly RY. RST/PICK U™ HMAIL? 1 V962 %, BRST/O0TH PRECANCEL? 1
vsn? AVIL, HAAT HNT MATL-2 1 ¥S15 RAIA. WUY PTCK POP RAIL?-1 1 V563 A5A. PRECANMCEL 15T? 1
V508 AT13, WIHAT NOT HMATL-3 1 ¥51A BIA, WHY PYCK DP HATLZ-2 1 V56U G50, PRECAWCEL 3PD7? 1
v509 L1TALWHAT NOT MATL-4 1 V517 "IN, MMY PTCK UM MATL?-3 1 ¥SAS GSA. PRFCANCFL UTH? 1

Y510 AT1ALHHAT NOT MATL-S 1 ¥518 U, RST/S00 15T rLASS? 1 Y5Sh6 R%A. PRFCAMECFEL OTHER? 1
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vaad VAPTARLFE NAWP SROUP VA VATTIARLRE NAMF Grour VATE VAPTAMLFE NAMF GROUP
Y567 q1, PST/NS® MNNDPO SREV? 1 Y1708  FC. ANTUAL DC WETK 1 ‘Y1736  FCL PNRYM S STATUS 1
V560 N7. # STHNGLE BYV/PER DAY 1 VY1700 P, SAMPLF TYPR® 1 V1737 PC. *N%¥ W STATOS ]
¥5649 R, & PC/PER DAY 1 Y1710  PC. GOVT/ND/RNS 1 V1738 PC. POBN H1/HD STAT 1
v&70 HO. ¥PACKFARE/PER DAY 1 Y1711 PC, PRNALE™ CODE 1 ¥v1739 PC, "ATL LYST 1
y571 y1n. * SPEC SPR/PER DAY 1 V1712 PO, RESOLUTTON COANE 1 ¥1700 PC. METEF 1
v572 H1t. DAYS LARGER &2 1 ¥1713  FC. ¥V DAYS-=-RNY 1 Y1741 RC. HAT LOG DATE-nO 1
¥571 MNt2. SPPC LARGE TN YR? 1 Y1714 PC, ¥ DAYS--TOFP 1 Y1742 PC. AAT LOG DATE-DAY 1
vaTu K2. 15T CLASS-AVERAGE? 1 Y1715 FC. ¥ DAYS--WFD 1 Y1801 OPGANTZATION TR 1
¥57% K2h. ¥ IST =/#? 1 Y1716 »C. ¥V DAYS--THUR 1 ¥1AND2 SP1. SAMPLTNG TD 1
v574 K3. 2HMD CLASS-AVERAGE? 1 V1717 PC. ¥ PAYS--FRI 1 ¥1803 SP231. SP ASG DC DATE/YR 1
¥s577 KA. ¥ 2ND =/+7 1 ¥Y171R PC. STATUS RFPNORT RESULT 1 ¥1804 SP22. SP ASG DC DATR/NO 1
¥578 K3IA. & 2NN CLASS/YPRAR ] V1719 Fr. EXEC PESULT ' 1 Y1B0OS SP23. SP ASG DC DATE/DAY 1
¥573  Ku. CKPT: SPNDS BULK 3IRD 1 ¥1770 FC. WYEC DATE 1 V1ANDA SP10. GOVT CONF 1
v5A0 KS5. IR0 CLASS-AVERAGE? 1 YIT?2T  PC. ¢ MHO 1 Y1807 Spt1. KONPROFIT™ CODR 1
v&81 KSA. ¥ 3RD -/#? 1 ¥1722 FC. FC SUPYRY RESULT 1 v1808 SP12, ORG. TYPE CODE ]
v5A2 K58, # IRD ROLK/YEAR 1 ¥1721 FwC. nC PFSULTS/FSTAB 1 ¥1809 SP13. MFTPR POST(7) 1
VTR KA. WTH CLASS-AVERAGE? 1 ¥1724 PC. VALIDATINW CADE 1 V1810 SP13A. METER POST (1) 1
VYSA4 KRN, T UTH ~/¢? 1 ¥1725 *©C " pRSQLTS-PN 1 71811 SP1y, PERNIT POST(T) 1
¥S58S KAn, & UTH CLASS/YEAR 1 Y1726 PC. ®°PRULAR/RFPFAT 1 Y1812 SP14A. PERMIT POST (1) 1
V5RA Cf. NSE PFPG STA"FSK 1 Y1727 FPC. PNOSTAL REGION 1 Y1813 SP1S5. 2HD CL. POST (7) 1
vSA7 AD_K ASENT BY NTH-2 DIG 1 V1728 PC. FORK A STATHS 1 V1814 SP15K. 2WD CL. POST(V) 1
vi701 FC. CASE Tn 8 1 VY1729 FC. FORN B STATHS 1 vyigts se16, OTHER POST(T) 1
Y1102 FC. NRG TN 1 V1730 PC., FNORM C STATHS 1 ¥Y1816 SPI1RA. QOTH®R POST (1) 1
Y1101 RC. TTIPR 1 . ¥1731  PC. FOARM B (BLUF) STAT 1 vi1817 SP17. TOTAL POST(T) 1
Y1704  Fr, 00N ID--LISTED 1 Y1732 FC. FOPH E{YFLL) STAT 1 Y1918 SP17A. TOTAL PNST{2) 1
¥y1iIns FC. ™0 TH=-AT NC 1 Y1733 ¥C. FORM F(TTNK) STAT 1 Y1819 SnPr2a. 1ST QTP PLAG 1
Y1TOR  PC, MOVE CODP 1 Y1734 FC. ©°NPM P STATNOS 1 ¥v1820 SP25. 20D NTR PLAG 1

¥1707 ¥, WFPK AGSTGNFRD 1 ¥1735 ®C. FNRY P STATOS 1 v182t SP26. IRD QTP PLAG 1
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VARE  VARTARLF NAWF SROUP VARE  VASTARLE WAMP GROUPD VARE  VARTARLP HAWF GROUP
V1822 &P27. UTH QTP FLAG 1 V2012 m{95): 4T M_PTRCFS{W134CS 1 V5022 C: TnNTAL EPTRCRS (MONH) 1
V1823 sp2?a, 01 arG & 1 ¥2011 R (S) :WT H.PIPCFS(H134) i V5021 C: TaTAL #PIRCRS (TUE) 1
V1824 SP29. 02 oG . 1 Y2018 R {“S) :WT #_DPIPCPS (W13C5) 1 V5024 C: TNTAL EPIPCES(WED) 1
V1825 SPin. 00 ORG # 1 Y2015 wmoul1. W1l 1 ¥5025 <3 TOTAL #PIRCES (THU) 1
VIA2A SP11, DU ora # 1 Y2016 PRI W3 12/711.13 1 ¥5026 C: TOTAL #PIRCES(FRI) 1
V1027 SPh. CTTY 1 V2017 R: W1.H1.W4-W.FOR RATIO 1 Y5027 €31 TOTAL BPTECES (SAT) 1
VIA28 SP7. STATE 1 ¥2018 ®: §1.WI.WU.CS-H.POR TOT 1 V5028 C: TOTAL EPTRCES (SUN) 1
v1851 SP:SRC STPATA CODE 1 V2019 P:WT{V2012} GR™ 01,2739 1 ¥5029 C: TOTAL 4PTECES (M-5) 1
¥1852 SP:S®C PSO CNDE 1 ¥2020 R:WTD/100 (Vv2012,/100) 1 ¥S030 C: TOTAYT. #PTECES(H-F) 1
Y1853 SP:SPC SPLF REP CODE 1 Y2021 R:uw1+w3:(T1(¥2015 FOR H1) 1 ¥S032 F; TOTAL #PYPCES (HON) 1
vigsh  SP:u-1/WHOLER SPLRCT WT 1 V5002 A: TOTAL #PIECES (MHON) 1 ¥5033 PE: TNTAL #PIFCES(TUR) 1
¥185%5% SP:W-1/1 DPC SELFCT WT 1 ¥5003 A: TOTAL #PIECES (TUE) 1 Y5034 F: "™NTAL #PTRCES (WED) 1
V1856 SP:9-2 EXFC NOW-RESP 1 V5004 A: TOTAL #PTECRS(WED) 1 V5035 F: TNTAL #PTECRS (THU) L
V1857 SP:R-3 DC NNN-RRSP 1 ¥500S A3 TOTAL ®PTFCRS (THU) 1 V5036 E: TOTAL #PTRCRS(PRI) 1
Y1858 SP:K-1 PART OTR ADJ 1 Y5006 A: TOTAL RPYECRS(PRI) 1 ¥eNi37 F: TOTAL #PTRCES(SAT) 1
¥1859 §P;x-2 WEEKLY DATA ADJ. 1 ¥5007 A: TATAL #°TRCRS(SAT) 1 ¥SN3B F: TOTAL #PTECES (SUN) 1
VIRAN Sh:p: THD TYPP(1-12) 1 ¥S008 K: TATAL EPTPCES (SHN) 1 V5039 E: TOTAL #PTECES(M-5) 1
Y2001 " ANS/NOH=-DP/GOVT (1-1) 1 V5009 At TATAL #PTPCRS {%-S5) 1 ¥S040 E: TOTAL $PTECES(N-F) 1
V2002 ®3TYPR OF RSTAB.1({1-7) 1 ¥5010 A: TNTAL #PTRCRS (M-F) 1 V5042 P TOTAL #PTECES (MON) 1
Y2001 SPsR: H-1 X W-2 1 ¥5012 R: TOTAL RPTECRS (MON) 1 ¥5083 P: TOTAL #PTECES (TUE) 1
V2004 SP:p: K=1 Y W-2/TRONC 1 V5013 B: TOTAL #PIECES (TOE) 1 ¥R0UH4 Py TOTAL #PTRCES (WED) -1
¥2005 TSI (PNSTAGR)} 1 Y5014 P: TOTAL APIRCFES(WED) 1 VY5045 P: TNTAL #PIECHS (THU) 1
Y2006 T-SU“: 4TSS DAYS DC(H-F) 1 VS015 RA: TOTAL KPLECFS(THN) 1 V5046 P: TATAL APTFCES (PRIL) 1
Y2007 ®=:inC STATUS (1-7/11-15) 1 V5016 R: TATAL $PTPCES(PRY) 1 V5047 P: TOTAL KPTPCPS(SAT) 1
V2008 R NOLTDAYS IN VK 1 VS017 7": TOTAL APIFCES (SAT) 1 V5048 T: TOTAL EPTECFS (SUN) 1
V2009 R:(A-H) 0 DY NN MATL(Y-F} 1 ¥S018  DB: TOTAL APTRO=S (SIN) 1 Y5049 ©; TATAL #PTRCRES (%-S) 1
V2010 m:dn RETOHT MYSS DC DAYS 1 Y5019 B: TATAL RIPTFCRS {1-5) 1 ¥5050  P; TATAL RPTRCPS (H-F) 1

V2011 ®:Cad==paTR100 1 V5020 Rz TATAL RPTFORS{4-F) 1 Y5052 BC: TATAL EPTECES (MON) 1
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VARS  VARTANLE NAMP GROUP YARE  YARTANLFE NAMWF GROYP VAPE  VARTABLE NAMP GROUP
V&0 0C: TOTAL RPTECPS (TUFE) 1 VS0RY w1 TOTAL KPTRCRS (WED) 1 V6004 Az BPOP®S (MAN) 1
V5054 Pr: TOTAL #PTPRCES (MED) 1 VE0A5 V: TNTAL #DPTRCRS (THU) 1 VENDS Az RPORMS (TOTS) 1
Y5085 pC; TOTAL PTERCES (TIHU) 1 V5086 y: TNTAL EPTRCPS (PRI} 1 Y60NA L EPNRNS (WFPQ) 1
¥5056 ©OC: TOTAL #PTECES(FRI) 1 VR08T V¥: TNTAL $PIPCRS(SAT) 1 ¥6N0T A3 SFORMS (THURS) 1
Y5087 oC: TOTAL #PTECPS {SAT) 1 VS088 v: TATAL #DTPCRS (SUN) 1 ¥RO0OR A: RPORNS (PRI) 1
Y5058  ©nC: TATAL SPTRCES (SUN) 1 Y5089 V: TATAL ARTPCRS (4-5) 3 VEDD9 A: BFOPNS (SAT) 1
VAO59 PC: TATAL EPTECFS {M-5) 1 ¥5090 v¥: TNTAL #PTIFCRS (H-F) 1 Y6010 A: RPORMS (SON) 1
V5060 PC: TNTAL BPYFPCES (MN-F) 1 ¥5092 a~S; TOT PSS (4nM) 1 VEOT1 ORGANTZATION # 1
¥50672 S5: TOTAL #PTFCES (HOH). 1 v5093 a-S: TAT PCS (TOR) 1 V6012 A: ASSIGNED DATE (MON) 1
¥50R31 S: TOT™AL $PTRCFS(TUE) 1 ¥5094 A-5: TNT PCS ([(WFD) 1 YA013 R: ¥PNRHS FOR YPPK 1
Y5064 S: TOTAL #PIPCRES (WFD) 1 ¥5095 A-S: TOT PCS (THU) 1 ¥6D14 B: SUMIQUE GOND DATES 1
¥5065 S3: TOTAL SPTECES({THD) 1 VS09f A-S: TOT PCS (PDIi 1 Y6015 B: RFORNS (MONW) 1
¥50K& S5: TOTAL BPTECES (PRI) 1 ¥5097 A-S: TNT PrS (SA™) 1 V6016 B: RFORMS (TURS) 1
VS0ART S: TOTAL EPLECES(SAT) 1 Y5098 A-S:; TNT PCS (STN) 1 VAO1T B: #FPORWNS (WRD) 1
YS0RA S: TOTAL #PIFCES{SUN) 1 Y5099 a-S: TNT PCS (M-S) 1 Y6018 D: #FPORNS (THNRS) 1
V50A9 S: TQTAL #PIFCES(M-5) 1 V5100 A-S: TOT PCS (4-F) 1 T6019 B: APORNS (PRI} 1
vS0Tn  S: TOTAL #PTECRS{M-F) 1 ¥5101 A-S:&#DAYS W/TTECFS (4-5) 1 V6020 A: !FdPHS {SAT) 1
VE0T2 W: TOTAL #PTRCES (MON) 1 VY5102 A-S:#DAYS W/PIRCFS (4-P) 1 ¥E0D21  R: SPORMS (SUTN) 1
¥5NT7Y Wz TOTAL #PTRCES(THF) t V103 A-W;PIPCFS{y/N~-D-2) (n-5)} 1 VR022 C: BPORMS FPOR WPEK )
¥50T4  H: TATAL #PIFCES (WED) 1 VY5104 A-W:PTRCRS(Y/N-0-3) (N-F) 1 Y6021 Ct $INIQUR S00D DATES 1
V&NT75 W3 TOTAL EPTECRS{THU) i ¥5105 (h=H) : #DY W/PYRCES (H-5) 1 VAO24 C: 4PORNS (MON) 1
Y5076 H: TNTAL #PIECFS(PRI) 1 VSINA  (A-W) : #DY H/PTRCES (M-F) 1 V6025 C: §FORNS (TURS) 1
VS0TT W: ™ATAL EPTPCPS({SAT) 1 V5201 ¥i: voT CAnTRS MATLED/QR 1 V6O2A C: KFAPKS (WFPDY 1
¥S078 W: TOTAL #PIRCES (SUW) ] ¥5202 H1: & PUN SENT FROM HERE 1 YENIT C: RFOPHS (THURS) 1
Y4079 #: TOTAL #PIFCES(A-5) 1 ¥5203 M1: & PUR SENT PPM OTHER 1 V6O2R Tz RFORMS (FPRI) 1
YSOAD W: TNATAT ECTECES {M-F}) 1 YAONY1 CASw & 1 Y6029 C: APNRMNS [S5AT) 1
¥YS0R? . ¥; TOTAL APTECPS (AON) 1 V6NN A7 BFARNS FNR PPy 1 V60D smNBEMS  (SUY) 1
y5HRYT  ¥: TOTAYL §PTRCES (TUE) 1 VENDZ A ENNIQUFT 50NN DATES 1 ¥éN31 F: tFNEM5 POR HEEK 1



vand
VENI2
VA0
VA0
LR
VEO3A
¥6037
YE&N30
¥6019
V6040
V6041
V6042
v6043
vHOuG
v60U4S
VADUR
VADLT
VEOURA
YROH9
V6050
V6051
"V6052
V6051
YAOSY
¥6N55
Y6056
VENST
VY&0OSA

‘yRNEQ

vhie

P

PCs

Pr:

PC:

PCe

P

pC:

(LI a4

rC:

S3

5:

TARTE
RNNTOUR
fFNRNS
FFOTMS
EFNRMS
IFNRNS
RFORNS
LIV T}
SPORNS
E$RNRMS
SANTOQUE
FPORMS
FFPORMS
FFORNMS
EPORMS
SFONMS
#FORNS
#PORNS

SFOPNS

HAME

fN0oD DATES

(MOM

{THES)
(WED)
(THARS)
(FRT)
{5AT)

(514

PNR WFRK

GNON DATES
(10%)

{TUES)

(RED)
{THIIRS)
{FRT)

{SAT)

(SHIN)

FOR WFEK

SUNTQUR GOND DATES

RFPORNMS

FFPORMS

PENRMS

RFORMS

AFNRMS

tronns

FFORNS

tFORMS

(MON)
{TURS)
(WENY
(THURS)
(FRT)
{SA™)
(sumy

FOR WREEK

RUNTOUE GOND DATES

GROUP

1

VAR

VROAD
YAOA
Y6067
V606
VEO6UY
VANES
VEOARG
¥6067
VE0RB
VROKY
YROTO
V6071
Y&072
V60T
V&OTU
Y6075
Y6076
Y6077
VANT8
Y6nta
VRORD
YROB1
ve0naz
AL RS
v60AYL
YANAS
VAORA

va0on7

VAPTATRLE NAMF

S: PORMS
S: #FNPHS
S1 RFNDPNS
S RROONG
S: EFARMS
S: fTARYS
S: EFNANS

W: #FPORNS

(1ON)
(TPs)
(WFD)
(THURS)
(FT)
(5A7)
(54

FOR HEREK

W: #OKRTQOUER GOOD DATES

¥: BFPORHS

W: TFORMS

Wy #FNRNS

W: SFORHS

H: IPNRNS

W: AFORNHS

W: BFNRNAS

¥: AFORNS

(MON)
(THES)
(YED)
(THURS)
(?PI)
{5AT)
(519

FOR WFRK

¥: SUNTQUE GOND DATES

v: EFNRAS
¥v: TFOANWS
V: BFORNS
¥: SPOPAS
V: #PDPNS
v: ¥FOAMS

V:; AFOWMMS

A-S: EPARKS (MON)

(NN}
{TUES)
(VED)
{(THURS)
{PRT}
{SAT)

(STHY

A-S: #FORRS {TUF)

A-S: FRPNRMS (WFD)

Ggroup

1

VAR E
ve0an
V6NRY
V6090
v6091
Ya092
YAR093
VA09Y
LA

V2

V1601
Y1602
v1601
Y1604
v1605
Y1606
V1607
V1608
LALLE:
Vi610
ViI611
Y112
VIR1]
vi614a
V1615
V1616
Y617
V1618

Vi 19

VAPTARLF NAWP
A~S:8POAKS (mHD)

A-S: #FNA%S (PPT)

A-Se BFNRMS (SAT)

A—S: RFORNS (SUN)

A-S: #FORHS FOR WPEK
A-S:DAYS W/ USHATL:N-P
A-S5:DAYS ¥/ USMATL:S-S
CASE TD

ORGANTZATION RUMBER
H1.NANF QF PORLTCATION
H2.4ATLER PROM ¥STAR?
HI.CONTROLLED CIPC?
H3A.TYPR CONTL CTRC?
HY.NANCONT TYPR
H5.CATEGNRY?
HE.PNRLTISAE PER YEAR?
H7.9AERE DTISTRTBUTE?
HB.LOCATIONS AATLED
H9, PPCE:ANUSEHOLD
HO. RRCP:NORHOISE
Hin,

POSTAL RATES (1)

H10. POSTAY. RATPS (2)

HIOA,TISE PRPSNHPT?

N1NB.NSE PRPSNPT PUTURE?

H10C . WHY NOT DRESORT
H1OD, % POPSOART?
W11, RPN TAGGEN?

H12(1}) % Drnp SHTPPPD

10
10
10
10
10
10
¢
10
10
10
10
10
10
10
10
10
10
10
10
10

10
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Vyand VABTAN] K HAYR o yane NARYANT® NAWF grnnoe VAP Y YATTARLF NpuE GROUP
YIA20  U17(7) ¥ 0a LOANING NOCK 10 VIRA1 M1:aPCINTFNT CONF(1/2) 11 T2 A#15. % PPFPSAD™ DIPCES 20
VIR21 1127y "PLAN* LOADED 10 viane wnry TYRR 1 V7121 AE1A. PRFSNART RATE/CRNTS 20
V1622 012 {4y % NTHER SHIRPED 10 vINNT  SEMIPNCF k--wNRw 11 V724 AR17. TNTAY PPeSRT MALLS 20
Y1A23 N1, HOH DPACKARFED? 10 V3INOR T1.TYR MUMARR " ¥72% AF189_ & wFESTDNAL PIRCES 20
Y1624 AU, ¥ CONTES/YFAR 10 ¥1I0NG  LIN® #/PPCFPIP (H-NH] 1 Y7126 A219, RRESTNIL RATE/CENTS 20
VIA2S KIS, TNCANNTY SATE 19 VINIA  wminAY WK NY POPC(HI=0) 11 V127 A820. TOTAL RESDIL 4AILS 20
V1€2IR  H1A, POSTARP/YD 10 VYINIE P WvI-nATE (H1=N) 1M . V728 AR21, 3APD/YR 250,000+7 20
V1A11 R:HI14_ RCOPTIPS/100 /PORN i0 Y3017 DDE.DATA NNTCHNO, 1 V129 AR2248424. PER/YMAILER 20
V1612 ®: %1 RATCH 1n vINTA H1t4COPTIFS/10Nn/RPCE 1 V7II0  AR23. NDHDROFIT? 20
VIAI1 "3 N=-CCONTL TYNP 10 ¥l CASP NiAWpFPe 20 LR LY AR PRINTFF PORM # 20
1614 H1:=CANT]. TYPR&CAT 10 vyTI02 APO NR BSTAD COADY? 20 v¥7451 AB2., “ATI PRPPAPFD BY? 20
¥3I0NA FNev TYPP tn L) VRY, PROMIT # ’ 20 V754 AR2. ORG, TYPR CNDE 20
Y3007 SEONENCE #--FOnM 10 vI0n 582, POST NFFICE 20 ¥759 AR4, ¥ QPCTPTENT HOUSEHD 20
;3003 LTNE NUMPER 10 V7107 AE3. DATP-YPA® 20 v760 AB4. ¥ TPCTP/SAMFE ORG 20
¥YI01n minAY  HE ON FORR(HI=D) 10 v708 AEU,_, % NF SACKS 20 ¥761 AD4, ¥ RFCTPR/NNUSTNESS 20
YIN1A  RIW¥E-NATE (f11=0) 10 ¥709 AE5. & NF TRAYS | 20 Y182 ARU, * PECTDM/NONPROFIT 20
VY3017 DNDF.DATA BRATCHNO, 10 V7110 ARE, R OTHRPR CONTATNRRS 20 ¥yTRY ABU. Y RFCTP/FED GOVT 20
¥3i031t1 w1z tnT B COPTRS/100 10 vyT11 A7, CLASS 20 Y7ARH ABYU, ¥ RFCTP/STATE GROYT 20
vinae n;runrcfn 10 vT12 ARG, HT, STHGLP/NUNCES 20 ¥y76% ABG, % PRCTP/LNCAL KOVT 20
Yinly H1:#nYM CHRT (H1=0) 10 ¥713 AER, WT, STNALR/100THS 21 V7ThA AR4. % RECYP/CANDIDATE 20
¥IN10 pr:PARM ADDR{|I1=0) 10 \RAL] A&9. 4 PYFCP IN 0. 20 Y167 ARL, % RPCTP/HOSTITAL 20
¥INUA  HMI:TY HINDOW (H1=0) 10 Y715 ABID, TOTAYL PTECES JAILD 20 YI6R APy, X FPRCTR/SCHNDL 20
VI0u1 RIMAT CTASS(1) 10 Y716 AI11. TOTAL T.AS. WRILED 20 '¥168 AP, Y PRCTR/PARGN GOVT 20
YIOH2 PeATL CLASS(2) 10 Y717 AR12. PATFE TYOR 20 ¥y7170 AD4. « PFCIP/PARGN STATE 20
YINLT  P:MATL. SUBCLASS (1) 10 v71A4 Ad11, PATE: DAOLVARS 20 v ABS. " HITHIH LHA 20
vINHN P iMATL SHNCLASS (?) 10 ¥719 AA1Y, PATF: CRRTS 20 vI71 RAT. ARNPFSSFN Tng 20
VANNS  PeMRTY SHACLASS (1) " NT20 AR, sATYr Y0 CRAT 20 \REL APR_ MpT) TYNC: 20

v CASF T 11 LS AN, TATRL PASTAG OWNLLE 20 ¥1Ie AP, NETACYED LAPRL CARD 20
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